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SECTION  ONE 


Does  your  Chicago  sales  promotion  have  the  intensity  and 
penetration  for  which  today’s  greater  opportunities  call?  When 
you  build  your  Chicago  drive  arountl  the  Tribune,  your  adver¬ 
tising  gets  more  than  1, 000, (XX)  net  paid  circulation. 

This  is  from  610,(XX)  to  650,(XX)  more  total  tlaily  circulation 
than  other  Chicago  daily  newspapers  deliver,  and  from  290,000 
to  715,000  more  on  Sunday  than  other  Chicago  Sunday  news¬ 
papers  deliver. 

Right  in  Chicago  and  suburbs,  the  Tribune  ilelivers  450,000 
more  daily  circulation  than  other  Chicago  daily  newspapers — 
more  than  any  two  other  Chicago  daily  newspapers  combined. 

.•^nd  on  Sunday  the  Tribune  ilelivers  in  metropolitan  Chi¬ 
cago  from  350,(X)0  to  410,(XX)  more  circulation  than  other 


Chicago  Sunday  newspapers — more  than  the  other  two 
Chicago  Sunday  newspapers  combined. 

When  you  can  have  tnore,  why  take  less?  On  the  basis  of 
results,  Chicago  retailers  invest  more  of  their  advertising 
dollars  in  the  Tribune  than  in  any  other  Chicago  newspaper. 
Build  your  Chicago  promotion  around  the  Tribune  and  at 
one  stroke  you  put  your  drive  in  line  with  Chicago’s  stepped- 
up  buying.  You  capitalize  to  the  full  your  greater  oppor¬ 
tunities  here,  and  you  do  so  with  economy.  Tribune  rates  per 
1()0,(X)0  circulation  are  among  .America’s  lowest. 

.Ask  a  Tribune  representative  or  your  advertising  counsel  to 
help  you  plan  a  program  around  the  Tribune  which  can  help 
you  get  a  greater  share  ot  the  sales  now  available  in  Chicago. 

Chicago  Tribune 
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Total  net  paid  circulation  now  in  excess  of  1,000,(X)0  every  day  of  the  week 


between 
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ANP  A  Notes  Trend  to  Prohibition 
And  Regulation  of  Advertising 


Bulletin  to  Members  States  Government  Is 
Taking  a  Hand  More  and  More  in 
Advertising  Matters  . . .  Recites  Evidence 


Titled  "Government  Takes  a  Hand  More  and  More  in  Advertising  Matters," 
the  following  Bulletin  was  sent  Aug.  20  to  members  of  the  American  Newspaper 
fublishers  Association. 

• 

during  the  past  ten  years  there  has  been  increasing  evidence 
of  antagonism  to  advertising  with  a  desire  by  various  agen¬ 
cies  and  officials  of  government  to  control,  or  regulate,  or  pro¬ 
hibit  advertising.  The  trend  towards  regulation  and  prohibi¬ 
tion  seems  to  be  increasing  rather  than  decreasing  and  takes 
many  forms  such  as  attacks  on  the  accuracy  and  truth  of  ad¬ 
vertising;  taxes  on  advertising;  attacks  on  the  ground  that 
advertising  is  an  economic  waste;  elimination  of  advertising 
by  groups  which  are  under  the  control  of  some  agencies ;  efforts 
to  eliminate  harmless  “puffery”  in  advertising  language ;  the 
building  up  of  consumer  distrust  of  advertising ;  and  legislation 
to  prohibit  certain  forms  of  advertising  or  advertising  by  cer¬ 
tain  groups  and  professions. 


^  B  B  •  private  brands  in  favor  of  standard- 

ized  symbolic  government  brands  as 
X  "JXXXjJA  ^  means  of  "consumer  protection  and 

_  ^  ^  for  the  establishment  of  orderly  mar- 

”  according  to  the  statements 
QygrXXSlXiCi  of  one  of  its  officials. 

In  the  marketing  agreements  under 
_  the  AAA,  the  AAA  refused  to  ap- 

tes  Government  Is  prove  a  co-operative  advertising  pro¬ 

gram  in  the  California  Prune  Growers’" 
nd  ^^Ore  in  Marketing  Agreement;  it  disapproved 

provisions  for  advertising  in  the  Code 
for  the  Wheat  Flour  Milling  Indus- 
necites  £.viaence  try;  and  placed  various  restrictions 

on  advertising  in  many  of  the  vari- 

product  advertised.  The  ANPA  fa- 


yored  the  bill  as  it  passed  after  dras-  Under  the  NRA 

tic  revisions  from  the  original  Tug-  Codes  formulated  under  the  NIRA 

■  by  various  businesses  and  industries 

Prof.  Tugwell  was  also  an  early  contained  regulation  of  advertising, 
sponsor  of  Consumer’s  Research,  Inc.,  The  Codes  of  the  Brewing  and  Wine 
an  organization  which  stated  its  pur-  Industries  under  the  sub-title  "Un- 
pose  to  be  a  clearing  house  for  con-  fair  Methods  of  Competition”  con¬ 
sumer  information,  but  which  at-  tained  the  following; 
tacked  most  forms  of  advertising.  “An  advertisement  shall  be  deemed 

Stuart  Chase  was  at  one  time  presi-  to  be  false  if  it  is  untrue  in  any  par- 
dent  of  Consumer’s  Research,  and  it  ticular  or  if  directly  or  by  ambigu- 
is  Stuart  Chase  that  Prof.  Tugwell  ity,  omission  or  inference  it  tends  to 
quotes  on  advertising  in  “Our  Eco-  create  a  misleading  impression.”  (This 
nomic  Society”  of  which  Tugwell  and  it  will  be  noted  is  the  Tugwell  lan- 
Hill  are  co-authors.  euaee  contained  in  the  orieinal  Fond 


The  Consumer  Movement:  Set  up  Drug  Bill.) 


guage  contained  in  the  original  Food 


to  prohibit  cortain  lorms  OI  advortising  or  advortising  by  cor-  m  the  Department  of  Agriculture,  the  Code  Language 

tflin  groups  and  professions.  Consumers  Counsel  is  campaigning  jn  forty-five  codes  there  appeared 

Chief  of  the  government  agencies  Animal  Industry  because  it  might  mandatory  use  of  government  jn  connection  with  advertising  regu- 

and  individuals  consistently  attacking  lead  people  to  believe  the  sausage  standards  in  the  advertising  of  all  lations  the  language  "tendency  or 
some  aspects  or  kinds  of  advertising  advertised  was  actually  made  in  the  consumer  products  of  government-  capacity  to  mislead,”  “ambiguous”  in 


may  be  included  the  Department  of  kitchen  of  the  farmhouse. 


.  _ _ _  _  approved  ABC  grade  labels  of  food  connection  with  advertising.  Thirteen 

Agriculture;  Thurman  Arnold,  Assis-  Rexford  G.  Tugwell:  When  he  was  other  codes  contained  the  language 

tant  Attorney  General;  the  Federal  Assistant  Secretary  of  Agriculture,  Agricultural  Adjustment  Act:  In  the  “misleading”  in  connection  with  ad- 
Alcohol  Administration;  to  a  limited  Rexford  G.  Tugwell  sponsored  the  proposed  amendments  to  the  vertising  regulations, 

degree  certain  elements  in  the  Fed-  original  Cooeland  Food  and  Drugs  Agricultural  Adjustment  Act,  provi-  Federal  Alcohol  Administration 

eral  Trade  Commission,  and  various  bjn  having'  been  prominent  in  the  made  for  compulsory  grade  The  Federal  Alcohol  Administration 

others.  drafting  of  the  first  bill  which  was  labeling  of  food  products  which  exercises  what  amounts  to  censor- 

Tmth  ia  Advertising  Recognised  scrapped  for  legislation  which  was  would  in  effect  have  made  it  impos-  ship  over  the  liquor  industry  and 
First  of  all,  publishers  wish  to  make  finally  enacted.  The  original  Tugwell  sible  for  many  concerns  to  advertise  maintains  a  bureau  to  review  liquor 
it  plain  that  there  is  no  objection  to  bill  contained  as  a  definition  of  false  fheir  private  brands  on  the  basis  of  advertising  before  it  is  published, 
efforts  to  eliminate  false  and  mislead-  advertising:  “An  advertisement  of  a  reputation  built  up  by  those  con-  Temporary  National  Economic 
ing  advertising.  Publishers  themselves  product  shall  be  deemed  false  if  in  cerns.  Due  to  protest,  this  provision  Committee 

have  voluntarily  accomplished  much  any  particular  it  is  untrue,  or  bjy  was  drastically  changed  before  the  a  report  of  the  TNEC,  while  ad- 

in  that  direction,  and  have  done  so  ambiguity  or  inference  creates  a  mis-  rneasure  became  a  law.  mitting  the  value  of  advertising  in 

with  the  co-operation  of  advertising  leading  impression.”  Under  such  a  The  Consumer’s  Guide  is  a  publica-  building  up  good  will,  questions  the 
agencies  and  advertisers  all  of  whom  definition  it  would  have  been  almost  tion  started  in  1933  with  the  approval  accuracy  of  advertising.  “Intensive 
have  recognized  the  necessity  of  truth  impossible  to  include  in  an  advertise-  of  the  Agricultural  Adjustment  Ad-  advertising  campaigns  are  frequently 


eral  Trade  Commission,  and  various 
others. 

Tnitk  ia  Advertising  Recogniind 


e  reputation  built  up  by  those  con-  Temporary  National  Economic 
rns.  Due  to  protest,  this  provision  Committee 

as  drastically  changed  before  the  a  report  of  the  TNEC,  while  ad- 
easure  became  a  law.  mitting  the  value  of  advertising  in 

The  Consumer’s  Guide  is  a  publica-  building  up  good  will,  questions  the 


accuracy  of  advertising.  “Intensive 
advertising  campaigns  are  frequently 


in  advertising.  Practically  all  news-  ment  anything  except  the  name  of  the  ministration  advocating  elimination  of  accepted  by  the  public  with  some- 
papers  have  their  own  individual  what  more  credence  than  their  accu- 

rules  of  censorship  covering  adver-  racy  warrants.  The  consumer  should 

tisng  copy.  X  .J  X*  be  in  a  position  to  appraise  the  sig- 

The  practices  of  agencies  in  the  ^1  ^1 T  I  RfiTR  KfifI  T*  nificance  of  advertising  claims  and  of 

government,  however,  of  using  the  brand  names  against  a  background  of 

term  “fabe  advertising”  as  a  mask  fi  Jld  authentic  product  information,”  says 

with  which  to  cloak  a  very  evident  VLUL  aaHLILXUS  L  report  of  the  TNEC  prepared  by 

desire  to  restrict  or  prohibit  all  ad-  the  Bureau  of  Labor  Statistics, 

vertising  or  to  subject  it  to  govern-  WASHINGTON,  D.  C.,  Aug.  20 — The  On  the  contrary,  Mr.  Arnold  upon  Comment  on  the  TNEC  reports 
ment  control  have  been  and  will  pall  of  antitrust  proceedings  hangs  taking  over  the  duties  of  antitrust  law  made  by  an  authority  on  advertising 

continue  to  be  protested  by  those  over  the  vast  majority  of  national  ad-  enforcement  established  a  policy  of  who  has  reviewed  all  of  the  TNEC 

sincerely  interested  in  advertising.  vertising  groups  in  the  fields  of  pro-  fullest  publicity,  expressing  the  hope  testimony  and  monographs  as  they 

Some  of  the  evidences  of  this  trend  ducing  and  distributing,  some  of  these  that  the  new  practice  might  act  as  a  touch  on  advertising  is  that  there 

of  government  putting  its  hands  on  lines  being  virtually  blanketed  under  deterrent.  seem  to  be  four  definite  and  rather 


X  .J  be  in  a  position  to  appraise  the  sig- 

Bl  I  XX  1  y  nificance  of  advertising  claims  and  of 

against  a  background  of 
—  _  —  authentic  product  information,”  says 

Drum  OI  X^miirUST  ^OSOS  prepared  by 

the  Bureau  of  Labor  Statistics. 

WASHINGTON,  D.  C.,  Aug.  20 — The  On  the  contrary,  Mr.  Arnold  upon  Comment  on  the  TNEC  reports 
pall  of  antitrust  proceedings  hangs  taking  over  the  duties  of  antitrust  law  made  by  an  authority  on  advertising 


advertising  are  given  below: 
Department  of  AcRicuLixntE 


the  litigation. 


Filed  in  the  District  of  Columbia  familiar  patterns  in  the  references  to 


Files  of  the  Department  of  Justice  court,  the  complaint  titled  “United  advertising.  The  first  is  that  adver- 


Bureau  of  Animal  Industry:  In  1933  carry  the  true  story  of  the  expansive-  States  of  America,  Plaintiff  v.  Amer-  tising  expenditures  in  many  fields  are 


the  Bureau  of  Animal  Industry  or-  ness  of  the  Thurman  Arnold  drive — a  ican  Petroleum  Institute,  et  al,  De- 
dered  deletion  from  advertising  of  story  which  has  not  been  fully  told  fendants,”  does  not  immediately  sug- 
Jones’  Dairy  Farm  Sausage  of  a  jingle:  for  two  reasons:  gest  a  proceeding  against  respondents 

Most  little  pigs  go  to  market  1.  The  Department  gives  publicity  so  numerous  that  five  pages  of  single- 

The  best  little  pigs  go  to  Jones’  only  to  cases  in  which  widespread  space  printed  material  is  necessary 


exorbitant,  the  second  is  that  adver¬ 
tising  does  not  give  the  information 


for  two  reasons:  gest  a  proceeding  against  respondents  the  consumer  wants  to  know,  that 

1.  The  Department  gives  publicity  so  numerous  that  five  pages  of  single-  advertising  should  be  purely  factual 
only  to  cases  in  which  widespread  space  printed  material  is  necessary  for  then  the  consumer  would  benefit 


Ihe  Bureau  of  Animal  Industry  violation  is  charged  or  a  novel  ques-  to  name  them.  Yet  that  is  the  fact. 


claimed  this  to  be  misleading  because 
ALL  the  “best  little  pigs”  did  not  nec- 
*««rily  “go  to  Jones’.”  The  advertis- 


tion  of  fact  or  law  suggests  news¬ 
worthiness. 


name  them.  Yet  that  is  the  fact.  because  he  would  always  buy  mer- 
Likewise,  “United  States  of  America  chandise  of  the  best  quality  that  he 
Evaporated  Milk  Association,  et  could  afford  instead  of  buying  mer- 


2.  The  titles  of  cases  recorded  in  al,”  omits  from  the  title  but  includes  chandise  that  was  sold  to  him  on 


ins  «lso  included  a  cut  of  the  old  the  Federal  courts  frequently  are  mis-  in  the  indictment  such  widely  adver-  emotional  appeal;  third,  that  adver- 


Jones  Farmhouse  originally  built  in  leading. 


tised  business  names  as  The  Borden  tising  which  stresses  non-essential  or 


and  remodeled  in  1868.  This  was  No  attempt  to  conceal  the  facts  can  Company,  Carnation  Company,  Pet  imaginary  differences  in  commodities 


ordered  deleted  by  the  Bureau  of  fairly  be  charged  to  tlie  Department. 


(Continued  on  page  16) 


is  used  by  national  advertisers  as  the 
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basis  for  competition  instead  of  and 
to  the  detriment  of  price  cutting;  and 
fourth,  that  because  of  his  large  ex¬ 
penditure  for  advertising  the  national 
advertiser  has  gained  a  stranglehold 
on  the  press  and  other  means  of  dis¬ 
seminating  information. 

Senator  Mxjrray’s  Small  Business 
Committee  Plans  to  Investigate 
Advertising 

The  Special  Senate  Committee  ap¬ 
pointed  under  S.  Res.  298  (76th  Con¬ 
gress)  to  study  all  the  problems  of 
small  business  enterprises  and  report 
on  remedial  legislation,  of  which  bo¬ 
ater  Murray  (Mont.)  is  chairman, 
plans  to  issue  a  questionnaire  relat¬ 
ing  to  problems  created  for  small 
business  by  the  large-scale  advertis¬ 
ing  activities  of  big  companies.  It  is 
stated  that  one  of  the  problems  raised 
in  information  which  the  Committee 
has  obtained  in  its  study  up  to  date 
is  the  question  of  how  small  business 
can  successfully  compete  with  large 
businesses. 

Office  of  Price  Administration  & 
CiviuAN  Supplies 

Leon  Henderson,  Administrator  of 
the  OPACS,  recommended  during 
July,  1941,  that  bakers  offset  higher 
ingredient  costs  and  avoid  a  possible 
increase  of  prices  by  reducing  oper¬ 
ating  costs,  including  advertising. 

In  an  address  before  the  National 
Association  of  Manufacturers  in  Chi¬ 
cago  (1941)  Mr.  Henderson  said  “You 
will  be  hearing  about  conservation 
again — some  tough  business  man,  now 
a  draftee  in  OPM  will  be  telling  you 
to  cut  down  on  the  frills,  to  cut  out 
some  of  those  special  lines,  and  to 
simplify  your  products.  Another 
OPM  fellow,  maybe  several,  will  be 
pressing  you  to  take  some  orders 
from  the  government  which  carry 
very  little  if  any  profit.  Still  another 
temporary  bureaucrat  will  ask  some 
of  you  not  to  put  such  pretty  pictures 
in  your  catalogs  lest  you  attract  too 
many  customers.  And  this  is  only  the 
beginning.”  (Emphasis  supplied.) 

Controst  ia  Eaqiand 

A  contrast  is  the  attitude  in  Eng¬ 
land,  according  to  an  article  by  Cecil 
Chisholm,  Chairman  and  Editorial 
Director,  Business  Publications,  Ltd., 
in  which  he  states  that  English  ad¬ 
vertisers  “having  nothing  to  sell,  have 
run  informing  campaigns  purely  to 
keep  the  individuality  of  their  prod¬ 
ucts  in  the  public  mind.”  Justin  R. 
Weddell,  former  Managing  Director 
of  N.  W.  Ayer  &  Son’s  London  office, 
now  in  New  York  in  a  talk  before 
the  Washington  Advertising  Club  on 
March  12  made  the  following  state¬ 
ment:  “One  of  the  pressing  jobs  that 
confronts  us  (advertising  men)  is  to 
encourage  research  and  market  study, 
as  they  relate  to  new  products  and 
improvements  in  old  products,  in  or¬ 
der  to  take  up  the  expanded  plant 
capacity  when  the  defense  program 
is  completed.”  (Emphasis  supplied.) 
“At  the  same  time  it  is  our  responsi¬ 
bility  to  build  up,  through  consistent 
and  telling  advertising,  the  public 
reputation  of  the  companies  engaged 
in  defense  work  so  they  will  be  able 
to  re-enter  the  channels  of  normal 
business  with  public  favor  when  the 
emergency  job  is  done.” 

Another  statement  of  Mr.  Weddell’s 
in  speaking  of  the  advertising  situa¬ 
tion  in  England  follows:  “Government 
advertising  was  a  great  steadying  in¬ 
fluence  particularly  in  the  earlier 
days.  Several  of  the  Ministries,  such 
as  the  Ministry  of  Food,  Ministry  of 
Home  Defense,  and  the  Treasury, 
came  out  with  consistent  advertising. 
They  used  the  established  agencies 
to  prepare  and  place  the  copy.  They 
paid  full  rates  and  commission.  •  •  • 
The  press  naturally  carried  every 


government  announcement  and  pro¬ 
gram  as  a  matter  of  news,  but  it  was 
recognized  that  where  reiteration  and 
continuity  was  necessary,  as  in  the 
case  of  government  defense  bonds,  or 
air-raid  precautions,  a  controlled  ad¬ 
vertising  program  was  essential.  *  *  * 
It  was  a  significant  demonstration  of 
advertising  doing  its  job  in  defense.” 

Thurman  Arnold  and  the  Department 
OF  Justice 

In  his  book  “The  Folklore  of  Capi¬ 
talism”  Thurman  Arnold  has  the  fol¬ 
lowing  to  say  about  advertising: 

“In  advertising  the  ‘thinking  man’ 
has  gone  so  completely  that  a  modern 
advertising  agency  would  be  amazed 
at  the  suggestion  that  the  best  way 
to  sell  goods  is  by  making  a  rational 
appeal.” 

Tharman  Arnold's  Antagonism 

As  Assistant  Attorney  General, 
Thurman  Arnold  has  been  consistent 
in  his  antagonism  toward  advertising, 
his  theory  being  that  aggressive  ad¬ 
vertising  by  one  large  concern  serves 
to  create  a  competitive  situation 
where  the  survival  of  competitors 
depends  solely  upon  superior  finan¬ 
cial  resources;  in  other  words  that 
competitive  advertising  tends  to  cre¬ 
ate  monopolies. 

In  1938  as  a  condition  of  not  prose¬ 
cuting,  the  Department  of  Justice  ac¬ 
cepted  consent  decrees  from  the  Ford 
and  Chrysler  Motor  Companies.  These 
consent  decrees  contained  drastic  ad¬ 
vertising  restrictions;  such  as,  pro¬ 
hibition  of  the  selection  of  a  particular 
finance  company  to  which  would  be 
given  exclusive  advertising;  prohibi¬ 
tion  of  advertising  appropriations  to 
be  spent  to  advance  the  interest  of 
these  finance  companies,  such  appro¬ 
priations  only  to  be  used  in  selling  a 
general  plan  of  financing  to  the  pub¬ 
lic.  In  the  case  of  the  Chrysler  Com¬ 
pany  the  decree  contained  a  provision 
that  if  any  finance  company  should 
be  advertised  by  name  all  similar 
finance  companies  should  also  be 
mentioned.  'The  Ford  decree  prohib¬ 
ited  the  endorsement  of  any  particu¬ 
lar  finance  company.  Both  decrees 
authorized  the  Department  of  Justice 
to  object  to  any  plan  of  financing 
which  it  was  proposed  to  advertise 
on  the  ground  that  it  was  unfair  to 
competitors.  In  connection  with  these 
decrees,  the  Department  of  Justice 
stated:  “Monopoly  is  fostered  when 
advertising  is  used  to  put  competitors 
at  a  disadvantage  for  the  sole  reason 
that  they  do  not  have  resources  suf¬ 
ficient  to  expend  equally  large  sums 
in  advertising  particular  products  or 
the  services  of  particular  companies.” 

In  the  criminal  charges  filed  against 
certain  tobacco  companies  in  July, 
1940,  the  Department  of  Justice 
charged  that  a  demand,  built  up  by 
advertising,  was  used  to  coerce  com- 


TREND  toward  regulation  and  pro¬ 
hibition  of  advertising  reported  in 
ANPA  bulletin  to  members.  (Page  3) 
COURT  orders  Stahlman  to  obey 
subpena  to  testify  before  FCC  in  the 
newspaper- radio  joint  ownership  hear¬ 
ing.  (Page  7) 

WILSON  &  CO.,  meat  packers,  have 
used  126  newspapers  weekly  for 
more  than  two  years.  (Page  8) 
AGNES  FAHY  case  over  back  pay  ap¬ 
pealed  to  Supreme  Court.  (Page  10) 
STEVE  EARLY  denies  that  Roosevelt 
has  signed  bill  approving  censorship 
of  press,  radio,  motion  pictures. 
(Page  12) 

INDUSTRIES  that  maintain  advertis- 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  31 -Sept.  1  —  Southwest 
News  Photographers  Assn.,  mid¬ 
year  meeting,  Wichita,  Kans. 

Aug.  31-Sept.  2  —  Southern 
Newspaper  Publishers  Assn., 
Mechanical  Conference,  Brown 
Hotel,  Louisville. 

Sept.  1  —  National  Industrial 
Advertisers  Assn.,  19th  annual 
conference.  Royal  York  Hotel, 
Toronto,  Canada. 


p>etitors,  jobbers  and  retailers  to 
eliminate  competition  and  to  deprive 
the  consumer  of  a  free  market. 

During  July,  1941,  a  questionnaire 
was  sent  by  Assistant  Attorney  Gen¬ 
eral  Thurman  Arnold  to  gas  and  oil 
companies  included  in  which  was  a 
“request”  to  outline  “the  necessity 
and  desirability  of  advertising  the 
branded  products  of  your  company.” 
While  stated  to  have  as  its  object  the 
elimination  of  practices  violating  the 
anti-trust  laws,  many  feel  that  this 
questionnaire  has  as  its  object  the 
reduction  of  all  brands  of  gas  and  oil 
to  the  level  of  staples  that  bear  no 
mark  of  identification  and  which 
therefore  cannot  be  advertised. 

In  this  connection  it  is  interesting 
to  know  that  in  1934  the  Oil  Admin¬ 
istrator  made  the  recommendation 
that  certain  advertised  oil  products 
must  be  marketed  at  one-half  cent 
more  than  unadvertised  oils. 

Federal  Trade  Commission 

While  there  is  no  room  for  doubt 
that  the  Federal  Trade  Commission 
has  long  desired  a  much  wider  power 
over  advertising  and  advertising  prac¬ 
tices  than  was  conveyed  by  the  Fed¬ 
eral  Trade  Commission  Act  prior  to 
the  Wheeler-Lea  Amendment  and  en¬ 
actment  of  the  Robinson-Patman  Act, 
it  is  nevertheless  true  that  the  FTC 
has  accomplished  much  that  is  good 
in  the  policing  of  the  field  and  the 
elimination  of  dishonest  advertising. 
In  this  work  it  has  had  the  hearty 
approval  of  publishers. 

Bias  Against  Advertising 

Nevertheless  there  is  evidence  that 
there  has  been  a  decided  bias  against 
advertising  among  some  of  the  staff 
of  the  FTC.  In  asking  Congress  for 
an  appropriation  for  an  investigation 
into  distribution  costs  the  FTC  made 
the  following  statement:  “The  place 
of  advertising  in  distribution,  espe¬ 
cially  national  advertising,  is  a  mat¬ 
ter  of  great  importance,  and  general 
interest.  Is  it  costing  the  consumer 
too  much  for  the  service  it  renders? 
Does  it  some  times  render  the  con¬ 
sumer  a  disservice?  The  proposed  in¬ 
quiry  would  seek  to  answer  these  and 
other  similar  questions.”  While  inves¬ 
tigating  distribution  costs  the  FTC 


ing  schedules  during  emergency  will 
benefit  in  post-war  boom,  agency 


executive  says.  (Page  26) 
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recently  sent  a  questionnaire  to  de- 
partment  stores  and  food  chaim, 
every  single  question  of  which  related  f 
to  some  form  of  advertising  and  ad-  ( 
vertising  practices.  Drug  stores  an ' 
expected  to  be  similarly  queried. 

Equal  to  the  Jones’  Sausage  littl* 
pigs  in  absurdity  is  a  recent  order 
issued  by  the  FTC  compelling  certak 
monument  companies  to  cease  and  de¬ 
sist  advertising  certain  stones  as 
“everlasting”  or  as  “enduring  for- 
ever”  because  such  claims  are  exag¬ 
gerated. 

Price  Control  i 

Price  Control  bills  have  been  in-  I 
troduced  in  the  House  and  Senate  at 
the  request  of  President  Roosevelt  " 
who  stated  in  a  special  message  to 
Congress  that  such  legislation  should 
include  authority  to  establish  price 
ceilings  for  commodities  and  rents,  to 
purchase  materials  and  commodities 
when  necessary,  to  assure  price  sta¬ 
bility  and  to  deal  more  extensively 
with  excesses  in  the  field  of  install¬ 
ment  credit. 

Power  to  "Forbid"  Adt 

The  legislation  gives  the  President 
authority — with  power  to  redelegate 
authority — over  commodities  includ¬ 
ing  marketing  and  selling  practices: 
defines  “commodity”  to  include  ser¬ 
vices  rendered  in  connection  with  the ' 
processing,  distribution,  storage,  in¬ 
stallation,  repair  or  negotiation  of 
purchases  or  sales;  and  in  the  opinion 
of  many  will  enable  the  President  or 
anyone  delegated  by  him  to  forbid 
advertising  of  any  sort  on  any  given 
product  or  the  products  of  any  given 
industry  and  to  forbid  any  one  form 
of  *  advertising,  such  as  co-operative 
contests,  premiums,  etc. 

Hearings  by  the  House  Banking 
and  Currency  Committee  on  this  leg¬ 
islation  have  been  suspended  until 
about  mid-September.  Plans  for  Sen-  ^ 
ate  hearings  have  not  been  announced  ^ 
Legislation  I 

Members  of  the  Congress,  too,  have  ^ 
indicated  a  desire  to  restrict,  control 
and  regulate  advertising.  Some  of  the 
bills  that  have  been  introduced  in  re¬ 
cent  years  relate  to  the  following; 

Prohibiting  all  acts  including  ad¬ 
vertising  “which  might  tend  to  mis¬ 
lead  or  deceive  competitors.” 

To  regulate  advertising  of  imported 
articles; 

To  prohibit  advertising  of  liquor; 

To  require  statement  of  the  foreign  , 
origin  of  articles  to  be  included  in 
advertisements  in  certain  types; 

To  prohibit  advertising  allowances; 

To  prohibit  transmission  throu^ 
the  mails  or  in  interstate  commerce 
of  any  offer  (including  advertising] 
for  sale  of  commodities  for  future  de¬ 
livery  on,  or  subject  to  the  rules  of 
any  U.  S.  board  of  trade; 

To  restrict  and  regulate  promotion 
contests  in  which  prizes  are  offered; 

To  prohibit  advertising  relating  to 
procurement  of  foreign  divorces; 

To  provide  government  approved 
standards  for  consumer  goods;  i 

To  regulate  practice  of  dental  ad-^ 
vertising  in  the  District  of  Columbia;*  7 

To  tax  billboard  advertising; 

To  tax  radio  advertising; 

To  tax  advertising  expenditures. 

Bills  Now  Ponding 

Some  of  these  bills  have  not  been ; 
introduced  in  one  Congress  and  al- ' 
lowed  to  die.  Some  have  been  intro-, 
duced  and  re-introduced  and  some  of  j 
them  are  now  pending  in  the  77th  5 
Congress. 

The  advertising  restrictions  in  the 

[•  The  individual  States  have  followed  1 
trend  and  a  majority  of  the  States  now  haw  j 
laws  drastically  restricting  advertising  hf 
dentists,  optometrists,  liquor  dealers,  morti-  ,  ^ 
cians,  etc.] 

(Continued  on  page  16)  • 
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Mayborn  Reviews  Joint 
Printing  Company  Plan 

Estimates  Savings  oi  Over  $100,000  Annually  to 
Newspapers  in  Town  Over  Hundred  Thousand 
Population  .  .  .  Cites  Theoretical  Example 
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TOPEKA.  Kan.,  Aug,  17 — The  forma¬ 
tion  by  competing  newspapers  of  a 
third  company  to  handle  the  business, 
production,  cir¬ 
culation  and  ad¬ 
vertising  of  both, 
opens  the  way  to 
effect  savings  on 
a  large  scale,  ac¬ 
cording  to  Ward 
Mayborn.  This  is 
accomplished  by 
combining  all 
business  depart¬ 
ment  operations 
under  one  man¬ 
agement,  thereby 
eliminating  du¬ 
plication  of  over- 


Ward  Mayborn 


r 


head  and  reducing  bookkeeping,  ad¬ 
vertising  and  circulation  department 
personnel  to  little  more  than  the 
equal  of  one  of  the  organizations  af¬ 
fected. 

Mayborn,  who  defines  the  new  type 
of  company  as  “a  streamlined,  mod¬ 
em  improvement  over  other  forms  of 
merger  and  consolidation,”  super¬ 
vised  the  arrangements  made  in  Nash¬ 
ville  and  Tulsa,  and  has  been  in  To¬ 
peka  the  past  week  assisting  in  work¬ 
ing  out  the  details  of  the  co-ordination 
of  the  Topeka  Daily  Capital,  a  Capper 
Publication,  and  the  Topeka  State 
Journal,  owned  by  Oscar  Stauffer. 

Two  Advantages 

Mayborn  points  out  two  kinds  of 
advantage  gained  in  this  sort  of 
consolidation — journalistic  and  finan¬ 
cial. 

Journalistically,  this  type  of  merger 
keeps  the  corporate  identities  and  edi¬ 
torial  independence  of  both  papers, 
making  full  freedom  of  the  press  pos¬ 
sible  with  all  divergent  opinions  and 
minority  groups  receiving  expression. 

Financially,  Mayborn  says,  the  net 
results  to  the  publisher-owners  come 
from  a  combination  of  economies  and 
bad  business  practices  eliminated.  The 
saving  is  made  in  reduced  overhead, 
reduced  personnel,  and  the  abolition  of 
ruinous  competitive  practices. 

The  plan  starts  with  an  agreement 
reached  by  the  two  publishers.  Its 
terms  vary  both  as  to  the  length  of 
time  covered  in  the  agreement,  the 
division  of  revenue  and  other  matters 
dictated  by  local  conditions. 

Asked  what  a  publisher  might  rea¬ 
sonably  expect  under  such  an  arrange¬ 
ment,  Mayborn  said:  “Dealing  in  case 
figures  would  obviously  be  improper, 
but  a  theoretical  case  may  give  some 
idea.  Two  competing  papers  are  in  a 
town  of  a  hundred  thousand  popula¬ 
tion.  Their  circulations  are  nearly 
equal,  one  publishes  morning  and  Sun¬ 
day,  the  other  is  an  evening  paper 
osly.  One  is  a  little  stronger  than  the 
f  o(her,  has  an  edge  on  circulation  and 
a  little  larger  volume  of  advertising, 
in  the  j  in  P^st  years  made  substantial 
I  Jiofits,  possibly  $150,000  a  year  be- 
foUowed  li  t»een  them.  Today  divisible  profits 
vanished. 

rtising  I  “After  discussions,  an  agreement  is 
fmched  between  the  publishers.  Their 
operations  are  merged  into  one  build¬ 
ing,  eliminating  heat,  light,  rent  and 
ipkeep  of  one  building,  saving  at 
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least  $1,000  monthly.  One  business 
management  is  set  up.  One  advertis¬ 
ing  staff  is  selected,  saving  at  least  the 
cost  of  six  solicitors  and  conservatively 
another  $1,200  per  month.  The  cir¬ 
culation  departments  are  combined 
and  when  the  sifting  is  completed 
there  is  another  $2,500  per  month 
saved.  In  the  bookkeeping  depart¬ 
ments  there  have  been  a  total  of  some 
18  people  employed.  Eight  are  dropped 
and  $700  per  month  is  added  to  the 
other  savings. 

“Agreements  are  reached  between 
the  owners  eliminating  over- expensive 
features.  Space  limits  for  news  are 
tightened  and  another  $1,000  per  month 
minimum  is  saved.  There  you  have 
savings  of  $6,400  per  month.  This 
amounts  to  $76,800  yearly.  Nothing 
has  been  said  about  reductions  in  in¬ 
surance  premiums,  surety  bond  re¬ 
ductions  or  the  savings  in  the  mechan¬ 
ical  departments,  but  they  are  there. 
Increased  subscription  rates  net  $1,000 
per  week  added  revenue,  and  $52,000 
a  year.  This  plus  the  $76,800  annual 
savings  brings  a  total  of  $128,800  in 
net  revenue  increase  up  to  here. 

Composing  Room  Reforms 

“When  the  advertising  business  is 
gone  into,  a  vast  array  of  bad  competi¬ 
tive  practices  show  up.  Therefore 
new  rates,  new  policies  and  plans  are 
adopted.  The  plan  is  calculated  to  at¬ 
tract  but  not  force  combination  ad¬ 
vertising.  After  a  time  it  works,  and 
the  publishers  find  that  their  net  di¬ 
visible  revenue  is  yielding  them  better 
than  two  dollars  per  capita  on  the 
population  of  their  city.  From  this,  of 
course,  must  be  deducted  deprecia¬ 
tion  and  income  taxes.” 

Overhead  is  reduced,  Mayborn  says, 
not  only  by  reduced  personnel,  the  use 
of  only  one  building  and  one  set  of 
equipment,  and  reduction  in  various 
types  of  insurance  and  bonds,  but  also 
by  reforms  in  the  composing  room. 
Reproduction  of  advertisements,  prod¬ 
uce,  grain,  live  stock  and  other  mar¬ 
ket  quotations  and  tables,  radio  logs, 
text  of  speeches  and  statements  is 
eliminated.  Adequate  deadlines  for 
accepting  advertising  copy  are  made 
possible  and  this  enables  the  com¬ 
posing  room  superintendent  to  elimi¬ 
nate  over-hiring  of  printers  and  re¬ 
duces  overtime  to  a  negligible  item. 
These  savings  are  reflected  in  the  page 
cost.  By  agreement  between  the  own¬ 
ers,  editorial  space  limits  are  set  up 
and  the  printing  company  regulates 
the  size  of  the  paper  accordingly.  By 
such  control  the  savings  in  white  pa- 
jjer  aggregate  many  thousands  of  dol¬ 
lars  yearly. 


“By  setting  up  rates  for  local  ad¬ 
vertising  so  as  to  make  use  of  both 
papers  an  attractive  buy  for  the  ad¬ 
vertisers,  composition  and  page  costs 
are  greatly  reduced,”  Mayborn  con¬ 
tinues.  “Incidentally  the  advancing 
subscription  rates  have  greatly  reduced 
duplicate  circulation  and  the  use  of 
both  papers  by  advertisers  need  not, 
and  under  the  Printing  Company 
Agency  plan  should  not,  be  forced. 
By  intelligent  and  effective  presenta¬ 
tion  the  advertisers  soon  prefer  the 
combination  contract.” 

Subscription  prices  are  usually  ad¬ 
vanced  to  cover  costs  at  least  under 
the  new  system,  Mayborn  explains, 
and  there,  too,  personnel  is  reduced. 
By  using  one  group  of  carrier  boys  to 
deliver  both  papers,  he  says,  the  num¬ 
ber  of  district  and  road  men  is  re¬ 
duced  to  little  more  than  one  paper’s 
staff.  The  number  of  clerks  and 
stenographers  is  likewise  less. 

Bookkeeping  Is  Simple 
The  bookkeeping  and  accounting 
set-up  is  simple  and  direct.  The 
printing  company  has  no  capital  in¬ 
vestment  in  equipment  or  tools,  has 
no  depreciation  or  accruals  to  reckon 
with.  As  agent  for  the  publisher-own¬ 
ers,  its  job  is  to  sell  advertising,  print 
and  circulate  the  newspapers,  collect 
the  money  due,  pay  the  bills  and  make 
the  remainder  available  to  the  owners. 
It  requires  no  more  than  the  personnel 
used  in  the  bookkeeping  departments 
of  one  of  the  merging  newspapers,  he 
says. 

Competitive  practices  in  many  fields 
where  there  have  been  two  or  more 
independent  pa|>ers  have  worked  to 
demoralize  if  not  pauperize  the  papers, 
according  to  Mayborn.  Where  merg¬ 
ing  under  the  joint  printing  company 
plan  is  set  up,  a  whole  array  of  un¬ 
profitable  practices  is  abolished.  May- 
bom  emphasizes  that  no  new  papers 
are  being  established  and  that  merged 
papers  need  not  fear  new  competition. 

Through  their  joint  printing  cor¬ 
poration  the  papers  are  able  to  clean 
up  and  stabilize  their  advertising  busi¬ 
ness,  to  get  general  rates  for  certain 
types  of  local  advertising  which  for¬ 
merly  general  advertisers  have  been 
buying  at  local  rates,  and  to  set  up  ad¬ 
vertising  rate  cards  to  work  toward 
regularity  and  continuity  of  advertis¬ 
ing  for  which  advertisers  are  re¬ 
quired  to  pay  rates  commensurate  with 
the  circulation  and  service  received. 

Sell  Market,  Not  Newspaper 

Mayborn  continues:  “When  the  co¬ 
ordination  is  effected,  the  printing 
company  sells  the  market  rather  than 
the  individual  papers.  Previously,  as 
separate  paper  operations  each  staff 
tried  to  get  all  or  most  of  the  available 
business,  and  a  good  part  of  their  ef¬ 
fort  and  time  was  devoted  to  selling 
the  prospect  out  of  the  other  paper, 
frequently  offering  discounts  as  in¬ 
ducements. 

“By  the  merger  plan  the  staff  sells 
the  market  and  the  newspapers  as  a 
medium.  They  meet  the  radio  com¬ 
petition  head-on  and  in  a  number  of 
cities  such  selling  plans  are  recaptur¬ 
ing  local  business  that  had  drifted 
away  from  the  newspapers  to  radio. 
“Various  types  of  research  will  un- 


WOOD  PULP  PLACED  UNDER  EXPORT  CONTROL 

WASHINGTON,  D.  C.,  Aug.  18 — Acting  under  instruction  from  the  President, 
the  Administrator  of  Export  Control  has  placed  additional  commodities 
xmder  export  control,  including  wood  pulp.  The  inclusion  of  wood  pulp 
makes  it  necessary  to  obtain  license  for  its  export.  Types  of  wood  pulp  cov¬ 
ered  by  the  order  are:  sulphite  wood  pulp,  unbleached;  soda  wood  pulp; 
sulphate  wood  pulp,  unbleached  (Kraft  pulp) ;  sulphate  wood  pulp,  un¬ 
bleached;  and  other  chemical  wood  pulp.  It  was  emphasized  that  general  li¬ 
censes  may  be  issued  for  the  British  Empire,  the  countries  of  the  Western 
Hemisphere,  and  all  other  countries  actively  resisting  aggression.  The  broad 
application  of  general  licenses  is  designed  to  minimize  confusion  and  busi¬ 
ness  dislocation  for  shippers  and  exporters,  it  was  explained. 


cover  facts  about  the  market  that  are 
not  only  interesting  but  extremely 
valuable  to  prospective  advertisers. 

“Constructive  and  intelligent  co¬ 
operation  with  local  merchants  be¬ 
comes  possible  and  produces  real  and 
profitable  style  and  merchandising 
promotions,  creating  linage  for  the 
newspapers  and  added  business  for 
the  merchants.” 

According  to  Mayborn,  all  the  new 
Printing  Company  Agency  arrange¬ 
ments  are  similar.  All  set  up  a  simple 
but  effective  third  organization  which 
carries  no  assets,  no  liabilities  or  in¬ 
ventories,  but  functions  purely  as  an 
agent  for  the  two  corporations  which 
at  all  times  own  all  of  the  assets,  in¬ 
cluding  the  equipment  used.  The  tax 
department  in  Washington  has  ruled 
that  these  printing  companies  are  tax 
free. 

When  questioned  about  future 
trends  in  newspaper  publishing,  May- 
bom  recalled  that  the  last  world  war 
increased  the  tempo  of  American 
newspapers  and  increased  costs,  and 
he  believes  that  this  war  will  bring  in 
new  inventions  which  will  result  in 
far-reaching  changes. 

“Size  has  reached  the  limit,”  he  says, 
“and  the  trend  is  likely  to  be  toward 
terseness,  excellence  of  writing  and 
editing,  backed  by  greater  improve¬ 
ments  in  printing  and  picture  presen¬ 
tation.  Technical  research  by  equip¬ 
ment  concerns,  paper  and  ink  compa¬ 
nies,  and  the  increasing  interest  of 
mechanical  men  in  the  newspaper 
plants  all  point  to  greater  improve¬ 
ments  in  printing.” 

■ 

Meat  Institute's 
Ads  Up  15% 

For  Dailies 

300  Newspapers  to  be 
Used  on  26-Time  Basis  .  .  . 
Fewer  National  Magazines 

Media  schedules  for  the  second  year 
of  the  American'  Meat  Institute’s  co¬ 
operative  advertising  program,  repre¬ 
senting  a  $2,000,000  national  campaign 
in  which  approximately  300  newspa¬ 
pers  will  be  used,  a  15%  increase  for 
dailies  over  last  year,  were  approved 
this  week  at  a  meeting  of  the  ex¬ 
ecutive  committee  in  Chicago. 

Beginning  the  latter  part  of  Sep¬ 
tember,  300-line  newspaper  adver¬ 
tisements  will  appear  on  a  26-time 
basis  during  1941-42  in  all  cities  of 
50,000  population  and  over,  marking 
a  substantial  increase  in  newspaper 
coverage.  Newspaper  ads,  in  black 
and  white  display,  will  stress  the  nu¬ 
tritional  story  of  meat  and  will  fea¬ 
ture  thrifty  cuts  and  recipes. 

Fewer  national  magazines  will  be 
used  by  the  Institute  this  coming  year 
in  order  to  attain  greater  continuity 
and  frequency  of  insertion,  it  was 
stated.  Supplementing  the  national 
magazines  will  be  a  group  of  home 
economics  publications  to  reach  home 
economics  teachers. 

In  addition  to  the  heavy  advertis¬ 
ing  program  on  a  national  scale,  there 
will  be  retail  merchandising  material 
for  meat  dealers,  provided  by  the  In¬ 
stitute.  Leo  Burnett  Co.,  Inc.,  places 
the  account. 

■ 

FLY  TO  ENGLAND 

Montreal,  Que.,  Aug.  20 — Accom¬ 
panying  Prime  Minister  Rt.  Hon.  W.  L. 
Mackenzie  King  on  his  bomber  flight 
to  Britain  where  he  arrived  this  morn¬ 
ing  were,  beside  an  official  party,  R.  K. 
Carnegie,  Ottawa  superintendent  of 
the  Canadian  Press,  Bryant  Tobin  of 
British  United  Press,  and  Gregory 
Clark  of  the  Toronto  Star. 
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Coutant  Learned 
Marketing  At 
Standard  Oil 

Research  Director  of  Pedlar 
&  Ryan  Once  Toured 
Vaudeville  Circuit 

Frank  R.  Coutant,  vice-president 
and  director  of  research  and  mar¬ 
keting  at  Pedlar  &  Ryan,  New  York 
a  d  V  e  r  t  i  sing 
agency,  was 
president  of  the 
American  Mar¬ 
keting  Associa¬ 
tion  when  that 
organization  first 
began  to  work 
with  the  Census 
Bureau  in 
Washington  on 
the  140  major 
m  e  t  r  opolitan 
markets.  He  ap¬ 
pointed  the  first 
committee  to 
work  with  the  Census  Bureau  and 
has  played  a  leading  part  in  the  cam¬ 
paign  to  define  metropolitan  markets 
by  population  density. 

In  the  special  metropolitan  markets 
supplement  which  Editor  &  Publisher 
issues  this  week,  Mr.  Coutant  has 
written  an  article  outlining  the  history 
of  these  market  breakdowns.  With 
characteristic  modesty,  however,  he 
writes  very  little  about  himself. 

With  Yoyng  &  Rybicam 

His  work  is  well  known  to  adver¬ 
tising  men.  He  established  the  re¬ 
search  department  at  Young  &  Rubi- 
cam  in  the  20’s  and  was  instrumental 
in  developing  the  agency’s  marketing 
service.  In  1932  he  established  his 
own  business,  known  as  the  Frank  R. 
Coutant  Marketing  Service,  counsel¬ 
ors  to  advertisers  and  agencies.  He 
went  to  Pedlar  &  Ryan  in  1933. 

Recognized  as  one  of  the  pioneers 
in  marketing,  Mr.  Coutant  first  broke 
into  advertising  through  Standard  Oil. 
There,  a  young  lad  in  his  'teens  need¬ 
ing  work,  he  served  as  a  handy  man, 
painter,  and  assistant  in  the  technical 
department  of  the  refinery.  From  the 
refinery  he  went  to  the  Standard  Oil 
offices  as  an  executive  committee 
stenographer. 

At  that  time  marketing  was  almost 
unknown  but  Standard  was  experi¬ 
menting  with  methods  to  improve  the 
training  techniques  of  its  salesmen. 
Mr.  Coutant  became  interested  in  this 
work,  and  through  his  study  of  sell¬ 
ing,  expanded  into  the  new  field  of 
marketing. 

He  soon  became  an  authority  on 
salesmanship  and  marketing  and  left 
Standard  Oil  to  teach  these  two  sub¬ 
jects  at  the  old  Sheldon  School  of 
Business  Science  in  Libertyville,  Ill. 

Once  a  Vaydcvilic  Artist 

Mr.  Coutant  had  two  other  jobs  in 
advertising  before  he  joined  Young 
&  Rubicam.  He  was  advertising 
manager  of  a  general  wholesale  house 
in  Edmonton.  In  1919  he  came  back 
to  the  U.  S.,  joining  the  copy  depart¬ 
ment  of  N.  W.  Ayer  in  Philadelphia. 
He  worked  with  Ayer  for  six  years. 

A  native  New  Yorker,  Mr.  Coutant 
started  earning  his  living  at  14.  He 
got  odd  jobs  as  a  painter,  and  one  of 
them  was  fixing  up  theatrical  scenery. 
Through  this  backstage  activity  he 
made  friends  with  vaudeville  hand¬ 
cuff  artists.  He  began  practicing  how 
to  extricate  himself  from  the  cuffs 
and  eventually  emerged  as  a  full- 
fledged  vaudeville  artist.  He  toured 
the  major  vaudeville  circuits  from 
coast  to  coast. 

Mr.  Coutant  lives  on  a  farm  in  Con¬ 
necticut.  His  hobby  is  scientific  agri¬ 


culture.  He  raises  goats  and  in  his 
spare  time  runs  a  dairy. 

He  was  the  first  president  of  the 
American  Marketing  Association,  and 
is  also  a  member  of  the  Market  Re¬ 
search  Council  of  N.  Y.,  the  Copy 
Research  Council,  and  a  former  direc¬ 
tor  of  both  the  Sales  Executives  Club 
and  the  National  Federation  of  Sales 
Executives.  He  is  also  a  member  of 
the  research  committee  of  the  Amer¬ 
ican  Association  of  Advertising 
Agencies. 

Mr.  Coutant  is  the  author  of  at 
least  a  half  dozen  text  books  on 
marketing  and  research  and  lectures 
frequently  at  colleges  and  before  busi¬ 
ness  groups. 

■ 

John  Knight  Names 
Executive  Assistant 

Detroit,  Aug.  19 — Appointment  of 
B.  E.  Maidenburg  as  his  executive  as¬ 
sistant  has  been  announced  by  John 
S.  Knight,  publisher  of  the  Detroit 
Free  Press,  Akron  Beacon- Journal 
and  Miami  Herald. 

Mr.  Maidenburg  continues  also  as 
Sunday  editor  of  the  Free  Press,  and 
his  other  duties  will  be  as  an  aide  to 
Mr.  Knight  in  matters  pertaining  to 
general  editorial  operations  of  the 
three  papers. 

A  native  of  Marion,  Ind.,  where  he 
broke  into  the  newspaper  business  on 
the  Marion  Chronicle,  Mr.  Maidenburg 
was,  for  a  time,  with  the  Des  Moines 
Register.  Since  1928,  however,  he  has 
been  with  the  Knight  newspapers  and 
has  served  in  various  capacities  on 
the  Akron,  Miami  and  Detroit  publi¬ 
cations. 

■ 

Tolmadge  Withholds 
Prison  Probe  News 

Atlanta,  Ga.,  Aug.  19 — Governor 
Eugene  Talmadge,  fiery  critic  of  the 
Atlanta  press,  today  issued  an  order 
instructing  the  penitentiary  committee 
of  the  House  of  Representatives  and 
members  of  the  State  Prison  and 
Parole  Board  to  withhold  all  prison 
investigation  information  from  news¬ 
papers  and  a  coroner’s  inquest  into 
alleged  brutality  at  the  State  Highway 
camp  at  Sparta.  These  were  the  latest 
developments  in  the  Georgia  penal 
probe. 

Conferring  today  with  the  members 
of  the  two  state  groups  on  the  three- 
way  investigation  of  state  prison 
camps  now  in  progress,  the  Governor 
said:  “There  is  a  lot  of  hysteria  going 
on  and  the  newspapers  are  just  hunt¬ 
ing  a  row.  Don’t  give  the  press 
nothing.  Report  to  the  prison  com¬ 
mittee  only.  The  bad  publicity  is  just 
demoralizing  good  wardens  and  put¬ 
ting  hell  into  the  prisoners." 

■ 

Army  Has  Public 
Relations  Conference 

The  first  of  a  series  of  monthly 
meetings  at  which  problems  of  dis¬ 
seminating  news  of  Army  life  and 
activities  were  discussed  was  held  at 
the  Boston  Army  Base  Aug.  13.  Ap¬ 
proximately  100  public  relations  offi¬ 
cers  from  New  England  Army  camps 


and  posts  and  representatives  of  the 
press,  radio,  magazines  attended. 

Brig.  Gen.  Francis  B.  Wilby,  com¬ 
mander  of  the  First  Corps  Area,  in  the 
course  of  a  brief  talk,  said:  “The  War 
Department  has  announced  as  its  pub- 
lice  relations  policy  the  following — 
‘Give  out  all  the  news.  Withhold 
only  such  restricted  items  of  military 
information  that  would  be  of  benefit 
to  those  who  seek  to  learn  our  secrets.’ 
The  policy  of  the  First  Corps  Area  is 
to  carry  out  this  to  the  letter.” 

Bill  Cunningham,  Boston  Herald 
columnist,  was  a  speaker  at  the  round 
table  conference  conducted  by  Maj. 
William  Nee,  public  relations  officer 
of  the  First  Corps  Area.  Other  speak¬ 
ers  included:  Col.  William  G.  Walker, 
Lieut.  Col.  Royal  B.  Lord,  of  Wash¬ 
ington,  deputy  director  of  the  Army 
Bureau  of  Public  Relations;  Edward 
M.  Kirby,  of  Washington,  chief  of  the 
radio  division  of  the  same  bureau; 
Richard  Linnell,  publisher  of  the 
Wellesley  (Mass.)  Townsman;  William 
Dwight,  president  of  the  New  England 
Newspaper  Publishers  Association  and 
managing  editor  of  the  Holyoke 
(Mass.)  Transcript-Telegram;  Richard 
Wilcox  of  Life  magazine;  and  John  B. 
Chester,  manager  of  the  Boston  bureau 
of  the  Associated  Press. 


Auto  Makers 
Planning  1942 
Press  Parties 

By  HIL  F.  BEST 

Detroit,  Aug.  18 — Next  week  is  th« 
start  of  the  1942  preview  season  when 
President  K.  T.  Keller  of  the  Chrysler 
Corporation  will  put  on  the  partj 
which  will  be  built  around  the  opera-  ' 
tions  of  the  Chrysler  Corporation  and  i 
the  defense  program.  This  is  actually  ■ 
the  first  preview  of  any  of  the  auto-  f 
mobile  companies  and  it  is  the  firs:  I 
time  that  any  of  the  1942  models  will ' 
be  shown  to  a  press  group.  The  1942 
models  of  the  Plymouth,  Dodge,  De- 
Soto  and  Chrysler  cars,  will  be  showc 
Aug.  26. 

On  Aug.  27  at  South  Bend  th( 
Studebaker  Press  Party  will  be  held 

The  first  week  in  September  Nasi 
will  have  a  preview  of  1942  models 
in  Detroit.  Nash  will  have  three  serie 
of  1942  cars.  W.  A.  Blees,  general  sales 
manager,  stated,  the  chief  news  fa 
1942  will  be  a  new  version  of  th( 
Nash  “600,”  the  low-priced  car  witl 
which  Nash  entered  the  mass  auto¬ 
mobile  market  in  1941. 


Error  Creates 
Censorship  Score 

Washincton,  D.  C.,  Aug.  21 — Vari¬ 
ous  Elastern  industrial  plants,  working 
on  armor  plate  and  guns  and  naval 
vessels,  have  received  from  the  Fourth 
Naval  District  headquarters  in  the 
Philadelphia  Navy  Yard  an  official 
communication  with  this  instruction: 

“Contractors  and  their  representa¬ 
tives  are  directed  not  to  issue  press 
releases  on  labor  relations,  difficulties 
of  procuring  equipment,  methods  of 
construction,  pfogress  of  work  or  any 
other  subject  relating  to  work  being 
performed  under  their  contract.  In¬ 
quiries  should  be  referred  to  the  press 
release  office  or  to  the  public  works 
officer.” 

This  was  signed  by  Captain  Gaylord 
Church,  acting  for  Rear  Admiral  A.  E. 
Watson,  Philadelphia  Navy  Yard  com¬ 
mandant. 

Lieut.  Com.  Joseph  Tinney,  public 
relations  officer  of  the  Fourth  Naval 
District,  explained  today: 

“This  was  intended  only  for  con¬ 
tractors  doing  work  in — not  for — the 
Philadelphia  Navy  Yard  and  was  con¬ 
nected  with  the  Navy  Department  pol¬ 
icy  that  publicity  should  not  be  given 
to  details  of  any  new  construction. 
But  is  doesn’t  mean  that  a  contractor 
can’t  talk  to  a  newspaper  reporter 
about  his  navy  work.” 

ARRIVE  IN  MEXICO 

Harold  Callender,  who  has  just 
completed  a  tour  of  South  America 
for  the  New  York  Times,  has  arrived 
in  Mexico  City  as  Times  correspon¬ 
dent  there,  and  John  R.  White,  former 
New  York  Times  correspondent  in 
South  America,  also  has  arrived  in 
Mexico  City  to  represent  the  New 
York  Herald  Tribune  as  special  cor¬ 
respondent. 


Buick  and  Oldtmobil* 

Sept.  11  is  the  date  set  aside  for  the 
Buick  party  to  be  held  at  Flint. 

The  Oldsmobile  Press  Preview  wil; 
be  held  at  Lansing  on  Sept.  16. 

Ford  and  Chevrolet  are  expected  to 
have  their  Press  Party  the  latter  par 
of  September  although  no  definitt 
dates  have  been  set  at  this  writing. 

Automobile  announcement  copy  wit 
start  later  in  September  but  no  news¬ 
paper  schedules  have  been  definitelj 
made  up  as  yet.  At  this  writing  it  ii 
not  believed  that  there  will  be  anj®* 
serious  cut  in  the  number  of  papers 
The  space  and  the  number  of  inser¬ 
tions  will  be  dependent  upon  tho 
amount  of  automobiles  the  dealers  car 
sell  after  the  first  announcement  blast 

There  are  indications  that  prices  or 
the  1942  models  will  be  15  to  2(Ki 
above  those  of  the  1941  cars,  including 
increased  excise  taxes  now  being 
studied.  An  estimated  10%  rise  ir 
the  cost  of  manufacture  will  be  in¬ 
cluded  and  it  is  believed  that  the  gov¬ 
ernment  will  permit  such  a  boost  ever 
if  price  control  is  enacted. 

Willys  Ads  Storied 

The  new  1942  Willys  advertising  is 
opened  in  a  full  page  ad  in  Automo¬ 
tive  News  and  a  page  in  a  big  national 
weekly  follows  next  week.  “News¬ 
papers  are  also  scheduled,”  says  the 
announcement. 

Buick,  Cadillac,  Chrysler,  DeSoto. 
Lincoln,  Nash,  Olds,  Pontiac  and 
Studebaker  all  closed  for  change  over 
to  1942  models.  Chevrolet  and  Dodge 
produced  only  army  trucks  last  week 
Those  companies  operating  on  1942 
models  are  Hudson,  Packard,  Plymouthj 
and  Willys,  with  Ford  still  turning  outl 
1941  models.  * 

Packard  press  preview  will  be  held! 
Aug.  25  at  the  Masonic  Temple. 

Elarliest  possible  date  given  out  k 
various  Plymouth  meetings  for  1942 
announcement  is  Aug.  28. 


FDR  PRAISES  PRESS  COVERAGE  OF  SEA  PARLEY 

WASHINGTON,  D.  C.,  Aug.  19 — EIxplaining  that  the  excellent  coverage  given 
the  newspapers  makes  it  unnecessary  for  him  to  report  to  the  Nation  by 
radio,  President  Roosevelt  told  his  press  conference  today  he  has  decided 
against  a  “fireside  chat”  to  comment  on  his  meeting  at  sea  with  Prime  Min¬ 
ister  Winston  Churchill.  Seeking  to  overcome  the  criticism  that  American 
newspapermen  were  not  permitted  to  attend  the  conference  whereas  British 
writers  were  aboard  the  vessel,  the  President  said  he  imposed  strict  secrecy 
for  the  protection  of  Mr.  Churchill  and  his  staff. 

On  Capitol  Hill,  Rep.  Harold  Knutson,  Minnesota  republican,  commented: 
“The  President  loves  publicity.  This  is  the  first  time  that  anyone  can  recall 
the  President  shunning  publicity.” 


■ 

FOREIGN  STAFF  SHIFTS 

George  Weller,  formerly  Balkan, 
correspondent  for  the  Chicago  Dailj] 
News,  has  been  transferred  to  Brazza- 1 
ville,  French  Africa,  with  the  “Fr«| 
French”  forces.  A.  T.  Steele  is  no* 
in  Moscow.  Leland  Stowe  has  ar-: 
rived  in  Singapore  as  the  Daily  New?i 
Far  Eastern  representative.  Richard V 
Mowrer,  who  has  been  ill  with  rheu-i 
matic  fever  in  Cairo,  Egypt,  is  no*' 
convalescing  in  Palestine. 


i 


CARTOONISTS  CONSIDER  HISTORIC  SEA  PARLEY  AND  FAR  EASTERN  CRISIS 


THE  LARGEST  PART  OF  A  BUOY  LIES 
BELOW  THE  SURFACE 


TESTING  AN  OLD  PROVERB 
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•Henry  Barrow  of  Associated  Press  Feature  Service. 


Harold  Tallinn  in  .Vrtt’  York  lYorld-Telcgram. 


germane  to  the  field  which  the  Act  the  tax.  Since  it  will  be  deductible 

gives  it  power  to  regulate.  Certainly  for  income  and  excess  profits  tax  pur- 

such  recommendations  should  not  be  poses,  the  net  revenue  will  be  some- 

made  without  diligently  undertaking  what  less,  he  said, 
to  secure  relevant  data  and  the  in-  He  contended  that  a  government  li- 
formed  thought  of  those  likely  to  be  cense  to  operate  a  radio  station  con- 
affected.”  fers  no  monopoly,  pointing  out  that 

WASHINGTON,  D.  C.,  Aug.  18— Judge  Stahlman  to  respect  the  subpena,  Mr.  Mr.  Hanson  had  relied  heavily  upon  virtually  no  locality  in  the  coimtry 
James  W.  Morris’s  order  requiring  Hanson  defended  on  the  theory  that  the  Sanders  Bros.  Radio  Company  lacks  competitive  broadcasting.  Ex- 

Publisher  James  G.  Stahlman  of  the  FCC  has  not  the  power  to  place  news-  case  in  which  the  Federal  courts  held  cess  taxes  on  playing  cards,  distilled 

Nashville  Banner  to  respond  to  a  Fed-  paper  applicants  in  a  classification  the  principal  factors  to  govern  action  spirits,  gasoline,  admissions  and  other 

testify  apart  from  other  seekers  after  per-  on  an  application  for  license  are  those  articles,  are  not  intended  to  be  ab- 

owner-  mits,  and  lacking  that  power  could  relating  to  competency,  adequacy  of  sorbed  by  the  manufacturer,  but  are 

financial  ability,  and  direct  taxes  to  the  consumer,  he 

a  channel.  Judge  pointed  out,  but  the  radio  industry, 

Morris  quoted  additional  language  he  said,  cannot  pass  on  a  tax  on  time 

from  that  decision  which  stressed  sales  and  still  retain  its  position, 

“public  interest  and  convenience”  as  When  Senator  Josiah  W.  Bailey  (D), 
a  controlling  factor.  of  North  Carolina,  inquired  whether 

The  FCC  hearings  have  been  ad-  the  volume  of  advertising  is  likely  to 
joumed  to  Sept.  17.  increase  in  the  near  future,  because 

■  industries  facing  excess  profits  taxes 

would  prefer  to  put  more  into  adver- 
tising,  the  NAB  spokesman  answered 
in  the  negative. 

S  Taxing  Free  Expression 

Chairman  Fly  of  the  FCC,  described 
ClX  the  proposed  levy  as  “a  very  dubious 

D.  C.,  Aug.  18 _ The  fax,”  and  replied  in  response  to  an 

’  -  inquiry  by  Senator  Edwin  C.  Johnson 

(D),  of  Colorado,  that  he  regarded 
the  proposed  assessment  as  a  tax  on 
freedom  of  expression.  He  directed 
attention  to  the  free  public  service 
difficult  Communications  Commission,  who  ex-  rendered  to  offset  the  contention  that 

the  new  tax  is  justified  “because  radio 
pave  the  way  for  similar  taxes  on  stations  possess^^  valuable  franchise 
newspaper  advertising  revenues.  rights  to  the  air.  The  fact  that  com- 

—  "  is  one  of  the  petitive  media  such  as  newspapers  and 

features  of  the  defense  revenue  bill  magazines  are  subject  to  no  com- 
is  estimated  to  raise  $12,500,-  parable  tax  should  be  taken  into  con- 
000  from  the  broadcast  tax  in  the  first  sideration,  he  suggested. 

Among  reminders  left  with  the  com - 
Ellsworth  C.  Alvord,  counsel  for  the  mittee  by  the  chairman  were: 
National  Association  of  Broadcasters,  That  broadcasting  stations  must  be 

contended  that  this  figure  represents  fbe  air  continuously,  and  if  oil 
j  gross  revenue  to  be  produced  by  companies  or  automobile  manufactur- 
_  ers  are  forced  to  cut  down  radio  ad¬ 
vertising  due  to  shortages  in  connec- 

directed  PUBLISHERS  TO  BE  PAID  FROM  FROZEN  ACCOUNTS  tion  with  the  defense  program,  the 

WASHINGTON,  D.  C.,  Aug.  18— The  Treasury  Department  has  authorized  broadc^ters  would  have  to  fill  in  the 
banks  to  pay  from  any  blocked  account  to  any  publisher  or  agent  of  a  °  programs; 

publisher,  amounts  to  cover  the  subscription  to  a  periodical  or  newspaper  f ^  privileges  of 

published  in  the  United  States.  The  authorization  was  contained  in  a  general  ^  be 

license  issued  under  the  freezing  order.  The  total  amount  of  subscription  ^hat  competii'"fdvertistaJ  meS 
payments  from  any  account  may  not  exceed  $25  in  one  month,  or  $100  in  one  ^  taxed  ’ 

The  general  license  authorizes  the  mailing  of  periodicals  from  the  Chairman  Fly  admitted  that  the 
United  States  directly  to  any  addresses,  provided  they  are  separately  mailed,  proposed  levy  on  radio  stations  if 
Banks  are  required  to  make  quarterly  reports,  in  detail,  covering  payments  enacted,  might  set  the  precedent  of 
made.  taxing  newspaper  advertisine. 


Stahlman  Subpena  Taken 
To  Court  of  Appeals 
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ship  investigation,  has  been  carried  to  not  legally  conduct  the  inquiry.  equipment, 
the  Circuit  Court  of  Appeals  by  Elisha  Judge  Morris  invited  attention  to  availability  of 
Hanson,  counsel  for  Mr.  Stahlman.  Sec.  403  of  the  Federal  Communica- 
The  jurist  rejected  the  defense  sug-  tions  Act  empowering  the  Commis- 
gestion  that  FCC  does  not  have  legal  sion  to  make  investigation  in  any 
authority  to  inquire  into  the  subject  field  “concerning  which  any  question 
of  radio  ownership  by  persons  affili-  may  arise  under  any  of  the  provi- 
ated  also  with  newspapers.  He  ruled  sions  of  this  Act.” 
that  such  a  probe  is  lawful  as  a  means  Must  Have  Relevant  Data 

for  informing  members  of  the  Coin-  continued:  “It  is  hardly 

nussion  or  as  a  basis  for  a  report  to  ^e  questioned  that,  in  the  case  of 
Congress  suggesting  legis  ation.  Judge  particular  application,  especially 

^  ®  if  there  are  competing  applications, 

whether  FCC  or  Congress  may  con-  consideration  may  pronerly  be  given 
stitutionally  bar  newspaper  interests  advantageous  situation  which 

rom  operating  radio  broadcast  sta-  applicant  may  have  by  reason  Washington, 

tions.  but  at  one  point  in  his  written  ,  ,.  .  -i  j  .  , 

mpmnranHiim  Via  saiH-  °f  h^  ability  to  more  easily  and  ac-  radio  industry  unloosed  its  attack  on 

curately  gather  news  and  broadcast  the  House- approved  tax  on  broadcast 
Must  Secure  Information  same  by  reason  of  association  with  time  sales,  before  the  Senate  Finance 

“The  surest  safeguard  against  unin-  news  gathering  agencies  of  the  press.  Committee  this  week,  supported  by 

formed  and  arbitrary  action  is  to  be  If  that  be  so,  and  it  is  not  questioned  Chairman  James  L.  Fly  of  the  Federal 

found  in  securing  information  from  by  the  respondent  here,  it  is'""’  *  ~ 

those  best  qualified  to  know  the  re-  to  understand  why  the  Commission  pressed  a  view  that  this  levy  might 

suits  of  any  governmental  action.  Cer-  cannot  by  the  instant  investigation 
tainly,  until  such  action,  if  any,  be  undertake  to  fully  and  accurately  in- 

taken,  its  constitutionality  cannot  be  form  itself  concerning  all  of  the  ad-  The  proposed  levy 

weighed  and  determined  by  a  court,  vantages  and  disadvantages,  if  any,  T _ 

and,  indeed,  no  presumption  is  to  be  of  such  joint  association,  and  thus  be  which 

indulged  in  that  any  action  will  be  equipped  to  more  intelligently  deter- 
taken  that  is  unconstitutional;  nor  is  mine  the  question  of  public  interest  year’s  operation. 

it  to  be  presumed  that  the  respondent  and  convenience  presented  when  such  C.  - _ _ _ _ 

will  be  required  to  give  testimony  of  factors  are  present.  The  Act  author-  National  Association  of  Broadcasters, 
an  irrelevant  or  privileged  nature,  "nie  ^es  the  Commission  to  make  recom-  t— 

inquiry  should  be  conducted  fairly  mendations  for  proposed  legislation  the 

and  reasonably,  and  it  must  be  pre-  _ 

sumed  that  it  will  be.” 

Publisher  Stahlman  was 
by  Commission  subpena  to  appear 
Aug.  1  and  testify  as  to  knowledge 
obtained  by  him  concerning  newspa¬ 
per  and  radio  relationships,  during  his 
service  as  president  of  American 
Newspaper  Publishers’  Association, 
and  as  a  member  of  the  ANPA  radio 
committee.  He  disregarded  the  order 
on  advice  of  Attorney  Elisha  Hanson. 

When  the  Commission  sought  a  Dis¬ 
trict  Court  order  compelling  Mr. 
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EDITOR  &  PUBLISHER 


Used  126  Papers  Weekly 
For  More  Than  2  Years 

Wilson  &  Co.  Rose  to  Eminent 
Position  in  Packing  World  by 
Consistent  Newspaper  Advertising 
By  GEORGE  A.  BRANDENBURG 


WILSON  &  CO.,  one  of  the  “big  four’’ 

meat  packers,  is  celebrating  its  Sil¬ 
ver  Anniversary  this  month.  The  occa¬ 
sion  is  really  a 
“double  billing” 
in  that  the  birth¬ 
day  marks  25 
years  of  achieve¬ 
ment  by  a  big 
meat  packing  in- 
stitution  and 
serves  as  a  trib¬ 
ute  to  the  ag¬ 
gressive  leader¬ 
ship  of  Thomas 
E.  Wilson,  who  is 
today  chairman 
of  the  board. 

Under  Mr . 

Wilson  who  took  conunand  of  the  re¬ 
organized  Chicago  company  a  quarter 
of  a  century  ago,  Wilson  &  Co.  has 
made  spectacular  progress  in  process¬ 
ing  of  meats  and  in  advertising  and 
merchandising  such  products  through 
local  meat  dealers.  Equally  significant 
is  the  part  played  by  newspaper  ad¬ 
vertising,  representing  75%  of  Wilson’s 
consumer  advertising  budget. 

Ads  in  150  Cities 

The  company’s  advertising  program 
has  set  the  pace  for  sustained  local¬ 
ized  helpful  cooperation  for  a  number 
of  years.  It  is  safe  to  say  no  meat 
packing  firm,  in  proportion  to  its  size, 
does  more  today  to  help  dealers  with 
strong  local  advertising  effort.  Wil¬ 
son’s  newspaper  advertisements  appear 
regularly  in  more  than  150  cities 
throughout  U.  S. 

Today,  approximately  30,000  Wilson 
employes  are  busily  engaged  in  the 
company’s  10  U.  S.  plants  and  two  in 
South  America.  Of  this  number,  more 
than  900  received  gold  service  buttons 
this  month,  denoting  25  years  of  ser¬ 
vice  with  the  Wilson  organization. 

An  indication  of  the  high  esteem  in 
which  Mr.  Wilson  is  held  by  not  only 
his  colleagues  in  the  packing  industry, 
but  by  the  public,  generally,  are  the 
proclamations  issued  by  Gov.  Leon  C. 
Phillips  of  Oklahoma  and  Mayor  R.  A. 
Hefner  of  Oklahoma  City,  where  Mr. 
Wilson  built  the  first  major  packing 
plant  in  Oklahoma.  The  proclamations 
urge  the  people  of  Oklahoma  City  and 
the  state  to  pay  their  respects  to  Mr. 
Wilson,  the  company  and  its  prod¬ 
ucts,  for  their  achievement. 

Sen  Is  President 

Both  proclamations  quote,  as  evi¬ 
dence  of  Mr.  Wilson’s  business  prin¬ 
ciples,  the  following  unique  and  out¬ 
standing  Wilson  slogan;  “To  make 
well  and  to  trade  fairly.  To  profit  not 
alone  in  dollars  but  in  good  will  of 
those  with  whom  we  deal.  ...  To  cor¬ 
rect  our  errors.  ...  To  improve  our 
opportunities,  and  to  rear  from  the 
daily  work  a  structure  which  shall  be 
known  for  all  that  is  best  in  business.” 

Mr.  Wilson  enjoys  the  enviable  po¬ 
sition  today  of  not  only  building  a 
sound  and  profitable  business  in  a 
highly  competitive  field,  but  of  hav¬ 
ing  successfully  trained  his  son,  Ed¬ 
ward  F.,  who  is  president  of  the  com¬ 
pany.  The  younger  Wilson  is  equal¬ 
ly  as  popular  as  his  father,  who  is 
never  referred  to  as  the  “boss.”  but 
always  as  “Mr.  Wilson.” 


It  was  25  years  ago  this  month,  dur¬ 
ing  the  turmoil  of  the  first  World  War, 
that  Wilson  &  Co.  made  its  bow.  “We 
were  young  but  had  confidence  and 
big  ideas,”  explained  the  elder  Wil¬ 
son.  “Now,  as  we  celebrate  our  25th 
Anniversary,  the  world  is  in  another 
period  of  turmoil.  We  think  with  sad¬ 
ness  of  millions  of  people  whose  lives 
and  progress  are  interrupted  by  war. 
America  has  much  to  be  thankful  for. 
Our  great  country  is  like  a  young  man 
in  the  full  flood  of  his  strength  and 
vigor.  As  a  nation  we  have  only 
started.  Our  greatest  progress  has 
yet  to  be  made.” 

This  same  simile  could  well  be  ap¬ 
plied  to  the  Wilson  company  itself.  In 
the  present  national  emergency,  Mr. 
Wilson  recognizes,  as  does  his  entire 
organization,  that  the  company  has  a 
double  obligation  to  fulfill.  It  is  co¬ 
operating  wholeheartedly  with  the 
U.  S.  government  in  supplying  food¬ 
stuffs  to  the  nation’s  military  forces. 
Likewise,  it  seeks  to  maintain  its  posi¬ 
tion  with  the  retail  meat  dealers  in 
furnishing  them  with  products  for 
America’s  table. 

There  are  apparently  no  “curtail¬ 
ment  jitters”  at  the  Wilson  company. 
Mr.  Wilson,  himself  a  firm  believer  in 
the  value  of  newspaper  advertising  as 
the  backbone  of  his  company’s  sales 
efforts,  told  Editor  &  Publisher  this 
week:  “We  have  got  to  stand  by  the 
retail  meat  dealer.  We  plan  to  main¬ 
tain  our  advertising  and  merchandis¬ 
ing  on  the  same  aggressive  basis  as  we 
have  in  recent  years.” 

From  Magozino  to  Nowspopors 

The  Wilson  company’s  advertising 
program,  in  its  early  beginnings,  con¬ 
sidered  magazines  of  prime  impor¬ 
tance  to  its  national  sales  efforts.  In 
more  recent  years,  the  newspaper  has 
become  the  foimdation  of  all  of  Wil¬ 
son’s  advertising  expenditures. 

The  sales  problems  of  Wilson  &  Co. 
present  such  complicating  factors  as 
multiple  products,  multiple  markets 
and  wide  variations  in  climate  and 
tastes  in  different  sections  of  the  coun¬ 
try.  To  solve  such  problems,  Wilson 
turned  to  newspapers  as  the  logical 
medium.  In  October,  1938,  the  com¬ 
pany  launched  a  long-range  newspa¬ 
per  campaign,  calling  for  270-line, 
single  column  ads  once  a  week  in  126 
newspapers,  featuring  “Wilson’s  Week¬ 
ly  Memo  by  George  Rector.” 

Elach  weekly  ad,  presented  in  edi¬ 
torial  style  much  like  a  syndicated 
column,  features  various  Wilson  prod¬ 
ucts  in  original  recipes  by  George  Rec¬ 
tor,  famous  the  world  over  as  an  au¬ 
thority  on  good  food.  The  ads  keep 
Wilson  products  before  the  public  the 
year  around  and  it  is  this  consistent 
program  that  has  made  the  Rector 
column  an  advertising  success.  The 
small  ads  are  frequently  supplemented 
by  full  pages  in  color,  and  black  and 
white  display  in  an  expanded  list  of 
newspapers. 

Don  Smith,  advertising  manager  at 
Wilson,  stressed  to  Editor  &  Publisher 
the  accumulative  value  of  the  weekly 
270-line  ads,  stating  that  “consistency 
and  frequency  are  essential  to  any  suc¬ 
cessful  advertising  program.”  Largely 
as  a  result  of  this  continuous  adver¬ 


tising.  he  pointed  out,  Wilson  is  mak¬ 
ing  steady  gains  in  sales.  Last  year 
sales  were  the  best  since  1936,  he  said. 
Wilson’s  net  income  for  1940  increased 
13%  over  1939. 

“Steady,  week-after-week  repetition 
makes  newspaper  space  the  perfect 
medium  for  our  use,”  declared  Mr. 
Smith,  “as  our  continued  growth  in 
sales  and  prestige  shows.  In  the  case 
of  the  weekly  Rector  column,  reader 
interest  surveys  show  that  the  column 
is  being  read  more  all  the  time  and 
more  readers  are  reading  more  of  the 
copy  from  top  to  bottom,  all  the  time. 
It  pays  to  be  consistent  in  your  ad¬ 
vertising  efforts.  Spasmodic  advertise¬ 
ments  are  expensive  for  all  concerned, 
including  the  advertiser  and  the  pub¬ 
lisher. 

Ad  Consistency  Pays 

“We  look  upon  our  weekly  ads  as 
standing  orders,”  he  continued,  “and 
I  am  sure  that  the  newspapers  receiv¬ 
ing  this  copy  do  also.  The  fact  that 
we  have  placed  a  270-line  single  col¬ 
umn  advertisement  in  126  newspapers 
every  week  for  the  past  two  and  one- 
half  years  is  proof  enough  of  how  we 
feel  about  frequency  and  continuity  in 
newspaper  advertising.’” 

Mr.  Smith  suggested,  however,  that 
newspapers  could  be  more  apprecia¬ 
tive  of  advertisers  in  the  national  field 
who  use  the  medium  every  week.  He 
personally  believes  that  frequency  dis¬ 
counts  might  well  serve  to  encourage 
more  general  advertisers  to  use  news¬ 
papers  on  a  more  consistent  basis. 
Likewise,  he  feels  that  when  an  ad¬ 
vertiser  is  using  the  newspaper  regu¬ 
larly,  such  as  the  Wilson  Weekly 
Memos,  the  paper  can  help  the  ad¬ 
vertiser  increase  the  response  to  such 
ads  by  urging  retailers  to  stock  the 
products  mentioned  and  to  feature 
such  items  in  their  own  local  newspa¬ 
per  advertisements  and  store  display 
programs.  i 

Incidentally,  Mr.  Smith  is  a  great 
believer  in  point-of-sale  promotional 
material  as  well  as  tie-in  copy.  Such 
co-operation,  he  contends,  helps  to 
make  future  advertising  even  more 
effective. 

Deq  Food  Solos  Phcnomonal 

Wilson  &  Co.  takes  great  pride  in  its 
discovery  of  a  new  way  to  process 
bone-in-ham — to  make  it  tender,  more 
tasty  and  ready-to-serve.  Through 
constant  and  effective  advertising, 
Wilson’s  tender-made  ham  has  become 
one  of  the  leading  ready-to-serve 
hams  in  the  country.  Ham,  however, 
is  only  one  of  a  multitude  of  products 
which  WUson  produces  and  sells  in 
great  quantities. 

Most  phenomenal  has  been  the  Wil¬ 
son  sales  curve  on  Ideal  dog  food,  a 
canned  product  which  has  virtually 
attained  national  distribution  in  the 
past  eight  years.  Today,  through  con¬ 
sistent  advertising,  including  newspa¬ 
pers,  Ideal  dog  food  has  become  one  of 
the  leading  brands  in  the  country,  an¬ 
other  testimonial  to  the  succession  of 
brilliant  successes  achieved  by  Wil¬ 
son  &  Co.  in  their  first  25  years. 

Working  closely  with  Wilson  in 
planning  its  advertising  and  merchan¬ 
dising  programs  is  United  States  Ad¬ 
vertising  Corporation,  Cl;iicago  agency, 
handling  the  Wilson  account. 

YOUNG  OPENS  OFTICE 

John  Orr  Young,  co-founder  of 
Young  &  Rubicam  advertising  agency, 
is  entering  the  consultant  field  with 
an  advisory  service  in  advertising  and 
public  relations.  His  new  organiza¬ 
tion  is  not  an  advertising  agency.  He 
will  advise  company  executives  on 
matters  of  new  products,  revised  prod¬ 
ucts  due  to  defense  shortages,  and 
post-war  planning.  Mr,  Young  re¬ 
tired  from  Young  &  Rubicam  in  the 
thirties. 


Tested  Ideas 
Released  for 
Newspaper  Week 

Committee  Mails  Suggestion 
For  Local  Observances  of 
National  Events 

A  set  of  tested  ideas  on  how  National 
Newspaper  Week  could  be  observed 
was  mailed  to  daily  and  weekly  news-  i 
papers  this  week  by  the  National  9 
Newspaper  Week  Committee  of  News-  f 
paper  Association  Managers  through  I 
state,  regional  and  national  publishers’ 
associations. 

As  a  result  of  these  mailings  and 
preliminary  work  done  by  the  asso¬ 
ciations,  several  hundred  daily  and 
weekly  newspapers  have  asked  for 
special  1941  National  Newspaper  Week 
promotion  material.  According  to  the 
Committee,  this  will  be  available  from 
many  sources  and  will  be  even  better 
than  that  sent  out  last  year  because 
the  cooperating  agencies  have  had 
more  time  to  prepare  it. 

Urqa*  Local  Fromotieas 

The  Committee  especially  recom¬ 
mends  that  the  newspapers  localize 
their  promotion,  building  a  part  of  it 
around  the  Committee’s  slogan,  “The 
Newspaper  Lights  the  Way  of  Free¬ 
dom.”  Emphasis  on  the  participation 
of  newspapers  in  the  defense  program 
is  recommended  and  it  is  suggested 
that  readers  will  be  interested  in 
stories  about  members  of  newspaper 
staffs  who  have  gone  into  military 
training.  The  Committee  points  out 
that  the  press  is  boosting  the  sale  of 
Defense  Bonds,  was  an  important  fac¬ 
tor  in  making  the  Selective  Service  jb 
Act  fimction  and  is  assisting  in  form-  ^ 
ing  Home-Defense  Guard  Units  and 
in  establishing  United  Service  Organ¬ 
izations. 

Special  editorials  and  promotion  ads 
are  suggested  under  the  following 
titles; 

I’nccnsored  Press — Democracy’s  Bulwark; 
Dependability  of  War  News;  The  News- 
paper — A  Vital  Defense  Industry:  The  News, 
paper  as  a  Guide  for  Living ;  What  a  Free 
Press  Means  to  the  American  Family; 
Dynamic  Journalism — America’s  First  Line 
of  Defense:  Censorship  Unthinkable;  A  Free 
Press  Means  Freedom;  The  Free  Newspaper — 

.^n  American  Privilege;  Democracy’s  First 
Line  of  Defense:  A  Free  Press  Constitutes 
the  First  Line  of  Defense  in  the  Battle  for 
Democracy;  Your  Opinion — It  Counts  in 
.\merica;  The  Ntewspaper  and  Defense,  and 
No  Press  Blackout. 

The  Committee  has  outlined  to  pub¬ 
lishers  several  of  the  programs  which 
were  carried  out  successfully  in  1940. 
These  include  observances  in  Albany, 

N.  Y.;  Huntington,  W.  Va.;  the  Nassau 
Daily  Review  Star,  Rockville  Center, 
Long  Island;  Woonsocket;  Cairo,  IlL 
and  several  metropolitan  centers.  The 
Committee  lays  emphasis  on  the  value 
of  cooperation  of  the  churches  and  i 
suggests  that  local  clergymen  be  asked  L 
to  refer  to  press  service  and  the  four 
freedoms  in  Newspaper  Week  sermons. 
Exhibits  at  fall  fairs  and  elsewhere  are 
also  advised  and  a  special  set  of  sug¬ 
gestions  are  presented  having  to  do 
with  advertising.  Group  speakers  be¬ 
fore  women’s  clubs  to  offset  the  at¬ 
tacks  on  advertising  are  recommended. 

It  is  announced  by  the  Committee 
that  the  promotion  plans  for  News- 
paperboy  Day,  Saturday,  Oct.  4,  have 
been  taken  over  by  Paul  G.  Lawson 
of  the  Clarksburg  Publishing  Com¬ 
pany,  Clarksburg,  W.  Va.,  for  the  In¬ 
ternational  Circulation  Managers’  As¬ 
sociation.  Special  promotion  material  I 
in  proof  and  mat  form  having  to  do 
with  boy  welfare  work  will  be  sent  to 
newspapers  by  Mr.  Lawson  up>on  re¬ 
quest  for  a  nominal  charge. 


for  august  23,  1941 
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THE  ADVERTISING  SURVEY 

Representatives  Discuss 
I  Fall  Ad  Prospects 

f  By  R.  M.  DOBIE 

I  LAST  WEEK  Editor  &  Publisher  Representatives  are  encouraged  by 
i  queried  the  leading  advertisers  and  the  extensive  use  Continental  Baking 
agencies  for  their  opinions  of  the  fall  Co.  has  been  making  of  newspapers  to 
advertising  outlook.  '  -  .  _  . 


To  get  the  newspaper  representa¬ 
tives’  viewpoint  on  the  same  subject 
this  column  conducted  an  informal 
poll  this  week  of  a  group  of  repre¬ 
sentatives  in  New  York. 

Hie  outlook  is  not  bright.  Several 
representatives  say  it  is  about  the 
same  as  last  year,  which  was  not  good. 
One  or  two  are  optimistic,  but  the 
consensus  seems  to  be  that  advertising 
is  in  for  some  tough  sledding,  and 
newspapers  will  get  their  share  of  the 
knocks. 

Aate  Linage  Down 

On  the  gloomy  side  of  the  picture 
the  representatives  are  most  concerned 
with  automotive  linage.  Reports  from 
Detroit  are  still  conflicting  but  a  pretty 
drastic  reduction  in  auto  advertising 
is  expected  now.  Most  of  the  repre¬ 
sentatives  seemed  resigned  to  this  fact 
and  are  looking  around  for  compensat¬ 
ing  factors.  There  are  some,  but,  even 
when  totaled  up,  they  hardly  offset 
what  the  papers  will  suffer  from  re¬ 
duced  auto  schedules.  One  represen¬ 
tative  figures  that  automotive  accounts 
for  about  20%  of  the  total  national 
advertising  that  passes  through  his 
office  and  he  says  he  will  be  happy  if 
he  gets  half  of  this  in  1942. 

Production  curtailment  of  other  dur¬ 
able  goods,  including  washing  ma¬ 
chines,  ranges,  refrigerators,  is  of  less 
concern  to  the  representatives  since 
a  great  deal  of  this  is  placed  with  the 
newspaper  locally,  on  a  co-operative 
basis. 

The  representatives  seem  to  place 
their  real  hopes  for  a  pick-up  in  busi¬ 
ness  in  the  food,  liquor,  and  toilet 
goods  fields.  Some  of  the  optimists 
even  contend  that  increased  use  of  the 
newspaper  medium  by  these  classifica¬ 
tions  will  compensate  for  the  reduc¬ 
tions  in  the  durable  goods  fields.  But 
these  are  in  the  minority. 

Food  Field  Brighter 
The  big  food  companies  are  reluctant 
to  tip  their  hand  at  this  early  date. 
Although  they  are  not  as  yet  affected 
by  defense  priorities,  they  point  out 
that  they  will  be  hit  by  increased 
taxes  and  have  to  face  the  problem 
of  increased  prices.  The  big  nation¬ 
ally  advertised  brands  are  better  pre¬ 
pared  to  face  both  taxes  and  price 
increases  than  the  so-called  “off- 
brands.”  They  have  plenty  of  reserve 
capital,  an  established  reputation,  the 
public  goodwill,  and  the  advantage  of 
years  of  research  activity  in  the  nutri¬ 
tional  field — which  is  becoming  in¬ 
creasingly  important  under  the  defense 
program. 

Many  of  the  big  food  companies  are 
now  conducting  test  campaigns  in 
newspapers  for  new  products  and 
while  test  campaigns  can  not  be  inter¬ 
preted  as  a  preference  by  the  adver¬ 
tiser  for  newspapers  generally,  the 
fact  remains  that  newspapers  will  be 
used  at  least  until  the  products  have 
national  distribution.  And  in  these 
changing  times  national  distribution  is 
easier  said  than  done. 


advertise  Staff  bread.  Continental 
has  been  predominately  a  radio  ad¬ 
vertiser  but  to  introduce  Staff  in  the 
east,  middle  west,  and  parts  of  the 
southwest,  the  company  took  full  page 
ads  in  almost  100  newspapers  and  fol¬ 
lowed  this  up  with  large  space  sched¬ 
ules.  The  fall  plans  of  Continental  call 
for  further  use  of  newspapers  for  Staff 
and,  to  a  lesser  extent,  for  several 
other  of  the  company’s  products. 

National  Biscuit  Company’s  shredded 
wheat  is  another  food  product  that  is 
currently  active  in  newspapers.  The 
product  is  now  being  featured  in  a 
mid-summer  campaign  using  500 
newspapers.  This  is  three  times  as 
much  newspaper  advertising  as  the 
product  usually  gets.  To  the  repre¬ 
sentatives  this  means  only  one  thing. 

Expect  Liquor  Ineroasat 
Liquor  accounts  are  encouraging. 
Calvert  is  expected  to  extend  its 
“happy  blending”  campaign  to  a  large 
list  of  newspapers.  Hiram  Walker, 
which  is  continually  increasing  dis¬ 
tribution  on  its  new  Imperial  brand, 
tells  Editor  &  Publisher  that  further 
market  expansion,  using  newspapers  is 
planned  for  the  fall.  And  Frankfort 
is  preparing  schedules  for  Paul  Jones 
and  Mattingly  &  Moore  which,  accord¬ 
ing  to  one  representative,  are  “as  nice 
as  ever.” 

The  liquor  people  are  expecting  a 
heavy  tax  on  liquor  in  October  and 
this  will  probably  be  preceded  by  some 
unusual  sales  and  advertising  activity 
in  September.  Increased  taxes  are  not 
expected  to  curb  fall  and  winter  ad¬ 
vertising  campaigns.  In  some  cases 
in  the  past  they  have  led  to  substan¬ 
tial  increases.  One  reason  being  that 
the  advertiser  wanted  to  explain  the 
price  increase  to  the  consumer. 

Standard  Oil  Campaign 
The  motor  fuel  field  is  not  as  dark 
as  might  be  expected,  considering  the 
curfew  on  the  Atlantic  seaboard,  the 
reduction  in  distribution,  and  the 
imminence  of  rationing.  Standard  of 
New  Jersey  and  affiliated  marketers 
have  a  newspaper  schedule  for  the 
fall,  extending  from  Maine  to  Louisi¬ 
ana,  larger  than  in  recent  years,  and 
the  company  is  determined  to  carry  it 
through,  regardless  of  shortages. 

Other  companies  are  more  reticent 
about  their  plans.  Texas  Co.  took 
newspaper  space  on  the  eastern  sea¬ 
board  last  week  to  correct  a  magazine 
ad,  advertising  all  night  service  and 
placed  before  the  7  to  7  curfew  went 
into  effect  in  the  east.  Texaco  also 
used  newspapers  recently  to  exhibit 
a  conservation  letter  to  dealers.  Ad- 


welcome  business  all  through  the  sum-  * 
mer  and  is  now  the  subject  of  much 
speculation  for  the  fall.  Swan  is  now 
spreading  its  distribution  westward 
and  southward  and  as  rapidly  as  dis¬ 
tribution  is  completed,  large  space 
newspaper  ads  are  placed.  Reports 
from  the  West  Coast  are  that  Swan 
copy  is  expected  out  there  by  October. 

P.  &  G.,  of  course,  is  not  accepting 
this  competition  without  a  fight,  and  is 
currently  spending  some  $600,000  in 
newspapers  to  advertise  the  new  Ivory. 
Further  expenditures  in  newspapers 
are  expected  late  in  the  fall. 

Newspaper  representatives  report 
that  tobacco  advertising  in  newspapers 
will  be  close  to  what  it  was  last  year. 
R.  J.  Reynolds  and  Liggett  &  Myers 
budgets  are  said  to  be  about  the  same 
as  in  recent  years.  Philip  Morris, 
which  was  very  pleased  with  its  first 
general  campaign  launched  earlier  this 
year,  is  said  to  have  a  much  larger 
schedule  ready  for  the  fall. 

Rumors  that  American  Tobacco  is 
coming  back  into  newspapers  are  old 
stuff  to  the  representatives  and  are 
unconfirmable.  Many  of  the  most 
recent  rumors  along  this  line  were 
attributed  to  cancellations  for  certain 
Half  and  Half  tobacco  ads  in  maga¬ 
zines.  Reportedly,  the  ads  were  not 
pulling,  but  changes  contemplated 
were  in  the  copy  and  not  in  the  me¬ 
dium. 


Among  Advertising  Folk 

WILLIAM  B.  RICKETTS  of  Prince¬ 
ton.  has  been  named  head  of  the 
F.  Wayland  Ayer  Foundation,  ac¬ 
cording  to  an 
announcement 
made  this  week 
by  E.  a.  Batten, 
president  of 
N.  W.  Ayer  & 
Son,  Inc.,  Phila- 
d  e  1  p  h  i  a  .  Mr. 
Ricketts  has  been 
prominent  in  the 
field  of  market¬ 
ing  and  adver- 
t  i  s i n  g  research 
for  many  years. 
Author  of  the 
section 


Wm.  B.  Ricketts 


The  following  answers  to  last  week’s 
telegram  asking  advertisers  and  agen¬ 
cies  to  give  their  views  on  the  fall 
advertising  outlook  were  received  too 
late  for  inclusion  in  the  original  story. 

VERNON  BEATTY 

Advertising  Manager,  Swift  &  Co. 

We  do  have  defense  orders.  Our  ad¬ 
vertising  projections  are  growing  in 
number.  All  I  can  say  is  that  we  are 
not  decreasing  them  just  because  some 
business  comes  easy  right  now.  We 
have  an  eye  on  the  future.  Neither 
are  we  increasing  our  advertising  ex¬ 
penditures  except  where  the  business 
aspects  of  such  an  increase  indicate 
greater  aggressiveness.  By  business 
aspects  I  do  not  refer  to  excess  profit 
taxes. 

It  would  take  a  great  deal  of  self¬ 
esteem  to  express  my  personal  view 
as  to  what  lies  ahead  for  advertising, 
whether  in  newspapers  as  you  sug¬ 
gest,  or  in  all  media.  I  regard  ad¬ 
vertising  as  an  essential  business  tool, 
and  I  believe  it  will  always  remain  so. 

W.  C.  D'ARCY 

President,  D'Arey  Advertising  Co.,  St.  Louis 

Our  business  this  year  is  going  to 
be  good  unless  we  have  somebody 
drop  a  bomb  in  the  midst  of  our  opera¬ 
tion,  and  that  is  not  anticipated.  Our 
clients  are  working  like  Trojans  to  do 
their  job  successfully,  and  we  have  no 
reason  to  report  that  any  of  them  are 
having  any  difficult  in  doing  that  very 
thing. 

Our  business  with  our  clients  repre¬ 
sents  a  procedure  that  is  not  built  on 
expediency.  We  have  a  continuous 
service — just  as  they  expect  to  be  in 
business  for  an  indefinite  period — there 
are  no  trial  months  or  quarters  that 
confuse  us  or  them  with  appropria¬ 
tions.  There  is  always  a  broad  policy 


on  mar¬ 
ket  research  and  copy  testing  in  the 
book.  Careers  in  Advertising,  he  is  a 
graduate  of  Washington  and  Jefferson 
College  and  the  Harvard  School  of 
Business  Administration 

Edward  Aleshire,  formerly  vice- 
president  of  Benton  &  Bowles,  Chi¬ 
cago,  and  previously  manager  of  the 
radio  department  of  Lord  &  Thomas 
and  of  Blackett- Sample-Hummert, 
Chicago,  joins  Sherman  K.  Ellis  & 
Company,  New  York,  on  September 
1  as  manager  of  the  radio  department. 
William  J.  McKenna,  formerly  on  the 
copy  staffs  of  Young  &  Rubicam  and 
McCann-Erickson,  has  joined  the 
copy  department  in  the  New  York 
office. 

Granville  Rutledge  of  Young  & 
Rubicam,  New  York,  has  been  ap¬ 
pointed  advertising  manager  of  the 
Florida  Citrus  Commission,  succeed¬ 
ing  L.  W.  Marvin  who  has  resigned. 
Mr.  Rutledge  will  take  over  his  new 
duties  about  Sept.  15.  Mr.  Marvin, 
who  was  ad  manager  of  the  commis¬ 
sion  for  five  years,  has  not  announced 
his  future  plans. 

August  Dorr,  president  of  Parsons, 
Dorr  and  Hume,  Miami  advertising 
agency,  enrolled  recently  as  a  student 
flier  at  Miami’s  Embry-Riddle  School 
of  Aviation  and  was  ready  to  solo 
after  only  three  hours  instruction. 
However,  CAA  regulations  prevented 
the  popular  agency  head  from  going 
aloft  alone  before  the  regulation 
eight-hour  period  of  dual  flying. 

Raymond  Jaffe  has  been  appointed 
advertising  manager  of  the  Howard 
Radio  Company,  Chicago. 

Alfred  Eichler,  Ruthrauff  &  Ryan 
copy  writer,  is  the  author  of  a  new 
novel,  “Big  Bruiser,”  which  will  be 
published  early  in  September. 

L.  Jerome  DuMahaut,  who  recently 
resigned  his  post  as  commercial  man¬ 
ager  of  radio  station  CKLW,  Windsor, 
has  opened  the  L.  J.  DuMahaut  ad¬ 
vertising  agency,  with  offices  at  827 
David  Stott  building,  in  Detroit.  He 
will  have  as  an  associate  in  charge 
of  radio  continuity,  Robert  H.  Powell, 
who  formerly  was  with  the  Cleveland 
office  of  McCann-Erickson,  Inc. 

Bernard  Hoffman  has  resigned  from 
Lennen  &  Mitchell  to  join  the  Eagle 
Twine  &  Paper  Co. 


vertising  executives  deny,  however, 
that  this  is  an  indication  that  news¬ 
papers  will  supersede  the  regular  and  a  puipose,  and^the  utility  of  ad-  Campaigns  and  AcCOlUltS 
magazine  campaigns.  '  ^ 


Newspaper  schedules  are  also  ex¬ 
pected  from  Shell,  Sun  Oil,  Gulf,  and 
other  companies  in  the  curfew  district 
in  the  east. 

The  “battle  of  the  soaps,”  Swan 
(Lever  Bros.))  against  Ivory  (Procter 
&  Gamble)  has  been  furnishing  some 


vertising  is  accepted.  We  don’t  play 
the  hit  and  miss  game.  We  don’t  try, 
and  the  client  doesn’t  expect  that  we 
would  get  out  a  thirty  day  campaign 
just  because  somebody’s  got  a  nice 
order.  The  power  of  continuity  and 
persistency  has  governed,  and  will 
(Continued  on  page  26) 


AXTON-FISHER  CO.  has  appointed 
Blackett  -  Sample  -  Hummert,  Inc., 
Chicago,  to  direct  its  advertising  on 
three  brands  of  cigarettes.  Spuds, 
Zephyr  and  Doublets.  McCann-Erick¬ 
son.  Inc.,  will  place  the  Twenty  Grand 
(Continued  on  page  26) 
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Fahy  Case  Appealed 
To  Supreme  Court 

Newark  Ledger  Company  Seeks  to  Set  Aside 
Circuit  Court  Order  Directing  Her 
Reinstatement 

WASHINGTON,  D.  C.,  Aug.  18— The  The  attack  on  the  NLRB  order  di- 

Newark  Morning  Ledger  Company  recting  the  employer  to  cease  violation 
has  asked  the  Supreme  Court  of  the  of  the  Wagner  Act  where  no  previous 
United  States  to  set  aside  a  circuit  violation  was  claimed,  and  the  demand 
court  order  directing  the  newspaper  for  a  reckoning  of  money  earned  or 
to  reinstate,  with  back  pay.  Miss  Agnes  wilfully  neglected  to  be  earned  since 
Fahy,  who  was  found  by  the  National  her  discharge,  are  based  upon  recent 
Labor  Relations  Board  to  have  been  Supreme  Court  holdings  to  those 
discharged  for  union  activity.  effects. 

The  U.  S.  Circuit  Court,  sitting  in  ■ 

New  Jersey,  first  overruled  NLRB  and  TJ— 
found  that  I^ss  Fahy,  sister  of  Charles  *  1  ©SS 
Fahy,  then  general  counsel  for  NLRB,  ^  J  *  x  n  x 

had  not  been  improperly  discharged;  V^TOClltS  *  r©VOSt 
then,  in  a  reversal  of  position,  upon  re¬ 
hearing,  reached  a  totally  opposite  With  a  "First" 

QaestioRs  Raised  Knight  Newspapers  Corres- 

1.  Has  not  an  employer  fully  met  fied  Story  on  Meeting  at  Sea 

the  requirements  of  the  Wagner  Act  ^  »  -.a 

when  he  enters  into  a  bona  fide  col-  W^^shington,  D.  C.,  Aug.  l^F^rom  a 
lective  bargaining  contract  with  the  working  newspaper  mans  stendpom^ 
designated  agent  of  the  employes?  handling  of  the  Roosevelt-Churchill 

2.  Is  not  the  remedy  for  alleged  meeting  at  sea  was  more  inter^ting 

breach  of  a  collective  bargaining  con-  ^he  important  international 

tract,  suit  on  the  part  of  the  aggrieved  devdopments  the  conference  pro¬ 
party  to  collect  damages  for  such  ^  i  j  n  -^u 

breach,  rather  than  recourse  to  an  The  story  broke  dramatically  with  a 
asserted  right  of  the  NLRB  to  “police”  announ^ment  handed 

such  contracts’  correspondents  who  had  been  called 

3.  In  determining  the  amount  of  Mansion  by  tele- 

back  pay  to  be  awarded,  is  it  not  there  would  be  impor- 

proper  to  inquire  into  the  amount  of  5^"*  disclosed  on  the  night 

offset  to  be  deducted  to  cover  incomes 

which  a  discharged  employe  wilfully  whether  the  release  would  con- 

neglected  to  earn’  deny,  the  reports  which  had 

4.  May  NLRB  require  an  employer  to  speculaUon  for  days, 

post  notices  insuring  against  breaches  Rrevost  Gets  Credit 

of  the  Wagner  Act  other  than  those  The  Washington  press  corps  gives 
which  were  found,  as  a  matter  of  law,  Clifford  A.  Prevost,  correspondent  for 
to  have  been  committed?  the  John  S.  Knight  Newspapers,  credit 

With  respect  to  points  rabed,  the  for  the  first  unqualified  story  that  the 
petiti(»i  asserts;  representatives  of  the  two  Nations 

“In  this  case  it  is  revealed  that  at  had  met.  When  confirmation  came, 
the  time  of  Fahy’s  discharge  there  Prevost’s  colleagues  “dressed  up”  the 
was  in  existence  a  valid  collective  first  page  of  the  Washington  News  and 
bargaining  agreement.  The  discharge  posted  it  at  the  National  Press  Club, 
of  Fahy,  if  discriminatory,  was  a  viola-  The  revised  print  said: 
tion  of  that  agreement  giving  rise  to  F.  D.,  CHURCHILL 

a  private  controversy  for  the  deter-  JOINTLY  PLEDGE 

mination  of  which  there  existed  ade-  TO  DESTROY 

quate  and  speedy  private  remedies  at  NAZI  TYRANNY 

law  and  in  equity.  Hence,  there  was  Prevost  Right 

no  specific  and  substantial  public  in-  Again 

terest  calling  for  the  Board’s  exercise  rm.  i  j  *  r  ^ 

of  its  powers  exercise  background  to  one  of  the  most 

■  interesting  items  of  Washington  cov- 

Coveraq*  of  Act  erage  in  many  years,  is  this: 

"...  In  considering  the  question  of  Informed  that  the  Duke  of  Kent  was 
the  scope  of  the  Act  and  the  Board’s  coming  to  the  United  States,  a  repre¬ 
power  under  it,  we  submit  that  it  is  sentative  of  the  National  Press  Club 
essential  to  draw  a  dividing  line  be-  visited  the  British  Embassy  to  ar- 
tween  the  period  preceding  the  making  range  for  the  Duke’s  appearance  as  a 
of  a  collective  agreement  and  the  luncheon  speaker.  In  the  course  of  his 
period  following  the  making  of  an  conversation  he  learned  that  “another 
agreement.  For  the  Act  does  not  cover  high  personage  of  the  British  Govern- 
the  entire  realm  of  industrial  strife,  ment”  was  expected  to  be  met  at  sea 
It  covers  only  the  period  preceding  by  the  President.  This  “tip”  was 
collective  bargaining,  and,  therefore,  passed  on  by  the  Club  member  to 
preceding  the  execution  of  a  collective  Walter  Farr,  Washington  correspon- 
agreement.”  dent  of  the  London  Daily  Mail.  Farr 

Denying  that  Miss  Fahy  was  dis-  made  some  personal  inquiries  as  a  re¬ 
charged  for  union  activity,  the  peti-  suit  of  which  he  cabled  a  story  to  his 
tioner  described  personnel  reductions  newspaper,  speculating  that  the  no- 
made  necessary  by  economic  adjust-  table  to  be  received  was  either  Lord 
ment  and  emphasized  that  the  job  she  Beaverbrook  or  Winston  Churchill, 
held  (church  page  and  women’s  polit-  The  story  broke  in  London  and  gave 
ical  news)  has  never  been  filled  by  a  rise  to  speculation  which  was  height- 
successor.  Furthermore,  it  was  stated,  ened  when  it  was  announced  in  parlia- 
she  was  permitted  to  attend  union  ment  that  Mr.  Churchill  would  not  be 
meetings  during  working  hours  and  in  attendance  for  several  days.  Ameri- 
was  allowed  to  change  her  vacation  can  press  associations  cabled  the  Farr 
dates  to  coincide  with  a  national  news-  story  back,  plus  announcement  of 
paper  guild  convention.  Churchill’s  absence. 


White  House  re¬ 
porters  recinq  out  of 
Stephen  Early's  office 
Auq.  14  with  official 
news  of  the  Church- 
ill-FOR  meeting  at 


Canadian-born  Prevost  contacted  his 
embassy  sources  on  the  same  day,  then 
telephoned  his  office  a  story  carrying 
the  unqualified  assertion  that  the 
President  and  the  Prime  Minister  were 
en  route  to  a  rendezvous  somewhere 
on  the  Atlantic. 

Press  associations  and  most  metro¬ 
politan  newspapers  “handled  the  story 
with  kid  gloves”  up  to  the  time  of  its 
announcement.  One  of  the  most  con¬ 
vincing  indications  that  the  Prevost 
story  was  accurate  came  when  Bert 
Andrews,  chief  of  the  New  York  Her¬ 
ald  Tribune  Washington  bureau,  in¬ 
vestigated  and  found  that  high  rank¬ 
ing  officials  of  the  army  and  navy  also 
were  absent  from  Washington  and  that 
their  offices  were  unable  to  furnish  a 
clew  as  to  their  whereabouts. 

■ 

Charles  Taylor, 
Boston  Globe, 

Dies  at  74 

Former  ANPA  President  and 
Director  Succtunbs  After 
Long  niness 

Boston  Aug.  19 — Charles  H.  Taylor, 
director  and  treasurer  of  the  Globe 
Newspaper  Company  from  1893  to 
1937,  di^  yester¬ 
day  morning  at 
his  home  after 
long  illness.  He 

was  74  years  old.  v 

Mr.  Taylor 
survived  by  his 

wife,  two  chil-  Jt 

dren  and  five  ^ 

d  r  e  n  .  His 
brother,  William 

president  of  the  - — - 

Globe  Corpora-  Charles  H.  Taylor 
tion;  his  nephew, 

Wm.  Davis  Taylor  is  treasurer;  and 
his  son,  Charles  H.  Taylor,  Jr.,  is  clerk 
of  the  corporation. 

There  was  hardly  a  subject  which 
did  not  interest  Mr.  Taylor;  Ameri¬ 
can  history,  lithography,  the  arts, 
sociology,  the  underprivileged  were 
major  interests.  He  made  a  hobby  of 
collecting  many  things — such  as  whal¬ 
ing  and  privateering  items,  pewter, 
early  American  water  colors,  and 
ship’s  portraits. 

Harvard,  1890 

Born  in  Charlestown.  Mass.,  Mr. 
Taylor  attended  Boston  Latin  School 
and  was  a  member  of  the  Harvard 
class  of  1890.  He  was  a  member  of  the 
visiting  committee  on  Elnglish  and  on 
history  of  Harvard  College  and  a 
member  of  the  visiting  committee  of 
Harvard  College  library. 

In  1929  he  was  made  an  honorary 
member  of  Phi  Beta  Kappa  of  Wil¬ 
liam  and  Mary  college;  in  1933  was 
given  an  honorary  LLD.  by  the  same 


college;  in  1937  received  an  honorarj’ 
A.M.  from  Harvard  College. 

During  his  active  newspaper  career 
he  won  many  distinctions,  served  in 
several  honorary  capacities;  from  1896 
to  1937  (except  for  one  year  1899-1900) 
he  was  a  director  of  the  American 
Newspaper  Publisher’s  Association, 
and  president  from  1901  to  1904.  He 
was  a  member  of  the  international 
board  of  arbitration  of  the  ANPA  from 
1907  to  1938.  He  was  an  honorary 
member  of  the  International  Photo 
Engraver’s  Union,  and  of  the  Interna¬ 
tional  Printing  Pressmen  and  As¬ 
sistant's  Union. 

He  was  a  member  of  the  Somerset 
Club,  the  Saturday  Club,  the  Thurs¬ 
day  Evening  Club  and  the  Club  of 
Odd  Volumes  of  which  he  was  presi¬ 
dent  from  1932  to  1934. 

Public  Figure 

From  1925  to  1935  he  was  the  first 
president  of  the  Business  Historical 
Society.  He  was  a  fellow  of  the 
American  Academy  of  Arts  & 
Sciences,  a  member  of  the  council  of 
the  American  Antiquarian  Society, 
a  life  member  and  director  since  1906 
of  the  Bostonian  Society,  a  director 
of  the  Marine  Museum  of  Boston,  and 
honorary  life  member  of  the  Old  Dart¬ 
mouth  Historical  Society  of  New  Bed¬ 
ford,  a  life  member  of  the  Virginia 
Historical  Society,  a  life  member  of 
the  Confederate  Memorial  Literary 
Society,  and  a  life  member  of  the  So¬ 
ciety  of  Colonial  Wars  of  Massachu¬ 
setts,  and  a  life  member  of  the  Boston 
Society  of  Natural  History,  a  councilor 
from  1921  to  1926,  a  trustee  from  1926 
to  1936  and  president  from  1927  to  1935. 

He  was  on  the  executive  committee 
of  the  Paul  Revere  Memorial  Associa¬ 
tion,  a  member  of  the  Massachusetts 
Historical  Society,  a  trustee  of  the 
Sailors  Snug  Harbor  of  Massachusetts, 
and  an  honorary  member  of  the  Bos¬ 
ton  Pilots’  Relief  Society.  He  was  a 
trustee  of  the  Massachusetts  State  Li¬ 
brary  from  1924  to  1936  and  chairman 
of  the  board  of  trustees  from  1927  to 
1936.  He  was  a  trustee  of  the  Indus¬ 
trial  School  for  Crippled  and  De¬ 
formed  Children  of  Boston,  and  presi¬ 
dent  from  1930  to  1940,  and  a  member 
of  the  Harvard  Infantile  Paralysis 
Commission. 

Private  funeral  services  were  held 
today. 

A  tribute  to  Mr.  Taylor  was  made  in 
the  form  of  a  resolution  adopted  by 
the  Boston  Mailers’  Union  No.  16  In¬ 
ternational  Typographical  Union  Aug. 
18. 


G.  R.  HEARS!  DIVORCED 

Lorna  H.  Hearst,  wife  of  George 
Randolph  Hearst,  was  granted  an  in¬ 
terlocutory  default  divorce  decree  in 
Los  Angeles  Aug.  15,  on  the  charge 
of  desertion.  Married  at  San  Simeon 
June  25,  1933,  the  desertion  occurred 
Jan.  10,  1936,  she  testified.  She  was 
granted  alimony  of  $250  a  month. 
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More  reading  time 


In  a  survey  by  Publication  Research  Service  of  Chicago  in  which  a  cross  section 
of  men  and  women  in  Philadelphia  was  asked:  “How  much  time  did  you  spend  read¬ 
ing  these  newspapers  yesterday?”  The  results  were: 


Average  Reading  Time 
en  Women 


Evening  Bulletin  readers  54.5  min.  52.8 

Newspaper  No.  2  readers  37.9  33.7 

Newspaper  No.  3  readers  28.7  36.9 

Newspaper  No.  4  readers  35.0  32.4 

Women  spend  at  least  43.1%  more  time  reading  the  Bulletin  than  any 
ether  Philadelphia  dally  newspaper. 

Men  spend  at  least  43.8%  more  time  reading  the  Bulletin  than  any 
other  Philadelphia  daily  newspaper. 


\  our  advertisement  in  The  Evening  Bulletin  gets  more  readers  because  of  The 
Bulletin’s  thirty-six-year  leadership  in  daily  circulation.  Your  advertisement  gets 
more  readers  per  thousand  circulation  because  The  Evening  Bulletin  gets  more  read¬ 
ing  time  than  any  other  Philadelphia  newspaper  .  .  .  People  buy  The  Bulletin  /o  read 
. . .  and  read  it  /o  buy. 

Let  The  Evening  Bulletin  with  95  per  cent,  of  its  large  circulation  concentrated  in 
the  Philadelphia  retail  trading  area  (ABC) — give  you  thoroughly  elective  coverage 
of  the  profitable  territory  where  most  Philadelphians  live  and  buy  .  .  .  The  cost  per 
reader  of  advertising  in  The  Philadelphia  Evening  Bulletin  is  one  of  the  lowest  in 
America.  Consult  your  advertising  agency. 
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Early  Denies  FDR 
Has  Approved 
Censorship  Bill 

Washington,  D.  C.,  Aug.  18 — Secre¬ 
tary  Stephen  ^rly  on  behalf  of  Presi¬ 
dent  Roosevelt  today  denied  published 
reports  that  the  President  has  ap¬ 
proved  a  recommendation  of  the  Army 
and  Navy  high  command  for  Federal 
censorship  of  press,  radio,  motion  pic¬ 
tures  and  other  forms  of  communica¬ 
tions. 

Mr.  Early  said: 

“1.  The  President  has  not  approved 
such  a  bill,  nor  does  he  know  of  the 
existence  of  such  a  bill. 

“2.  He  cannot  imagine  the  source 
of  such  a  news  report  unless  it  be 
from  the  Wilhelmstrasse  or  from  some 
one  in  this  country  who  thinks  more 
of  Germany  than  he  does  of  the 
United  States.” 

Disapproved  Previous  Pian 

The  published  story,  written  by  Wil¬ 
liam  K.  Hutchinson,  chief  of  the  Wash¬ 
ington  Bureau  of  International  News 
Service,  did  not  mention  a  “bill,”  but 
said  penalties  consisting  of  long  prison 
terms  and  heavy  money  fines  were 
proposed  in  the  recommendation.  Such 
penalties  cannot  be  imposed  by  ad¬ 
ministrative  or  executive  order,  but 
must  be  set  up  through  legislation. 

Mr.  Early  disclosed  ofiicially,  for  the 
first  time,  that  censorship  had  been 
suggested  on  a  previous  occasion.  “I 
do  know,”  he  said,  “that  he  (the  Pres¬ 
ident)  disapproved  one  some  time  ago 
that  the  army  and  navy  recommended. 
But  that  was  intended  for  wartime 
use.” 

The  fact  that  the  earlier  plan  for 
censorship  was  before  the  President 
was  reported  in  E.  &  P.  (June  29, 
1940,  page  3).  Secretary  Elarly  stated, 
following  publication,  that  the  story 
was  “cockeyed.”  That  article  men¬ 
tioned  Lowell  Mellett,  Director  of  the 
Office  of  Government  Reports  as  the 
probable  censor.  The  Hutchinson 
story  said  either  Mellett  or  Col.  Wil¬ 
liam  J.  Donovan,  Federal  Co-Ordinator 
of  Information,  would  get  the  post. 

The  article  which  drew  Mr.  Early’s 
denial  today  said  the  voluntary  cen¬ 
sorship  now  observed  on  military  af¬ 
fairs  would  be  continued  in  effect  but 
made  mandatory  and  backed  by  prison 
sentences  up  to  10  years  and  fines  up 
to  $10,000  for  violations. 

Hutchinsou's  Stotumunt 

Mr.  Hutchinson  made  this  statement: 

“The  story  I  dispatched  from  Wash¬ 
ington  was  accurate  in  every  detail. 

“I  saw  the  plan  for  censorship, 
drawn  by  the  Joint  Army  and  Navy 
Committee  on  Censorship  and  signed 
by  Major  General  R.  C.  Richardson 
and  Rear  Admiral  J.  O.  Richardson. 
My  story  described  in  detail  the  full 
plan  that  was  drawn  up  by  the  Army 
and  Navy  High  Command. 

“The  plan  clearly  stated  the  ap¬ 
proval  of  the  President.  The  purpose 
of  the  Board  was  to  prepare  regula¬ 
tions  which  could  only  be  enforced 
through  subsequent  enactment  of  leg¬ 
islation  by  Congress. 

“Apparently  Mr.  Early  had  not  read 
my  story,  which  did  not  say  that  the 
President  had  approved  a  bill.  Mr. 
Early  did  not  deny  that  there  was  a 
plan  for  censorship.  Everybody  knows 
there  is  a  plan  for  censorship,  and 
newspapermen  who  are  to  receive 
commissions  in  the  Navy  Censorship 
Department  have  already  been  given 
details  of  procedure. 

“My  exclusive  story  simply  was  the 
first  exposure  of  all  of  the  elements 
of  the  plan.  The  official  who  showed 
me  the  plan,  which  was  formulated 
more  than  a  month  ago,  asked  that  I 


refrain  from  quoting  verbatim  pas¬ 
sages.  However,  since  Mr.  Early’s  de¬ 
nial  of  the  existence  of  a  bill  has  been 
confused  with  the  existence  of  a  plan, 
the  foUowing  paragraph  contained  in 
the  plan  will  be  of  interest  to  news¬ 
papermen: 

“  ‘The  Committee  recommends  that 
censorship  of  the  press,  magazine, 
book  publishing,  radio  broadcast,  or 
photographic  (including  motion  pic¬ 
ture  and  still  photographic)  agencies 
be  limited  initially  to  the  require¬ 
ment  that  these  industries  cooperate  in 
the  public  interest  by  complying  with 
protective  instructions  issued  by  the 
Federal  Government  for  their  guid¬ 
ance  in  identifying  material  considered 
undesirable  for  publication.’  ” 

■ 

Creel  Repeats 
Plea  for  Radio, 
Cable  Censorship 

Radio  and  cable  censorship  alone  is 
sufficient  for  World  War  II,  in  the 
opinion  of  George  Creel,  who  initiated 
voluntary  censorship  in  World  War  I. 

Reiterating  his  previous  expressions 
of  opinion  on  this  topic  in  an  article 
for  the  San  Francisco  Chronicle’s 
“Monday  Meeting,”  Aug.  18,  Mr.  Creel 
said  his  answer  was  “absolutely  and 
unqualifiedly”  no  to  the  question:  “Do 
you  think  that  all  news  of  the  U.  S. 
defense  effort,  including  the  doings  of 
the  Army  and  Navy,  should  be  cleared 
through  a  Government  censorship?” 

As  is  customary  in  the  Monday 
Meeting  discussion,  which  replaces 
Monday’s  editorial  page  with  presenta¬ 
tions  of  opinion  on  current  questions, 
both  sides  of  the  proposition  were 
presented.  John  E.  Pickett  of  Pacific 
Rural  Press  joined  Mr.  Creel  in  en¬ 
dorsing  the  negative  reply.  Max 
Radin,  University  of  California  law 
professor,  and  Bi^op  Eklward  L.  Par¬ 
sons,  former  Protestant  Episcopal 
bishop  of  California,  favored  censor¬ 
ship. 

An  Impossibility 

“In  the  first  place,  it  can’t  be  done, 
for  the  very  size  of  the  United  States 
makes  press  censorship  an  impossi¬ 
bility,”  Mr.  Creel  stat^. 

“In  the  second  place,  it  should  not 
be  done,  even  if  it  could  be  done. 
Nothing  is  more  necessary  than  to  have 
our  defense  effort  supported  by  public 
opinion,  and  the  one  way  to  form  a 
dynamic  public  opinion  is  to  inform  it.” 

Voluntary  censorship  as  evolved  in 
the  previous  World  War  “proved  worse 
than  useless,  for  it  arous^  bitter  irri¬ 
tations  without  a  single  compensating 
value,”  Mr.  Creel  declared.  He  pointed 
out  that  even  high  authorities  in 
Washington  were  not  always  in  ac¬ 
cord  on  what  should  be  suppressed. 
As  a  result  it  became  a  common  prac¬ 
tice  to  clamp  down  on  legitimate  news 
in  order  to  play  safe. 

“In  these  trying  times  the  need  is 
not  for  less  news  but  more  news,”  he 
said.  “Any  impairment  of  popular 
confidence  in  the  information  given  is 
bound  to  stir  up  doubts  and  distrusts 
with  reject  to  the  progress  of  the 
preparedness  program,  leading  in¬ 
evitably  to  the  conviction  that  incom¬ 
petence  is  being  shielded.” 

Suppression  fosters  rumors,  a  na¬ 
tional  emergency  calls  for  more  criti¬ 
cism,  not  less,  and  “information  of 
value  to  the  enemy”  is  a  phrase  which 
can  be  stretched  to  cover  anything. 

“To  assume  that  enemy  agents  rely 
on  newspapers  is  the  last  word  in 
bureaucratic  stupidity,  for  speed  in 
transmission  is  the  essence,”  Mr.  Creel 
explained.  “Obviously  the  intelligent 
thing  is  to  cut  off  this  means  of  quick 
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communication  between  enemy  agents 
and  their  principals.  Riding  herd  on 
the  cables  is  simple  enough,  and  while 
radio  censorship  may  seem  to  offer 
larger  difficulties,  the  Federal  Com¬ 
munications  Commission  has  worked 
out  a  system  by  which  it  can  police 
the  ether  as  efficiently  as  a  policeman 
patrols  his  beat.” 

■ 

Gooch  Succeeds  Kiest 
As  Dcrily's  President 

Tom  C.  Gooch,  editor-in-chief  of 
the  Dallas  Times  Herald,  Aug.  14 
succeeded  the  late  Edwin  J.  Kiest  as 
president  of  the  Times  Herald  at  a 
meeting  of  the  board  of  directors. 

Also  elected  were  Albert  Swinsky 
Jr.,  vice-president,  and  D.  A.  Green- 
well,  secretary-treasurer,  an  office 
which  he  held  before  the  death  of 
Mr.  Kiest  Aug.  11. 

The  directors  also  named  Mr. 
Gooch  chairman  of  the  board  of  the 
KRLD  Corporation,  succeeding  Mr. 
Kiest,  Albert  Swinsky,  Jr.,  president, 
and  John  W.  Runyon,  vice-president. 

Directors  of  the  Times  Herald 
Printing  Company  are  Mr.  Gooch, 
Mr.  Swinsky,  Mr.  Runyon  and  Clyde 
Taber.  Members  of  the  KRLD  board 
are  Mr.  Gooch,  Mr.  Swinsky,  Mr. 
Runyon  and  Mr.  Greenwell.  The  first 
three  named  comprise  the  trustees 
who  will  direct  the  affairs  of  the 
Times  Herald  and  KRLD  under  the 
terms  of  Mr.  Kiest’s  will.  The  others 
are  among  the  eight  members  of  the 
Times  Herald  staff  who  shared  in  Mr. 
Kiest’s  estate. 


New  York  Post  Drops 
F.  P.  A/s  Column 

Franklin  P.  Adams  (“F.PA.”)  i 
looking  for  a  job.  The  famed  con- 
ductor  of  “The  Conning  Tower,’ 
which  has  been  read  by  millions  oi 
New  Yorkers  since  1904  when  it  firs  [ 
appeared  in  the  Evening  Mail,  wi 
“fired”  from  the  New  York  Post  las , 
week,  he  said.  The  columnist  told  re-i, 
porters  he  had  been  informed  Aug.  l-i 
by  Ted  Thackrey,  executive  editor  qI 
the  Post,  that  his  column  would  naf 
be  resumed  in  that  paper  when  hji 
six  weeks’  vacation  period  ends  SeptI 
2.  He  added  he  had  bowed  to  Mt 
Thackrey’s  wishes  to  discontinue  the 
column  for  reasons  of  economy. 

Asked  whether  the  parting  betweet  ’ 
himself  and  Mr.  Thackrey  had  beet 
amicable,  the  veteran  columnist  re¬ 
torted:  “Amicable,  my  eye!  Then 
was  nothing  amicable  about  it.  Then 
is  nothing  amicable  in  being  fired.  I; 
was  only  amicable  to  the  extent  that  I 
didn’t  kick  him  or  bite  him  and  agreed 
I  wouldn’t  go  back  when  my  vacatiot 
was  over.”  Asked  to  comment  on  th« 
columnist’s  remarks,  the  Post  execu¬ 
tive  editor  said:  “He’s  got  something 
there.” 

“The  Conning  Tower”  made  its  debut 
in  the  Evening  Mail  37  years  ago.  A 
decade  later  it  moved  to  the  Tribune. 
and  in  1923  it  went  to  the  World  n 
From  there  it  moved  to  the  Herald  p 
Tribune  in  1931.  It  had  been  appearing  L 
in  the  Post  since  1938.  Besides  his  t 
newspaper  column,  Mr.  Adams  is  ont  ' 
of  the  regular  experts  on  “Informa-  I 
tion  Please”  on  the  radio.  r 


Asks  for  Details  of 
Army-Navy  Plan 

Washington,  Aug.  21 — Representa¬ 
tive  Paul  W.  Shafer,  Republican, 
Michigan,  today  introduced  resolutions 
in  Congress  calling  upon  the  army 
and  navy  to  reveal  plans  for  com¬ 
pulsory  censorship  which,  he  said,  has 
been  prepared  and  submitted  to  the 
President. 

He  said  he  had  been  “reliably  in¬ 
formed”  that  a  joint  army-navy  board 
had  drafted  plans  for  censorship  of 
newspapers,  magazines,  books,  radio, 
photographers  and  motion  pictures, 
and  that  the  plan  carried  the  date  of 
April  15,  1941.  He  would  not  reveal 
the  source  of  his  information  and  ac¬ 
cused  the  President  of  “ducking”  the 
issue  when  the  Chief  Executive  was 
asked  this  week  concerning  published 
reports  that  censorship  plans  had  been 
drafted  which  called  for  the  creation 
of  a  director  of  censorship. 

The  congressman,  publisher  of  a 
weekly  newspaper  in  Michigan,  said 
the  President  side-stepped  the  ques¬ 
tion  by  stating  that  he  knew  of  no 
legislation  providing  for  censorship. 
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.  .  .  read  by  outstandinc  editon  and 
publishers  the  country  over  for  Its 
objective.  factual  reportinc  of 
business  and  world  events.  Has  its 
own  Bureaus  in  18  cities  with  spe- 
cial  corresipondents  in  105  other 
dUes  here  and  abroad — plus  the 
services  of  AP,  U.P..  INS.  Reuters. 
Broomhall  and  ITN. 
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During  the  first  seven 

months  of  1941,  The  ^ 
Sun  published  more  Man¬ 
hattan  Department  Store 
Advertising  than  any  other 
6  or  7  day  New  York 
newspapier ! 
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Sparks  That  Make  Sales  in  the 
Growing  Schenectady  Market 


Facts  You  Should  Know  About 
the  Gazotto 


Ov#r  92%  •(  tK«  Gazette’s  entire  eireu!atiot 
cireulatee  in  the  Sehenectady  tradinf  area  anl 
the  immediately  adjacent  territery  of  the  pros' 
nereut  Seheharte  valley. 

The  Gazette  prints  but  one  edition.  The  ether  i 

dally  paper  In  Schenectady  prints  three  edi-  i 

tiens. 

The  einiintien  of  the  Gazette  in  the  city  zone  • 

It  ever  50**  treater  than  the  circulation  if  I 

the  larpeet  tinile  edition  of  any  other  Sehen-  | 

ectady  newspaper.  i 

The  Gazette  has  been  the  leadinf  paper  la  ^ 

Sohene:tady  In  elrculatien  and  advertisinf  | 

linape  for  ever  thirty  years.  S 

The  most  suoeeseful  advertisers  in  Schenectady  ^ 

use  the  bulk  of  their  space  in  the  Gazette.  C 

Why  net  you?  ^ 
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AUGUST  23.  1941 


Three  Committees  pany,  Framingham,  Mass.*;  Willard  j.  Dixon  -  fended  the  strike  as  a  legitimate  trad^  Albcmy  Popei  HiieS 

vice-president  and  secretary,  St.  Regis  Paper  “  Contest  dismissals  and 

fl-i-i  " ‘"^td  Henry,  president,  wage  CUtS.  V^llTl  CCS  V^OPY  COy 


vice-president  and  secretary,  St.  Regis  Paper  coiuesi  uismissais  ana  _ -  -  „  „ 

^  fi-i-i  fj-LV  Henry,  president,  wage  CUtS.  V^llTl  CCS  V^OPY  COy 

IlCim©Cl  lOl  1;  UiO#  Southern  Advance  Bag  &  Paper  Co.,  Chi-  The  Day  strike  was  the  Only  one  «t  v  „  ,, 

,  ,  ^  cago.  111.;  Irving  mil,  president  and  general  currently  being  conducted  by  a  guUd  I  Can  do  any  ]ob  a  boy  Can  do. 

manager,  Lawrence  Paper  Company,  Law-  t_-_i  -rirl  ;tc  +V...  m.llrl  said  Barbara  Cooley,  Bryn  Mawr 

PCIpOlT  XmClUStirV  rence,  Kan.;  E.  V.  Johnson,  lirst  vice-presi-  Jocal  and  with  ite  settlement  the  guild  student.  “Okay,”  said  Managing 

dent,  U.  S.  Envelope  Co.,  Springfield,  Mass.;  for  the  Second  time  this  year  IS  not  Editor  John  Bowen  of  Albany  (N.  Y.) 
Printing  and  PubUshing  DtvLd«,;''1'rp;4T"plpTr""  and’  Cofjr  ^C?/-  anywhere  m  the  country.  Knickerbocker  News,  “you’re  hired 

Divisional  Committee  poration,  cien  Fails,  \.  Y.;  Vasco  Xunez,  Posche.  Others  Withdraw  ...  as  a  copy  boy.” 

■  •PI-  *T  J  vice-president,  Nashua  Gummed  &  Coated  TTi— rirtM  r.t  NoW  MisS  Cooley  jumps  to  the  Call 

Among  Those  Named  Paper  Co.,  Nashua,  n.  il;  d.  h.  Patterson,  ELECTION  of  five  of  the  opposition  J  .  ^  J  ^  editorial 

Jr.,  president,  Fibreboard  Products,  Inc.,  San  candidates  in  next  months  national  °  ts.w  eoitoriai 

Washington,  D.  C.,  Aug.  18 — Forma-  Francisco,  Cal.;  j.  H.  Paterson,  general  referendum  of  the  American  News-  chases  buses  to  get  mter-city 

don  of  three  divisional  committees  nianager,  F.  N.  Burt  Co.,  Inc.,  Buffalo,  N.  Y.;  paper  Guild  was  automatically  as-  goes  to  the  mailroom  for  the 

which  later  will  be  subcommittees  of  r  t  sured  this  week  as  five  administration  ^ 

I  an  overall  Pulp  and  Paper  Defense  In-  Thurston  tocLr7esi’den;:''s^^^^^^^^^^  Candidates,  including  Victor  Pasche, 

dustry  Advisory  Committee  was  made  Co.,  Memphis,  Tenn.;  K.  E.  Rutledge,  vice-  ANG  secretary-treasurer  for  four  room,  and  runs  for  the  sports  editors 

public  this  week  by  the  Bureau  of  pfvsident,  Sutherland  Paper  Co.,  Kalamazoo,  years,  withdrew  from  the  race.  coffee  and  doughnuts. 

Clearance  of  Defense  Industry  Advi-  Leaders  of  the  Pro-Guild  Commit-  .J  ®  reporter  some  day, 

sory  Committees  of  the  OPM.  ^  •!  1  Ox  M  fee,  the  anti-administration  group,  said  M^s  Cooley  after  her  first  week 

Coupled  with  the  announcement  was  ^^UllCl  StlTlkO  however,  condemned  the  administra-  ^  °  mves  en 

the  appointment  of  Norbert  A.  Me-  _  ,  _  _  tion  action,  calling,  instead,  for  a  ^ 

Kenna,  of  New  York  City,  as  chief  of  AaQinSt  Th©  DCTV  show-down  campaign.  William  W.  AMT  OM  ARMY 

♦ha  Paner.  Puln.  Printing  and  Piih-  ^  *  Rodeers.  Candidate  for  secretarv-  1  WIN  /mill 


Guild  Strike 


the  Paper,  Pulp,  Printing  and  Pub¬ 
lishing  Branch  of  the  OPM. 

Mr.  McKenna  resigned  as  vice- 
president  of  the  United  States  Plywood 
Corporation,  to  accept  the  position  in 
the  Division  of  Production  where  he 
will  be  presiding  officer  in  handling 
matters  coming  before  the  advisory 
committee. 

Printing  and  Publishing 


Ended  in  N.  Y. 

Settlement  of  Six  Month 
Fight  Jointly  Announced 
By  Management,  Union 


years,  withdrew  from  the  race.  coffee  and  doughnuts. 

Leaders  of  the  Pro-Guild  Commit-  .j  ^ 

tee,  the  anti-administration  group,  said  M^s  Cooley  after  her  first  week 
however,  condemned  the  administra-  daughter  of  an  investment 

tion  action,  calling,  instead,  for  a  ^ 

show-down  campaign.  William  W.  ^aR  CIT  AMT  OM  ARMTY 
Rodgers,  candidate  for  secretary-  ””  ““  01j/\1V  1  V,/1N  /mi  1 1 
treasurer,  speaking  for  the  Pro-Guild  Two  United  Press  war  correspond- 


show-down  campaign.  William  w.  ^aR  CIT  AMT  OM  ARMTY 
Rodgers,  candidate  for  secretary-  ””  ““  01j/\1V  1  V,/1N  /mi  1 1 
treasurer,  speaking  for  the  Pro-Guild  Two  United  Press  war  correspond- 
Unity  slate,  said  in  part:  “As  guilds-  ^nts,  recently  returned  from  Europe, 
men  we  oppose  this  suggestion.  As  h^ve  been  assigned  to  U.  S.  Army 
candidates  we  refuse  to  be  its  bene-  maneuvers  by  the  U.P.  to  compare 
ficiaries.  We  want  a  complete  and  these  troops  in  action  with  those  they 
clean-cut  decision  by  the  members.”  witnessed  in  blitzkriegs  abroad.  Leon 

,  J  X  Cl  i*  Kay,  back  from  Yugoslavia,  is  with 

Those  Assured  of  Election  •'L,  .  ,  .  .  .  -  •  v.-  l  j 

,  ,  ,  .  .  the  Third  Army  m  Louisiana.  Richard 

The  four  adm^inistration  candiates  ^  Hottelet,  who  was  imprisoned  in 


matters  coming  before  the  advisory  Those  Assured  of  Election  ,  ja 

AX  ^  •  xu  u  X  M  r  xi.  X  ,  .  .  .  the  Third  Army  in  Louisiana.  Richard 

commi  ee.  e  six  mon  o  srie  o  ^  e  The  four  adrninistration  candiates  Hottelet,  who  was  imprisoned  in 

Printing  and  Publishing  Newspaper  Guild  of  New  York  against  who  withdrew,  besides  Pasche,  were  Germanv  has  been  assiened  to  the 

Hie  three  divisional  committees  Yiddish-language  James  Whittaker,  New  '5^rk;  Donald  gecond  Army  in  Arkansaf.  They  will 

named  were  those  for  pulp,  paper  and  ewspaper,  was  settled  >^g.  16  it  was  Pinkston,  Sioux  City;  Frank  Laro,  cover  the  war  games  in  September, 

paperboard;  paper  products;  and  print-  announced  jointly  by  Robert  Daru,  San  Antonio;  Alexander  Kendrick,  , 

ing  and  publishing.  In  the  near  fu-  Papers  attorney,  and  Nat  Emhorn,  Philadelphia.  They  were  candidates  ^Apf)  WIN*?  AWARD 

an  over-all  advisory  committee  S' tor  vice-presideneies.  _  AHU 


Will  be  chosen  from  among  the  mem-  settlement  were  not  dis- 

bership  of  the  three  divisional  com-  agreement  of  both  sides. 

The  declaration  stated  the  striki 

Appointed  to  the  printing  and  pub-  conductini 

lishing  divisional  committee  were  the  the  has  been  satisfac 


The  declaration  stated  “the  strike  sured  include:  Rodgers,  Walter  En 
which  the  guild  has  been  conducting  gels.  New  York;  Harry  Martin,  Mem 


^t^B^hen.  president,  .Meredith  Publish-  Marg^hes,  editor-in-chi’ef  of  the  Day  ““MeanWhU^^’herdqurrVers^of  both 
injCo..  Des  Moines,  Iow.i:  Donald  L.  Boyd,  said  the  guild  had  surrendered  all  slates  pushed  active  campaigns.  The  J®"®®  Alliance,  iNew  York,  sponsor  ot 
Stindard  Printinp:  &  Publishing  Co.,  Hunt-  claims  to  jurisdiction  over  writers  in  Pro-Guild  Committee  has  set  up  contest. 


torily  settled.”  Hower,  Dr.  Samuel  James  F.  Crow,  Los  Angeles. 


Candidates  of  the  Pro-Guild  Com-  award  in  a  nationwide  wntest 

mittee  group  whose  elections  are  as-  editorial 

sured  include:  Rodgers,  Walter  En-  ^^out  the  booklet.  The  Wave  of  the 
gels.  New  York;  Harry  Martin,  Mem-  .^as  been  made  to  Wayne  Card, 

phis;  Jules  Schick,  Philadelphia;  editorial  writer,  Dallas  Mormng  Neuja 


it  has  been  announced  by  Russell 


«  :>Bnaara  rrmunp  ci  ruDiisnuiR  Hunt*  Claims  lo  jurisaiciion  over  wriiers  m  Fro-Guild  Uommittee  Has  set  up 
*  n  “  Jewish  field  and  that  those  mem-  headquarters  in  the  Twin  Cities  Guild 

ie^dent.’  Street  rL^ih"' Publical 

lions.  Inc.,  New  York  City;  JS  Gray,  edi-  who  had  joined  the  guild  were  tO  ap-  Timese:  etiemss 

tor,  Monroe  Publishing  Co.,  Monroe,  Mich.;  ply  for  reinstatement  in  the  Jewish  ^ 

Leslie  H.  Jackson,  Stecher-Traung  Litho-  Writers  Union,  an  unaffiliated  organi-  NEGOTIATIONS  were  concluded  re- 
rrjph  Corp.,  Rochester,  N.  Y.;  lulwin  Len-  nation  cently  between  the  Seattle  Times 

jSes*  Il"‘McGMw!'^*jr,  McGraw-HUl’  Publ  <»“'•<•  Withdraw  and  ffie  United  Newspaper  E^loj^s 

lishing  Co.,  New  York  City;  Fleming  New-  “The  guild  is  out  of  a  field  in  which  ^  cent  blanket 

“w  it  never  had  any  business,”  Dr.  Mar-  raise  in  sal^y  for  all  employes  ac- 

r  P=.'"^r';si’de^.“'’Kfr;K>r^-  goshes  said.  “iL  raid  on’the  Jewish  -rding  to  Dudley  Brown,  president 

Kinfsport,  Tenn.;  Marvin  Pierce,  vice-presi-  Writers  Union  is  definitely  ended  and  01  tne  association. 

dent,  McCall  Corporation,  New  York  City;  no  longer  have  any  quarrel  with  Li  addition,  a  contract  for  two  years 

Pznl  G.  Stromberg,  publisher,  Ellicott  City  guild  ”  signed  between  the  management 

S^er^'thTaS’o  TiWs.^klmer^GTi^^:  Discussing  the  strike  settlement  the  of  ‘h®  and  the  employe  group, 

riceiiresident.  Western  Printing  &  Litho-  following  day,  John  F.  Ryan,  general  The  association  is  Gyrating  mdepen- 
friphing  Co..  Racine,  Mich.;  and  Lee  C.  organizer  of  the  New  York  local,  said  dently  of  the  Seattle  Newspaper  Guild. 

the  management  of  the  Day  had  which  has  been  endeavoring  to  enter 
Pennsylvania,  Philadelphia.  reinstate  six  discharged  the  ranks  of  the  Seattle  Times, 

opor  and  Paperboard  writers  and  rescind  pay  cuts  for  six  _  _  _  _____  __  _  _  _  _  _ 

Designated  to  membership  on  the  others.  SALUTES  PLANE  CO. 

pulp,  paper  and  paperboard  divisional  The  guild’s  members  on  the  editorial  The  Buffalo  (N.  Y.)  Courier-Express 

committee  were  the  following:  staff  of  the  paper  will  return  to  the  Aug.  10  published  a  56-page  section 

W.  J.  Alford,  president.  Continental  Pa-  IWTI  “under  the  nrotection  of  a  sne-  “Salute  to  Curtiss-Wright”  which  cor- 
per  Co..  Bogota.  N.  J.;  D.  K.  Brown,  presi-  ^  Po^ation  opened  and  dedicated  a  large 

™d£”ryTiKs..M.^'cC-  ^-er.  Us.  week. _ 

Oxford  Paper  Oonipa.ny,  N.  Y,  0>;  J.  m&U  of  fil6  Stcltc  ^^icdldtlOU  Bo3Td}  HI  tfV 

i  BfG  EDITIONS 

I  Burbank  &  Co.  z\ssn.,  Fitchburg.  Mass.;  that  it  WOUld  not  attempt  to  bargain  l■l■VI 

^  B.  J.  Cullen,  president.  International  Pa-  in  behalf  of  editorial  employes  of  the  ^  I 

Pkr  Company,  N.  Y.  C.;  Sidney  Frohman,  Day  foj.  one  year.  He  said  the  pos-  '1  >9  lili 

f  o'"f..  Tt,J.  IbUity  that  th.  Day  rni^t  have  to  1 

gfsident.  Crystal  Tissue  Co.,  Middletown,  O.;  cease  publication  altogether  if  the  t  IKi  /a  i  W\j\  •  “ 

Bilph  Hayward,  president.  Kalamazoo  Vege-  strike  Went  On  had  induced  the  guild  Vl  J  \\  '/  #  BX  the 

^le  Parchment  Co.,  Kalamazro,  Mich.;  Ar-  surrender  its  claim  tO  jurisdiction  '■  \)  mJ  //MX  op, 

ttar  L.  Hobson,  president,  St.  Croix  Pa-  *  •  i_  -x  r*  ^  i _ ^  I  m  L  \ 

n  Co..  Boston.  Mass.:  Amor  Hollingsworth,  over  Jewish  writers  after  It  had  won 

Wiident,  Penobscot  Chemical  Fibre  Co.,  Bos-  itS  “major  objective  through  the  ^ 

t«.  Mass.;  J.  W.  Kieckhefer,  president  and  management’s  promise  to  reinstate  the  ii'^  i  \v 

Ifaeral  manager.  Kieckhefer  Container  Co  dismissed  Workers  and  to  restore  the  ,  fi 

Canden.  V.  J.;  Cola  G.  Parker,  vice-presi-  .  '  i  IB  Ll7  M  .u 

tat,  Kimberly-Clark  Corp.,  Neenah,  Wis.;  1.-1.  .  j  -c.  u  ^  /  /  1  if  then 

Jtai  L.  Riegel,  president  and  general  man-  The  Day  strike,  which  started  Feb.  v|\l  /  //  JlIV  plan 

4tr.  Riegel  Paper  Corporation,  N.  Y.  C.;  14,  aroused  wide  debate  outside  the  J 'I  /  I  W  r  are 

J.  D.  Zellertoch,  president,  Crown  Zellerbach  field,  with  leaders  of  the  M  Iv 


W.  J.  Alford,  president.  Continental  Pa 
per  Co.,  Bogota,  N.  J. ;  D.  K.  Brown,  presi 
dent  and  general  manager,  Neenah  Paper  Co. 
Xetnah,  Wis.;  Hugh  J.  Chisholm,  president 
Oxford  Paper  Company,  N.  Y.  C. ;  J.  M 
Convay,  president  and  general  manager 
Hoberg  Paper  Mills  Co.,  Green  Bay,  Wis. 
Oouglas  Crocker,  vice-president,  Crocker 
Burbank  &  Co.  z\ssn.,  Fitchburg,  Mass. 
B.  J.  Cullen,  president.  International  Pa 
I  Rr  Company,  N.  Y.  C. ;  Sidney  Frohman 
president  and  general  manager,  Hinde  I 
Ihuch  Paper  Co..  Sandusky,  O. ;  E.  E.  Grant 
president.  Crystal  Tissue  Co.,  Middletown,  O. 
Balph  Hayward,  president.  Kalamazoo  Vege 
tale  Parchment  Co.,  Kalamazoo,  Mich.;  Ar 
tar  L.  Hobson,  president,  St.  Croix  Pa 
Pg  Co.,  Boston,  Mass.;  Amor  Hollingsworth 
PMident,  Penobscot  Chemical  Fibre  Co.,  Bos 
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CLEVEUND  PLAIN  DEALER 

Ctavalofltf'*  Hem*  Newspaper 


DIG  EDITIONS  DON’T  FEAZE 
THIS  COMDINATION 


m: 


Orp.,  San  Francisco,  Cal. 


Amalgamated  Clothing  Workers  and 


The  paper  products  divisional  com-  ILGWU  accusing  the  guUd  of 
•ttee  is  comprised  of  the  following:  unionism”  and  of  Communist 

F.  C  Ash,  treasurer,  Sealright  Company,  ajjjjg  Philip  Murray,  president  of  the 

be’-presfeto^t,  Ul'y-Tulip^^^  Corp!,  N.*  y!”c":  which  the  guild  is  ^lat^ 

Itaes  L.  CcAer,  president,  Sonoco  Products  and  Joseph  Curran,  president  of  the 
b,  Hartsville,  S.  C;  H.  S.  Dennison,  chair-  Greater  New  York  CIO  Council,  de- 


•  “And  how  about  you,  Frank?”  asks 
the  publisher  of  the  stereo  foreman. 
“Do  ten  big  sections,  plus  regular 
editions,  sccire  you?”  .  .  .  “Not  the  least 
bit,”  is  the  answer,  “with  those  new 
automatics  and  Certified  Mats,  we’ll  tear 
them  off  like  nothing!”  .  .  .  And  so 
plans  for  the  big  anniversary  edition 
are  about  set. 


ii&JL 


'^AVice. 


Cleveland 

SAN  FRANCISCO 


saddest  tear  is  shed  for  the  village  cor-  homa  Kiamichi  Mountain  country, 
respondent  when  the  village  news  is  with  much  of  the  tour  to  wind  over 
dead.  little-traveled  logging  roads. 

“When  no  one  throws  a  party,  and  In  offering  his  pilgrimages,  Miller 
no  one  wrecks  a  bus;  and  no  one  gets  stresses  the  “see  Oklahoma  first”  theme 
arrested  for  stirring  up  a  fuss;  when  and  follows  up  by  preparing  maps 
no  one  starts  a  fire,  and  no  one  weds  which  are  printed  and  distributed  to 
or  WOOS — ah!  the  village  correspondent  applicants  for  free-of-charge  tickets, 
when  there  isn’t  any  news!”  Elach  car  in  the  caravan  also  bears  a 

An  inspired  copyreader  topped  it  off  windshield  sticker  advertising  the  tour, 
with  “When  Times  are  Dull  and  News 

is  Worse,  the  Village  Scribe  Turns  to  Vacation  Addresses 

THE  Dallas  Morning  News  calls  upon 
its  circulation  department  for  mate¬ 
rial  for  a  feature — “They  Won’t  Miss 
News  From  Home.” 

An  explanatory  note  states  that  the 
subscribers  whose  names  and  ad¬ 
dresses  are  given  have  requested  that 
the  News  be  sent  to  them  at  a  vaca¬ 
tion  address.  The  name  of  the  town 
where  each  will  spend  his  vacation  is 
given. 

Selectee  Iniormation 

THE  Paducah  Sun-Democrat  recently 
hit  upon  the  idea  of  furnishing  each 
selectee  who  leaves  Paducah  with  an 
envelope  containing  three  penny  pos¬ 
tals  which  he  may  use  to  keep  the 
paper  informed  of  his  movements. 
With  the  postals  is  a  letter  from  Pub¬ 
lisher  Edwin  J.  Paxton.  Sr.,  in  which 
the  purpose  of  the  cards  is  explained. 
Card  No.  1  is  used  to  inform  of  the 
selectee’s  being  forwarded  from  the 
Fort  Thomas,  Ky.,  reception  center  to 
a  post  or  camp.  Card  No.  2  is  used 
to  inform  of  his  arrival  at  the  new 
station  and  the  organization  to  which 
assigned.  Card  No.  3  is  used  for  future 
promotions  or  transfers.  “We  hope 
that  by  the  time  the  selectee  has  sent 
us  the  three  postals  he  will  be  con¬ 
scious  enough  of  the  Sun-Democrat  to 
keep  us  informed  of  subsequent  move¬ 
ments  or  promotions,”  Joe  La  Gore, 
managing  editor,  states. 


GEORGE  DIXON,  Boston  (Mass.) 

Herald  staff  photographer  and  a 
newlywed,  knows  not  only  how  to 
cover  an  assignment  properly,  but 
also  to  “take  advantage  of  the  breaks.” 

Dixon  sailed  with  31  sales  repre¬ 
sentatives  of  the  General  Seafoods 
Corporation  on  a  fishing  trip  on  the 
Forty  Fathom  trawler  Aug.  9 — not  to 
carry  coal  to  Newcastle  but  to  take 
pictures  of  fish  men  fishing. 

He  had  to  do  something  while  wait¬ 
ing  for  a  fish  man  to  pull  in  a  fish,  so 
he  dropped  his  own  line  overboard. 

After  three  hours  had  gone  by  with  no  City  editors  may  find  herein  ideas  for 
one  catching  a  thing.  Dixon  hauled  up  stunts,  unusual  picture  and  headline 
his  line  to  put  on  more  bait.  Much  treatment.  News  men  are  invited  to 
to  his  surprise  he  found  a  half  pound  contribute  their  brain  children.  One 
silver  hake  hooked  through  the  tail,  dollar  will  be  paid  for  each  contribu- 
Then  they  all  wanted  to  take  tjo7i.  No  material  will  be  returned.) 
Dixon’s  picture.  Three  hours  more 
pctssed  before  they  decided  to  start  Auto  Caravans 
back  to  Boston  with  Dixon’s  hake,  the  WITH  war  talk  and  other  serious  mat- 
only  fish  on  board.  ter  the  reigning  theme  these  days. 


Stiaki  Dd.i 


newspapers 


PROBLEM  in  anatomy  arose  recently 
when  the  Biddeford  (Me.)  Journal 
headlined  a  story: 

THREE  BOSTON 

WAITRESSES  STABBED 
IN  NORTH  END 


IN  THE  recent  drive  for  the  collection 
of  old  aluminum  the  San  Miguel 
County  Journal,  a  weekly  publication 
in  Telluride,  Colo.,  ran  the  following 
headline  over  the  story: 

TELLURIDE  WOMEN 
DONATE  POTS 

FOR  AIRPLANES 
An  advertiser  in  a  nearby  town 
picked  up  the  headline,  quoted  it  in  his 
ad,  and  remarked: 

“And  we  always  tho’t  those  things 
were  modern.” 


For  Editors — Poblishers — Writers 

FACTS 

ON 

FILE 

“The  Weekly  Imdex  el  WerU  Events" 


WASHINGTON 

COLUMN 


A  Complete  Mergme  in  ItsMl 

Covers  National  Affairs,  U.  S.  De¬ 
fense,  Foreign  Affairs,  Latin 
America,  Finance,  Elconomics, 
Arts,  Science,  Education, 
Religion,  Sports. 

V  Weeklf  camktiTe  aipkaketical  iadtz. 

V  Plw  8-pase  weeklf  ckronolofical  newt 
digett 

V  Pins  sMrt  dc  laze  desk  biadar  for 
bolk. 


T>EADERS  and  editors  alike 
turn  eagerly  to  Edson’s 
Washington  column  because 
Edson  is  doing  a  swell  report¬ 
ing  job.  His  column  is  long  on 
facts,  short  on  personal  opin¬ 
ions.  If  you  haven’t  seen  re¬ 
cent  Edson  columns,  write  for 
proofs  now. 


Youngstown  Metropolitan  Dis¬ 
trict  is  Ohio's  3rd  Most 
Populous 


“.  .  .  A  valuable  ready  reference 
guide.”  N.  Y.  TIMES  BOOK  RE¬ 
VIEW. 


$5  for  three  months 


FACTS  ON  FILE, 

41  E.  42nd  St,  N.  Y.  C. 

Q  Enter  my  subscription  for  3  montlis. 
G  Send  FREE  sample  issue. 


KELLY-SMITH  CO. 

ffationol  Representatnes 


MORNING 

MERCURY 


New  York  PhUadelphia  Atlanta 
Detroit  Boston  Chicaso  Kansas  City 


NAME 


for  august  23.  1941 


SYNDICATE  S— 15 


The  Fuller  Brush  Mon 
May  Help  George  Clark 


By  STEPHEN  I.  MONCHAK 


the  gag  is  the  important  thing  to  a 

cartoonist,  and  some  cartoonists  do 
jtrange  things  to  get  them  for  their 
strips  and  panels. 

Like  George 
Clark,  for  exam¬ 
ple.  Histing  a 
scotch  with  this 
column  the  other 
day,  he  re- 
niarked  casually 
be  was  consider¬ 
ing  teaming  up 
with  a  Fuller 
Brush  man  so  he 
could  accompany 
the  salesman  on 
his  door-to-door  George  Clerk 
route,  the  idea 

being  to  get  into  homes  keeping  an 
eye  cocked  for  humorous  situations. 

After  that  experiment,  he  said,  he  is 
planning  a  coast-to-coast  automobile 
tour,  again  in  search  of  material. 
Qark’s  readers  are  spread  across  the 
country  (as  letters  attest),  and  al¬ 
though  he  believes  his  characters  have 
national  appeal,  he  feels  he  may  be 
mining  a  little  something  authentic 
here  and  there.  Hence  the  auto  trip. 

A  Typical  Clark  Panel 

Creator  of  “The  Neighbors,”  a  daily 
two-column  panel,  and  of  "The  Rip¬ 
ples,”  a  Sunday  page,  for  the  Chicago 
TtauNE-NEW  York  News  Syndicate, 
Clark  deals  primarily  with  the  home 
life  of  the  average  American  family 
ai  both  of  his  features.  He  tried  other 
themes  when  he  first  started  big-time 
artooning,  but  decided  to  concentrate 
only  on  one  of  them — the  average 
home. 

And  his  stuff  usually  is  good  for  a 
laugh.  Take,  for  example,  one  he 
drew  a  while  back.  The  gag  for  this 
was:  “Gilbert  added  this  little  room 
for  a  study,  but  it’s  so  cozy  we  never 
use  the  living  room  any  more.”  Alone 
that  line  means  exactly  nothing.  But 
with  one  of  Clark’s  appropriate  draw¬ 
ings  over  it,  it’s  funny. 

Hie  drawing  accompanying  that  line 
showed  a  family  scene  with  the 
hostess  speaking  to  another  woman, 
her  neighbor.  In  the  background  was 
a  tiny  tot  creeping  around  the  floor 
bent  on  mischief,  and  a  boy  of  about 
five,  shooting  a  toy  bow  and  arrow. 
Also  shown  was  a  fat  colored  maid, 
busily  dusting  furniture.  The  gen¬ 
eral  impression  given  was  there  was 
a  bit  of  noise  going  on. 

In  the  center  of  all  the  furor  (and 
appearing  to  have  very  little  to  say 
about  the  invasion  of  the  privacy  of 
his  den)  was  the  man  of  the  house, 
pipe  clenched  between  teeth,  and  try¬ 
ing  with  might  and  main  to  concen¬ 
trate  on  work  on  his  typewriter.  If 
this  description  is  lucid  enough,  we 
believe  you  can  see  the  humor  when 
the  gag  and  the  cartoon  are  combined. 

Clark  has  been  with  the  CT-NYNS 
going  on  three  years.  He  went  over 
there  from  NEA  Service,  for  which  he 
bad  been  drawing  for  more  than  a 
decade  previously,  another  panel 
ailed  “Side  Glances.”  This  panel 
now  is  being  drawn  for  NEA  by  Gal¬ 
braith. 

Clark  first  drew  while  still  a  high 
Khool  student,  doing  sports  cartoons 
br  the  Oklahoma  City  Oklahoma 
tews.  Then,  after  assorted  jobs,  in- 
duding  one  as  a  shoe  salesman,  he 
pined  the  Cleveland  Press  as  an  il- 
butrator.  He  was  20  then. 

He  went  to  New  York  a  few  years 


later,  and  after  some  free-lancing, 
joined  NHIA,  where  for  the  first  year 
he  did  general  art,  later  "Side 
Glances.”  With  Mrs.  Clark  and  their 
nine-year-old  daughter  (from  whom, 
incidentally,  he  gets  quite  a  few  gags), 
Clark  makes  his  home  in  midtown 
New  York  City,  and  this  summer  is 
maintaining  a  summer  place  at  Can- 
dlewood  Lake,  New  Milford,  Conn. 

Airplane  as  Contest  Prize 
THE  Chicago  Times  Syndicate  is  of¬ 
fering  as  a  grand  prize  in  a  national 
scale  model  building  contest  for  the 
Air  Cadets  of  America  an  Aeronca 
Trainer  airplane,  plus  free  flight  in¬ 
struction.  it  was  announced  this  week 
by  Russ  Stewart,  manager  of  the 
Times  syndicate. 

“We  believe  this  is  the  first  time  that 
a  newspaper  syndicate  is  offering 
such  a  prize  in  connection  with  a  syn¬ 
dicated  feature,”  Mr.  Stewart  told 
Editor  &  Publisher.  “Other  awards 
will  include  scholarships  and  flight  in¬ 
structions  to  private  pilot  rating.” 

Manufacturer  Co-operating 

Co-sponsor  of  this  unprecedented 
contest  is  the  Aeronca  Aircraft  Cor¬ 
poration,  Middletown,  O.,  designers  of 
airplanes.  To  win  the  Aeronca  Trainer 
ship.  Air  Cadets,  16  years  of  age  or 
over,  will  build  scale  models  of  an 
Aeronca  Chief.  Announcement  of  the 
contest  will  be  made  in  the  Air  Cadets 
of  America  page  for  Sept.  6-7,  syndi¬ 
cated  by  the  Times,  which  will  feature 
plans  to  be  followed  in  building  the 
model  plane. 

The  contest  closes  in  November, 
with  state  elimination  contests  to  be 
held  under  the  supervision  of  news¬ 
paper  chapters  of  the  Air  Cadets  of 
America  which  are  officially  affiliated 
with  the  Academy  of  Model  Aeronau¬ 
tics.  Approval  of  the  AMA  has  al¬ 
ready  been  granted  to  the  contest 
which  will  be  featured  at  air  shows 
across  the  country. 

Winning  models  in  the  state  elimi¬ 
nation  contests  will  be  flown  to  Wash¬ 
ington,  D.  C.,  where  a  board  of  na¬ 
tionally  noted  experts  will  pick  the 
final  winners.  Delivery  of  the  plane 
to  the  winning  contestant  will  take 
place  on  Dec.  17,  anniversary  of  the 
Wright  brothers’  conquest  of  the  air. 

Recognizing  the  air  educational 
value  of  the  contest,  President  Carl 
Friedlander  of  Aeronca  authorized 
company  engineers  to  prepare  special 
scale  plans  of  the  Aeronca  Chief, 
which  will  be  published  with  rules 
and  regulations  of  the  contest  on  the 
cadet  page  appearing  in  newspapers 
affiliated  with  the  Air  Cadets  of 
America. 

AP  Jottings 

WILLIAM  H.  GLOVER,  JR.,  has  been 

transferred  from  the  Newark,  N.  J., 
bureau  of  the  Associated  Press  to  the 
AP  Feature  Service  in  New  York,  it 
was  announced  this  week.  He  suc¬ 
ceeds  Harold  Hamil  who  resigned  to 
become  head  of  the  Department  of 
Journalism  at  the  University  of  Ne¬ 
braska,  Lincoln. 

Helen  Forrist  Hall,  well-known  New 
York  fashion  writer,  has  become 
fashion  editor  of  the  AP  Feature  Ser¬ 
vice  in  place  of  Amy  Porter,  trans¬ 
ferred  to  the  general  service  of  the 
AP. 

Robbin  Coons,  AP  Feature  Service 
Hollywood  columnist,  reports  that 
Hollywood  wants  new  faces,  in  a  six- 


part  series  “How  to  Crash  Hollywood,” 
distributed  this  week.  Coons  spot¬ 
lights  the  screen’s  new  faces  and  tells 
how  they  arrived.  But  don't  pack 
your  bag  for  the  film  capital  until 
you’ve  read  the  whole  series,  he  warns 
in  story  No.  1. 

The  Feature  Service’s  annual  foot¬ 
ball  page  listing  every  major  game  in 
the  country  has  just  been  completed, 
DUlon  Graham,  sports  editor,  an¬ 
nounced  this  week.  The  page  will  be 
offered  to  Feature  Service  subscribers 
soon,  he  said. 

King  Offers  Fiction 
KING  FEATURES  SYNDICATE  an¬ 
nounced  this  week  it  has  for  release 
Aug.  25  an  original  fiction  story,  "They 
Sell  Sailors  Elephants,”  by  Frederick 
Hazlitt  Brennan.  In  24  chapters,  the 
story  is  illustrated  by  Lou  Hanlon, 
New  York  Daily  Mirror  staff  artist. 

Traffic  Feature  Offered 

PAN  AMERICAN  Press  Syndicate. 

Los  Angeles,  announces  it  has  for 
current  release  a  new  one- column 
traffic  feature,  “A  Tip  From  Traffic 
Tim,”  by  Harry  Blair  and  Van  Rens¬ 
selaer.  The  feature  can  be  used  either 
daily  or  weekly. 

New  R  &  T  Fiction 

THE  Register  and  Tribune  Syndi¬ 
cate’s  latest  serial  especially  writ¬ 
ten  for  newspaper  publication,  “Yours 
For  a  While,”  by  Louise  Holmes,  is 
ready  for  immediate  release,  Henry 
B.  Martin,  Jr.,  syndicate  manager, 
announced  last  week. 

Personals  and  Notes 

DIXON,  ILL.,  will  pay  tribute  to 
its  most  famous  daughter  Sept.  IS, 
by  celebrating  it  as  Louella  Parsons 
Day  and  dedicating  a  ward  in  its 
newly  reconstructed  hospital  to  the 
King  Features  Syndicate  Hollywood 
columnist.  .  .  .  John  Chapman,  Chi¬ 
cago  Tribune-New  York  News  Syn¬ 
dicate  Hollywood  columnist,  is  taking 
a  novel  vacation  for  one  in  his  craft. 
He’s  going  to  prospect  for  gold  in  the 
Nevada  hills.  .  .  .  Arthur  Sasse,  who 
photographs  the  Dionne  quints  for 
King,  going  from  New  York  every  six 
weeks  for  the  purpose,  is  on  a  bus¬ 
man’s  vacation.  He’s  taking  a  motor 
trip  to  Canada  with  Mrs.  Sasse  and 
their  daughter  to  visit  Mr.  and  Mrs. 
Oliva  Dionne  and  their  five  famous 
children.  .  .  .  Carl  Ed’s  “Harold  Teen,” 
which  he  draws  for  the  CT-NYNS, 
has  gone  on  the  radio  over  station 
WGN,  the  Chicago  Tribune’s  outlet. 
.  .  .  Zack  Mosley,  who  draws  “Smilin’ 
Jack”  for  the  same  syndicate,  recently 
gave  his  88-year-old  grandmother  her 
first  airplane  ride,  while  visiting  in 
Tulsa.  Zack  took  her  up  in  his  new 
three-place  Rearwin  monoplane.  .  .  . 


Theodore  Granik,  author  of  a  United 
Feature  Syndicate  column  modeled 
after  his  radio  program,  “The  Amer¬ 
ican  Forum  of  the  Air,”  has  estab¬ 
lished  law  offices  and  a  public  rela¬ 
tions  agency  in  Washington.  He  is  a 
former  assistant  district  attorney  of 
New  York  County  and  more  recently 
served  as  special  general  counsel  to 
the  United  States  Housing  Authority. 

. . .  Robert  Kintner,  who  with  his  part¬ 
ner,  Joseph  Alsop,  recently  suspended 
writing  a  Washington  syndicated  col¬ 
umn  for  the  Herald  Tribune  Syndi¬ 
cate,  last  week  was  assigned  to  the 
Office  of  Civilian  Defense  to  which  he 
has  been  loaned  by  the  Navy,  where 
he  is  now  on  active  duty. 

“Potoruzu"  in  U.  S.  Debut 

ONE  of  South  America’s  most  popu¬ 
lar  comic  strips,  “Patoruzu,”  drawn 
by  Dante  Quinterno  and  originating 
in  El  Mundo,  Buenos  Aires,  will  make 
its  debut  in  the  newspaper  PM  Aug. 
25,  it  was  announced  this  week,  and  is 
available  for  syndication  in  the  U.  S. 
The  character,  a  jolly  little  South 
American  Indian,  finds  himself  inno¬ 
cently  and  perpetually  the  center  of 
fabulous  adventures.  PM  controls  all 
North  American  rights  to  the  feature. 

POWERS  NAMED 

Joshua  B.  Powers,  Inc.,  international 
publishers’  representatives.  New  York, 
has  announced  the  appointment  as 
exclusive  United  States  representa¬ 
tives  of  the  Mid-Ocean  News,  Hamil¬ 
ton,  Bermuda,  beginning  Sept.  1. 

RAISES  RATES 

The  Coming  (N.  Y.)  Leader,  a  six- 
day  evening  newspaper,  has  raised  its 
home  delivery  price  to  five  cents  a 
single  copy  and  25  cents  a  week. 


TIME 

The  Weekly  Newsmagazine 

Ediforial  offices  in 
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New  chain  in  one  of 
the  Mountain  States 


J/. 


Plans  are  under  way  to  effect  formation  of  a  new 
chain — three  or  four  well  established  small  dailies 
in  one  of  the  Mountain  States.  All  are  now  in  the 
black  and  the  increase  in  net  resulting  from  unified 
management  should  add  substantially  to  value  as 
compared  with  present  original  cost  before  consolida¬ 
tion.  About  $200,000  r^uired,  at  least  half  cash. 
Influence  of  such  chain  important,  as  it  should  be 
leading  publisher  in  state. 
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Trend  to  Prohibition 
Of  Advertising 

continued  from  page  4 


Securities  and  the  Stock  Exchange 
Acts  were  so  drastic  as  to  result  in 
practically  eliminating  all  financial 
advertising. 

References  to  Advertising 

Rexford  G.  Tugwell  in  “Our  Eco¬ 
nomic  Society”:  “Even  if  we  assume 
that  all  the  products  advertised  are 
worth  while,  a  tremendous  social 
waste  is  involved.” 

Release  of  the  Department  of  Jus¬ 
tice  (1938):  “Vast  sums  are  expended 
to  advertise  particular  brands  of 
gasoline  and  milk  and  other  such 
common  products.  *  *  *  In  the  oil 
industry  refiners  are  deprived  of  their 
market  because  of  the  belief  induced 
by  great  expenditures  of  money  that 
good  gasoline  is  sold  only  under  par¬ 
ticular  brand  or  trade  names. 

“Advertising  is  used  to  build  up 
public  preference  for  the  products  of 
one  producer  or  manufacturer  solely 
because  he  has  the  most  advertising 
money  and  can  make  the  most  noise. 

“The  purpose  of  the  antitrust  laws, 
however,  will  be  furthered  if  adver¬ 
tising  is  limited  to  its  proper  function 
of  building  up  consumption,  and  if 
restrictions  are  placed  against  its  use 
for  the  purpose  of  giving  a  monopoly 
advantage  to  the  competitor  with  the 
largest  pocketbook.” 

Thurman  Arnold  in  “Folklore  of 
Capitalism”:  “Even  such  current  ex¬ 
penditures  as  advertising  are  consid¬ 
ered  an  asset  because  they  are  ‘in¬ 
come’  producing.  Advertising  good¬ 
will  becomes  a  thing  in  itself  and  one 
of  our  national  assets  when  the  sum 
total  of  corporate  assets  are  listed  in 
terms  of  their  money  value.  The  fact 
that  often  *  •  *  this  asset  is  in  reality 
a  social  liability,  which  taxes  the  in¬ 
come  of  persons  of  moderate  means 
by  inducing  them  to  pay  tribute  for 
useless  things,  does  not  prevent  it 
from  being  protected  as  valuable  pri¬ 
vate  property  is  protected.” 

Leon  Henderson,  Administrator 
OP  ACS  —  co-author  with  Donald  M. 
Nelson  of  “Prices,  Profits  and  Gov¬ 
ernment”  published  in  the  summer 
1941  issue  of  the  Harvard  Business 
Review:  “This  brief  review  of  vari¬ 
ous  weapons  against  inflation  and 
price  spiraling  has  not  been  exhaus¬ 
tive.  It  has  omitted  a  considerable 
variety  of  measures  which  have  some, 
but  relatively  minor,  usefulness.  Typi¬ 
cal  of  these  measures  are  .  .  .  taxes 
on  the  advertising  of  goods,  the  con¬ 
sumption  of  which  should  be  cur¬ 
tailed.” 


No  effort  is  made  in  this  bulletin  to 
present  chronological  citations  of  all 
developments  touching  upon  adver¬ 
tising  at  the  hands  of  government.  It 
is  expected  that  this  bulletin  unll 
bring  to  mind  numerous  incidents  not 
mentioned,  and  such  omissions  mill 
be  mentioned  in  a  later  bulletin  if 
brought  to  the  attention  of  the  AN  PA 
now. 

It  is  plain  that  more  interest  should 
be  taken  in  what  is  happening  to  ad¬ 
vertising  by  people  other  than  those 
directly  engaged  in  preparing,  paying 
for  and  printing  advertising.  Our  en¬ 
tire  economic  structure  is  under  at¬ 
tack  and  a  great  strain  is  being  placed 
on  our  economy  by  the  National  De¬ 
fense  Program  and  war  developments 
throughout  the  world. 

Has  there  been  any  recognition  in 
Washington  and  in  the  forty-eight 
State  capitals  of  the  nation  that  the 
progress  made  in  the  United  States 
by  concerns  using  successful  adver¬ 


tising  is  directly  related  to  the  place 
that  the  United  States  holds  as  the 
outstanding  and  most  efficient  pro¬ 
ducing  country  in  the  world  with  the 
highest  standard  of  living?  This  good 
fortune  has  come  to  the  American 
people  through  their  own  efforts,  per¬ 
severance  and  toil  and  not  as  a  gift 
from  government. 

What  is  to  be  done  about  this  propo¬ 
sition  now? 


Nat'l  Advertisers 
In  Antitrust  Cases 


continued  from  page  3 


Milk  Company,  Nestle’s  Milk  Prod¬ 
ucts,  Inc.,  Liliby,  McNeill  &  Libby, 
Inc.,  Armour  and  Company,  Challenge 
Cream  &  Butter  Association,  Swift  and 
Company,  and  many  others. 

Respondents  in  the  proceeding 
against  The  American  Meat  Institute 
lists  among  the  “et  als”  virtually 
every  national  advertiser  in  the  meat 
packing  industry. 

Only  the  name  “The  Great  Atlantic 
and  Pacific  Tea  Company,”  is  set  out 
in  the  indictment  against  that  com¬ 
pany,  but  running  down  the  “and 
others”  one  finds  American  Stores. 
Acme  Markets,  Inc.,  Sanitary  Grocery 
Company,  individuals  and  agencies. 

Rarely  does  the  word  “advertising" 
appear  in  any  of  the  legalistic  docu¬ 
ments  which  accumulate  before  a 
specific  case  receives  the  personal  at¬ 
tention  of  a  judge,  either  to  try  the 
issues  on  the  merits  or  to  approve  a 
consent  decree.  It  is  at  that  stage 
that  Mr.  Arnold’s  views  on  advertising 
come  to  the  forefront. 


inghouse  Electric  Supply  Company, 
Eli  Lilly  Company,  National  Retail 
Lumber  Dealers  Association,  Sheffield 
Farms  Company,  The  Great  Atlantic 
&  Pacific  Tea  Company,  Allied  Chemi¬ 
cal  &  Dye  Corporation,  Dried  Fruit 
Association  of  California,  Evaporated 
Milk  Association,  Canners  League  of 
California,  California  Rice  Industry, 
Canned  Pea  Marketing  Institute, 
American  Meat  Institute,  Kraft  Cheese 
Company,  Wilson  &  Co.,  Inc.  In  many 
instances  the  firms  referred  to  under 
the  “et  als”  were  leaders  in  their 
field  in  point  of  national  advertising. 

Some  of  the  notable  proceedings 
brought  under  Mr.  Arnold’s  direction, 
and  the  number  of  firms  involved,  are: 
Chrysler  Corporation,  24  firms;  Ford 
Motor  Company,  seven  firms;  General 
Motors  Corporation,  four  firms;  Para¬ 
mount  Pictures,  Inc.,  33  firms;  The 
Borden  Company,  13  firms;  National 
Dairy  Products  Corporation.  20  firms; 
Crown  Zellerbach  Corporation,  seven 
firms;  Kraft  Paper  Association,  35 
firms;  Underwood  Elliot  Fisher  Com¬ 
pany,  six  firms;  National  Container 
Association,  27  firms. 


v.  Redwood  Lunch  Club,  et  al,”  for 
instance,  is  an  indictment  obtained  in 
California  against  a  trade  association, 
six  corporations  and  the  members 
thereof,  charging  a  conspiracy  in  re¬ 
straint  of  trade  in  California  redwood 
lumber. 


Advertising,  per  se,  is  of  no  con¬ 
cern  to  the  reigning  “trust  buster," 
he  has  stated  and  reiterated;  but,  ad¬ 
vertising  which  creates  a  market  ex¬ 
clusivity  for  a  product  and  gives  the 
producer  a  weapon  of  control  not 
otherwise  possible  is,  in  his  opinion, 
a  factor  to  be  weighed  in  antitrust 
law  administratipn.  The  question  of 
advertising  usually  pops  up — as  it  did 
in  the  American  Petroleum  Institute 
case — when  a  consent  decree  is  being 
prepared.  Then  respondents  are  given 
questionnaires  and  expected  to  disclose 
the  financial  and  other  aspects  of  their 
promotional  campaigns. 

The  first  antitrust  proceeding  under 
Mr.  Arnold’s  sponsorship  was  filed 
November  15,  1938,  against  Hawaii 
Brewing  Corporation,  and  others. 
Between  that  day  and  July  10,  1941, 
199  proceedings  were  instituted 
against  allegedly  conspiring  groups. 

Between  March  21  and  July  10  of  the 
current  year,  31  cases  went  into  court 
on  complaints  or  by  reason  of  indict¬ 
ments.  Names  appearing  in  the  titles 
of  this  group  of  cases  include:  West- 
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PRESSES 


SEMl-CYLINDMCAL 

UNITuiuLAR 


TUBULAR 

HIGH  SPE^JIAT  BED 
FLAT  BED 


STEREO  MACHINERY 


mE 

DUPLEX  PRINTING 
PRESS  COMPANY 
BATTLE  CBEEK  MICH. 


Allied  Chemical  &  Dye  Corporation, 
nine  firms;  E.  I.  du  Pont  de  Nemours 
&  Company,  four  firms;  Association  of 
American  Railroads,  245  firms;  Gen¬ 
eral  Petroleum  Corporation  of  Cali¬ 
fornia,  39  firms;  Hartford-Empire 
Company,  10  firms;  Southern  Pine  As¬ 
sociation,  40  firms;  Bausch  &  Lomb 
Optical  Company,  three  firms. 

National  Container  Association.  25 
firms;  Underwood  Elliott  Fisher  Com¬ 
pany,  five  firms;  American  Optical 
Company,  seven  firms;  Tile  Contrac¬ 
tors  Association  of  America,  four 
firms;  The  Mosaic  Tile  Company,  six 
firms;  Johns-Manville,  six  firms;  Lum¬ 
ber  Products  Association,  Inc..  21 
firms;  United  States  Gypsum  Com¬ 
pany,  five  firms;  The  American 
Tobacco  Company,  21  firms;  General 
Electric  Company,  five  firms;  Amer¬ 
ican  Petroleum  Institute.  366  firms; 
Institute  of  Carpet  Manufacturers  of 
America,  Inc.,  14  firms;  Food  Distrib¬ 
utors  Association,  five  firms;  Alumi¬ 
num  Company  of  America,  five  firms; 
The  Wayne  Pump  Company,  four 
firms;  Western  Wholesale  Grocers 
Association,  11  firms;  National  Ferti¬ 
lizer  Association,  69  firms. 


OPPOSE  TAXES 

The  Chicago  Federated  Advertising 
Club  views  “with  much  alarm  the 
provisions  of  the  Federal  Revenue  Bill, 
as  passed  by  the  House  of  Represen¬ 
tatives  and  now  before  the  United 
States  Senate,  calling  for  taxes  on 
radio  and  outdoor  advertising.  We 
believe  taxes  on  any  form  of  adver¬ 
tising,  regardless  of  media  affected, 
to  be  economically  unsound  and  ex¬ 
tremely  dangerous,”  it  said  in  a  letter 
to  Senator  Scott  Lucas.  “The  slightest 
tax  on  advertising,  direct  or  indirect, 
might  result  in  (1)  the  destruction  of 
valuable  properties  that  provide  the 
information,  entertainment  and  news 
services  of  our  nation;  and  (2)  a  seri¬ 
ous  failure  in  our  system  of  distribu¬ 
tion.  Once  started  even  in  a  minor 
way  such  taxation  might  well  begin 
a  national  disaster.” 


STUDY  NO.  40  RELEASED 

Study  No.  40  in  the  Continuing 
Study  of  Newspaper  Reading  con¬ 
ducted  by  the  Advertising  Research 
Foundation  was  released  this  week. 
The  study  was  made  on  the  May  22 
issue  of  the  Houston  Chronicle. 


Not  only  do  the  titles  of  cases  fail 
to  indicate  their  comprehensiveness, 
but  occasionally  they  carry  no  hint  of 
the  business  involved.  “United  States 
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R.  HOE  &  CO.,  Inc. 
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Cline  Electric  Mfg.  Co. 


MAIN  OFFICE;  211  W  WACKE’R  DRIVE,  CHICAGO 
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We  hope  you  won’t  a«‘oust‘  Pete  of  preaeliing. 
Iieeause  he's  thinking  about  your  profits.  And  the 
sole  purpose  of  tliis  page  is  to  remind  you  of  what 
a  eertain  sinall-town  hahit  can  do  for  vour  selling. 
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ly  22 


For  it  makes  a  lot  of  sense  today  that  an  intimate, 
helpful  kind  of  advertising  should  win  a  lot  of 
friends.  Regular  space  (however  small) — two. 
three,  or  more  times  a  week — in  a  group  of  depend- 
ahle  newspapers  is  a  kind  of  selling  that's  just  as 
neighhorly  as  hack-porch  sitting.  And  customers 
are  not  only  won  that  way — they're  kept! 


So,  we  suggest  a  little  back-porch  sitting  in  the 
Pennsylvania  papers  listed  below.  Use  them  right 
and  they'll  put  you  into  business  in  the  fine  mar¬ 
kets  they  wrap  up.  Start  the  first  of  September 
and  surprise  yourself  bv  Christmas. 


THE  GOOPERATIMG  HEWSPAPERS  OF  PEHNSYLVAMIA 


MaadviH*  Tribuna-Rapublican 
|M4E) 

KaiMinqton  Ditpatcb  (E) 
Towaada .  Raviaw  (M ) 

Wartaa  Timas-Mirrof  (E) 
Waynasboro  Raeord-HaraM  {Ej 

to  fa  2S,900  CIrcaMkut 
Aitoana  Mirror  (E| 
laavar  FalU  Nawa-THbaaa  .(E| 


Ckatfar  Timas  {E} 

Graansburg  Raviaw  Tribune  (M&E) 
Haxiaton  Plain  Speaker  (E) 
Haslafon-  Standard-Santinal  (M) 
Naw  Castle  News  (E) 

Norristown  Timas-Herald  {E) 

Oil  City  Derrick  (M) 

Stiamokin  News-Dispatch  (E) 
Sanbury  Daily  Itarm  (Ej 
Washington  Observer  Reporter 
(MAE)  ' 


Williamsport  Sun  (E) 

Williamsport  Gazatta-Bullatin  (M) 

25  to  50.000  Cireofafion 
WiHtas-Barra  Timas-Laadar  News 


Up  tm  5.000  Circnfotion- 

Arabridqa  Citiian  (E) 
iarwick  Entarprise  (E) 

Cahimbia  News  (E) 
Lansdaia-North  Pann  Reporter  (E) 

5  to  10,000  ChrciloNoo 

Cbambarsbur9  Public  Opinion  (E) 
Clearfield  Pre9rass  (E) 
ConnaUsviHa  Ccitriar  (E) 

Jeanette  Naws-Oispatcb  (E) 


Wilkes-Barre  Record  (M) 

Mere  tfeon  50,000  CircMotioo 
Johnstown  Tribune-Democrat 

(MAE)  , 
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EDITOR  <&  PUBLISHER 


E  D  I 


A  NEW  SERVICE  FOR 
NEWSPAPERS  AND  ADVERTISERS 

THE  second  section  of  this  issue  of  EuiTtm  & 
PuBLisiiKH  carries  within  its  144  pages  and 
cover  a  new  service  which  we  hope  will  be  wel¬ 
comed  bj'  our  readers  among  the  makers  and  users 
of  newspai>ers.  It  is  an  effort  to  tlelineate  the 
metropolitan  districts  centering  around  cities  of 
more  than  50,000  population,  in  terms  of  1940 
U.  S.  Census  imputations,  total  number  of  dwell¬ 
ings,  number  of  occupied  dwellings  and  the  circula¬ 
tions  of  daily  and  Sunday  newspaijers  purchased 
by  the  iidiabitants  of  each  district.  All  figures 
are  shown  for  the  c-entral  city  and  for  each  sub- 
divisi«)n  included  in  the  metropolitan  district  st*t 
up  by  the  Bureau  of  the  Census. 

Details  of  the  steps  which  led  to  the  decision 
to  publish  this  information  and  of  the  several 
problems  encountered  in  its  preparation  are  stated 
fully  in  the  intrcxluction  apix-aring  on  the  first 
page  of  the  second  section.  They  need  not  lx* 
reix'ated  here,  but  it  is  desirable  to  emphasize  a 
few  factors  for  our  entire  group  of  readers, 
whetlier  or  not  they  find  this  material  useful  in 
the  pre.sent  occupations. 

First,  the  concei)t  of  a  metropolitan  district 
surrounding  a  large  city  did  not  suddenly  spring 
to  life  in  1910  or  1941.  It  was  not  the  creation 
of  Editor  &  Publisher,  but  of  the  Bureau  of  the 
Census  co-oimrating  with  a  number  of  national 
groups  concerneil  with  advertising,  .sales,  ami 
marketing  problems.  The  definition  outlined  in 
the  second  .section  was  reached  by  the  Census 
Bureau  and  by  representatives  of  these  organiza¬ 
tions,  notably  by  a  committee  of  the  American 
Marketing  .\.s.s<x'iation.  The  1930  Census  included 
outlines  of  metro]K)litan  districts  for  96  cities;  the 
jiresent  compilation  includes  .similar  areas,  under 
the  new  definition,  for  140  cities.  The  Census 
Bureau  plans  to  exend  the  list  to  cities  of  less 
than  50.00(t  (xipulation  as  time  and  available 
funds  jiermit.  lx*ing  assured  that  the  pre.sent  defi- 
nation  meets  the  needs  of  the  people  it  was 
de.signed  to  serve. 

Second.  Editor  &  Publisher  wi.shes  to  empha- 
.size  that  the  pre.sent  service  is  in  no  way  designed 
to  solve  the  so-called  visualization  problem  whiidi 
has  confronted  the  .\udit  Bureau  of  Circulations 
for  .several  years.  No  attempt  has  lieen  made  to 
solve  that  jiroblem.  which  is  now  in  the  hands  of 
an  able  committix*  of  the  Bureau.  The  Census  majis 
of  the  metropolitan  districts  have  Ix^en  redrawn 
in  an  effort  to  improve  their  legibility,  but  there 
is  no  inclu.sion  of  circulation  spots  or  csnicentric 
circles  of  newspafxT  distribution  in  the  maps  as 
presented.  Their  purpo.se  is  solely  to  give  the 
reader  a  quick  idea  of  what  the  several  metropoli¬ 
tan  districts  look  like  in  terms  of  the  definition 
used  by  the  Census  ami  marketing  ex|x*rts. 

Third,  the  newspaper  di.stribiition  figures  pre¬ 
sented  are.  in  mo.st  eases  gross,  including  returns. 
Thej'  are  not  net  paid  averages  for  any  {x'ricxl  for 
the  majority  of  newspapers  (where  net  figures 
are  used,  the  tables  so  states) ,  but  gross  distribu¬ 
tion  totals  ba.sed  on  one  day’s  oiierations.  Some 
of  the  figures  were  compiled  by  Editor  &  Pi  b- 
i.LSHER  from  available  .sources;  the  majoritj-  are 
vouched  for  by  the  publishers  of  the  new.spapers 
concerned,  in  signed  reports  to  this  office.  Editor 
&  Publisher  lielieves,  that  when  all  the  factors 
concerned  are  understooil  by  the  reader,  the  fact 
that  the  dLstribution  for  minor  civil  divi.sions 
(townships,  villages,  etc.)  cannot  be  stated  except 
in  gro.ss  terms  will  not  detract  from  the  usefulness 
of  this  table. 

.\s  |x»inted  out  in  the  introduction  to  the  .sec- 


I  will  call  upon_  tbt  Lord  who  is  worthy  to  be 
praised:  so  shall  1  be  saved  from  mine  enemies. 
Psalms  XVHI:  3. 


tion,  this  factor  is  of  |x*euliar  concern  to  the  pub¬ 
lishers  of  the  large  metrojxilitan  jiapers.  Morning 
pajiers  in  the  ten  largest  cities  naturally  have  a 
large  jiart  of  the  circulation  lx>th  in  the  minor 
civil  divisions  with  the  defined  district  and  in 
l(x-alities  immediately  and  remotely  be.vond  it. 
They  correctly  stated  that  this  circulation  has 
value  for  the  advertiser.  Eijually  correct  is  the 
evening  pajiers’  claim  that  no  table  of  this  kind 
can  give  absolutely  accurate  detail  on  the  distribu¬ 
tion  of  the  evening  editions  which  are  Ixnight  in 
downtown  areas  and  carried  home  to  outlying 
urban  or  suburban  residential  districts,  ^lany 
morning  pajiers  ride  the  7:50  in  the  morning; 
probably  just  as  many  evening  copies  ride  with 
the  5:30  commuters  in  the  evening.  Memliers  of 
each  group,  however,  have  complained  to  Editor  & 
Publisher  that  the  other  side  has  all  the  advan¬ 
tage.  The  similarity  of  language  and  the  force  of 
complaints  from  both  sides  might  be  taken  as  a 
sign  that  neither  can  lose  much  by  the  combina¬ 
tion  of  their  figures,  already  available  to  all  inter¬ 
ested,  with  other  (Census)  data  of  intere.st  to 
advertisers. 

\  few  paix?rs  have  complained  that  the  figures 
compiled  by  Editor  &  Publisher  for  their  circula¬ 
tion  are  below  the  net  totals  they  are  no^-  pre¬ 
senting  to  their  advertisers;  a  few  have  complained 
that  the  figures  in  the  current  service,  because  of 
the  inclusion  of  returns,  are  too  high.  Our  an.swer 
to  that  is  that  the  figures  shown  in  Section  Two 
are  not  meant  to  replace  any  current  guide  to  the 
relative  circulations  of  newspapers.  They  consti¬ 
tute  a  new  tool,  providing  information  not  else¬ 
where  available;  they  do  not  detract  in  any  man¬ 
ner  from  the  u.sefulne.ss  of  previous  information. 
In  fact,  it  is  the  hope  of  Editor  &  Publisher  that 
they  will  lead  to  the  more  careful  use  of  the 
voluminous  data  on  new.spajiers  that  is  now 
available. 

Editor  &  Publisher  has  profound  resjiect  for 
the  opinions  of  men  whose  work  it  is  to  .sell  news- 
pa})er  advertising  space,  especially  when  those 
views  differ  with  those  of  its  own  organization. 
Every  objection  that  has  been  raised  to  details  of 
this  new  enterprise  has  been  most  carefully  con¬ 
sidered,  and  where  it  seemed  advisable,  original 
plans  have  been  motlified  to  meet  individual  situa- 
tion.s — without  .sacrifice  of  the  main  principles. 
That  has  been  the  presentation  to  the  advertiser 
of  information  he  has  wanted  and  been  unable  to 
obtain  except  at  great  individual  effort  and  ex- 
liense.  The  fact  that  some  newspapers  are  not 
convinced  of  the  soundness  of  the  metro|x)litan 
district  plan  will  not  affect  the  decision  of  adver¬ 
tisers,  advertising  agencies  and  marketing  execu¬ 
tives  to  accept  it  as  useful  and  informative. 
Neither  will  it  affect  the  ]>lans  of  other  media  to 
adapt  their  selling  data  to  the  new  .set-up  as  soon 
as  possible.  Our  decision  to  carry  this  venture  to 
its  pre.sent  stage  was  reacheil,  de.spite  the  opposi¬ 
tion  of  a  few  important  newspaper  executives,  by 
the  thought  that  data  pertaining  to  new.spapers 
might  better  be  compiled  under  au.spices  which 
understand  newspaper  problems  than  by  groups 
which  regarded  figures  merely  as  figures  and  not 
as  mere  indices  of  a  living  entity.  We  sincerely 


I  A  L 


believe  that  the  present  effort  represents  the 
exercise  of  that  viewpoint  and  commend  it  to  our 
field  accordingly. 

In  all  sincerity,  tixi,  we  believe  that  this 
service  is  a  direct  step  in  the  program  that 
has  been  followed  by  the  newspaper  industry  for 
more  than  a  quarter  century — the  provision  of 
more  complete  and  more  accurate  information 
about  the  daily  newspaper  and  the  jx^ople  which 
it  serves.  The  Audit  Bureau  of  Circulations  was 
the  pioneer  step  in  this  program.  It  is  almost 
entirely  financed  by  the  dues  of  publishers,  with 
ilaily  new.spajx'rs  contributing  the  major  portion 
of  the  annual  cost.  It  is  safe  to  .say  that  this  | 
work  represents  the  expenditure  of  millions  of 
new.spaix-r  dollars  since  1914.  Over  the  same 
jx?ri(xl,  newspaix*rs  have  jxiured  many  hundreds 
of  thou.sands  of  dollars  into  the  Bureau  of  Adver- 
ti.sing  of  the  A.N.P.A.,  and  they  have  pledged 
ihem.selves  to  continue  this  financial  effort  for 
years  to  come. 

Both  of  these  efforts,  wholly  financed  by  the 
contributions  of  daily  new.spapers  (most  of  them 
in  the  140  cities  repre.sented  in  this  issue)  have 
had  as  their  primary  objective  the  furni.shing 
of  newspaper  data  to  advertisers.  What  apjx'ars 
in  this  issue  will,  we  hoj>e  and  expect,  lie  accepted 
as  another  worthv  contribution  to  the  same  cause. 


NEWSPAPER  ERRORS 

WH.\T  THE  PUBLIC  doesn’t  know  about  news- 
pajier  errors  is  that  they  are  not  .so  often  due 
to  ignorance  or  to  carelessness  as  to  lap.se.s  in 
thought  processes.  Those  lapses  are  a  common  i 
human  failing,  and  in  most  occupations  (aviation,  ^ 
.seamanship,  railroading,  or  handling  high  electri¬ 
cal  voltage  excepted)  they  generally  e.scaix?  seri¬ 
ous  results.  In  newspajier  print  they  are  as  promi¬ 
nent  as  the  proverbial  bandaged  thumb,  and  they 
prixluce  many  a  red  fac-e  around  the  copy  desk. 

Last  week,  for  instance.  Editor  &  Publisher 
referred  to  the  “late”  Carr  V.  Van  Anda.  Mr. 
Van  .\nda,  for  many  years  managing  editor  of  , 
the  Xew  York  Times,  is  anything  but  “late,”  and  f 
we  are  glad  to  rejxjrt  that  he  took  the  Mark 
Twain  story  with  his  usual  understanding  and 
gixxl  nature.  It  was  the  kind  of  error  which 
should  never  have  jx>p|>ed  out  of  a  tyiiewriter  in 
this  office,  and  it  should  certainly  have  been 
caught  by  any  one  of  the  .several  readers  who 
passed  it  in  proof. 

\  few  days  later  one  of  New  York’s  great 
dailies  illu.strated  its  obituary'  of  Charles  H.  Tay¬ 
lor  with  a  cut  of  Walter  M.  Dear;  its  principal 
competitor  u.sed  with  the  .same  obituary  a  jiicture 
of  General  Charles  H.  Taylor,  long  since  dead, 
father  of  the  late  Boston  Glolie  executive.  When 
it  is  considered  that  ^Ir.  Taylor  for  nearly  40 
years  had  been  president,  director,  and  commit¬ 
tee  chairman  of  the  American  Newsiiajicr  Pub- 
li.shers  .Association — what  Mr.  Ickes  delights  to 
call  the  House  of  Press  Lords — it  is  hard  to  un¬ 
derstand  how  these  errors  hapix*ned  in  two  of  the 
liest  organized  newspaper  offices  in  the  country. 

But  happen  they  did,  and  they  will  continue  to 
happen  so  long  as  the  as.sembly  of  words  into 
news  type  has  to  be  done  by  human  hands  and 
brains. 

THE  QUEST 

Now  God  is  in  the  strife, 

.And  I  must  seek  him  tliere. 

Where  death  outnumbers  life, 

■And  fury  smites  the  air. 

— Siegfried  Sassoon,  in 
"A  Mystic  as  Soldier." 


for  august  2  3.  1  9  4  1 
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MENTION 


guy  P.  GANNETT,  Portland  (Me.) 

Press-Herald  and  Express  pub¬ 
lisher,  has  been  named  by  Governor 
Sumner  Sewell 

1 0  membership  - - - 

on  the  Maine 
Turnpike  Au- 
thority,  a  new 
highway 

created  by  the 

last  legislature.  ▼ 

Gannett  is  also  ' 

chairman  of  the 
Maine  Aeronau- 

tics  Commission  J[  4  . 

and  is  a  member  'J 

of  Fiorello  H. 

LaGuardia’s  ci¬ 
vilian  defense  ®“y  P-  Gannett 
aeronautics  group. 

Fay  Seaton,  owner  of  the  Manhat¬ 
tan  (Kan.)  Mercury-Chronicle,  has 
been  named  Social  Welfare  Director 
lor  Kansas  and  is  now  making  his 
home  in  Topeka. 

Col.  Harry  M.  Ayers,  publisher, 
Anniston  (Ala.)  Star,  delivered  the 
baccalaureate  address  at  the  close  of 
the  Summer  School  at  the  Alabama 
Polytechnic  Institute,  Auburn,  Aug.  15. 

Frank  E.  Gannett,  publisher  of  the 
Gannett  Newspapers,  and  Alfred  H. 
Kirchhofer,  managing  editor  of  the 
Buffalo  Evening  News,  were  guests  at 
a  buffet  luncheon  served  at  the  formal 
opening  of  the  new  Curtiss-Wright 
airplane  plant  in  Buffalo  last  week. 
Mr.  Gannett  also  addressed  the  23rd 
annual  convention  of  the  New  York 
state  department,  American  Legion, 
at  his  home  city,  Rochester,  Aug.  15. 

Dave  Gideon,  president,  Huntington 
(W.  Va.)  Publishing  Company,  was 
appointed  Petroleum  Co-ordinator  of 
West  Virginia  by  Governor  M.  M. 
Neey. 

Guy  Pearce  Jones,  former  manag¬ 
ing  editor  of  the  North  American 
Newspaper  Alliance,  is  the  author  of 
a  recent  best  seller,  “Two  Survived,” 
the  story  of  the  two  British  seamen 
who  lived  for  70  days  in  a  lifeboat 
after  their  ship  had  been  torpedoed 
by  a  German  submarine. 


In  The  Business  Office 

PAUL  HANRAHAN  has  been  ap¬ 
pointed  circulation  director  of  the 
Terre  Haute  Tribune  and  Star  to  fill 
the  position  left  vacant  by  the  death 
of  his  father,  James  Hanrahan.  John 
Melosh  was  promoted  to  circulation 
manager  of  the  Tribune  while  Charles 
White  was  promoted  to  circulation 
manager  of  the  Star.  Paul  Hanrahan 
was  formerly  circulation  manager  of 
the  Tribune  while  James  T.  Hanra¬ 
han  was  circulation  manager  of  the 
Star  as  well  as  circulation  director  of 
both  papers. 

Bernard  Arnold,  advertising  man¬ 
ager,  Emporia  (Kan.)  Gazette,  and 
Mrs.  Arnold  are  the  parents  of  a 
daughter,  their  first,  born  recently. 

N.  S.  McNeish,  business  manager. 
New  York  World-Telegram,  recently 
spent  a  short  time  in  Vancouver, 
B.  C.,  during  course  of  a  business 
holiday.  He  is  returning  by  way  of 
Banff  and  Montreal. 

Boswell  Hale,  city  circulation  man¬ 
ager,  Memphis  (Tenn.)  Press-Scimi¬ 
tar,  is  the  father  of  a  girl,  bom  at 
Methodist  Hospital  Aug.  11. 

Joseph  Happ,  of  the  cashier’s  de¬ 
partment,  Philadelphia  Inquirer,  is 
recuperating  from  an  appendectomy. 

John  McCarthy,  auditing  depart-  ] 


ment,  Philadelphia  Evening  Bulletin, 
and  Mrs.  McCarthy  are  the  parents 
of  a  son,  Thomas,  bom  recently.  Al¬ 
bert  Westhoff,  of  the  Bulletin  display 
statistical  department,  and  Mrs.  West¬ 
hoff,  are  the  parents  of  a  son,  Alfred, 
Jr.,  born  recently. 

In  The  Editorial  Rooms 

WILLIAM  S.  (Nick)  CARTER,  At¬ 
lantic  City  correspondent  for  the 
Associated  Press,  has  been  nominated 
for  president  of  the  Press  Club  of 
Atlantic  City.  Other  officers  nomi¬ 
nated  are:  first  vice-president,  Louis 
F.  Cunningham,  correspondent  for  the 
New  York  Times  and  Philadelphia 
Evening  Bulletin;  and  second  vice- 
president,  Joseph  W.  Walker,  news 
editor  of  the  Atlantic  City  Evening 
Union. 

Amy  Porter,  of  the  New  York  staff 
of  Associated  Press  Feature  Service, 
has  been  transferred  to  the  New  York 
City  staff  of  AP,  replacing  Mary 
Elizabeth  Plummer,  who  resigned 
recently. 

Victor  Whitaker,  Jr.,  San  Diego 
(Cal.)  Union  copy  desk,  and  Mrs. 
Whitaker  announce  the  birth  of  a 
daughter,  Marjorie  Elaine,  their  first 
child,  Aug.  8. 

Chester  L.  Morrison,  formerly  re¬ 
write  man  and  war  editor  on  the 
Boston  Transcript  Newscope,  will  join 
the  Boston  Herald  as  rewrite  man  on 
Sept.  7.  Morrison  will  fill  the  vacancy 
left  by  the  resignation  of  Lawrence 
Dame,  who  is  going  abroad. 

Charles  G.  Hull,  rewrite  and  gen¬ 
eral  assignment  man,  Wichita  Beacon, 
has  resigned  to  join  the  Chicago  bu¬ 
reau  of  Transradio  Press  Service. 

Ralph  Williams,  formerly  of  the  edi¬ 
torial  staff,  Columbus  (Ga.)  Ledger- 
Enquirer,  has  joined  the  publicity 
department  of  Radio  Station  WSB, 
Atlanta. 

William  Flythe,  veteran  newspaper¬ 
man  and  former  White  House  corre¬ 
spondent  for  Universal  News  Service, 
has  returned  to  Augusta,  Ga.,  to  as¬ 
sume  charge  of  publicity  for  the  new 
cantonment  there. 

Thomas  Sweeney,  sports  writer, 
Worcester  (Mass.)  Evening  Gazette, 
recently  accompanied  the  Norton 
Company,  Worcester,  New  England 
champion  baseball  team,  to  Wichita, 
Kan.,  where  it  participated  in  the 
annual  national  semi-pro  champion¬ 
ship  tournament. 

Mrs.  Myron  Grant  has  accepted  a 


FOLKS  WORTH 
KNOWING _ 

LEONARD  C.  DIEHL,  general  man¬ 
ager  of  the  Ogden  (Utah)  Standard- 
Examiner,  has  a  wealth  of  news¬ 
paper  experience 
for  his  back¬ 
ground.  A  na¬ 
tive  of  Massa¬ 
chusetts,  he  has 
lived  for  the 
past  33  years  in 
the  west,  being 
associated  with 
the  newspaper 
business  most  of 
that  time. 

For  seven 
years  he  was 
publisher  of  the  Leonard  C.  Diehl 
Everett  (Wash.) 

News.  Before  that  he  was  general 
manager  of  the  Great  Falls  (Mont.) 
Tribune  for  14  years,  and  manager  for 
three  years  of  the  Butte  (Mont.) 
Miner.  He  shuns  politics  but  is  inter¬ 
ested  in  civic  affairs.  He  is  a  past 
member  of  the  board  of  directors  of 
the  Everett  Chamber  of  Commerce, 
and  a  member  of  local  clubs.  With 
Mrs.  Diehl  and  their  daughter,  he 
makes  his  home  in  Ogden. 


position  as  society  editor  of  the  Mar-  I 
shall  (Mich.)  Evening  Chronicle,  sue-  I 
ceeding  Mrs.  Richard  Stout,  resigned. 

Joe  I.  Richman,  Savannah,  1941 
graduate  of  the  Henry  W.  Grady 
School  of  Journalism,  University  of 
Georgia,  has  joined  the  staff  of  the 
Wilmington  (N.  C.)  Star  News.  He 
was  formerly  on  the  Savannah  Eve¬ 
ning  Press. 

W.  C.  Hendricks  has  succeeded  Ed¬ 
win  Bjorkman  as  head  of  the  WPA 
federal  writers  project  in  North  Caro¬ 
lina.  An  alumnus  of  Notre  Dame, 
Hendricks  came  to  North  Carolina 
shortly  after  the  World  War  No.  1 
and  at  one  time  was  managing  editor 
of  the  Asheville  (N.  C.)  Times. 

Lieut.  John  Hutchinson,  formerly  a 
member  of  the  Memphis  (Tenn.) 
Commercial  Appeal  editorial  staff, 
and  Mrs.  Hutchinson  are  parents  of 
a  daughter,  Judy,  bom  Aug.  12  at  a 
hospital  at  Little  Rock,  Ark.  He  is 
with  the  Second  Armored  Division. 

Edward  Coffin,  for  the  past  three 
and  a  half  years  with  the  Milwaukee 
(Wis.)  Journal  office  in  Watertown, 
Wis.,  has  resigned  to  engage  in  the 
(Continued  on  next  page) 
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Freed  of  censorship,  Raymond 
Clapper  this  week  started  filing 
daily  cables  from  London. 


or 


— the  sparkling,  witty  com¬ 
posite  of  future  big-shots  of  Big  Busi¬ 
ness — the  office  hoy!  A  human  and 
humorous  comic  strip  .  .  .  SMITTY 
has  been  a  family  treat  and  consistent 
poll  leader  since  1922 — and  is  going 
stronger  than  ever! 

.  .  .  for  proofs  and  prices — WIRE 


_  Experienced,  skeptical  and  accu¬ 
rate,  Clapper  is  reaching  top 
heights  in  his  current  war-report- 

ring.  Don  Sterling,  famed  editor 
of  The  Portland  Oregon  Journal, 
and  former  president  of  the 
ASNE.  summed  it  all  up  when 
he  w'ired: 

"Clapper  from  London  news  gift 
from  heaven.  Our  heartiest 
thanks.  Featuring  eight  columns 
top  page  one.” 

Orders  are  coming  in  fast  for 
Clapper's  war  series.  If  your 
territory  is  open,  please  wire  your 
order  collect  to 
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general  insurance  business.  Royal 
Curtis  has  been  named  successor. 

Frank  L.  Skeldon,  business  editor, 
Toledo  Blade,  was  tendered  an  hon¬ 
orary  life  membership  in  the  Ex¬ 
change  Club  of  Toledo.  The  award 
was  for  civic  services  during  42  years 
of  Mr.  Skeldon’s  newspaper  career. 

Paul  B.  Mason,  Associated  Press 
writer  of  the  Cincinnati  office,  is  now 
at  Lock  Haven,  Pa.,  learning  to  fly  a 
plane  as  a  guest  of  the  Piper  Corpo¬ 
ration,  airplane  makers. 

Ralph  J.  Shoemaker,  associate  li¬ 
brarian,  Philadelphia  Evening  Public 
Ledger,  has  been  appointed  to  the 
defense  council  of  Concord  Town¬ 
ship,  Pa. 
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James  H.  Cobb,  Jr.,  of  Savannah, 
formerly  with  the  Savannah  Evening 
Press  and  subsequently  the  Associated 
Press,  has  been  made  director  of  pub¬ 
licity  for  the  Delta  Air  Lines. 

Miss  Constance  Matula,  society  and 
amusements  editor,  Tyler  (Tex.) 
Courier-Times,  will  be  married  to 
Hollis  Q.  Boone,  of  New  York  City, 
Aug.  27  at  her  home  in  Runde,  Texas. 
Mrs.  Robert  Frederick,  former  society 
editor  of  the  Tyler  Morning  Tele¬ 
graph  will  take  her  place. 

Dorothy  K.  Cabrey,  society  editor, 
for  Lower  Merion  Newspapers,  Inc., 
Ardmore,  Pa.,  is  recovering  from  an 
emergency  appendectomy  at  Jefferson 
Hospital. 

Joseph  Gradel,  library  assistant. 
Philadelphia  Inquirer,  and  Mrs.  Gradel 
are  the  parents  of  a  daughter,  their 
first  child,  born  recently. 

Frank  Gibler,  correspondent  for 
Editor  &  Publisher  in  Mexico  City, 
has  just  been  appointed  as  technical 
director  of  publicity  and  counsellor  of 
the  recently  organized  Mexican  Com¬ 
mittee  of  Inter-American  Co-opera¬ 
tion.  The  purpose  of  the  organization 
is  to  further  all  programs  and  projects 
tending  toward  a  closer  commercial, 
cultural  and  social  relationship  be¬ 
tween  the  countries  of  America. 


They're  In  The  Army  Now 


RICHARD  H.  AMBERG,  publisher. 

Oil  City  (Pa.)  Blizzard,  and  an  en¬ 
sign  in  the  U.  S.  Naval  Reserve,  was 
called  into  active  service  Aug.  10. 
Arrangements  have  been  made  by 
which  an  employe  advisory  commit¬ 
tee,  composed  of  department  heads, 
will  direct  operations  of  the  paper 
during  his  absence. 

Paul  Chandler,  telegraph  editor, 
Emporia  (Kan.)  Gazette,  is  first  ser¬ 
geant  in  Emporia’s  unit  of  the  new 
Kansas  State  Guard,  which  replaces 
the  National  Guard  mobilized  last 
winter. 

George  C.  Whitney,  reporter-pho¬ 
tographer,  Greenfield  (Mass.)  Re¬ 
corder-Gazette,  has  been  called  to 
active  service  as  a  lieutenant  in  the 
army  cavalry  reserve. 

Dod  Gellatly,  formerly  staff  pho¬ 
tographer  of  the  Mt.  Clemens  (Mich.) 
Daily  Monitor,  is  now  stationed  with 
the  2nd  Photo  Squadron  at  Gray  Field, 
Fort  Lewis,  Wash.  His  place  has  been 
taken  by  James  Crowe  as  staff  pho¬ 
tographer. 

Charles  T.  Davis,  Pittsburgh  Post 
Gazette,  entered  the  United  States 
Army  Aug.  19  as  an  aviation  cadet 
at  Parks  Air  College,  East  St.  Louis, 
Ill. 


Wedding  Bells 


CHARLES  EDWARD  GREEN,  execu¬ 
tive  editor,  Austin  (Texas)  Ameri- 
can-Statesman,  to  Miss  Floy  Ross 
Robinson,  daughter  of  Dr.  and  Mrs. 
Oscar  Robinson  of  Austin.  Mrs. 
Green  formerly  was  a  member  of  the 
Statesman  staff. 

Miss  Eileen  Buell  Creelman,  daugh¬ 
ter  of  Mrs.  James  Creelman,  of  New 
York,  and  the  late  James  Creelman, 
editor,  war  correspondent  and  au¬ 
thor,  to  Frederick  Morgan  Davenport, 
Jr.,  in  St.  Luke’s  Episcopal  Church, 
Marietta,  Ohio,  Aug.  16.  Mrs.  Daven¬ 
port  is  motion-picture  critic  for  the 
New  York  Sun. 

Miss  Louise  Herring,  formerly  soci¬ 
ety  editor,  Tyler  (Tex.)  Morning 
Telegraph,  to  Robert  Frederick,  oil 
editor,  Tyler  Courier-Times,  in  Tyler 
July  3.  Mrs.  Frederick  will  be  soci¬ 
ety  editor  of  the  Courier-Times. 

Bernice  Franks,  circulation  depart¬ 
ment,  Philadelphia  Evening  Bulletin, 


to  Fred  Baberick  at  Philadelphia 
July  26. 

John  S.  Scanlon,  labor  reporter, 
Springfield  (Mass.)  Daily  News,  to 
Miss  Alice  E.  Ward,  Aug.  11  in  St. 
Mary’s  Church,  Longmeadow,  Mass. 

Everett  R.  Spencer,  reporter, 
Springfield  (Mass.)  Union,  to  Miss 
Ruth  M.  Wood,  Aug.  4  in  Westfield, 
Mass. 

Harry  N.  Stephenson,  San  Diego 
(Cal.)  Tribune-Sun  sports  writer,  to 
Miss  Blanche  Zanoline  of  Florence, 
Colo.,  recently  in  Denver. 

Benjamin  Atlas,  political  writer, 
Syracuse  (N.  Y.)  Herald- Journal,  and 
former  president,  New  York  State 
Legislative  Correspondents  Associa¬ 
tion,  to  Miss  Mona  Freeman.  Syra¬ 
cuse,  Aug.  4. 

Vincent  Lenz,  of  the  Albany  (N.  Y.) 
Knickerbocker  News  business  office, 
to  Miss  Mary  Halpin. 

Miss  Helen  Elizabeth  McLeod, 
Brockton  (Mass.)  Daily  Enterprise 
and  Times  business  office  staff,  to 
Arthur  M.  Horn  of  Greensboro,  N.  C., 
at  the  Porter  Congregational  Church 
in  Brockton,  recently. 

Thomas  V.  Sullivan,  Boston  (Mass.) 
Herald-Traveler  staff,  to  Miss  Martha 
O'Hagan  recently. 

Carl  Ebright,  courthouse  reporter, 
Columbus  (O.)  Dispatch,  to  Goldie 
Skoda  of  Columbus,  at  Akron,  O., 
Aug.  10. 

Vernon  Scofield,  editor,  Neligh 
(Neb.)  News,  to  Miss  Marjorie  Huff¬ 
man  Kryger,  recently. 

Miss  Alice  Thorkelson,  Racine,  Wis., 
to  William  A.  Draves,  Jr.,  sports  edi¬ 
tor  of  the  Wisconsin  Rapids  Daily 
Tribune,  at  Racine,  recently. 

d^Iiituarp 


ERNEST  S.  SIMPSON,  74,  former 

Chicago  and  California  newspaper¬ 
man  and  from  1916  to  1938  in  charge 
of  public  relations  for  the  Interna¬ 
tional  Harvester  Company,  died 
Aug.  14  in  Chicago.  Born  in  Salem, 
Ore.,  he  entered  newspaper  work  be¬ 
fore  1900,  later  becoming  city  editor 
of  the  San  Francisco  Chronicle,  man¬ 
aging  editor  of  the  San  Francisco  Call 
and  for  a  time  he  was  managing  edi¬ 
tor  of  the  Chicago  American.  Besides 
his  widow,  he  is  survived  by  a  daugh¬ 
ter,  two  brothers,  including  Kirke  L. 
Simpson  of  the  Associated  Press 
Washington  staff,  and  three  sisters. 

Frederic  J.  Wright,  former  news¬ 
paper  correspondent  in  Mexico  and 
South  America,  died  Aug.  18  in  the 
White  Plains,  N.  Y.,  Hospital  after  a 
long  illness.  His  age  was  55.  About 
25  years  ago  Mr.  Wright  was  a  cor¬ 
respondent  for  the  Chicago  Tribune 
and  the  New  York  Times  at  the  scenes 
of  revolutions  and  political  campaigns 
in  Mexico  and  South  America. 

Jack  Larric,  playwright  and  news¬ 
paperman,  formerly  on  the  staff  of  the 
New  York  Herald,  died  Aug.  18  at  his 
home  in  New  York  City  after  a  long 
ilkiess,  at  the  age  of  53. 

T.  A.  “Kid”  Rogers,  city  editor  of 
the  Chattanooga  Times  for  many 
years  until  his  retirement  several 
years  ago,  died  in  Chattanooga 
Aug.  19  at  a  home  for  convalescents. 
He  was  73  and  had  been  in  ill  health 
since  the  death  of  his  wife  four  years 
ago. 

John  Bradford  Main,  40,  for  20 
years  a  reporter  and  writer  for  Hearst 
newspapers  in  Chicago,  Boston  and 
New  York,  died  of  a  heart  attack 
Aug.  19  at  his  home  in  Ramsey,  N.  J. 
For  the  past  six  months  he  had  been 
working  for  the  New  York  Joumal- 
American. 


John  Tiedeman,  65,  publisher,  Sun¬ 
nyvale  (Cal.)  Standard,  died  Aug.  12 
of  a  heart  attack.  He  was  Berlin  cor¬ 
respondent  for  the  New  York  Herald 
Tribune  before  World  War  I. 

Charles  Milton  Hnx,  copy  reader, 
Portland  (Me.)  Evening  Express, 
dropped  dead  at  his  work  Aug.  18, 
about  half  an  hour  after  reporting 
for  duty,  presumably  of  a  heart  at¬ 
tack.  He  was  39  and  had  been  en¬ 
gaged  as  a  substitute  during  the 
vacation  period.  He  had  worked  on 
the  Brooklyn  Eagle,  Boston  American, 

New  York  Post,  and  also  in  Wash¬ 
ington  and  San  Francisco.  ' 

J.  Henry  Bradley,  for  many  years 
attached  to  the  advertising  staffs  of 
Richmond,  Va.,  newspapers,  died 
Aug.  12  at  Stuart  Circle  Hospital, 
Richmond,  at  the  age  of  66  years. 

Rolland  a.  Galliher,  62,  newspa¬ 
per  cartoonist,  died  at  his  home  at 
Cambridge,  Ohio,  Aug.  3  of  a  heart 
attack.  He  was  staff  cartoonist  for  the 
Capper  Publications,  Topeka,  Kan., 
and  also  contributed  to  some  of  the 
leading  magazines  of  the  country. 

Clarence  A.  Cotton,  71,  one  time 
Detroit  Free  Press  reporter  and  later 
secretary  to  Mayor  Maybury,  died  at 
Providence,  R.  I.,  Aug.  1. 

Julius  P.  Holz,  85,  vice-president  of 
the  Staats-Herold  Corporation,  pub¬ 
lishers  of  the  New  Yorker  Staats- 
Zeitung  und  Herold,  died  Aug.  13  at 
his  home  in  Forest  Hills,  Queens. 

K.  K.  Hooper,  65,  business  manager, 
Hayward  (Cal.)  Review  for  the  past 

11  years,  died  Aug.  8  after  several  1 
months  of  illness.  As  a  result  of  his 
illness,  just  a  few  weeks  ago  his 
brother,  J.  J.  Hooper,  who  operated 
the  Review  with  him,  became  pub¬ 
lisher  and  his  son,  K.  J.  Hooper,  was 
named  assistant  publisher.  I 

Forrest  Ryan,  52,  assistant  circu-  f 
lation  manager,  Anderson  (Ind.)  Her-  | 
aid,  was  killed  Aug.  11  in  an  auto-  I 
mobile  accident  at  Goodland,  Kan., 
while  on  a  vacation  trip. 

Oscar  Wilhelm,  67,  of  the  circula¬ 
tion  department,  Parkersburg  (W.  Va.) 
News,  died  in  Camden-Memorial  Hos¬ 
pital  there  Aug.  10. 

JAMES  W.  DEAN,  47 

James  W.  Dean,  newspaper  man  and 
former  president  of  the  Acme  News- 
pictures  Service,  died  in  a  St.  Peters¬ 
burg,  Fla.,  hospital  Aug.  14  after  a  long 
illness.  His  age  jvas  47.  One  of  the 
co-founders  of  Acme,  Mr.  Dean  for¬ 
merly  was  an  executive  of  Newspaper 
Enterprise  Association.  He  retired 
from*  Acme  six  years  ago.  Mr.  Dean 
worked  for  three  years  on  weeklies 
and  small  town  dailies  before  joining 
the  staff  of  the  Cincinnati  Post  in  1913. 

He  was  assistant  editor  when  he  joined 
the  NEA  Service,  Inc.,  in  December, 

1920.  When  the  service  established  a 
production  plant  in  New  York  in  1921, 

Mr.  Dean  was  transferred  there  and 
later  was  appointed  New  York  man¬ 
ager.  Aided  by  Robert  P.  Dorman,  he  | 
established  Acme  Newspictures,  Inc. 

Mr.  Dean  became  assistant  general 
manager  in  charge  of  editorial  activ¬ 
ities  in  November,  1925.  He  was  ap¬ 
pointed  vice-president  and  business 
manager  in  1926.  In  1932  he  was 
elected  president  and  general  manager 
of  Acme  Newspictures.  He  retired 
from  active  newspaper  work  in  1933. 


REPORTERS  ROBBED 

Two  Wilmington  (Del.)  News- 
Journal  reporters,  Martin  H.  Levin 
and  Joseph  Hukill,  both  vacationing 
in  Chicago  last  week,  reported  to  the 
Chicago  police  that  three  robbers 
curbed  their  auto  at  14th  and  State 
streets  and  robbed  them  of  $117  in 
vacation  money,  two  wristwatches  and 
a  radio. 
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Two  Ridder  Newspapers 
Adopt  Linotype  Opticon; 

I  Reader  Response  Is  Great 


Letters,  Phone  Calls  and 


Personal  Visits  From 
Hundreds  of  Readers 
Gratify  Management 


Readability 

Legibility 

Visibility 


The  three  "plus"  factors 
that  distinguish  the  Lino¬ 
type  Legibility  Group 


Linolypt  opticon  u-il*  Memphit  Hold.  Spartan  Heavy.  Spartan  Black,  and  A-P-L  Franklin  Gothic  Family 


Careful  Tests  Pick  Opticon 

At  the  request  of  the  Ridder 
organization,  the  University  of 
Minnesota  School  of  Journalism 
conducted  exhaustive  tests  to  de¬ 
termine  which  of  many  news¬ 
paper  faces  was  the  most  legible 
and  readable.  Linotype  Opticon 
was  proved  conclusively  to  fulfill 
the  requirements  more  than  any 
other  face. 


I  J.  R.  Wiggins,  Managing  Editor 


The  first  Dispatch  front  page  is  locked  up.  L.  to  R.  are:  Compositor 
E.  H.  Haymaker.  Foreman  R.  E.  Lee.  General  Manager  W.  F.  Johns. 
Publisher  B.  H.  Ridder.  and  Managing  Editor  J.  R.  Wiggins 


ST.  PAUL,  Minn.— The  two 
Ridder  papers  in  Minnesota, 
the  St.  Paul  Dispatch  and  Pio¬ 
neer-Press  and  the  Duluth  Her¬ 
ald  and  News-Tribune,  have 
adopted  Opticon,  one  of  the 
Linotype  Legibility  Group  of 
news  faces. 

Bernard  Ridder  states  that 
he  has  never  seen  any  news¬ 
paper  action  produce  as  much 
favorable  reader  comment  as 
has  this  adoption  of  Opticon. 

Linotype  Opticon  combined 
with  Memphis  Bold  is  being  used 
in  all  the  news  and  editorial  col¬ 
umns  of  both  the  St.  Paul  and 
Duluth  papers.  Eight  point  is  the 
regular  news  face  while  ten  and 
twelve  point  sizes  are  being  used 
in  leads  and  editorials.  Memphis 
Bold  is  used  in  some  captions  and 
for  emphasis  in  the  general  news 
columns. 


Civic  Leaders  Praise  Opticon 

Hundreds  of  telephone  calls, 
letters,  telegrams  and  personal 
visits  to  both  papers,  demonstrate 
the  tremendous  reader  response 
that  the  adoption  of  Opticon  has 
won. 

In  the  following  day’s  editions 
after  the  first  use  of  Opticon  in  the 
St.  Paul  Dispatch,  Mayor  J.  J.  Mc¬ 
Donough  is  quoted,  “Opticon  is 
more  readable,  easier  on  the  eyes 
and  doesn’t  blur  after  you  have 
been  reading  for  some  time.  It  is 
in  line  with  the  progressive  poli¬ 
cies  of  the  St.  Paul  Dispatch.” 

Many  of  the  State’s  public  lead¬ 
ers  also  voice  approval:  “This 
new  type  face,  Opticon,  has  great¬ 
er  legibility  and  ease  of  reading 
which  plays  a  definite  part  in 
reader  acceptance.” 

“I  find  the  new  Opticon  type 
much  easier  to  read.  It  is  an  al¬ 
most  unbelievable  improvement.” 


V.  E.  Fairbanks,  Managing  Editor 


St.  Paul  Managing  Editor 
Says  That  His  Readers 
Praise  Opticon  Highly 


ST.  PAUL,  Minn. -Managing 
Editor  J.  R.  Wiggins  of  the  Dis¬ 
patch  and  Pioneer-Press  reports: 
“There  have  been  no  changes  in 
the  appearance  of  the  newspa¬ 
pers  that  have  produced  a  more 
favorable  reaction  in  the  commu¬ 
nity.  Reader  response  to  the  adop¬ 
tion  of  Opticon  has  been  extraor¬ 
dinary.” 

I  Opticon  Meets  Today's! 
I  Need  for  Readability 

BROOKLYN,  N.  Y. — Opticon, 
one  of  the  members  of  the  Lino¬ 
type  Legibility  Group  of  type 
faces,  is  finding  increasing  favor 
throughout  newspaperdom. 

C.  H.  Griffith,  Vice-President 
in  Charge  of  Typographic  Devel¬ 
opment  of  the  Linotype  Co.,  says 
of  Opticon,  “Its  carefully  propor¬ 
tioned  weight  of  line  and  fitting 
assure  the  reader  extra  eye-com¬ 
fort.  The  varying  reading  condi¬ 
tions  existing  today,  require  the 
modern  newspaper  to  present  the 
news  as  legibly  as  possible.  As  the 
Ridder  newspapers  have  found, 
Opticon  fully  meets  that  require¬ 
ment.  Its  careful  design  assures 
maximum  readability  even  under 
the  most  adverse  conditions.” 


Carefully  Directed  Tests 
Determine  Type  Face 
For  Ridder  Papers 


Univ.  of  Minn. 
Finds  Opticon 
Is  Most  Legible 


DULUTH  EDITOR 
ENDORSES  TYPE 

Reader  Response  Indicates 
Selection  of  Opticon 
'Was  a  Happy  One' 


DULUTH,  Minn.-V.  E.  Fair¬ 
banks,  Managing  Editor  of  the 
Herald  and  News-Tribune  en¬ 
dorses  the  use  of  Opticon. 

“After  months  of  study  by  the 
university  experts  and  our  staff, 
Opticon  with  Memphis  Bold  was 
chosen.  That  the  choice  was  a 
happy  one,  is  indicated  by  the  re¬ 
sponse  of  our  readers.” 


a  number  of  students  for  a  legibil¬ 
ity  test.  Each  student  picked  from 
11  type  faces  the  face  he  found 
most  legible  according  to  careful¬ 
ly  explained  standards.  Opticon ' 
won  first  place.  i 

Relative  visibility  of  Opticon; 
was  tested  by  the  School  of  Jour- 1 
nalism  and  the  Department  of 
Psychology.  A  student  group 
chose  Opticon  from  21  different 
type  faces. 


MINNEAPOLIS,  Minn.-Opti-| 
con,  the  new  type  face  recently  j 
adopted  by  the  Ridder  papers  in  | 
Minnesota,  was  chosen  by  care¬ 
fully  conducted  tests  at  the  Uni¬ 
versity  of  Minnesota. 

The  School  of  Journalism  chose  I 


OPTICON  GEHING 
I  GOOD  RECEPTION 
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85.000  Cheer 
McCutcheon 
At  Festival 

“Injun  Summer"  Creator 
Honored  at  Tribime's 
Moss  Music  Event 
By  GEORGE  A.  BRANDENBURG 


Chicago  and  its  midwest  neighbors, 
85,000  strong,  threw  aside  their  cares 
and  joined  in  an  evening  of  song  and 


John  T.  McCutcheon  (left),  dean  of  Chi¬ 
cago  Tribune  cartoonists,  acknowledging 
tribute  paid  him  by  Philip  Maiwell,  director 
of  the  Chicagoland  Music  Festival,  which 
featured  McCutcheon's  "Injun  Summer" 
cartoon  in  pageant  staged  in  Soldiers' 
Field,  Aug.  16. 

music  at  the  12th  annual  Chicagoland 
Music  Festival  staged  in  Soldiers’ 
Field,  Aug.  16,  imder  sponsorship  of 
Chicago  Tribune  Charities,  Inc. 

The  event  proved  to  be  the  greatest 
festival  from  the  standpoint  of  show¬ 
manship  and  featured  the  largest  cast 
in  its  12-year  history,  again  stamping 
the  festival  as  a  newspaper  promotion 
par  excellent.  The  festival,  which  has 
come  to  be  the  greatest  mass  music 
event  in  America,  attracted  more  than 
13,000  performers,  including  musicians, 
bands,  choruses.  Perhaps  the  most 
concise  description  of  a  Tribune  festi¬ 
val  is  to  term  it  a  three-ring  musical 
circus  presented  in  grand  opera  style. 

McCMtchcoR  Honored 

Its  promotional  value  to  the  Tribune 
can  readily  be  appreciated  by  multi¬ 
plying  the  cast  of  13,000  by  the  num¬ 
ber  of  relatives  and  friends  interested 
in  the  performers,  plus  the  thousands 
who  enjoy  good  music,  marching 
bands  and  an  evening  of  pageantry. 
Rivaling  the  musical  attractions  this 
year  was  the  “Injun  Summer"  pag¬ 
eant,  which  ended  in  a  thrilling  tribute 
to  John  Tinney  McCotcheon,  dean  of 
Tribune  cartoonists. 

His  celebrated  cartoon,  drawn  nearly 
34  years  ago — on  Sept.  29,  1907 — was 
dramatized  in  the  arena  of  Soldiers’ 
Field  by  a  cast  of  nearly  1,000  boys  and 
girls,  garbed  as  Indians,  who  turned 
their  rustling  com  shocks  into  orange 
teepees  as  the  old  man  and  little  boy 
of  the  McCutcheon  cartoon  talked 
about  Injun  summer. 

As  the  pageant  ended,  McCutcheon 
himself  made  a  triumphant  entry  in 
a  carriage  drawn  by  white  horses. 
(In  1905,  McCutcheon  wrote  that  it  is 
every  boy’s  ambition  to  become  a  suc¬ 
cess  and  then  to  make  a  triumphant 
return  to  his  home  town  in  a  carriage 
drawn  by  white  horses.)  Standing 
erect  and  waving  his  hat,  the  silver- 
haired  McCutcheon  received  a  thun¬ 
dering  ovation  as  he  rode  across  the 
area  to  the  central  stage.  Philip 
Maxwell,  festival  director,  paid  trib¬ 
ute  to  Mr.  McCutcheon,  whose  “pen 
and  ink  symphonies  of  kindly  philos¬ 
ophy  have  been  morning  inspirations 


to  hundreds  of  thousands  of  Tribune 
readers  for  almost  40  years.’’ 

Another  significant  tribute  was  the 
memorial  to  Icnace  Jan  Paderewski. 
Again  the  vast  audience  stood,  this 
time  in  silence,  while  a  huge  replica 
of  Joe  Parrish’s  Tribune  cartoon  of 
“The  Music  Master,”  was  unveiled  as 
a  recording  of  a  Paderewski  piano  solo 
was  reproduced,  followed  by  the 
sounding  of  taps. 

Prior  to  the  festival,  the  fifth  annual 
festival  luncheon  was  held  Aug.  15  in 
the  grand  ballroom  of  the  Stevens 
Hotel  at  which  more  than  2,200  persons 
attended  and  paid  homage  to  Mr.  Mc¬ 
Cutcheon,  who  was  introduced  by  his 
Hoosier  friend,  George  Ade. 

“Keys"  to  Circulation 
EVERY  circulation  manager  is  con¬ 
fronted  with  the  common  problem  of 
getting  subscribers  and  holding  them. 
From  J.  S.  Davis,  circulation  manager, 
Williamsport  (Pa.)  Sun-Gazette,  we 
received  the  following  comment  con¬ 
cerning  the  value  of  offering  portable 
typewriters  in  a  circulation  campaign: 

“Heretofore,  it  was  thought  that 
bicycles  were  the  most  acceptable 
prizes  because  they  appealed  to  young 
boys  and  girls.  Our  experience  has 
proved  that  the  most  generally  accept¬ 
able  item — for  young  and  old — of  all 
things,  is  a  portable  typewriter.  We 
learned  that  portable  typewriters  offer 
a  simple  and  easy  means  to  get  ‘con¬ 
stant  readers’  to  obtain  subscriptions 
affording  steady  circulation  at  low  cost 
and  a  relatively  high  net  revenue. 

“Your  ‘constant  readers’  know  and 
like  their  paper  and  it  is  human  nature 
to  praise  the  things  which  one  favors. 
When  you  interest  them  in  promoting 
your  paper,  they  become  wholeheart¬ 
ed  enthusiasts  and  boosters.  Knowing 
nothing  about  high-pressure  sales 
methods,  they  naturally  and  logically 
present  the  merits  of  their  papers  to 
their  relatives  and  friends. 

Ontlinns  Program 

“We  believe  our  offer  was  particu¬ 
larly  easy  and  simple.  Each  contest¬ 
ant  in  our  mail  subscription  campaign 
was  registered  and  provided  with  offi¬ 
cial  receipts  and  full  details  in  regard 
to  earning  a  Portable  Underwood 
Typewriter.  Large  size  space  was 
used  to  arouse  interest.  Then,  our 
contestants — or  shall  we  call  them 
workers  because  they  did  not  compete 
against  each  other — were  urged  to  call 
on  their  friends  and  neighbors  to  in¬ 
terest  them  in  becoming  subscribers. 
Each  subscription  turned  in— new  or 
renewal^-counted  for  a  pre-deter- 
mined  number  of  points  figured  in 
accordance  with  the  following  sched¬ 
ule: 


Renewals 

1  for  3  Months  (Collect  $1.50) .  30.1 

1  for  6  Months  (Collect  $2.75) .  700 

1  for  1  Year  (Collect  $5.00) .  2,000 

Xew  Subsceiptions 

1  for  3  Months  (Collect  $1.50) .  450 

1  for  6  Months  (Collect  $2.75) .  1.100 

1  for  1  Year  (Collect  $5.00) .  2.500 


Upon  receipt  of  entrance  coupon,  contestant 
credit  with  200  FREE  POINTS 

When  contestant  turns  in  fifth  subscription, 
he  will  be  credited  with  300  additional  FREE 
POINTS. 

“Naturally  one  of  the  first  steps  is  to  decide 
how  many  points  or  credits  a  reader  must 
acquire  to  earn  a  portable  typewriter.  The 
manufacturer’s  representatives  told  us  that 
the  usual  plan  is  to  take  the  cost  of  the  type¬ 
writer  in  dollars  and  cents  and  to  count  each 
cent  of  cost  as  a  point  or  credit. 

“'Vhen  the  worker  earned  a  total  of  19,000 
points,  we  delivered,  without  charging  a  cent, 
a  new  portable  typewriter  complete  with  carry¬ 
ing  case.  In  other  words,  eisfht  new  one-year 
subscriptions  earned  a  machine. 

“In  our  recent  contest  we  received  a  total 
number  of  461  new  mail  subscriptions  and  998 
renewals — 504  of  these  renewals  for  one  year. 
A  total  of  93  portable  typewriters  was  awarded; 
and.  in  addition,  we  paid  $259.76  in  cash  com¬ 
missions.  In  all,  these  93  solicitors  turned  in 
a  total  of  $5,161.55  in  cash.  The  cost  of  the 
campaigns  amounted  to  38.1%  of  the  cash 
collection.  We  have  found  from  exjierience 


that  regularly  employed  solicitors,  working  on 
either  a  cash  or  commission  basis,  usually 
cost  at  least  50%  of  their  collections.  In  view 
of  this,  we  are,  naturally,  very  pleased  with 
the  campaign. 

“This  campaign,  not  being  a  contest,  there 
were  no  losers.  The  few  who  didn’t  gross 
enough  to  earn  a  typewriter  could  get  their 
machine  by  paying  the  difference  in  cash,  or 
they  could  accept  cash  for  the  orders  turneil 
in.  Those  who  turned  in  more  than  enough 
business  to  secure  a  typewriter  received  cash 
for  the  excess.  The  result  was  that  every 
one  who  took  part  in  the  campaign  was  more 
than  satisfied,  while  we  were  doing  more  busi¬ 
ness  at  less  cost.” 

125  Go  to  Washington 
A  PARTY  of  125  Detroit  Times  car¬ 
riers,  top  winners  in  a  city-wide  and 
suburban  home  delivery  circulation 
contest,  recently  spent  3M  days  on  a 
sightseeing  tour  of  Washington,  D.  C. 
and  surrounding  territory.  The  group 
was  accompanied  by  Eugene  Keating, 
Times  home  delivery  division  manager. 
■ 

NET  $75,000  FOR  CHINA 

Los  Angeles  newspaper  publishers 
engineered  a  United  China  Relief 
event  which  netted  more  than  $75,000 
last  week,  when  a  three-day  Moon 
Festival  was  staged  in  the  city’s  three 
Chinatowns.  Manchester  Boddy,  pub¬ 
lisher  of  the  Los  Angeles  Daily  News, 
is  general  chairman  of  the  Southern 
California  United  China  Relief,  and 
Robert  L.  Smith,  vice-president  of  the 
News,  executive  chairman.  Norman 
Chandler,  publisher  of  the  Los  An¬ 
geles  Times,  Dr.  Frank  F.  Barham, 
publisher,  Los  Angeles  Evening  Her¬ 
ald  and  Express,  and  Richard  A.  Car¬ 
rington,  Jr.,  publisher,  Los  Angeles 
Examiner,  are  members  of  the  ex¬ 
ecutive  committee.  Clark  F.  Waite, 
president  of  Southern  California  As¬ 
sociated  Newspapers,  headed  the  com¬ 
mittee  for  out  of  town  papers. 

TO  DISCONTINUE  CAB 

The  Circulatiort  Audit  Bureau  of 
the  North  Carolina  Press  Association 
will  be  discontinued  this  fall  in  favor 
of  the  Audit  Bureau  of  Circulations. 
The  decision  to  discontinue  the  CAB 
and  to  recommend  that  all  members 
join  the  ABC  was  made  following  the 
completion  of  a  survey  by  Tom  Las¬ 
siter  of  Smithfield,  N.  C.,  to  determine 
the  wishes  of  CAB  members  and 
prospective  members.  Notices  were 
sent  to  64  papers  and  only  8  of  them 
expressed  a  desire  to  continue. 

ENTERTAIN  I.lOO  BOYS 

More  than  1,100  city  newsboys  were 
guests  of  the  Springfield  (Mass.) 
Newspapers  Aug.  13  at  the  28th  an¬ 
nual  newsboys’  outing  at  Riverside 
Park,  Agawam.  This  affair  came  as  a 
sequel  to  an  outing  given  more  than 
1.300  suburban  newsboys  the  previ¬ 
ous  week. 


Scott 

builds  only 
One  Quality 

We  make  two  speeds  of 
presses  48,000  and  60,000 
each  best  for  its  field.  Both 
have  solid  steel  printing 
cylinders  in  high  grade  roller 
bearings.  Steel,  Fabroil  and 
Bronze  Gearing. 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Scripps-Howord  Aids 
Small  Plane  Owners 

Reminiscent  of  the  days  when  the 
first  auto  clubs  were  formed  to  cam¬ 
paign  for  better  roads,  Scripps-How- 
ard  Newspapers  have  instituted  a 
nation-wide  Air-Tour  Club  movement 
as  an  aid  to  the  light  plane  industry. 

Formation  of  the  first  club  was  an¬ 
nounced  a  week  ago  by  the  Denver 
Rocky  Mountain  News,  and  12  light 
planes  made  the  first  tour  to  Sterling, 
Colo.  Scripps-Howard  newspapers  in 
Memphis,  Cleveland,  Knoxville,  Hous¬ 
ton  and  El  Paso  immediately  began 
organization  of  clubs.  Other  cities 
will  announce  plans  within  a  week. 
Membership  is  free  and  all  licensed 
pilots  eligible.  An  Observers’  Division 
includes  those  with  “passenger  hours 
in  the  air.” 

Clubs  will  make  week-end  tours  to 
neighboring  cities  and  campaigns  will 
follow  for  better  airports,  air-markers 
(equivalent  to  roads),  safer  flying 
conditions  and  helpful  legislation. 

Formation  of  the  clubs  and  cam¬ 
paign  is  under  direction  of  Max  B. 
Cook,  promotion  editor  of  Scripps- 
Howard  Newspapers. 

“The  importance  of  the  movement 
will  be  felt  in  a  big  way  when  the 
present  emergency  has  ended,  with 
tens  of  thousands  of  trained  pilots  re¬ 
turning  to  their  homes,”  said  Cook. 
“Most  of  them  will  continue  flying. 
With  more  than  100,000  light  planes 
now  being  flown  about  the  country 
the  light  plane  industry  is  heading  for 
top  place  in  the  industrial  field  in 
peacetime. 

“Air-markers  on  all  towns  and  cities 
are  as  important  to  the  light  plane 
pilot  as  good  roads  to  the  autoist. 
Air- Tour  Club  members  will  devote 
first  efforts  to  getting  them  installed.” 
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ABE  YOU  PROUD  OF  YOUR  NEWSPAPER? 


•  Are  you  proud  of  the  part  your  newspaper 
is  contributing  to  the  health,  wealth,  and  hap¬ 
piness  of  your  community?  The  service  it  has 
given  over  the  years — helpfulness  that  today  is 
habit.  Of  course,  you  are — you  must  be — for 
this  is  the  honest  kind  of  pride  that  will  carry 
your  newspaper  on  to  still  greater  service. 

SERVICE  TO  HEALTH— teaching  healthful  ha¬ 
bits;  pleading  the  cause  of  underprivileged 
children;  warning  against  careless  driving; 
cheering  Red  Cross,  Christmas  Seal,  and  Com¬ 
munity  Chest  campaigns;  telling  the  needs  of 
clinics  and  hospitals. 

SERVICE  TO  CIVIC  ENTERPRISE— reporting  the 
activities  of  community,  fraternal,  and  women’s 
clubs,  veterans’  organizations,  and  churches. 

SERVICE  TO  EDUCATION — describing  the  work 
of  community  schools  and  libraries,  itself  im¬ 
parting  enlightenment  by  telling  ail  the  news 
truthfully  and  interpreting  it  objectively. 


SERVICE  TO  RECREATION — evoking  interest  in 
parks  and  playgrounds,  conservation,  and  ath¬ 
letics. 

SERVICE  TO  AGRICULTURE— explaining  rural 
improvement  programs,  encouraging  coopera¬ 
tion  with  county  agents  and  farm  organizations. 

SERVICE  TO  BUSINESS — in  these  days  of  rising 
prices,  advertising  for  consumers  and  merchants 
the  "best  buys.’’ 

These  things  are  but  a  "highspot”  outline  of  the 
many  services  your  newspaper  renders  as  part 
of  its  everyday  living.  And  remember,  it  is  just 
as  important  to  keep  people  informed  as  to  what 
you  are  doing,  as  the  actual  service  is  itself. 
This  not  only  encourages  greater  public  recog¬ 
nition  and  cooperation  but  makes  for  better 
community  spirit  ,  .  .  better  national  morale. 

Through  the  years  the  Press  has  been  the  clear 
white  light  of  freedom  and  democracy.  Never 
before  has  that  been  so  apparent  as  today. 


You  owe  it  to  yourself,  to  your  community,  and  to  your 
country  to  start  a  self-promotional  program  today,  and 
build  up  to  a  climax  for  . . . 

NATIONAL  NEWSPAPER  WEEK 
OCTOBER  1-8,  1941 

NATIONAL  NEWSPAPER  WEEK  COMMITTEE  of  the  Newspaper  Association  Managers,  Inc. 

For  full  particulars  address  the  Chcarmon,  William  N.  Hardy,  P.N.P.A.,  209-211  Telegraph  Building,  Harrisburg,  Pa. 
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Eastman  Has  New 
Color  Print  Process 


By  JACK  PRICE 


THE  Eastman  Kodak  Company  this 

week  announced  that  it  has  per¬ 
fected  a  new  process  for  making  color 
prints  and  enlargements  from  Koda- 
chrome  transparencies.  Enlargements 
up  to  30  X  40  inches  may  be  obtained 
with  this  new  method  of  direct  trans¬ 
mission  but  blow-ups  from  each  film 
are  limited  to  six  diameters. 

The  trade  name  designated  for  the 
new  type  in  professional  sizes  is 
Kotavachrome.  All  processing  will  be 
done  at  the  Eastman  plant  in  Roches¬ 
ter.  Judging  from  the  sample  prints 
sent  to  us,  it  app)ears  that  the  dyes 
used  in  them  are  similar  to  those  em¬ 
ployed  in  the  processing  of  Koda- 
chrome  films.  The  prints  are  brilliant 
and  have  the  similar  quality  found  in 
the  transparencies. 

Heavier  Paper  Used 

Kotavachrome  prints  are  not  printed 
on  regular  photographic  paper  stock. 
The  stock  is  heavier  than  the  double 
weight  papers  now  used  for  enlarge¬ 
ments  and  are  resilient,  permitting 
some  lattitude  in  handling.  The  sup¬ 
port  or  base  material  is  composed  of 
a  pigmented  cellulose  acetate.  Unlike 
the  carbros,  these  new  prints  are  pro¬ 
duced  without  the  necessity  of  em¬ 
ploying  the  separation  negatives. 

Dr.  C.  E.  Kenneth  Mees,  vice-pres¬ 
ident  and  research  director  of  Eastman 
Kodcik  Co.,  informed  the  delegates 
to  the  convention  of  the  International 
Photo  Engravers  Union  of  Rochester, 
Aug.  18,  that  the  company  is  now  ready 
to  market  the  new  development  for 
commercial  purposes.  This  announce¬ 
ment  was  also  made  at  the  opening  of 
the  National  Photographers  Conven¬ 
tion  at  Chicago  on  the  same  day. 

Perfection  of  this  new  secret  process 
marks  another  important  step  of  prog¬ 
ress  in  photography  comparable  with 
the  invention  of  the  dry  film  and  the 
flash-bulb. 

The  Kotavachromes  are  basically 
similar  to  the  Kodachrome  transpar¬ 
encies  with  perhaps  some  modification 
of  the  dyes  deeply  imbedded  in  the 
triple  emulsion  and  treated  as  a  single 
unit.  The  reflective  surface  of  the 
specially  treated  base  provides  the 
required  illumination  necessary  for 
the  colors  to  stand  out  in  relief. 

The  cost  of  the  Kotavachromes  is 
far  less  than  that  spent  for  making 
carbros  and  it  will  encourage  a  greater 
interest  in  color  photography.  Any 
number  of  prints  may  be  produced 
from  a  transparency.  We  have  been 
informed  that  precaution  should  be 
exercised  in  the  preservation  of  the 
new  prints.  It  is  recommended  that 
the  Kotavachromes  be  kept  out  of 
sunlight  or  any  unusually  strong 
rays,  as  the  intense  light  may  affect  the 
dyes. 


did  not  arouse  one  single  animal. 
The  photos  had  excellent  quality 
comparable  with  regular  synchronized 
negatives  made  with  standard  bulbs 
and  films.  He  was  accompanied  by 
Robert  Bean,  director  of  the  zoo,  who 
believes  that  this  new  form  of  pho¬ 
tography  may  be  of  valuable  assistance 
for  research  work  in  connection  with 
the  educational  phase  of  zoology. 

Dale  Murphy,  staff  photographer  of 
the  South  Bend  (Ind.)  Tribune,  tried 
out  his  infra-red  equipment  recently 
by  covering  night  activities  at  a  recre¬ 
ation  center  in  his  city.  All  ex¬ 
posures  were  made  in  complete  dark¬ 
ness  with  his  synchronized  flash  op¬ 
erated  under  normal  conditions. 
Murphy’s  pictures  were  well  timed 
with  excellent  reproductive  qualities. 
Although  the  Tribune’s  photographic 
department  has  not  as  yet  adopted  the 
infra-red  for  routine  work.  Camera¬ 
man  Murphy  believes  that  his  experi¬ 
ments  will  bring  forth  a  demand  for  it. 


School  Laboratory 

THE  School  of  Journalism  of  Colum¬ 
bia  University  now  has  a  fairly  well 
equipped  photographic  laboratory. 
During  the  past  semester  two  dark 
rooms  were  built  and  fitted  with  mod¬ 
em  appliances.  Slate  troughs  were 
installed  in  each  room.  Two  enlargers 
complete  the  printing  equipment;  one 
is  a  miniature  enlarger  and  a  4  x  5 
Omega  machine. 

The  plant  is  not  very  large  but  will 
be  sufficient  to  handle  the  small  num¬ 
ber  of  students  who  are  taking  the 
course  in  news  photography.  Ac¬ 
cording  to  Dean  Carl  Ackerman,  the 
plant  is  intended  merely  to  provide 
technical  and  practical  convenience 
necessary  to  students  desiring  a 
knowledge  of  the  operations  of  a  news¬ 
paper  photographic  department.  The 
Dean,  who  is  quite  picture  minded, 
assures  us  that  this  installation  is 
only  the  beginning  of  a  program  that 
he  hopes  to  see  grow  in  size  and  im¬ 
portance. 


court  at  Oklahoma  City  to  serve  a 
year  in  prison  for  obtaining  property 
under  false  pretense. 


Steinkopf  Gets  First 
Smolensk  Story,  Fix  t  / 


Camera  Knights 


DAVID  McLANE,  staff  photographer 
assigned  to  the  Roto  Service  of 
Acme  Newspictures,  believes  roto 
work  is  even _ 


more  enjoyable 
than  covering 
news  because  of 
the  diversity  of 
assignments 
(microphotog¬ 
raphy,  industrial 
layouts,  and 
fashion  pictures, 
to  name  a  few). 
He  also  finds 
roto  work,  which 
he  has  been  do¬ 
ing  for  Acme 
since  1938,  re- 


David  McLane 


quires  more  ingenuity  than  news 
work. 

McLane,  38,  first  became  interested 
in  photography  in  1933.  He  joined 
Acme  that  year  as  mail  room  and 
squeegee  boy,  and  became  a  staff 
photographer  six  months  later.  He 
covered  general  assignments  for  the 
first  five  years,  including  many  top 
flight  stories. 

Married,  McLane  is  the  father  of 
two  sons,  David,  6,  and  Dennis,  2. 
The  McLane’s  make  their  home  in 
Searingtown,  Long  Island.  They  will 
move  to  their  own  home  in  Port 
Washington,  L.  I.,  in  the  fall. 


PHOTOGRAPHER  KILLED 

Harold  Benzing,  26,  photographer 
and  farm  editor  for  the  Marshalltovm 
Times -Republican,  was  killed  in  a 
plane  crash  while  taking  flying  in¬ 
struction  Aug.  6  near  Marshalltown. 
Robert  Niederhauser,  21,  the  instruc¬ 
tor,  also  was  fatally  injured  in  the 
cra^.  Sheriff  Harry  Jennings  said 
Benzing  was  flying  the  ship  when  it 
took  off.  The  plane  apparently  de¬ 
veloped  motor  trouble,  however,  and 
the  sheriff  was  convinced  that  Nieder¬ 
hauser  had  taken  over  the  controls 
at  the  time  of  the  crash.  The  plane,  a 
Taylorcraft,  had  dual  controls. 


Pbotog  Slugged 

LAST  WEEK,  Photographer  William 
Pauer  of  the  Chicago  Times,  had 
two  members  of  the  Retail  Clerks 
Union,  local  1248,  haUed  into  court 
on  a  charge  of  assault  and  battery. 
Pauer  charges  the  union  members 
kicked  and  slugged  him  when  he  took 
their  pictures  in  the  Criminal  Co\irt 
room  on  Aug.  14.  The  pair  were  ar¬ 
raigned  before  Municipal  Judge  Justin 
McCarthy  who  set  the  case  over  until  ] 
Sept.  15.  I 


Inira-Red  Experiments 

INFRA-RED  photography  is  gaining 

in  popularity  with  the  photographers 
in  the  middle  west.  Last  week,  A1 
Madsen,  Chicago  Tribune,  staff  cam¬ 
eraman.  tried  out  the  new  develop¬ 
ment  with  a  series  of  pictures  of  the 
animals  at  the  Brookfield  Zoo.  Mad¬ 
sen  used  a  trandem-reflector  with  one 
on  each  side  of  the  camera.  Each 
negative  was  exposed  with  two  lamps 
and  the  normal  shutter  speeds  em¬ 
ployed  in  routine  exposures  of  such 
nature. 

Madsen  informed  us  that  he  visited 
the  zoo  late  at  night  in  order  to  catch 
the  animals  asleep.  After  taking  a 
dozen  exposures  he  claimed  that  he 


Mumblow  Advanced 

ON  Sept.  1,  Milton  Mumblow,  former 
newspaper  photographer,  will  be¬ 
come  managing  editor  of  CM  Folks 
magazine.  Mumblow  left  the  Okla¬ 
homa  Daily  Times  several  years  ago 
to  become  a  reporter-cameraman  for 
the  General  Motors  house  organ  and 
was  promoted  to  the  position  as  as¬ 
sistant  managing  editor  last  year.  He 
will  fill  the  vacancy  left  open  by  Wal¬ 
ter  E.  Scott,  who  was  transferred  to 
another  division  of  GM.  Bruce  Kerr 
of  Buffalo,  N.  Y.,  formerly  on  the 
Buffalo  Times,  was  assigned  to  the 
job  left  vacant  by  Mumblow’s  eleva¬ 
tion. 

Photog  Sentenced 
ENNIS  HELM,  former  Oklahoma  City 
(Okla.)  Times  and  Oklahoman  pho¬ 
tographer,  was  sentenced  recently  by 
Judge  George  Giddings  in  district 


newspaper  NEWS 


Alvin  J.  Steinkopf,  Associated 
Press  foreign  correspondent,  was  the 
first  American  newspaperman  to 
reach  Smolensk  after  the  Russian  city 
had  been  “scorched”  by  the  retreat¬ 
ing  Reds  and  hammered  by  artillery  ■ 
of  the  advancing  Nazis,  according  to  ■ 
the  AP. 

Steinkopf,  carrying  a  camera  he  has 
used  frequently  on  other  stories,  also 
made  the  first  pictures  of  the  devasta¬ 
tion  in  Smolensk,  the  AP  reported 
Steinkopf  wrote  on  Aug.  11  that  a 
German  officer  estimated  that  90%  of 
the  city  was  in  ruins.  “Only  about 
20,000  of  the  160,000  civilians  who 
lived  in  Smolensk  a  few  months  ago 
have  remained,”  Steinkopf  said. 

Steinkopf,  44,  is  an  amateur  pho¬ 
tographer.  He  gained  his  first  news¬ 
paper  experience  as  a  reporter  for  the 
Milwaukee  Free  Press.  Later  he 
worked  on  the  St.  Paul  Pioneer  Press 
and  the  Milwaukee  Sentinel.  He 
joined  the  AP  in  1931  in  Milwaukee 
and  in  1935  was  sent  to  Vienna  as 
bureau  chief. 


PUBLISH  EDITORIALS 

Members  of  the  Oklahoma  Press  As¬ 
sociation  will  start  in  September  the 
weekly  publication  of  a  series  of  42 
editorials  by  James  E.  Pollard,  Ohio 
State  University  professor  of  journal¬ 
ism,  on  the  value  of  public  notices. 
Midwinter  meeting  will  be  held  Jan. 
22-24  in  Oklahoma  Citv. 


Australia 


•  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing,  publishing,  printing  and 
commercial  broadcasting  in 
Australia  and  New  Zealand. 


If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  in 
these  territories  read 
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Maine  Photog  Tracks 
Moose  for  Pictures 

Few  photographers  could  have  ac¬ 
complished  what  Charles  Lander,  a 
Bangor  Daily  News  staff  photographer, 
did  recently  when  he  arrived  just  too  t 
late  to  take  a  picture  of  a  cow  moose  ' 
that  had  been  reported  roaming 
aroimd  in  a  field  near  Northern  Maine 
Junction,  less  than  10  miles  from  this 
city. 

Lander,  an  experienced  woodsman 
and  exceptionally  good  hunter,  asked 
in  what  direction  the  moose  had  gone 
when  frightened  by  a  passing  railroad  P 
train.  He  followed  the  track  into  the 
woods  to  where  it  entered  a  swamp, 
then  circled  the  swamp  and  made  a 
birch  bark  horn  and  called  the  moose. 
The  moose  came  out  into  a  clearing  ' 
and  Lander,  who  was  concealed  in  a  ; 
snnall  clump  of  bushes,  took  two 
pictures. 
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Graflex  Announces  a 
I^ew  Kind  of  SYNCHROIVIZER 


it  Compact  solenoid  release 


it  Silver  switch  contacts 


it  Built-in  fncusinq  spotlight 


it  Multiple  outlets 


New  because  it’s  dependable — neu^  because  it’s  Graflex  engineered — 
«e«/  because  h’s  truly  precision-built.  No  need  to  check  before  every 
job.  Flash  photography  comes  of  age  in  the  Graflex  Synchronizer! 

Mechanical  and  electrical  balance  between  all  the  elements  means  low 
current  consumption,  eliminates  need  of  special  cells,  leaves  a  great 
reserve  of  power  for  consistent  lamp  ignition,  and  permits  wide  fluctuations 
of  battery  strength  without  necessity  of  re-synchronizing.  2-ccll  and  3-ccll 
models  are  available  w’ith  identical  operating  characteristics. 

Built-in  spotlight  for  focusing  and  sighting  in  poor  light  .  .  .  outlets 


for  multiple  flash,  focal-plane  synchronization  and  remote  control  .  .  ^ 
silver  contacts  on  safety-switch  and  at  other  important  connections  .  .  . 
5"  reflector  for  bayonet-base  lamps  and  adjustable  7"  reflector  for  medium- 
base  lamps,  both  with  built-in  lamp  ejectors  self-centering  and  self-locking 
mounts  .  .  .  solenoid  release  permanently  mountable  on  3%  x  4%  and 
4x5  Anniversary  Speed  Graphics,  quickly-detachable  from  Miniature 
Speed  Graphic  lensboard  .  .  .  accessories  available  for  multiple-flash  and 
remote  control  work.  At  your  Dealer’s,  $29.50. 

CJet  the  full  story  of  this  remarkable  outfit  and  what  it  means  to  the 
working  press — see  it  at  your  Dealer’s  or  write  Graflex  for  data. 


NEW  PAN-TILT  TRIPDD  HEAD 

Ibis  accessory  will  be  welcomed  by  many  a  press 
ihotographcr.  It  gives  added  speed  and  conven- 
mcc  to  tripod  shots  through  its  ability  to  tilt  100° 
Bwn,  25°  up  and  rotate  a  full  360°. 

Both  rotating  and  tilting  movements  are  con- 
tolled  and  locked  by  a  single  handle.  The  ad- 
istable  camera-clamp  screw  is  kept  in  up  position 
»  facilitate  insertion  into  the  camera’s  tripod  socket, 
lie  top  of  the  Graphic  Pan-Tilt  Tripod  Head  is 
•14"  square  and  the  circular  base  is  354"  in  diam- 
9cr — these  broad  surfaces  furnishing  added  assur- 
«cc  of  truly  solid  support  with  a  firm  tripod. 
Its  price  is  only  $13.50. 

All  prices  subject  to  change  without  notice 


FREE  LITERATURE 

For  more  complete  information  concerning  these 
and  other  Graflex  and  Speed  Graphic  American- 
made,  Prize-Winning  Products,  get  our  new  folder 
and  the  Graflex  catalog.  Both  are  free  at  your 
Dealer’s  or  from  us. 

When  in  New  York  City,  Rochester  or  Los 
.\ngeles,  visit  the  Graflex  Display  Room  where  yoa 
can  see  the  complete  Graflex  line  and  discuss  your 
equipment  problems  with  factory-trained  tech¬ 
nicians. 

FOLMER  GRAFLEX  CORPORATIDN 

DEPT.  EP-71.  HQCHESTEH,  IV.  Y.,  U.  S.  A. 
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Advertising  Now  Will  Aid 
Business  After  the  War 


Agency  Executive  Says  Courage  Needed  to 
Maintain  Schedules  .  .  .  Cites  English, 
Canadian  Experiences 


INDUSTRIES  which  today  are  dis¬ 
playing  their  courage  in  continuous 
extensive  advertising  will  benefit  in 
the  big  boom  certain  to  come  after 
the  war. 

Fortunately,  industry  as  a  whole 
seems  to  recoginze  this  fact  and  is  dis¬ 
playing  its  courage  by  investing  in 
its  own  future  and  the  future  of 
America. 

These  are  the  conclusions  of  Carl 
F.  Ohliger  of  the  San  Francisco  offices 
of  McCann-Erickson,  Inc.  Mr.  Ohliger, 
who  recently  addressed  the  Adver¬ 
tising  Club  of  San  Francisco  on  “What 
Happens  to  Advertising  in  Wartime?,” 
released  to  £k>iTOR  &  Publisher  a  copy 
of  his  voluminous  report  on  which  he 
based  his  findings.  In  delivering  his 
prediction,  Mr.  Ohliger  scrutinized 
conditions  back  to  the  last  World  War. 


Advcrfisiag  and  Matt  Action 

Today,  he  noted,  advertising  is  "more 
than  a  method  of  selling;  it  is  a  method 
of  getting  mass  action — voluntary  mass 
action.”  The  government  will  be  want¬ 
ing  that  mass  action,  he  observed,  and 
can  get  it  with  the  help  of  advertis¬ 
ing,  as  shown  by  the  present  Naval 
recruiting  advertising  campaign. 

More  important  even  than  the  Gov¬ 
ernment’s  immediate  needs  are  the 
necessities  for  obtaining  production 
which  will  pay  the  bill  for  the  war. 

“We’ve  got  to  be  ready  with  trained 
men  and  machines  to  wage  any  sort  of 
war,  anywhere,  and  on  any  sort  of 
scale,  demanded  by  our  insistence  on 
maintaining  the  ‘American  Way  of 
Life.’ 

“And  we’ve  got  to  pay  the  incal¬ 
culable  cost  of  that  war  with  the  only 
authentic  wealth  there  is:  the  wealth 
created  by  the  profitable  flow  of  goods 
from  factory  to  home. 

“To  that  end.”  Mr.  Ohliger  believes, 
“advertising  can  be  put  to  work  now — 
and  certainly  will  be  the  mighty  force 
summoned  then. 

“After  the  war,  a  big  boom  is  certain 
for  advertising. 

“During  the  war,  the  amount  of  ad¬ 
vertising  depends  on  courage  or  panic 
of  business.  But  the  advertiser  who 
keeps  up  during  the  war  will  have  a 
firmer  footing  after  the  war.  At  the 
present  moment,  industry  seems  to 
recognize  that  fact  and  is  showing 
signs  of  the  courage  to  make  that  in¬ 
vestment  in  its  own  future  and  the 
future  of  America.” 


ditions.  There  are  new  masses  with 
money  to  spend,  export  markets  have 
been  lost  which  will  necessitate  de¬ 
velopment  of  greater  domestic  con¬ 
sumption,  new  substitutes  are  appear¬ 
ing.  New  names  and  products  will 
come  out  of  the  war  and  old  ones  will 
go.  The  tourist  business  is  providing 
a  greater  domestic  opportunity  than 
ever  before.  There  are  new  appeals 
and  new  demands. 

Turning  to  premiums,  Mr.  Ohliger 
found  a  difference  of  opinion  on  their 
continuance.  He  also  noted  that  an¬ 
other  lesson  now  being  learned  is  that 
business  can  be  built  better  with  con¬ 
tinuous  advertising  than  with  sporadic 
advertising. 

There  is  a  necessity  of  holding  con- 
summer  acceptance,  he  said,  urging 
those  who  turn  their  industries  over 
to  war  products  to  protect  this  asset 
for  the  future. 


and  “never  was  the  evidence  of  ad¬ 
vertising’s  power  more  pointed.”  The 
London  office  of  McCann-Elrickson  es¬ 
timated  1941  billings  higher  than  the 
1940  actual  billings.  Products  which 
continued  advertising  made  amazing 
progress,  he  reported,  and  forced  com¬ 
petitors  to  resume.  In  addition  to 
the  business  benefit,  it  was  felt  that 
advertising  was  a  duty. 

In  this  country.  World  War  I  actu¬ 
ally  converted  many  non-advertisers 
to  advertising.  Factors  were  the  Lib¬ 
erty  Loan  campaigns,  increased  manu¬ 
facturing  facilities  which  necessitated 
wider  selling.  Government  encourage¬ 
ment  in  a  move  to  foster  employment 
and  the  success  of  those  industries 
which  had  advertising  during  the  war. 


Company,  Camden,  N.  J.,  as  their 
advertising  agency. 

Pioneer  Hatchery  of  Petaluma, 
Cal.,  is  opening  its  16th  consecutive 
annual  campaign  to  be  conducted  by 
Gerth-Knollin  Advertising  Agency 
San  Francisco. 


Presarv*  Jobs 

“The  advertising  business  deserves 
the  same  privilege  as  the  drafted  sol¬ 
dier,  that  of  having  its  job  preserved 
for  it,”  he  said. 

There  is  a  general  feeling  that  this 
war  will  not  interfere  with  consumer 
goods  to  the  degree  it  did  in  the  pre¬ 
vious  world  strife,  Mr.  Ohliger  re¬ 
ported.  In  World  War  I  there  were 
great  demands  for  consumer  goods  for 
the  Allies.  This  time,  machinery,  af¬ 
fecting  consumer  goods  only  indirectly 
through  priorities,  is  the  great  need. 

These  priorities  are  stimulating  in¬ 
ventive  genius,  and  “advertising  is  the 
quick  and  economical  way  to  convey 
changes  and  new  goods  to  the  public,” 
he  said.  Even  without  the  war  stimu¬ 
lus  Nylon  and  television  were  ‘over¬ 
sold’  before  even  going  on  sale,  he 
pointed  out.  After  the  war,  the  new 
products  and  resumption  of  old  staples 
“will  further  raise  our  standard  of 
living  if  we  develop  peacetime  con¬ 
sumption  for  them — through  adver¬ 
tising.” 

As  examples,  Mr.  Ohliger  pointed 
to  washing  machine  and  automobile 
advertising  of  new  substitute  materials. 
Research  into  improvements  on  pres¬ 
ent  products  will  bring  new  products, 
lowered  costs  and  economies,  he  said. 


NAMES  "SPECIAL" 

The  Lander  (Wyo.)  Post  has  named 
Newspaper  Associates,  Inc.,  as  its  na¬ 
tional  advertising  representatives. 


Durham  Duplex  Razor  Co.,  Mystic, 
Connecticut,  announces  the  appoint¬ 
ment,  effective  Sept.  1,  of  Erwin, 
Wasey  &  Co.,  Inc.,  New  York,  to  direct 
the  advertising  of  all  Durham  prod¬ 
ucts:  Durham  Duplex  Razors  and  hol¬ 
low-ground  blades,  Enders  Speed 
Shaver  and  blades.  Marathon  single 
and  double  edge  blades,  Wade  & 
Butcher  cutlery,  and  Duplex  Dog 
Dressers.  John  Barteau,  now  with 
Erwin,  Wasey,  will  continue  as  ac¬ 
count  executive 


Campaigns  and  Accounts 

continued  from  page  9 


account  for  the  Axton-Fisher  Co. 
Newspapers  will  be  used  by  B-S-H 
on  Spu^,  Zephyr  and  Doublets.  The 
Spud  campaign  will  include  Sunday 
roto  and  color  comic  advertising. 

The  Fleischmann  Distilling  Corp. 
announces  the  appointment  of  L.  H. 
Hartman  Co.,  Inc.,  to  handle  the  ad¬ 
vertising  of  Ae  entire  line  of  Fleisch¬ 
mann  liquors,  effective  Sept.  1.  All 
Fleischmann  brands  are  involved  in¬ 
cluding  Congress  Hall  blended  whis¬ 
key,  Fleischmann’s  gin,  Daviess 
County  bourbon,  Old  Medley  bonded 
bourbon,  Pilgripi  rum  and  Black  & 
White  Scotch  whisky.  A  large  ad¬ 
vertising  schedule  has  been  planned 
for  newspapers,  magazine  color  pages 
and  outdoor  advertising. 

Johnnie  Walker  Scotch  Whisky 
will  be  advertised  the  last  quarter  of 
this  year  in  one  of  the  largest  news¬ 
paper  campaigns  on  the  product  since 
it  has  been  on  the  market.  Johnnie 
Walker  Scotch  is  distributed  by  Can¬ 
ada  Dry  Ginger  Ale,  Inc.,  and  the 
agency  is  J.  M.  Mathes,  Inc.  The  cam¬ 
paign  will  use  129  newspapers.  Ad¬ 
vertisements  will  measure  500,  300 
and  168  lines. 


BoUfart  Moral# 


Will  Keep  Old  Customers 

“For  manufacturers  who  are  over¬ 
sold,  advertising  can  do  the  same  job 
of  keeping  customers  standing  by  that 
sales  staffs  must  assume,”  he  said. 
“Furthermore,  advertising  can  do  this 


The  Aetna  Life  Insurance  Co.  and 
its  affiliated  companies.  The  Aetna  j 
Casualty  &  Surety  Company,  The  Au-  I 
tomobile  Insurance  Company  and 
The  Standard  Fire  Insurance  Com¬ 
pany  of  Hartford,  Conn.,  have  ap¬ 
pointed  Arthur  Kudner,  Inc.  as  ad¬ 
vertising  counsel. 

The  British  Treasury  has  approved 
the  release  of  approximately  $400,000 
for  continued  advertising  and  promo-  | 
tion  in  the  United  States  of  tea  from  | 
India,  Ceylon,  Java  and  Sumatra.  | 

The  Diesel  American  Oil  Burner 
Corp.  of  New  York  has  appointed 
Jasper,  Lynch  &  Fishel,  Inc.  to  handle 
its  local  New  York  newspaper  ad¬ 
vertising  as  well  as  the  National  ac¬ 
count,  which  the  agency  has  directed 
for  the  last  five  months.  Copy  in  the 
new  metropolitan  campaign  will  stress  k 
the  economies  of  oil  possible  through  ^ 
the  use  of  the  Diesel  American  Oil 
Burner,  tying  in  with  National  De¬ 
fense  priorities.  : 

Magazine  Repeating  Razor  Co.  will  | 
launch  a  three  weeks  test  campaign  in 
19  newspapers  on  its  Schick  injector 
razor.  Copy  will  measure  500  and 
700  lines.  J.  M.  Mathes,  Inc.  handles 
the  account. 


The  Advertising  Survey 
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The  W.  L.  Douglas  Shoe  Co., 
Brockton,  Massachusetts,  has  ap¬ 
pointed  Harold  Cabot  &  Co.,  Inc.,  Bos¬ 
ton,  as  its  advertising  counsel,  effec¬ 
tive  immediately. 

Doremus  &  Co.,  Inc.  of  Boston  has 
been  chosen  advertising  counsel  for 
Walker  Gordon  Laboratories,  makers 
of  Walker  Gordon  Certified  Milk,  at 
Charles  River  Village,  Needham, 
Mass.  Two  other  new  Doremus  ac¬ 
counts  are:  United  Farmers’  Co-op¬ 
erative  Assn.,  milk  and  cream,  Ver¬ 
mont;  and  Modern  Curtain  Co.  of 
Boston. 


continue  to  govern  our  effort  to  make 
advertising  money  prove  effective. 

We  know,  as  you  know — when  the 
world  is  confused  by  the  problems  of 
the  minute  that  it  is  going  to  be  con¬ 
fused  for  some  time,  because  these 
larger  things  cannot  be  settled  in  a 
minute,  either  by  shot  or  shell  or  by 
noise  from  a  soap-box.  It  is  going  to 
take  that  element  of  time  to  settle 
things,  as  it  takes  the  element  of  time 
to  make  things.  Therefore,  we  are 
doing  our  level  best  to  be  sound  and 
.simple,  but  strong  and  full  of  courage 
to  meet  difficulties  and  complications 
with  some  measure  of  intelligence  and 
judgment. 


Commercial  advertising’s  services  to 
the  nation  now  include  bolstering  of 
morale,  so  important  in  this  era  of 
“total”  war  involving  all  persons;  by 
aiding  in  promoting  mass  movements; 
by  laying  the  foundations  of  the  new 
export  business  to  South  America, 
and  in  preparing  for  the  economic  war 
which  will  provide  the  future  emer¬ 
gency. 

“The  economic  and  social  life  of 
the  country  must  be  maintained  to 
help  the  people  make  the  sacrifices 
demanded  and  still  safeguard  democ¬ 
racy,”  Mr.  Ohliger  believes. 

New  techniques  of  advertising  to¬ 
day  are  essential  to  meet  new  con¬ 


more  economically  and  on  a  larger 
scale.  In  some  cases  advertising  may 
become  necessary  for  this  purpose, 
because  sales  staffs  are  reduced  by 
draft  and  enlistment  and  by  economies 
of  expense.” 

Advertising  volume  will  depend  to 
a  large  degree  on  the  supply  of  vari¬ 
ous  products,  priorities,  purchasing 
power  and  similar  factors,  Mr.  Ohliger 
declared.  But  profitable  selling  de¬ 
mands  advertising,  he  added. 

English  and  Canadian  experience 
during  this  war  have  shown  advertis¬ 
ing’s  urgent  need  if  business  is  to 
continue.  Whole  industries  had  to  re¬ 
learn  this  lesson  in  Fjigland,  he  said, 


An  extensive  advertising  campaign 
on  Fine  Arts  Whiskey,  marketed  by 
Canada  Dry,  will  begin  Oct.  1.  Fine 
Arts,  a  blend  of  straight  whiskeys  all 
over  five  years  old,  will  sell  in  the 
medium  price  class  of  whiskey  blends. 
Newspaper  advertising  will  be  used 
to  supplement  magazines  and  will  be 
scheduled  as  distribution  is  secured. 
Newspaper  space  will  be  540,  280  and 
140  lines.  In  addition  an  increased 
amount  of  trade-paper  advertising 
will  be  done.  The  agency  is  J.  M. 
Mathes,  Inc. 

Westing  Evans  &  Egmore,  Philadel¬ 
phia,  designers  and  builders  of  fine 
furniture,  have  appointed  Wettlin  and 


JAMES  M.  CECIL 
Cecil  &  Presbrey,  Inc.,  New  York 
Based  on  our  clients  budgets  for  the 
fall  advertising,  we  are  unable  to 
detect  any  depressing  effect  on  adver¬ 
tising  volume  originating  from  the 
National  Defense  program.  Our  fall 
budgets  from  old  clients  without  ex¬ 
ception  show  material  increases. 

J.  A.  BRIGGS 

Advertisinq  Manager,  Kellogg  Co. 
We  expect  to  have  an  aggressive  ad¬ 
vertising  campaign  in  1942  and  do  not 
contemplate  any  reduction  in  our  ad¬ 
vertising  appropriation. 


You  regulate 
the  temperature 
gourself 


Single  from  $7,.,..  For  two,  from  510. 
Meefin9- rooms,  restaorartfs,‘bar  orS 
also  oir-conditloned. 

No  e*rfO<f>orgefor  oir-condftioning. 
f^ark  Ave„  49rh  to  50th  St„  New  York* 


Promotion  Requires 
Rapid  Operation 

By  T.  S.  mVIN 


South.  We  might  collaborate  on  some  Tlllictrirkiic  RalArrcA 
ideas  in  the  future.  I’m  for  building  IieieO^ 

that  87%  up  to  100.”  Echoes  Maloya  Case 

Paper  DoUs  Next?  ^17- 

AND  now,  as  though  advertising  ish  Press  Service  announced  that  Capt. 

weren’t  whacky  enough  a  business.  Lord  Louis  Mountbatten  would  take 
the  Los  Angeles  Times  is  supplying  command  of  the  British  aircraft  car- 
advertisers  with  a  series  of  animal  cut-  rier  Illustrious,  newly  repaired  at  an 
WE  like  to  think  that  one  of  the  dis-  priorities;  Aug.  4,  women  crowd  shops  outs.  The  one  we  have  is  about  the  American  shipyard 
tinctions  between  advertising  and  to  buy  silk  stockings;  Aug.  5,  J.  Wal-  hippopotamus.  It  tells  why  the  hippo  w  h'  t>t  ri  t 

promotion  is  that  promotion  is  a  faster-  ter  Thompson  wires  space  reservation  is  a  most  remarkable  creature,  indeed.  ^  correpondents  were 

moving  operation.  The  advertising  for  Lux  ad;  Aug.  6,  the  ad  runs —  And  then,  before  we  even  knew  it,  we 

man  can  usually  sit  down  and  plan  a  giving  simple  rules  showing  how  Lux  were  reading  about  how  the  Los  An-  ‘  ‘  authorization  to  use  the  an- 

campaign,  work  it  out  and  even  test  it  can  help  save  silk  stockings— while  geles  Times  is  quite  remarkable,  too,  somewhat 

before  putting  his  whole  operation  the  silk  stocking  madness  is  still  high,  the  way  it  piles  up  the  linage.  mg  in  the  face  of  Secretary 

based  upon  it  into  action.  The  promo-  It’s  an  exciting  little  folder,  its  front  A  clever  little  gag,  well  done.  ®  strong  censorship  requests  re- 

tion  man  on  the  other  hand — and  we’re  cover  reproducing  the  agency’s  tele-  Presence  of  the 

thinking  primarily  of  newspaper  pro-  gram  ordering  insertion  of  the  adver-  Reference  Library  ustrious  here  was  kimwn  but  has 

motion-frequently  has  to  plan  his  tisement,  which  was  already  on  the  ^hE  Cincinnati  Times-Star  contrib-  L^y^^oTsStSt^f  it  weJ^^^ 

operation  on  his  feet  and  work  it  out  way.  ^d  it  makes  the  ^int  that  ^o  the  peace  and  order  of  a  ciaf  Bribsh  release  waTup  To  the 

on  the  run.  when  advertisers  have  to  keep  pace  release  u  was  up  lo  me 

Maybe  that’s  one  thing  that’s  wrong  with  the  news,  only  the  newspaper  en-  f-,.  folHpr  fil.x  ermteinint?  current  newspapers  and  services 

with  newspaper  promotion.  Maybe  ables  them  to  do  so.  It’s  a  point  news-  j  np-tinent  data  about  the  Tincin-  should  use  it, 

too  often  newspaper  do  a  fast  promo-  papers  should  be  able  to  make  often  ond  the  Time<i-Star  The  department  wouldn  t 

tion  operation  where  they  should  be  these  days  and  for  many  days  to  come  j j  :  ^  meanc  hiit  it’<! 

Sng  a  more  considered  advertising  with  considerable  profit  alTavf  1  and  the 

operation.  But  these  are  days,  it  always,  we  think,  a  good  one-and  the  The  Neat  York  Sun  said  it  had  con- 

s^ms  to  us,  that  call  for  the  faster  St.  Louis  Women  Times-Star  does  it  thoroughly.  British  Press  Service  re- 

bu  wo,  ot.  w  .  ,  ,  ,  .  As  an  advertiser,  reads  an  accom-  ^  j  •  u  i  *  r  xu 

operation  of  promotion.  These  are  A  GOOD  point  about  the  defense  pro-  panvine  letter  from  Karl  T  Finn  ad-  advisability  of  using  the 

days  when  advertising  moves  quickly,  gram,  its  seems  to  us,  is  one  the  St.  vertising  director,  “your  business  is  h 

too — and  promotion,  if  it  is  to  be  ef-  Louts  Globe-Democrat  makes  in  a  natnrallv  hv  rnnHitinnc  in  had  said,  and  was  told  i1 

fective  has  to  be  a  couple  of  steps  current  broadside that  it’s  brineine  ^  “would  be  better  to  withhold  it.”  The 

lecuvc,  lias  iw  uuiivm  uiuduaiue  uiat  us  oringuig  many,  many  cities  and  trading  areas  c„  *  j  *  «  u  r  xl 

ahead  of  It.  higher- wage  jobs  to  women  as  well  as  throughout  the  land.  Realizing  what  1  ^  ^  ^  ® 

Suggested  by  Newspaperman  to  men  and  therefore  opening  up  new  ^  tremendous  task  it  is  to  get  up-to-  as  saying  there  had  been^  s^t 

In  last  week’s  EIditor  &  Publisher,  markets  of  women-with-money  be-  the-minute  data  from  all  of  these  ^  ease.  « 

Warren  Bassett  reported  the  story  of  cause  they  are  women-at-work.  To  markets,  we  feel  you  will  appreciate  RrUich^coTf/^Ta/4  fTlor 

Texas  Company's  last-minute  re-  Jlu^trate  Ute  having  a  compilation  of  marketing  „„te  a  Similar  request  of  otL 

Sl°cu"^rTnrSalTare?tirem:nt  Pictures  Irom^a  recent  issue'’orthe  Jutted tySonTfdreXt'^  ^  Srsr’whSitrtr:''' 
that,  between  deadline  and  release,  paper,  a  page  that  made  an  interesting  A  reply  card  enables  the  advertiser  -..uii-horl  Tho  i  ^  i 

had  lost  its  point  for  the  Eastern  sea-  editorial  spread.  This  shows  St.  ^uis  jq  indicate  whether  he  wants  to  re-  tho  roloacs.  -.wf  ^Tw^h* 

board.  Our  information  is  that  the  women  at  work  in  a  number  of  de-  ceive  fresh  material  for  this  file  when  °  u  d  ^ 

idea  for  doing  this  was  suggested  to  fense  industries  and  on  jobs  left  jg  issued.  The  material  itself  is  '  r..  .  resu  e  ap 
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that  are  not  in  themselves  as  dramatic  ler’s  report  that  87%  of  all  impressions 
or  as  timely.  Only  the  other  day  we  are  received  through  the  eyes, 
heard  of  a  case  in  which  an  account  “We  reported  that  away  back  in  1940, 
that  has  meant  millions  of  dollars  to  as  you  can  see  from  the  enclosed 
newspapers,  having  changed  its  agency  marked  copy  of  a  promotional  folder, 
and  got  some  new  thinking  in  its  ad-  “Maybe  you  should  tell  the  boys 
vertising  problems,  has  about  decided  about  us  small-fry  in  the  progressive 
to  drop  newspapers  in  favor  of  maga¬ 
zines. 

"Running  Operation"  Needed 

From  what  we  know  of  the  account 
and  its  selling  problems,  which  are 
as  variable  as  the  weather  in  different 
parts  of  the  country,  the  newspaper  is 
the  only  advertising  medium  that  can 
really  do  a  selling  job  for  it.  And  yet, 
so  far  as  we  can  learn,  no  organized 
newspaper  selling  job  is  being  done  to 
save  this  account.  From  some  of  the 
newspapers  most  concerned  we’ve 
heard  that  the  situation  is  being 
“studied.”  Which  means  a  sitting 
operation  where  a  running  operation 
is  called  for. 

At  long  last  we  come  to  the  little 
promotion  piece  that  set  us  off,  a  piece 


NEWSPAPER  man 


If  you  are  a 
and  want  to  sell  MORE  local 
linage,  listen  close  .  .  .  listen 
closer!  I’m  the  new  boy  around 
here.  Don’t  turn  away.  I’m 
WORDY!  Don’t  listen  to  your 
phone.  Forget  that  bunch  of 
layouts.  Forget  that  fur  sale  ad. 
Forget  that  squawk  about  rotten 
position.  Don’t  pay  any  atten¬ 
tion  to  your  publisher.  Keep  on 
H  a-reading.  Write  for  the  big  ^ 
S  brochure.  It  tells  about  ^ 

"  the  OAP.  It  tells  how  to  make  g 
0  merchants  WANT  to  advertise;  ^ 
S  how  to  make  them  ferog  about  . 
^  their  regular  advertising  in  your 
newspaper.  Thirty,  forty  great  U 
>  newspapers  are  using  it.  They  * 
2  LIKE  it.  They  say  so.  Write 
Q  and  we’ll  send  the  bRb.  2 

^  OREN  ARBOeUST  I 

H  ADVERTlSIRfC 

Thirty  N.  Michigan  Ato  S 

p  CHICAGO  i 
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for  the 
ble  to 
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m  the 
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from  the  Albany  (N.  Y.)  Knicker¬ 
bocker  News  that  shows  how  “Lever 
Bros,  adverti.sing  keeps  pace  with  the 
news!”  This  is  the  time  table  leading 
up  to  the  event:  Aug.  2,  last  shipload 
of  silk  arrives  from  Japan;  silk  goes  on 
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Chi.  A.  M.  Paper 
"No.  1  Project"  of 
Interventionists 

“Fight  for  Freedom"  Seeks 
Financial  Aid  to  Oppose 
Tribune  .  .  .  Meeting  Set 

Chicago,  Aug.  21  —  The  Chicago 
Tribune  was  attacked  from  two  sources 
this  week — a  communist  war  rally  last 
night  at  which  William  Z.  Foster,  na¬ 
tional  chairman  of  the  Communist 
Party,  urged  that  the  Tribune  be  boy¬ 
cotted,  and  a  bulletin  issued  by  the 
Fight  for  Freedom  Committee,  Inc., 
announcing  that  a  new  morning  daily 
in  direct  opposition  to  the  Tribune 
“ideologically  and  commercially”  is 
that  group’s  “No.  1  project.” 

Albert  Parry,  assistant  director  of 
the  Fight  for  Freedom  Committee  and 
spokesman  for  the  group  in  the  ab¬ 
sence  of  Courtenay  Barber,  Jr.,  acting 
director,  told  Editor  &  Publisher  there 
is  “nothing  concrete”  to  announce  con¬ 
cerning  the  actual  starting  of  a  new 
morning  paper. 

PetitioRS  Cirealoted 

He  stated,  however,  that  since  the 
Orchestra  Hall  meeting  here  July  29, 
when  a  resolution  was  adopted  calling 
for  a  new  morning  paper  in  Chicago, 
petitions  have  been  circulated.  He 
said  the  response  has  been  “tremen¬ 
dous,”  adding  that  “an  AFL  union  sent 
us  a  check  and  said  it  would  be  de¬ 
lighted  to  call  a  conference  of  all 
interested  groups  in  Chicago  favoring 
a  new  morning  paper.”  Mr.  Parry  is 
directly  in  charge  of  foreign  language 
groups  and  labor  unions  for  the  Fight 
for  Freedom  Committee. 

Mr.  Parry  also  stated  that  if  suffi¬ 
cient  favorable  response  is  indicated, 
“interested  persons”  will  be  approached 
from  the  standpoint  of  financing  a  new 
morning  paper.  Among  the  names 
prominently  mentioned  is  that  of 
Marshall  Field  3rd,  publisher  of  the 
New  York  newspaper  PM.  Mr.  Parry 
declined  to  admit  that  Mr.  Field’s  name 
is  connected  with  the  project,  but  an- 
noimced  that  a  meeting  of  “interested 
persons”  is  scheduled  in  New  York 
City  next  Tuesday,  Aug.  26. 

The  group’s  release,  issued  Aug.  21, 
said: 

“Impetus  for  the  new  daily  was 
launched  at  a  city-wide  rally  in  Chi¬ 
cago  July  29,  at  which  a  resolution 
was  passed  condemning  the  Tribune 
for  its  opposition  to  the  Administra¬ 
tion’s  foreign  policy,  declaring: 

“  That  a  movement  be  initiated  and 
supported  to  end  the  un-American 
monopoly  now  enjoyed  by  the  Chicago 
Tribime  and  in  the  interest  of  freedom 
of  enterprise,  freedom  of  speech,  truth, 
fairness  and  justice,  give  positive  en¬ 
couragement  and  cooperation  to  those 
individuals  or  groups  now  contem¬ 
plating  to  provide  Chicago  and  the 
Middle  West  with  another  morning 
newspaper  which  will  truthfully  re¬ 
flect  the  sentiments  and  adequately 
represent  the  people  of  this  great 
community.’  ” 

Commaiiist  Aid  Rejected 

The  committee  also  announced  its 
rejection  of  collaboration  with  com¬ 
munists  in  the  establishment  of  a 
new  morning  daily  in  Chicago.  In 
this  connection  Mr.  Barber  issued  the 
following  statement: 

“Colonel  McCormick  declares  in  his 
paper  that  he  accepts  our  challenge 
and  then  tries  to  befog  the  issue  by 
saying  that  the  communists  are  after 
him.  It  is  true  that  the  communists 
of  Chicago,  who  only  yesterday  sang 
the  same  isolationist  lullabies  as  Mc¬ 
Cormick,  now  oppose  him,  but  their 


opKjsition  is  not  energetic.  The  lack  of 
energy  is  explained  by  the  fact  that 
the  communists  of  Chicago  are  small 
in  number,  negligible  in  influence, 
and  rather  dispirited  by  our  refusal 
to  collaborate  with  them.” 

The  Tribune  has  publicly  acknowl¬ 
edged  opposition  from  the  communist 
group  and  the  Fight  for  Freedom  Com¬ 
mittee.  In  an  editorial  last  Saturday 
and  a  full-page  promotion  ad  this 
week,  the  Tribune  announced  "we  ac¬ 
cept  the  challenge”  and  indicated  its 
intentions  of  pursuing  its  present  edi¬ 
torial  policy  which  has  been  termed 
objectionable  by  communists  and  in¬ 
terventionists  alike.  The  Fight  for 
Freedom  Committee,  in  turn,  has  is¬ 
sued  an  “open  letter”  to  the  Tribune 
outlining  a  six-point  statement  in 
answer  to  the  Tribune’s  acceptance. 

■ 

Circulators  See 
Delivery  Pooled 
In  'Gas'  Shortage 

Boston,  Aug.  21 — The  time  is  com¬ 
ing  very  soon  when  separate  corpora¬ 
tions  may  be  formed,  for  the  delivery 
and  distribution  of  newspapers,  ac¬ 
cording  to  the  convictions  of  many 
circulation  managers  who  discussed 
the  issue  in  round  table  manner  at 
the  semi-annual  New  Elngland  Asso¬ 
ciation  of  Circulation  Managers’  con¬ 
vention  here  Wednesday. 

Under  such  a  corporation,  the  pa¬ 
pers  will  control  the  operation  but 
trucks  may  be  privately  owned.  It 
is  believed  that  with  Harold  Ickes  in 
office,  gas  curtailment  will  be  en¬ 
forced.  Since  Ickes  says  “cut  down.” 
one  means  of  doing  that  is  to  decrease 
the  number  of  trucks.  Competitors 
will  necessarily  have  to  team  up  on 
deliveries.  There  are  many  such  tie- 
ups  now.  Many  New  England  circu¬ 
lation  managers  have  already  tied  up 
with  local  milk,  and  bread  trucks,  or 
with  trucking  companies.  In  such 
cases  a  flat  sum  is  usually  paid  week¬ 
ly  or  monthly  to  the  company  and  in 
some  instances  the  driver  is  also  paid 
in  addition. 

Newspaper  Boy  Problem  Discussed 

Another  vital  problem  current  to 
circulation  managers  is  newspaper  boy 
service.  So  many  boys  are  acquiring 
jobs  in  defense  industries  which  pay 
higher  wages  that  newspaper  deliv¬ 
ery  service  is  suffering.  No  sooner  are 
new  boys  hired  than  they  too  leave 
for  better  paying  defense  jobs.  Some 
methods  used  to  alleviate  the  problem 
are:  extension  of  the  merit  system  to 
include  cash  bonuses  for  good  service; 
classified  ads  for  newsboys;  posters 
in  schools;  and  lists  of  prospects  se¬ 
cured  from  ministers,  priests  and 
rabbis.  Circulation  managers  agreed, 
however,  that  inevitably  before  many 
months  they  will  be  obliged  to  pay 
the  boys  more.  Parenthetically,  it  was 
reported  that  the  newspaper  dispens¬ 
ing  machines  were  working  out  very 
well  in  some  sections  such  as  Balti¬ 
more. 

Price  rise  was  discussed  at  length, 
revealing  that  between  now  and 
January  1,  those  papters  which  have 
not  already  increased  prices  will  do 
so.  Most  increases  will  be  from  3c 
to  5c.  The  shortage  of  and  rise  in 
prices  of  paper  is  believed  inevitable. 
A  more  vital  problem,  however,  is  the 
drop  in  advertising.  May  to  August 
advertising,  particularly  national  ad¬ 
vertising,  took  a  tailspin,  circulation 
men  retorted.  It  is  expected  that 
automobile,  refrigerator  and  similar 
ads  will  fall  off  more  and  more  and 
that  local  retailers  will  not  advertise 
that  merchandise  on  which  they  are 
unable  to  get  delivery.  Conclusion 
was  that  more  money  will  be  coming 


EDI' 

from  the  circulation  departments. 

On  the  question  of  handling  and 
accounting  for  papers  used  by  vari¬ 
ous  departments  of  a  daily,  most  pa¬ 
pers  had  satisfactory  solutions  for 
handling  such  as:  names  stamped  by 
addressograph  with  department  names 
and  wrapjjed  like  dealers’  papers;  em¬ 
ployes’  stamped  “free  copy.”  Account¬ 
ing  for  the  fluctuation  is  still  a  bit  of 
a  problem  to  many  New  England 
circulation  managers,  but  it  was  gen¬ 
erally  agreed  that  the  trouble  usually 
rests  on  the  press  count.  ’The  tricks 
of  press  foremen  are  devious  some¬ 
times.  On  a  20,000  press  run  an  aver¬ 
age  of  about  fifty  papers  are  unac¬ 
counted  for,  it  was  found. 

Tieing  in  with  gas  or  light  compa¬ 
nies,  credit  bureaus,  welcome  wagons 
and  giving  newsboys  a  10c  bonus  were 
ways  and  means  suggested  for  locat¬ 
ing  subscribers  moving  from  one  part 
of  the  city  to  another. 

At  the  second  day’s  round  table  dis¬ 
cussions  the  majority  were  over¬ 
whelmingly  in  favor  of  5  cent  papers. 

Among  other  opinions  and  conclu¬ 
sions  reached  were:  1.  In  general, 
it  has  not  proved  profitable  to  go  after 
army  camp  circulation  because  the 
soldiers  haven’t  money,  it  doesn’t  pay 
the  papers  or  the  advertisers. 

2.  liie  majority  are  not  sending 
Christmas  greetings  this  year. 

3.  Most  papers  are  not  observing 
Newspaper  Boy  Day,  although  some 
will  have  open  house,  tours  through 
the  plant,  etc. 

Circulation  for  July  has  been  up  in 
every  case  over  July  of  last  year. 

■ 

12  Newsmen  Visited 
Iceland  on  Sea  Patrol 

Washington,  D.  C.,  Aug.  21— Back 
on  the  mainland  after  three  weeks  at 
sea  with  the  Atlantic  Fleet  patrol 
during  which  Iceland  was  a  port  of 
call,  12  newspapermen  today  began 
telling  the  story  of  the  defensive 
movements  on  the  Atlantic  Ocean. 

’The  writers  went  aboard  ship  late 
in  July  and  were  not  permitted  to 
maintain  contact  with  their  offices 
during  the  voyage.  Radio  silence  was 
observed  as  a  protective  measure. 
Copy  was  released  after  being  ex¬ 
amined  by  the  public  relations  divi¬ 
sion  of  the  Navy  Department.  This  it 
was  explained,  was  not  a  censorship 
but  merely  a  precaution  to  be  cer¬ 
tain  that  agreements  made  as  to  re¬ 
stricted  subjects  had  been  scrupu¬ 
lously  observed. 

Correspondents  on  the  voyage  were: 
Thomas  Horgan,  Associated  Press; 
Fletcher  Pratt,  New  York  Post; 
Joseph  Driscoll,  New  York  Herald 
Tribune;  Charles  H.  Spilman,  Provi¬ 
dence  Journal;  Lee  McCardell,  Balti¬ 
more  Evening  Sun,  James  L.  Wright, 
Buffalo  News;  Philip  Newsome,  United 
Press;  Charles  Hurd.  New  York 
Times;  Frank  Smothers,  Chicago  Daily 
News;  Walter  Kieman,  International 
News  Service;  Thomas  H.  Henry, 
Washington  Star;  Walter  Karig,  New¬ 
ark  Evening  News. 

NEW  WOOLWORTH  ADS 

F.  W.  Woolworth,  Inc.,  which  re¬ 
cently  used  newspapers  and  radio  in 
Utica.  N.  Y.  for  the  anniversary  of 
its  store  there,  will  use  these  same 
media  this  month  in  Seattle,  Wash, 
where  the  Woolworth  store  is  also 
celebrating  an  anniversary.  Wool- 
worth  executives  deny  that  the  Utica 
and  Seattle  ads  are  an  indication  that 
the  chain  may  come  into  newspapers 
generally,  but  they  admit  that  these 
brief  campaigns  offer  an  opportunity 
to  test  the  effectiveness  of  newspaper 
and  radio  and  that  their  future  plans 
may  be  affected  by  the  results  ob¬ 
tained  now. 


'OR  (S  publisher! 

Columnist  lailed  ' 
For  Protecting 
Writer  of  Letter 

Found  in  Contempt  After 
Refusing  D.  A.'s  Demand 
That  He  Break  Confidence 

Racine,  Wis.,  Aug.  20— Refusal  to 
reveal  the  identity  of  a  contributor 
brought  a  jail  commitment  for  W.  C.  L 
(Tex)  Reynolds.  Racine  Journal-  f 
Times  columnist.  It  also  foreshadowed  [ 
a  possible  supreme  court  test  of  a  I 
newspaperman’s  right  to  withhold  the 
source  of  confidential  information  un¬ 
der  the  Wisconsin  law. 

Reynolds  published  a  letter  in  which 
a  contributor  commented  on  the  oper¬ 
ation  of  slot  machines  and  a  “num¬ 
bers  game”  in  Racine  county.  The 
contributor  signed  the  letter,  but  re¬ 
quested  that  his  name  be  withheld 
from  publication. 

Rofutot  to  Rovool  Nome 

District  Attorney  Richard  Harvey 
summoned  Reynolds  to  a  John  Doe  i 
hearing.  He  demanded  the  name  of  ■ 
the  letter  writer,  on  the  ground  that  i 
he  wanted  information  on  the  alleged 
law  violations.  The  columnist  de¬ 
clined  to  reveal  the  name.  He  was 
ordered  to  do  so  by  Court  Commis¬ 
sioner  Fred  Ahlgrimm,  the  magistrate 
who  presided  at  the  hearing. 

When  Reynolds  persisted  in  his  re¬ 
fusal,  Commissioner  Ahlgrimm  found 
him  in  contempt  of  court  and  com¬ 
mitted  him  to  jail.  However,  as  the 
columnist  sat  in  the  jail  turnkey’s  of¬ 
fice,  awaiting  assignment  to  a  cell,  the 
district  attorney  prevailed  upon  the 
magistrate  to  grant  a  stay  of  execu-  | 
tion  pending  certification  of  the  case 
to  municipal  court.  The  court  ruling, 
expected  within  a  few  days,  is  to 
determine  whether  the  newspaperman 
can  be  forced  to  divulge  confidential 
information. 

Denies  Obstructing  Justice 

Reynolds  explained  that  if  he  were 
to  reveal  the  contributor’s  name,  he 
would  be  violating  a  pledge,  since  the 
announced  policy  of  his  column  is  to 
keep  names  confidential  if  the  con¬ 
tributors  so  desire.  He  maintained 
that  refusal  to  do  so  did  not  consti¬ 
tute  an  obstruction  of  justice,  since 
operating  of  the  gambling  devices 
mentioned  in  the  letter  are  common 
knowledge,  and  the  district  attorney  ! 
could  easily  and  readily  obtain  all  the 
information  he  might  need  from  many 
sources  other  than  the  letter  writer. 

Through  the  newspaper’s  attorneys, 
Simmons,  Walker,  Wratten  &  Sporer, 
Reynolds  has  indicated  that  if  lower 
court  decisions  should  be  adverse, 
the  matter  will  be  appealed. 

FETE  RIVAL  CARRIERS 

Carriers  for  other  newspapers  in 
Mt.  Clemens  were  guests  of  carriers  of 
the  Mt.  Clemens  (Mich.)  Daily  Moni¬ 
tor  at  a  party  in  the  Monitor  plant 
recently.  The  boys  provided  ice  cream 
and  cake  for  the  rival  carriers,  some 
of  whom  represented  the  Mt.  Clemens 
Daily  Leader,  and  others  tlie  Detroit 
News,  Detroit  Free  Press  and  Detroit 
Times.  The  unusual  event  was  photo¬ 
graphed  and  pictured  in  the  Monitor’s 
news  columns. 

BINGHAM  TRANSFERRED 

Washington,  D.  C.,  Aug.  21 — Barry 
Bingham,  publisher  of  the  Louisville 
Courier-Journal,  who  is  on  active  duty 
as  a  naval  lieutenant,  has  been  as¬ 
signed  as  assistant  in  the  research  di¬ 
vision  of  the  office  of  Civilian  Defense, 
headed  by  Mayor  LaGuardia. 


for  august  2  3.  1  9  4  1 
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Msllott  PtqIsGS  union  impartiality  in  judging,  and  so 

^  ^  ,  there  may  be  no  argument  regarding 

Press  Services  whether  the  contribution  actually  did 

American  press  associations  and  advance  the  newspaper,  I  am  asking 
American  radio  can  continue  to  ren-  John  A.  Malloy,  managing  editor,  to 
der  a  great  service  to  this  country  judge  all  entries.  His  decision  will 
only  if  “we  do  nothing  to  destroy  the  be  final.” 


coriidence  they  have  created,”  Lowell 
Mellett,  director  of  the  Office  of  Gov- 


Mr.  Barnes  will  pay  the  monthly 
cash  award  from  the  salary  he  re- 


ernment  Reports,  states  in  an  article  ceives  as  president  of  the  local  union, 
on  “Government  Propaganda,”  writ-  The  first  $25  cash  prize  will  be 
ten  for  the  September  issue  of  The  awarded  to  best  entry  submitted  for 

...  ii _ ‘■'Ti — 


Atlantic  Monthly 


the  month  of  August.  “The  prize  will 


The  former  Scripps-Howard  editor,  be  continued  as  a  monthly  affair,” 
who  is  an  administrative  aide  to  Presi-  explained  Barnes,  “as  long  as  it  serves 
dent  Roosevelt,  described  the  Ameri-  to  produce  really  worthwhile  contri- 
can  press  associations  as  “the  finest  butions  to  the  newspaper.  If  CEA 


and  fairest  news-gathering  and  news-  members  go  stale  on  it,  or  if  it  pro- 
disseminating  agencies  in  the  world.”  duces  only  duds,  it  will  be  withdrawn 
In  virtually  every  coimtry,  he  said,  at  the  end  of  the  fourth  month.” 
the  press  associations  and  the  Ameri-  i  «  r  ini" 

can  radio  “have  set  a  standard  of  PlcrVed  V-Theilie 
truthful  reporting  that  has  caused  their 

reports  to  be  believed,  particularly  iieCIVliy  OH  dGQ  a  UXi 
the  nations  of  South  and  Central  St.  Louis,  Aug.  18 — The  St. 


Heavily  on  Sea  Parley 

St.  Louis,  Aug.  18 — The  St.  Louis 
S tar- Times  augmented  a  heavy  play  of 


“Some  would  have  us  out-Hitler  the  rumors  and  subsequent  confirma- 
Hitler  or  out-Gabble  Goebbels.  The  tion  of  the  Roosevelt-Churchill  meet- 
American  people  have  been  exposed  ing  with  a  pertinent  use  of  the  V 
freely  to  practically  every  trick  in  the  theme,  particularly  in  pictures. 

Berlin  bag  for  several  years,  and  the  The  afternoon  daily’s  emphasis  of 
net  result  is  nothing  to  make  Berlin  the  brewing  sensation  began  Aug.  5 
happy.  The  net  result  of  it  all  is  that  with  a  two-column  banner  indicating, 
America  is  lining  up  solidly  and  ef-  from  United  Press  dispatches,  that 
fectively  against  all  that  German  Churchill  and  Hopkins  were  away  and 
propaganda  represents.  The  soften-  might  be  on  their  way  to  see  the 
ing  up  process  apparently  has  served  American  President, 
only  to  make  America  hard.”  A  picture  with  this  story  showed 

■  Churchill  near  an  airplane  on  which 

Gossip  Columnists  to  t^e  familiar  V.  T^e  news  of  the 

*  _  actual  conference  on  Aug.  14  rated  a 

Testily  to  Denote  home  edition  extra,  with  a  picture  of 

Washington,  D.  C.,  Aug.  18-Holly-  ^he  British  ^ime  Minister  and  Arneri- 
wood  gossip  columnists  and  radio  news  C^uef  Executive.  Between  them 

commentators  will  be  summoned  to  .  .  , 

Washington  next  month  to  testify  be-  ,The  illustraUve  material  was 
fore  a  special  committee  of  the  U.  S.  changed  for  followmg  editioi^  for  two 
Senate  probing  propaganda  in  motion  Pictures  and  text  m  a  box.  but  the  V 
pictures  and  on  the  airwaves.  the  box  corners  of  the 

rule 

Will  Hays,  movie  czar,  will  head  a  a 

list  of  big  names  in  the  movie  colony 

who  will  lead  off  the  testimony  before  ITU  BARS  ARBITRATION 

the  committee  headed  by  Senator  D.  The  eighty-fifth  annual  convention 


was  kept  at  the  box  corners  of  the 
rule. 


the  committee  headed  by  Senator  D.  The  eighty-fifth  annual  convention 
Worth  Clark,  Idaho  Democrat  and  iso-  of  the  International  Typographical 
lationist.  Hearings  get  under  way  Union,  meeting  in  Vancouver,  B.  C., 
Sept.  3.  Several  days  will  be  given  went  on  record  Aug.  19  opposing  arbi- 
over  to  testimony  by  Senator  Wal-  tration  in  imion  disputes.  By  a  stand- 
lace  W.  White,  Maine  Republican,  and  ing  vote,  the  convention  rejected  a 
others  who  charge  that  the  moving  resolution  from  the  San  Francisco 
picture  industry,  and  to  a  lesser  de-  union  urging  that,  “when  disputes 
gree  the  broadcast  industry,  are  per-  arise  between  subordinate  unions,  or 
mitting  their  facilities  to  be  used  for  subordinate  unions  and  employers, 
spread  of  pro-Allies  and  anti-Axis  which  cannot  be  adjusted  after  con- 


propaganda. 


ference,  the  matter  may  be  settled  by 


After  producers  and  directors  are  arbitration.”  The  veto  was  recom- 
heard,  Hollywood  columnists  will  take  mended  by  the  laws  committee.  The 
the  stage.  Following  them  will  be  delegates  voted  in  favor  of  settling 
operators  of  radio  facilities,  including  printers’  wage  scales  by  majority  vote 
network  executives,  and  then  the  radio  instead  of  a  75%  vote  by  secret  ballot, 
newscasters.  as  now  required  before  a  wage  scale 

■  can  be  adopted. 

APT  Reduction  of  the  maximum  work- 

”  riierS  Xieaa  ing  day  from  eight  to  six  hours  and 

Offers  Monthly  Prize  maximum  week  from  40  to  30 

,T.  .  w  T,  ■*  . ,  ,  ,  hours,  sought  by  Chicago  delegates, 

Victor  E.  Barnes  president  of  the  by  the  committe;  on 

f  Association  ..^0  do  not  consider  the  time 

wbeh  has  a  M%  closed  shop  contract  opportune  to  ask  for  a  further  re- 
with  the  Chicago  Herald- AmevKan  duction,”  a  committee  member  said, 
for  editorial  department  workers,  has  Delegates  chose  Colorado  Springs, 
announced  a  $25  monthly  c^h  prize  to  CoL,  for  the  1942  convention, 
tne  man  or  woman  member  of  the  ^ 

union  who  contributes  most  each 

month  to  the  advancement  of  the  v^OlaT  SESSION  CLOSES 
newspaper.  Promotional  activities  of  the  Roches- 

In  announcing  the  “President’s  ter  Gannett  Newspapers  in  the  field  of 
Prize,”  Mr.  Barnes  explained  the  con-  sport  reached  a  successful  climax  last 
tribution  may  be  an  outstanding  cir-  week-end  in  the  Times-Union  $5,000 
culation  promotion  idea;  a  tip  or  sug-  Open  Golf  Tournament  over  Oak  Hill 
gestion  for  a  smash  news  scoop  or  pic-  Coimtry  Club  links.  The  galleries 
ture  series;  masterful  handling  or  de-  which  followed  “big  name”  golfers  ex- 
velopment  of  a  story;  creation  of  a  ceeded  15,000  persons  and  half  that 
feature  or  feature  series  of  unusual  number  were  on  hand  for  the  36-hole 
interest;  or  unique  handling  of  a  lay-  final.  Included  among  the  outstanding 


out  or  illustration  problem. 


professional  golfers  who  competed  was 


“There  is  only  one  stipulation,”  Sam  Snead,  the  winner,  to  whom 
said  Barnes,  “the  contribution  must  Frank  Gannett,  publisher,  presented 
produce  to  win  the  payoff.  To  assure  the  first  money  of  $1,200. 


Piraev  i 


To  All  Publishers 

and  Adv.  Managers  .  .  . 


Have  just  caught  an  attempt  to  pirate  the  Community  Survey 
of  Advertising  plan  of  operations  in  Pennsylvania,  in  time  to 
save  the  newspapers  there  from  legal  action  and  from  embar¬ 
rassment  with  their  readers  and  advertisers. 

If  anyone  has  even  approached  you  regarding  a  plan  to 
secure  a  consensus  of  reader  opinion  on  advertising,  WITHOUT 
INTERVIEWS,  (no  matter  what  they  might  call  it)  would 
suggest  that  it  would  be  helpful  in  protecting  other  newspa¬ 
pers  from  embarrassment  and  legal  action  if  you  immediately 
advise  me  that  you  have  been  so  approached  so  that  it  may 
be  checked  immediately. 

The  Community  Survey  of  Advertising  is  a  con- 
structive  means  of  educating  your  advertisers  to 
the  VOLUNTARY  and  intelligent  use  of  more 
iBot  space  and  more  insertions.  It  makes  your  reader 
community  more  “ad  conscious.”  It  costs  the  paper 

Q  These  operations  have  been  carefully  developed 

and  improved  over  a  period  of  four  years  through 
test  “case  histories”  from  Coast  to  Coast  in  all 
types  of  cities,  large  and  small,  rural  and  industrial. 

EVERY  VERSION  SINCE  THE  SPRING  OF  1938  HAS 
BEEN  CAREFULLY  PROTECTED  BY  COPYRIGHT. 

We  have  been  testing  and  improving  and  establishing  FORTY 
SUCCESSFUL  CASE  HISTORIES  preparatory  to  making  an¬ 
nouncement  this  fall  offering  the  perfected  plan  on  a  nation¬ 
wide  basis  for  next  year. 

The  plan  has  been  increasingly  successful  as  it  has  been 
improved  in  details  to  guarantee  its  not  interfering  in  any 
way  with  the  advertising  staff’s  routine  activity 
or  the  operation  of  any  special  page,  special  section, 
cooking  school  or  other  promotion  during  the  ’ 

four  months’  period  of  the  Survey, 

At  present  THE  COMMUNITY  SURVEY  is  oper-  mS 
ating  throughout  New  England  in  the  final  proving  |H||^ 

Newspapers  in  the  North  Atlantic  States  can  g  lU 
be  servic^  this  fall.  ^ 

If  you  want  information  regarding  using  the  ^  ^ 

Survey  after  the  first  of  the  year,  ask  for  details.  To  do  a 
proper  job  it  is  necessary  to  prepare  certain  material  some 
weeks  in  advance. 

You  will  be  given  the  names  of  newspapers  of  your  type 
of  city  where  we  have  conducted  “test  case  histories”  so  you 
may  check  directly  with  them. 

Incidentally,  if  you  are  approached  by  any  individual  or 
firm  regarding  such  an  operation,  find  out  where  they  claim 
to  have  operated  and  what  other  newspapers  they  have  talked 

fto,  so  we  may  save  the  other  fellows  from  the 
embarrassing  situation  from  which  we  have  just 
extricated  the  Pennsylvania  newspapers. 

Have  been  advised  that  parties  making  piracy 
attempt  in  Pennsylvania  have  gone  to  Ohio  or 
California — but — ^they  may  attempt  to  move  in 
^YWHERE — using  any  names  that  suit  their 

The  Pennsylvania  pirates  were  NOT  newspapermen. 

WID  GUNNING 

Summer  Headquarters: 

Cherry  Hill  Road,  Broniord,  Coim. 

Tests  of  the  perfected  version  have  been  completed  in 
Passaic,  N.  J.,  and  New  Britain,  Conn.  If  you  wish  to 
wire  them  before  writing  me,  address: 


Leon  Kondell.  Adv.  Mgr. 
The  Herald-News 
Passaic,  N.  J. 


H.  M.  Peterson,  Bus.  Mgr. 
The  Herald 
New  Britain,  Conn. 


EDITOR  &  PUBLISHERip 


13  Newspapers 
Offer  Ad  Space 
On  Picture  Pages 


Thirteen  metropolitan  newspapers 
"'ere  united  this  week  in  a  plan  to 
advertising  space  on  picture  pages 

a  premium  price  and  with  frequency 
discounts,  beginning  with  7^%  for  13 
weeks.  The  organization  is  being  in¬ 
corporated  as  Newspaper  Advertising. 
Inc.,  with  Wilder  Breckinridge,  former 
sales  manager  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  as  general  manager. 

The  papers  included  in  the  new  ar¬ 
rangement  are  the  New  York  News, 
Chicago  Tribune,  Philadelphia  In¬ 
quirer,  Boston  Globe,  Cleveland  Plain 
Dealer,  St.  Louis  Post-Dispatch,  Pitts¬ 
burgh  Post-Gazette,  Milwaukee  Jour¬ 
nal,  Cincinnati  Times-Star,  Atlanta 
Journal,  Indianapolis  News,  Minne¬ 
apolis  Star -Journal-Tribune,  and  the 
Des  Moines  Register  and  Tribune. 

The  picture  pages  are  already  run¬ 
ning  in  these  papers  and  space  will 
be  sold  immediately.  Ads  can  be 
bought  in  only  600  or  1,200-line 
measurements  but  they  can  be  run 
during  any  day  of  the  week  so  long 
as  the  schedule  is  consistent.  All  13 
papers  must  be  bought  in  a  group. 
The  editorial  content  of  the  picture 
pages  will  be  controlled  by  the  local 
newspaper  and  not  more  than  half  of 
the  page  will  be  advertising. 

At  least  a  half  page  must  be  bought 
to  insure  immediate  publication  of  an 
advertisement.  If  a  quarter  of  a  page 
is  bought  by  an  advertiser,  the  picture 
page  will  not  be  published  until  an¬ 
other  quarter-page  is  sold. 

The  by-laws  of  the  organization  and 
corptoration  pap>ers  were  ratified  at  a 
meeting  of  the  member  papers  held 
this  week  at  the  Waldorf-Astoria  in 
New  York. 

The  tentative  board  of  the  organi¬ 
zation  is  headed  by  Harold  A.  Stretch, 
advertising  manager  of  the  Philadel¬ 
phia  Inquirer.  Other  board  members 
are  Irwin  Maier  of  the  Milwaukee 
Journal,  George  Biggers  of  the  At¬ 
lanta  Journal,  C.  M.  Campbell  of  the 
Chicago  Tribune,  H.  B.  Sherwood  of 
the  New  York  News,  Gardner  Cowles, 
Jr.,  Des  Moines  Register  and  Tribune, 
and  Stuart  Chambers,  St.  Louis  Post- 
Dispatch. 

Offices  of  Newspaper  Advertising, 
Inc.,  are  at  60  East  42nd  St.,  New  York. 


Consumer  Committee 
Probes  Advertising 


how  to  make  informative  copy  more 
interesting. 

Washing  machine  copy  got  the  ap¬ 
proval  of  the  investigating  commit¬ 
tee  which  found  that  construction  de¬ 
tails  were  mentioned  several  times  in 
these  ads.  Carpet  and  rug  copy 
lacked  reference  to  construction  and 
durability  of  the  product  but  most  of 
this  type  of  advertising  did  solicit  re¬ 
quests  for  descriptive  booklets. 

The  survey  showed  that  quality 
characteristics  were  given  “with  sur¬ 
prising  frequency”  in  packaged  cereal 
product  ads  and  that  in  canned  fruit 
and  vegetable  copy  “size  of  piece  and 
color  or  appearance  of  the  product 
were  given  frequently  as  were  such 
important  intangibles  as  flavor,  ripe¬ 
ness,  and  other  qualities.” 


1  Ad  in  4  Papers  Brings 
Restaurant  Rush 


Most  advertisers  don’t  expect  spec¬ 
tacular  results  from  a  single,  small 
newspaper  insertion  —  consistency 
counts  in  the  long  run — but  Kugler’s 
Restaurant  in  Philadelphia  reached 
such  a  goal  with  a  15-inch  ad  in  four 
local  dailies. 

According  to  Robert  W.  Graham,  of 
the  Philadelphia  agency  of  Gray  & 
Rogers,  which  handled  the  account, 
the  ad  was  used  to  announce  the  open¬ 
ing  of  a  new  Kugler's  Restaurant. 
Because  of  the  off  season,  the  strategy 
was  to  go  easy  on  advertising  the  new 
restaurant  so  that  the  kitchen  help 
could  ease  into  the  work  gradually. 
No  crowds  were  expected  until  Labor 
Day. 

But  the  ad,  which  ran  in  the  Evening 
Public  Ledger,  Inquirer,  Record  and 
Evening  Bulletin,  upset  the  apple  cart 
to  the  great  benefit  of  the  advertiser. 
Editor  &  Publisher  was  informed  by 
Mr.  Graham.  When  the  new  restaurant 
opened  on  Aug.  14  there  were  700 
people  for  dinner  the  opening  night 
and  service  was  somewhat  disrupted 
by  the  rush  of  customers.  The  same 
situation  prevailed  next  day  at 
luncheon. 

No  other  advertising,  except  small 
window  cards  at  point  of  sale,  was 
used. 


BIG  ESSO  CAMPAIGN 


CLASSIFIED 

RATES 


Newspopert  For  Solo 


"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

5  words  to  the  line 


New  EngUnd  weekly,  lonK  establiisbed.  si.' 
perb  territory,  no  competition,  unusuillt 
fine  recreational,  religious,  edncational  ' 
facilities.  $10,000  (1  3)  down  payment,  I 
balance  easy,  with  or  without  real  estate  | 
An  opportunity  seldom  found.  Bank  refer-  i 
ences  required  for  details.  Newspaper  J 
Appraisal  Co..  Times  Building,  New  York  ( 
396 — $10,000  cash  buys  complete  control  i 
ing  int.  in  an  unopp.  daily  in  town  of  1 
12,000.  Gross  $75,000,  well  equipped — 5  I 
linos — good  Job  equip.— deep  south — rick 
agriculture  and  manufacture  center. 
BIUBBAY  £.  HUX  NashvlUe.  Tens-f 


Newspaper  Brokers 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 
5  words  to  the  line 


Capable  handling,  buying,  selling,  mergerti 
No  leases  or  trades.  Highest  refereneei  . 


No  leases  or  trades.  Highest  refereneei 
LEN  FEIGHNER  AGENCY.  Nashville,  Mick  1 


Nowtpopors  Woatod 


PERSONNEL  SERVICE 


Newspaperman  with  $16,000  cash  wants  deaii 
with  owner  unopposed  county  seat  daily  I 
all  or  part.  Write  Box  3648,  Editor  k ' 
Publisher. 


As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers'  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 


Small  Dally  wanted  for  well-known  pub  i 
lisher;  Central  Atlantic  State;  all  ra4 1 
if  required.  Harwell  &  Fell,  Birmingham.  { 
Ala.  I 


Sftuatioiit  WaRted 

Adaiaistrative 


FORIvIS  CLOSE  11:00  A.M.  THURSDAY 


Auditor,  accountant,  fifteen  years'  experi- 
ence — ten  newspaper — thoroughly  famil 
iar  all  phases  newspaper  operations,  costs 
financial  statements,  credits,  collections 
Business  managership  experience,  ^ber 
reliable.  A-1  references,  bondable.  Boi 
3508.  Editor  &  Publisher. 


H»lp  WoaHd 


Adve^lsing  solicitors  for  theatriral  publi* 
ration  X.  Y.  0.  23.000  paid  circulation — 
first  issue  October.  Commission.  Box 
3638.  Editor  &  Publisher. 


Experienced  Business  Manager  and  Auditor 
now  with  Federal  Government,  desirei 
to  return  to  newspaper  field.  Box  3619 
Editor  A  Publisher. 


PI  BLISHER’S  ASSI.^iTANT 
BCSIXESS  MANAGER 
COMPTROLLER 


CLASSIFIED  SALESWOMAN 


National  advertising  often  fails  to 
give  consumers  adequate  information 
about  construction,  performance,  and 
quality  of  the  product  advertised, 
according  to  a  survey  announced  this 
week  by  the  Committee  on  Consumer 
Relations  in  Advertising.  Ads  in 
magazines  and  newspapers  and  direct 
mail  and  labels  were  studied. 


Spending  more  money  in  newspa¬ 
pers  than  in  recent  years.  Standard 
Oil  Co.  of  New  Jersey  and  affiliated 
marketing  companies  will  use  several 
hundred  newspapers  in  a  campaign 
this  fall  extending  from  Maine  to 
Louisiana.  Much  larger  space  than 
in  previous  years  will  be  a  feature 
of  the  campaign.  Some  of  the  ads 
will  describe  the  part  that  Standard 
Oil  has  played  in  the  oil  conservation 
movement.  McCann-Erickson  handles 
the  account. 


Basic  commodity  information  and 
processes  of  manufacture  are  also 
“not  always  found”  in  national  ad¬ 
vertising,  the  survey  shows.  Ad¬ 
vertised  products  surveyed  included 
sheets,  blankets,  packaged  cereals, 
canned  fruits  and  vegetables,  cos¬ 
metics,  carpets  and  rugs,  washing 
machines,  and  refrigerators. 

According  to  the  survey,  perform¬ 
ance  of  refrigerators  was  not  ade¬ 
quately  treated  in  general  advertising, 
with  the  emphasis  on  economy  of 
operation,  efficiency  of  performance, 
and  design. 

The  survey  reports  that  advertis¬ 
ing  is  more  informative  today  than 
it  was.  several  years  ago  and  that 
one  of  the  problems  of  advertising  is 


DROPS  APPROVAL  SEAL 

Good  Housekeeping  magazine  has 
discontinued  its  seal  of  approval  on 
the  grounds  that  its  research  labora¬ 
tory  can  no  longer  retest  articles 
which,  because  of  OPM  defense  priori¬ 
ties,  are  now  being  made  with  non- 
essential  materials.  In  place  of  the 
former  seal,  the  magazine  is  setting  up 
a  Good  Housekeeping  Guaranty  seal 
which  wUl  be  available  only  to  ad¬ 
vertisers  in  the  publication.  Hereto¬ 
fore  the  seal  of  approval  was  available 
to  both  advertisers  and  non- adver¬ 
tisers. 


Siij)er  kh1*“8  record  required.  To  a  younfr 
woman  under  33  is  offered  an  unusual 
opportunity  to  become  assistant  supervisor 
on  WashinKton's  fastest  (trowinit  news¬ 
paper.  Applicant  should  have  collejie 
training  or  its  equivalent;  and  must 
possess  pleasini;  personality,  tact,  neat 
appearance,  and  the  ability  to  handle 
complaints,  kills,  details,  and  re-sellinK  in 
a  brilliant,  satisfactory  manner.  Tell  all 
about  yourself;  inclose  recent  photoftrapli ; 
state  minimum  (Salary.  Box  3625,  Editor 

&  Publisher. _  _  _ 

ComblnatioD  Desk-Street  Man  Wanted  by 
September  1st,  capable  of  developinc  local 
coveraRe  for  small  midwestern  daily.  Must 
have  proven  experience,  be  draft  exempt 
and  willinft  to  start  at  low  salary.  Address 

Box  3629,  Editor  &  Publisher. _ 

District  Maaocer.  Young  man  experienced 
in  basic  knowledge  of  eirc.,  who  Is  eager 
for  opportunity  to  become  member  of 
fast  growing  department.  Box  3602,  Edi 

tor  h  Publisher. _ 

Editorial  Writer:  Opening  on  metropolitan 
midwestern  newspaper.  Preferably  man 
in  early  thirties  with  qnalifleations  to 
carry  full  share  of  lead  and  handle  wide 
range  of  subjects  competently.  Give  edu¬ 
cation,  experience,  family  situation,  etc. 

Box  3580,  Editor  A  Publisher. _ 

Experienced  advertising  manager  for  north¬ 
west  daily.  Give  full  details  on  record, 
experience,  references,  salary  desired. 

Box  3615.  Editor  A  Publisher. _ 

Large  Eastern  Dolly  has  opening  for  thor¬ 
oughly  experienced  advertising  salesman. 
Prefer  man  who  has  handled  department 
stores  or  key  accounts  or  is  the  adver¬ 
tising  manager  of  a  small  newspaper  and 
wants  to  get  into  a  larger  field.  Mer¬ 
chandise  experience  preferable.  Must 
know  how  to  use  Media  Records  and  sell 
intelligently.  Give  full  details  on  record, 
experience  and  references  in  your  reply. 
Box  3538.  Editor  &  Publisher. 


Seasoned  business  and  accounting  executive 
with  broad  experience  on  papers  hum 
15.U(I0  to  SOU. 000  circulation,  available 
on  short  notice.  Now  employed  in  highly 
competitive  Metropolitan  city.  Capable 
of  relieving  busy  publisher  of  adminit- 
trative  details,  directing  operations  and 
supervising  urcoiinting.  Best  refereneei. 


Box  3122  Editor  A  PubUihM  [ 

Seeking  position  as  assistant  to  publisher  l 


of  profitable  weekly.  Seven  years’  ei-  ^ 
perience.  advertising  and  editorial  oi  F 
city  daily.  Age  30.  aggressive,  college. 
Best  references.  Box  3536,  Editor  k  I 
Publisher.  i 


SltaatioBg  Waatad 
Adveriisiaf 


THE  SCHOOL  OF  JOURNALISM 

Elydia  Shifman,  Director  EST.  1921 
A  small  professional  day,  evening 
school,  2  year  course  with  diploma  for 
high  school  graduates.  Special  Courses 
—  News,  Fiction,  Feature,  English, 
Typing.  Summer  School. 

Tlmea  Bldg.  (Hkth  fl.jX.Y.C.  BR.  9-48M 


Managing  editor  for  Pacific  Coast  daily. 
Must  be  hard  worker,  good  public  rela¬ 
tions  man  and  able  to  assume  responsi¬ 
bility.  Give  references,  experience  and 
full  details  first  letter.  Box  3630,  Editor 

&  Publisher. _ 

Nightclub  Reporter  —  Theatrical  Reporter 
wanted  for  spare-time  job.  Anyone  w’ho 
knows  his  way  around  in  New  York  night¬ 
life  and  who  can  supply  us  with  ideas 
for  picture  stories  may  gpply  to  Box  3621, 

Editor  t  Publisher. _ 

Non-recideat  promotion  manager  to  write 
institutional,  circulation,  advertising  copy, 
market  data,  etc.  Box  3620,  Editor  Sc 

Publisher. _ _ 

T>T«iaamaii  Wanted  to  take  charge  of  Double 
Width  Goes  Color  Press.  Mnst  be  expert 
on  newsprint  color  printing  and  fully 
capable  to  get  quality  printing  and  pro¬ 
duction.  Excellent  opportunity.  8tate  ex¬ 
perience  and  qualifications  fully.  Box 

3646.  Editor  Sc  Publisher. _ _ 

Salesman  sell  HoUrwood  Feature  page,  side¬ 
line.  Each  sale  nets  $26.00.  Fastest 
selling  page  out  of  Hollywood,  with  a 
Motion  Picture  trailer  tie-up.  Territory. 
Hollywood  Mat  Syndicate,  6365  Selma 

Avenue,  Hollywood,  California. _ _ 

Stereotrpe  and  press  apprentlw.  (^od 
future.  Box  3628,  Editor  Sc  Publisher. 


A-1  Salesman,  38,  sixteen-year  foundstios 
daily  field,  layouts,  employed,  wants  sp- 
portunity.  Box  3540,  Editor  A  Publisher. 

Advertising  Aaslatant  on  small  daily  avail-  ; 
able  September  15th.  Now  advertisiig 
manager  weekly.  Draft  exempt.  Box 
3582.  Editor  A  Publisher. _ 

Advertising  Manager-Salesman;  31;  mir-  - 
ried;  draft  exempt;  college;  exeelleat 
ropy,  layout,  merchandising.  Prefer  Exit. 
Available  September  15tb.  Box  3605,  Eli- 
tor  Sc  Publisher. _  : 

Advertising  Manager-Solicitor,  resourcehl 
and  thoroughly  seasoned  in  local  tnd  - 
National  copy  having  had  eighteen  yean' 
experience  on  tough  assignments.  Sol 
cient  age  to  command  respect.  y0DD| 
-enough  to  be  aggressive.  Prepares  owi 
ropy  and  layouts.  I  am  interested  oilr 
in  a  permanent  location  with  substantiil  - 
newspaper  in  the  Middlewest.  Good  ret 
son  for  seeking  change.  Record  will  staad 
closest  inspection.  If  linage  is  your  prob 
lem  then  write  Box  3612,  Editor  &  Pib-  - 
lisher. _ _ 

Advertising  Sslssmsii  —  Seeking  advanM-  , 
ment.  Past  five  years  department  ston.  | 
furniture  and  major  accounts  Urge  daib.  i 
Seventeen  years  department  store  ms- 
chandising  and  advertising.  Good  layoitk 
now  employed,  reliable,  married,  age  V.  j 
Prefer  midwest.  Box  3528,  Editor  k  i 
Publisher. _ ^ 


AggreaMve  DUpUy  Salesman;  29,  exeellnt  f 
merchandising  back^ound,  copy,  lay-osts;  I 
second  paper  experience;  high  joamaliu  j 


second  paper  experience;  high  JoumaiaiB  t 
education;  married;  now  empli^ed,  ksit  ! 
references.  Box  8537,  Editor  a  nblisher.  ! 


references.  Box  8587,  Editor  A  Publisher.  | 
Capable  Advertising  Salesman,  highly  ipc'  J 
cialized  in  layout,  lettering,  art  wirk 
Twenty  years’  newspaper  experieace 
Versatile,  aggressive  producer.  Can  handle 
combination  art  and  advertising.  Box 

3626.  Editor  Sc  Publisher. _ 

Journalism  gradnate — M.  A.,  Syracuse.  '40: 
B.A.,  Cairo,  '38;  experienced  in  layani 
work,  copywriting,  and  selling;  married; 
draft  exempt.  Box  3623,  Editor  Sc  Pih 

lisher. _ _ 

National  Manager-Solicitor.  Woman.  i(e 
33.  Thoroughly  conversant  with  Natienil 
field.  ’Twelve  years  enviable  record  sU 
phases  promotion,  selling,  merchandising 
both  small-town  and  metropolitan  arras 
Executive  ability  to  capably  manage  de  i 
partment.  Now  (as  always)  employed  ' 
Unusually  good  mixer,  good  rorrespon- 
dent.  Aggressive,  chic  appearance.  To(  ' 
references.  Box  3622.  Editor  Sc  Publisket 
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SitMtieii*  WoatMl 
Crcaklioi 


Sitnatioas  Waatad 

Editorial  (Coal’d) 


THE  EQUIPMENT  MART  S«v« 


iraiUMe  as  Clrcolation  Manager  or  assist-  Girl  Beporter  will  more  than  fill  drafted  NtU)  Eamoment  and  Soppltes  —  Used  Machinery  Bargains 

ant.  one  of  the  best  carrier  supervisors  male’s  shoes  for  duration;  also  radio,  ad-  r,  sL  D  ’  —  D  LI'  L*— -  IJ  ™ 

in  the  country.  Ten  years’  experience.  vertising.  Six  years’  experience,  capable.  tOr  tIU  rnniing-rUOllsning  rind 

Married;  age  32;  journalism  graduate.  handle  anything  in  city  room  or  skirt 

Best  references.  Box  3526,  Editor  4  departments.  Box  3547,  Editor  &  Pub-  _ 

Publisher. _  lisher. _  r — .^=r --  ---  — -  ---  — 

button  Manager:  Fourteen  years’  ex-  Hard-working  Eoimrtor— rewrite  feature.  Composins  Reem  Equipmont  For  Solo  Nowspapor  Mergut  For  Solo 

wr^nce.  Expert  in  home  delivery  and  Age  23;  nniTersIty  degree;  draft  exempt.  - — ^ ; - - - — — - Z - 

JTreet  sales.  Thorough  knowledge  pro-  Go  anywhere.  Box  3509,  E.  &  P.  Again  and  again,  far-sighted  executives  of  Morgue  of  111  year  old  Boston  Transcript. 


Nowspapor  Morguo  For  Solo 
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l  layoatt, 

,  age  n.  : 
editor  i  I 


motion.  Want  opportunity  to  show  worth.  Joamallsm  Oradnate  wants  opportunity  on 


Age  31,  married.  Box  3586,  Editor  & 

Publisher. _ 

Circulation  Manager.  Home  delivery  expert. 
Several  years’  experience.  Efficient  and 
reliable  methods.  Good  record  and  best 
of  references.  Box  3504,  Editor  &  Pub¬ 
lisher _ 


newspaper  in  metropolitan  area.  Will  ac- 

cept  anything  I  Box  3601,  E.  4  P. _ 

Journalistically  ambitions  young  man  de¬ 
sires  start  at  bottom.  Background:  China. 


inodern  newspapers  find  that  exclusive 
developments  of  Blue  Streak  Linotypes 
effect  startling  economies  with  faster, 
less  complicated  operation  and  up  keep, 
f^s.  LINOTYPE— 1 


South,  New  York;  Phi  Beta  Kappa  ’39;  a  Blue  Streak  saves  more  than  it  costal 
employed;  1-B.  Anything  with  a  future  _ _ 


— anywherel  Box  3631,  Editor  &  Pub¬ 
lisher. 


aicnlaUon  laager— Experienced.  Can  han-  Managing  Editor  or  Assistant  PubUrtier,  33. 
die  ’’knotty”  problems.  Can  operate  with  “^^employed  by  press  association, 
proper  balance  between  costs  and  revenue  Managerial  newspaper  experience,  married, 
snd  produce  s^nd  circulatmm  Want  de-  trained.  Box  3595,  Editor  &  Pub- 

nartment  on  medium-sised  newspaper.  Box 

3650.  Editor  &  Publisher. _  — —  ‘  ;  ■ — — - - - - — - - - - — ~ 


Buy  Iiinotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room. 

LINOTYPE  MAINTENANCE  COMPANY 
237  Lafayette  Street  New  York,  N.  Y. 


for  sale  in  whole  or  in  part.  Contains 
generous  clippings  and  other  material  on 
over  250,000  individuals  and  on  s  com¬ 
prehensive  variety  of  subjects ;  also  plates, 
photos,  mats  and  maps ;  also  financial, 
society,  sports  and  literary  files.  Simple 
filing  system.  Inquiries  solicited. 

BOSTON  TRANSCRIPT 
BOSTON.  MASS. 


lircuUtlon  Manager,  ten  years  with  two 
large  dailies.  Varied  experience:  boy 
promotion,  agents  and  mail  subscriptions.  daily,  weekly  1  John  Wynne,  Lock  Haven, 

Desire  connection.  Excellent  references.  Penna. _ 

Box  3617,  Editor  &  Publisher. -  Photo grapber-Beporter,  (30),  eight  years’ 

liiculation  Promoter — Thoroughly  capable  experience.  Now  employed.  References, 
of  building  circulation  economically  and  Married.  Box  3647,  Editor  &  Publisher. 
I  have  a  personality  to  fit  into  your  or-  Photographer-Beporter,  now  employed.  Mar 


Opportonity  lacking  here  only  reason  decade 

of  editor-reporter  experience  on  prize-  ^  _ _ 

winning  daily  is  on  block.  What  offer  Guaranteed  BebuUt  Linotypes  ft  Intertypes 


ubliiha 
nblltbet . 
srs’  ei- 


See  HOOD-FALCO  CORP.,  First 


225  Varick  Street 


New  York,  N.  Y. 


I  have  a  personality  to  fit  into  your  or-  Photographer-Beporter,  now  employed.  Mar  Wanted — Fonts,  molds,  magazines,  motors, 
ganizatiou  without  discord.  Want  Country  rit-d.  family,  age  25;  responsible.  Thor-  escapements,  magazine  cradles  and  other 

Circulation  Managership,  or  job  as  Cir-  oiigh  knowledge  camera,  darkroom,  lay-  Linotype  and  Intertype  parts  and  acces- 

culation  Manager  on  small  paper.  Will  per-  outs,  illustrated  feature  stories.  Box  sories.  «e  buy,  sell  and  trade.  Tell  us 

sonally  contact  employer  or  send  further  3645.  Editor  &  Publisher.  Jour 

Picture  Editor,  29.  single,  five  years’  syndi-  lowanda^  ®  ^  Penna 

3649.  Editor  &  Publisher.  experience,  seeks  job  on  daily.  Box  Towanda,  Penna. 

--  -z_  .  _  . T—  3577,  Editor  ft  Publisher. _  -  -  — 

SitaatioRS  WoRtRd  Proofreader,  advertising  experience,  desires  Mechanical  Equipment  For  Sale 

.  opportunity  all-around  work,  small  coastal  -  — 

Editorial  newspaper.  Box  3507,  Editor  &  Pub-  Duplex  Press  8-page;  model  C  Intertypes; 


ganizatiou  without  discord.  Want  Country 
Circulation  Managership,  or  job  a.s  Cir¬ 
culation  Manager  on  small  paper.  Will  per¬ 
sonally  contact  employer  or  send  further 


Sitnatient  Wanted 
Editorial 


Mechanical  Equipment  For  Sale 


ible  Newspaper  Woman,  33,  wants  news  - : — — — - -  -  -  — 

job  city  daily — ^40.  Former  high  school  Beporter,  2i.  five  years  daily  and  weekly 


speech  teacher,  former  editor  5-a-week 
paper.  Now  staff  writer  metropolitan  pub- 


experience.  General  assignment.  Draft 
exempt.  Box  3614.  Editor  &  Publisher. 


Linotypes,  models  5-8-14;  Cylinder  and 
Job  equipment.  Automatics. 

NORTHERN  MACHINE  WORKS 
Marshall  &  Jefferson  Sts.  Phila.,  Penna. 


Newspaper  Plant  For  Sale 


DAILY  NEWSPAPER  PLANT 

HOE  ‘SUPERSPEED-  PRESS 
3  Units  High  Speed  Folders 
Ink  Pump  Steel  Cylinders 

Full  Automatic  A.C.  Motor  Drive 
Cutler-Hammer  Conveyor 
Automatic  Stereotype  Machinery 

INTERTYPE  MACHINES 
Flat  Stereotype  Maehinerv 
2  .Model  eSM  6  Model  B 

Margach  Feeders  Electric  Pots 

LUDLOW  MACHINE  30  Fonts  Mats 
.MONOTYPE  Material  Maker 
Flat  Stereotype  Machinery- 
Turtles  Chases  typo  Cabinets 

Complete  information  upon  request. 

JOHN  GRIFFITHS  CO..  INC. 

145  Nassau  Street.  New  Y’ork  City. 
(Xlrtlaiid  7  0453 

Photo-Engraving  Equipment  For  Sale 


icity  firm.  Excellent  references.  Dorothy  Beporter,  with  general  news,  sports  experi-  Pull-nave  Goss,  no  not  and  6-col  casting  Reconditioned  Photo  Engraving 

Rigdon,  1803  Pine  St..  St.  Louis.  Mo.  ence  ok  eastern  daily,  available  September  Time:  PeWin  ^casimg  (  ameras  with  arc  laiup.s.  several  different 


ence  on  eastern  daily,  available  September 

“1?  •“‘“pT;' 

U,keDp  M,n.  _  PkoWt.  6  yee*-  new,-  g,,  3533  Ejj,,,  *  Publi.her. 

papers,  magasines,  28.  Deferred.  Em-  — — — =r^ - - : - 

ployed.  BA  Wisconsin.  Box  3596,  Edi-  Sports  Editor,  Writer  -—  Stressing  promo- 


boxes  at  bargain.  Times,  Pekin,  Ill. 

Goss  Cox-O-Type.  Bought  new  less  than 
one  year  ago.  Used  one  day  a  week. 
Excellent  condition.  Color  attachment. 


types  and  sizes — some  with  lenses. 

CHEMCO  PHOTOPRODCCT.s  COMPANY 
230  W.  41at  Street  New  York  City,  N.  Y. 


tor  ft  Publisher. 


tion,  attractive  makeup,  good  writing; 
proven  ability,  personality.  Box  3584, 
Editor  &  Publisher. 


motor,  belting,  extra  set  of  8  chases,  Photo-Enpaving^  Equipment  and  Metals 


Uert  News  Photographer-Beporter.  Com-  Editor  &  Publisher. 

pletely  equipped,  plus  car.  Married;  col  .  ~  ■  j 

lege  graduate.  Box  3607,  Editor  &  Pub  Young  newspaperman,  with  diversified  edi- 


New  non-melt  rollers,  brand  new  set  of 


unused  blankets  and  gold  tympan.  ttteel  Fulton  St. 

foundation  frame.  Now  running.  Too  zork,  N.  Y. 


E.  T.  SULLEBARGER  CO. 


T  .  ,  .  ,  small  for  our  growing  publication.  Cash 

tonal  experience  in  weekly  daily,  press  terms.  Cranston  (R.  I.)  Herald. 

association  and  publicity  fields  wants  large _ _ 

daily  work.  Handled  city  desk,  telegraph.  j£<,e  ^  pattern  sextuple  press  with  ink 


538  S.  Clark  St. 
Chicago,  Ill. 


Ul-around  eighteen-year  experience  as  edi¬ 
tor.  copy-reader,  rewrite,  feature  writer; 
age  38;  married;  now  employed.  Box 
3606.  Editor  ft  Publisher.  _ 

Available  for  change,  editor  national  trade 
magazine.  Single,  age  33,  highest  recom¬ 
mendation  by  publisher.  Box  3635,  Editor 
i  Publisher. _  j 

Careful,  thoughtful  writer  wishes  to  leave 
field  of  literary  research  for  position  on 
small  newspaper,  preferably  in  a  small 
community.  Expect  only  modest  salary. 
Single,  age  29;  university  and  journalistic 
references.  Box  3544,  Editor  &  Publisher,  j 

College  Editor  oldest  evening  college  paper 
in  America,  seeks  any  type  editorial  work. 

Go  anywhere!  Handled  all  phases  of 
newspaper  work.  Write  for  booklet  of 
sample  writings.  Peter  Keller,  1470 
Sterling  Place.  Brooklyn.  New  York. 

Competent,  reliable  newspaper  man,  experi¬ 
enced  in  responsible  sub-editorships, 
wants  managing  editorship.  Family  man ;  : 

A.  E.  F.  veteran;  politically  liberal,  in¬ 
dependent,  travelled  westerner.  Earl  L. 
Shuts,  317  8.  E.  2nd.  Pendleton.  Oregon. 

Copy-Editor,  34.  experienced,  competent,  re¬ 
liable,  steady  habits.  Eastern  U.  S.  $40. 

Box  3322,  Editor  ft  Publisher. _ 

Dtskmaa— edits  copy,  writes  punch  heads. 
Reporter  six  years'  experience.  Age  28. 
draft  exempt.  Available  immediately.  Box 
3298.  Editor  ft  Publisher. _ 

Dynamic — with  freckles,  Vassar  ’41  Phi 
Beta  Kappa,  w-ants  job  as  reporter. 
Experience  college  correspondent  small 
dailies;  college  editor;  general  news,  fea¬ 
tures,  society.  Definitely  a  find— and 
pretty  I  Box  3640,  Editor  ft  Publisher. 

Editor — ’Twenty  years’  newspaper  experi¬ 
ence;  two  years  assisting  in  daily  nation¬ 
wide  newscast;  now  employed  Metropoli¬ 
tan  newspaper.  Age  43.  Seek  radio  news 
post.  Box  3627,  Editor  ft  Publisher. 

Edltor-Boporter  (28)  of  good  suburban 
weekly,  wants  reportorial  job  on  daily 
with  circulation  over  10,000;  can  also 
handle  any  editorial  job.  Box  3515, 
Editor  ft  Publisher. 

Editor  •  Beporter  •  Photographer,  36,  able 
writer,  desk  man.  Know  makeup,  fea¬ 
tures,  editorials,  sports.  Box  3565,  Edi¬ 
tor  ft  Publisher. 

Experienced  Newsman — five  years  street, 
rewrite,  features,  sports,  photography. 
Employed.  Married,  age  25.  Draft  ex¬ 
empt.  $35.  Box  3610,  Editor  ft  Publisher. 

Porelgn-DoinesUe  News  SpeeUJist.  Ph.D. 
background,  famous  university.  Will  do 
general  editorial  work.  Can  help  evalu¬ 
ate,  intenret  today’s  conlasing  dis- 
oatchea.  Young — 1-B.  Box  3502,  Editor 


Press  &  Stereotype  Equipment  For  Sale 


Broad  reporting  experience.  Box  3618, 
Editor  ft  Publisher. 

Sitnations  Wanted 
ProsBotion 

Copywriter,  thoroughly  schooled  on  metro¬ 
politan  daily.  Experienced,  promotion 
copy  and  radio;  ran  manage  copy  de¬ 


pumps;  two  Hoe  right  angle  condensed  Yor  Sale:  12-page  Goss  Monitor  newspaper 
quadruple  presses;  Wood  pony  antoplates  press  with  all  stereotype  equipment,  in- 
23  9/16'  cut-off,  plates.  eluding  mat  roller.  A  real  bargain  I  Can 

BOSTON  TRANSCRIPT  seen  in  operation  daily.  Marshall 

BOSTON,  MASSACHUSETTS  Messenger,  Marshall,  Texas. 


MRchanical  Equipmant  Wanted 


Wood  Typ*  For  Sal* 

WOOD  TYPE  FOR  NEWSPAPERS 


partiiient.  U-grad.  age  28,  married.  Start  „  ^^^P®  Manufacturing  Co. 

^5.00.  Write:  Copywriter.  817  North  Geo.  O.  Hoffelman,  406  W.  Pico,  Los  Angeles  270  Lafayette  St..  N.  Y.  C.  Write  for  catalog. 


‘26th  Street.  Milwaukee.  Wisconsin. 


Promotion  Man,  age  37.  Classified,  display.  Wanted:  Single  width  Geu  press,  13%  inch 


circulation,  advertisers’  service.  Drama-  printing  diameter,  21%  inch  cut-off,  or 
tic  copy,  effective  layouts,  production,  re-  deck  for  same.  ^Ye  full  details  and 

search.  Fifteen-year  productive  promo-  prices.  Box  3588,  Editor  ft  Publisher, 

tion  and  advertising  background  in  news-  ' 

paper,  radio  and  mercantile  fields.  Know  Good  used  Elrod,  stereo  color  router,  Miehle 


readers’  and  advertisers’  viewpoints. 
Complete  charge  or  executive  assistant. 
Box  3529,  Editor  ft  Publisher. 


vertical,  turtles,  chases  for  22  inch  paper. 
Give  details,  prices.  Box  3360.  Editor  ft 
Publisher. 


. .  DL  A  ^  SpLJtJ  One... ” 


writes  Sumner  Fellman  who,  as 
a  result  of  his  “Situations  Wanted’’ 
ad,  secured  his  present  post  as 
Reporter  for  The  Falmouth 
(Mass.)  ENTERPRISE. 

Newspapermen  obtain  better  jobs 
continuously  through  the  classi¬ 
fied  columns.  Full  details  in  clas- 
sihed  rate  masthead  on  opposite 
page,  if  interested. 


Snmnrr  Frilman 


The  Classified  Department 

Editor  &  Publisher 

1700  limes  Building  New  York,  N.  Y. 


Situations  Wonted 
Meckanical 

Composing  Boom  Foreman  —  record  and 
references  the  bestl  Intelligent,  efficient, 
experienced;  cooperate  with  all  depart¬ 
ments,  get  good  production;  keep  plant 
in  A-1  condition;  good  organizer  and 
executive;  also,  good  job  printer.  Mini¬ 
mum  $75  week.  Replies  confidential. 
Harry  DeDell.  277  Dale  Street,  Syracuse, 
New  York.  Phone  3-5958. _ _ 

DO  YOU  WANT 

A  young  married  man.  high  .school  gradu¬ 
ate,  thirteen  years’  experience  in  compos¬ 
ing  room,  with  a  background  of  study 
in  mechaniral  operations,  as  a  composing 
room  foreman  or  mechanical  superinten¬ 
dent  !  References. 

Box  3624 _  Editor  ft  Publisher 

Linotype  Operator — 1  Vj  gal.  hr.  (3lean 
proof.  Set  ads,  heads,  job.  Steady.  Not 
union — can  join  I  Leland  8.  Robb,  Bryant 

Heights,  Huntingdon.  Penna.  _ _ 

Your  Composing  Boom  is  Big  Bu.siness.  Du 
you  need  an  expert  to  manage  it !  One  is 
available.  Box  3218,  Editor  ft-  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidaatial 

Palmer,  Suter  &  Palmer 


ISO  MftdttM  Av*. 


Nftw  T«rfc 


J 


EDITOR 


PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


been  made  in  the  United  States  towaijl 
raising  men  and  women  from  tl^ 
status  of  hewing  wood  and  drawii^ 
water  to  activities  worthy  of  the# 
Creator  than  had  been  noted  in  the! 
previous  1700  years  of  the  Christi*! 


/E  WERE  pretty  much  riled  up  cile  a  cut  of  10% — at  the  discretion  extending  the  service  p>eriod  could  Mr.  Hitler  may  be  right  when  he  de- 
Monday  morning  by  apparently  of  the  filling  station  manager — with  have  rounded  up  the  single  vote  by  clares  Aat  thei  -  is  no  place  on  eaiH 


well-founded  reports  that  the  Admin¬ 
istration  had  ap- 
Plan  for  proved  Army  rec- 


Mr.  Ickes’  declaration  that  a  reduc¬ 
tion  of  one- third  will  be  required  in 


which  it  passed  the  House. 


for  such  a  system  in  competition  with 
the  monstrosity  which  he  has  already  j 


Comploto 

Coniorship 


proved  Army  rec-  the  Eastern,  tanker-fed  area.  They  GETTING  BACK  to  censorship,  we  ^ 

ommendations  for  an  can’t  understand,  because  they  haven’t  can’t  avoid  the  unkind  thought  that  right,  tor  the  tosic  ido 

all-out  censorship  of  been  told,  why  Britain’s  need  for  oil  there  are  political,  as  well  as  military  government  is  as  old  as  tb 


Censorship  all  media  of  com-  fuel  should  produce  a  shortage  here, 
munications.  Accord-  when  it  has  been  the  common  belief 
ing  to  the  INS  story,  the  formal  cen-  that  Britain’s  tanker  fleet  before  the 
sorship  would  replace  the  voluntary  war  was  at  least  equal  and  probably 
scheme  now  in  vogue,  under  which  superior  in  numbers  to  our  own  and 
editors  and  reporters  cannot  be  pun-  that  Britain  also  acquired  Scandina- 
ished  for  revealing  “confidential”  or  vian,  French,  and  Greek  tankers 


What 

Censors  Can 
Conceal 


considerations  behind  “  fundamen^ 

*s  t  the  same  kmd  of  government  whkk 

e  pressure  or  i  driven  from  Western  Europe  tm^ 

now.  centuries  ago  by  the  advance  of  dea- 

j*  *®"-,!  K®  "  ocratic  thinking.  The  fundament* 
^•*Ki  *  impos-  democracy  that  Hitler  denies  todit 

SI  e  or  newsp^ers  dynamics  which  wrecked  the 


sible  for  newspapers 


ished  for  revealing  confidential  or  vian,  French,  and  Greek  tankers  to  report,  except  in  terms  of  official  u 

“military”  information,  beyond  taking  which  must  have  far  more  than  re-  handouts,  the  shortcomings  in  the  de- 

a  tongue-lashing  from  the  offended  placed  tanker  tonnage  sunk  by  Ger-  fense  program.  It  will  be  impossible  ♦  f  -^"iTao 

official.  The  present  scheme  has  not  man  air  and  naval  action.  In  one  for  a  reporter  to  find  out  from  soldiers  greater  force  than  in  1789,  which  yrii 
worked  perfectly,  but  it  has  worked  sentence,  they  think  they  are  getting  in  training  the  reasons  for  discontent  make  mtlers  victory  m- 

well  enough  for  a  nation  which  has  a  run-around,  and  that  the  rationing  and  to  bring  them  to  the  attention  of  countries  which  belien 

declared  no  war  against  anybody,  plan  is  another  step,  like  the  alumi-  the  home  folks  and  the  members  of  oemocracy  wor  saving, 

and  it  has  withheld  from  the  Ameri-  num  collection,  to  make  the  people  Congress.  It  will  be  dangerous  in-  u  j 
can  people  many  a  yarn  which  might  conscious  that  we  may  have  to  get  deed,  for  a  soldier  to  write  of  ’such 

at  least  have  been  interesting  and  into  the  war  with  both  boots  in  the  matters  to  the  people  at  home  for  democracy  on  the  preto 

possibly  highly  informative  to  a  pub-  near  future.  And  they  are  not  re-  his  mail  will  also  have  to  pass  the  ^ 

lie  which  believes  it  is  being  led,  assured  by  the  President’s  statement  blue  pencil.  That’s  not  conjecture-  it’s  *• 

however  unwillingly,  to  actual  war.  after  his  return  from  meeting  Mr.  the  voice  of  experienc^xSnee  the  institution  of 

The  stoj,  been  denied  at  ,he  Churchill,  U,at  the  conference  brought  with  .  variety  "of  welUinte^^uS  XpETuTforc^st  £ 

White  House,  but  the  correspondent  war  no  nearer  than  it  had  been,  lieutenants  bound  by  a  maze  of  regu-  fight  to  save  dJmocfacy.  The  first  J 


stands  by  his  statement. 


been  When?  was  lations  that  they  understood  dimly,  ^f  censorship  is  to  create 


Our  own  opinion  is  that  what  the  question  that  leaped  to  mind  and  if  at  all,  on  what  constituted  infor-  mitrieht  lark  of  ronfidenrp  n 

country  needs  is  exactly  the  opposite  tongue  immediately.  mation  of  possible  value  to  the  enemy.  oflScial  utterances.  The  second  efieo 

of  what  censorship  provides.  We  need  It  is  well  understood  that  Mr.  Given  broad  censorship  powers,  the  s^ems  from  the  first _ it  is  to  infu* 


of  what  censorship  provides.  We  need  It  is  well  understood  that  Mr.  Given  broad  censorship  powers,  the 
an  atmosphere  of  greater  candor  Roosevelt  has  to  be  guarded  in  his  Administration  could  stop  frank  dis- 
around  elected  and  appointed  officials,  public  utterances  if  a  conflict  is  not  cussions  like  those  of  Generals  John- 


propaganda  into  official  statement! 
The  net  result  is  bound  to  be  a  dis¬ 


not  a  veil  of  secrecy  which  can  ere-  to  be  precipitated  when  and  where  son  and  Hagood  on  the  shortcomings  torted  picture  of  the  national  effort, 
ate  all  sorts  of  wonderment,  not  to  it  will  be  most  inconvenient  for  our  of  today’s  efforts.  They  could  pre-  claimed  that  censorsl* 

say  bewilderment,  among  a  popula-  forces.  There  can  be  no  argument  vent  the  revelation  of  the  incompe-  propaganda  are  essential  to  the 

tion  which  already  believes  that  it  on  that.  There  will  be  argument  tency  of  officers  in  charge  of  training  conduct  of  war.  We  don’t  believe  it, 
is  not  being  told  half  the  story.  There  about  the  propriety  of  statements  like  —a  fact  that  ought  to  have  been  ad-  g^  ^g  tfijg’  nation  is  concerned 
is  no  more  fertile  mother  of  rumors  the  one  paraphrased  above,  carrying  mitted  at  the  start  of  the  training  Certainly,  it  is  necessary  that  infor- 
than  censorship,  especially  of  the  an  ominous  hint  without  a  galvaniz-  effort,  because  it  was  self-evident  that  mation  which  would  benefit  a  presetti 
occasionally  hard-boiled  and  some-  ing  word.  There  will  be  argument  our  Army  men,  from  top  to  bottom,  qj.  potential  enemy  should  be  guarded 
times  stupid  variety  exercised  by  the  also  about  the  method  which  some  had  had  almost  no  opportunity  for  -pfigt  should  cover  military  and  naval 
British,  which,  apparently,  might  be  claim  to  have  detected  in  the  Admin-  training  in  modem  tactics.  Instead,  plans  and  movements,  but  we  don’t 
our  model.  If  that  proposal  is  one  of  istration  s  movements.  It  will  be  re—  behind  the  veil  of  secrecy,  it  sud—  believe  it  is  necessary  that  the  defini- 
the  outgrowths  of  the  recent  Roose-  called  that  late  in  June  or  early  in  denly  comes  as  a  shock  to  the  reading  tmn  of  those  elements  should  be  on 


velt-Churchill  conference,  we’ll  re-  July,  Secretary  Knox  declared  it  was  public  that  majors,  captains,  lieuten- 
cord  this  page  right  now  as  predicting  time  to  put  the  Navy  at  work  in  the  auts,  even  generals,  have  to  learn 


the  broad  scale  that  has  been  applied 
in  Europe.  If  censorship  is  at  all  nec- 


that  censorship  itself  will  generate  Battle  of  the  Atlantic.  That  didn’t  what  they  are  teaching  just  about  one  essary,  let  it  be  over  the  channels  by 
many  more  surprises  for  the  folks  of  rouse  much  enthusiasm,  either  in  jump  ahead  of  their  pupils.  That  which’news  can  be  transmitted  to  po6- 
the  U.  S.  A.  Congress  or  in  the  streets,  but  a  few  should  be  neither  shocking  nor  sur-  sibly  hostile  capitals,  not  over  the  news 

We  could  have  understood  (and  days  later,  it  was  officially  told  that  prising  to  Americans.  We  have  gone  which  belongs  to  the  American  people, 
approved)  secrecy  as  to  the  time  and  American  forces  had  landed  in  Ice-  Into  all  our  wars  just  that  way — and  ^  things  stand  now,  an  Axis  or  i 


place  of  the  ocean  meeting  of  the  two  land. 

national  executives.  We  haven’t  yet  Further  back,  there  was  the  May  30 


paid  for  the  defects  of  the  scheme  Japanese  correspondent  can  use  legiti- 
(or  lack  of  scheme)  in  plenty  of  mate  channels  of  trans-oceanic  coin- 


found  any  reason  for  permitting  the  warning  of  Secretary  Ickes  of  an  im-  blood  and  tears.  It  didn  t  take  many  munication  to  tell  whatever  he  wants 
circulation  of  rumors  both  in  Britain  pending  oil  shortage,  reinforced  at  weeks  of  drill  for  the  drafted  men  American  reporters  and  editors  an 

and  the  U.  S.  A.  that  they  planned  a  intervals  with  further  warnings  and  to  hud  out  that  their  officers  and  non-  told  that  they  cannot  print  the  saim 

rendezvous  at  sea,  with  curiously  ac-  hints  of  rationing.  The  “curfew”  commissioned  officers  knew  nothing  news. 

curate  estimates,  especially  in  London,  scheme  (a  little  short  of  rationing?)  about  blitzkriegs  or  anything  ap-  Unquestionably,  there  has  been  i 

of  the  people  attending  the  sessions,  was  then  tried,  although  anyone  with  preaching  that  kind  of  war.  And  it  disposition  at  Washington  to  imder- 


commissioned  officers  knew  nothing 


curate  estimates,  especially  in  London,  scheme  (a  little  short  of  rationing?)  about  blitzkriegs  or  anything  ap-  Unquestionably,  there  has  been  i 
of  the  people  attending  the  sessions,  was  then  tried,  although  anyone  with  preaching  that  kind  of  war.  And  it  disposition  at  Washington  to  imder- 
The  hints  and  guesses  that  preceded  a  brain  in  his  head  could  have  pre-  should  never  have  been  expected  that  estimate  the  ability  of  their  fellw 
and  followed  the  formal  announce-  dieted  its  result.  Now  comes  the  10%  they  should.  The  question  has  been  citizens  to  assimilate  serious  and  omi- 
ments  of  the  eight  points  in  both  rationing,  which  can  be  called  at  its  half-faced  now,  with  the  various  an-  nous  information.  The  screaming  i 
countries  can’t  advance  morale,  and  start  a  failure;  what  comes  next  can  noimcements  that  officers  have  been  noisy  minorities  has  too  often  beo 
they  are  quite  likely  to  cause  quite  also  be  predicted  by  anyone  who  shifted  and  that  both  officers  and  non-  taken  for  the  voice  of  the  60,000,0# 
the  opposite  reaction.  knows  the  basic  American  mind.  commissioned  officers  will  have  to  people  who  cast  votes,  and  the  ap- 


the' opposite  reaction.  knows  the  basic  American  mind.  commissioned  officers  will  have  to  people  who  cast  votes,  and  the  ap- 

A  few  weeks  ago,  Gen.  Marshall  pass  stiff  examinations.  proach  to  every  major  problem  has 

*  *  *  told  the  Senate  what  has  been  obvious  *  •  *  been  over-timid  for  that  reason.  Th* 

THE  REAL  national  defense  of  this  for  at  least  a  year — that  discharge  of  AS  ADMIRAL  Richard  E.  Byrd  told  a  President  has  listened  to  minority 

coimtry  does  not  require  the  wall  the  present  group  of  Guard  Reserve,  New  York  meeting  the  other  night,  shouters.  Congress,  as  shown  by 

of  hush-hush  that  has  prevailed  since  and  draft  contingents  from  the  Na-  the  United  States  has  in  its  democracy  recent  vote  on  extending  the  selective 


Toa  Many 
Unanswered 
Qnestiens 


the  fall  of  France,  tional  Service  would  wreck  the  Army 
We  are  not  yet  at  and  nullify  most  of  the  past  year’s 
war,  and  many  mil-  work  and  expense.  Gen.  Marshall 
lions  of  people  here  certainly  knew  that  when  the  Selec- 
have  yet  to  be  con-  tive  Service  law  was  passed;  he  must 
vinced  that  we  have  have  known  it  last  October  when 


Why  Maim 
Damacracy 
To  Save  It? 


the  most  workable  service  term,  was  cowed  almost  into 
system  of  government  futility  'oy  the  same  influences.  Poli- 
that  man  has  ever  tics  and  the  ear-to-the-ground  atti- 
devised.  It  is  a  sys-  tude  of  Congressmen  who  must  stand 
tern  which  has  regard  biennial  elections  have  delayed  a^ 
for  the  fact  that  hu-  tion  of  national  policies  and  caused 


any  cause  to  go  to  war,  despite  the  16,000,000  men  were  registered  and  man  beings  were  createu  for  other  hesitation  and  lack  of  confidence  in 
President’s  often  stated  convictions  many  thousands  inducted  into  service,  purposes  than  building  cannons  and  every  quarter  of  the  land,  when  a 
and  acts,  and  the  widespread  sup-  In  the  words  of  a  prominent  general  monuments  for  egomaniac  rulers.  It  firm,  decisive,  broad  grasp  of  such 
port  those  acts  have  received  from  officer  to  this  writer,  the  Army  knew  is  a  system  which  has  used  war  for  its  things  as  the  conscription  law  and  the 
newspapers.  Millions  of  people  don’t  a  year  ago  that  the  scheme  put  purposes  in  the  past,  but  which  to-  tax  bill  would  have  been  convincing 
yet  understand  why  gasoline  rationing  through  Congress  by  the  Adminis-  day  places  war  as  the  last  resort  for  evidence  that  the  nation  means  busi- 
is  necessary,  with  the  United  States  tration  was  not  workable  and  that  adjustment  of  differences  between  na-  ness. 

producing  more  than  two- thirds  of  neither  the  Administration  nor  Con-  tions.  It  is  a  system  which  has  stimu-  The  best  evidence  that  can  be  giva 
the  world’s  total  oil.  Many  more  do  gress  had  thought  the  matter  out  in  lated  human  beings  to  greater  inven-  of  such  intent  is  a  plain  promise  that 


not  believe  that  the  scale  of  rationing  military  terms.  But,  without  Gen.  tiveness  for  the  good  of  humanity  than  there  will  be  no  censorship  of  pre* 
introduced  this  week  is  more  than  a  Marshall’s  urgency  a  few  weeks  ago,  has  ever  been  seen  in  the  recorded  and  radio  and  films,  except  on  nut- 
step  in  the  process.  ’They  can’t  recon-  it  is  doubtful  that  the  measure  for  history  of  society.  More  progress  has  ters  of  genuine  military  importance 


NEW  YORK.  N.  AUGUST  23.  1941 


TWO  SECTIONS 


NOT  HERE! 


Busin^is  in  the  Nnw  York  market  is  never  merely  **as  vsuat.**  New  York  is  the 
biggest  market  in  the  world  and  the  busiest.  Today  there  are  more  people 
in  it  than  ever  before.  They  are  doing  more  things,  spending  more  money.  New  York 
is  bigger  and  busier  than  ever. 


For  the  enterprising  advertiser  who  wants  quick  and  proBtabie  action  for  his 
money,  New  York  is  the  place  to  begin.  For  the  spheres  of  seiling 
inBuence  thett  radiate  from  New  York  —  in  dress,  in  food,  in  furniture,  in 
living  rapidly  engulf  the  whole  nation. 


And  for  the  knowing  advertiser,  the  place  to  begin  in  New  York 
is  in  The  New  York  Times  —  for  twenty-thme  consecutive 
years  the  leading  advertising  medium  in  the  market  ^ 

that  is  your  biggest  opportunity.  „ 


Cof^yrigkt,  1941,  by  The  Editor  A  PubtUkor  Company,  Jama$  Wright  Broma,  PraMorU 
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Metropolitan  District  and 

Geographic  Division  Page 

Akron,  Ohio  (ENC) . . .  86 

Albany-Schenectady-Troy,  N.  Y. 

(MA) . 14-15 

AUentown-Bethlehem-Easton,  Pa. 

(MA) .  51 

Altoona,  Pa.  (MA) .  50 

Amarillo,  Texas  (WSC) .  119 

Asheville,  N.  C.  (SA) .  58 

Atlantic  City,  N.  J.  (IdA) .  34 

Atlanta,  Ga.  (SA)  .  56 

Augusta,  Ga.  (SA)  .  56 

Austin,  Texas  (WSC)  . 119 

Baltimore,  Md.  (SA)  .  58 

Beaumont-Port  Arthur,  Texas  (WSC) .  119 

Bin^iamton,  N.  Y.  (MA) .  16 

Birmingham,  Ala.  (ESC)  . 101 

Boston,  Mass.  (NE)  . 9-10 

Bridgeport,  Conn.  (NE)  .  4 

Buffalo-Niagara  Falls,  N.  Y.  (MA) .  17 

Canton,  Ohio  (ENC)  .  87 

Cedar  Rapids,  Iowa  (WNC) . 105 

Charleston,  S.  C.  (SA) .  61 

Charleston,  W.  Va.  (SA) .  65 

Charlotte,  N,  C.  (SA)  .  60 

Chattanooga,  Tenn.  (ESC)  . 102 

Chicago,  m.  (ENC)  . 68  to  72 

Cincinnati,  Ohio  (ENC) .  88 

Cleveland,  Ohio  (ENC) .  90 

Columbia,  S.  C.  (SA)  .  63 

Columbus,  Ga,  (SA) .  58 

Columbus,  Ohio  (ENC)  .  92 

Corpus  Christi,  Texas  (WSC)  . 120 

Dallas,  Texas  (WSC) . 120 

Davenport,  Iowa-Rock  Island-Moline, 

m.  (ENC)  .  73 

Davenport,  Iowa-Rock  Island-Moline, 

m.  (WNC)  .  106 

Dayton,  Ohio  (ENC)  .  94 

Decatur,  IlL  (ENC) .  72 

Denver,  Colo.  (M)  . 128 

Des  Moines,  Iowa  (WNC)  . 106 

Detroit,  Mich.  (ENC)  . 80  to  82 

Duluth,  Minn.-Superior,  Wis.  (WNC) .  110 
Durham,  N.  C,  (SA) .  60 

El  Paso,  Texas  (WSC) . 122 

Erie,  Pa.  (MA)  .  36 

Evansville,  Ind.  (ENC) .  77 

Fall  River-New  Bedford,  Mn—  (NE)..  11 

Flint,  Mich.  (ENC) .  83 

Fort  Wayne,  Ind.  (ENC) .  78 

Fort  Worth,  Texas  (WSC) . 122 

EVesno,  Cal.  (P)  . 129 


Metropolitan  District  and 

Geographic  Division  Page 

Galveston,  Texas  (WSC)  .  123 

Grand  Rapids,  Mich.  (ENC) .  84 

Greensboro,  N.  C.  (SA) .  61 

Hamilton-Middletown,  Ohio  (ENC) . ...  88 

Harrisburg,  Pa.  (MA)  .  38 

Hartford-New  Britain,  Conn.  (NE) ....  5 

Houston,  Texas  (WSC) . 124 

Huntington,  W.  Va.-Ashland,  Ky.  (SA)  66 

Indianapolis,  Ind.  (ENC) .  76 

Jackson,  Miss.  (ESC) . 102 

Jacksonville,  Fla.  (SA)  .  53 

Johnstown,  Pa.  (MA)  .  38 

Kalamazoo,  Mich.  (ENC) .  85 

Kansas  City,  Mo.-Kansas  City,  Kansas 

(WNC)  . 113 

Knoxville,  Tenn.  (ESC)  . 103 

Lancaster,  Pa.  (MA)  . 36-37 

lisnsing,  Mich.  (ENC) .  84 

Lincoln,  Neb.  (WNC) . 113 

UtUe  Rock,  Ark.  (WSC) . U6 

Los  Angeles,  Cal.  (P)  . 130tot36 

Louisville,  Ky.  (ESC) . 101 

Lowell-Lawrence-HaverhiU,  Mass. 

(NE)  .  11 

Macon,  Ga.  (SA)  .  57 

Madison,  Wis.  (ENC) .  96 

Manchester,  N.  H.  (NE) .  8 

Memphis,  Tenn.  (ESC) . 104 

Miami,  Fla.  (SA)  .  54 

Milwaukee,  Wis.  (ENC)  .  96 

Minneapolis-St  PauL  Minn. 

(WNC)  . UO-IU 

Mobile,  Ala.  (ESC)  . 101 

Montgomery,  Ala.  (ISC)  .  98 

Nashville,  Tenn.  (ESC) . 103 

New  Haven,  Conn.  (NE) .  6 

New  Orleans,  La.  (WSC) . 117 

New  York  -  Northeastern  New  Jersey 

(MA)  . 18  to  32 

Norfolk  -  Portsmouth  -  Newport  News, 

Va.  (SA)  .  62 

Oklahoma  Qty,  Okla.  (WSC) . .  117 

Omaha,  Nebr.  -  Cotindl  Bluffs,  Iowa 
(WNC)  . 116 

Peoria,  m.  (ENC) .  74 

Philadelphia,  Pa.  (MA) . 40  to  43 

Phoenox,  Arizmia  (M)  .  128 

Pittsbmr^  Pa.  (MA)  . 44  to  49 

Portland,  Maine  (NE) .  8 


Metropolitan  District  and 

Geographic  Division  Page 

Portland,  Oregon  (P)  . 140 

Providence,  R.  I.  (NE) . 12-13 

Pueblo,  Colo.  (M) .  128 

Racine-Kenosha,  Wis.  (ENC)  .  100 

Reading,  Pa.  (MA)  .  37 

Richmond,  Va.  (SA) .  62 

Roanoke,  Va.  (SA) .  65 

Rochester,  N.  Y.  (MA) .  33 

Rockford,  Rl.  (ENC) .  76 

Sacramento,  Cal.  (P) . 135 

Saginaw-Bay  City,  Mich.  (ENC) .  85 

St.  Joseph,  Missouri  (WNC) . 112 

St.  Louis,  Missouri  (WNC) . 114 

Salt  Lake  City,  Utah  (M) .  129 

San  Antonio,  Texas  (WSC)  . 126 

San  Diego,  CaL  (P) .  136 

San  Francisco-Oakland,  Cal.  (P)  .137  to  139 

San  Jose,  Cal.  (P) .  136 

Savannah,  Ga.  (SA)  .  57 

Scranton-Wilkes-Barre,  Pa.  (MA)  ....  52 

Seattle,  Wash.  (P)  . 143 

Shreveport,  La.  (WSC) . 117 

Sioux  City,  Iowa  (WNC) . 108 

South  Bend,  Ind.  (ENC) .  79 

Spokane,  Wash  (P)  .  142 

Spring6-Jd,  HI.  (ENC)  .  75 

Springh.  id,  Missorui  (WNC)  ."....v*.  112 

Springfield,  Ohio  (ENC) .  93 

Springfield-Holyoke,  Mass.  (NE) .  12 

Stockton,  CaL  (P) .  140 

Syracuse,  N.  Y.  (MA) .  34 

Tacoma,  Wash.  (P) .  142 

Tampa-St  Petersburg,  Fla.  (SA) .  55 

Terre  Haute,  Ind.  (INC) .  79 

Toledo,  Ohio  (ENC) .  93 

Topeka,  Kansas  (WNC)  . 109 

Trenton,  N.  J.  (MA)  .  35 

Tulsa,  Okla.  (WSC)  .  118 

Utica-Rome,  N.  Y.  (MA) .  35 

Waco,  Texas  (WSC)  . 126 

Washington,  D.  C.  (SA) .  64 

Waterbury,  Conn.  (NE) .  8 

Waterloo,  Iowa  (WNC) . 105 

’Wheeling,  W.  Va.  (SA) .  66 

Wichita,  Kansas  (WNC) .  109 

Wilmington,  Del.  (SA)  .  53 

Winston-Salem,  N.  C.  (SA) .  62 

Worcester,  Mass.  (NE)  .  12 

YoA,  Pa.  (MA)  .  50 

Youngstown,  Ohio  (ENC)  .  96 
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The  Metropolitan  District  Survey 


I  A  NEW  SERVICE  grouping  important  data  about 
f  newspapers  and  the  cities  in  which  they  are 
I  published  is  presented  in  this  section  of  Editor  & 
Pcbusher.  Briefly,  the  service  consists  of  in¬ 
formation  on  140  areas  set  up  in  the  1940  United 
States  Census  as  Metropolitan  Districts,  showing 
the  1940  population,  the  total  number  of  dwellings 
and  the  number  of  occupied  dwellings  in  the  city 
;  and  in  the  minor  civil  divisions  surrounding  it. 

!  plus  the  circulation  of  all  newspapers  which  are 
served  to  reatlers  in  each  of  the  communities  and 
minor  civil  divisions  lister! .  The  latter  informa¬ 
tion  is  furnished  either  by  Editor  &  Piblisher 
from  the  latest  available  material,  or  by  publishers 
from  their  own  records. 

The  Metropolitan  District  is  not  a  new  census 
'  concept.  A  similar  grouping  of  cities  and  minor 
dvil  divi.sions  was  made  up  in  the  1930  census  for 
96  cities.  .At  the  instance  of  the  .American  Mar¬ 
keting  .As.sociation,  the  American  .Association  of 
Advertising  .Agencies  and  other  groups  interested 
in  analyses  of  (xipulation  groupings,  the  number 
of  cities  was  increased  in  the  1940  census,  and  a 
new  definition  u.sed  in  arriving  at  delimitation  of 
the  districts.  .According  to  the  bureau’s  an¬ 
nouncement  : 

“MetrofKilitan  districts  have  lieen  set  up  for  u.se 
;  in  the  1940  Census  in  connection  with  cities  of 
I  50,000  or  more,  two  or  more  such  cities  .some¬ 
times  being  in  one  district.  In  addition  to  the 
I  I  central  city  or  cities,  the  general  plan  has  been  to 
I  include  in  the  district  all  adjacent  or  contiguous 
'  minor  civil  divisions  (town.ships,  etc.)  having  a 
'  population  of  150  or  more  per  .square  mile.  The 
metropolitan  di.st''  t  is  thus  not  a  political  linit. 

!  but  rather  an  art.  iclncling  all  the  thickly  .st  Jed 
territory  in  and  around  a  city  or  group  of  cities. 
It  tends  to  be  a  more  or  less  integrated  area,  with 
common  economic,  .social  and,  often,  administra¬ 
tive  intere.sts.” 

That  definition  was  reached  after  several  years 
of  studying  many  methods  of  presenting  the  pic¬ 
ture  of  a  city  and  its  environs  on  a  plan  which 
would  be  closely  comparable  for  all  cities.  No 
claim  is  made,  either  by  the  Bureau  of  the  Census, 
the  American  Marketing  Association,  or  by  Editor 
k  Publisher,  that  this  goal  has  been  100  per  cent 
attained.  While  the  definition  fits  90  per  cent  of 
the  140  cities  listed  with  accuracy,  it  is  not  re¬ 
garded  as  complete  by  local  interests  in  a  dozen 
or  more.  To  these  it  must  be  .said  that  the  Bureau 
of  the  Census  was  not  guided  by  any  existing 
definitions  of  trading  areas,  retail  or  otherwise,  or 
any  considerations  of  flow  of  traffic  to  and  from 
I  the  retail  center. 

Experience  of  newspapers  and  advertising  in¬ 
terests  with  the.se  methods  of  defining  a  metropoli¬ 
tan  district  has  long  since  proven  that  they  can¬ 
not  be  used  in  any  comparable  degree  for  any 
important  number  of  cities.  On  the  other  hand, 
he  use  of  the  population  density  key  does  pro¬ 
duce  comparable  results,  with  few  di.screpancies 
from  those  generally  arrived  at  by  local  interests 
'  conversant  with  all  the  facts  of  local  population 
and  trade.  The  apparent  injustices  of  which  a 
few  complaints  have  come  to  Editor  &  Publisher 
are,  indeed,  important  to  those  immediately  con- 
temed  with  them,  but  from  a  statistical  standpoint 
they  are  relatively  minor. 

Shortly  after  the  Census  material  became  avail¬ 
able  in  April,  1941,  Editor  &  Publisher  received 
numerous  requests  from  advertising  agency  people 


for  newspaper  circulation  data  which  could  be 
squared  with  the  population  and  housing  informa¬ 
tion  of  the  Census  reports.  No  .such  compilation 
had  ever  been  made,  and  none  of  the  advertising 
interests  seemed  especially  anxious  to  undertake 
the  arduous  and  ex|)en.sive  ta.sk  of  correlating  the 
«‘xisting  data  on  circulations  with  the  new  census 
groupings.  Early  in  the  Summer,  Editor  &  Pub¬ 
lisher  began  the  as.sembly  of  the  circulation  fig¬ 
ures,  checking  them  and  breaking  them  down  for 
city  and  minor  civil  division  listing.  .Again,  in  90 
jier  cent  of  the  di.stricts.  no  difficulty  was  encoun¬ 
tered,  but  in  the  remaining  group  differences  in 
circulation  practices  and  in  available  information 
brought  minor  complications.  All  figures  com¬ 
piled  by  Editor  &  Publisher  have  been  submitted 
to  all  newspapers  listed  for  eorrection  and  ap¬ 
proval.  Where  such  O.K.  has  been  received  or 
corrections  made,  the  figures  are  li.sted  as  “Pub¬ 
lisher’s  .Analysis”  for  the  date  to  which  they  were 
corrected  or  approved.  If  the  publisher  failed  to 
return  the  figures  sent  to  him,  the  listing  carries 
the  footnote,  “Editor  &  Publisher  Analysis.” 

One  of  the  difficulties  encountered  in  large  cities 
was  the  fact  that  available  figures  do  not  show 
the  number  of  evening  new.spapers  purcha.sed  at 
the  central  city  but  read  in  suburban  homes,  nor 
of  morning  papers  bought  in  the  suburbs  and  read 
on  the  way  to  the  city.  There  is  absolutely  no 
method  at  hand  for  the  correction  of  this  distor¬ 
tion,  but  since  its  exi.stence  is  familiar  to  all  buyers 
of  newspaper  advertising,  it  was  considered  best  to 
u.se  the  figures  either  as  stated  in  available  records 
or  as  furni.shed  ov’er  a  publi.sher’s  .signature.  This 
condition  applies  to  all  great  cities  with  large 
community  populations. 

At  the  request  of  several  metropolitan  news¬ 
papers,  the  circulation  breakdown  for  minor  civil 
divisions  has  been  omitted,  with  only  the  net  paid 
for  city  zone  and  total  circulation  shown.  The.se 
publishers  contend,  with  some  justice,  that  an 
analysis  which  does  not  depict  their  readership 
in  its  proper  distribution  between  city  and  suburbs 
gives  a  false  picture  to  the  buyer.  Editor  &  Pub¬ 
lisher  does  not  completely  concur  with  that  argu¬ 
ment,  believing  that  competent  space  buyers  know 
that  evening  papers  are  bought  in  the  city  and 
carried  to  prosperous  suburbs,  while  morning  pa¬ 
pers  are  usually  delivered  in  the  suburbs  and  car¬ 
ried  to  the  city.  Our  view  is  that  this  presenta¬ 
tion  of  population,  housing  statistics,  and  news¬ 
paper  circulations  does,  in  the  broad  view,  give 
the  complete  newspaper  coverage  story. 

.Another  factor  which  led  to  some  correspon¬ 
dence  was  that  while  total  circulations  are  stateil 
as  a  net  average  for  either  a  6-  or  12-month  period, 
the  circulation  figures  for  the  city  zone  and  minor 
civil  divisions  are  shown  on  the  basis  of  one  day’s 
distribution.  Since,  in  most  large  cities,  the  one- 
day  distribution  figures  include  returns,  it  is  pos¬ 
sible  that  the  sum  of  the  figures  for  the  city  zone 
and  minor  civil  divisions,  plus  circulation  outside 
of  the  metropolitan  area,  will  exceed  by  as  much 
as  10  to  15  per  cent  the  net  paid  average  total. 
In  some  instances,  publishers  have  corrected  the 
detailed  listing  from  their  own  records  to  show  an 
average  net  figure  for  each  community.  In  other 
cities,  newspaper  records  do  not  reveal  this  in¬ 
formation  on  an  average  basis,  and  the  figure 
showm  is,  therefore,  the  total  distribution  for  a 
single  day.  In  the  majority,  again,  more  than  90 
per  cent  of  the  140  districts  listed,  there  wdll  be  no 


notable  variation  lietwcen  the  net  and  the  gro.ss. 

.And,  as  hinted  alnive,  the  pattern  of  total  news- 
jiajier  distribution  and  of  ixipulation  density  in  the 
metropolitan  district  <lo  not  neces.sarily  coincide. 
The  district  which  the  newspapers  and  retail  mer¬ 
chants  of  Chicago,  for  instance,  consider  “metro- 
IKilitan”  differs  with  that  laid  down  by  the  Cen¬ 
sus  Bureau;  the  latter  omits  .some  areas  which 
have  a  total  population  of  about  300.000.  It  just 
happens  that  the  den.sity  of  150  jieople  to  the 
square  mile  was  not  maintained  in  intervening 
areas,  just  lieyond  there  are  enough  people  to 
Ik*  of  more  than  pa.s.sing  interest  to  the  news¬ 
papers  and  merchants  of  the  city. 

In  cities  where  newspajiers  have  circulations 
extending  far  lieyond  the  Census  definition  of 
their  metropolitan  districts,  publishers  have  con¬ 
tended  that  the  new  set-up  does  them  inju.stice. 
.Again,  be  it  said  that  these  circumstances  are 
generally  familiar  to  buyers  of  advertising,  and 
that  they  have  no  genuine  relationship  to  the 
project  of  creating  a  mechanism  that  will  be  use¬ 
ful  in  the  construction  of  advertising  plans  and 
campaigns.  New.spa|)ers  with  .strong  circulations 
among  the  oc*cupied  dwellings  of  the  metropolitan 
district  (which  corresjKuids  approximately  to  the 
"families”  cla.s.sification  in  former  census  tables) 
and  also  have  exten.sive  circulation  beyond  that 
district  can  offer  adverti.sers  a  plus  value  on  the 
strength  of  this  analy.sis.  The  figures  and  maps 
which  appear  on  the  follow  ing  pages  are  an  addi¬ 
tion  to  the  armament  of  adverti.sing  and  market¬ 
ing  men;  they  kno<*k  dow  n  no  selling  plan  now  be¬ 
ing  u.sed  by  newsjiapers  or  other  advertising 
meilia. 

Editor  &  Publisher  has  learned  by  inquiry 
among  magazine,  radio  and  outdoor  advertising 
interests  that  they  are  planning  to  u.se  the  new 
metropolitan  district  breakdowns  in  their  .selling 
as  soon  as  data  on  their  own  di.stribution  can  be 
correlated  with  the  Census  material.  So  far  as 
can  be  learned,  this  work  is  only  in  progress  now 
and  may  not  lie  completed  liefore  late  .Autumn. 
Publication  of  these  figures  now  for  daily  news¬ 
papers  in  140  cities  of  more  than  50,000  there¬ 
fore,  gives  newspapers  the  jump  on  competitive 
meilia  in  the  placing  of  Fall  1941  advertising 
schedules,  and  from  the  rapid  and  enthusiastic 
response  which  our  compiling  efforts  received  from 
most  of  the  publishers  concerned,  it  may  be  judged 
that  that  possibility  has  not  been  ov'erlooked  by 
newspapers. 

While  the  pre.sent  compilation  covers  only  cities 
of  more  than  50,000  population,  there  is  no  inten¬ 
tion  to  imply  that  communities  of  lesser  size  are 
not  important  in  the  national  sales  and  advertising 
structure.  .As  Frank  R.  Coutant  points  out  in  his 
article  on  another  page  of  this  issue,  the  formula 
that  has  been  applied  to  the  delineation  of  the 
present  group  of  cities  will  be  equally  useful  in 
defining  the  districts  for  cities  of  less  than  50,000 
population.  Without  any  doubt  that  work  will 
be  undertaken  both  by  the  Bureau  of  the  Census 
and  by  advertisers  and  sales  executives  interested 
in  cities  of  less  than  metropolitan  rank,  and  it  is 
not  rash  to  predict  that  the  pattern  will  soon  be 
laid  down  for  every  municipality. 

The  maps  which  illustrate  each  of  the  140  sur¬ 
veys  have  been  prepared  from  those  issued  by 
the  Bureau  of  the  Census.  Each  has  been  indi¬ 
vidually  redrawn  for  this  issue,  to  approximately 
(Continued  on  page  53) 
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A  New  Standard  Definition 
Of  Metropolitan  Districts 


By  F.  R.  GOUT  ANT 

Past  President,  American  Marketing  Association 


IN  PRESEINTING  newspaf)er  circu¬ 
lations  in  terms  of  the  140  Metro¬ 
politan  Districts  defined  by  the  1940 
Population  Census,  Editor  &  Publisher 
pioneers  the  first  practical  applica¬ 
tion  of  these  new  Census  data  to 
the  field  of  newspaper  advertising. 
Such  use  was  one  of  the  chief  pur¬ 
poses  of  defining  these  areas,  and  is 
right  in  step  with  similar  movements 
now  under  way  for  outdoor  and  maga¬ 
zine  advertising.  Standardization  of 
the  areas  of  markets  has  been  desired 
for  years.  Therefore,  the  new  Metro¬ 
politan  Districts  are  being  widely 
accepted  by  advertisers  and  their 
agencies,  also  by  sales  managements, 
as  an  important  contribution  to  better 
marketing. 

Maps  delineating  140  Metropolitan 
Districts,  and  bulletins  giving  figures 
on  population,  housing,  etc.,  have  al¬ 
ready  been  released  by  the  Bureau  of 
the  Census.  Business  Census  data 
(retail,  wholesale  and  manufacturing) 
based  upon  these  new  boundaries  will 
be  furnished  as  rapidly  as  figures  can 
be  compiled. 

Metropolitan  Districts  now  released 
comprise  only  areas  having  100,000  or 
more  total  population,  or  smaller 
areas  including  a  central  city  of  50,- 
000  or  more.  However,  there  is  no 
intention  to  concentrate  attention  on 
these  major  markets  to  the  neglect 
of  smaller  markets.  The  same  for¬ 
mula  can  be  applied  to  fixing  the 
boundaries  of  urban  markets  of  any 
size. 

The  Census  Bureau  provided  data 
for  the  most  important  cities  at  public 
expense  because  these  data  naturally 
have  the  widest  general  interest.  In 
addition  to  their  use  in  planning  ad¬ 
vertising,  the  data  also  have  other 
applications  to  the  problems  of  sociol¬ 
ogy,  city  planning,  local  businesses, 
etc. 

The  speed  shown  by  publishers,  ad¬ 
vertisers  and  their  agencies  in  accept¬ 
ing  the  results  has  inspired  three  in¬ 
dependent  groups  to  plan  preparation 
of  similar  population  data  for  smaller 
markets,  at  private  expense. 

Soon  we  shall  have  all  urban  mar¬ 
kets  defined  in  terms  of  how  far  out 
the  concentration  of  city  population 
actually  extends. 

The  need  for  such  market  data  has 
been  recognized  for  years.  Many  in¬ 
terests  have  offered  their  own  ver¬ 
sions  of  city  zone,  trading  zone,  shop¬ 
ping  areas,  etc.  However,  there  was 
no  agreement  upon  a  standard  for¬ 
mula.  Hence,  each  independent  effort 
added  to  the  confusion. 

Every  worker  in  the  field  of  adver¬ 
tising  whose  duties  include  the  study 
of  market  boundaries  has  long  been 
well  aware  of  conflicting  versions  as 
to  how  far  the  primary  area  of  a  city 
really  extends. 

Agency  media  managers,  advertising 
executives  (both  buyers  and  sellers) 
and  merchandising  people  have  prob¬ 
ably  been  more  bewildered  than 
helped  by  uncoordinated  attempts  of 
publishers  and  others  to  fix  the  boun¬ 
daries  by  “trading  influence”  or  other 
non-standard  factors. 

Corporate  city  limits  are  boundaries 
only  for  the  authority  of  the  muni¬ 
cipal  governments.  Policemen,  fire¬ 
men  and  sanitation  trucks  stop  at  the 
city  line.  Salesmen,  newspaper  car¬ 
riers  and  delivery-route-men  pay  no 


attention  to  the  political  boundary 
line,  but  work  into  suburban  areas 
extending  beyond  the  city.  Local  and 
national  advertising  likewise  keep  on 
traveling.  The  suburbs,  and  sometimes 
adjacent  smaller  cities,  are  all  part 
of  the  same  market  reading  the  same 
big  city  newspapers,  traveling  back 
and  forth  from  home  to  work,  and 
sharing  many  other  interests.  If  a 
village  of  1.000  population,  or  a  town 
of  10,000  population,  is  next  door  to 


of  Nelson  H.  Seubert,  who  has  served 
continuously  ever  since.  The  com¬ 
mittee  included  representatives  of 
publishers,  radio  broadcasting,  out¬ 
door  advertising,  agencies,  advertisers, 
marketing  counsellors,  and  various  as¬ 
sociations.  Four  officials  of  the  Bu¬ 
reau  of  the  Census  (members  of 
AMA)  serving  on  the  committee 
helped  to  keep  its  thinking  within  the 
bounds  of  the  legal  and  mechanical 
limitations  of  the  census. 


COUTANT  VIEWS  APPROVED 

Prior  to  publication  of  Mr.  Coutant's  article,  it  was  submitted  for 
approval  to  the  committee  which  drew  the  definition  and  to  the 
Bureau  of  the  Census.  This  approval  has  been  received  in  the  fol¬ 
lowing  language: 

"Your  article  on  Metropolitan  Districts  has  been  reviewed  by  Mr. 
C.  E.  Batschelet,  Geographer,  who  advises  that  it  is  factually  cor¬ 
rect.  We  will  be  glad  to  see  the  article  when  it  has  been  printed 
in  EDITOR  &  PUBLISHER." 


a  big  city,  in  an  advertising  or  mar¬ 
keting  sense,  it  is  part  of  that  big  city. 
CHiis  does  not  preclude  separate 
analysis  of  parts  within  a  major  mar¬ 
ket  that  have  special  local  import¬ 
ance.) 

While  the  need  for  standardization 
has  been  recognized  for  many  years, 
until  recently  no  one  had  found  an 
acceptable  general  formula  for  fixing 
the  boundaries  of  these  primary  ur¬ 
ban  areas.  Even  the  ABC  zones  used 
by  newspapers  are  different  (nar¬ 
rower)  from  the  city  zones  properly 
included  in  magazine  circulations. 

Newspapers  wrote  their  own  defini¬ 
tion  of  City  (carrier  delivery)  Zone; 
magazines  were  entitled  to  take  in  all 
the  towns  and  villages  whose  post 
offices  are  branches  directed  by  the 
Postmaster  of  the  central  big  city. 
And  there  are  so-called  “trading 
areas”  beyond  these  city  zones,  with 
11  different  systems  of  defining  the 
“trading  area.” 

Elach  group  compiled  statistics  of 
coverage  and  influence  that  were  in 
no  sense  comparable  with  each  other, 
because  they  had  no  common  lan¬ 
guage.  Elach  group  preferred  the 
boundary  that  best  served  its  own 
particular  purpose.  Though  each 
method  had  merit,  advertising  and 
marketing  strategists  could  not  com¬ 
pare  or  combine  the  data  supplied  by 
one  group  with  that  offered  by  an¬ 
other  group. 

Most  seriously  handicapped  by  this 
confusion  were  the  marketing  tech¬ 
nicians  (researchers,  counsellors  and 
plans  men)  90%  of  whom  are  mem¬ 
bers  of  American  Marketing  Associa¬ 
tion.  This  organization  has  only  one 
objective — the  advancement  of  science 
of  marketing.  Therefore,  to  AMA 
seemed  to  belong  the  responsibility 
for  trying  to  bring  order  out  of  the 
chaos.  Financed  solely  by  its  own 
members,  technically  qualified,  re¬ 
spected  for  competency  and  impar¬ 
tiality,  representing  both  buyers  and 
sellers  of  advertising,  the  AMA 
seemed  especially  well  qualified  for 
the  task. 

Therefore,  in  1937,  AMA  appointed 
a  Committee  on  Delineation  of  Mar¬ 
keting  Areas,  under  the  chairmanship 


Every  known  method  of  defining 
markets  was  sympathetically  consid¬ 
ered,  with  advocates  of  the  method 
present  whenever  possible.  Most  of 
these  methods  were  attempts  to  de¬ 
limit  the  trading  area,  shopping  area, 
zones  of  influence,  etc.  Some  were 
blocks  of  counties;  some  were  concen¬ 
tric  circles  with  tjie  point  of  the  com¬ 
pass  resting  on  the  geographic  center 
of  the  city;  some  were  radiating  lines. 

It  was  the  unanimous  conclusion  of 
the  committee,  and  of  all  who  sat  in 
its  councils,  that  there  is  no  such 
thing  as  a  retail  shopping  or  trading 
area.  A  shopper  may  go  100  miles  for 
a  new  dress;  she  would  not  walk  5 
blocks  for  a  cake  of  soap.  Where 
Madame  Shopper  goes  to  buy  is  im¬ 
measurable  except  for  specified  com¬ 
modities. 

Macy’s  in  New  York  delivers  pack¬ 
ages  in  Boston.  Marshall  Field  in 
Chicago  has  customers  all  over  the 
Middle  West.  The  New  York  Sunday 
News  is  on  sale  for  hundreds  of  miles 
around,  carrying  the  advertising  of 
New  York  stores  and  bringing  them 
business.  Other  big  city  newspapers, 
Sunday  editions  in  particular,  also 
cover  great  areas.  Sears,  Roebuck’s 
Philadelphia  branch  has  daily  retail 
delivery  service  all  over  the  New 
York  area. 

Hundreds  of  examples  were  re¬ 
viewed.  Some  of  the  most  earnest 
advocates  of  trading  or  shopping  areas 
readily  agreed  that  their  formulas, 
though  good  when  originated,  had 
little  meaning  in  present  day  market¬ 
ing  with  its  amazing  flexibility  of 
communication  and  transportation. 

By  common  consent,  therefore,  it 
was  agreed  that  the  formula  sought 
should  rest  on  only  one  factor — den¬ 
sity  of  contiguous  and  adjacent  popu¬ 
lation.  Technically  called  the  Popu¬ 
lation  Grid  method,  the  result  has  been 
popularly  called  the  “Fried  Egg  Sys¬ 
tem.”  The  Metropolitan  District  rep¬ 
resents  the  yolk  of  the  egg;  the  sur¬ 
rounding  population  in  the  zone  of 
influence  is  the  white,  which  we  did 
not  attempt  to  outline. 

The  Population  Grid  or  Fried  Elgg 
System  is  not  new.  It  was  applied 
by  the  Bureau  of  the  Census  as  early 


as  the  1910  Census.  For  the  1930  I 
Census  there  had  been  worked  out  ' 
96  Metropolitan  Districts,  to  which  ■ 
few  advertisers  paid  much  attention. 

A  new  standard  formula  was  sought 
^t  would  be  independent  of  opin- 
ions  and  consciences  of  local  author!- 
ties,  and  it  was  made  possible  by  a 
help  that  had  not  been  available  in 
any  previous  census. 

Between  the  1930  and  1940  Census, 
the  Federal  government  had  com¬ 
plete  its  mapping  of  Minor  Civfl 
Divisions  for  the  entire  country.  These 
are  called  by  dozens  of  different 
names,  varying  by  states.  They  are 
called  towns,  townships,  election  pre¬ 
cincts,  census  tracts,  etc.,  etc.  Minor 
Civil  Divisions  is  the  generic  name 
that  applies  to  them  in  all  states. 
These  are  in  ail  cases  fractions  wholly 
contained  within  counties.  TTiey  never  i 
straddle  county  lines.  Several  Minor 
Civil  Divisions  comprise  a  county. 
Therefore,  those  who  prefer  data  in 
terms  of  counties  still  can  add  to¬ 
gether  the  Minor  Civil  Divisions  to 
arrive  at  county  totals,  but  the  Cen¬ 
sus  Bureau  collects  and  publishes  its 
data  in  terms  of  Minor  Civil  Divisions. 

So  it  was  decided  that  the  commit¬ 
tee  would  recommend  that  the  Popu¬ 
lation  Grid  for  each  Metropolitan 
District  be  made  up  of  Minor  Civil 
Divisions.  It  was  also  agreed  that  the 
population  density  of  contiguous  and 
adjacent  Minor  Civil  Divisions  would 
decide  how  many  of  these  should  be 
included  in  the  Grid  of  each  Metro¬ 
politan  District. 

Essential  to  the  workability  of  the 
method  was  that  the  formula  should 
be  absolutely  uniform  for  all  parts 
of  the  country,  for  that  was  the  es¬ 
sence  of  standardization.  Hence,  each 
District  would  be  completely  compar-  ' 
able  with  others;  alike  for  every  part  ] 
of  the  country. 

In  1939  the  Bureau  of  the  Census 
invited  the  AMA  to  designate  one 
representative  to  work  with  represen¬ 
tatives  of  the  economists,  sociologists, 
etc.,  in  determining  the  final  formula 
to  be  used.  Paul  T.  Cherington. 
author  of  J.  Walter  TTiompson  Shop¬ 
ping  areas,  etc.,  i^as  appointed  by 
AMA;  two  independent  experts  by  the 
Bureau  of  the  Census.  A  committee 
of  three  headed  by  Mr.  Cherington 
fixed  the  final  formula.  They  decided 
that  Metropolitan  Districts  should  in¬ 
clude  all  adjacent  and  contiguous 
Minor  Civil  Divisions  having  a  popu¬ 
lation  density  of  150  or  more  per 
square  mile.  (Sometimes  interme¬ 
diate  sparsely  settled  territory  is  in¬ 
cluded  to  avoid  “islands.”) 

This  is  the  first  time  the  complete 
story  has  been  told  publicly  of  how 
the  Metropolitan  Districts  of  1940 
Census  were  determined.  It  is  be¬ 
lieved  that  readers  of  Editor  &  Pub¬ 
lisher  will  be  greatly  interested  in 
even  the  details,  because  of  the  tre¬ 
mendous  importance  of  this  new  tool 
of  marketing  and  advertising. 

The  AMA  group  of  technicians  do¬ 
nated  years  of  committee  work  that 
could  not  have  been  purchased  for 
$100,000.  Self  financing,  they  asked 
no  funds  or  support  from  anyone, 
and  owed  nothing  to  any  interested 
group.  They  have  been  completely 
unbiased,  by  reason  of  the  diversit; 
of  their  business  connections;  authoril 
tative,  because  of  the  competency  am 
high  rank  of  the  members  of  th 
Committee. 

Though  the  committee  realized  that 
its  labor  would  be  futile  unless  the 
final  results  won  the  approval  of  the 
makers,  buyers  and  sellers  of  adver¬ 
tising,  they  are  a  bit  breathless  from 
the  enthusiasm  with  which  Metropoli¬ 
tan  Districts  are  being  adopted. 
Several  great  corporations  have  al- 
(Continued  on  page  57) 
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A  GREAT  AGRICULTURAL  SECTION 
BOASTS  the  Best  Business  Outlook 

in  Two  Decades 


WE  sent  a  special  investigator  into  the  field 
— into  Minnesota,  into  North  Dakota  and 
into  South  Dakota.  He  interviewed  bank¬ 
ers,  real  estate  brokers,  farmers,  distributors;  retail 
merchants,  implement  dealers,  etc.  His  findings 
confirmed  reports  that  the  central  northwest  would 
harvest  the  best  crop  since  1920 — that  there  is  a 
strong  “back  to  the  farm”  movement. 


Knowing  that  manufacturers,  distributors  and 
advertising  agencies  would  be  particularly  alive  to 
the  possibilities  of  expanding  markets  this  fall,  we 
have  prepared  a  brief  repm-t  based  on  our  repre¬ 
sentative’s  survey  of  conditions  in  the  Dakotas  and 
Minnesota.  Just  clip  out  the  form  below,  fill  it  out 
and  mail  it  to  any  one  of  the  four  papers  indicated 
below  or  either  Ridder-Johns  office.  The  survey 
report  will  be  sent  to  you  by  return  mail. 
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-NORTH- 

DAKOTA' 


GRAND  fork! 


.DULUTl 


MINNESOTA' 


ABERDEENi 


ST.PAUL 


.CP^ 


SOUTH- 

DAKOTA 


COUPON 

Please  send 

“BUSINESS 

WEST.” 

me  a  copy  of  your  repmit  entitled 
OUTLOOK  IN  THE  NORTH- 

Name  . 

. . 

Address 

City . 

ST.  PAUL  DISPATCH-PIONEER  PRESS 
GRAND  FORKS  HERALD 


DULUTH  HERALD  dC  NEWS  TRIBUNE 
ABERDEEN  AMERICAN-NEWS 


Ridder'Johns,  Inc. 

National  Representatives 


342  Madison  Avenue*  New  York 


$16  Writrley  Bids.,  Chicago,  Ill. 


Dispatch  Building.  St.  Paul 
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EDITOR  &  PUBLISHER 


Don’t  Be  Fooled! 

Drawing  lines  on  a  map  cannot  submerge  the  MID¬ 
DLETOWN  (CONN.)  market  in  the  Hartford-New 
Britain  metropolitan  district  as  set  up  by  the  census 
bureau. 

Middletown  has  been  since  the  1600’s  and  is  today 
the  trading  center  for  Middlesex  County  and  towns  in 
adjacent  counties. 

Look  at  the  circulation  figures  for  Middletown,  Crom¬ 
well,  Portland  and  Middlefield!  The  domination  of 
THE  MIDDLETOWN  PRESS  in  these  towns  is  over¬ 
whelming,  and  it  is  the  same  in  other  seaions  of  the 
market  which  are  outside  any  metropolitan  district. 

The  complete  story  of  the  Middletown  market  is  con¬ 
tained  in  a  booklet  which  is  yours  for  the  asking.  It 
will  prove  that  this  market  of  65,000  people  cannot  be 
more  than  scratched  by  any  combination  of  newspapers 
which  does  not  include 

The  Middletown  Press 

Member  of  the  A.B.C.  Now  11,900  daily  net  paid. 

THE  JULIUS  MATHEWS  SPECIAL  AGENCY 

National  Representative 

New  York  Boston  Chicago  Detroit 


BRIDGEPORT.  CONN. 


Cireulation  Analytis 

A 

B 

B 

B 

B 

C 

1940 

1940  Owallina  Units 

Times- 

Combined 

Papula- 

Oecu- 

Star 

Talaaram 

(M) 

Poll 

Daily 

Poet 

Herald 

Area 

lion 

Total 

pisd 

(Eva.) 

(Eva.) 

(M4E) 

(Sun.) 

(Sun.) 

Bridarpart . 

FsirfidL . 

147,121 

40,240 

39,341 

22,207* 

10,324* 

28,458* 

38,782* 

19,702* 

15,101* 

21,135 

6.179 

5,513 

2,269 

1,267 

4,143 

5,410 

3,522 

1.210 

Stntfoid . 

Remainder  of  Metro- 

22,580 

6,361 

5,961 

3,037 

908 

4.459 

5,367 

3,909 

1.384 

poiitaa  District _ 

25,785 

7,544 

6,672 

1,693 

548 

2,636 

3,184 

1,955 

220 

Total  in  Metropolitan 

District . 

216,621 

60.324 

57,487 

29,206 

13,047 

39,696 

52,743 

29.088 

17,915 

Cirsulation  Outside  Distnet . 

3,395 

1,712 

7,590 

9,302 

3.149 

64.055 

Total  Distribution . 

32,601 

14,759 

47,286 

62.045 

32.237 

81,970 

A — PuUisher’i  Antlysis  of  Circulation  as  of  Dec.  31.  HHU. 

B — Publiihrr’i  Anilyiu  of  Cu^otion  u  of  Juo.  30,  IMl. 

C — Publidier'i  Ana]3nifl  of  Circulation  for  3  moo.,  March  31,  1041. 
*  Chjr  Zone. 


Look  at  the  Industrial  Employment  and  Man-Hours  curvet  shown 
below.  Industrial  Employment  hat  increased  from  31,707  people 
in  April  ’33  to  97,569  in  June  ’41,  and  Industrial  Man-Hours 
from  3,132,000  in  August  ’32  to  19,166,000  in  June  ’41.  No 
wonder  the  Hartford  Metropolitan  District  offers  one  of  the 
greatest  SALES  opportunities  in  the  country  today! 


LOOK  AT  THIS  13  YEAR  RECORD 


Industrial  Activity  in  Hartford  County 

1930  1931  1932  1933  1934  193S  1934  1937  1938  1939  1940 


//© 


msammwmm 


Jaaaarjr  I,  1929  -  100  Accepted  Nanaal 

The  Hartford  Metropolitan  District  includes  nearly  100%  of 
the  industrial  area  of  Hartford  County  as  well  as  the  towns 
of  Vernon  (Rockville),  Meriden,  Middlefield,  Middletown,  Crom¬ 
well  and  Portland  .  .  The  Hartford  Courant  is  the  newspaper 
that  REACHES  OUT  into  all  parts  of  this  truly  great  Metro¬ 
politan  area. 

Largest  Morning  Paper  in  New  England  Outside  of  Boston 
La-gest  Sunday  Paper  in  Connecticut 


Represented  Nationally  by  Gilman,  Nicoll  and  Ruthman 

New  York.  Boston.  Philadelphia.  Detroit.  Chicaco.  San  Francisco 
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WINOMV/ 
LOCK)  |l 


EAST 

Windsor 


WINDSOR 


KorVPordH 


(  Rockville] 

IVERNON  . 


Sloomfielp  cyj  South 

1  cr  WINDSOR 


FIVE  STAR  MARKET 


/AANCHESTERI 


WEST 
,  MARTFORI 


r-^EAST  \- 
HARTFORP 


if  Capital  of  the  State  of  Connecticut 

Year-round  employment  for  thousands  of  men 
and  women. 


unionville  "n 
[  Farmington' 


FARMINGTON 


Glastonbury 


Bristol 


if  Home  Plate  of  Forty-Four  Great  Insurance 
Companies 

Constant  payrolls  year  in  and  year  out. 


rocky 

hill 


CROMWELL; 


iSOUTHINOTOM. 


PORTLAMD. 


if  Industrial  Hartford 

with  enormous  peace-time  capacity  now  producing 
aircraft  engines,  propellers,  aircraft  assemblies  and 
controls,  machine  guns,  automatic  pistols,  machine 
tools,  forging  dies,  milling  machines,  tools,  small 
arms  components,  generators,  cartridge  cases,  fuses, 
typewriters,  lathes,  ammunition  materials  on  govern¬ 
ment  orders.  Employment  now  over  102,000,  up 
28,428  over  a  year  ago.  Present  average  weekly 
payrolls  $6,550,288.00. 


/WERIOEN 


Cireulaiion  Aniiytis 

A  B  C  C  E 

1»4e  New 

IMP  DwHIIng  UnHt  Hartford  Britain  Briatol 

Popula-  OocM-  Courant  Courant  Timai  Herald  Preti 

tioo  Total  piad  (M)  (Sun.)  (Eva)  (Eva)  (Eva) 

166,287  45.217  44,366  22,168*  36,120*  58,123*  45  . 

68,685  17,390  17,274  3,058  5,933  401  16,218*  . 

5.230  1,346  1,334  250  524  57  1,078  . 

4409  1,035  990  277  435  808  . 

30,167  7,739  7,632  2,644  3,697  750  714  5,977 

18,615  4,883  4,788  ♦.  *•  «  . 

3,967  997  981  333  385  574  . 

5413  1,396  1417  595  805  789  . 

6,632  1,776  1,732  657  916  1,179  . 

23,799  6,489  6,380  2,162  4,056  1,062  . 

5,449  1,265  1,250  288  668  714  265  . 

6,935  1,823  1,801  454  843  80  1,578  . 

2,679  669  663  312  481  418  . 

9,649  2,486  2,403  397  485  117  53  . 

2,863  749  734  198  399  365  . 

33,776  9,188  8,897  ******  . 

9,644  2,407  2,367  **  **  **  . 

10,068  2,525  2,474  . 

4,347  1,129  1,108  177  476  435  . 

3,281  844  816  266  397  71  . 

1.230  476  278  63  87  . 

26,495  6,020  5,797  1,522  2,181  275  . 

4,321  1,306  1,141  315  480  43  . 

39,494  11,093  10,793  176  1,261  130  . 

8,978  2,727  2,622  1,449  1,644  967  . 


Area 

Hartford . 

New  Britain... 

Beriin . 

Bloomfield.... 

Briatol . 

Eaat  Hartford. 
Eaat  Windaor. 


if  A  Circulation  Bonus  of  28% 

Today  the  circulation  of  The  Hartford  Times  is  over 
75,000  daily.  Present  rates,  effeaive  January  1st, 
1936,  are  based  on  a  distribution  of  56,000. 


GlaatonltMiry.. . 
Manchester... 
Newinicton.... 

Plainville . 

Rocky  ^.... 
Southinaton . . . 
South  Windsor 
West  Hartford. 
Wethersfield.. . 

Windsor . 

Windsor  Looks . 

Cromwell . 

Middlefield.. . . 
Middletown... 

Portland . 

Meriden . 

V’emon . 


if  A  Highly  Successful  Advertising  Medium 

Advertising  records  are  important  only  as  they  reflect 
the  flow  of  sales.  Linage  reports  are  good  indices  of 
numerous,  successful,  and  progressive  retail  stores 
and  consumer  purchasing  power. 


Total  in  Metropolitan 

District..  .  502,193  132,975  129,938  37,761  62.272  67358  19,941 

Cireulstion  Outside  District .  8,778  14,155  5,027  320 

Tots!  Distributisn .  46,539  76,427  72,385  20,261 


The  Hartford  Times  Advertising  Record 

From  January  1st  to  July  31st 

Both  Morning  and  Evening  Daily  Newspapers 

8th  in  Retail 

loth  in  Automotive 

5th  in  Financial 

1 0th  in  Total  Display 

Nth  in  New  Passenger  Cars 

29th  in  General  (alcoholic  beverage 
advertising  not  accepted) 


Circulation  Analysis 


1940 

Dwslling  UnHt  Msridsn 

Oceu-  Journal  Rtcord 

Total  pied  (Eva)  (M) 

45,217  44,366  .  26 

17390  17,274  . 

1,346  1,334  .  79 

1,035  990  . 

7,739  7,632  . 

4,883  4,788  . 

997  981  . 

1,396  1,317  . 

1,776  1,732  . 

6,489  6,380  . 

1355  1,250  . 

I, 823  1,801  . 

669  663  . 

2,486  2,408  379  186 

749  734  . 

9,188  8,897  . 

2,407  2367  . 

2,525  2,474  . 

1,129  1,108  . 

844  816  . 

476  278  . 

6,020  5,797  .  57 

1306  1,141  . 

II, 093  10,793  6,031*  6,990 

2,727  2,622  . 


Middle.  Man- 

town  cheater 

Press  Herald 

(Eva)  (Eva) 


1940 

Popula¬ 

tion 

166,267 

68,685 

5.230 
4,309 

30,167 

18,615 

3,967 

5,313 

6,632 

23,799 

5,449 

6,935 

2,679 

9,649 

2,863 

33,776 

9,644 

10,068 

4,347 

3,281 

1.230 
26,495 

4,321 

39,494 

8,978 


Area 

Hartford . 

New  Britain — 

Berlin . 

Bloomfield . 

Briatol . 

Eaat  Hartford . . 
East  Windsor. . 
Firminatown. . . 

dastoobury _ 

Manchester.... 

Newinaton . 

Plainville . . 

Rocky  HiU . 

Southini^n.... 
South  Windsor. 
West  Hartford.. 
Wethersfield.., 

Windaor . . 

Windaor  Locks. 

Cromwell . 

Middlefield.... 

Middletown... 

Portland . 

Meriden . 

Vernon . 


678** 

336 

6,062* 

1,045** 

14 


Total  in  Metropolitan  District... .  502,193  132,975  129,938  6,410  7338  8,307 

Circulation  Outside  District .  406  3,218***  3,530 

Total  Distribution .  6,816  10,556  11,837 

A — Ihjblither'i  Analysis  of  Circulation  as  of  June  18, 1941. 

B — Publisher's  Analysia  of  Circulation  as  of  June  15,  1941. 

C — Publiaher's  Analysis  of  Circulation  as  of  June  30;  1941. 

D — Publiaher'i  Analysis  of  Circulation  as  of  Sept.  30, 1940. 

E — Publiaher's  Analysis  of  Circulation  as  of  March  31, 1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figure. 

***  Wnllingford  (in  bordering  New  Haven  Met.  DiatJ  Circulation  of  2,657  included  in  these  figureA 


A  Gannett  Newspaper 

J.  P.  McKinney  &  Son  New  York,  Chicago,  San  Francisco 


§  Orange 


HAVEN 


MILFORD 


District. 


OHESIRE 


DURHAM 


'NAUGATUCK 


WA14N6E(H^ 


SOUTHBURy 


BEACON 

FALLS 


OXFORD 


BETHAH' 


SAYBROOK 


NORTH  : 

DRANFDRD! 


Wooo^  ^  1'^ 


\  WEST- 
;CL1NTON\BROOK 


GUILFORD 


SHELTON 


TEST 

in 

Register  City” 


FAMILY  COVERAGE 


"Greater  New  Haven" .  103.3% 

"Metropolitan  Area"  .......  92.6% 

+  plus 

Outlying  Territory .  57.0% 


TOTAL  "REGISTER  CITY"  COVERAGE 
86.7% 
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EDITOR  &  PUBLISHER 

NEW  HAVEN,  CONN. 


Send  for  our  16-page  color  brochure 
**Regi8ter  City^*  describing  this  test  market 


€lie  Hawn  Etitjeiter 


NEW  HAVEN,  CONN. 


SOUTHINGTON 


A 

New  Haven 


Circulation  Analyeit 
B  B 


Area 

New  Haven . 

Ansonis . 

Branford . 

Derby . 

East  Haven . 

Hamden . 

Milford . 

North  Haven . 

Orange . 

Seymour . 

Wallingford . 

West  Haven . 

Woodbridge . 


Circulation  Outaide  District . 

Total  Distribution . 

A — Editor  &  Publisher’s  Analysis  of  Circulation  as  of  June  30,  1940. 
B — Publisher's  Analysis  of  Circulation  as  of  March  31,  1941. 

C — Publisher's  .Analysis  of  Circulation  as  of  June  30,  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 

t  Greater  New  Haven  Figurea.  t  Included  in  Greater  City  Total. 


1940 

1940  Dwelling  Units 

Journal- 

Popula- 

Occu* 

Courier 

RealMar 

Regitter 

Sentinel 

tion 

Total 

plod 

(M) 

(Eve.) 

fSiun.) 

(Eve.) 

160,605 

44,148 

42,488 

18,486* 

55,405t 

29.343t 

19,210 

5,085 

4,967 

738 

1,784 

1,648 

8,946* 

8,060 

3,336 

2,228 

713 

1,859 

1,597 

10,287 

2,679 

2,501 

283 

958 

851 

2,380** 

9,004 

2.970 

2,318 

67** 

1.889t 

1.766: 

23,373 

6,387 

6,243 

688 

5,361 1 

4,887: 

16,439 

6.897 

4,611 

415 

1,713 

1,331 

5,326 

1,531 

1,448 

316 

977t 

843: 

2,009 

589 

554 

80 

417 

316 

6,754 

1,870 

1,783 

110 

727 

717 

1,497** 

14,788 

4,014 

3,805 

277 

2,342 

1,736 

30,021 

8,541 

8,089 

** 

7,063: 

6,324: 

2,262 

616 

570 

127 

418 

384 

308,228 

88,663 

81,795 

22,233 

65,623 

51,743 

8,946 

710 

9,299 

8,029 

145 

22,943 

74,922 

59,772 

9,091 

Register  City 

New  Uaven  A\etpopolitan  District 
ABC  CITY  Zone 


for  august  23,  1941 
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NO  WASTE 


When  a  man  throws  away  half- 
smoked  cigars,  either  he  has 
money  to  burn  or  a  large  cigar  is 
more  than  he  can  use. 

Advertisers  —  who  haven't 
money  to  burn — cannot  afford 
to  overlook  the  New  Haven 
Journal-Courier.  While  it  doesn't 
cover  the  entire  market,  its  cir¬ 
culation  is  97%  concentrated  in 
Metropolitan  New  Haven— con¬ 
stituting  a  potential  market  of 
100,000  readers  daily — a  cus¬ 
tom-cut  market,  free  of  waste. 

97%  CONCENTRATED 
90%  HOME  DELIVERED 


THE  NEW  HAVEN 

JOURNAL -COURIER 


JuUkb  Maffccwt.  Sfciml  AapraMitaNvas 


Tells  of  Blitz  Effect 
On  London  Newspapers 

THE  WAR  has  necessitated  many  re-  very  limited  amount  of  advertising 


strictions,  but  in  few  directions  has 
the  cutting  down  of  consumption  been 
so  severe  as  in  the  use  of  newsprint, 
writes  G.  P.  Simon,  general  manager 
of  the  London  Daily  Telegraph  in  Edi¬ 
tor  &  PuBUSHER.  In  pre-war  days  the 
Daily  Telegraph  published  many  is¬ 
sues  of  30-32  page  papers,  and  its 
average  size  over  many  months  was 
something  over  28  pages.  Today  it  is 
limited  to  6  pages,  and  in  this  shadow 
of  its  former  self  it  is  endeavoring, 
with  an  astonishing  degree  of  success, 
to  maintain  the  well-known  features 
for  which  it  has  been  famous  for 
many  years.  All  other  newspapers 
have  had  similar  difficulties,  but  the 
cut  in  many  cases  has  not  been  so 
great  since  their  average  paging,  pre¬ 
vious  to  the  war,  was  in  the  neigh¬ 
borhood  of  20. 

Limitation  on  Ads 

One  immediate  effect  of  the  restric¬ 
tion  in  the  size  of  the  daily  issue  is 
inevitably  the  limitation  both  in  the 
volume  of  advertising  and  in  the  size 
and  frequency  of  announcements. 

The  newspaper  which,  in  normal 
times,  mcikes  a  feature  of  “Want”  ads 
is  under  a  still  further  handicap. 

The  situation  in  regard  to  display 
announcements  is  similarly  surround¬ 
ed  by  difficulties.  It  is  possible  for 
newspapers  to  carry  only  a  small  pro¬ 
portion  of  the  announcements  that 
are  offered  to  them,  with  the  result 
that  solus  positions  offering  guaran¬ 
teed  insertion  are  today  in  greater 
demand  than  ever. 

Each  page  in  the  modicum  allowed 
us  of  six  per  day  can  carry  only  a 


in  deference  to  editorial  requirements, 
the  question  of  makeup  and  general 
appearance. 

This  makes  not  only  for  limitation 
of  the  size  of  advertisements,  but  also 
restricts  the  number  of  advertisers 
who  can  obtain  publicity  each  day, 
and  in  the  case  of  the  paper  with 
which  I  am  connected  out  of  the  six 
pages  there  are  three  on  which  one 
display  advertisement  only  can  be  ac¬ 
cepted,  and  that  is  no  larger  than 
eight  inches  double-column. 

This  has  resulted  in  the  enforce¬ 
ment  of  a  maximum  size  of  space  for 
what  we  call  run-of-paper  advertis¬ 
ing,  that  is,  ordinary  day-to-day  ad¬ 
vertising  of  all  types  of  commodity. 
The  introduction  of  this  “rationing” 
plan  is  helping  to  meet  the  situation, 
but  to  provide  a  complete  solution 
one  would  have  to  offer  each  adver¬ 
tiser  something  in  the  nature  of  one 
inch  single-column,  which  is,  of 
course,  impossible. 

The  use  of  single-column  advertis¬ 
ing  has,  of  course,  increased  tremen¬ 
dously,  and  this  has  inevitably 
brought  about  the  use  of  “reminder” 
copy. 

The  influx  of  institutional  advertis¬ 
ing  which  was  generally  expected  at 
the  beginning  of  the  war  has  not  been 
great,  and  I  think  this  is  largely  ac¬ 
counted  for  by  the  fact  that,  in  a 
small  paper  with  few  advertisers’  an¬ 
nouncements  in  it,  more  space  is  re¬ 
quired  to  get  over  one’s  story.  There¬ 
fore,  there  is  no  need  to  limit  one’s 
appeal  to  a  purely  institutional  or 
“prestige”  advertisement. 


In  MEBIDEN,  CONN., 

payrolls  are  at  a  record  highl  (Average 
weekly  industrial  payrolls  UP  74%  first 
5  months  1941;  currently  running  95% 
ahead  of  a  year  ago.) 

This  booming  market  con  be 
reached  ONLY  through 

The 

Meriden 
Record 


cIreuUtIo*  (3/31/41 

AlC  Pub.  Stata.)  and  carrias  M%  mara  advartltlna 

(DaLiuar— 4  mo*.  1341)  than  any  othar  MEMOEN' 

papar.  _  „  _  . 

No  auttida  nawtpapar  baqint  to  campara  with  THE 
RECORD'S  cevara4*  of  tha  Marldaa- 
WalUngford  aiarkat. 


1939 


1940 


I  1941 


Rtf.  by  Gilman.  Nicoll  t  Rothman.  Mmir  York.  Batten,  Phila.,  Chicata,  Oatrait,  San  FraimiKa 


I 


8-NEW  ENGLAND— CONNECTICUT— MAINE— NEW  HAMPSHIRE 


EDITOR  <S  PUBLISHER 


THOMA^TON 


WATERTOWN 


iWATERBU 


OLE  BURY' 


Circulation  Analyiic 
“  B  • 

Combinad  Sundi]i 
Daily  Tdifnw 


1M0  E 

Dwelling  Unite  Preta- 

Oceu-  Herald  Expraea 


Portland . 

South  Portland. 
Weetbrook . 


Ckeulation  Analyaie 


WATERBURY.  CONN 

1940  1040  Dwelling  Unite  Demo-  Rapub-  Combined  Rapub-  tuck 

Popula-  Oeeu-  crat  llcan  American  Daily  lican  Newi 

Area  lion  Total  piad  (Eve.)  (M)  (Eva.)  (MAE)  (Sun.)  (Eva.) 

Waterbury .  90314  26,001  25,395  8,254*  7,421*  16,613*  24,034*  13,607* 

Plymouth .  6,043  1,648  1,555  224  180  97  277  119  . 

Thomaaton .  4,238  1,200  1,163  352  575  478  1,053  779  . 

Watertown .  8,787  2,284  2,189  118  263  770  1,033  569  . 

Beacon  FaUs .  1,756  474  457  50  89  59  148  84  . 

Oeahire .  4,352  1,179  1,124  93  118  254  372  274  . 

Middlebury .  2,173  710  585  .  69  144  213  199  . 

Naugatuck .  15388  4,260  4,178  1,002  987  1,563  2,550  1,731  . 


Remainder  of  MetTiii|iiiiHlaa  Dirt. 


Total  in  Metropolitaa  Dietiict. 


Circulation  Outaide  Diatrict . 

Total  Distribution . 

B — Publisher's  .knalysis  of  Circulation 
**  Included  in  City  Zone  Figures. 


District .  144,822  38,729  37387  10,141  9,725  20,155  29,880  17,841 

Circulation  Outaide  District .  358  6,003  288  6,291  4,526 

ToUl  Distribution .  10,499  15.728  20,443  36,171  22367 

.4— Editor  t  Publisher’s  .Analysis  of  Cireulatien  as  of  Sept.  30,  1940.  *  City  Zone.  , 


Gopf^town 


HICH-SPOT 


MARKET 


FORBES  MAGAZINE  JULY  ISrii  ISSUE 


WotorWry.  Connocticut.  ''T>w  Bfo&s  C«nt«r  of  World",  •  ro^ 
idhf  bocomtng  on*  of  th*  r<K*st  morktts  m  th*  «nrir*  coursiry.  Alroedy  th* 
9Mrfvn*nt  hes  ptocod  w*ll  ow*r  $50,000,000  m  dtfon**  erdirt  irt  iM 
Iftrmng  city  All  tfnploym*nl  rocord*  hov*  b*«n  broken  DurmQ  th*  month 
of  Jun*  45,750  p*r«on«  taror*  *mp»oyd  m  WotOfbwry,  o  tfOin  of  10,000 
over  th*  month  of  Jtm*,  1940 


Put  this  f*rttl*  morket  to  work  for  yOu  Through  Th*  Wel*rbury 
fUpubl<an  &  Amertcon  Th*  only  modium  thot  compl*t*ly  colors  not  only 
Wotorbury.  but  th*  •ntrro  Northw*«t*m  Conroct<ul  morkot 


WATERBURY 

REPUBLICAN  -  AMERICAN 

MORNING  SUNDAY  EVENING 

national  hffKESINTATlVCS 

GILAAAN  NICOLL  iUTHMAN  —  New  York  —  iMten  —  CK««y«  —  Oetrost  —  Pkal«4e(o**'*  —  froiaerte* 
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BOSTON,  MASS. 


Circulation  Analysis 


Boston  .  . 

BrTsrly 

Brockton  . 

CambridKc. .  . 

(Tielsea . 

Everett . 

Oloueester . 

Lynn . 

Malden . 

Medford . 

Melrose . 

Newton . 

Peabody . 

Quincy . 

Revere . 

Salem . 

Somerville . 

Waltham . 

Woburn . 

Remainder  of  Metropolitan  District.. 


1940 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

1940 

Popula- 

Dwelling  Units 
Occu- 

Boston 

Globe 

Globe 

Combined 

Daily 

Globe 

Herald 

Traveler 

Combined 

Daily 

Herald 

Post 

Post 

Record 

American 

Combined 
Dally  1 

Advertiser 

tion 

Total 

pied 

(M) 

(Eve.) 

(M*E) 

(Sun.) 

(M) 

(Eve.) 

(MAE) 

(Sun.) 

(M) 

(Sun.) 

(M) 

(Eve.) 

(MAE) 

(Sun.) 

770,816 

211,451 

197,407 

73,482* 

139,250* 

212,732* 

178.875* 

72,398* 

184,856* 

257,254* 

98,938* 

207,760* 

103,671* 

171.498* 

115,574* 

287,072* 

166,942* 

25,537 

7,520 

6,987 

7S9 

785 

1,574 

1,919 

1,170 

1,544 

2,714 

1,704 

3,224 

2,333 

1,098 

1,166 

2,264 

2,566 

62,343 

18,971 

18,140 

1,613 

453 

2,066 

3,916 

1,646 

1,604 

3,250 

2,629 

4,699 

4,701 

3,599 

1,071 

4,670 

7,100 

110,879 

30,184 

28,724 

5,930« 

11,829** 

17,759** 

12,762** 

6,546** 

12,321** 

18,867** 

6,702** 

1.5,433** 

7,062** 

12,863** 

12,245** 

25,108** 

12,899** 

41,259 

10,551 

9,9.57 

1,138** 

2,597** 

3,735** 

2,727** 

495** 

2,614** 

3,109** 

815** 

3,688** 

1,757** 

5,078** 

2,624** 

7,702** 

4,830** 

46,784 

12,033 

11,763 

1,729** 

4,443** 

6,172** 

4,827** 

702** 

3,296** 

3,998** 

1,479** 

5,943** 

2,619** 

3,846** 

3,130** 

6,976** 

4,871** 

24,046 

8,230 

6,555 

564 

497 

1,061 

1,462 

656 

947 

1.603 

1,094 

2,280 

2,098 

1,133 

1,098 

2,231 

2,688 

98,123 

29,364 

27,603 

4,049** 

2,078** 

6,127** 

6,889** 

2,639** 

3,592** 

6,231** 

3,507** 

8,865** 

6.447** 

9,943** 

3,956** 

13,899** 

13,228** 

58,010 

15,953 

15,367 

2,190** 

3,548** 

5.738** 

5,975** 

1,399** 

4.546** 

5.945** 

2,390** 

6,231** 

3,540** 

4,631** 

3,096** 

7,727** 

5,946** 

63,063 

16,541 

16,023 

2,580** 

4,494** 

7,074** 

7,245** 

LOSiy" 

4.419** 

t>,249** 

3,071** 

7,229** 

3,867** 

2,835** 

2,286** 

5,121** 

4,899** 

25,333 

7,125 

6,897 

1,274** 

1,314** 

2,588** 

2,958** 

1,735** 

1.730** 

3,465** 

2,540** 

2.729** 

1,665** 

.590** 

498** 

1,088** 

1,426** 

69,873 

18,348 

17,441 

2,747** 

3,790** 

6,537** 

5,537** 

7,806** 

6,982** 

14,788** 

9,612* 

6,357** 

3,265** 

2,759** 

1,680** 

4,439** 

4.102** 

21,711 

5,688 

5,492 

425 

226 

651 

1,056 

416 

493 

909 

616 

1,477 

1,461 

1,443 

483 

1,926 

2,463 

75,810 

21,819 

20,386 

2,935** 

5,131** 

8,066** 

8,887** 

2,707»* 

6,139** 

8,846** 

5,418** 

8,188** 

4,710** 

4,861** 

2,553** 

7,414** 

7,306** 

34,405 

9,232 

8,497 

836** 

1,385** 

2,221** 

2,750** 

301** 

2,019** 

2.320** 

780** 

3,357** 

1,725** 

2,160** 

1,757** 

3,918** 

3,753** 

41,213 

11,050 

10,552 

810 

645 

1,455 

2,200 

1,342 

1,875 

3,217 

1,650 

3,992 

3,525 

3,029 

1,876 

4,905 

5,330 

102,177 

27,339 

26,271 

4,091** 

8,604** 

12,695** 

11,895** 

1,663** 

6,575** 

8,238** 

3,148** 

12,195** 

6,527** 

7.919t* 

8,303** 

16,222** 

10,000** 

40,020 

9,409 

9,172 

1,458** 

1,775** 

3,233** 

3,686** 

1,266** 

3,069** 

4,335** 

2,401** 

3,748** 

2,571** 

2,354** 

1,248** 

3,602** 

3,916** 

19,751 

4,730 

4,580 

538** 

1,581** 

2,119** 

1,975** 

504** 

1,003** 

1,407 

707** 

1,900** 

1,197** 

821** 

833** 

1,654** 

1,740** 

619,341 

175,584 

158,568 

6,498 

11,883 

18,381 

23,311 

8,443 

9,171 

17,614 

12,691 

16,945 

13,471 

7,224 

6,073 

13,297 

19,769 

Total  in  Metropolitan  District .  2,350,514  651,127  606,382 

Circulation  Outside  District . 

Total  Distribution . 

.4— Editor  i  Publisher's  .Analysis  of  Circulation  as  of  March  31,  1041. 
*  City  Zone. 

*•  Included  in  City  Zone  Figures. 


84,181  153,739  237,920  212,739 

49,900  12,536  62,436  99,767 

134,081  166,275  300,356  312,506 


86,071 

41,339 

127,410 


200,490  286,561 

21,017  62,356 

221,507  348,917 


119,322 

51,223 

170,545 


240,377 

127,896 

368,273 


131,260 

132,332 

263,592 


189,024 

127,341 

311,460 

206,858 

127,155 

33,025 

165,065 

318,521 

316,179 

160,366 

476,545 

525,379 

(Continued  on 

page  10) 

This  New  and  Exclusive  Editor  &  Publisher  Service  Reveals 

The  complete  coverage  of  markets  enjoyed  by  advertisers  who  concentrate  in  newspapers. 

Newspaper  Men — Space  Buyers  and  Advertising  Managers  will  be  interested  in  every  Analysis. 


10— NEW  ENGLAND— MASSACHUSETTS 


EDITOR  &  PUBLISHER 


BOSTON,  MASS.  (Cont.) 


Boston . 

Beverly . 

Brockton . 

Cambridge . 

Chelsea . 

Everett . 

Gloucester . 

Lynn . 

Malden . 

Medford . 

Melrose . 

Newton . 

Peabody . 

Quincy . 

Revere . 

Salem . 

Somerville . 

Waltham . 

Woburn . 

Remainder  of  Metropolitan  District . 


Circulation  Analyaia 


H 

F 

H 

B 

C 

C 

C 

A 

D 

E 

F 

G 

A 

1940 

Brockton 

Lynn 

Quincy 

Waltham 

1940 

Dwelling  Unitt 

Beverly 

Enterprise- 

Cheltea 

Gloucester 

Lynn 

Telegram- 

Telegram- 

Malden 

Medford 

Patriot- 

Salem 

News- 

Woburn 

Popula- 

Occu- 

Times 

Times 

Record 

Times 

Item 

News 

Newt 

News 

Mercury 

Ledger 

News 

Tribune 

Times 

lion 

Total 

pled 

(Eve.) 

(Eve.) 

(Eve.) 

(Eve.) 

(Eve.) 

(Eve.) 

(Sun.) 

(Eve.) 

(Eve.) 

(Eve.) 

(Eve.) 

(Eve.) 

(Eve.) 

770,816 

211,451 

197,407 

102 

79 

58 

75 

17 

21 

274 

34 

25,537 

7,520 

6,987 

4,812 

2,025 

62,343 

18,971 

18,140 

110,879 

30,184 

28,724 

4U59 

10,551 

9,957 

3,603 

46,784 

12,033 

11,763 

24,046 

8,230 

6,555 

5,64  7» 

98,123 

29,364 

27,603 

13,241* 

12,389* 

11,669* 

315 

58,010 

15,953 

15,367 

10,042 

63,083 

16,541 

16,023 

4,186 

25,333 

7,125 

6,897 

69,873 

18,348 

17,441 

1,563 

21,711 

5,688 

5,492 

96 

573 

1,025 

3,202 

75,810 

21,819 

20,386 

13,12'2* 

34,405 

9,232 

8,497 

516 

117 

41,213 

11,050 

10,552 

9,990* 

102,177 

27,339 

26,271 

40,020 

9,409 

9,172 

7,321* 

19,751 

4,730 

4,580 

3,851 

619,341 

175,584 

158,568 

323 

1,179 

5,325 

1,275 

2,083 

8,887 

3,890 

488 

Total  in  Metropolitan  District .  2,350,514  651,127  606,382 

Circulation  Outside  District . 

Total  Distribution . 


5,135  . 

94  . 

5,229  32,212 


7,001  18,624  14,828  14,911 


A— Editor  k  Publiaher's  Analysis  of  Circulation  as  of  March  31,  1941. 
B— Editor  4  Publisher's  Analysis  of  Circulation  as  of  June  30, 1940. 
C— Editor  4  Puhliahw’s  Analysis  of  Circulation  as  of  Dec.  31, 1940. 

j) _ Publi^er's  Analysis  of  Ciroulation  as  of  July  1, 1941. 

E— Editor  4  Publisher's  Analysis  of  Circulation  as  of  Sept.  30,  1940. 
F— Publisher's  Analysis  of  Circulation  as  of  June  30, 1941. 

Q _ Publisher's  Analysis  of  Ciroulation  as  of  Sept.  30,  1940. 

H— Publiaher's  Analyaia  of  Circulation,  as  of  March  31, 1941. 

*  Cty  Zone.  „ 

**  Included  in  City  Zone  Figures. 


22,030  19,696  9,406 


7,232  18,811  14.965  16,005  10,042  4.186  22.432  20.954  9,505  3,851 


QuincT 

(Maosachusetts)  “ 


I  I - ' 

L  p — r 

1  x 


Leads  New  England 
in  Defense  Contracts! 


Three  quarters  of  a  Billion  Dollara 
worth  of  work  gives  Quincy  two  to 
one  lead  over  any  other  community. 


1.  Fore  River  shipyard,  40  ships, 
$500,000,000. 

2.  Naval  Airship  Base,  $6,- 

000,000. 

3.  Naval  Base,  North 
r Quincy,  enlareed, 
$15,000,000. 

~  ^  4.  N  a  V  y  Ammunition 

r/%  sUUon,  $3,500,000. 

■  J  I  5.  Quincy  Adams  Yacht 
yard,  4  ships,  $1,000,> 

r^{  000. 


6.  Boston  Gear  Works, 
world  leader,  defense 
parts. 

7.  Lawley  shipyard,  es¬ 
cort  vessels. 


- -  —  -J  (PartUl  List) 

)  i  rJ  j - 

/  I  -J  /’  I  mystery  why  readen  pay  three 

I  4-  /  1  cents  for  the  Patriot  Ledger  in  a  two 

"^^1  G  /  I  cent  field— The  Patriot  Ledger,  averag- 

^  ^  /  I  ing  24  pages  a  day,  gives  complete  local 

I  I  and  intematltmal  news;  Is  a  sound 

I  shopping  directory. 

^  ■ 

Better  than  90  per  cent,  of  South  Shore  defense  workers  live 
within  Quincy’s  trading  area.  To  tap  this  rich  market,  the 
medium  that  gives  you  more  than  87  per  cent,  coverage  of  all 
homes  in  Quincy's  trading  territory  is  the 

Cllumiry 

OVUt  ISS  YBARS  OU> 

National  Representatives:  Bryant,  Griffith  and  Brunson 


IPSWICH 

^topsf.eld^  / 

y  >  HAMILTON  J  / 

;  \  'v  \ 

fMIODLETOWN^^'  \ 

\  ^  I  wenham 

J'  -  «ANCWE5-ITS 

I  r  \iioraTM  BevERLY  .  ^ 

/  Danvers  >  Beveblv 


$ALEM 


"A 

Over 

90^0 

home- 

delivered 

ABC 

Circu¬ 

lation 


The  Salem  News  » 

metro{X)litan  area  of  250,000 
people  embracing  much  of  Essex  County,  one  of 
the  wealthiest  areas  in  the  EasL  Salem’s  Retail 
Nationsi  Sales  run  more  than  50%  above  those  of  cities 

Rtpreswtatim  of  comparable  size.  Daily  coverage  available 

^^peciJ^Age^  through  The  Salem  News,  a  complete  and 

y*r*  localized  paper. 

Bostm 
Chicaffo 
Detroit 


SALEM  EVENING  NEWS 

Salem,  Massachusetts 


Ames  Bury, 


'/^RRI.'AAC' 


Freetown 


FALL  River 


MAVERHILL 


iAcu^hneT 


METHUEN 


NORTH  > 
ANDOVER 


DRACUT 


ANDOVER 


mtOWELU 


FAIR  HAVEN 


Westport 


'tewkjbory 


CHElMSFORPi 


DARTMounf 


DIUERICA 


FALL  RIVER-NEW  BEDFORD,  MASS. 


MASSACHUSETTS— NEW  ENGLAND- 11 


Circulation  Analysis 

AAA  Lowsll  B  C 

Law*  Law-  Com-  Law-  Sun  &  Haver-  New- 

1940  1940  Dwelling  Units  renee  rente  bined  rents  Citizen-  hill  burypoit 

Popula-  Occu-  Eagle  Tribune  Daily  Sunday  Leader  Gazette  News 

Area  tion  Total  pied  (M)  (Eve.)  (M  &  E)  Sun  (Eve.)  (Eve.)  (Eve.) 

Lowell .  101,389  25,584  24,938  3  28  31  .  33,589t  . 

Uwrence .  84,323  22,739  21,988  2,741*  16,761*  19,502*  . 

HaverhUl .  46,752  13,889  13,192  1  27  28  .  11,872*  . 

Newburyport .  13,916  4,330  3,834  .  125  3,412* 

Remainder  of  Metro- 

politae  District .  88,589  25,635  22,631  533  8,772  9,325  .  2,156  . 


Total  in  Metropolitan 

Distnct .  334,969  92,177  86,583  3,278  25,588  28,936  .  33,589  14,153  3,412 

Circulation  Outside  District .  824  862  1,616  .  1,599  1,005  179 

Total  Distribution .  4,102  26,450  30,552  .  35,188t  15,158  8,260 

A — Editor  &  Publisher's  .Lnalysis  of  Circulation  as  of  Sept.  30,  1940. 

B — Publisher’s  Analysis  of  Circulation  as  of  Sept.  30.  1940. 

C — Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

t  Lowell  Sun  and  (3itizen-Leader  merged  May  26,  1941,  Circulation  Analysis  for  month  of  June. 

*  City  Zone. 


LOWELL-LAWRENCE-HAVERHILL,  MASS. 


Circulation  Analysis 

A  B  B  B  B 

1940  1940  Dwelling  Units  Fall  River  Now  Bedford  Stindard- Combined  Standard- 

opula-  Occu-  Herald  News  Mercury  Times  (telly  Times 

tion  Total  pied  fEve.)  (M)  (Eve.)  (M*E)  (Sun.) 


Popula-  Occu-  Harald  Nav 

tion  Total  pied  fEve.) 
Fell  River .  115,428  30,254  29,803  25,107* 


(M)  (Eve.)  (MAE)  (Sun.) 

68  51  119  1,000 

4,828*  29.439*  34,267*  20,331* 


New  Bedford  .  .  110,341  31,275  30,254  ’  76  4,828*  29.439*  34,267*  20,331* 

Btfluuoder  of  Metro* 

poUtan  District .  46,879  13,803  12,127  4,558  258  2,588  2,846  1,793 

Total  in  Metropolitan 

District .  272,648  75,332  72,184  29,741  5,154  32,078  3  7,232  23,124 

Circulation  Outeide  District .  1,131  444  14,626  15,070  4,999 

.  .  5,598  46,704  52,302  28,123 

A— Editor  a  Publisher’s  Analysis  of  Circulation  as  of  Dec.  31,  1940. 

B — Publisher’s  Analysis  of  Circulation  as  of  Sept.  23,  1940. 

*  City  Zone. _ 


I  '  ijR  — Indisputable;  Facts  that  should  in- 

terest  every  Space  Buyer  of  those  Ad- 
■  »  vertising  Agencies  whose  clients  have 

merchandise  or  service  to  sell  ...  to 
the  vast  number  of  prosperous  pros¬ 
pects  who  live  and  spend  their  earn¬ 
ings  in  the  large  suburban  and  local 
area  so  well  served  and  covered  by  the 

HAVERHILL, 

Evening  GAZETTE 

P  A  ^T|  Haverhill  weekly  payrolls  have  increased  18%  during 

•  I  •  the  first  six  months  of  1941;  they  were  up  31%  during 

the  month  of  June. 

P  A  ^T|  Local  unemployment  is  now  at  its  lowest  point  in  a 
'  I  .  long  period;  many  local  manufacturers  have  been 

forced  to  advertise  for  needed  help. 

P  A  Local  and  suburban  manufacturers  are  operating  on 

'  I  •  double  shifts;  many  arc  in  defense  work  being  rushed 

through  their  plants. 

P  A  ^T|  Nearly  90%  of  the  Haverhill  Gazette’s  circulation  is 

•  •  •  home-delivered  by  carrier  boys  who  own  and  operate 

their  own  paper  routes. 

P  A  ^T|  The  Haverhill  Evening  Gazette  has  one  of  the  lowest 

•  ■  •  milline  advertising  rates  of  any  New  England  daily 

newspaper  of  comparable  circulation. 

P  A^^TI  The  only  daily  newspaper  published  in  Haverhill, 

•  I  •  Mass.,  the  Evening  Gazette  is  the  only  advertising 

medium  available  to  its  advertisers  six  days  each  week. 

For  more  detailed  information  regarding  the  Haverhill  Evening  Gazette 
see  the  CHAS.  H.  EDDY  CO.,  INC.,  the  (Bette’s  Special  Representa- 
tivea,  with  offices  in  Boston,  New  York,  Chicago,  .Atlanta. 


FACT! 

FACT! 

FACT! 

FACT! 

FACT! 

FACT! 


FACTS  ABOUT  LAWRENCE 

MASSACHUSETTS 

The  Heart  of  The  Merrimack  Valley 


Last  Week  JUNE,  1941 — 29,819  Employed 
Last  Week  JUNE,  1940 — 19,239  Employed 

Increase  this  Year — 10,580 


JUNE.  1941— $3,156,891.19 
JUNE.  1940— $1,623,998.80 


Increase  this  Year — $1,532,892.39 


Include  the  Lawrence,  Mass, 

EAGLE-TRIBUNE 

32,166  Net  Paid  Circulation 

On  Your  Next  Schedule  and  CapUaliae  on  this 
Unprecedented  Prosperity 

National  Rapratantativas 

BRYANT.  GRIFFITH  &  BRUNSON.  INC. 
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CoX 


SPRINGFIELD-HOLYOKE,  MASS. 


WORCESTER.  MASS. 


Circulation  Analyaii 
A  A  A  C  B 
Four  Hol- 

Edi-  Union  yoke 
tion*  A  TrantcflM- North* 
Com-  Roixib-  Talo-  ampton 


Circulation  Analytit  A 

BBSS  HM* 

1B40  l  940OwtllinaUntta  Woroaatcr  Combinad  boriwl 

Popula-  Ooeu-  Talaaram  Qaiatta  Daily  Talofram  EntN*^ 

Area  tion  Total  piad  (M)  (Eva.)  (MAE)  (Sun.)  (Eva) 

Woroectrr .  193.604  49,077  48,847  22,910*  47,529*  70,439*  40,819* 


ArM 

Popuia- 

thm 

Total 

Ciccu- 

Pitd 

publican 

(M) 

Newt 

(Eva.) 

Union  binod 
(M  A  E)  (M  A  E) 

lican 

(Sun.) 

rwn 

(Eva.) 

Gaittts 

(Eva.) 

Spriapfidd . 

149,554 

42,291 

40,306 

5,260* 

23,111* 

41,705* 

70,076* 

28,887* 

Holyoke . 

53,750 

15,219 

14,722 

674 

1,757 

6,399 

8,830 

5,390 

14,729* 

.Apswsm . 

7,842 

2,084 

1,993 

100 

888 

1,313 

2,301 

1,386 

Chicopee . 

41,664 

10,440 

10,080 

426 

6,035 

4,431 

10,892 

4,233 

East  liongmeadow .... 

3,403 

992 

935 

44 

188 

819 

1,051 

601 

Lonpmeidovr . 

5,790 

1,602 

1,555 

398 

318 

1,402 

2,118 

1,376 

Ludlow . 

8,181 

1,884 

1,860 

38 

1,062 

1,035 

2,155 

868 

Palmer . 

9,149 

2,465 

2.285 

105 

1,812 

1,047 

2,964 

985 

Westfield . 

18,793 

5,242 

5,002 

201 

4,522 

2,213 

6,936 

2,910 

West  Springfield . 

17,135 

4,702 

4,549 

388 

2,552 

3,401 

6,341 

3,103 

Wilbnham . 

3,041 

847 

761 

60 

179 

366 

605 

288 

.Amherst . 

6,410 

1,906 

1,830 

272 

150 

1,580 

2,002 

1,063 

442 

Easthampton . 

10,316 

2,717 

2,644 

92 

175 

1,621 

1,888 

910 

1,760 

Granby . 

1,085 

297 

250 

21 

101 

122 

44 

Hadley . 

2,576 

635 

603 

14 

7 

402 

423 

130 

301 

Hatfield . 

2,216 

546 

540 

26 

42 

345 

413 

231 

204 

Northamptoa . 

24,794 

6,077 

5,761 

452 

618 

2,802 

3,872 

2,465 

5,959* 

Southampton . 

950 

290 

261 

18 

8 

125 

151 

80 

38 

South  Hadley . 

6,856 

1,898 

1,776 

68 

133 

483 

684 

764 

Ware . 

7,557 

1,982 

1,937 

105 

1.081 

475 

1,661 

381 

Enfield,  Conn . 

Remainder  of  Metro- 

13,561 

3,381 

3,283 

220 

2,416 

1,029 

3,665 

1,356 

politan  District . 

4,476 

211 

Total  in  Metropolitan 
District . 

394,623 

107,499 

102,933 

8,982 

47,074 

73,094 

129,150 

57,451 

19,205 

8,915 

Circulation  Outside  District . 

Total  Distribution . 

5,522 

14,504 

2,294 

49,368 

5,618 

78,712 

10,633 

139,783 

7,611 

65,062 

693 

19,898 

370 

9,285 

Marlborouith . 

Remainder  of  Metro¬ 
politan  Diatriet . 


15,154  4,187  4,055 

97,346  25,768  24,411 


619  1,804  2,423  1,143 

6,978  15,625  22,603  14,255 


.4 — Editor  i  Publiaher's  Analyra  of  Circulation  as  of  Feb.  1,  1941. 
C — Editor  A  PuUiiher's  Analysis  of  Circulation  as  of  June  M,  1941. 
B — Publiaher's  Analysis  of  Circulation  as  of  June  30, 1941. 

*  City  Zone. 


Total  in  Metropolitan 

District .  306,194  79,932  77,313  30,507  64,958  95,465  55,917 

Circulation  Outside  District .  12,921  20,257  33,178  16,509 

Total  Distribution  .  43,428  85,218  128,643  72,426 

A— Editor  A  Pi/blisher’s  Analysis  of  CHrculation  as  of  March  31,  1941. 

B — Publisher's  .Analysis  of  Circulation  as  of  Dec.  31,  1940. 

*  City  Zone. 


TODAY  —  BY  EVERY  TEST 

New  England's  Outstanding 
Advertising  Buy 

IS  THE 

Springfield-Holyoke 

METROPOLITAN  MARKET 

Thoroughly  Alovered  by 

Union-Republican-News 

ConcentrMed  Population 


PROVIDENCE,  R.  I. 


Circulation  Analysis 


1B40 

1940  Providonea 

bine! 

Popula- 

Dwolling  Unht 

Bulletin 

Journal 

Daily 

Journal 

ArM 

Mon 

Total 

OoeupiMl 

(Eva.) 

(M) 

(MAE) 

(Sun.) 

Providenoe . 

253,504 

69,746 

67,506 

84,654* 

20,952* 

105,606* 

67,755* 

Attleboro,  Maas . 

22,071 

6,209 

6,063 

312 

258 

570 

1,201 

Pawtucket . 

75,797 

21,319 

20,807 

2,833 

4,291 

7,124 

14,493 

Central  Falls . 

25,248 

6,663 

6,514 

280 

737 

1,017 

640 

Cranston . 

47,085 

11,610 

11,254 

11,768** 

2,291** 

14,059** 

10,604** 

Newpart . 

30,532 

8,317 

7,691 

1,866 

1,339 

3,205 

3,106 

Warwick . 

28,757 

10,265 

7,817 

6,169 

673 

6,842 

4,117 

West  Warwick . 

18,188 

4,519 

4,438 

Woonsocket . 

49;303 

13,403 

13,045 

528 

1,788 

2,h6 

4,792 

Remainder  of  Metro- 

politan  District _ 

161,015 

45,959 

41,405 

11,506 

2,743 

14,249 

14.143 

Total  in  Metropolitan 

District . 

711,500 

198,010 

186,440 

108,148 

32,781 

140,929 

110,247 

Circulation  Outside  District . 

9,135 

4,735 

13,870 

15,329 

Total  Distnbution . 

117,283 

37,516 

154,799 

125,576 

A  A 

AMaboro,  North 
Masa  AtUaboro 
Sun  Chronicis 
(Eva)  (Eva) 


21  cities  and  towns  within  a  virtual  10*00  8  O  O  O 
mile  radius  of  Springfield  form  a  closely  ./  fl  /I  1^  8  .J 
knit  market  unit  —  the  Springfield- 11  OLA  lll.il 
Holyoke  area.  Population . Vfvr 

•  Enormous  Payrolls 

Throughout  this  area  booming  defense  industries  are  pro¬ 
ducing  enormous  payrolls  -ringing  up  record  sales  in  pros¬ 
pering  retail  stores. 

•  Low  Advertising  Cost 

With  the  lowest  milline  rate  in  New  England  (Boston 
excepted),  the  Springfield  Newspapers  offer  economical  and 
intensive  advertising  coverage.  Springfield-Holyoke  metro¬ 
politan  area,  129450  daily.  Total  circ^ation,  139,783  as  of 
Feb.  1,  1941. 

A  “Mt/ST”  MARKET  FOR  YOUR  FALL  SCHEDULES 


UNION  •  REPUBLICAN  •  DAILY  NEWS 


{Continued  on  page  13) 


for  august  23,  1941 
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PROVIDENCE.  R.  I. 


^  - - fuXBI^CE^  MENDON  I 

y  DOUOLAJ  i^BLAck- 

^v^Burrillville  w  I 


j  OLOCE^TER  Y 

•  \  I  iMiii  ii’iii''''* 


FOSTER  \  ^CITUATE  \dOHNiTON  * 


Occupied 

Dwelling  WOONSOCKET 


Population 

Units 

CALL 

WOONSOCKET.  R.  1 . 

.  49,303 

13,045 

11,740 

Lincoln,  R.  1.  ('/,) . 

.  2,444 

498 

474 

Cumberland,  R.  1.  ('A) . 

.  2,456 

484 

201 

N.  Smithfiald,  R.  1 . 

.  4,194 

1,092 

794 

Burrillville,  R.  1 . 

.  8,185 

2,312 

1,373 

Uxbridga,  Mass . 

6,417 

1,426 

230 

Millvilla,  Mass . 

.  1,722 

413 

342 

Blackstona,  Mass.  . 

.  4,544 

1,140 

677 

B«llin^ham,  Mass.  . 

.  2,979 

730 

510 

Franklin,  Mass . 

.  7,303 

1,885 

1,315 

TOTALS  . 

.  89,971 

23,419 

17,454 

The  Woonsocket  market — consistently  20%  higher  than  the  national  average  in  per 
capita  retail  sales — is  ripe  for  record  sales  for  national  advertisers. 

Current  payrolls  in  Woonsocket  are  highest  on  record — first  i  months  IMI  UP  48%  over 
a  year  ago. 


THE  WOONSOCKET  CALL 

Circulation  18,015 

(ABC  Pub  State  — B  months  ending  3-3I-4I) 

Kfprrsfiit)‘)l  h\ 

GILMAN,  NICOLL  &  RUTHMAN 

Boston  Philadelphia  Chicago  Detroit  San  Francisco 


RHODE  ISLAND'S  SECOND  LARGEST  MARKET 

Complete  Coverage  by - The  PAWTUCKET  TIME5 


■n»e  '"^n^eeic"  is  ovort-l 

Jsi  .{3 

No  one  who  oxaminea  the  AM.C. 
AVDITS  eon  faU  to  reoiixe  thU 
eoveroge, 

times 

(Rhode  Island)  Popula-  Circula. 

Cion  tlOB 

1-2  Pawtucket- 


K>  (^rewur, 


Central  Falls _ 

101,045 

24,612 

(ABC  City  Zone) 

3 

Lincoln  _ 

.  10,577 

1,716 

4 

Cumberland 

.  10,625 

1,994 

(Massachusetts) 

5 

Wrentham 

.  4,674 

144 

6 

Plainville  _ 

-  1,302 

153 

7 

N.  Attleborough. 

-  10,359 

1,197 

8 

Attleboro  _ 

-  22,071 

2,3.32 

—  FAMILY  coverage- 

total  PAWTUCKET  & 

TERRITORY  CENTRAL  FALLS 

75%  90% 

PIRST^n^  Ndw  jngland  in  d#n$ity  of  covragt. 

^  TOTAL  NET  PAID  j 
Daily  A.B.C.  OQ  I  QQ 


Total  in  Metropolitan 

Diatiict .  711,500  198,010  186,440  .  6,727  32,401 

Circulation  Outaide  Diatriet .  .  161  212 

Total  Distribution .  3,179  6,888  32,189 

A — Editor  k  Publiaher's  Analysis  of  Circulation  for  three  months  ending  March  31,  1941, 
B — Publi^r's  Analysis  of  Cii^ation  as  of  March  31,  1941. 

C — Publiaher’s  Analysis  of  Circulation  for  three  months  ending  June  30,  1941, 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 


Daily  A.B.C.  gO  I  «Q 
Average  *  07 

(Year  Ending  3/31/41) 


TO  SELL  THIS  MARKET  . 


The  One  P"  Newspaper  For  Two  Cities — Pawtucket  and  Centra  Falls,  R.  I. 

Represented  Nationally  by  GILMAN,  NICOLL  8  RUTHMAN 
ew  York  •  Chicago  •  Boston  e  Philadelphia  •  Detroit  •  San  Francisco 


I 


14— MIDDLE  ATLANTIC— NEW  YORK 


EDITOR  6,  PUBLISHER 


J 


THE  TROY  RECORD  CO  J  A  VIGER,  ADVERTISING  MANAGER 


ALBANY-SCHENECTADY-TROY.  N.  Y 

dreulatitn  AiwiytU 


Albany 

KnMctr-  Schanae- 

1(40  1940  Owallina  Units  bocktr  Timas-  Thnsa-  tady  Union- 

Pomila-  Oecy-  Nawt  Union  Union  Gaiono  Star 

tion  Total  plod  (Eva.)  rM)  (San.)  (M)  (Eva.) 
130,577  40,417  37,941  32,726*  20,508*  27,557*  56  153 

87,549  26,550  25,302  424  1,114  9,604  21,039*  23,167* 

70,304  20,863  19,666  1,314  2,206  8,202  20  . 

890  314  296  210  199  172  136  . 

21,955  6,139  5,983  748  818  2,893  . 

1,407  403  403  223  203  456  . 

3,988  1,195  1,107  101  94  558  . 

1,764  512  497  **  **  *•  . 

10,768  3,158  3,014  2,153**  1,243**  2,130**  . 

603  182  182  20  70  . . 

7,960  2,471  2,405  .  29  730  **  ** 

564  184  171  18  71  . 

2,903  887  844  120  463  .  . 

16,114  4,419  4,260  732  999  2,606  . 


Arsa 

Albany . 

Schenectady . 

Troy . 

Altaniont . 

Cohoes . 

Colonic . 

Green  Island . 

Menands . 

Rensselaer . 

Scbaghticoke . 

Scotia . 

VaUey  FaUs . 

Waterford . 

Watervliet . 

Remainder  of  Metro¬ 
politan  District . 


Just  What  We’ve 
Been  Telling  You! 


Johnstown. 


One  glance  at  newspaper  circulations  in  the  Troy-Albony- 
Sdienectady  Metropolitan  District  clearly  proves  what  we've 
been  saying  for  years — 

The  profitable  Troy  third  of  this  territory  con  be  reached 
only  by  use  of  the  city's  sole  dailies.  The  Record  Newspapers. 
’Troy."  soys  Dim  &  Bradstreet*.  "is  the  center  of  a  compact 
metropolitan  area,  embracing  the  adjoining  communities  of 
Watervliet  (16.114),  Cohoes  (21.955),  Green  Island  (3.988) 
and  Waterford  (2.903).  This  area  has  received  direct  defense 
orders  of  about  $21,500,000.  of  which  less  than  hcdf  ore 
scheduled  for  delivery  this  year.  Over  $14,000,000  repre¬ 
sents  orders  for  armament  placed  with  the  Watervliet  ar¬ 
senal.  Precision  instruments,  textiles  and  steel  account  for 
most  of  the  balance.  Industrial  output  is  expected  to  be  sub¬ 
stantially  accelerated  by  defense  activities,  os  there  is  no 
unusual  curtailment  of  civilian  production.  ..." 

Be  sure  to  schedule  The  Record  Newspapers,  which  alone 
reach  one  fourth  of  all  Troy-Albany-Schenectady  Metropoli¬ 
tan  District  homes  and  provide  in  the  Troy  A.B.C.  City  Zone 
the  lowest  cost  single-medium  blanket  coverage  of  any 
major  New  York  State  market. 


Afsiit«rd4fni 


CdfMiohdTie 

MONT  m'  E  R  Y 

DCK«rW»tM 


CMtMlO.<4|tO 


CoUd^kill 


6A2£TT£  CIACUIATION  AR£A 
M£Taopolitan  district 


TOTAL  NET  PAID  CIRCULATION  OF  THE 
SCHENECTADY  GAZETTE  (One  Edition) 

27,859 


In  thoir  rsporf,  "Trailing  Dsfanse  Oollari  Into  Local  Markots. 


92%  of  this  circulation  is  distributed  in  the  district  marked, 
"Gazette  Circulation  Area”  on  the  above  map. 

Net  paid  City  Zone  circulation  (one  edition)  21,039.  This  is 
50%  more  than  the  circulation  of  the  largest  single  edition 
of  any  other  Schenectady  newspaper. 

I'or  complete  coverage  of  the  Schenectady  area  use  the 


^  THE  ^ 
RECORD 
NER'SPAPERS 


SCHENECTADY  GAZETTE 


Total  in  Metropolitan 

District . 

431.575 

129,456 

122,313 

40,526 

29.398 

58,764 

22,903 

23,857 

('irculation  Outakle  District. 

11,553 

13,733 

28,246 

4,956 

723 

Total  Distribution . 

52,079 

43,131 

87,010 

27,859 

24.580 

Circulation  Analysis 

C 

C 

C 

E 

1940 

1940  Dwelling  Unftt 

Troy 

Timet- 

Combined 

Obterver 

Cchot. 

Popula- 

Occu* 

Roeord 

Roeord 

Daily 

A  Budget 

Amerkmi 

Area 

tkm 

Total 

pied 

(M) 

(Evo.) 

(MAE) 

(Sun.) 

(Evo.) 

Albany. . . 

130,577 

4f,417 

37,941 

72 

61 

133 

Schenectady . 

87,549 

26,550 

25,302 

16 

32 

48 

Troy . 

70,304 

20,863 

19,666 

3,113* 

24,806* 

27,919 

890 

314 

296 

Cohoes . 

21,955 

6,139 

5,983 

574** 

1,698** 

2,272** 

7,425 

1,407 

403 

403 

Green  Idand . 

3,988 

1,195 

1,107 

53** 

935** 

988** 

Menands . 

1,764 

512 

497 

6 

37 

43 

10,768 

3,158 

3,014 

44 

8 

52 

Schaghticoke . 

603 

182 

182 

122 

131 

253 

Scotia . 

7,960 

2,471 

2,405 

Valley  FaUs . 

564 

184 

171 

108 

143 

251 

2,903 

887 

844 

92** 

765** 

857** 

Watervliet . 

16,114 

4,419 

4,260 

228** 

3,499** 

3,677** 

Remainder  of  Metro- 

politan  District . 

74,229 

21,762 

20,242 

722 

827 

1,857 

Total  in  Metropolitan 

District. . 

431,575 

129,456 

122,313 

4,203 

26,353 

30,556 

Circulation  Outakle  District. 

2,187 

2,944 

5,131 

Total  Distribution . 

6,390 

29,297 

35,687 

7,42.5 

A — Editor  A  Publisher's  .Analysis  of  Circulation  as  of  Sept.  30,  1940. 

B — Publisher's  Analysis  of  Circulation  as  of  March  31.  IMl. 

C — Publish^ 's  Analysis  of  Circulation  as  of  Sept.  30.  1940. 

D — Publisher's  Analysis  of  Circulation  as  of  June  30. 

1941. 

E — Editor  A  Publisher's  .Knalyais  of  Circulation  as  of  March  31. 1941. 

*  City  Zone. 

**  Included  il  City  ^ne  Ficures. 
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ALBANY-SCHENECTADY-TROY,  N.  Y. 


SCHENECTADY 


.  .  .  the  biic  defense-production  area  of  the  Albany-Schenectadj-Trojr 
Metropolitan  District 

’’^Defense  Contracts  (To  July  1,  1941)  .  .$131,660,822 

Factory  Elmployes  (June,  1941) .  30,640 

Average  Weekly  Factory  Payroll .  $1,478,693 

•  July  8.  1941 — American  Loco.  Co.  received  26  mil¬ 
lion  dollar  Tank  order,  in  addition  to  previoua  32 
million  dollar  order. 

Reach  the  Largest  Newspaper  audience  in  the 
SCHENECTADY  Section  of  the  above  Metro¬ 
politan  district — in  the  EVENING — via 

The  UNION-STAR 


92% 

(23,197  ooplea) 


of  its  total  paid  circulation  (25,138) 
is  concentrated  in  the  Albany- 
Schenectady-Troy  Metropolitan  area 


(aa  shown  on  Tl.  S.  Map) 


ADVERTISING  LEADERSHIP 

(1st  6  mos.  1941 — Media  Becords,  Inc.) 

•  In  Retail  Display  Adv. 

•  In  Total  Display  Adv. 

•  In  Department  Store  Adv. 


Albany  is  the  Second  Largest  Capital 
in  the  United  States! 

The  seat  of  government  for  more  than  one-tenth 
of  the  total  U.  S.  population. 

Albany  is  a  Sea  Port! 

The  Hudson  River,  dredged  by  Army  Engineers 
more  than  a  decade  ago,  is  a  terminal  for 
freighters  that  ply  the  Seven  Seas. 

Albany  makes  Army  ordnance  in 
peace-time! 

Imagine  what  is  happening  now. 

Albany  has  the  Largest  Groin  Elevator 
in  the  World! 

Albany  is  the  transportation  gateway 
to  and  from  the  agricultural  and  in¬ 
dustrial  Empire  of  the  West. 

I  Albany  is  first  in  the  United  States 
I  among  cities  of  comparable  size  in 
Annual  Retail  Sales. 

Albany  has  a  newspaper  a  century 
old  next  year! 

'  The  Knickerbocker  News,  with  the  largest  doily 

I  circulation  and  the  most  advertising  patronage 

I  of  any  newspaper  within  the  capital  district. 

I  Albany  is  a  "Test  City"  without  equal! 

Here  you  have  a  complete  cross-section  of 
'white  collar'  workers  (government  employees), 
mill,  factory  and  transportation  workers  and 
only  150  miles  from  New  York  City — easy  to 
maintain  'on  the  ground'  observance  of  your 
sales  and  advertising  program.  J.  P.  McKINNEY 
&  SON,  Notional  Representatives. 


SCHENECT 


ION-STAR 


riTV  CmCTTLATION 
31,927  (A.B.C.) 


KELLY-SMITH  CO. 
Nat.  Adv,  Rep. 


The  Albony  Knickerbocker  News 


A  Gannett  Neivspaper 


LEADER  IN  CITY  CIRCULATION  FOR  SIX  CONSECUTIVE  YEARS 
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BINGHAMTON,  N.  Y. 


II  7  %  MORE  FAMILIES  IN 
METROPOLITAN 

BINGHAMTON 

IN  THE  TEN  YEAR  PERIOD  FROM  1930  to  1940 

as  Reported  by  the  Bureau  of  the  Census. 

Matropolifan  Binghamfon  Includas  tha  City  and  Township  ot 
Binghamton  and  tha  townships  of  Union,  Vastal,  Dickinson, 

Kirkwood,  Vastal  and  Conklin.  In  this  araa  lias  tha  so-callad 
"Tripla  Citias,"  Binghamton,  EndicoH  and  Johnson  City. 

REPRESENTS  INCREASED 
BUYING  POWERt^^s  MARKET 

AND  IN  THIS  SAME  AREA  MORE  THAN 

90%  read 

THE  BINGHAMTON  PRESS 

New  York  State's  Greatest  Southern  Tier  Newspaper 


National  Advertising  Representatives 
THE  JOHN  BUDD  COMPANY 

Graybar  Building  Naw  York  —  Tribuna  Towar  Chicago 
Othar  offieas  in  Dallas,  Atlanta,  San  Francisco,  Los  Angolas  and  Saattla. 


eUFFUO 

mm]  m[  mcE 


Niagara  > 
Falls^ 


BUFFALO' 


NIAGARA  i 
COUNTY 

H  ^Lockport 


1 - 

Circulation  Analytit 

A 

A 

B 

1940 

1940  Dwelling  Unite 

Binghamton 

Endieott 

Popula- 

Oeeu- 

Preat 

Sun 

Bulletin 

Ares 

thm 

Total 

plad 

(Eve.) 

(M) 

(Eve.) 

BinghAmton . 

78,309 

21,767 

20.548 

18,843* 

8.257* 

Eodioott . 

17,702 

5,037 

4,746 

3,859** 

4,219** 

5,845* 

Johnson  Oty . 

18,039 

5,034 

4,854 

4.401** 

2,870** 

Port  Diddnaon . 

2,436 

759 

731 

642** 

229** 

Remainder  of  Metropolitan  Diatrirt . . . 

28,670 

7,714 

7,176 

2,741 

1,391 

j  Total  in  Metropolitan  Diatriet . 

145.156 

40,311 

38,055 

21,584 

9.648 

5,845 

Circulation  Outaide  Diatriet . 

20,867 

16,700 

Total  Distribution . 

42,451 

26,348 

5,845 

1  1  A — Editor  A  Publisher's  AnAl3r8iB  of  Circulation  as  of  Sept.  30.  1940. 

B— Publisher'a  Analysia  of  Circulation 

as  of  March  31,  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 

ORLEANS 

COUNTY 


GENESEE 

COUNTY 


WYOMING 

COUNTY 


CATTARAUGUS 

- 1— . 

ALLEGANY 

COUNTY 

COUNTY 

Oleon^ 

CHAUTAUQUA 

COUNTY 

Jamestown 


SALES  UP  28%* 

AND  GOING  HIGHER 

1942  Retail  Sales  will  approximate 

Metropolitan  Buffalo . $430,580,000 

Erie  and  Niagara  Counties . $467,761,000 

Which  Includes  City  of  Lockport 

8  Western  N.  Y.  Counties . $612,853,000 

BUFFALO  INDEX  OF  BUSINESS  ACTIVITY 

Data  ralpaaed  by  the  University  of  Boffalo  Burean  of  Buaineaa  and  Social 
Research — (July  25.  1941)  eomiiares  Buffalo'a  upward  trend  with  the 
1  trend  of  the  United  States. 


Bank  Dehita  .  8B.5 

Floor  Milling .  106.0 

Employment  .  106.7 

Postal  Becelpta .  92.2 

New  Autos  Beglstered .  129.4 

Dept.  Store  Sales .  99.2 

Power  Consumption  .  107.0 

Steel  Prod.  Ratio .  148.3 

Wholesale  Accounts  .  94.6 

Combined  Index*  .  106.6* 


The  fignre  for  each  component  Item  is  a  percentage  of  its  eetlmated  trend, 
after  elimination  of  seasonal  variation. 


The  Coverage  of  the  Courier  Express  is  measured  best  by  its  sales 
effectiveness.  May  we  show  you  analysis  of  over  400,000  customers 
in  this  market? 

*  Over  1937  centus. 

Buffalo  Courier  Express 

Represented  nationally  by 

LCRENZEN  &  THCMPSCN,  INC. 


Bfay,  1941 

June,  1941 

106.0 

106.6 

103.6 

96.4 

148.3 

161.6 

97.1 

103.0 

162.8< 

147.0* 

109.6 

112.4 

129.9 

140.8 

163.3 

161.7 

131.2 

126.4 

126.2*' 

128.0*’ 

2.  Preliminary 

•J*. 
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Circulation  Analyais 

B 

B 

B 

B 

E 

Buffalo 

Niagara 

Tone- 

1940 

1940  Dwelling  Unita 

Courier- 

Courier- 

Falls 

wanda 

Popula- 

Occu- 

Expreaa 

Expreas 

Newa 

Gazette 

News 

Atm 

tion 

Total 

pied 

(M) 

(Sun.) 

(Eve.) 

(Eve.) 

(Eve.) 

Buffalo . 

575,901 

157,807 

151,933 

84,348* 

127,809* 

146,695* 

32 

Niacin  Falla . 

78,029 

20,917 

20,327 

7,836 

11,780 

3,727 

18,835 

BliadeU . 

2,322 

604 

589 

297 

582 

691 

Depew . 

6,084 

1,559 

1,529 

519 

1,274 

1,001 

Eait  Aurora . 

5,253 

1,574 

1,508 

695 

1,247 

1,517 

Hamburg . 

5,467 

1,595 

1,541 

795 

2,166 

2,164 

Kenmore . 

18,612 

5,525 

5,356 

** 

** 

** 

Lackawanna . 

24,058 

5,349 

5,289 

** 

Lancaater . 

7,236 

2,014 

1,963 

525 

1,068 

1,749 

Uviston . 

1,280 

379 

,349 

125 

209 

80 

688 

North  Tonawanda .... 

20,254 

5,238 

5,159 

1,553 

3,256 

3,189 

153 

2,305* 

Orchard  Park . 

1,304 

382 

362 

177 

377 

1,068 

Sloan . 

3,836 

850 

836 

158 

437 

556 

Tonawanda . 

13,008 

3,710 

3,588 

1,167 

2,664 

2,538 

2,117* 

Williama\ille . 

3,614 

1,059 

1,023 

656 

1,536 

1,851 

Remainder  of  Metro- 

poUtan  Diatriet . 

91,461 

25,444 

23,623 

3,025 

8,894 

9,591 

2,362 

Total  in  Metropolitan 

Diatriet . 

857,719 

234,006 

224,975 

101,876 

163,299 

176,417 

22,070 

4,422 

('ireiUation  Outnide  Diatnct 

21,475 

50,916 

40,249 

1,949 

155 

1  Total  Distribution  . 

123,351 

214,215 

216,666 

24,019 

4,577 

B — Publisher’s  Analysis  of  CiretdatioB  as  of  June  30,  1941. 

E — Publiaher'a  Analyaia  of  Circulation  aa  of  March  31,  IMl. 

1  ♦  City  Zone. 

j  •*  Included  in  City  Zone  Figures. 

I 

•  1 

EDITORtPUBLISHER 

For  specialized  services  and  informa¬ 
tion  regarding  newspaper  markets 
read  and  heed  the  oimouncements  of 
individual  newspapers  presented  in 
this  issue. 

1700  Times  Building 
New  York 


BUFFALO 

MARKET  FACTS 

FOR  YOUR  FILE 

★ 

POPULATION 

While  the  1940  Census  shows  for  Buffalo-Niagara 
Metropolitan  District  an  increase  of  37,146  persons 
over  the  1930  Census,  demands  for  additional  workers 
from  expanding  defense  industries  are  resiilting  in 
even  more  people  coming  into  this  area.  It  is  expect¬ 
ed  that  an  additional  10,000  persons  will  move  into 
this  district  before  the  end  of  1941  to  meet  this  indus¬ 
trial  expansion. 

EMPLOYMENT 

Every  month  sees  further  gains  in  employment  as  new 
plants  are  completed.  June  1941  showed  an  increase 
of  44.5%  over  the  same  month  in  1940.  “Help  Want¬ 
ed”  advertisements  increased  92.1%  in  June  over  a 
year  ago. 

PAYROLLS 

Buffalo’s  wage  scale,  which  has  always  ranked  among 
the  nation’s  highest,  has  increased  considerably.  Pay¬ 
rolls  for  June  1941  were  up  67.8%  above  last  year. 

DEFENSE  INDUSTRIES 

400  plants  in  the  Buffalo  area  are  w'orking  on  defense 
orders.  Their  total  allotments  exceed  §335,000,000. 
109  of  these  plants  have  primary  contracts  from  the 
U.  S.  Government  while  the  rest  are  direct  or  indirect 
subcontractors.  Buffalo  ranks  7th  in  the  value  of  air¬ 
planes,  engines,  and  parts  for  military  aircraft. 

RETAIL  SALES 

Increased  buying  power  in  the  Buffalo  area  has  quick¬ 
ly  shown  itself  in  retail  sales  gains.  Sales  of  new 
cars,  up  32.1%;  drug  store  sales,  up  15.15%;  laundry 
sales,  up  15.6%;  and  department  store  sales,  up  25% 
over  June  1940. 

NEWSPAPER  CIRCULATION 

Average  net  paid  daily  circulation  of  the  BUFFALO 
EVE^NG  NEWS  for  the  month  of  June  1941  was 
220,585 — a  gain  of  9,946  over  June  1940.  The  national 
advertiser  can  cover  the  prosperous  Buffalo  market 
with  one  newspaper  at  one  advertising  cost  in  the 

BUFFALO  EVENING  NEWS 

Edward  H.  Butler,  Editor  and  Publisher 
Buffaloes  Only  Evening  Newspaper 
KELLY-SMITH  CO.,  ISatiomd  Representatives 

NEm  YORK,  CHICAGO,  PHILADELPHIA.  BOSTON,  DETHOIT,  ATLANTA,  KANSAS  aTY 
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1  MlNidal*  Bar»u|h 

2  Alpine  Borouik 

3  Bayoiiiie  City 

4  BellcvllU  Ttwa 

5  Beadla  Baraudk 

6  Barfcaflald  Baraufli 

7  B:oaaiflaM  Tawa 
4  Batata  Barauih 

9  Caldwall  Baraufk 

10  Carlatadt  Bamiili 

11  Cadar  Brave  Tathp. 

12  Cllffilde  Pk.  Barauth 


13  Claetar  Barauth 

14  Cratikill  Barauth 

15  Oaaiaraat  Barauth 

16  Duaiaat  Barauth 

17  Duaallaa  Barauth 

18  E.  Navark  Barauth 

19  E.  Pateraaa  Barauth 

20  E.  Rutharfard  Bar. 

21  Edtawatar  Barauth 

22  Eaiartaa  Barauth 

23  Eatalwaad  City 

24  Eatlaad  Cllffa  Bar. 


25  Eeiax  Fall!  Barauth 

26  Fairvlaw  Barauth 

27  Faawaad  Barauth 

28  Fart  Lae  Barauth 

29  Franklla  Lakai  Bar. 

30  Garflald  City 

SI  Garwead  Barauth 
32  Gian  Rldta  Barauth 
S3  Glea  Rack  Barauth 

34  Guttaakart  Tawa 

35  Hackausaek  City 

36  Harriattaa  Pk.  Bar. 


37  Harriiaa  Taun 

38  Hatbrauck  Htti.  Bx. 

39  Hawarth  Barauth 

40  Hawthxaa  Barauth 

41  Hllltdale  Barauth 

42  Habaken  City 

43  Hahakui  Barauth 

44  Irvlattan  Tawn 

45  Laauia  Barauth 

46  Little  Falla  Tawathit 

47  Lima  Ferry  Bxauth 

48  LadI  Barauth 


49  Lyadhurat  Tawnahip 

50  Mayvaad  Barauth 

51  Midland  Pk.  Bxauth 
58  Mantdair  Taurn 

53  Maatvale  Barauth 

54  Maaaachia  Barauth 

55  Mauatalaaida  Bx. 

56  Naw  Milfard  Barauth 

57  Ne«  Pravideaea  Bx. 

58  Naw  Pravid.  Taahp. 

59  Na.  Arllattan  Bx. 

60  Na.  Bcrtea  Twaahip 


61  Na.  Caldwell  Bx. 

62  Na.  Plainfield  Bx. 

63  Narthvale  Bxauth 

64  Narwaad  Bxauth 

65  Nutlay  Tawn 

66  Old  Tappan  BxMiph 

67  Oradall  Barauth 

68  Paliaadea  Pk.  Bx. 

69  Pxk  Rldta  Barauth 

70  Plalafleld  City 

71  RldteOald  Barauth 

72  RIdtefleld  Pk.  Taahp. 


73  RIdtewaad  Tawnahip 

74  Rivx  Edte  Barauth 

75  RIvx  Vale  Tawnahip 
78  RMhelle  Pk.  Twnahp. 

77  Raeklelth  Bxauth 

78  Raaalla  Pk.  Bxauth 

79  Rutharfard  Bxauth 

80  Saddle  Rivx  Bxauth 

81  Saddle  Rivx  Tnahlp. 

82  Sacaiacua  Tawn 

83  S.  Haekaaaack  Tnahp. 

84  Sa.  Oraaoa  Vlllate 

85  Teaaeck  Tawaaklp 


86  Tenafly  Barauth 

87  Unian  City 

88  Up.  Saddle  Riv.  Bor 

89  Verana  Bxauth 

90  WaldwicA  Barauth 

91  Walliattan  Barauth 

92  Waahiattea  Twathp. 

93  Waehawken  Twathp. 

94  W.  Naw  Yarh  Tawn 

95  W.  Pateraaa  Bar. 

96  Waatwaad  Bereuph 

97  WeadclifF  Lake  Bx. 

98  Waad'Ridta  Baraut 


for  august  23 


To  cut  the  size  of  this  market  may  be  an  economy  of  space,  a  saving  of  ink, 
and  a  shrinkage  of  view,  but  it  ignores  the  decentralizing  of  population  and 
the  spreading  of  intensive  buying  power  resulting  from  constantly  improved 
and  speedier  transportation.  If  you  donH  mind,  we’ll  keep  our  fifty-mile  view 


—  with  all  modern  conveniences. 


•  The  A.  B.  C.  City  and 
Retail  Trading  Zone 


NEW  YORK 


Hferalb  tribune 

24  HOURS  OF  WORLD  HISTORY 


and  so  did  the 
50-MILE-RADIUS 


New  York  Market 
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NEW  YORK-NORTHEASTERN  NEW  JERSEY 


Circulation  Analysis 


A 

A 

B 

C 

C 

A 

A 

A 

A 

A 

A 

1940 

Broiu 

Bronx 

Brooklyn 

Brooklyn 

Brooklyn 

Herald 

Herald 

Journal  A 

Journal  A 

1940 

Dwelling  Units 

Home  News 

Home  News 

Citizen 

Eagle 

Eagle 

Tribune 

Tribune 

American 

American 

Mirror 

Mirror 

Area 

Population 

Total 

Occupied 

(Eve.) 

(Sun.) 

(Eve.) 

Eve.) 

(Sun.) 

(M) 

iSun.) 

(Eva.) 

(Sun.) 

(M) 

(Sun.) 

NEW  YORK  SECTION  OF  MET- 

ROPOLITAN  DISTRICT 

New  York 

City  Zone . 

8.041,370^ 

2.386.030^ 

2,205,226^ 

180.920^ 

170,408^ 

494,962^ 

448.367^ 

617,67P 

53L597^ 

New  York  City  ... 

7,454.995t 

2.218.608t 

2.048.0271 

429.339t 

613.402t 

525,4021 

Bronx  County . 

1.394.71 !•• 

395.366^^ 

377, 947^^ 

98,708 

99,681 

66.004^^ 

87,153^^ 

76,728^* 

Kings  Counf  y . 

2.698,285^^ 

762.764^^ 

717, 121^^ 

30,537 

78,433 

76.255 

n0,964^^ 

194,554^^ 

165.088^^ 

New  York  County . 

L889.924^^ 

617.433^^ 

548.383^^ 

10.754 

10,893 

125,717^^ 

217.764^^ 

179,618^^ 

Queens  County . 

1,297.634^^ 

394.2U^^ 

361, 5I7^^ 

1I3.004^^ 

105.006^^ 

93,1 IS^* 

Richmond  County . 

174,44C^ 

48.83C^ 

43.059^^ 

13,650^^ 

8,925^^ 

10.850*^ 

Nassau  County . 

406.748 

123.506 

108.099 

4,662 

4.623 

19,655 

26.234 

17.937 

37,353 

12,790 

17.472 

Rockland  County . 

74.261 

18.855 

16,484 

1.696 

3,148 

2.545 

5.610 

1.008 

2,167 

Part  of  Suffolk  County . . 

56.065 

20.001 

14,546 

3,275 

2.463 

1,734 

3.774 

2.775 

6.469 

1.596 

2.659 

Part  of  Westchester  Couaty . 

563.581 

156.602 

145.157 

649 

679 

29,594 

37.272 

19.036 

45,608 

15,977 

27,012 

I 


WESTCHESTKK  COUNTY  DAILY 
NEWSPAPER  CENTERS 

Mamaroneck . 

Mount  Vernon . 

New  Rochelle . 

Ossining . 

Peekskill . 

Port  Chester . 

Tarrytown . 

White  Plains . 

Yonkers . 

ROCKLAND  COUNTY  DAILY 
NEWSPAPER  CENTER 
Nyack . 


I3,034^^a 

3,65r^a 

3,373^^a 

67.362^^a 

19.496^^a 

18.233^^a 

58,4n8^^s 

15.292^^a 

14,365^^s 

15,996^^a 

3.853^^a 

3,612^^a 

17.3ir^a 

4.710^^a 

4.425^^s 

23,073^^s 

6,09r^a 

5,865*^a 

6,874^^a 

l,898^^a 

l,788^^a 

40.327^^a 

ll,146^^a 

10,440^^a 

142,598^^a 

40.774^^a 

38,528^^a 

5.206**b  I.552‘*b  l,433**b 


697^^a 

988*^a 

564*’a 

2.637^^a 

1.925^’s 

2,029^^a 

3.036^^a 

3,935^^a 

2.029^^a 

550^^a 

9W^a 

505^^a 

514^^a 

916^^a 

813^^a 

708^^a 

980^^a 

l,086^^a 

398^^8 

552^^a 

388^^a 

3,414^^a 

4.886^^a 

2,205^^8 

2,567^^a 

5.095^^a 

3.926^^a 

244**b  440**b  399**b 


1.303^^a 

406^^a 

680**s 

4.943^^a 

1.80P^a 

3.384^*i 

4,258^^a 

l,440^^a 

2,20D*s 

1.457^^a 

388^^a 

796^*s 

l,759^^a 

448^^a 

1.120^*a 

2.527^^a 

1.064^^a 

l,488**s 

555^^a 

227^^a 

402^*s 

4.230^^a 

l,74r^a 

2,382**s 

10,58r^a 

3.919^^a 

8.091”s 

719**b  273**b  477”b 


NEW  JERSEY  SECTION  OF  MET¬ 
ROPOLITAN  DISTRICT 
New  Jersey  Section  of  New  York  City 
Zone 


Bayonne . 

79,198^s 

19.689^a 

19, 127^8 

786^a 

1.350^a 

2,167^a 

7,015^a 

70^a 

105*s  ' 

Guttenberg . 

6.200^s 

l,780^a 

l,728^a 

34^a 

88^a 

196^a 

58ra 

•a 

•s  [ 

Hoboken . 

50.1 15^s 

15,839^s 

13,330^a 

l.lH^a 

939^a 

3.02ra 

8,579^a 

l,254^a 

1,450*1 

North  Bergen . 

39.714^b 

U.446^b 

10.985^b 

27^b 

61^b 

72^b 

217^b 

16^b 

64*b 

Jersey  City . 

301.173^a 

84,822^s 

79,701 •s 

5,075^a 

6.878^a 

10.604 •a 

29.156^a 

210^a 

676*s 

Union  City . 

56.173^a 

17,60rs 

16,773^s 

546^a 

1.2I8^a 

2.432^a 

8.192^a 

840^a 

1.900*s 

Weehawken . . 

14.363^s 

4,43ra 

4,17ra 

553^a 

676^a 

l,077^a 

620^a 

904^a 

775*s 

West  New  York . 

39.4S9^s 

11.814^a 

11,384 •a 

728^a 

675^a 

1.856^a 

3.952^a 

975^a 

1,225*1 

Bergen  County . 

409.646 

115,735 

110,493 

80 

260 

12,535 

23.866 

11,947 

34.542 

6,851 

13,878 

Essex  County . 

837,340 

231.069 

221,807 

20,547 

26,067 

12.990 

50.449 

21,294 

36,389 

Hudson  County . 

652,040 

184,156 

173,454 

9.671 

13,706 

23,226 

65,702 

5,414 

8,777 

Middlesex  County . 

211.681 

54,451 

52.621 

2,836 

4.685 

2.945 

16,359 

4,499 

10A33 

Part  of  Monmouth  County . 

126,572 

53,347 

35.033 

4.937 

8,079 

4.563 

15,445 

2,822 

6,836 

Part  of  Morris  County . 

89,305 

26.101 

22.027 

2,797 

4.405 

1.481 

6.192 

860 

1.944 

Part  of  Passaic  County . 

305.875 

86.640 

83.007 

4,047 

7.867 

6.955 

26.679 

8,803 

18,719 

Part  of  Somerset  Coi.nty . 

22,051 

6.104 

5.923 

882 

1,165 

537 

2,165 

321 

720 

Union  County . 

328.344 

88.451 

84,864 

10.722 

14,599 

5,776 

24.111 

7,204 

12,717 

NEW  JERSEY  D.AILY  NEWS- 

1 

PAPER  CENTERS 

j 

Aabury  Park  . 

14,617^c 

4.76rc 

3,990^c 

677^c 

1.125^c 

612^c 

2.6I9^e 

762^c 

1.975*e  j 

Elisabeth . 

109,912^d 

29.350^d 

27,987^d 

2,490*d 

3,022^d 

2.199^d 

9.183^d 

2,910^d 

5,710*d  1 

26.279^e 

7.091 •e 

6,794^e 

4.700^c 

4,020^f 

957*e 

1.9ire 
607*c  " 

1.175*e 

511*c 

2,962^e 

1.698^e 

989*e 

L835*s  1 

I7,408^c 

5.909^c 

367*c 

350^c 

753*r  E 

15,270^f 

4,206^f 

960^f 

1.247^f 

6I7^f 

1,701  •! 

422  •! 

7I3*f  1 

429.760^g 

33.180^h 

116.810^g 

8.842^h 

112,228^g 

8.668^h 

4,436^g 

765^h 

4,744^g 

1.297^h 

7.966^g 

745^h 

27.995^g 

3.648^h 

15,971^g 
1,693 •h 

27.239*1  f 
3.225*h  1 

New  BruDSKirk 

61,394  •! 

16,468*i 

16.0301 

38.692^i 

1.2411 

1.6911 

I,632^i 

3.5911 

1.287*i 

6.289^i 

13.1671 

2,5761 

5,1921 

5.8351  i 

Paterson . 

I39.656^i 

39.998^i 

4.367^i 

10,1211  r 

Psrtb  .Amboy . 

41,242^h 

10.407^h 

10,295^h 

386^h 

526^h 

640^h 

3,863^h 

1.280^h 

3.133*k 

Pkiafieid  _ 

37.469^d 

I0.26Pd 

9.852^d 

L883^d 

2.540^d 

908^d 

2.45rd 

940^d 

1.548*4  ; 

Rod  Bank . 

10,974^c 

3,13Pc 

2.976^c 

932^c 

898^c 

830*c 

1.48rc 

407^c 

5531 

CONNBCTICLT  SECTION  OF 

METROPOLITAN  DISTRICT 

k 

Ibit  «f  Fairfield  County . 

152,016 

41.854 

39.404 

8.164 

11.349 

3.871 

13.547 

3.851 

6.732  1 

DAILY  NF::WSP.APER  CITIES  IN 

CONNFXrriCUT  SECTION 

Qrerawich . 

35.509^i 

9,533^ 

8.8691 

1,8351 

1.8761 

849^j 

1.6471 

6151 

676*i 

NorvdUc . 

39.849^j 

1L645^ 

10,9061 

1.030^j 

1.9II1 

7991 

3,6621 

8451 

1.7681 

Stamford . 

61.2I5^i 

16,61 6^j 

15.8301 

2.1461 

3J091 

1,5081 

4.8791 

1,4831 

2.7681 

Total  in  Metropolitan  District . 

11.690.520 

3,425,480 

3,160,946 

110,111 

111.253 

30,527 

86.450 

83.601 

310,758 

356.625 

81U46 

798.598 

710,961 

698,152 

Circulation  Outside  Metropolitan  District _ 

7.946 

5,806 

41.403 

185.384 

9.845 

212,573 

43,771 

775,362 

Total  Distribution . . 

. 

110,111 

111,253 

30,527 

94.396 

89,407 

352,161 

542.009 

621.391 

1,011,171 

754,732 

1,473.514 

A—  Ixbtor  &  Publisher's  Analysis  of  gross  Circulation  as  of  Sept.  30, 1940. 


B — Publisher's  .Analysis  of  Circulation  as  of  March  31, 1941. 

C — Editor  &  Publisher's  Analysis  of  gross  Circulation  as  of  March  31,  1941.^ 

•New  York  City  and  New  Jersry  Section  of  N.Y,  City  Zone,  t  Included  in  N.  Y.  City  Zone  Rgi  les.  ••Included  in  New  York  City  Total,  ••a  Included  in  Watehester  County  Total,  ••b  Included  in  Rockland  Countf 
T  csal.  •a  Included  in  Hudson  Coi.nty  Total  and  City  Zone,  •b  Total  for  North  Bergen  Townahip  (included  in  Hudson  County  Totals  and  City  Zone).  •€  Included  in  Msmnouth  County  Total,  •d  Included  in  Union  County 
Tons!,  •elnduded  in  Bcrgin  County  Total.  •!  Inch ded  in  Vorris  Coi  nty  Total,  •g  Inch  dcd  in  Frtex  County  Total,  •h  Included  in  Middlesex  County  Total.  *i  Inthidsd  is  Passaic  County  Total.  •  j Included  in  Fairfield 
County  Total.  *1  Indudrs  Bergen.  Fsmx.  Hi dstn  and  Unicn  Tctals.  tt  Chy  Zone  included  ia  Csi^aty  Totab. 


I  E  rI  for  august  2  3 


The  hum  of  American  industry  is  reaching  a  crescendo  .  .  . 
eiaphasizing  the  growth  of  a  new  and  powerful  Buying  Aris> 
toeracy  of  wage^mers.  The  alert  producer  of  consumer 
^  goods  is  thereby  confronted  with  the  dual  problem  of  winning 
a  new  class  of  cash  customers  .  .  .  while  retaining  a  hold  on 
old  markets  as  a  bulwark  against  the  ultimate  cessation  of 
defense  spending. 

The  Joumal’American  provides  a  solution  to  this  problem  in 
the  New  York  market.  For  over  forty  years  .  .  .  this  newspaper 
has  consistently  maintained  the  largest  evening  family  circu* 
lation  in  America.  And  since  the  six  months  ending  September 
30,  1940  .  .  .  by  recognizing  and  grasping  new  circulation 
opportunities  ...  it  has  increased  its  margin  of  supremacy 
over  all  other  New  York  evening  newspapers  by  from  21,000 
to  48,000.  It  now  leads  the  second  evening  paper  by  243,000, 
the  third  by  335,000,  and  the  fourth  by  417,000. 

Enhancing  a  record  of  generations  of  undiminished  acceptance 
with  resultful  up-to-the-minute  enterprise  .  .  .  the  Joumal- 
American  will  be  recognized  by  advertisers  as  an  ideal  medium 
i  for  reaching  the  new  without  relinquishing  the  old. 


New  York  Journal-American 

LARGEST  EVENING  CIRCULATION  IN  AMERICA 
NATIONALLY  REPRESENTED  BY  RODNEY  E  BOONE  ORGANIZATION 


d  County 
D  County 
I  FtirfirU 


1 


22-  MIDDLE  ATLANTIC— NEW  YORK 


NEW  YORK-NORTHEASTERN  NEW  JERSEY 


Ciretitation  Analysis 


1940 

1940  Dwelling  Units 

Population  Total  Occupied 


NEW  YORK  SECTION  OF 
METROPOLITAN  DIST. 

New  York  City  Zone . 

New  York  City . 

Bronx  County . 

Kingi  County . 

New  York  County . 

Queens  County . 

Richmond  County . 

Nassau  County . 

Rockland  County . 

Part  of  Suffolk  County . 

Part  of  Westchester  County _ 


8.04U70*  2,38«.030*  2,205.22b*  1,60#J4S*  1.535.#75*  205.5:4* 

7.454.995t  2.218.608t  2.048.027t  l,541,281t  1.431,S52t  . 

1.394.711**  395.366**  377.947**  256,766**  229,381**  . 

2.698585**  762.764**  717.121**  503,470**  473.251**  . 

I,889.924**  617,433**  548,383**  484598**  437,370**  . 

1.297,634**  394,214**  361,517**  267.136**  258,735**  . 

174,441**  48.831**  43,059**  29.611**  32,815**  . 

406.748  123.506  108.099  40538  61.891  2.045 

74561  18,855  16,484  6,410  10,217  289 

56.065  20,001  14.546  8.001  11,993  183 

563.581  156.602  145.157  51.314  86.219  3.197 


WESTCHESTER  COUNTY 
DAILY  NEWSPAPER 
CENTERS 


Mamaroneck. . 
Mount  Vernon 
New  Rochelle . 

Os^ng . 

PeekskiU . 

Port  Chester. . 

Tarrytown _ 

White  Plains . . 
Yonken . 


I,376**a  2598**a 

6.0I4**a  10,356**a 

4.567**a  7.614**a 

1.622**a  2,85r*a 

2,430**a  4.267**a 

3.057**8  4.770**a 

766**a  I.456**a 

5.064**a  7,861**a 

10.178**a  20,230**a 


13.034**a  3.651**8 

67,362**8  19,496**8 

58.408**a  15.292**a 

15.996**8  3,853**8 

17,311**8  4,710**8 

23,073**8  6,091**8 

6,874**8  1.898**8 

40.327**8  11.146**8 

142.598**8  40.774**8 


ROCKLAND  COUNTY  DAILY 
NEWSPAPER  CENTER 
Nyack . 


NEW  JERSEY  SECTION  OK 
METROPOLITAN  DIST. 
New  Jersey  Section  of  New  York 
City  Zone 

Bayonne . 

Guttenberg . 

Hoboken . 

North  Bergen . 

Jersey  City . 

Union  City . 

Weehawken . 

West  New  York . 

Bergen  County . «. . 

Essex  County . 

Hudson  County . 

Middlesex  County . 

Part  of  Monmouth  County . . . . 

Part  of  Morris  County . 

Part  of  Passaic  County . 

Part  of  Somerset  County . 

Union  County . 


19,127*8 

1,728*8 

13.330*8 

10.985*b 

79.701*8 

16,773*8 

4,171*8 

11,384*8 

110,493 

221,807 

173,454 

52.621 

35.033 

22,027 

83,007 

5,923 

84,864 


6.441*8 

393*8 

8.444*8 

137*b 

37.820*a 

7.941*8 

3.978*8 

2.910*8 

25.508 

35578 

72.958 

15,441 

11.469 

5,615 

22,279 


79.198*8 

6,200*8 

50,115*8 

39.714*b 

3«1.173*a 

56,173*8 

14563*8 

39.439*8 

409,646 

837540 

652,040 

211,681 

126,572 

89,305 

305.875 

22.051 

328544 


12.901*8 

730*8 

9.819*8 

365*b 

57,815*8 

15.560*8 

1,115*8 

6,118*8 

51,770 

89,656 

115,913 

31.886 

26,261 

10,084 

48,944 

101 

48,778 


New  York  Post  Has  Greatest  Concentration 
of  City  Circulation  in  America’s  No.  1  Market 


y  he  Post  cuts  right  to  the  heert  of  New  York  City's  buying  core — 
93%  of  its  readership  reside  within  the  highly  saies>efFective  con¬ 
fines  of  the  city  proper.  This  is  a  far  greater  concentrated  city 
coverage  than  is  offered  by  any  other  New  York  newspaper. 


ADDITIONAL  NEW  JERSEY 
DAILY  NEWSPAPER 
CENTERS 


14.617*c  4,761*c 

109.912*d  29.350*d 

26579**  7,091** 

17.408*e  S.909*c 

15570*f  4,206*1 

429.760*g  116.810*g 

33.180*h  8542*h 

61594*i  16.468*i 

139.656*1  39.098*i 

41542*h  10,407*h 

37.469*d  10,261  *d 

10,974**  3,131*0 


3,990*c 

27,987*d 

6,794** 

4.700*e 

4,020*f 

112528*g 

8.668*h 

16.030*i 

38,693*1 

10595*h 

9552*d 

2,976*c 


2569** 
10.282*d 
2,459** 
1,215** 
1,799 *f 
23522*g 
3.908*h 
6.134*i 
11,657*1 
3584*h 
4.077*d 
1.546** 


4.765*c 

19,005*d 

4.944** 

3,653*0 

3,140*1 

50544*g 

7.914*b 

13,845*1 

24.908*1 

8.203*h 

7.161*d 

2548** 


Asbury  Park... 

EUiaboth . 

Haekonsack. . . . 
Long  Branch  . 
Morristown  — 

Newark . 

N*w  Brunswick 

Passaie . 

Paterson . 

Perth  Amboy  . .. 

Plainfield . 

Red  Bank . 


New  York  retailers  know  the  local  market.  They  know  that  the  Post 
reaches  where  the  buying  activity  is  greatest.  During  the  first  seven 
months  of  1941  they  have  given  the  Post  greater  gains  in  total 
advertising  and  retail  advertising  than  any  other  New  York  six  or 
seven-day  newspaper. 


CONNECTICUT  SECTION 
OF  MET.  DISTRICT 

Part  of  Fidrfield  County . 


No  newspaper  in  America  commands  the  loyalty  and  influences  the 
buying  habits  of  its  readers  more  than  does  the  Post.  No  news¬ 
paper  in  New  York  hits  home  straighter,  truer  or  more  economically 
to  the  city's  vital  buying  centers. 


DAILY  NEWSPAPER  CITIES 
IN  CONN.  SECTION 

Gr**nwich  (town) . 

Norwalk  (town) . 

Stamford  (town) . 


35,509*j  9,533*j 

39,849*j  ll,64S*i 

61515*j  16.616*i 


8,869*j  l,785*j 

]0.906*j  3.314*i 

15.830*j  6.549*j 


2,548*j  114*i 

6.519*j  190*i 

10544*j  32S*i 


Total  in  M*tropolitan  Diitrict. .  11,690.520  3.425,480  3,160.946  2,030,891  2.333511  227,213 

Circulation  Outsid*  Mrtropobtan  District .  31,116  1,305567  26.981 

Total  DistribuUon .  2,062,007  3,638,678  254,194 

A— Editor  A  Publisher's  Analysis  of  gross  Circulation  as  of  Sept.  30.  1940. 

*  New  York  City  and  New  Jersey  Section  of  N.  Y.  City  Zone.  ***  Included  in  Westchester  County  T( 
**b  Included  in  Rockland  County  Total,  t  Included  in  N.  Y.  City  Zone  Figures.  **  Included  in  New  1 
City  Total.  *8  Included  b  Hudson  County  Total  and  City  Zone.  *b  Total  for  North  Bergen  Township 
eluded  in  Hudson  County  Totals  and  City  Zone).  *c  Included  in  Monmouth  County  Total.  *d  Includei 
Union  County  Total.  *e  Included  in  Bergen  County  Total.  *f  Included  in  Morris  County  Total.  *g  Inch 
in  Essex  County  Total.  *h  Included  in  Middlesex  County  Total.  *i  Included  in  Passaie  County  Total.  *i 
eluded  in  Fairfield  County  Total.  *t  Includes  Bergen,  Essex,  Hudson  and  Union  Totals,  tt  City  Zone  indi 
,n  County  Totals. 


Founded  l8oi 


GEORGE  A.  McDEVITT  CO.  —  National  Advertising  Representatives 


Detroii 


Philadelphia 


(Continued  on  page  24) 


for  august  23,  1941 


23 


SAVE  THIS  TABLE  OF 
NEWS  DISTRIBUTION 
FOR  REFERENCE 


STATE 

Alabama 

Arizona 

Arkansas 

California 

Colorado 

Connecticut 

Delaware 

District  cf  Columbia 

Florida 

Georgia 

Idaho 

Illinois 

Indiana 

Iowa 

Kansas 

Kentucky 

Louisiana 

Maine 

Maryland 

Massachusetts 

Michigan 

Minnesota 

Mississippi 

Missouri 

Montana 

Nebraska 

Nevada 

New  Hampshire 
New  Jersey 
New  Mexico 
New  York 
North  Carolina 
North  Dakota 
Ohio 

Oklahoma 

Oregon 

Pennsylvania 

Rhode  Island 

South  Carolina 

South  Dakota 

Tennessee 

Texas 

Utah 

Vermont 

Virginia 

Washington 

West  Virginia 

Wisconsin 

Wyoming 


SUNDAY 

9,674 

4,147 

4,299 

31,673 

1.990 

134,364 

4,889 

7,931 

23,687 

13,583 

2,491 

16,483 

13,547 

8,177 

8,918 

10,281 

5,836 

14,485 

20,248 

103.498 
46,876 
14,186 

4,839 

9,219 

6,121 

3,845 

I, 807 
10,074 

488,449 

4,343 

1,879,099 

49,409 

10,893 

102,678 

7,669 

4,511 

212.498 
32,735 
19,432 

6,644 

II, 425 
24,487 

658 

12,019 

46,269 

7,259 

25,648 

9,821 

2,039 


Cl  acicu  a\i  cu  \i\i  o  o 

America's  Largest  Newspaper  Circulation! 


If  you  liave  a  sellinjr  jo]>  !<►  <l<y,  you  need  Aiiierua"."  most  potent  sales 
medium — The  News. 

For  the  full  22  years  <d"  its  life,  the  a^eraJre  animal  i-ireulalion  of  The 
News  has  lno^ed  steadily  upwards.  Fach  \ear  has  shown  more  News  readers 
than  the  year  before.  A  hit  of  New  s  (‘ireuiation  history  uives  an  idea  of  its 
phenomenal  jirowth: 


76 

15 

19 

11 

1,185 

239,043 

14 

1,739,541 

571 

22 

828 

17 


Began  publication  in  191') 

Largest  morning  circulation  in  \e\\  York  1921 
Largest  daily  circulation  in  .\ineri<'a  1923  (and 
since) 

Passed  1,000,000  in  1926 
Passed  1.500,000  in  1935 
Net  paid  average,  Jidy  1941  exceeded 
2.0<X).000 


Began  publication  in  1921 
Passed  1,000,000  in  1925 
Largest  Sunday  circulation  in  America  1926 
(and  since) 

Passed  2,000.000  in  1931 
Passed  3,000,000  in  1937 
Passed  3,500,000  in  1940 
Net  paid  average,  Jidy  1941 — exceeded 
3.500.000 


To  tlo  a  major  seUiiij*:  jtd).  you  need  the  foree  of  The  News.  It  earries 
your  message  to  more  readers  than  any  other  newspaper  in  America.  It 
reaches  seyen  families  in  ten  in  New  Aork,  and  more  in  the  suburbs  than 
any  other  new  spaper.  It  reaches  more  readers  of  all  econonru;  classes,  more 
of  all  kinds  of  pockethooks.  It  sells  merchandise  in  tremendous  volume. 
No  newspaper  schedule  inchiding  New  Aork  is  complete 
unless  it  has  The  News!  .Are  vou  iisiti}:  it  enoujrhy  JllljllllB 


TOTAL  U.  S. 

Canada 

U.  S.  Possessions 
Foreign 


GRAND  TOTAL  2.062,007  3,638,678 


NEW  YORKS 


PICTURE  NEWSPAPER 


NEWS  BUILDING,  V<'ir  York 


TRIBUNE  TOWER,  Clii 


155  MONTGOMERY  ST.,  Soh  Franrisro 


AVERAGE  JULY  NET  PAID  CIRCULATION  EXCEEDED  2,000,000  DAILY 


SUNDAY 


24— MIDDLE  ATLANTIC— NEW  YORK 


NEW  YORK-NORTHEASTERN  NEW  JERSEY 
(Continued) 

Circulation  Analysit  A 

IMe  1140  A  A  WorM- 

Popula*  Owollini  Units  Sun  Timos  Timas  Tsisfram 

Am  tion  Totai  Occupitd  (Eve.)  (M)  (Sun.)  (Eva.) 

NEW  YORK  SECTION  OF 
METROPOUTAN  DISTRICT 

8,e4U70*  2386,030*  2,205.226*  258,404*  341,448*  325329  *  372,173* 

7.454.965t  2318.608t  2.048,027t  .  333,I84t  3133871  . 

1394,711**  395.366**  377,947**  60,7Mt  48,957t  . 

2,898385**  762,764**  717,121**  89,3851  66,4671  . 

1.889,924**  617,433**  548,383**  133.2991  143,5381  . 

1.297,634**  394,214**  361,517**  45,1881  49,9711  . 

174,441**  48,831**  43,059**  4.558t  4,6541  . 

406,748  123,506  108,099  17,273  20,039  8.367 

74361  18,855  16,484  1387  2  363  974 

56,065  20,001  14,546  1.719  2.613  946 

563.581  156,602  145,157  24.342  30.972  13.485 


In  addition  to  the  population 
housing  and  circulation  sta¬ 
tistics  in  this  issue 
to  read  the  special  Market  in¬ 
formation  and  services  sup¬ 
plied  by  Newspapers  in  their 
display  announcements. 


New  York  Citjr  Zone . 

New  York  Cily . 

Bronx  Counly . 

Kings  Counly . 

New  York  County . 

Queens  County . 

Richmond  County . 

Nassau  County . 

Rockland  County . 

Part  of  Suffolk  County . 

Part  of  Westchester  County. 


sure 


WESTCHESTER  COUNTY 
DAILY  NEWSPAPER 
CENTERS 

Mamaroneck . 

Mount  Vernon . 

New  Rochelle . 

Ossining  . 

PeekskiU . 

Port  Chester . 

Tarrytown . 

White  Plains . 

Yonkers . 


829**a  339**a 

3.578**a  1.659**a 
3.545**a  1.470**a 

647**a  358**a 

985**a  500**a 

708**a  483**a 

340**a  221**a 

2.860**a  1.611**a 
4.079**a  2.262**a 


13.034**a  3,651**a  3.373**a 
67,362**a  19,496**a  18333**a 
58.408**a  15.292**a  14365**a 
15.996**a  3,853**a  3.612**a 
1731I**a  4.710**a  4.425**a 
23.073**a  6.091**a  5.865**a 
6,874**a  l,898**a  1.788**a 
40,327**a  ll,146**a  I0.440**s 
142.598**a  40.n4**s  38.528*  *a 


BOCBUND  COUNTY  DAILY 
NEWSPAPER  CENTE  R 


EDITOR  &  PUBLISHER 

1700  Times  Bldg. 


6.206**b  1.552**b  l,433**b 


NEW  JERSEY  SECTION  OF 
METROPOUTAN  DIST. 


New  Jersey  Section  of  New 
Yack  City  Zone 

Bayonne . 

Guttenberg . 

Hoboken . 

North  Bergen . 

Jersey  City . 

Union  CiQr . 

Weehawken . 

West  New  York . 

Bergen  County . 

Essex  County . 

Hudson  County . 

Middlesex  County . 

Part  of  Monmouth  County.. . . 

Part  of  Morris  County . 

Part  of  Passaic  County . 

Part  of  Somerset  County . 

Union  County . 


915*a  1.244*a  495*a 

44*a  88*a  23*a 

956*a  984*a  1335*. 

17*b  46*b  % 

4,701*.  6,803*.  >312*. 

679*.  1314*.  608*. 

472*.  546*.  405*. 

480*.  717*.  846*. 

8382  13,770  4.974 

14.978  21,626  7311 

9,015  13,261  9.337 

2,940  3,811  1,443 

4,053  6,644  1344 

1,657  2.498  648 

4,437  6.694  1,972 

633  829  200 

7J>83  8  341  3,748 


79,198*.  19,689*.  19,127*. 

6,200*.  1,780*.  1,728*. 

50,115*.  15839*.  13330*. 
89.714*b  11.448*b  10,985*b 
301,173*.  84,822*.  79,701*. 
56,173*.  17,601*.  16,773*. 
14363*.  4,431*.  4,171*. 

39,439*.  11,814*.  11384*. 
409,646  115,735  110,493 

837340  231,069  221.807 

652,040  184,156  173,454 

211,681  54,451  52,621 

126,572  53347  35,033 

89,305  26,101  22327 

305,875  86,640  83,007 

22351  6,104  5,923 

328344  88.451  84,864 


ADDITIONAL  NEW  JERSEY 
DAILY  NEWSPAPER 
CENTERS 


14.617*c  4.761*e  3390*e 

109.912*d  29,350*d  27.987*d 
26379*e  7,091*e  6.794*e 

17.408-c  6.909*c  4.700*c 

15370*f  4,206*f  4,020*f 

429.760*g  116,810*g  112.228*g 
33.180*h  8.842*h  8.668*h 

61.394*1  16.468*i  16.030*i 

139,656*1  39,998*1  38,692*1 

41342*h  10.407*h  10,295*h 
37,469*d  10.261  *d  9.852*d 
10,974*c  3.131*c  2.976*c 


1.281*c 

2.534*d 

1.280*e 

682-c 

837*f 

7.757*g 

1.081*h 

1.671*i 

S355*i 

753*h 

1.150*d 

551*c 


292-c 

1.458*d 

519*e 

160*c 

340*f 

4.527*g 

467*h 

507*i 

l,m*i 

408*h 

624*d 

270*c 


Asbury  Park... 

Elisabeth . 

Hackensack .... 
Long  Branch. . . 

Morristown - 

Newark . 

New  Brunswick. 

Passaic . 

PMerson . 

Perth  Amboy . . 

Plainfield . 

Red  Bank . 


DON'T  LOSE  THE  ADVANTAGES 
THIS  QUARTER  OF  YOUR 
MARKET  HAS  TO  OFFER! 


CONNECTICUT  SECTION 
OF  METROPOLITAN 
DISTRICT 

Part  of  Fairfield  County . 


*pHE  500,000  Negroes  who  make  up  5®/o  of  New  York  City's  total 
^  population  constitute  a  market  of  unique  distinction  because 
66  2/3%  of  this  population  is  concentrated  in  Harlem.  One  Negro 
weekly  reaches  the  Cream  of  this  market  because  of  its  10c  per  copy 
guaranteed  sale. 

•  35%  of  all  coffee  sold  in  upper  West  Side  Manhattan  is  sold  in  Har¬ 
lem  to  Negroes.  New  York  Negroes  drink  16%  of  all  beer,  wine  and 
whisky  sold  in  New  York  City  which  is  three  times  the  per  capita 
consumption. 

•  The  best  bread  market  is  the  Negro  market.  Four  million  dollars 
worth  of  bread  is  consumed  annually  by  New  York  City  Negroes. 

•  Over  29,000  families  spend  more  than  $3,500  yearly.  More  than 
9,000  families  spend  over  $4,500  yearly.  One  paper  covers  this  rich 
market  and  offers  complete  marketing  and  merchandising  cooperation 
to  advertisers.  Let  us  send  you  complete  information. 


DAILY  NEWSPAPER  CITIES 
IN  CONNECTICUT  SEC¬ 
TION 

Greenwieh  (town) . 

Norwalk  (town) . 

Stamford  (town) . 


Total  in  Metropolitan  District  .  11, 690.520  3.425,4f0  3,160.946 

Circulation  Outside  Metropolitan  Diatiict . 

Total  Distribution . 


444,020  465,251  429.723 

99343  383,068  74.672 

543363  848.919  504.395 


A — Editor  &  Publisher's  Analysis  of  gross  Circulation  as  of  Sept.  30. 1940. 

*  New  York  City  and  New  Jersey  Section  of  N.  Y.  City  Zone,  t  Included  in  N.  Y.  City  Zone  Fignres.  **  In¬ 
cluded  in  New  York  City  Total.  **a  Included  in  Westchester  County  Total.  **b  Included  in  Rockland  County 
Xotal.  *a  Induded  In  Hudson  County  Total  and  City  Zone.  *b  Total  for  North  Bergen  Township  (included  in 
Hudson  County  Totals  and  City  Zona).  *e  Included  in  Monmouth  County  Total.  *d  Included  in  Union  County 
Total.  *e  Included  in  Bergen  County  Total.  *f  Included  in  .Morris  County  Total.  *g  Included  in  Essex  County 
Total.  *h  Included  in  Middlesex  County  Total.  *i  Induded  in  Pasnic  County  Total.  *j  Induded  in  Fairfield 
County  Total.  *t  Includes  Bergen.  Emex.  Hudson  and  Union  Totals,  tt  City  Zone  Induded  in  County  Totals. 


^mstpTtlam 


PhoR*  ACadvmy  2-7800 


for  august  23.  1941 
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NEW  YORK-NORTHEASTERN  NEW  JERSEY 
(Continued) 


Circulation  Analyals 
0  B 


WESTCHESTER 
COUNTY  DAILY 
NEWSPAPER 
CENTERS 


Slsmaroneck . 

13,034**a 

3.651**a 

3,373**a 

Mount  Vernon . 

6733**a 

19.496**a 

18.233**a 

New  Rochelle . 

58,408**a 

15,292~a 

14,365**a 

Oatining . 

15,996**a 

3.853**a 

3,612**a 

PSekskiU . 

1731**a 

4.7I0»*a 

4.425**a 

Port  Cheater . 

23.073**a 

6.(»l**a 

5,865**a 

Tarrytown . 

6,874**a 

l,898**a 

l,788**a 

White  Plains . 

40.327»*a 

ll,146**a 

I0.440**a 

Yonkers . 

142,598**a 

40.774**a 

38,528**a 

ROCKLAND  COUNTY 
DAILY  NEWSPAPER 
CENTER 

Njrack . 

SEW  JERSEY  SECTION 
OF  METROPOUTAN 
DISTRICT 

Sew  Jeney  Section  of  New 
York  City  Zone 


5,206**b  1.552**b  l,433**b 


Bayonne . 

79.168*n 

10.689*a 

19,127*a 

Guttenherg . 

6200*n 

l,780*n 

1.738*a 

Hoboken . 

50  115*a 

15.830*n 

13330*a 

North  Bergen . 

39.714*b 

11.446*b 

10985*b 

Jersey  City . 

301,173*a 

84.822*a 

70.701’a 

Union  (Sty . 

56  173*a 

17,601 *n 

16.773*n 

Weehawken . 

14.363*s 

4.431*a 

4,171*a 

West  New  York . 

39.439*a 

11.814*a 

11384*a 

Bergen  County . 

409.646 

115,735 

110,493 

Eaaex  County . 

837340 

231D69 

221.807 

Hudson  County . 

652.040 

184,156 

173,454 

Middlesex  County . 

211.681 

54,451 

52,621 

Part  of  Monmouth  County. . 

126,572 

53347 

35,033 

Part  of  Morris  County . 

89,305 

26,101 

22,027 

Part  of  Passaic  County . 

305,875 

86,640 

83,007 

Part  of  Someraet  County _ 

22,051 

6,104 

5,923 

Union  County . 

328,344 

88,451 

84,864 

ADDITIONAL  NEW  JER¬ 
SEY  DAILY  NEWS¬ 
PAPER  CENTERS 

Aibury  Park . 

Eliubeth . 

Hackennck . 

Long  Branch . 

Morriatown . 

Newark . 

New  Brunswick . 

Piesalc . 

Paterson . 

Perth  Amhoy . 

Plainfield . 

Red  Bank . 

CONNECTICUT  SECTION 
OF  METROPOLITAN 
DISTRICT 

Part  of  Fairfield  County . 

DAILY  NEWSPAPER  CIT- 
lESINCONN.SECTION 

Greenwich  (town) . 

Norwalk  (town) . 

Stamford  (town) . 


14,617*c 

4.761*c 

3,990*c 

109.912*d 

29,350*d 

27.987*d 

26,279*e 

7,091*0 

6,794*0 

17,408*c 

6.909*c 

4,700*0 

15.270*f 

4,206*f 

4.020*f 

429.760*g 

116.810*g 

112.228*g 

33.180*h 

8.842*h 

8.668*h 

61.394*i 

16,468*1 

16,030*1 

139.656*i 

39,998*i 

38.692*i 

41.242*h 

10.407*h 

10.295*h 

37.469*d 

10,261*d 

9,852*d 

10.974*c 

3.131*e 

2,976*0 

152,016 

41,854 

39.404 

35,509*i 

9.533*j 

8,869*j 

39,849*j 

ll,645*i 

10,906*j 

61,215*i 

16,616*j 

15,830*j 

1040 

1940 

OwaWng  Units 

Island 

Prass 

Atm 

Population 

ToUl 

Oecuplod 

(Eva.) 

NEW  YORK  SECTION  OF 
MET.  DISTRICT 

Now  York  City  Zono  . 

8,041.370* 

2,386.030* 

2305.226* 

Now  York  City . 

7,454.995t 

2.218,608t 

2.048.027t 

Bronx  County . 

1394.711** 

395366** 

377.947** 

Kings  County . 

2.698.285** 

762,764** 

717,121** 

4,046 

Now  York  County . 

1,889  924** 

617,433** 

548,383** 

257 

Queens  County . 

1397.634** 

394314** 

361.517** 

84,797 

Richmond  County . 

174,441** 

48,831** 

43,059** 

Nassau  County . 

406,748 

123,506 

108,099 

13,104 

Rockland  County . 

74.261 

18,855 

16.484 

IVt  of  Suffolk  County . 

56,065 

20,001 

14346 

27 

tat  of  Westchester  County.. 

563,581 

156,602 

145,157 

Qua  ana 

Evanlnf 

Nawa 

(Eva.) 


Long  Island 

City  RMgowood, 

L.I.Star-  L.I. 

Journal  Advoeata 

(Eva.)  (Eva.) 


Statan 

Island 

Advance 

(Eve.) 


0  D  C 

Rockville  Centra, 

L.I.  Nyack, 
Hampstaad,  Nassau  N.  Y. 

L.  I.  Ravlaw-  Journal- 

Navrsday  Star  News 

(Eve.)  (Eve.)  (Eve.) 


770 

4S.840 


10,175 


53 

29,860 


.  135 

31  . 

25  . 

24,151tt  30,991 


6.0g7tt 


1,855* 


Total  in  MetropoUtan  Dist..  11,690,520  3,425,480  3,160.946  102,231 

Circulation  Outside  Metropolitan  District .  230 

Total  Distribution .  102,461 


10,175 


29,913 


46,410 


10,175  29,913 


24,207 

54 

2431 


31,126  0,097 

2,024  87 

33,150  6,184 


A— Editor  &  Publisher's  Analysis  of  Circulation  as  of  Dee.  31  1940. 

B — Editor  A  Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 

C— Editor  A  Publisher's  Analysis  of  Circulation  as  of  Sept  30,  1940. 

D— Editor  A  Publisher's  Analysis  of  Circulation  as  of  March  31,  1941. 

•  New  York  City  and  New  Jersey  Section  of  N.  Y.  City  Zone,  t  Included  in  N.  Y.  (3ty  Zone  Figures.  ••  Included  in  New  York  City  Total,  “a  Included  in  West¬ 
chester  County  Total.  **b  Included  in  Rockland  County  Total.  *a  Included  in  Hudson  County  Total  and  City  Zone.  *b  Total  for  North  Bergen  Township  (included  in  Hudson 
County  Totals  and  City  Zone).  *e  Included  in  Monmouth  County  Total.  *d  Included  in  Union  County  Total.  *e  Included  in  Bergen  County  Total.  *f  Included  in  Morris 
County  Total.  *g  Included  in  Eaaex  County  Total.  *h  Induded  in  Middlesex  County  Total.  *1  Included  in  Passaic  County  Total.  *j  Included  in  Fairfield  County  Total. 
Indudea  Bergen,  Essex,  Hudson  and  Union  Totals,  tt  City  Zone  Included  in  County  Totals. 


-A  Perfect 

CLomLlnation 

Editor  &  Publisher 
Market  Guide 
and 

international 
Year  Book 


A  Service  to  Gen¬ 
eral  Advertisers . . . 
Advertising  and 
Sales  Executives 
. . .  Advertising 
Agencies  and 
Commercial 
Organizations 


Subscription  Price 

Domestic,  $4.00; 
Canada,  $4.50 
Foreign,  $5.00 
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EDITOR  &  publisher 


CHECK 
THESE  SALES 
POTENTIALS 

for 

WESTCHESTER 

COUNTY 

Highest  Percentage  of  "Pre¬ 
ferred  Families"  of  any  Major 
County  in  the  U.  S. — 2/3  of 
all  Westchester  Families  are 
in  the  Preferred  Group  as 
compared  to  1  /3  for  the  U,  S. 

•  $2,962  fncome  per  family 
or  38.9%  above  U.  S.  average' 

•  573,558  Populaflon  (1940 
Census) — 147,500  families' 

•  178,259  Auto  Registrations 
in  1940 — 160,693  Being  Pass¬ 
enger  Cars* 

•  24,357  New  Car  Sales  in 
1940  (2,380  MORE  than  in 
1939)* 

•  109  Automobiles  Per  One 
Hundred  Families 

•  $267,105,000  Total  Retail 
Sales^ 

•  8,608  Stores  of  All  Types 
Including  2,675  Food  Stores* 

•  $87,808,000  Food  Sales* 

•  Westchester  Group  of 
Dailies  Carries  MORE  Retail 
Grocery  Lineage  Than  Any 
Combination  of  New  York 
City  Papers® 

•  Westchester  Group  Renders 
Effective  Merchandising  Co¬ 
operation  —  Factual  Merchan¬ 
dise  Surveys,  Research  and 
Market  Studies 

Authorities— <1)  Sales  Manageaicnt,  (2) 
Autemokilc  Bureau  of  Westchester  County, 
(3)  Sherlock  a  Arnold.  N.  Y..  (4)  1939 
U.  S.  Retail  Census,  (5)  Media  Records. 
The  tetw  “Prercrred  Families"  means 
families  with  purchasing  power  substan¬ 
tially  above  national  average  (Sales  Man¬ 
agement). 

NOW  .  .  .  (HECK 
Your 

MEDIA  LIST! 

Yenkars,  N.  Y.,  Harold  Statesman 
Mt.  Vernon,  N.  Y.,  Daily  Argus 
Now  Rocheile,  N.  Y.,  Standard  Star 
Ossining,  N.  Y.,  Citizen  Roister 
Mamaroneck,  N.  Y.,  Daily  Times 
Tarrytown,  N.  Y.,  Daily  News 
White  Plains,  N.  Y.,  Reporter  Dispatch 
Port  Chester,  N.  Y.,  Daily  Item 
Peekskill,  N.  Y.,  Evening  Star,  Affiliated 

WESTCHESTER 
County  Publishers,  Inc. 

Larkin  Plaza 
Yonkers — New  York 

Reirretented  Nationally  by 

KELLY-SMITH  CO. 

Graybar  Bldg.,  New  York  City 


NEW  YORK-NORTHEASTERN  NEW  JERSEY 


Circulation  Analyiis 


Aret 

NEW  YORK  SECTION  OF 
MET.  DISTRICT 


1040 

Population 


1940 

Dwelling  Units 
Total  Oecupiod 


A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

(kun- 

bined 

Maey- 

Mamaro¬ 

Mourn 

Now 

Roehollt  Ossining 

Peoks- 

Port 

Tarry- 

White 

Plaint 

Yonkwi 

HoraW- 

Wost- 

neck, 

Vomon 

Standani-  Citizen- 

klll 

Chester 

town 

Reporter- 

Statsa- 

ehoster 

Times 

Argus 

Star 

Register 

Star 

Item 

Nowa 

Dlspoteh 

man 

Group 

'.Evo.1 

(Evo.) 

I  Evo.) 

(Evo.) 

Evo.) 

(Evo.) 

(Evo.) 

(Evo.) 

!Evt., 

New  Y’ork  (Sty  Zone . 

8,(M  1.370* 

2.386.030* 

2,205,226* 

New  York  (Sty . 

7,454.995t 

2.218.606t 

2.048.027t 

Bronx  County . 

1.394.711** 

395,366** 

377.947** 

776 

Kings  County . 

2,698,285*  * 

762,764** 

717,121** 

New  York  County . 

1.889.924** 

617,433** 

548.383** 

426 

(Jueens  County . 

1.297,634** 

394,214** 

361.517** 

Riehmond  County . 

174.441** 

48,831** 

43,059** 

Ntaaau  County . 

406,748 

123,506 

108.099 

Rockland  County . 

74.261 

18.855 

16,484 

Part  of  Suffolk  County . 

56,065 

20,001 

14,546 

Part  of  Westchester  County.. 

563,581 

1.56,602 

145,157 

90.655 

90 

344 


ADDITIONAL  WEST¬ 
CHESTER  COUNTY 
DAILY  NEWSPAPER 
CENTERS 


Mamaroneck . . 

13.034**a 

3,651**a 

3,373**a 

2,270* 

Mount  Vernon . 

67.362**a 

19.496**a 

18.233**a 

10,809* 

New  Rochelle . 

58,408**s 

15,292**a 

14,365**8 

10,490* 

Ossining . 

15,996**a 

3.853**a 

3,612**8 

2.590* 

PeekskiU . 

17,311**a 

4,710**8 

4.425**a 

3,605* 

Port  Chester . 

23.073**a 

6,091**a 

5,865**a 

4.740* 

Tarrytown . 

6,874**a 

l,898**a 

1.788**a 

2.781* 

White  Plains . 

40,327**8 

ll,146**a 

10,440**8 

8,764* 

Yonkers . 

142.598**a 

40,774**a 

38.528**a 

27.272* 

ROCKLAND  COUNTY 
DAILY  NEWSPAPER 
CENTER 

Nyack .  .5.206*  *b 

NEW  JERSEY  SECTION 
OF  METROPOLITAN 
DISTRICT 

New  Jersey  Section  ol  New 
York  City  Zone 

Bayonne .  79,ly8*a 

Quttenberg .  6,200*a 

Hoboken .  50.115*a 

North  Bergen .  39,714*b 

Jersey  City .  301,173‘e 

Union  City .  56,173*a 

Weehawken .  14.363*a 

West  New  York .  39,439*a 

Bergen  County .  400,646 

Easez  County .  837,340 

Hudson  County  .  652,040 

Middlesex  Ciainty .  211,681 

Part  of  Monmouth  County . .  126,572 

Part  of  Morns  County .  89  J05 

Part  of  Paanic  County .  305,875 

Part  of  Somerset  County _  22,051 

Union  County .  328  J44 

ADDITIONAL  NEW  JER¬ 
SEY  DAILY  NEWS¬ 
PAPER  CENTERS 


19.689*a 

1.780*a 

15.839*a 

ll,446*b 

84.822*a 

17.601*a 

4.431*a 

11.814*a 

115,735 

231,069 

184,156 

54.451 
53.347 
26,101 
86,640 

6,104 

88.451 


Asbury  Park . 

I4.617*c 

4.761 'c 

3.990*e 

Elinbeth . 

109.«12*d 

29.350*d 

27,987*d 

Hackenmtek . 

26.279*e 

7.091*e 

6,794 *e 

Long  Branch . 

17.408*c 

5,909*e 

4.700*e 

Morristown . 

15.270*f 

4,206*f 

4.020*f 

Newark . 

429.760*g 

116.810*g 

112,238*g 

New  Brunswick . 

33.180*b 

8,842*h 

8.668*b 

Passaic . 

6I.394*i 

16.468*i 

16.030*i 

Paterson . 

139.656*1 

39,998*1 

38.692*i 

Perth  Amboy . 

4U42*h 

10.407*h 

10,295*h 

Plainfield . 

37.469*d 

10561*d 

9.852*d 

Red  Bank . . 

10.974*c 

3.131*c 

2.976*c 

CONNECTICUT  SECTION 
OF  METROPOUTAN 
DISTRICrr 

Part  of  Fiurfield  County . 

D.AILY  NEWSPAPER  CIT¬ 
IES  IN  CONN .  SECTION 

Greenwich  (town) . 

Norwalk  (toam) . 

Stamford  (town) . 


35,509*i 

39.849*i 

61.215*i 


9,533*j 

11.645*j 

16.6I6*j 


90.655  3,619tt  12.260tt  11.905tt  3.37ltt  4.802tt  e.767tt  3.059tt  14.424tt  30.448tl 


2,270* 


10,809* 


l..i52**b  1.433**b 


3,605* 


4.740* 


2,781* 


19. 127 ‘a 
l,728*a 
13.330*a 
I0.985*b 
79,701  *a 
16,773 *s 
4,171*a 
ll,384*a 
110,493 
221,807 
173,454 
52.621 
35,033 
22,027 
83,007 
5.923 
84.864 


8.869*i  928 

10.906*)  . 

I5.830*j  . 


Total  in  .Meuopolitan  Dist..  11.690.520  3.425.480  3,160,946 

92.785 

3,619 

12.956 

11,948 

3,371 

4.802 

7,734 

3.059 

14,424 

30,872 

(SrculatioB  Outside  Metropolitan  District . 

1,102 

54 

24 

31 

756 

48 

27 

81 

81 

Total  Distribution . 

93.887 

3,673 

12,956 

11.972 

3,402 

5,558 

7.782 

3,086 

14,505 

30.953 

A — Editor  A  Publisher's  .Analysis  of  gross  Circulation  as  of  March  31, 1940. 

*  New  York  City  and  New  Jersey  Section  of  N.  Y.  City  Zone,  t  Included  in  N.  Y.  City  Zone  Figures.  **  Induded  in  New  York  City  Total.  **a  Included  in  West- 
cheater  County  Total.  **b  Induded  in  Rockland  County  Total.  *a  Induded  in  Hudson  County  Total  and  City  Zone.  *b  Total  for  North  Bergen  Township  (induded  in  Hudson 
County  Totals  and  City  Zone).  *c  Induded  in  Monmouth  County  Total.  *d  Induded  in  Union  County  Total.  *e  Induded  in  Bergen  County  Total.  *{  Induded  in  Morris 
County  Total.  *g  Induded  in  Eaaex  County  Total.  *b  Induded  in  Middlesex  County  Total.  *i  Induded  in  Passaic  County  Total.  *j  Induded  in  Fair&eld  County  Total. 
*t  Indudea  Bergen,  Essex,  Hudson  and  Union  Totals,  tt  City  Zone  induded  in  County  Totals. 

{Continued  on  page  26) 
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^lAJedtclieAterlled  one  ot  the  other  of  ik  eSe  daiiied 

hecaude  ihe^  are  interested  Primariii^  in  th  e  news 
about  their  neighbor  and  ^lAJestchedter  C^ounti^! 

According  to  the  Continuing  Study  of  Newspaper  Reading  by  the  Bureau  of 
Advertising  of  the  American  Newspaper  Publishers  Association,  LOCAL  NENA^S 
far  outweighs  in  importance  news  from  abroad  or  Political  News  from  the  Nation's 
Capital.  It  proves  conclusively  that  men  and  women  are  MOST  interested  in  the  things 
that  immediately  concern  them,  their  neighbors,  their  town,  their  county.  Here  is  the 
trend,  based  on  an  analysis  of  30  newspaper  studies  covering  300  stories  "best  read": 


MEN 

WOMEN 

LOCAL  NEWS 

39% 

57% 

National  News 

25% 

25% 

Other  News 

36% 

18% 

COMPLETE  LOCAL  NEWS  BUILDS  READER  CONFIDENCE  .  ..  . 
READER  CONFIDENCE  BUILDS  ADVERTISING  VALUE  .  .  . 
WESTCHESTER  DAILIES  OFFER  THIS  SELLING  OPPORTUNITY! 

Cireulotloii  Unduplicafed — Analysis  by  Citias  and  Towns  Furnishnd  Upon  Roquest 


Mamaroneck,  N.  Y.,  The  Daily  Times  Port  Chester,  N.  Y.,  Daily  Item 
Mt.  Vernon,  N.  Y.,  The  Daily  Argus  Tarrytown,  N.  Y.,  The  Daily  News 
New  Rochelle,  N.  Y.,  Standard  Star  White  Plains,  N.  Y.,  Reporter  Dispatch 

Ossining,  N.  Y.,  Citizen  Register  Peekskill,  N.  Y.,  Star,  Affiliated 

Yonkers,  N.  Y.,  Herald  Statesman 

WESTCHESTER  COUNTY  PUBLISHERS.  INC. 

Larkin  Plaza  .  .  .  Yonkers,  IS  etc  York 


Represented  Nationally  by:  KELLY  SMITH  COMPA  NY .  Graybar  Building,  New  York  City 


A 


NEW  YORK 


CHICAGO 


A— Editor  &  Publisher’i  AiuIysU  of  CircuUUon  u  of  Dee.  31,  1940. 

•  New  York  and  New  Jenejr  Section  of  N.  V.  City  Zone,  t  Included  In  N.  Y.  City  Zone  Flguiea.  ••  Induded 
in  New  York  City  Total.  **a  Induded  in  Westchester  County  Total.  **b  Induded  in  Rockland  County  Total. 
*a  Included  in  Hudson  County  Total  and  City  Zone.  *b  Total  for  North  Bergen  Township  (induded  In  Hudson 
County  Totals  and  City  Zone).  *e  Induded  in  Monmouth  Ounty  Total.  *d  Induded  in  Union  Ounty  Total. 
*e  Included  in  Bergen  County  Total.  *f  Induded  in  Mortis  County  Total.  *g  Included  in  Essex  County  Total. 
*h  Induded  in  Middlesex  Ownty  Total.  *i  Induded  in  Passaic  County  Total.  *j  Induded  in  Faiifidd  County 
Total.  *t  Inslnilm  Dargan.  Ewet.  Hudson  and  Uidon  Totals,  tt  City  Zone  induded  in  County  Totals. 
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NEW  YORK-NORTHEASTERN  NEW  JERSEY 


Circulation  Analysis 

A  A 


ToUI  in  Met.  District...  11,690.520  3.425.480  3,160.946 

Circulation  Outside  Metropolitan  District . . 

Total  Distribution . . 


Yonksra,  Yonksrs, 

Yonksrs, 

Bsyonns,  Ellzebeth, 

1940 

1940 

N.Y. 

N.Y. 

N.Y. 

N.J. 

N.J. 

Popula- 

Owsliing  Units 

Rseord 

Rseord 

Tfaaes 

Times 

Journal 

Area 

tion 

Tout 

Oecupisd 

(Eve.) 

(Sim.) 

(M) 

(Eve.) 

(Eve.) 

NEW  YORje  SECTION 

OF  MET.  DISTRICT 

New  York  (}ity  Zone. . .. 

8,041,370* 

2.386.030* 

2,205,226* 

..... 

New  York  City . 

7,a4.995t 

2.tl8,608t 

2.048J>27t 

Bronx  County . 

1,394,711** 

395.366** 

3n.947** 

Kings  County . 

2,698,285** 

762.764** 

717,121** 

48 

New  York  County _ 

1,889,924** 

617,433** 

548,383** 

(Jueens  County . 

1,297.634** 

394,214** 

361,517** 

Richmond  County. . . . 

174,441** 

48,831** 

43,059** 

Nassau  County . 

406.748 

123,506 

108,099 

Rockland  County . 

74,261 

18,855 

16,484 

Part  of  Suffolk  County. . 

56,065 

26,001 

14,546 

Part  of  Westchester 

County .  563,581  156,602  145,157 


CONNECTICUT  SEC- 
TION  OF  MET.  DIS¬ 
TRICT 

Part  of  Fairheld  County  152,016  41,854  39.404 


8,216 


12,500 


5,512 


13,694 

264 

13,958 


ROCKLAND  COUNTY 
DAILY  NEWSPAPER 
CENTER 

Nyack . 


5.206**b  l,552**b  1.433**b 


27.842»d 


DAILY  NEWSPAPER 
CITIES  IN  CONN. 
SECTION 

Greenwich  (town) . 

Norwalk  (town) . 

Stamford  (town) . 


35.509*j 

39.849*j 

6U15*j 


9,533*j 

ll,645*j 

16.616’j 


8,869*j 

10.906*j 

15.830*j 


ADDITIONAL  WEST¬ 
CHESTER  COUNTY 
DAILY  NEWSPAPER 
CENTERS 

Mamarooeck . 

Mount  Vernon . 

New  Rochelle . 

Oadning . 

Pnekikill . 


Port  Chester. 
Tarrytown... 
WUte  Plains. 
Yoakers . 


13A14**a  3.651**a  3,373**a . 

67,362**a  19.496**a  18,233*»a . 

88.408**a  15^92**a  14A65**a . 

15,996**a  8.853^a  S.612"a . 

17511”a  4.710”a  4.425**a . 

aj,073**a  6,061**a  5AU**a . 

6.874**a  1.898**a  l,788”a . 

40,327*»a  11.146”a  10,440**a . 

142A98*‘a  40.r74»»a  Uja»*H  t.216  12.500  6fili 


NEW  JERSEY  SEC¬ 
TION  OF  MET. 
DISTRICT 

New  Jersey  Section  of 
New  York  City  Zone 

Bayonne . 

Outtenberg . 

Hoboken . 

North  Bergen . 

Jersey  (Sty . 

Union  City . 

Weehawken . 

West  New  York . 

Bergen  County . 

Essex  County . 

Hudson  County . 

Middlesex  County . 

Part  of  Monmouth 

County . 

Part  of  Morris  County. . 
Part  of  Passuc  County. . 
Part  of  Somerset  County 
Union  County . 


13,694* 


.  61 

13.694tt  . 

.  49 


29.696tt 


14,617*c 
109,9 12*d 
26^79*e 
17,408*c 
15J70*f 
429,760*g 
33.180*h 
6U94*i 
139,656*i 
41.242*h 
37,469*d 
10,974*c 


4,761*c 

39.350*d 

7,091*e 

5.909*c 

4,206*f 

116.810*g 

8.842*h 

16.468*i 

39J)«8*i 

10.407*h 

10.26l*d 

3,131*e 


79.198*a 

6,200*a 

50.11S*a 

39,714*b 

301.173*a 

56.173*a 

14.363*a 

39,439*0 

409,646 

837,340 

652,040 

211,681 


19,689*0 

l,780*a 

15,839*a 

11.446*b 

84.822*s 

17.601*a 

4,431*0 

ll,814*a 

116,735 

231,069 

184,156 

54.451 


19,127*a 

1.728*a 

13,330*a 

10.985*b 

79,701*a 

16,773*0 

4,171*0 

11,384*0 

110,463 

221,807 

173.454 

52.621 


ADDITIONAL  NEW 
JERSEY  DAILY 
NEWSPAPER  CEN¬ 
TERS 

Asbury  Park . 

EUnbeth . 

Hackensack . 

Long  Branch . 

Morristown . 

Newark . 


New  Brunswick. 

Passaic . 

Paterson . 

Perth  Amboy.. 
Plainfidd . 


Red  Bank 


3,990*c 

27,987*d 

6.794*e 

4.700*c 

4,020*f 

112528*g 

8,668*h 

16.030*i 

38,692*1 

10595*h 

9.852*d 

2,976*c 


186A72 

89,305 

305,875 

22J)51 

328,344 


63A47 

26,101 

86,640 

6,104 

88,451 


35,033 

22,027 

83.007 

5,923 

84,864 


The 

Elizabeth 

( New  Jersey ) 

Market 


Not  only  has  huge  direct  defense  contracts 
but  is  also  enjoying  large  employment 
and  payroll  increases  throughout  the  area. 

$108,546,000  in  Direct  Defense  Contracts 
note  placed  tcUh  121  firms  in  The  Elisabeth 
(New  Jersey)  Market.  .300  other  firms  are 
busy  producing  a  wide  variety  of  products. 

42*^0  Employment  and  81^o  Payroll  In¬ 
creases,  during  the  past  year  add  to  the 
ample  spending  power  of  this  important 
market. 

To  adequately  reach  this  spending  power,  eoncentrate  your 
advertising  in  the  Eliaaheth  Iteily  Journal.  The  only  daily  news¬ 
paper  in  the  Elizabeth  market.  home  delivered. 

fllailg  Juttrndl 

Elizabeth,  N.  J. 

National  Representative:  CHAS.  H.  EDDY  CO.,  Inc. 

New  York  Boston  Chicago  AtlanU 


Money 

Where 


The  Best 
Concentrated 
Circulation 
in  Hudson 
County, 

New  Jersey 


Is  spent . . . 
Money  Is! 


Over  'fioo.ooo.eoo.**  wUl  be  dtetribnted  in 
defense  and  preparedness  orders  In 

BAYONNE,  N.  J. 

THE  PENIN8CI.A  OF  INDUSTRY 
Thiti  meanH  millions  of  dollars  to  Bayonne’s 
workers  who  are  real  spenders. 

Bayonne's  local  merchants  realise  this  increased 
flow  of  money  means  MORE  BALES.  LOCAL 
ADVBRTlSnSir.  LINEAGE  IN  THE  LAST  SIX 
.MONTHS  HAS 

INCREASED  13.5% 

BAYONNE  CANNOT  BE 
SOLD  FROM  THE  OUTSIDE. 

Natimnal  Advsrtisara  Can  Create  Mart 

Dmantl  for  Their  Preducte  Thru 


The  Bayonne  Times 


Since  1870  Bayonne's  Only  Newspaper 
Represented  Nationally  by 

BOGNER  and  MARTIN 


★85%  COVERAGE! 


for  august  2  3,  1  9  4  1 
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1940 

1940 

Popula- 

Dwelling  Unite 

Area 

tion 

Total  ( 

Oeeugied 

new  YORK  SECTION 

OF  MET.  DISTRICT 

N«w  York  City  Zone  .. 

8.041,370* 

2,386.030* 

2,205,226* 

New  York  City . 

7,454.995t 

2,218,6081 

2,048,0271 

Bronx  County . 

1,394,71 1** 

395,366** 

377,947** 

Kings  County . 

2.698.285** 

762,764** 

717,121** 

New  York  County.... 

1,889,924** 

617,433** 

548,383** 

(Queens  County . 

1,297,634** 

394J114** 

361A17** 

RichmoDd  County. . . . 

174.441** 

48,831** 

43,059** 

Nsaau  County . 

406,748 

123,506 

108.099 

Boekland  County . 

74J261 

18,855 

16,484 

Part  of  Suffolk  County. . 

56.065 

20.001 

14,546 

PartofWestchesterCounty 

563.581 

156,602 

145,157 

Asbiiiy 

Park. 

N.J. 

Ptms 

(E»a.) 


Circulation  Analysis 
A  B  C  C 

Hackensack, 

Asbury  N.J.  Hoboken,  Newark. 

Park,  Bergen  N.J.  N.J. 

N.J.  Evening  Jersey  Sunday 

Press  Record  Observer  Call 

(Sun.)  (Eve.)  (Eve.)  (Sun.) 


yCESTCHESTER  COUN¬ 
TY  D.\1LY  NEWS¬ 
PAPER  CENTERS 

Maaaaroorck . 

Mount  Vernon . 

New  Rochelle . 

Osdning . 

PeekskiU . 

Port  Chester . 

Tarrytown . 

White  Plains . 

Yoakers . 

ROCKLAND  COUNTY 
DAILY  NEWSPAPER 
CENTER 

Nyack . 

NEW  JERSEY  SECTION 
OF  MET.  DISTRICT 
New  Jersey  Section  ot 
New  York  City  Zone 

Bayonne . 

Guttenberg . 

Hoboken . 

North  Bergen . 

Jersey  City . 

Union  City . 

Weehawken . 

West  New  York . 

Bergen  County . 

Essex  County . 

Hudson  County . 

Middlesex  County . 

PartofMonmoutliCounty 
Part  of  Morris  County . . 
Part  of  Passaic  County. 
Part  of  Somerset  County 
Union  County . 

ADDITION.AL  N.  J. 
D.AILY  NEWSPAPER 
CENTERS 


13,034**a 
67,362**a 
58,408**a 
15.996**a 
17,311»*a 
23,073’*a 
6,874”a 
40,32 


3.661**a 

19,496**a 

15,292”a 

3,853*’a 

4,710**a 

6.091**a 

l,898**a 

n.l4#**a 


3,373**» 
18,233**a  . 
I4,365**a 
3,612**a 
4,425**a 
5.865**a 
l,788**a 
10, 440* 


U2,598**a  40,774**a  38,528**a 


5,20«**b  l,552**b  l,433**b 


1,538  2,157*a 


79.198’a 

19.689*a 

19,127*a  . 

62*a  . 

6,200*a 

1.780*a 

l,728*a  .... 

553*a  . 

50,1 15*a 

15,839*a 

13.330*a 

34,384*a  . 

39,7l4*b 

U.446*b 

10.985*b  . . . 

301.173*a 

84.822*a 

79,701*a 

14,034*a  . 

56,173*a 

17,601*a 

16.773*a  .  . 

6.952*a  . 

14,363*a 

4.431*a 

4.171*a 

l,195*a  . 

39,439*a 

11.814*a 

11,384 ‘a 

3,008*a  . 

409.646 

115,735 

110,493 

.  27,945 

2,887  l,946**k 

837,340 

231,069 

221,807 

.  68,670*k 

652,040 

184,156 

173,454 

.  158 

34,392tt  5,790**k 

211,681 

54.451 

52.621 

.  1,390 

126,572 

53,347 

35,033  ll,500tt 

7,389tt  . 

107  2,414 

89.305 

26,101 

22,027 

.  2,749 

305,875 

86,640 

83,007 

.  1,554 

22,051 

6,104 

5,923 

186 

328,344 

88,451 

84,864 

.  9,136’**k 

Asbury  Park . 

14,617*c 

4,76l*c 

3,990*c  10,068 

Elisabeth . 

109.912*d 

29,350*d 

27.987*d 

finckensack . 

26.279*e 

7.091*e 

6,794*e 

Long  Branch . 

17,408*c 

5,909*c 

4,700*c 

Morristown . 

15J!70*f 

4,206*1 

4.020*f 

Newark . 

429.760*g 

n6,810*g 

112,228*g 

New  Brunswick . 

33,180*h 

8,842*h 

8.668*h 

Passaic . 

61,394*1 

16,468*1 

16,030*i 

Paterson . 

139,656*1 

39.998*i 

38,692*1  . 

Perth  Amboy . 

41,242*h 

10,407*h 

10,295*h  . 

Plainfield . 

37,469*d 

10.261*d 

9,852*d  . 

Red  Bank . 

10,974*c 

3,131*c 

2.976*c 

ti.230*c 


CONNECTICUT  SEC¬ 
TION  OF  METRa 
POLIT.AN  DISTRICT 
Part  of  Fairfield  County. 

DAILY  NEWSPAPER 
CITIES  IN  CONNEC¬ 
TICUT  SECTION 

Crtenwich  (town) . 

Norwalk  (town)  . 

Stamford  (town) . . 


152.016  41,854  39,404 


35,509*j 

39,849*j 

61,215*j 


9,533*i  8,869*j 

ll,645*i  10,906*j 

16,616*j  15,830*j 


17,037*e 


77, 002* 


Total  In  Met.  District . 


11,500 

7,389 

29.641 

37,386 

93.835 

1,692 

752 

169 

4,362 

13.192 

8.141 

29,641 

37.555 

98.197 

A— Publisher's  .Analysis  of  Circulation  as  of  March  31,  1941. 

B— Editor  A  Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 

C— Editor  A  Publisher's  .Analysis  of  Circulation  as  of  Dec.  31,  1941. 

*  New  York  City  and  New  Jersey  Section  of  N.  Y.  City  Zone,  t  Included  in  N.  Y.  City  Zone  Figures.  '**  In- 
oluded  in  New  York  City  Total,  "'♦a  Included  in  Westchester  County  Total.  **b  Included  in  Rockland  County 
Total.  *a  Included  in  Hudson  County  Total  and  City  Zone.  *b  Total  for  North  Bergen  Township  (included  in 
Hudson  County  Totals  and  City  Zone.)  *c  Included  in  Monmouth  County  Total,  ♦d  Included  in  Union  County 
Total.  *e  Included  in  Bergen  (kiunty  Total.  *f  Included  in  Morris  County  Total.  *g  Included  in  Essex  County 
Total.  *h  Included  in  Middlesex  County  Total.  *i  Included  in  Passaic  County  Total.  *i  Included  in  Fairfield 
County  Total.  *t  Includes  Bergen,  Essex,  Hudson,  and  Union  Totals,  tt  City  Zone  included  in  County  Totals. 

Included  in  City  Zone,  '“k  Part  in  City  Zone. 


BERGEN  COUNTY 

- NEW  JERSEY - 

A 

METROPOLITAN 

DISTRICT 

In  Its  Own  Right 


IN  RETAIL  SALES 

The 

FASTEST  GROWING  MARKET 

In  the  State  of  New  Jersey 
Served  ONLY  by  the 


Bergen  County’s  Only  Daily  Newspaper 
Published  at  Hackensack,  N.  J. 

Represented  by  CHAS.  H.  EDDY  CO.,  INC. 

NEW  YORK  -  CHICAGO  -  BOSTON  -  ATLANTA 


"I'm  SPENDING 

$500,000,000.00 

in  the  NEWARK 
ABC  CITY  ZONE" 


rliE  eyes  of  national  space  buyers 
are  on  Newark  where  govern¬ 
ment  defense  contracts  are  reaching 
the  half -billion  mark!  Where  more 
workers  in  defense  industry  are 
buying  more  .  .  .  right  in  Newark 
.  .  .  now!  Where  the 


Newark 
Sunday  Call 


is  purchasing  counsellor  for  more  homes  than 
any  other  Sunday  paper  published  in  New  Jersey. 

In  defense  production,  the  government  wants 
RESULTS.  If  you  want  RESULTS  in  the  metro¬ 
politan  hub  of  New  Jersey,  schedule  the 

NEWARK  SUNDAY  CALL 

National  Representatives 

GILMAN,  NICOLL  &  RUTHMAN 

New  York,  Boaton,  Philadelphia,  Chicago,  Detroit 
San  Francisco 


THE  NEWARK  SUN¬ 
DAY  CALL  publishes 
the  only  Art  Gravure 
supplement  in  Neuf 
Jersey. 
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EDITOR  &  PUBLISHER 


NEW  YORK-NORTHEASTERN  NEW  JERSEY 
(Continued) 

C  irculaticn  Aralytis 

A  A  .  A  A  A 

Uoion 

Newark.  Newark  Newark  Jersey  City 
1940  I'P*  1940  N.J.  Star-  Star-  City  Hudson 

Popula-  Dwelling  Units  News  Ledger  Ledger  Journal  Dispatch 


Afea  tion  Total  Occupied  (Eve.)  (Mj  (Sun.)  (Eve.)  (M) 

.NKW  YORK  SECTION 
OF  MET.  DISTRICT 

New  York  aty  Zone....  8.04 UTO*  2,386, 030*  2,205,226*  . 

New  York  City .  7,454.»85t  2,218, 608t  2,048,0271  . 

Bronx  County .  1.394,7n**  395.366**  377.947**  . 

Kings  CVtunty .  2.698,285**  762.764**  717.121**  . 

New  York  County....  1,889,924**  617.433**  548.383**  .  1.797 

(Jueena  County .  1.297,634**  394,214**  361,517**  . 

Richmond  County. . .  174,441**  48,831**  43,059**  . 

Nassau  County .  406,748  123,506  108.099  . 

Rockland  County .  74.261  18355  16,484  . 

IVt  o( Suffolk  County..  56,065  20,001  14,546  . 

Part  of  Westchester 

County .  563381  156.602  145.157  . 

WESTCHESTER 
COUNTY  D.ULY 
N  EW8PAPER 
CENTERS 

•Mamaroneck .  13.034**a  3,651**s  3373**a  .  .  . 

.Mount  Vernon .  67362**a  19,496**a  18.233**a . 

.New  Rochelle .  58.408**a  15392**a  14.365**a . 

Ossiniog. .  15,996**a  3,853**a  3.612**a .  .  .  .  . 

Peekskill .  17.311**a  4,710**a  4.425**a . 

Port  Chester .  23,073**a  6.091**a  5.865**a . 

Tarrytoan .  6,874**a  l,898**a  1.788**a . 

White  Plains .  40327**a  11.146**a  10.440**a . 

Yonkers .  142,598**a  40,774**a  38,528**a .  . 

ROCKL.\ND  COUNTY 
DAILY  NEWSPAPER 
CENTER 

.Nyack .  5.206**b  1.552**l)  l.t.'Wb . 


NEW  JERSEY  SEC¬ 
TION  OF  MET. 
DISTRICT 

New  Jersey  Section  of 


New  York  City  Zone 

Bayonne . 

79.198*a 

19.689*a 

l».127*a  . 

.  194 

tiuttenberg . 

6300*a 

l,780*a 

1.728*»  . 

.  719*k 

Hoboken . 

50.U5*a 

15,839*a 

13,330*8  . 

.  1.658 

North  Bergen . 

39.714*b 

11.446*b 

10.985*b  . . . 

.  3,622*k 

Jeraey  City . 

301,173 *a 

84,822*a 

79.701*8  . 

.  38,676*  5,292 

Union  City . 

56,173*a 

17.60ra 

16.773*8  . 

.  5.250*k 

Weehawken . 

14363  *a 

4.431*a 

4,171*8  . 

.  1,488 

West  New  York . 

39,439*a 

n.814*a 

11.384*8  . 

.  4,175 

Bergen  County . 

409.646 

115.735 

110.493 

3.907 

1.805 

1,890 

5,335 

Easex  County . 

837,340 

231,069 

221,807 

152,040 

66.661 

66.728 

164 

Hudson  County . 

652,040 

184,156 

173.454 

11326 

38,833tt 

22.664tt 

.Middlesex  County . 

211,681 

54,451 

52,621 

1,248 

13.812 

7,139 

Part  of  Monmouth 

County . 

126372 

53347 

35,033 

Part  of  Morris  County. . 

89,305 

26,101 

22,027 

6,013 

2,336 

2.675 

Part  of  Passaic  (bounty. . 

305,875 

86,640 

83.007 

1,677 

1,787 

1,649 

Part  of  Somerset  County 

22,051 

6,104 

5,923 

302 

1.160 

710 

Union  County . 

328344 

88.451 

84,864 

14,781 

10.741 

13.531 

143 

ADDITIONAL  NEW 

JERSEY  DAILY 

NEWSP.APER  CEN- 

TERS 

•tsbuo'  Park . 

14,617*c 

4.761 *c 

3.990*c 

KlUabeth . 

109.912*d 

29.350*d 

27.987*d 

Hackensack . 

26379*e 

7,091*e 

6,794*e 

Long  Branch . 

i:,408*c 

5,909*c 

4,700*c 

Morristown . 

15,270*f 

4, 206*1 

4,020 *f 

Newark . 

429.760*g 

n6.810*g 

112.228*gl70,059*t 

73.428*t 

63.553*t 

164*g 

New  Brunswick . 

33,180*h 

8.842*h 

8.668*h 

61,394*i 

16,468 *i 

16,030*i 

Paterson . 

139,656*i 

39.998*i 

38.692*i 

Perth  Amboy . 

41.242*h 

10.407*h 

10.295*h 

Plainfield . 

37,469*d 

10,261 *d 

9.852*d 

Red  Bank . 

10,974 *c 

3.131*c 

2,976*c 

CONNECTICUT  SEC- 

TION  OF  MET.  DIS- 

TRICT 

Part  of  Fairfield  County. 

152.016 

41.854 

39,404 

D.ULY  NEWSPAPER 

CITIES  IN  CONN. 

SECTION 

Greenwich  (town) . 

35.509*j 

9.533*j 

8,869*j 

Norwalk  (town) . 

39.849*j 

11.645*j 

10,906*i 

Stamford  (town) . 

61315*i 

16.616*j 

15.830*j 

Total  in  Met.  District ...  1 1,690,520 

3,425,480 

3,160.946 

181,669 

82,045 

87321 

39.295 

28,051 

Circulation  Outaide  Metropolitan  District. . 

24317 

30,022 

7,942 

853 

248 

Total  Distribution. 

205,986 

112,067 

95363 

40,148 

28,299 

A— Editor  A  Publisher's  Analysis  of  Circulation  as  of  Dec.  31,  1940. 

*  New  York  and  New  Jersey  Section  of  N.  Y.  City  Zone  t  Included  in  N.  Y.  City  Zone  Figures.  **  Included 
in  New  York  City  Total  **a  Included  in  Wertcheater  County  Total.  **b  Included  in  Rockland  County  Total. 
*a  Included  in  Hudson  County  Total  and  City  Zone.  *b  Total  for  North  Bergen  Township  (included  in  Hudson 
County  Totals  and  City  Zone).  *c  Included  in  Monmouth  County  Total.  *d  Included  in  Union  County  Total. 
*e  Included  in  Bergen  County  Total.  *f  Included  in  Morris  County  Total.  *g  Included  in  Essex  County  Total. 
*h  Indud  ed  in  Middlesex  County  Total  *i  Included  in  Passaic  County  Total.  *j  Included  in  Fair&eld  County 
Total.  *t  Includes  Bergen,  Essex,  Hudson  a^  Union  Totals,  tt  CHy  Zone  included  in  County  Totals.  *k  In¬ 
cluded  in  (^ty  Zone.  **k  Part  in  City  Zone.  * 


Keys 

That  will  unlock 
the  gates  to  every 
newspaper  market 
in  the  United  States. 

THE 

MARKET  GUIDE 

a  key  to  the  character  and 
extent  of  newspaper  mar¬ 
kets. 

■ 

THE  YEAR  BOOK 

a  key  to  the  personnel,  space 
cost  and  a  thousand  and  one 

i 

other  facts  about  newspapers 
themselves. 

■ 

THE  EXCLUSIVE 

EDITOR  &  PUBLISHER  SERVICE 
YOU  ARE  NOW  STUDYNG 

a  key  to  newspaper  cover¬ 
age!  Unmatched  by  any 
other  medium  of  advertising. 

■ 

52  issues  of 

Editor  &  Publisher 

Spot  news  of  Advertising  when  the 
advertiser  needs  it  most. 

■ 

ALL  FOR  $4.00  PER  YEAR 

■ 

Subscribe  ISotv 

■ 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  Y. 
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NEW  YORK-NORTHEASTERN  NEW  JERSEY 

(Continued) 

Circulation  Analysis 

A  C  B  B  B 

New 
Bruns- 

Lonf  Morris-  wick,  Passaic.  Pater- 

Branch,  town.  N.J.  N.J.  eon, 

N.J.  N.J.  Home  Sunday  Herald-  N.J. 

Record  Record  News  Times  News  Cali 

Area  tion  Total  Occupied  ^Eye.)  (Eve.)  (Eve)  (Sun.)  (Eve.)  (M) 

SEW  YORK  SECTION 
OFMET.DIST. 


1940 

Popula¬ 

tion 


1940 

Dwelling  Units 
Total  Occupied 


Sfi  York  City  Zone..., 

8,04U70^  2,386,030^  2,205,226^ 

ew  York  City . 

7,454,99St  2,218,608t  2.048,027t 

Brooi  County . 

1,394,711^^ 

395,366*^ 

377,947^^ 

Qip  County . 

2,698,285^^ 

762,764^^ 

717.121^^ 

,Sew  York  County.... 

1.889.924^^ 

617,433^^ 

548383^^ 

Queeoi  County . 

1397.634^^ 

394,214^^ 

361,517^^ 

County _ 

174.44P^ 

48,83P^ 

43.059^* 

County . 

406,748 

123,506 

108,099 

{peklind  County . 

74,261 

18,855 

16.484 

Vt  of  Suffolk  County.. 

56,065 

20,001 

14.546 

^t  of  Weitcbeiter 

(kwnty . 

563.631  156,602  145.157 

fESTCHESTER 

COUNTY  DAILY 

SEWSPAPER 

CENTERS 

^untfooMk . 

13.034^^a 

3.65P*a 

3,373^^a 

Igait  Vernon . 

67,362^*8 

19.496^^a 

18,233^^a 

ec  Rochelle . 

68.408^^a 

15,292^*a 

I4.365^^a 

•ning . 

15,996^^a 

3,853^^a 

3.612^^a 

firakill . 

17.3ll^*a 

4,710*^a 

4,425^^a 

■tCbuter . 

23,073^^a 

6.874^^a 

6,09P^a 

l,898^^a 

U,146^^a 

5,865*^a 

1.788^^a 

10.440^^a 

ikte  Plains . 

40.327^^a 

eiken . 

142,598^^a 

40,774^^a 

38.528^^a 

OCKUND  COUNTY 

DAILY  NEWSPAPER 

CENTER 

;)ack . 

5.206**b 

l,552**b 

1.433^*b 

IW  JERSEY  SEC¬ 
TION  OF  MET. 

DISTRICT 

itv  Jeney  Section  of 

New  York  City  Zone 

Biyonne . 

76.198^a 

19,689*a 

19.127*a 

GuUenberg . 

6,200^a 

l,780*a 

l.728*a 

Hoboken . 

50,n5*a 

15,839^a 

13,330^a 

.North  Bergen . 

39.714^b 

ll,446*b 

10,985^b 

Jeney  City . 

301,173^a 

84,822*a 

79.70l*a 

Union  City . 

56.173^a 

17,601*a 

16,773*a 

Weebawken . 

14.363^a 

4,431*a 

4,171'a 

Wot  New  York . 

39.439^b 

ll,814*a 

11,384 ‘a 

Sergei  County . 

409,646 

115,735 

110.493 

Cnei  County . 

837,340 

231,069 

221,807 

Hudion  County . 

652,040 

184,156 

173,454 

Uiddleeex  County . 

211,681 

54,451 

52,621 

Part  of  Monmoutb 

County . 

126,572 

53,347 

35,033 

Ibrt  of  Morris  County . . 

89305 

26,101 

22,027 

!brt  of  Panaic  County. . 

305,875 

86,640 

83.007 

ibrt  of  Soineraet  County 

22,051 

6,104 

5,923 

Jaion  County . 

328,344 

88,451 

84,864 

ADDITIONAL  NEW 

JERSEY  DAILY 

NEWSPAPER  CEX- 
TER8 

ulniyPark . 

14.617^c 

4,761^c 

3,990*c 

Jiabetb . 

109.912^d 

29,350*d 

27,987^d 

lackecaack . 

26.279^e 

7,091^e 

6,794^e 

tag  Branch . 

17.408^c 

5,909^c 

4,700^c 

11,788' 

Jorriitown . 

15,270^f 

4,206^f 

4.020*( 

iewuk . 

429.760^g 

116,810^g 

112.228^g 

■evBruttiwick . 

33,180^h 

8,842^h 

8.668^h 

baaie . 

61.394 •! 

16,468^i 

16,030^i 

btenon . 

139.656^i 

39.998^i 

38,692*i 

^rth  Amboy . 

41.242^b 

10,407^h 

10,295^h 

37,469^d 

10,261  •d 

9.852^d 

led  Bank . 

10,974  •c 

3,l31^c 

2.976^c 

mnnecticut  sec¬ 
tion  OF  MET.  DIS¬ 
TRICT 

ibrt  of  Fairfield  County . 

152,016 

41,854 

39,404 

dary  newspaper 

CITIES  IN  CONN. 

SECTION 

Greeawicb  (town) . 

35,509^ 

6333^j 

8.869^ 

Norwalk  (town) . 

39,849^j 

ll,645^j 

10.906^i 

Stanford  (town) . 

61,215^i 

16,616^j 

15,830^i 

Total  in  Met.  Diatrict. . . 

11,690,520 

3.425,480 

3,160,946 

11,788 

Circulation  Outaide  Metropolitan  Diatrict . , 

.  13,725  2,929 

.  355  . 


.  15.691 

12,908  . 

.  560 

.  21,337  17,529 

.  1,162 

539  . 

7,811 


7.H9*li6,301*h . 

.  29.753tt  . 


ll,235tt 


7311  16.858  13,447  30,108  21,210 

.  840  509  5,815  170 

7,811  17,693  13.956  35,923  21,380 


Total  Distribution .  11.788 

A— Publisher's  Analysis  of  Circulation  as  of  March  31, 1941. 

B— Editor  &  PuUieher'e  Analysis  of  Circulation  as  of  June  30.  1941. 

C— Editor  k  Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

’New  York  City  and  New  Jersey  SecUon  of  N.  Y.  City  Zone.  Uncluded  in  N.  Y.  City  Zone  Figurea.  ••Included 
N«w  York  City  Total.  Included  in  Weitcbeiter  County  Total.  **6  Included  in  Rockland  County  Total, 
laeluded  in  Hudson  County  Total  and  City  Zone,  •b  Total  for  North  Bergen  Township  (included  in  Hudson 
I  Ca^  Tot^  and  City  Zone),  ‘c  Included  in  Monmouth  County  Total,  •d  Included  in  Union  County  Total, 
aduded  in  Bergen  County  Total.  *{  Included  in  Morris  County  Total,  •g  Included  in  Essex  County  Total, 
laduded  in  Middlesex  County  Total.  •!  Included  in  Passaic  County  Total.  •)  Included  in  Fairfield  County 
otal  •!  Includes  Bergen,  Essex,  Hudson  and  Union  Totals,  tt  City  Zone  included  in  County  Totals,  •k  In- 
fudid  la  City  Zone,  ••k  Partin  Oty  Zone. 


The  Daily  Home  News 

^un&ap  tEimes 

COMPLETELY  AND  ADEQUATELY  SERVE 

NEW  BRUNSWICK,  N.  J. 

^^The  Metropolitan  Hub  of  Central  New  Jersey^* 

AND  SHOPPING  AREA 

826  diversified  industries  in  the  New  Brunswick  metropolitan 
area  are  booming  naturally  and  normally.  Industry  here  is 
benefited  but  not  dependent  on  war  orders. 

120,000  INDIVIDUALS  BUY  MORE  THAN 
$52,000,000  IN  RETAIL  PURCHASES 

New  Brunswick  Per  Capita  Income  Is  $746 

For  the  State,  $700 ;  for  the  Nation,  $565 


4,805,493  LINES  OF  RETAIL 
STORE  ADVERTISING  TELL 
WHAT  THE  LOCAL  MER¬ 
CHANTS  THINK  OF  THE 
DAILY  HOME  NEWS  AND 
THE  SUNDAY  TIMES  AS 
ADVERTISING  MEDIUMS, 

6,303,777  total  lineage  places 
our  newspapers  among  the 
FIRST  200  IN  AMERICA. 


COMBINED  METROPOLI¬ 
TAN  NEW  YORK  NEWS¬ 
PAPER  CIRCULATION 
FALLS  FAR  BELOW  COM¬ 
PLETE  COVERAGE  IN 
THIS  AREA. 

Local  news  is  “Big  News”  in 
The  Daily  Home  News  and 
The  Sunday  Times,  so  they 
are  read  thoroughly  from  front 
to  last  page. 

TO  SELL  YOUR  PRODUCT  IN  THIS  IMPORTANT  MARKET, 
PLACE  THE  DAILY  HOME  NEWS  AND  THE  SUNDAY  TIMES 
ON  YOUR  NEXT  ADVERTISING  LIST. 

Home  News  Publishing  Co.,  New  Brunswick,  N.  J. 

Nat.  Representative,  Geo.  A.  Cortes,  512  5th  Ave.,  New  York 


THE  RETAIL  TRADING  AREA 

OF 

PATERSON,  N.  J. 

IS 

A  METROPOLITAN  MARKET 

In  this  compact  area  there  are  361,288  people.  Paterson, 
the  shopping  city  with  a  population  of  139,651  had  a 
Retail  Sales  volume  in  1939  of  $68,887,000 — the  3rd 
largest  in  the  State. 

In  1941  the  Retail  Sales  figure  will  mount  higher  and 
higher  due  to  the  large  defense  employment.  The  huge 
Wright  Aeronautical  plant  and  the  Curtiss- Wright  plant 
employ  over  16,500  people.  Their  payrolls  are  $26,- 
500,000. 

The  Morning  Call  with  21,064  circulation  is  read  in  the 
better  sections  of  this  Metropolitan  Market.  This  fact 
is  proven  by  surveys. 

Advertise  Your  Product  in 

The  Morning  Call 

CHAS.  H.  EDDY  CO.,  INC. 

NATIONAL  ADVERTISING  REPRESENTATIVES 


NEW  YORK  CHICAGO 

247  Park  Ave.  410  N.  Michigan 


BOSTON  ATLANTA 

20  Providence  St.  66  Laekie  St.,  N.W. 
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NEW  YORK-NORTHEASTERN  NEW  JERSEY  (Continued) 


Circulation  AnalytU 


Plain-  Rad 

Perth  field.  Bank,  Green-  Stamford, 

>atat«en,  Amboy,  N.J.  N.J.  wMi,  Norwalk,  South  Conn. 

N.J.  Sunday  N.J.  Courier-  Stand-  Conn.  Conn.  Norwalk  Ad- 

Nawe  Eagle  News  Newt  ard  Tima  Hour  Sentinel  vacate 

(Eva.)  (Son.)  (Eve.)  (Eva.)  (Eva.)  (Eve.)  (Eva.)  (Eve.)  (Eva.) 


1940 

Dwelling  Units 
Total  Occupied 


1940 

Population 


Area 

NEW  YORK  SECTION  OF 
Mirr.  DISTRJCT 

New  Y’ork  Ctty  Zone . 

New  York  City . 

Bronx  County . 

King«  County . 

New  York  County . 

Queens  County . 

Richmond  County . 

Naassu  County . 

Rockland  County . 

Part  of  Suffolk  County . 

Part  of  W'estcbeater  County.. 


8.04i.370*  2.386, 030*  2.205.226* 

7,454, 99St  2.218.608t  2,048.037t 

1.394.7il**  396.366**  377,947** 

2,698.285**  762.764**  717.121” 

1.889.924**  617.433**  648J83** 

1,297.634*»  394,214»*  361A17** 

174,441**  48,831**  43.059** 

406,748  123,506  108.099 

74.261  18.855  16,484 

56,065  20,001  14A46 

563.581  156,602  145,157 


Editor 


Publisher 


ADDITIONAL  WEST¬ 
CHESTER  CODNTY 
DAILY  NEWSPAPER 
CENTERS 

Mamarooeek . 

Mount  Vernon . 

New  Rochelle . 

OmininR . 

PeekskiU . 

Port  Cheater . 

Tarrytown . 

White  Plaint . 

Yookere . 


3.651**a  3.373**a 

19,496**a  18.233**a 

15.292**a  14.365**a 

3,853**a  3.612**a 

4.7I0**a  4.425»’a 

6,091**a  5.866**a 

1.898**a  1.788**a 

ll,146**a  I0,440**a 

40,774**a  38,528«*a 


lS,034**a 

67.362**a 

58,408**a 

15.996**a 

I7311**a 

23.073**a 

6.874**a 

40,327»»a 

142.598**a 


is  headquarters  for 


all  information 


ROCKLAND  CODNTY 
DAttY  NEWSPAPER 
CENTER 

Nyack . 


about  newspapers. 


5.206*n)  1.552**b  1.433**b 


circulation,  linage. 


NEW  JERSEY  SECTION 
OF  METROPOLITAN 
DISTRICT 

New  Jersey  Section  of  New 
Y’ork  City  Zone 

Bayonne . 

Guttenfaerg . 

Hoboken . 

North  Bergen . 

Jersey  (^ty . 

Union  CYty . 

Weehawken . 

West  New  Y’ork . 

Bergen  County . 

Eaaex  County . 

Hudson  County . 

Middlesex  County . 

Part  of  Monmouth  County . . 

Part  of  Morris  County . 

Part  of  Passaic  County . 

Part  of  Somerset  County .... 
Union  County . 


market  data.  Give 


19.689*a 
l,780*a 
15.839*a 
ll,446*b 
84.822H 
17,601 ‘a 
4,431*a 
11.814*a 
115,735 
231.069 
184,156 

54.451 
53347 
26,101 
86,640 

6,104 

88.451 


19.127*a 

1.728*a 

13330*a 

10.985*b 

79.701*a 

16.773*a 

4.171*a 

ll,384*a 

110,493 

221,807 

173,454 

52.621 

35J)33 

22,027 

83,007 

5,923 

84,864 


79,198*a 

6.200*a 

50.115*a 

39.714*b 

301.173*a 

56,173*a 

14363*a 

39.439*a 

409,646 

837.340 

652.040 

211,681 

126.572 

89,305 

305,875 

22,051 

328,344 


US  a  line.  There  is 


ADDITIONAL  NEW  JER¬ 
SEY  DAILY  NEWS¬ 
PAPER  CENTERS 

Asbury  Park . 

Elisabeth . 

Hackensack . 

Long  Branch . 

Morristown . 

Newark . 

New  Brunswick . 

Paasiuc . 

Paterson . 

Perth  Amboy . 

Plainfield . 

Red  Bank . 


14,617*c 

109J)12*d 

26,279*e 

17.408*c 

15,270*f 

429.760*g 

33.180*h 

61,394*i 

139.656*i 

41342*b 

37.469M 

10.974*c 


4,761 ‘c 
29350M 
7,091 ‘e 
5.909*c 
4,206*f 

116.810*g 

8,842»h 
16.468*i 
39.998*i 
10,407*h 
10.261  *d 
3.181*c 


Editor  & 
Publisher 


CONNECmCXT  SECTION 
OF  METROPOLITAN 
DISTRICT 

Fart  of  Fairfield  County . 


1700  Times  Bldj 


DAILY  NEWSPAPER  CIT¬ 
IES  IN  CONN.  SECTION 

Greenwich  (town) . 

Norwalk  (town) . 

Stamford  (town) . 


9.533*i  8,869*i 

lt,645*j  10,906*i 

16,616*i  15,830*i 


BRyant  9-3052 


Total  in  Metropolitan  Dist..  11,690,520  3,425,480  3,160,946 

Circulation  Outmde  Metropolitan  District  . 

Total  Distribution . 


A — Editor  A  Publisher's  Analysis  of  Circulation  as  of  Sept.  30, 1940. 

B — Editor  A  Publisher's  Analysis  of  Circulation  as  of  March  31,  1941. 

C — Publidier's  Analysis  of  Circulation  as  of  June  30. 1941. 

D — Editor  A  PubUsher's  Analysis  of  Circulation  as  of  June  30, 1940. 

•  New  York  City  and  New  Jersey  Section  of  N.  Y.  City  Zone,  t  Included  in  N.  Y.  City  Figures.  *•  Included  in  New  York  City  Total,  ’’a  Included  in  West¬ 
chester  County  Total.  **b  Included  in  Rocklaad  County  Total.  *a  Included  in  Hodson  CountT  Total  and  City  Zone.  *b  Total  (or  North  Bergen  Township  (included  in  Hudson 
County  Totals  and  City  Zone).  *e  Ineloded  in  Monmouth  County  TotaL  *d  Included  in  Union  County  Total.  *e  Included  in  Bergen  County  Total.  *f  Included  in  Morris 
County  Total.  *g  Included  in  Essex  County  Total.  *h  Included  in  Middlesex  County  Total.  *>  Included  in  Passaic  County  Total.  *j  Included  in  Fairfield  County  Xotal. 
*t  Includes  Bergen.  Eases,  Hudson  and  Union  Totals,  tt  City  Zone  Induded  in  County  To'als. 
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Partial  list  of  Rochester  firms  working  on  defense 
contracts: 


Eastman  Kodak  Co. 

Consolidated  Machine  Tool 
Co. 

Gleason  Works 
Davenport  Machine  Tool  Co. 
General  Railway  Signal  Co. 
General  Motors 
Dclco  Appliance  Co. 

Ritter  Dental  Mfg.  Co. 

James  Cunningham  Sons  Co. 
Bausch  &  Lomh  Optical  Co. 
Stromherg-Carlson  Tel.  Mfg. 
Taylor  Instrument  Co. 
Pfaudler  Co. 


Chemicals,  fire  control  equip¬ 
ment,  films,  etc. 

Machine  tools 


Machine  tools 
Machine  tools 
Shells 

Ammunition  components 

Ammunition  components 

Scout  cars  equipment 

Airplane  parts 

Optical  equipment 

Communications  equipment 

Fire  control  equipment 

Chemical  tanks  and  miscel¬ 
laneous  produets 


Uniforms  and  overcoats,  cameras,  buttons,  oil  coolers, 
stretchers,  gasoline  torches,  lamps,  sterilizers,  shutters, 
surgical  instruments,  generators,  wooden  lockers,  and 
canned  foods  call  for  skilled  workers. 


ROCHESTER.  N.Y. 


B 

Demo- 

1940  1940  Dwelling  Units  crat  4t 

Popul*-  Oceu-  Chronicle 

Area  tion  Total  pied  (M) 

Rochester .  324.975  93.880  90.032  51.219* 

East  Rochester .  6,691  1.785  1.73  7  620 

Fairport .  4.644  1.338  1.304  644 

Pittsfoid .  1.544  484  463  604 

Webster .  1.680  497  480  570 

Remainder  of  Metropolitan  Dist. .  72.430  21,894  19,883  3,092 

Total  in  Metropolitan  District....  411,970  119,878  113,899  66.749 

Circulation  Outside  District .  27,111 

Total  Distribution .  83,860 

B — I^blisher’s  Aiudysis  of  Circulation  as  of  March  31, 1941. 

*  City  Zone. 


Circulation  Analysis 
B  B  B 

Demo- 

Times-  Combined  crat  A  ’ 

Union  Daily  Chronicle 

(Eve.)  (M  it  E)  tSun.) 
72.630*  123,849*  77,958* 

1,486  2,106  1,427 

1,061  1,705  1,065 

515  1,119  841 

672  1,142  871 

8,184  11,276  l  -!56 


84,548  141,197  88,6;  8 

18,433  45,644  28,131 

102,981  186,841  116,752 


Some  Statistics  are  Dry- 

Some  are — ^All  Wet 


Here  are  accurate  facts  and  some  figures  that  sparkle  with 
successful  sales  opportunities  for  you  in  the  Rochester  Market. 

P 

JL  RESENT  employment  and  payrolls  exceed  all  previous  figures.  80,000  factory  wage  earners 
will  be  paid  $107,900,000.00  in  1941.  Farmers  within  the  ABC  Trading  Zone  will  receive  more 
than  $50,000,000.00  this  year.  One  out  of  every  seven  families  in  Monroe  County  bought  a  new 
passenger  car  in  1940.  June  new  motor  car  sales  are  42%  ahead  of  June  a  year  ago. 

The  ABC  City  Zone  now  has  381,373  consumers.  Last  year  the  total  was  363,938. 

Department  store  sales  up.  Building  permits  24%  over  last  year.  Newspaper  linage  up;  cir¬ 
culation  highest  in  our  history.  Rochester  truly  offers  great  sales  opportunities. 

Rochester  is  the  Fourth  largest  men’s  clothing  manufacturing  center  in  dollar  volume  in  the 
United  States.  Translate  this  in  terms  of  Army  and  Navy  uniforms  plus  civilian  needs. 


THE  DEMOCRAT  &  CHRONICLE 


THE  ROCHESTER  TIMES-UNION 


ROCHESTER,  N.  Y. 


GANNETT  NEWSPAPERS 

The  Rochester  Times-Union,  The  Rochester  Demoerat  &  Chronicle,  The  Hartford  Conn.,  Times,  The  Elmira  Star-Gazette,  The 
Elmira  Advertiser,  The  Elmira  Telegram,  The  Utica  Ohserver-Dispatch,  The  Utica  Daily  Press,  The  Ithaca  Journal,  The  New¬ 
burgh  News,  The  Beacon  News,  The  Albany  Knickerbocker  News,  The  Ogdensburg  Journal,  Ogdensburg  Sunday  Advance  News, 
The  Plainfield,  N.  J.,  Courier-News,  The  Clean  Times-Herald,  The  Malone  Telegram,  The  Danville,  Ill.,  Commercial  News, 
The  Saratoga  Springs  Saratogian,  The  Massena  Observer.  J.  P.  McKinney  and  Son — New  York,  Chicago,  San  Francisco. 
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ATLANTIC  CITY,  N.  J 


SYRACUSE,  N.  Y 


/^INOA 


CAMILLU^ 


MANLIUJ 


5YRACU5E 


CAMILLU* 


FAYETTEVILLE 


De  Witt 


/^ANLIU> 


ONONDAGA 


Cireutation  AntlysJ* 

B  B  B  B  A 

Atlantic  Cam- 

City  bined 

Preii  Union  Daily  Praas  World 

(M)  (Eva.)  (M  A  E)  (Sun.)  (M) 

17,Slt*  10,992*  28,503*  13,556*  6,544 

********  128 


Ocean 

CHy 

Seminal- 

Ledger 

(MAE) 


1940  1940  Dwelling  Unite 

Popula-  Occu- 

tion  Total  pied 
64,094  22,148  1  7,795 

2,084  702  609 

403  28.3  115 

1,479  536  417 

303  326  68 

3,266  1,501  973 

2,848  787  682 

4,672  6,821  1,423 

11,050  3,661  3,100 

1,992  917  619 

7,905  3,570  2,394 


Area 

Atlantic  City . 

Abaeoon . 

Brigartine . 

Linwood . 

LoDCTort . 

Margate  City . 

Noftb&kl . 

Ocean  City . 

Pleasant  ville . 

Somers  Point . 

Ventnor  City . 

Remainder  of  Metro¬ 
politan  District _ 


Circulation  Analysis 

1940  A  A  B  B 

Dwelling  Units  Herald-  Herald-  Post-  Post- 

Occu-  Journal  American  Standard  Standard 

Total  pied  (Eve.)  (Sun.)  (M)  (Sun.) 
59,604  57,009  51,648*  43,739*  30,255*  26,943* 

334  328  509  365  . 

1,179  1,135  1,314  1,043  . 

671  642  754  586  . 

742  727  1,194  955  . 

450  427  454  364  . 

252  247  172  129  . 

1,986  1,950  **  **  . 

8,124  7,874  3,153  2,832  . 


1940 

Popula¬ 

tion 

205,967 

1,133 

4.520 
2,172 
2,500 

1.520 
902 

8,201 

31,437 


Area 

Syracuse . 

CamiUus . 

East  Syracuse . 

Fayetteville . 

Liverpool . 

Manlius . 

Minos . 

Solvay . 

Remainder  of  Metropolitan  Dist. 


Total  in  Metropolitan 

District .  100,096  41,252  28,195  1  7,511 

Circulation  Outside  District .  1,934 

Total  Distribution .  19,445 

B — Publisher's  Analysis  of  Circulation  as  of  March  31,  1940. 
A — Publisher's  Analysis  of  Circulation  as  of  March  31,  1941. 
*  City  Zone. 

**  Included  in  City  Zone  Figures. 


Total  in  Metropolitan  District....  258,352  73,342  70,339 

Circulation  Outside  District . 

Total  Distribution . 

A— Editor  A  Publisher's  Analysis  of  Circulation  as  of  Dec.  31,  1940. 
B — Publisher's  Analysis  of  Circulation  as  of  June,  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 


59,198  50,013 

40,236  116,388 

99,434  166,401 


74,387  90,055 


AT  ONE  LOW  COST 


Syracuse  Herald -Journal 

^  98%  CITY  COVERAGE 

Plus  Better  than  7  out  of  10 


coverage  outside  the  city 


Asfc  Your  Paul  Block  Represenfatiye 


MAAAIUTON 


TRENTON,  N.  J. 
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UTICA-ROME.N.Y. 


•  Advertisers  find  the  Sentinel's  rates  economical  and 
the  Sentinel  coverage  efficient  and  resultful. 

Eome  ©ailp  Sentinel 

Rome,  N.  Y. 

National  Itepresantativaa 

J.  J.  DEVINE  &  ASSOCIATES,  INC. 

NEW  YORK  CHICAGO  DETROIT  PHILADELPHIA  ATLANTA 


{ONE  OF  AMERICA'S  GREAT  "METROPOLITAN  DISTRICTS  ”) 


•  The  $20,000,000  Rome  Air  Corps  Depot  now  in  process 
of  building  will  add  millions  of  dollars  to  Rome's  buying 
power.  The  construction  of  this  permanent  depot  will 
mean  an  additional  4,500  permanent  residents  resulting 
in  new  housing  activity  with  every  kind  of  business 
benefiting. 

•  Rome  is  no  "boom  town"  depending  upon  a  single  in* 
dustry.  Rome's  principal  manufactured  products  are 
copper  and  brass  in  all  forms,  wire  drawing,  road  grad¬ 
ers,  vacuum  cleaners,  radiators,  textiles,  harness,  paint, 
soaps,  strip  steel,  air  conditioning  equipment,  rayon, 
printing  machinery,  vegetable  packing  and  sporting 
goods. 

•  The  Revere  Copper  and  Brass  Company's  local  plants 
are  turning  out  tneir  heaviest  production.  The  same  is 
true  of  the  General  Cable  Corp.,  Rome  Cable  Co., 
Spargo  Wire  Co.,  Williams  Bros.  Mfg.,  Romo  Strip 
Steel  Co.,  as  well  as  a  number  of  other  very  successful 
Rome  manufacturing  concerns. 

•  This  rich  industrial  market  and  agricultural  center  with 
a  population  of  more  than  80,000  in  the  city  and  trade 
area  is  covered  fully  by  one  newspaper  only. 

•  The  SENTINEL  is  at  an  all  time  circulation  high.  The 
initial  A.  B.  C.  Statement  March  31,  1941,  was  1 1,139. 
Now  August  1st,  it  is  over  12,000  A.  B.  C. 


UTICA  WAS  PREPARED 

Industrial  Utica,  with  enormous  peace-time  pro¬ 
duction  of  mill  and  factory,  was  ready  when 
Government  orders  came.  Eleven  months  ago  the 
Savage  Arms  Company  received  its  first  order  for 
small  -  arms  and  machine  -  guns  —  $20,466,283.00. 
Again  in  July  a  second  order  was  placed  — $14,334, 
470.00.  In  ever  increasing  volume  Utica  textile  mills 
are  producing  woolens  for  uniforms;  cotton  for 
sheets,  pillow  cases,  and  clothing;  rayon  for  its 
multiple  uses  in  defense  and  civilian  needs  and  to 
relieve  the  raw-silk  shortage;  knit  underwear  for  the 
Army,  Navy  and  Marine  Corps;  shell  cases,  cutlery, 
army  cots,  and  army  overcoats.  Utica  was  ready 
when  the  flood  of  orders  came.  That's  why  car  load¬ 
ings  and  employment  are  now  the  highest  in  Utica's 
history.  47,970  men  and  women  on  Utica  weekly 
payrolls.  Utica  is  delivering  the  goods. 

THE  UTICA  OBSERVER-DISPATCH 

Evening  and  Sunday  Morning 

THE  UTICA  DAILY  PRESS 

Morning 

GANNETT  NEWSPAPERS 

J.  P.  McKinney  &  son,  IStUional  Representatives 


B  B 

Utica 

1940  Dwelling  Units  Observer-  Observer- 


Circulation  Analysis 


V  Area  tion 

Utica . .  100,518 

Rome .  34,214 

Clinton .  1,478 

Frankfort .  3,859 

Herkimer .  9,617 

Uion .  8,927 

Mohawk .  2,882 

New  Hartford .  1,914 

New  York  Mills .  3,6^ 

Oriakany .  1,115 

Whiteaboro .  3,K2 

YorkvUle .  3,311 

Remainder  of  Metro¬ 
politan  District .  22,133 

Total  in  Metropolitan 

District.. . .  197,128 

Circulation  Outside  District. 
Total  Distribution . 


Oeeu- 

Dispatch 

Total 

pled 

(Eve.) 

28,175 

26,945 

26,116* 

8,010 

7,813 

127 

492 

470 

557 

1,049 

991 

622 

2,674 

2,568 

553 

2,912 

2,737 

2,287 

894 

836 

375 

539 

530 

** 

874 

870 

** 

300 

294 

236 

1,025 

994 

♦♦ 

885 

859 

** 

5,258 

4,955 

1,192 

53,087 

50,862 

32,065 

5,861 

\ — Editor  &  Publisher's  Aiuilysis  of  Circulation  as  of  March  31,  1941. 
B— Publisher’s  .Analysis  of  Circulation  as  of  June  30,  1941. 

C— Publisher’s  Analysis  of  Circulation  as  of  Oct.  1,  1940. 

*  City  Zone. 

**  Included  in  City  Zone  Fiipires. 


A  I^C 
Rome  IHerklmer 


:»eerver-  Rome  IHerklmer 

Dispatch  Press  Sentinel  fTelegram 

(Sun.)  (M)  (Eve.)  (Eve.) 

16,237*  8,190*  40  ... 


THE  RISE 


OF  ROME 


0.055 


1940  1940  Dwelling  Units  State 


Area  tion 

Trenton .  124,697 

Remainder  of  Metn^clitaB  Dist. .  75,431 

Total  in  Metropt^taa  bialrict.~7!  2(X),128 

Circulation  Outside  District . 

Total  Distribution . 


Occu- 
Total  pi^ 

30,295  29,595 

20,037  19,529 

50,332  49,124 


C — IhiUisber’s  Analysis  of  ()irouiation  as  of  March  31,  IMl. 


Gazette  Times 


Circulation  Arialysis 
C  C  C 

Combined  Timee- 
Thnes  Daily  Advertiser 


(M)  (Eve.)  (M  t  E)  (Sun.) 
6,892*  31,229*  38,121*  24,650* 

940  7,928  8,686  6,762 


8,590  46,613 


B 

•oet- 

indard 

tun.) 

6,943* 
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EDITOR  &  PUBLISHER 


ERIE.  PA. 


Circulation  Analydt 


B 

B 

A 

1940 

1940  Dwelling  Unite 

Dhpateh- 

Dispatch- 

Popula- 

Ocou- 

Herald 

Herald 

■Pmae 

Atm 

tion 

Total 

pled 

(Eva.) 

(Sun.) 

(Eva.) 

Erie . 

116,955 

31,474 

30,735 

22,617* 

22,970* 

27,041* 

Weeleyville . 

2,918 

792 

777 

«* 

** 

** 

RemAUider  of  Metropolitao  District. . . 

14,166 

4,087 

3,725 

610 

580 

987 

Total  in  MetropoliUn  District . 

134,039 

36,353 

35,237 

23,227 

23.550 

28,028 

CircoUtioD  Outside  Oistriet. . . 

11,810 

5.222 

14,992 

Total  Diatribution .  34.037  28,772  43.020 

A — Editor  A  Publisher'c  Analysis  of  Circulation  as  of  June  30,  1941. 


B— Publisher’s  Analysis  of  Circulation  as  of  June  30,  1941. 


*  City  Zone. 

**  Included  in  City  Zone  Figures. 


It  Took  Time  to  Build 
The  Dispatch-Herald 


To  build  successfully  always 
takes  time.  To  build  a  great 
newspaper,  to  develop  its  pol¬ 
icy,  to  guide  it  through  good 
times  and  through  difficult 
times,  takes  more  than  time — 
it  takes  vision  and  talent, 
courage  and  confidence — con¬ 
fidence  in  the  community  that 
makes  the  growth  possible, 
confidence  in  a  policy  based 
on  high  standards  and  fair 
dealing,  courage  to  go  ahead 
always ! 

Many  years  ago  an  unpreten¬ 
tious  newspaper  made  its  ap¬ 
pearance  in  Erie.  Year  by  year 
it  grew  with  the  city — its  roots 
grew  deep  in  the  community 
— its  interest  identified  with 
the  interest  of  the  community 
— its  policies  to  always  bring 
and  do  the  best  for  Erie  .  .  . 
to  serve  better  and  to  build 
well. 

Today  that  newspaper 
stands  acclaimed  throughout 
the  community.  Time  and 
courage  have  wrought  their 
harvest. 


THE  METROPOLITAN 
DISTRICT  OF  ERIE 

With  all  markets  included, 
the  Erie  market  offers  a  com¬ 
bined  group  of  atx)ut  190,- 
000  people,  the  nearby  towns 
being  especially  prosperous. 
• 

It  is — and  always  has  been — 
an  unusually  active  section 
industrially,  having  about  300 
enterprises  employing  higher 
than  29,000  workers. 

• 

Industrial  names  known  the 
world  around  are  represented 
.  .  .  General  Electric  .  .  . 
Hammermill  Paper  Company 
.  .  .  Continental  Rubber  .  .  . 
and  many  others.  Erie,  as 
always,  and  now  more  than 
ever  has  a  big  payroll  back¬ 
ground. 

• 

Its  people  are  hard  working. 
Forty-five  per  cent  own  their 
own  homes  and  70%  have 
savings  accounts. 

• 

Erie  has  constantly,  month  by 
month  s^wn  greater  percent¬ 
age  business  gains  over  pre¬ 
vious  years  records.  It  has 
been  well  ahead  of  the  state 
average  in  this  respect. 


Erie  Dispatch-Herald 

National  Advertising  Representatives — CHAS.  H.  EDDY  CO.,  INC 


Here’s  A  Market 
That’s  A  “MUST” 


Erie,  Pennsylvania 

National  Defense  Orders,  plus  Erie’s  great  diversified  industry, 
places  this  city  far  ahead  of  a  dozen  other  cities  in  the  State. 


Latest  figures  show:* 

Factory  Employment  up  41% 
Factory  Payrolls  up  81% 
Industrial  Power  ^les  up  51% 


Bank  Debits  up  40% 

New  Car  Sales  up  35% 

Ind.  Store  Sales  up  30% 
Building  Operations  up  356% 


and— 


Here’s  A  Paper  That 
Covers  It  TH0R0U6HLY 


The  Erie  Times 

offers  23.7%  more  circulation  than  the  second  Erie  newspaper. 

The  Times  alone  gives  complete  coverage  of  the  Erie  Market 
and  is  the  preferred  medium  by  the  great  majority  of  both  local 
and  national  advertisers.  The  Times’  sustained  leadership  over 
a  period  of  more  than  53  years  under  the  same  founder-owner- 
publisher,  constitutes  its  best  recommendation. 

*  Pa.  Business  Survey/'  Pa.  State  College. 

The  Erie  Daily  Times 

First  in  Everything 

Under  the  Same  Rounder -Owner -Rublisher  Since  1888 


LANCASTER,  PA. 


HELP  FOR  ALL — Every  Issue  of 
EDITOR  &  PUBLISHER 

is  full  of  valuable  help  to  all  departments  of  the  newspaper,  to  the  space 
buyer  and  the  national  advertiser.  A  year's  subscription  is  a  wise 
investment. 

SUBSCRIBE  NOW 

Domestic  $4,  Canada  $4.50,  Foreign  $5 
EDITOR  &  PUBUSHER,  1700  Times  Bldg.,  New  York,  N.  Y. 


for  august  23,  1941 
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Combined 
Daily 
(M  It  E) 
34,823* 
339 
1,563 
2,119 
453 
111 


Bern 


WE5T  READING 


Wyomi^jino 

f  ,^OUTH 

I^HEIDELBEROJ.*.^ 


LAWRENC^ 


Exeter 


/  /  Wmohnton 

Spring!  cumru 


21,406 

5,532 

26,938 


34,421 

8,012 

42,433 


55,827 

13,544 

69,371 


25,355 

3,475 

28,830 


READING,  PA.  (Cont.) 


28,414 

4,896 

34,112 


42,426 

13,671 

56,097 


23,392 

7,238 

30,630 


Area 

RaMiiiig . 

Birdsboro . 

Ken^ret . 

Lauitldale . 

Uohnton . 

Mount  Penn . 

gt  Lawrence . 

SUlington . 

Sinking  Spring . 

Temple . 

Wemenville . 

Welt  Lawn . 

Wert  Leesport . 

West  Reading . 

Wyomiasing . 

Wyomiming  Hilla . 

Bemainder  of  Metropolitan  Diet. . 


Area 

Lanoarter . 

Akron . 

Columbia . 

Ephrata . 

LiUU . 

Millrtiville . 

Mouatrille . 

g^uhington . 

Btinainder  of  Metro¬ 
politan  Diatrict . 


LANCASTER,  PA. 


Total  in  Metropolitan 

D^riet .  132,027  36,250  35,341  14,012 


Cireulation  Outside  District .  7,973 

Total  Distribution .  21,985 


B— Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 
C— Publisher's  Analysis  of  Circulation  as  of  March  31, 1941. 
•  City  Zone. 

**  Included  in  City  Zone  Figures. 


3,816 


3,816 


READING,  PA. 


1940 

Popula¬ 

tion 

110,568 

3,313 

2,227 

3,397 

1,853 

3,654 

825 

4,932 

1,861 

1,408 

1,160 

2,080 

489 

4,907 

3,320 

508 

28,853 


1840Dwellin8Urrit« 

Occu- 

Total 

pied 

3a628 

29,802 

883 

867 

657 

639 

921 

906 

501 

493 

1,145 

1,106 

219 

217 

1,409 

1,384 

525 

514 

363 

359 

363 

354 

609 

603 

129 

125 

1,357 

1,331 

928 

903 

156 

149 

7,509 

7,006 

Circulation  Analysis 

B 

B 

B 

B 

Combined 

Times 

Eagle 

Daily 

Eagle 

(M) 

(Eve.) 

(MAE) 

(Sun.) 

19,759* 

29,933* 

49,692* 

22, 90S* 

322 

551 

873 

252 

** 

** 

** 

** 

4D|t 

** 

** 

** 

210 

415 

625 

279 

** 

** 

** 

** 

** 

** 

** 

a* 

** 

** 

** 

** 

** 

** 

** 

** 

** 

** 

217 

380 

597 

217 

** 

** 

** 

** 

145 

247 

392 

148 

«« 

** 

** 

** 

** 

** 

** 

** 

753 

2.895 

3.648 

1.551 

1940 

Popula¬ 

tion 

61,345 

877 

11,547 

6,199 

4,840 

1,867 

967 

418 


43,967 


1940  Dwelling  Units 
Oceu- 
Total  pled 
17,338  16,958 

265  265 

3,073  3,011 

1,820  1,784 

1,391  1,369 

535  523 

275  275 

148  135 


11,405  11,021 


B 

Lancaster 

Intelli¬ 

gencer 

Journal 

(M) 

10,351* 

103 

998 

744 

436 

108 

98 


1,174 


Circulation  Analysis 
B  B  B 


1,646  2,820  771 


3,816 


Columbia 

News 

(Eve.) 


Sunday 

News 

19,961* 

147 

1,300 

1,038 


Total  in  Metropolitan  District _  175,355  48,302  46,758 

Circulation  Outside  District . 

Total  Distribution . 

B— Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 

•  City  Zone. 

•*  Included  in  City  Zone  Figures. 


o 


READING 

EAGLE-TIMES 


^  READING,  PA. 

One  of  America ’s  Great  Industrial  Cities 
— Heart  of  the  Rich  Berks  County  Market 

A  GREAT  FOR  ANYBODY’S  MONEY! 

SURVEY  SHOWS  TRADING  AREA  FIGURES  HIGHER  NOW  THAN  IN  PEAK  YEAR  1929 


1929 

Population  .  231,717 

Value  Mfgd.  Goods  . $160,167,800 

Retail  Sales .  $81,704,530 

Industrial  Employment .  44,601 

Check  Transactions  . $480,577,000 


1940 

241,884 

$164,786,000 

$82,035,000 

54,353 

$499,199,498 


UP 

10,167 

$4,618,200 

$330,470 

9,752 

$18,622,498 


Read  by  Virtually  Every  Family  in  the  Reading  Trading  Area 


Tha  only  way  to  cover 
all  il,m  families  in 
thi»  thrivln9  mark«t 
thoroughly  is  through 
tho  Roading  Eagta* 
■nmai  — 48,488  Circula¬ 
tion  —  Ona  low  cost. 


News  of  Newspapers,  of  Newspaper  People,  of 
Advertising  in  Editor  &  Publisher  every  week. 
$4  the  Year. 


iSSSSS^tSjSS 

ittiiMiift*! 


tnm::!8888B8^:::::;^v  j»K8|:l8nf:n: 

iSSXSntSSSMMlSMSStSaitak 

•aiiaataaaaaaaaaaaaataaaaaBttaaaaaaaaaaaaaaaaaiaataa 
■aa^aaaagfuwiaag— aaaaaaaaaaaaaaaaaaaaaaaaaaaaaa 


laaaaaaaaaaaiaaai 

laaa Jaaaaaaaaaaai 


taiiaaaaaaaaaaaaaaaaaaaaaaa 

laaaaaaaaaaaaaaaaaaaaaaaiaa 

laaaaaaaaaaaaaaaaaaaaaaaaaa 

Maaaaaaaaaaaaaaaaaaaaaataa 

laaaaaaaaaaaaaaaBaaaaaasaai 

laaaaaaaaaaaaaaaaaaaaaaaaaa 

laaiaaaaiaiaaiaaaaaaaaaaaaa 


s8:ai88n»nuss 


aaaaaaaaaaaaaaaaa 

aaaaaaaaaaaafaffaa 

aaaaaaaaaaaaiaataik 

aaSaSaaSSSaaaaaataaa^ 

•aaaaaafaaaiaaiiaaafa  ▼ 

aaaaaaaiaaaaaaiaaaaia^ 

laaBaaBaaMaMMaaiiM^ 


laSaaaaaaUal 


PEN BROOK 


^WATARA^ 

TEE  LTON^^^-^v^ 

Z/^OWER 

\  V  5WATARA 


hummel»town 

Derry  |; 


Harrit- 

1940  1  940  Owalling  Unit*  burg 

Popula*  Oteu-  Patriot  Naw* 

tion  Total  piad  (M)  (Eva.) 

83,893  24,470  23,789  9,807*  24,651* 

3,630  1,124  1,074  **  •• 

2,371  662  646  85  411 

3,264  939  930  143  711 

4,358  1,287  1,273  **  •* 

l,88i>  528  521  110  364 

6,709  1,795  1,749  622  1,449 

7,046  1,850  1,822  232  1,149 

4,525  1,325  1,301  19  52 

1,707  626  511  **  ** 

3,627  1,021  1,005  •*  ** 

1,201  283  283  13  156 

777  255  247  56  183 

13,115  3,111  3,064  **  •* 

1,820  522  497  ••  *• 

1,454  465  452  **  ** 


ioaburg. 


Middletown . 

New  Cumberland. . . . 

Paxtang . 

Penbrook . 

RoTilton . 

Sbiremanitown . 

Steelton . 

West  Fairview . 

Wormleysburg . 

Remainder  of  Metro¬ 
politan  District. . . . 


Total  in  Metropolitan 

District .  173,367  47,801  46,411  11,514  31,581 

Cireulation  Outside  District .  4,256  30,245 

Total  DistributicB .  15,770  61,826 

A — Editor  &  Publisher's  Analysis  of  Cireulstion  as  of  Sept.  30,  1940. 
B — Publisher's  Analysis  of  Cireulation  as  of  June  30,  1941. 

C — Editor  &  Publisher's  Analysis  of  Cireulation  as  of  March  31,  1941. 
•  City  Zone. 

**  Induded  in  City  Zone  Figures. 


EDITOR  &  PUBLISHER 

JOHNSTOWN,  PA. 
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HARa^iSBURG,  PA. 


Circulation  Analyti*  C 

A  B  '  f  V  Meehan 

Com-  ioaburg 

binad  Tala-  Sunday  Local 

Daily  graph  Courier  News 

(M « E)  (Eva.)  (Sun.)  (Eve.) 


34.458*  19,003* 


2,882  2,170 


1,230 

1,230 


43,095 

34,501 

77,596 


23,40! 

16,605 

40,(06 


Cireulation  Analyaia 
C  C  C 

Combinal 

Democrat  Tribune  Daily 
(M.)  (Eva.)  (M  a  E) 
8,209*  20,524*  28,733* 


1940  Dwelling  Unit* 


1940 


Occu¬ 

pied 

16,302 

98 

341 

84 

885 

1,053 

721 

484 

243 

310 

406 

924 

400 

741 

568 

100 

1,001 

95 

2,020 

8,868 


Popula¬ 

tion 

66,668 

408 

1,598 

386 

3,291 

4,810 

2.740 
2,297 
1,037 
1,373 
1,700 
4,123 
1,950 
3,023 
2,146 

861 

3.741 
410 

9,057 

40,162 


Total 

16,470 

99 

341 

85 

893 

1,060 

731 

484 

247 

316 

411 

927 

407 

745 

585 

191 

1,022 

96 

2,038 

9,166 


Area 

Johnstown . 

Benson . 

Brownstown . 

Daiaytown . 

Dale . 

East  Conemaugh . 

Ferndsle . 

Franklin . 

Geistown . 

Lorain . 

Paint . 

Portage . 

Scalp  Level . 

South  Fork . 

Southmont . 

Summerhill . 

Westmont . 

Wilmore . 

'Windber . _ 

Remainder  of  Metropolitan  District . . . 


32  47  79 

906  1,399  2,305 

883  1,658  2,541 


Total  in  Metropolitan  District .  151,781  36 

Circulation  Outside  District . 

Total  Distribution . 

r — Publisher's  Analysis  of  Circulation,  March  31,  1941 
*  City  Zone.  < 


5,734  11.157  24,924  36.081 

.  9,509  8,027  17,536 

.  20.6»i  329.41  53,817 

**  Included  in  City  Zone  Figures. 

•**  Included  in  Windber  Figures. 


36,314 


HIRTY  MILLION  RDDITIQNRL  DOLLARS 
15  n  GREAT  DERL  OF  MONEY.  .  . 


Even  in  these  days  when  we  have  become  more  or  less  accustomed  to  reading  about  billions  of 
dollars  being  spent  for  defense  purposes,  $30,000,000  is  still  a  great  big  wad  of  money.  That  is  how 
much  money  will  be  spent  when  the  present  defense  program  in  the  Harrisburg,  Pa.,  area  is  com¬ 
pleted.  The  great  percentage  of  this  vast  sum  of  money  will  finally  be  translated  into  sales  of  mer¬ 
chandise.  This  means,  of  course,  that  while  the  Harrisburg,  Pa.  market  has  always  been  a  top- 
notch  area  it  is  now  a  very  much  richer  market  for  National  Advertisers,  who  are  alive  to  present 
day  conditions. 


•  THE  PATRIOT  and  THE  EVENING 
NEWS  have  the  largest  net  paid  daily  circulation 
in  Pennsylvania  outside  of  Philadelphia  and  Pitts¬ 
burgh,  in  excess  of 

77,000 


•  IN  THE  HARRISBURG  METRO¬ 
POLITAN  DISTRICT  there  are  173,367 
people  living  in  46,411  dwellings  and  these 
are  covered  daily  with  43,095  copies  of 


®f)e  ^Satriot  tCjje  Cbening  i^etns 

NATIONAL  REPRESENTATIVES  KELLY-SMITH  CO«,  New  York,  Chicago,  Philadelphia,  Detroit,  Boston,  Atlanta,  Kansas  City 


FOR  AUGUST  2  3.  1  9  4  1 
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Facts  About  Johnstown 

Greater  Johnstown  comprises  21  city  wards  and  18  boroughs  and  townships.  Population  108,485  within  1 
to  3^/2  miles  of  downtown  Johnstown.  All  connected  by  local  transportation.  Circulation  coverage  over  100%. 

Metropolitan  District — Extending  approximately  20  miles  East,  12  miles  South.  A  close  knit  area  of  constant  inter¬ 
change  between  151,781  people.  Circulation  (  family)  coverage  over  100%. 

Trading  Area  ( A.B.C.) — 299,781  population.  71,377  families — Families  in  trading  area  outside  Metropolitan  District 
35,643 — Circulation  coverage  46.7%. 

The  Census  Bureau  has  given  us  a  picture  of  mass  population.  *  How  about  purchasing  power.? 

Wages  and  Payrolls — ^The  State  Employment  Service  reports  that  97  firms  in  the  district,  in  the  month  of  June, 
employed  33,277  people — 11.3  per  cent  more  than  a  year  ago.  In  manufacturing  19,231.  In  mining  9,520.  In  retail 
stores  2,044.  Balance  miscellaneous. 

Phila.  Fed.  Reserve — Total  factory  payrolls  were  22.2  points  abov'e  the  1929  peak. 
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EDITOR  &  PUBLISHER 


PHILADELPHIA.  PA. 


Says  Local  News 
Is  Still  Important 

John  A.  Malloy,  energetic  manag¬ 
ing  editor  of  the  Chicago  Herald- 
American,  is  old-fashioned  enough  to 
cling  to  the  idea  that  local  news  is  still 
an  important  ingredient  that  goes  into 
a  modern  newspaper,  large  or  small, 
despite  the  topsy-turvy  world  situa¬ 
tion.  with  all  its  grim  realities  relating 
to  war  and  national  defense. 

“One  of  the  faults  of  newspaper  edi¬ 
tors  is  they  are  inclined  to  think  the 
world  rests  on  their  shoulders.  So 
many  editors  aim  to  make  their  front 
pages  look  important  that  they  often 
wind  up  by  making  them  look  dull. 
Foreign  datelines — no  matter  what  the 
material — seem  to  intrigue  the  average 
editor  and  he  forgets  what  is  happen¬ 
ing  in  his  own  backyard.  There  is  a 
lot  of  provincialism  in  all  of  us.  We 
like  to  read  about  the  unusual  hap¬ 
penings  down  the  street.”  he  says. 


Mr.  Malloy  warns  against  the  tend¬ 
ency  of  editors  to  unreasonably  play 
down  local  news  of  real  interest  to 
the  public.  He  remarks  that  sprightly 
local  news  is  often  a  welcomed  anti¬ 
dote  to  depressing  war  news.  An  edi¬ 
tor,  he  says,  must  keep  his  balance 
these  days  and  not  only  give  the  pub¬ 
lic  a  comprehensive  report  on  world 
events,  but  also  keep  readers  in¬ 
formed  about  what  is  going  on  at 
home.  This  requires  a  “proper  per¬ 
spective”  at  all  times. 

The  trend  of  modem  news  writing 
is  definitely  toward  greater  objectiv¬ 
ity  and  a  more  interpretive  style,  says 
Mr.  Malloy  in  commenting  upon  “the 
newspaper  of  tomorrow.”  He  believes 
editors  will  continue  to  place  greater 
stress  on  pictures  and  a  terser  treat¬ 
ment  of  news. 

“We  have  all  been  guilty  of  running 
ahead  of  the  reader,”  he  explains. 
“Because  a  fact  registered  with  us, 


we  forget  that  it  may  not  as  quickly 
register  with  the  reader.  There  is  a 
crying  need  for  better  writing  in  news¬ 
papers.  We  must  be  more  interpre¬ 
tive  and  objective  in  our  writing.” 

Mr.  Malloy  warns  editors  to  watch 
out  for  propaganda  from  both  sides 


on  the  war  question.  The  problem, 
he  said,  is  to  “try  to  glimpse  the  truth 
and  print  it.  We  are  against  ‘foreign 
entanglements,’  but  we  are  not  color¬ 
ing  our  news,  or  suppressing  news 
from  the  interventionists  or  the  ad¬ 
ministration.” 


PHILADELPHIA 
Statistics  on  Population, 
Housing  and  Newspaper 
Circnlations  begin  on 
Page  42. 


blem, 

truth 


NO  CREAM? 

wouldn’t  buy  milk  minus  cream.  Why  buy 
“skimmed”  coverage  when  selling  the  PhUadelphia 
Market?  Camden  is  the  Cream  of  the  Philadelphia  , 

Market. — Only  the  Camden  Courier-Post,  among  metro-  g 
politan  Philadelphia  newspapers,  gives  you  adequate  M 
coverage  of  the  most  prosperous  part  of  the  Philadel-  mjt 
phia  Market.  «| 

THE  IJ.  S.  BUREAU  OF  THE  CENSUS  in  realigning  metro- 
politan  districts  after  the  1940  Census,  has  included  Camden  City 
and  its  surrounding  suburbs  as  a  part  of  the  Philadelphia  Metropoli-  Hp 

tan  area.  Department  of  Commerce  Bulletin  PH-1,  No.  139,  says 
*^The  Metropolitan  district  is  not  a  political  unit  but  rather  an  area  |[k 

including  all  the  thickly  settled  territory  in  and  around  a  city  or 
group  of  cities.  It  tends  to  be  a  more  or  less  integrated  area  >vith  Hg 
common  economic,  social  and  often  administrative  interests.'* 


,  -  ‘A:  •  \ 


THE  AUDIT  BUREAU  OF  CIRCULATIONS  dehnes  the 
Philadelphia  City  Zone  as — ^^all  that  within  the  corporate  limits  of 
Philadelphia,  Penna.,  plus  Camden,  N.  J.,  also  circulation  distributed 
on  overlapping  city  carrier  routes  of  both  cities.” 


THUS  —  THE  COURIER-POST  IS  A  METROPOLITAN  PHILA¬ 
DELPHIA  NEWSPAPER  SERVING  THE  CAMDEN-SOUTH  JERSEY 
SECTION  OF  THE  PHILADELPHIA  METROPOUTAN  AREA  and 
should  be  included  in  plans  for  covering  the  Philadelphia  market. 


4AMDEN-THE  MOST  PROSPEROUS  PART  OF  THE 
PHILADEIA>HIA  ^lARKET 

EMPLOYTVIENT  and  WAGES  in  Camden’s  nearly  300  diversified  in¬ 
dustries  are  at  the  highest  levels  in  loeal  history  and  are  going  higher! 
Three  Camden  plants,  alone,  are  now  employing  more  people  than  did 
all  local  industries  in  1938. 

CAMDEN  HAS  FAR  MORE  S  S  S  IN  DEFENSE  CONTRACTS 

PER  FA31ILY 

During  the  year  ending  June  30,  1941,  Camden  was  awarded  $565,418,- 
000*  in  Defense  Contracts — over  47%  of  total  awards  for  the  Philadel¬ 
phia  area  and  a  grand  total  to  date  for  South  Jersey  of  more  than 
$825,000,000. 

CAMDEN'S  PROSPERITY  IS  LONG  RANGE! 

Camden’s  largest  defense  industry  has  more  than  $515,000,000*  in  un¬ 
completed  contracts;  estimated  to  provide  steady  employment  for  at 
least  seven  years. 

(♦  Department  of  Researeh  and  Statistics,  Office  Production  Management) . 

THE  CAMDEN^  NEW  JERSEY 

COURIER -POST 


GEORGE  A.  McDEVITT  COMPANY,  National  Representatives 


New  York,  Philadelphia,  Boston,  Chicago,  Detroit 
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EDITOR  &  PUBLISHER 


Atm 

PhiUdelpbia . 

Aldu . 

Ambler . 

Audubon,  N.  J . 


1940 

Dwelling  Unite 
Oceu- 


Phlle- 

delptiia 

Bulletin  Inquirer 


Bridgeport., 
Briftol _ 


Checter . 

CU]rton,  N.  J . 

Clementon,  N.  J . 

Oifton  Heights . 

CoUegevUle . 

Collingdele . 


Colwyn .  2, 

CoDiboboeken .  10, 


Derby . 

East  Lenedowne.. 
Eddyatone . 

Foleroft . 


Glenoldeo . 

Glouceeter,  N.  J . 

Heddonfieid,  N.  J . 

Haddon  Heights,  N.  J. 

Hatboro . 

Hatfield . 

Hi-Nella,  N.J . 

HulmeviUe . 

Ivyland . 

Jeoldntown . 


Langhome . 

Laogbome  Manor.. . 

Lanadale . 

Lanwiowoa . 

Laurel  Springe,  N.J. 


Magnolia,  N.J . . 

Malvern . 

Mareui  Hook . 

Media. . 

Merehantviile,  N.  J. 

Millboume . 

XIorton . 


Narberth . 

NationM  I^k,  N.  J . 

Norristown . 

North  Wales . 

Norwood . 


Palmyra,  N.  J . 

Parfcaide . 

Paulsboro,  N.J... 

Phoenix^’ille . 

PineHUI,  N.J... 
Pine  Valley,  N.  J. . 

Pitman,  N.J . 

Prospect  PaA - 

Ridley  Park . 

Riverton,  N.J - 

Rockledge . 

Rose  V’alley . 

Royetaford . 

Runnemede,  N.  J.. 
Rutledge . 


Schwenkville . 

Sharon  Hilt . 

Somerdale,  N.  J. . 
South  Langhome. 

Spring  City . 

Stratford,  N.J... 
Swarthmore . 


Trainer . 

Trappe . 

Upland . 

Wenonah,  N.J . 

West  Conabohoeken . 

Weetville,  N.J . 

Woodbu^,  N.J . 


Total  in  Metropolitan 


. .  1,931,334 

533,488 

507,124 

356,910*  ; 

2,642 

744 

717 

3,953 

1,015 

994 

1,043 

8,906 

2,548 

2,495 

622 

2,329 

610 

597 

159 

1.250 

351 

337 

36 

1,753 

510 

479 

285 

2,691 

730 

679 

247 

5.904 

1,238 

1,229 

112 

11,895 

2.841 

2,778 

1,597 

1,919 

564 

556 

132 

800 

179 

173 

98 

10,905 

2,847 

2,718 

1,019 

..  117,536 

31,447 

30,483 

7,610** 

59.285 

15,316 

14,840 

2,921 

2.320 

820 

653 

217 

2.866 

1,002 

774 

333 

4,921 

1,078 

1,063 

1,243 

976 

341 

304 

162 

8,162 

2,113 

2,066 

1,634 

12,685 

3,852 

3,742 

806 

2,202 

556 

542 

10,776 

2,499 

2,464 

881 

10,334 

2,495 

2,447 

3,323 

916 

882 

*a 

2,493 

615 

605 

284 

1,592 

421 

411 

253 

713 

231 

187 

64 

4.925 

1,314 

1.274 

496 

4.825 

1,305 

1,277 

641 

13,692 

3,526 

3,453 

539 

9.742 

2,863 

2,781 

699 

5,555 

1,642 

1,580 

374 

2,605 

738 

728 

719 

1,301 

340 

338 

206 

203 

58 

56 

694 

213 

200 

228 

318 

90 

90 

82 

5.024 

1,317 

1,243 

1,177 

1.221 

353 

338 

470 

477 

114 

105 

47 

9,316 

2,557 

2,518 

1,478 

10,837 

3,335 

3,126 

3,520*a 

1,344 

361 

344 

172 

1,270 

332 

315 

2,552 

813 

662 

51 

1,552 

425 

400 

96 

1,680 

443 

424 

260 

4.123 

955 

939 

200 

5,351 

1,499 

1,454 

975 

3,679 

1,171 

1,110 

988 

393 

112 

106 

3,316 

321 

314 

437 

2,282 

600 

593 

183 

5,217 

1,667 

1,592 

929 

1,977 

550 

501 

191 

38,181 

8,572 

8,421 

2,242 

2,450 

683 

677 

429 

3,921 

1,080 

1,057 

455 

3,869 

1,176 

1,117 

416 

5,178 

1,446 

1,393 

602 

1,579 

444 

437 

98 

7.011 

1,727 

1,671 

727 

12,282 

3,010 

2,936 

932 

1,537 

592 

439 

161 

27 

14 

8 

5,507 

2,069 

1,716 

743 

5,100 

1,519 

1,485 

3,887 

1,179 

1,126 

409 

2.354 

733 

686 

259 

1,773 

471 

471 

359 

100 

97 

3.605 

1,041 

1,009 

369 

2,835 

724 

705 

165 

796 

233 

227 

483 

143 

135 

84 

4.467 

1,212 

1,182 

691 

1,170 

318 

309 

46 

921 

245 

224 

3,022 

864 

842 

236 

980 

276 

270 

68 

4,061 

1,084 

1,060 

401 

13 

2 

2 

1,716 

382 

378 

497 

158 

151 

73 

2.431 

663 

626 

40 

Ull 

415 

386 

138 

2,464 

535 

531 

3.585 

1,038 

987 

411 

8.306 

2,472 

2,361 

1,120 

1,137 

308 

302 

89 

2,861 

772 

754 

8,254 

2,462 

2,292 

♦a 

RD 

418,508 

112,622 

106,052 

45,109 

..  2,898,644 

793,165 

754,722 

Circulation  Outside  District .  .  . 

Total  Distribution .  .  434,829  1,1 

A — Editor  k  Publisher’s  Analysis  of  Gross  Circulation  as  of  Sept.  30, 1940. 

B — Editor  A  Publisher's  Analysis  of  Gross  Circulation  as  of  Dee.  31, 1940. 

C — Publisher's  Analysis  of  Circulation  as  of  Sept.  30, 1940. 

D— Publisher’s  Analysis  of  Circulation  as  of  June  30, 1941. 

E — Editor  A  Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

F— Publisher’s  Analysis  of  Circulation  as  of  July  31, 1941. 

G— Editor  A  Publisler’s  Analysis  of  CircUstion  as  of  June  30,  1941. 

*a  Lansdowne  circulation  indudea  East  Laosdowne,  Femwood,  and  Yeadon  figuna 
*b  West  Collingswood  circulation  indudsdi  n  Collingiwood  figures, 
t  Parkside  included  in  Chester. 

•  City  Zone. 

**  Insludad  in  City  Zone  Figures 


ADELPHIA, 

PA. 

Circulation  Analysis 

c 

0 

A 

A 

B 

B 

B 

Camden,  Camden, 

(km- 

Public 

N.  J. 

N.  J. 

bined 

News 

Ledger 

Record 

Record 

Post 

Courier 

Daily 

(Eve.) 

(Eve.) 

(M) 

(Sun.) 

(M) 

(Eve.) 

(MAE) 

24,735* 

124.724* 

134,238* 

172,466* 

158 

47 

122 

132 

242 

243 

515 

30 

217 

145 

530 

214 

1,015 

1,229 

62 

37 

148 

104 

247 

351 

7 

70 

48 

183 

231 

28 

37 

77 

270 

134 

407 

541 

101 

82 

190 

79 

185 

264 

112 

170 

261 

620 

131 

586 

719 

1,000 

58 

no 

** 

** 

** 

48 

54 

230 

420 

978 

157 

834 

991 

4,140** 

3.297** 

5,067** 

12,189** 

4,740* 

32,447*  37,187* 

160  565  402*b  2,014*b  2,416*b 

'eig  'i,m 


43  428  164 

281  109 

40  144  104 

8  47  88 


17 

109 

126 

191 

265 

456 

** 

** 

** 

305 

1,173 

1,478 

116 

757 

873 

594*s  l,003*a 


51 

93 

291 

8 

12 

32 

13 

27 

116 

22 

117 

66 

96 

98 

469 

490 

476 

340 

587 

332 

385 

1,565 

121 

60 

140 

25 

188 

810 

227 

488 

38 

103 

244 

1,289 

1,770 

3,339 

111 

204 

244 

146 

117 

289 

187 

132 

705 

250 

102 

355 

80 

196 

179 

212 

610 

668 

649 

1,179 

20 

50 

150 

13 

263 

205 

541 

195 

186 

213 

338 

125 

88 

118 

145 

356 

161 

291 

41 

265 

50 

75 

35 

75 

107 

207 

124 

204 

16 

98 

47 

20 

146 

231 

11 

288 

138 

160 

25 

22 

42 

73 

267 

72 

41 

59 

81 

122 

227 

177 

100 

375 

446 

326 

895 

57 

124 

133 

898 

1,031 

68 

375 

443 

309 

369 

678 

5 

144 

149 

157 

508 

665 

67 

204 

271 

45 

484 

529 

23 

60 

83 

91 

406 

497 

259 

958 

1,217 

E  0  E  E  E 
Lansdale  Norris-  Wood- 

North  town  Phoenix-  bury. 

Cheater  Penn  Timee-  villa  N.  J. 

Timas  Reporter  Herald  Rapubliean  Times 
(Eve.)  (Eve.)  (Eve.)  (Eve.)  (Eve.) 

83  . 

74  128**  . 

.  64  . 


225**  5 

325**  20 


339**  6,755* 
399**  6,736 
483  .  37 


3,075 

18,665 

11,756 

21,660 

1,911 

■  8,627 

8,538 

3.964 

3,515 

2,462 

133,635 

15^964 

163,640 

230,477 

10,331 

55,514 

65,845 

3,488 

24,038 

3,623 

12,766 

4,984 

7,733 

10,788 

23,045 

88,881 

215,954 

6,705 

5,421 

12.126 

1,522 

169 

318 

497 

144,423 

183,009 

252,521 

446,431 

17,036 

60,935 

77.971 

3,448 

25  560 

3,792 

13,048 

4,984 

8,230 

— Original  Pbotograpb,  Copyright,  King  Features  Syndicate,  Inc. 


What's  Wrong  With  This  Picture? 

Why,  nothing  at  all!  For  with  the  benevo-  For  The  Record  is  Philadelphia’s  only 

lent  permission  of  the  copyright  owners  and  Liberal  newspaper,  and  has  a  natural  appeal 

an  adroit  retoucher  we  illustrate  above  the  to  readers  who  have  the  same  Liberal  point  of 

story  of  Philadelphia’s  five  newspapers.  view.  It’s  the  one  newspaper  among  Philadel- 

Four  of  these  newspapers  (good  ones,  too!)  which  reflects  the  majority  opinion, 

are  as  alike  in  editorial  policy  as  the  charming  The  Record  is  not  one  of  Philadelphia’s 

Dionnes  are  in  looks.  They’re  conservative  in  newspaper  quintuplets.  The  Record  is  built 

their  point  of  view  and  naturally  appeal  to  on  different  lines. 

readers  who  think  and  believe  as  they  do.  Advertisers  know*  that  to  cover  the  great 

One  Philadelphia  newspaper  is  different.  Philadelphia  market  most  effectively  they  must 

That’s  The  Record,  which  stands  out  among  reach  the  Liberal  side  of  the  street — and  in 

Philadelphia’s  five  newspapers  as  strikingly  as  Philadelphia  they  can  do  it  only  through  The 

the  boy  among  the  four  quintuplets.  Record. 


PHILADELPHIA  RECORD 

The  MAJORITY  Newspaper 

^Tbe  Record's  total  advertising  gain  for  the  first  six  months  of  1941  was  greater  than  the  four  other  Philadelphia  newspapers  COMBINED. 
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EDITOR  (S  PUBLISHER 


PITTSBURGH,  PA. 


1940  DweHing  Units 


Area 

Pittsburgh 
Adsmsburg. 
AUquippa  .. 
AUeni^. . . 
Ambridgr 

Arnold . 

Arons  ... 
AspinwaU 

Avsion . 

Bsdrn . 

BMlIsviUe 


A 

Pittsburgh 

Post- 

Qazstts 

(M) 

113,004* 


Circulation  Analysis 

AAA 
Sun-  Sun- 

ss  Press  Telegraph  Telegraph 

».)  (Sun.)  (Eve.)  (Sun.) 

900*  172.223*  111,107*  144,892* 


A  A 

Greensburg 
Review  Tribune 
(M)  (Eve.) 


A  B  AAA 

Combined  McKees-  Uniontown  Combined  Washington  Combined 

OaHy  port  News  Herald  Standard  Daily  Observer  Reporter  Dally 
(MAE)  (Eve.)  (M)  (Eve.)  (MAE)  (M)  (Eve.)  (MAE) 
.  212  Note  Note  Note  .  .  . 


A— Editor  A  Publisher^  .Vnalyns  of  Circulation  as  of  Match  31, 1941.  B — Publisher's  Analysis  of  Circulation  as  of  June  30,  1941.  C — Publisher's  Analysis  of  Circulation  as  of  .March  31,  1941.  D — Publisher's  Analysis  of  Circulatioa 
as  of  Sept.  30,  1941.  E— Publishers  Analysis  of  Circulation  as  of  July  30,  194L  Note. — Circulation  not  available,  because  of  recent  consolidation.  {Pittsburgh  statistics  continued  on  page  46) 


FOR  AUGUST  2  3,  1  9  4  1 


'I 


% 


J.  B.  MORROW 
President,  Pittsburgh  Coal  Co. 


Pefensf  Contracts,  regardless  ^ where  they  are  placed,  MUST  invariably  start  with  Pittsbargh  Made  Prmfaicte 


PITTSBURCH  COAL  COMPAM 

One  of  the  Jinny  iteasons  ^Vhy 
i^ittshuryh  in  A  -Jiust^^  Jtarket  \ow! 

*^Our  Payroll  is  running  at  the  rate 
of  $15,856,000  per  year,  or  more  than 
Two  Million  Dollars  higher  than  in  1940. 


PITTSBURGH 
Is  Producing  and  Spending 


Payrolls  are  29.3°'d  higher 
than  last  year,  66.1%  higher  than  1939.  Carlpadings 
are  26.1%  higher  than  1940,  almost  double  1939. 
River  Traffic  is  20.6%  higher  than  1940.  The  Rate 
of  Steel  Operations  is  48.1%  above  last  year,  more 
than  double  the  1939  figure. 

Retail  Store  Sales  are  up 
12.5%  over  1940,  26.5%  over  1939.  New  Passenger 
Car  Sales  are  38.7®o  above  last  year,  more  than 
double  1939  sales.  Wholesale  Sales  are  ,.up  26.8°/o 
over  1940,  43.7®o  over  1939.  Bank  Uebits  are  up 
28.6%  over  1940  and  54.2%  over  1939. 


Krit  Five  Months  of  1941 


‘‘As  one  of  the  largest  commercial  pro¬ 
ducers  of  bituminous  coal,  Pittsburgh 
Coal  Company  is  conscious  of  its  obli¬ 
gations  to  the  Defense  Program  of  our 
U.  S.  A. 

“Two  additional  mines  are  being  placed 
in  operation  and  the  other  16  mines 
of  the  company  are  being  conditioned 
for  increased  production. 

“Yes,  the  nation’s  needs  for  coal  will  be 


Your  Schedules  should  be  ready  noiv  to  take  advantage  of  this  tremendous  Pittsburgh  Buying  Power. 


The  Pittsbargh  Press 

A  SCRIPPS-HOWARD  NEWSPAPER 

National  Advertising  Dept.  230  Park  Avenue,  New  York 
CNICACO  •  SAN  FRANCISCO  •  MEMPHIS  •  DETROIT  •  PHILADELPHIA 


Member  of  the  United  Press,  of  the 
Audit  Bureau  of  Circulations  and 
of  Media  Records,  Inc. 
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EDITOR  &  PUBLISHER 


PITTSBURGH.  PA.  (Continued) 


Area 

beUevcrnon . . 

Bellevue . 

Ben  Avon . . 

Hen  Avon  Heighta. 

Bentley\Tllc . 

Blawnox . 

Braekcnridge . 

Braddock . 

Brentwood . 

Bridgeville . 

Browfnsville . 

Calif omia . 

Canoniburg . 

Carmichaels . 

Carnegie . 

Castle  Shannon . . . . 

Centerville . 

Chalfant . 

Charleroi . 

Cheswick . 

Churchill . 

Clairton . 

Coal  Center . 

Coraopolis . 

Crafton . 

Donora . 

Dormont . 

Dravotburg . 

Dunlevy . 

Duquene . 

East  McKeesport . . . 
East  Fittsbui^.,.. 
East  WaabingtoB... 

Bdgewood . 

Edgeworth . 

Elco . 

Elinbeth . 

EUsworth . 

Emaworth . 

Etna . 

Eveiioo . 

Fairehance . 

Fajrette  City . 

Finlejrville . 

Forert  Hills . 

Fox  Chapel . 

GUsnort . 

GleaUd . 

Greensboro . 

Greeosburg . 

Oreentree . 

Haysville . 

Heiddberg . 

Homeatead . 

Houatoo . 

Hunker . 

Ingram . 

Irwin . 

Jeannette . 

Utrobe . 

Leetsdale . 

Liberty . 

Lou  Branch . 

McDonald . 

McKeeaport . 

McKees  Bocks . 

Madison . 

Manor . . 

Mason  town . 

Mill  vale . 

Moneasen . 

Mooongahela . 

Mount  Oliver . 

Mount  Pleasant. . . . 

Munhall . 

New  Eagle . 

New  Kensington . . . 
North  Bellevemon.. 
North  Braddock . . . . 
North  Charleroi.... 

North  Irwin . 

Oakdab . 

Oakmont . 

Osborne . 

Penn. . 

Pitcuin  .  .  * .  . 

Point  Marion . 

Port  Vue . 

Rankin . 

Rtcea  landing . 

Roscoe . 

Roaslyn  Farms . 

Scottdale . 

Sawlckley . 

Sewieklty  Heights.. 


•South  Oreensburg . 

South  Heighta . 

Southwest  Oreeniburg. . . . 

Spem . 

Springdale . 

Stoekdale . 

Suterville . 

Swbavale . 

Tarentum . 

Thornburg . 

Trafford . 

Turtle  Creek . 

Twilight . 

Uniootowa . 

Verona . 

Versailles . 

WaU . 

Washington . 

West  Brownsville . 

vilest  Elisabeth . 

West  Homestead . 

West  Newton . 

West  View . 

Whitaker . 

Willunsburg . 

Wilmerding . 

Youngstown . 

Youngwood . 

Remainder  of  Metropolitan 
District . 


Total  in  Metropolitan  Dis- 


1940 

A 

A 

A 

A 

A 

1940 

Dwelling  Units 

Post- 

Sun- 

Sun-  1 

Popu- 

Occu- 

Gazette 

Press 

Press 

Telegraph  Telegraph 

lation 

Total 

pied 

(M) 

(Eve.) 

(Sun.) 

CEve.) 

(San.) 

2.463 

655 

647 

583 

467 

712 

236 

4<;o 

10.488 

3,095 

2,984 

•• 

•• 

•• 

•• 

•• 

2.516 

720 

693 

•• 

•• 

•• 

•• 

•• 

393 

104 

98 

•• 

•• 

•• 

•• 

•• 

3.428 

865 

823 

125 

123 

282 

I7i' 

2.162 

551 

531 

•• 

•• 

•• 

•• 

•• 

6.400 

1.647 

1,623 

408 

462 

84.5 

527 

1.3t‘.-, 

1.8,326 

4.482 

4.412 

•• 

•• 

•• 

•• 

•• 

7,552 

2.181 

2,134 

•• 

•• 

•• 

•• 

•• 

4.459 

1.147 

1.142 

336 

684 

797 

527 

821 

8.015 

2.088 

2.059 

652 

133 

3% 

221 

79"* 

2,614 

695 

690 

216 

270 

430 

370 

715 

12.599 

3.050 

3.025 

923 

893 

1,657 

753 

2.190 

847 

254 

251 

122 

56 

162 

75 

.345 

12.663 

3,114 

3.078 

•• 

•* 

•• 

•• 

•• 

3,970 

910 

908 

•  • 

•• 

•• 

•• 

•• 

6.317 

1.360 

1.356 

23 

.35 

8 

42 

1,372 

367 

362 

•  • 

•• 

•• 

•• 

10.784 

2.977 

2.938 

1,163 

949 

1.571 

l.Ooo 

2.07.> 

1,241 

334 

327 

168 

209 

265 

157 

22 » 

430 

139 

121 

•  • 

•• 

16.381 

4.067 

3.902 

1,063 

611 

1.167 

735 

1.872 

705 

193 

183 

44 

53 

.35 

1.55 

11,086 

2.822 

2,790 

1.019 

1.631 

1.881 

1,082 

1.777 

7.163 

2.040 

1,989 

•• 

•• 

•• 

•• 

•• 

13.180 

3,233 

3.210 

900 

1.359 

1.819 

640 

I..59.5 

12,974 

3.939 

3,795 

•• 

•• 

•  • 

•• 

•• 

2.277 

590 

587 

132 

55 

220 

55 

300 

367 

103 

101 

19 

25 

II 

29 

20,693 

4,929 

4,902 

1,161 

1.120 

2.225 

"7? 

2.700 

3.026 

798 

793 

246 

380 

620 

26.5 

615 

6  079 

1,465 

1,448 

m 

** 

♦♦ 

** 

2,106 

621 

596 

4,607 

1.359 

1.334 

•• 

•• 

•• 

•• 

•• 

1,696 

467 

452 

235 

117 

152 

152 

18.3 

619 

165 

163 

14 

38 

92 

127 

2.976 

781 

774 

385 

153 

500 

249 

884 

1.975 

439 

437 

73 

80 

165 

98 

234 

2,765 

656 

648 

•• 

•• 

•• 

•• 

•• 

7,223 

1,807 

1.793 

•• 

•• 

•• 

•• 

1.809 

407 

407 

43 

23 

89 

53 

225 

1.855 

497 

494 

52 

14 

132 

29 

282 

1.598 

423 

417 

198 

72 

201 

207 

452 

699 

205 

205 

124 

127 

219 

149 

297 

5,248 

1,450 

1.423 

•• 

•• 

•• 

•• 

•• 

1,080 

277 

269 

•• 

•• 

8,748 

2,148 

2,131 

300 

175 

715 

1.34 

1.017 

911 

235 

233 

•• 

•• 

•• 

•• 

•• 

625 

179 

175 

29 

42 

144 

56 

218 

16.743 

4,363 

4,310 

1,657 

1.077 

2.374 

1.329 

4,017 

1,880 

486 

480 

•  • 

•• 

•• 

•• 

•• 

169 

47 

46 

•  • 

•  • 

•• 

•• 

•• 

2.239 

546 

537 

•  • 

•  • 

•• 

•• 

•• 

19.041 

4,no 

4,732 

•  • 

•  • 

•• 

•• 

•• 

1,610 

409 

409 

226 

181 

285 

270 

52:1 

348 

96 

96 

19 

37 

4 

95 

3.904 

1,098 

1,077 

•• 

•  • 

•• 

•• 

3,441 

943 

941 

764 

513 

857 

677 

1,055 

16,220 

4,200 

4,168 

1.073 

676 

1,610 

1,156 

2.789 

11,111 

2,882 

2,846 

1.019 

439 

1,370 

463 

2.253 

2.332 

564 

562 

161 

150 

195 

180 

250 

1.084 

247 

247 

6 

83 

386 

92 

92 

18 

29 

3,530 

993 

977 

499 

362 

536 

395 

754 

55.355 

14,423 

14,276 

4.033 

1.085 

6.077 

1.019 

9.178 

17,021 

4,303 

4.205 

•• 

•  • 

•• 

•• 

•• 

409 

111 

111 

30 

49 

22 

43 

1,289 

355 

350 

178 

102 

208 

100 

240 

3,721 

932 

620 

112 

90 

313 

105 

583 

7  Ml 

2,039 

2,021 

•• 

•• 

•• 

•• 

•• 

20,257 

5,053 

4.985 

1,613 

1,026 

1.887 

727 

2.562 

8.825 

2,336 

2,301 

1,040 

789 

1.259 

730 

1.613 

6,981 

1,945 

1,916 

•  • 

•  • 

•• 

•• 

•• 

5,824 

1,469 

1,466 

460 

308 

657 

555 

1.275 

13,900 

3,607 

3,592 

•  • 

•• 

•• 

•• 

1,936 

479 

476 

73 

109 

64 

125 

24,055 

6,333 

6.278 

2,166 

1,979 

3.262 

1,762 

4.241 

3,028 

826 

820 

272 

541 

15.679 

3,912 

3,873 

•• 

•• 

•  • 

•• 

•• 

2,674 

699 

693 

1,153 

276 

276 

91 

97 

118 

137 

1,766 

415 

414 

161 

251 

306 

209 

320 

6,260 

1,737 

1,652 

•  • 

•  • 

•• 

»• 

•• 

529 

140 

132 

1,081 

258 

257 

•  • 

42 

115 

•  • 

•• 

6,310 

1.688 

1,672 

534 

668 

793 

686 

1.036 

2.068 

621 

607 

123 

89 

248 

165 

439 

3,601 

813 

807 

7 

108 

7 

312 

7,470 

1,685 

1,672 

•  • 

•  • 

•• 

•• 

•• 

962 

248 

240 

61 

28 

125 

39 

218 

1,372 

387 

381 

150 

114 

167 

131 

262 

432 

102 

100 

•  • 

•  • 

•  • 

•• 

•  • 

6.493 

1,778 

1,736 

475 

33; 

543 

364 

927 

5,614 

1,519 

1,486 

1,071 

626 

835 

752 

1.085 

748 

194 

156 

8.202 

1.923 

1.887 

•  • 

•  • 

•  • 

•• 

•• 

996 

289 

278 

42 

10 

16.3 

21 

44 

737 

210 

209 

145 

89 

116 

57 

196 

2.616 

652 

644 

86 

79 

280 

107 

460 

604 

160 

160 

41 

39 

49 

34 

52 

3,002 

848 

839 

50 

120 

42 

852 

236 

235 

39 

48 

34 

6:< 

4.989 

1,272 

1,254 

181 

406 

614 

348 

6.35 

907 

230 

222 

37 

52 

63 

30 

937 

248 

244 

36 

62 

88 

44 

125 

15,919 

4,250 

4.167 

•  • 

•  • 

•• 

•• 

9,846 

2.750 

2.703 

1,301 

527 

1.101 

497 

I.42I 

284 

73 

68 

•  • 

•  • 

•• 

•• 

•* 

4,017 

967 

955 

239 

440 

440 

310 

510 

9.805 

2,588 

2,565 

•  • 

•  • 

•• 

•• 

•• 

312 

90 

89 

20 

35 

21,819 

5,854 

5,767 

1,258 

898 

2.430 

1,076 

5.000 

4,356 

1,139 

1,109 

•  • 

•• 

•• 

•• 

•• 

2,401 

592 

592 

82 

25 

158 

28 

310 

2.908 

460 

458 

127 

1/5 

150 

290 

26,166 

7,116 

6.993 

2,126 

1,488 

3.860 

1.294 

5.108 

1.844 

503 

483 

70 

201 

77 

365 

1J97 

820 

318 

82 

43 

120 

70 

209 

3.526 

900 

900 

•  • 

•  • 

•• 

•• 

2,765 

789 

781 

373 

425 

608 

249 

526 

7,215 

1,997 

1.974 

•  • 

•  • 

♦♦ 

•• 

•• 

2.217 

532 

530 

•  • 

•  • 

•• 

•  • 

•  • 

29,853 

9,007 

8.705 

•  • 

•  • 

•• 

•• 

•  • 

5,662 

1,404 

U92 

441 

1337 

1,156 

810 

999 

547 

149 

144 

13 

60 

10 

117 

2,546 

667 

666 

165 

120 

335 

135 

472 

493,518 

117445 

114,855 

6,538 

9,831 

19,233 

7,712 

23,546 

1.994.060 

512,658 

502,180 

159,529 

217,773 

251.453 

149.134 

252.314 

Jistriot. . . 

80,007 

33.735 

135.617 

31.150 

205.547 

(M) 


Circulation  Analysis 

A  A  B  AAA 

Combined  McKees-  Uniontown  Uniontown  Combined  Washington  Combined 

Tribune  Daily  port  News  Herald  Standard  Daily  Observer  Reporter  Daily 

(Eve.i  M  &  E)  lEve.)  (M)  (Eve.i  fM  &  E)  (M)  (Eve.)  (M  A  E) 


2.124 

590 


2,747*  3.12rt» 


5.873' 


Total  Distribstioa .  239,535  251,508  387,070  180,284  457,851 


320 

14.007* 


2)>5 

'266 


5,589  5,879 


25.078 

413 

25.491 


11,070  7,041 


18,111 


(PiUihurfk  ttotMcs  contUmed  on  page  48} 


for  august  23.  1941 


'^PITTSBURGH  workmen  bring  home 
good  wages  to  spend  on  good  living’' 


Says 

H.  E.  LEWIS,  President 

JONES  &  LAUGHLIN 
STEEL  CORPORATION 


PtTTSBURGH  PAYROLLS 
Are  Now 

10  MILLION  DOLLARS 
A  MONTH  HIGHER 
Thaii  the  Average 
Month  in  1929 

GO  AFTER  THIS  EXTRA 
POTENTIAL  *WITH  EXTRA 
..'ADVERTISING! 


“AVERAGE  wages  are  high  in  Pittsburgh, 
higher  than  in  most  other  places,  because  in  our 
heavy  industries  there  are  very  few  of  the  light 
jobs  that  women  can  do — as  compared  with 
textile  centers,  for  example.  Pittsburgh  district 
workmen  are  accustomed  to  good  pay  envelopes 
every  two  weeks.  They  are  the  kind  of  men 
who  like  to  feel  that  they  work  hard  on  a  man’s 
job  to  bring  home  good  wages  to  spend  on  good 
living  for  their  families,  besides  putting  by  a 
reserve  for  the  rainy  day. 

“The  effect  is  seen  in  the  rise  of  retail  sales 
in  the  Pittsburgh  district — total  retail  sales  up 
12%,  department  store  sales  up  14%,  first  four 
months  of  1941  over  first  four  months  of  1940, 
while  the  United  States  as  a  whole  was  up 
only  10%. 


Boost  Your  Budget  for 


REPRESENTED  NATIONALLY  BY  THE  RODNEY  E.  BOONE  ORGANIZATION 
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PITTSBURGH,  PA.  (Continued) 


Area 

Pittsburgh . 

Adamsburg . 

Aliquippa . 

AUrnpotl . 

Ambndge . 

Arnold . 

Arona . 

Aipin.eU . 

Avalon . 

Baden . 

Beallsville . 

Belle  vemon . 

Bellevue . 

Ben  Avon . 

Ben  Avon  Heights. 

Bentley  ville . 

Blawnox . 

Brackenridge . 

Braddock . 

Brentwood . 

BridgeN-ille . 

Brownsville . 

California . 

Canonsburg. . 

Carmichaels . 

Carnegie . 

Castle  t^iannon , . . 

Centerville . 

Chalfant . 

Charleroi . 

Cheswick . 

Churcldll . 

Clairton . 

Coal  Center . 

Corapolis . 

Crafton . 

’Donora . 

Donnont . 

Dravoaburg . 

Dunlevy . 

Duquesne . 

East  McKeaport.. 

East  Pittsburgh. .. 

East  Washington. . 

Edgewood . 

Edgeworth . 

Elco . 

Elisabeth . 

EUaworth . 

Emsworth . 

Etna . 

Everson . 

Fairchance . 

Fayette  City . 

Finley  ville . 

Forest  Hills . 

Fox  Chapel . 

Glass  port . 

Glenheid . 

Greensboro . 

Greensburg . 

Gre-'otree . 

LayiviHa . 

UeMieluerg . 

Homestead . 

Houston . 

Hunker . 

Ingram . 

Irwin . 

Jeannette . 

Latrebe . 

Leetsdale . 

liberty . 

Long  Branch. .. 

McDonald . 

McKeesport . 

McKees  Kocks . 

Madison . 

Manor . 

Masrmtown . 

Mill  vale . 

Monesaen . 

Monongahels . . . 

Mount  UUver . . . 

Mount  Pleasant. 

Munhall . 

New  Eagle . 

New  Kensington . . . 

North  Bellevernon. 

North  Braddock. . . . 

North  Charleroi. . . . 

North  Irwin . 

Oakdale . 

Oakmont . 

Osborne . 

Perm . 

Pitcairn . 

Point  Marion . 

Port  Vue . 

Kankin . 

Kices  landing . 

Koscoe . 

Koaslyn  Farms. . . . 

iicottdale . 

Sewickley . 

tiewickley  Heights. 

Sharpsburg . 

Bmithfield . 

Smithton . 

South  Greensburg. 

South  Heights. ... 

Southwest  Greensburg. 

Spem . 

Springdale . 

Stockdale . 

Suterville . 

Swiss  vak . 

Tarentum . 

Tbomborg . 

West  View . 

Whitaker . 

Wilkinsh^. . . 

Wilmerding. . . . 

Youngstown . . . 

Youn^ood _ 

Remauider  of  Metropolitan 
District . 


Total  DistribatiaD. 


tion 

Total 

pied 

671.659 

179.869 

175.156 

210 

61 

58 

27,023 

6.253 

6.200 

1.078 

259 

257 

18.968 

4,659 

4.618 

10,898 

,738 

2.714 

503 

128 

126 

4.716 

1,140 

1,131 

6.155 

1.815 

1.779 

2.135 

554 

549 

604 

173 

168 

2.463 

655 

647 

10.488 

3.095 

2.984 

2.516 

720 

693 

393 

104 

98 

3.428 

865 

823 

2.162 

551 

531 

6.400 

1,647 

1,623 

18426 

4.482 

4,412 

7,552 

2,181 

2.134 

4.459 

1.147 

1,142 

8.015 

2,088 

2.059 

2.614 

695 

690 

12.598 

3,050 

3,025 

847 

254 

251 

12.663 

3,114 

3.078 

3,970 

910 

908 

6417 

1460 

1456 

1472 

367 

362 

10.784 

2,977 

2,938 

1441 

334 

327 

430 

139 

121 

16,381 

4.067 

3,902 

705 

193 

183 

11,086 

2,822 

2.790 

7,163 

2,040 

1.989 

13.180 

3433 

3,210 

12.974 

3,939 

3,795 

2477 

590 

587 

367 

103 

101 

20.683 

4,929 

4,902 

3.026 

788 

793 

6,078 

1,465 

1,448 

2.106 

621 

596 

4.697 

1459 

1434 

1.696 

467 

452 

619 

165 

163 

2,976 

781 

774 

1.875 

439 

437 

2.765 

656 

648 

7423 

1.807 

1,793 

1,809 

407 

407 

1,855 

497 

494 

1,598 

423 

417 

689 

205 

205 

5,248 

1.450 

1,423 

1,060 

277 

269 

8,748 

2.148 

2,131 

911 

235 

233 

625 

179 

175 

16.743 

4,363 

4410 

1.880 

486 

480 

169 

47 

46 

2438 

546 

537 

19,041 

4.770 

4,732 

1.610 

409 

409 

348 

96 

96 

3.904 

1.098 

1,077 

3,441 

943 

941 

16.220 

4.200 

4,168 

11,111 

2.882 

2,846 

2432 

564 

562 

1.084 

247 

247 

386 

92 

92 

3.530 

993 

977 

55.355 

14.423 

14476 

17.021 

4403 

4405 

409 

111 

111 

1.289 

355 

350 

3.721 

932 

920 

7.811 

2.039 

2.021 

20.257 

5.053 

4.985 

8.825 

2.336 

2.301 

6.981 

1.945 

1.916 

5,824 

1.469 

1.466 

13,900 

3,607 

3.592 

1.936 

479 

476 

24.055 

6433 

6478 

3,022 

826 

820 

15,679 

3.912 

3.873 

2.674 

699 

693 

1.153 

276 

276 

1.766 

415 

414 

6.260 

1.737 

1.652 

529 

140 

132 

1.081 

258 

257 

6410 

1,688 

1.672 

2.068 

621 

607 

3.601 

813 

807 

7.470 

1.685 

1,672 

962 

248 

240 

1472 

387 

381 

432 

102 

100 

6,493 

1,778 

1,736 

5,614 

1419 

1.480 

748 

194 

156 

8,202 

1,923 

■  1,887 

906 

289 

278 

737 

210 

209 

2.616 

652 

644 

604 

160 

160 

3,002 

848 

839 

852 

236 

235 

4,989 

1.272 

1,254 

907 

230 

222 

937 

248 

244 

15.919 

4.250 

4.167 

9,846 

2.750 

2,703 

284 

73 

68 

7,215 

1,997 

1.974 

2417 

532 

530 

29453 

9.007 

8.705 

5,662 

1.404 

1492 

547 

149 

144 

2,546 

667 

666 

568,774 

152,419 

149476 

1,004.000 

si . 

512,658 

502.180 

Circulation  Analysis 
C  B 


Aliquippa 

Gaxstts 

(Eve.) 


Canons- 

Afflbridgs  Brownsville  burg  Charleroi 

Citizen  Telegraph  Notes  Mail 

(Eva.)  (Eve.)  (Eva.)  (Eva.) 


Oonora 

HecaM- 

Ameritan 

(Eva.) 


Homestead 

Messangsr 

(Eve.) 


B 

Jeannette 

News- 

Dispatch 

(Eve.) 


Latrobe 

Bulletin 

(Eve.) 


Monessen 

Independ- 


(Eve.) 


D 

Mononga- 

hela 

Repub¬ 

lican 

(Eve.) 


New 

Kensington 

Dispatch 

(Eve.) 


4.1S7 


1,842 

260 


135 

30 


4,858 


4.683 


7,803 

226 

8.128 


4J06 


A 

Tarentuie 

Valley 

Daily 

News 

(Eve.) 


4,185 


6,336 


2,863 


.4,185 


6,747 


6436 


6,146 
1,482 
7,628  7,048 


I^“lsto>  AnaM  of  Cireulatioii,  March  31. 1841.  B— Publisher’s  Aaalyeb  cf  CSrculatiaii.  Juns  30  1841. 

C— Puhliehar  s  Analyae  of  CireulaUon.  March  31,  1841.  b^Pufaliaher's  Aaalyaia  e(  (^ulatica.  Sept.  30, 1841.  £— Pubiisher'a 


5,025  6^747  4,524  3,848 

Analyeia  of  .Circulation,  July  30, 1841.  *  CKy  Zone.  **  Included  in  City  Zone  Figures.  | 


7,048 
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ONE  OF  AMERICA'S  GREAT  MARKETS 


ONE  OF  AMERICA’S  GREAT  NEWSPAPERS 


Tarentun 

Vallay 

Daily 

Nawa 

(Eve.) 


A  UNIQUE  MORNING 
NEWSPAPER  MARKET 


because  ONLY  ONE-THIRD  of  the 


METROPOLITAN  DISTRICT 


POPULATION  IS  CONFINED 


TO  THE  CENTRAL  CITY 


66.3%  of  the  population  of  the  Pittsburgh  Metropoli¬ 
tan  District  is  concentrated  outside  the  Central  City. 
This  is  exactly  the  reverse  of  the  average  for  aU  met¬ 
ropolitan  districts  which  have  only  32.0%  of  their 
population  outside  the  central  cities.  The  detailed 
figures  for  the  similar  sized  cities  of  Cleveland, 
Detroit  and  St.  Louis  point  immediately  why 
Pittsburgh  is  such  a  unique  morning  newspaper  city. 


PITTSBURGH 


Bal.  of  District 


Central  City 


CLEVELAND 


ST.  LOUIS 


In  the  71  Cities  and  towns  of  the  Pittsburgh  Metropolitan  Dis- 
trict  outside  A,  B.  C.  Pittsburgh,  the  Post-Gaxette  has  a  larger 
coverage  by  far  than  any  other  Pittsburgh  Daily  Newspaper. 
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Account  Executive’s  Job 
Discussed  By  Reydel 


YORK,  PA. 


(The  following  quotes  are  taken 
from  a  recent  interview  with  William 
Reydel,  vice-president  and  account 
executive  for  Newell-Emmett  Co., 
New  York  advertising  agency.) 

TIME  was,  when  a  copy  writer  and 
a  media  man  made  an  agency  .  .  . 
and  more  often  than  not.  a  damned 
good  agency. 

“But  today,  there  are  actually  doz¬ 
ens  of  specialists  in  a  successful 
agency  .  .  .  each  with  different  gifts, 
all  with  something  to  contribute  to 
the  successful  taking  of  a  product  to 
market. 

“It’s  the  account  executive’s  job  to 
see  to  it  that  these  specialists  do  their 
stuff  at  maximum  efficiency  for  the 
specific  problem  in  hand. 

“It’s  the  account  executive’s  fimc- 
tion  to  take  the  various  ingredients  of 
agency  service,  in  their  proper  pro¬ 
portion  to  fit  each  client’s  needs  .  .  . 
and  to  see  that  it  works. 

■road  Kaewlod90  Noodod 
“He  has  got  to  know  something 
about  every  agency  function  .  .  .  and 
the  more  he  knows  about  each,  the 
better  executive  he  is.  This  doesn’t 
mean  he  does  the  whole  job  himself 
...  if  he  tries  to,  he’ll  probably  ruin 
himself,  and  the  account,  too. 

“If  he’s  wise,  he’ll  be  sure  to  let  the 
client  feel  the  weight  of  the  organiza¬ 
tion.  Hell  quit  worrying  about 
whether  the  client  thinks  he’s  the 


smartest  guy  in  the  agency  . . .  and  let 
the  client  see  some  of  the  really  bright 
boys.  That’s  what  builds  accotmts 
into  the  organization  solidly. 

“The  first  step  is  the  building  of  the 
advertising  plan.  Some  agencies  have 
a  formal  plan  board  to  perform  this 
function.  The  account  executive  tem¬ 
porarily  becomes  a  member  of  the 
plan  board,  at  least  during  the  build¬ 
ing  of  his  plan. 

“Many  agencies  do  not  formalize  the 
job  this  way.  The  account  executive 
and  a  group  of  principals  .  .  .  those 
best  qualified  for  the  job  in  hand  .  .  . 
take  on  the  job  of  making  the  plan. 

First  Gat  Facts 

“First  comes  the  search  for  facts 
. .  .facts  about  the  product,  facts  about 
the  market.  You  can  kid  yourself 
and  waste  a  lot  of  time  at  this  point, 
if  you  don’t  constantly  keep  in  mind 
that  you  are  after  facts  and  not  a  lot 
of  theories  and  half-baked  opinions. 
If  you've  got  the  right  kind  of  research 
and  merchandising  departments  you’re 
lucky  ...  if  you  know  what  to  ask 
them  to  get  for  you. 

■‘When  you  feel  you  know  what  the 
marketing  problem  really  is,  you’re 
ready  to  determine  how  to  translate 
your  facts  about  the  product  and  the 
market  into  terms  of  how  to  reach  the 
market  and  with  what  message. 

“At  this  point  you  need  the  help  of 
(Continued  on  page  51) 
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Altoona . 

.t^rUle . 

("won . 

DunoaiKTiUe . 

Gallittm . .  . 

HollidayatMTs . 

Newry . 

SankertowB . 

Tuanelbill . 

Remaindor  of  Motropotitan  Diatrict . 


Total  in  MHropolitan  Di^itrict  . 

(TireulatioB  Outside  Diatrict. 
Total  Diatnbutioa . 


Circulation 

Analyti* 

1940 

1940  Dwellimi  Unkt 

A 

6 

Popula- 

Oecu- 

Mirror 

Tribune 

thin 

Tctpl 

pied 

(Eva.) 

(M) 

80,214 

21,777 

21,361 

16,873* 

6,128* 

511 

105 

105 

2,500 

578 

577 

1.415 

360 

360 

420 

63 

3,918 

806 

799 

6.910 

1.662 

1.336 

1,285 

382 

'.417 

112 

109 

74 

942 

186 

177 

625 

132 

131 

17,942 

3,993 

3,849 

4,227 

245 

114,094 

29,611 

29,004 

22,879 

6,818 

1,927 

1,694 

34,806 

8.513 

Atm  tion  Total 

York .  56.712  16,278 

Dallaatown .  2,917  808 

North  York .  2,416  671 

Red  Lion .  4.891  1,490 

West  York .  8,690  W71 

Yoe .  528  156 

Remainder  of  Metropolkan  District .  19A73  5,274 

Total  in  Metropolitan  District .  92,627  26,248 

Ciroilation  Outside  District . 

Total  Distri^tion . 

B — Publisber’a  Analysis  of  Circulation,  Oct.  1,  1940  to  June  30,  1941. 
C— Publisher's  Analysis  of  Cireulatioo  as  of  June  30, 1941. 

*  City  Zone. 


1940  Dwellini  Unhs 
Ooeu- 


Cbtulatlon  Anngrsis 

GaisttsA 

Dispatch  Dally 

(Eva.)  (M) 

17,986*  7,678* 


23,279  12,366 

793  11,169 

24.072  23,525 


ehants'  Edition,  21,796;  free  distribution  editions  are  not  included  in  totals.) 
B— Publisher's  .Analj-sis  of  Circulation  as  of  June  30,  1040. 

•  City  Zone. 


The  most  important  industrial  activity  in  this  Metropolitan 
District  is  in  the  Bethlchem-Easton  half  of  the  District. 
Bethlehem  Steel  with  over  a  billion  of  contracts  shows 
employment  up  40%  in  February,  35%  in  March,  60%  in 
.4pril,  51%  in  May,  51%  in  June.  Authority,  Pennsylvania 
State  College  Business  Survey. 

Easton  with  Ingersoll-Rand  (machinery),  Dixie  Cup,  etc., 
also  shows  marked  expansion. 

In  this  whole  area  of  Northampton  County,  part  of 
Warren  Co.,  New  Jersey,  and  portions  of  Lehigh  and  Buchs 
Counties,  the  Census  Bureau  shows  40,964  occupied  dwell¬ 
ings.  In  this  area  the  Globe-Times  and  Easton  Free  Press 
have  29,116  circulation — an  average  coverage  of  71%. 

This  integrated  area  should  be  covered  as  one  with  these 
two  papers  as  one — 

Bethlehem  Easton 

.  Glohe-Times  Free  Press 

Nmtianml  RtpretentmU^tt 

THE  GEONER  BOYD  CO. 
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Account  Executive's 
Job  Discussed 


(Continued  from 


the  media  departments  and  the  ere 


customer  and  sell  him  the  plan.  This  out  as  nicely  as  that  sounds  .  .  .  but 
used  to  be  the  occasion  for  trotting  it’s  not  a  hard  job.  Once  you  dis- 
out  the  three  ring  circus  .  .  .  but  now-  cover  how  to  crowd  24  hours  work  a 
adays  the  agency  business  counts  on  day  into  10  or  12. 


its  facts  to  do  their  own  selling  to  the 
client.  The  steam  calliope  went  back 


Net  Eeeegh  Time 

“The  account  executive  always  has 
too  much  to  do  .  .  .  because  no  matter 


Chicago  Ad  Man 
Warns  Against 
"Brand  Amnesia' 


lUV  u.c  vie-  ^  eiieviiiive  iiao  JJi 

ative  departments.  Here,  too,  your  u  i  •  j  u  much  to  do  .  .  .  because  no  matter 

probable  success  depends  upon  how  When  the  plan  is  approved,  all  the  much  he  does,  if  he’s  a  self-  .  ,  .  ,  ,  .....  j  , , 

you  can  crystalize  the  problem  for  account  executive  has  to  do  is  to  put  it  starter,  there  are  great  areas  of  im-  vertisers,^  aced  with  the  double 

your  specialists  .  .  .  unless  you’re  will-  operation  and  keep  it  operating,  charted  opportunity  for  every  product  o*  all-out  production  for 

ing  to  let  them  flounder  around  for  a  This  means  suitable  and  adequate  au-  just  over  the  horizon.  defense  and  Ae  danger  of  out  of 

couple  of  months  or  untU  you  realize  thorization  to  all  departments  ...  so  “He  succeeds  to  the  extent  that  he  ^  ^rned 


you’re  doing  the  same  thing 

“When  media  and  copy  have  done  that  contract  departments  may  con-  how  he  gets  done  the  things  he  must  “cKe®,  vice-^esident,  Blackett- 
their  stuff,  you  should  now  be  ready  tract,  creative  departments  create,  do  himself  and  the  things  others  must  o^Pie-H^mert,  Inc.,  hard-hittmg 
to  put  the  plan  on  paper  ...  and  this  is  production  departments  produce,  for-  do  for  him  .  .  .  how  he  plans  his  time  Chicago  advertising  agency  executive 
a  wise  step,  not  only  in  selUng  the  plan  warding  departments  forward,  check-  in  seeing  the  people  he  must  see,  both 
but  in  operating  it  successfully.  >"8  departments  check  and  accounting  hi  and  out  of  the  office  ...  and  how  he 

“After  this,  you’ll  want  to  go  back  departments  account  .  .  .  and  bill.  All  saves  out  enough  time  for  thinking  ‘Just  as  a  weight  drops  faster  than 
Ito  the  copy-testing  division  of  your  under  the  careful  and  watchful  eye  of  and  planning  ahead.  1^  5e  raised,  so  with  advertised 

research  department  for  such  ore-  accoimt  executive.”  “That  last  is  nrobably  his  most  im-  brands,”  he  believes.  “American  in- 


that  all  may  function  smoothly  ...  so  ^an  budget  his  time  successfully  .  .  .  “br^d  amnesia”  by  Homer 


but  in  operating  it  successfully,  ^8  departments  cnecK  and  accoimtmg  ^nd  out  of  the  office  . , .  and  how  he 

“After  this,  you’ll  want  to  go  back  departments  account  .  .  .  and  bill.  All  saves  out  enough  time  for  thinking 
Ito  the  copy-testing  division  of  your  under  the  careful  and  watchful  eye  of  g^d  planning  ahead, 
research  department  for  such  pre-  accoxmt  executive.”  “That  last  is  probably  his  most  im- 


research  department  for  such  pre-  accoxmt  executive.  “That  last  is  probably  his  most  im-  brands,  he  believes.  American  in¬ 

testing  as  can  prove  your  recom-  It  sounded  all  a  little  too  simple  and  portant  fimction,  because  real  im-  dustry  has  spent  uncoimted  millions 
mendations  ...  a  wise  precaution  perfect.  Is  it  really  that  simple,  Mr.  provement  in  a  marketing  operation  establishing  brands  in  the  public  con- 


from  every  point  of  view. 

“You’re  now  about  ready  to  see  the 


Reydel? 


“Well,  maybe  it  never  quite  works  see  it  in  full  perspective.” 


can  come  only  if  you  can  get  off  and  sciousness.  It  would  be  disastrous 
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Atm  lion  Total 

Alentown .  98, 804  26.001 

BetUduan .  58,490  15,126 

Ewion .  33,589  9,705 

Alburti, .  885  229 

Aliihi,N.J .  2,301  571 

CatMOuqua .  4,764  1,271 

ODopenburx .  1,193  317 

CopUy .  3,109  671 

Eomaufl  .  6,731  1,763 

FouaUinHUl .  4.804  1,162 

FtKfnaosburq .  1,728  411 

GlettloD .  552  150 

Hdertown .  4,031  996 

Mieungie .  8M  248 

.Niamh .  5,72  1.615 

Northampton .  9,822  2.166 

North  CataMuiqua .  2,530  622 

ftiUiniburj,  N.J .  18,314  4.956 

UMtdaviUc,  Pa .  824  259 

SliUBfton .  4,062  1,147 

South  WhitehaU .  4.293  1.058 

Stockerlown .  729  188 

Tatamy .  604  1  72 

Walautport .  1,271  328 

WmtEaaton .  1,159  276 

Wiloon .  8,217  2,347 

Bamainder  of  Metropolitan  Diatriet.. .  52,152  13,255 

Total  in  MotropohtanDiatnet .  329,435  86.990 

Cirtulation  Outaide  Dirthet . 

Total  OiftributioB . ;  vv  • 

B — I^bliaher'f  Analyiif  of  Circulation  aa  of  March  31, 1941. 
C — Publiaher'a  Analyaia  of  Circulation  aa  of  Sept.  30, 1940. 

D — Publiaher'a  Analyaia  of  Circulation  aa  of  June  30, 1941. 

*  City  Zone. 

**  lacloded  in  Qty  Zona  Ficurea. 

**t  Included  in  Cataaauqua  Borough  Figurea. 
t  Includea  Riegelarille,  N  J.  Circulation. 
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1940 
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Dwalllna  Unha 

Allantown 

Allantown 

ComMnod 

Call- 

Globa- 
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Oeeu* 

Call 

Chronldo 

Dally 

Chronlela 
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Exprata 
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Total 
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(M) 

(Eva.) 

(MAE) 

(Sun.) 

(Eva) 

(Eva) 

96,904 

26,001 

25,321 

21,404* 

13,591* 

34.995* 

22,320 

112 

32 

58,490 

15,126 

14,902 

3,742 

5 

3.747 

3.534 

15,656* 

66 

33,589 

9,705 

9,386 

203 

2 

205 

176 

10 

11,532* 

885 

229 

225 

245 

35 

280 

218 

2,301 

571 

551 

4,764 

1,271 

1,259 

1,401** 

783** 

2,184** 

1.520** 

500 

1,193 

317 

312 

472 

15 

487 

221 

78 

3,109 

671 

666 

712** 

106** 

818** 

489** 

6;  731 

1,763 

1,747 

1,580** 

445** 

2,025** 

1.211** 

4,804 

1,162 

1.444 

1,728 

411 

405 

65 

65 

48 

♦♦ 

22 

552 

150 

150 

106 

4,031 

966 

986 

281 

281 

i74 

24 

856 

248 

245 

422 

53 

475 

459 

5,72 

1,615 

1,586 

930 

763 

9,622 

2,166 

2,138 

1,863 

363 

2,226 

1,690 

27 

25 

2,530 

622 

611 

**t 

**t 

•*t 

**t 

18,314 

4,956 

4,829 

5,480 

824 

256 

252 

337t 

4,062 

1,147 

1,128 

1,300 

266 

1,566 

1,120 

4,293 

1,058 

1,017 

729 

168 

162 

51 

138 

604 

172 

169 

38 

159 

1,271 

328 

320 

228 

59 

287 

18 

23 

1,159 

276 

274 

193 

8,217 

2,347 

2,296 

2,178 

52,152 

13,255 

12,584 

2,428 

908 

3,336 

2,122 

960 

1,375 

329.435 

86,990 

84,626 

32,653 

15,297 

47,950 

32,091 

17,880 

22.953 

16,297 

2,248 

18,527 

8,782 

3,869 

12,478 

48,950 

17,527 

66.477 

40,878 

21,749 

35,431 

from  an  economic  standpoint  to  let 
loose  now  and  allow  advertised  brands 
to  fall  by  the  wayside.” 

The  answer  to  the  problem,  as  Mr. 
McKee  sees  it,  is  to  devise  advertising 
that  is  calculated  to  keep  the  public 
conscious  of  and  loyal  to  familiar 
brands,  while  the  manufacturers  of 
those  brands  are  in  uniform.  He  com¬ 
pares  the  manufacturer  now  engaged 
in  national  defense  production  with 
the  young  man  who  leaves  his  job  to 
serve  his  country,  stating: 

“It  would  be  a  poor  employer,  in¬ 
deed,  who  would  not  say  to  that  yoxmg 
man,  ‘Don’t  you  worry,  boy,  your  old 
job  will  be  waiting  for  you  when  you 
return.’  The  least  we  (American 
public)  can  do  is  to  be  equally  as 
considerate  of  the  manufacturer  who 
is  now  serving  his  country.  But  we 
have  a  lot  of  things  on  our  mind  these 
days  and  we  might  forget. 

“The  problem  of  the  manufacturer 
is  to  remind  us  not  to  forget  his  prod¬ 
ucts.  This  does  not  mean  he  should 
resort  to  so-called  institutional  adver¬ 
tising,  but  he  should  use  a  specific 
type  of  appeal  that  arouses  in  the 
public  a  sense  of  duty  to  the  men  and 
institutions  who  are  helping  to  win 
this  war.” 

Private  enterprise  has  billions  of 
dollars  invested  of  its  own  in  expanded 
manufacturing  facilities,  he  said. 
“What  is  going  to  happen  to  all  these 
facilities?”  he  asks.  “We  have  either 
got  to  keep  the  wheels  turning,  or 
they  are  going  to  rot. 

“A  sure  safeguard  against  their  rot¬ 
ting  is  to  underwrite  Apperican  buying 
power  through  busine^isthnulation,. 

Q  and  only  advertising  can  underwrite 
buying  power.  If  buying  powec.>is^not 
^faa  underwritten,  not  only  are  we  gainp- 
to  have  unspeakable  industrial  xb~ 
verses,  but  we  are  going  to  have  a 
9.29^  degree  of  unemployment  which,  in 
....  our  wildest  dreams,  we  have  never 

-  conceived  possible.  It  is  better  to  keep 

!!!!'.  the  wheels  going.  It  is  better  to  use 
.  advertising.” 

.  Advertising  is  not  something  apart 

from  production,  he  points  out,  it  is 

.  the  all-important  connecting  link  be- 

■  ■  jg  tween  mass  production  in  America  to- 

.  day  and  mass  consumption.  Under 

2  645*«  present  economic  set-up  it  is  as 
’  61  essential  that  advertising  be  main¬ 
tained,  as  it  is  to  retain  our  present 
!!!!!  process  of  distribution. 

“Advertising  is  what  you  do  to 

.  make  people  do  what  you  want  them 

■57  to  do,”  he  explains,  referring  to  the 
Latin  derivative,  “ad  verto,”  mean- 
1,013  “fo  draw  to.”  While  generally 

10,491  associated  with  having  a  commercial 
significance,  advertising  has  been  used 
to  recruit  armies,  win  wars  and  create 
just  governments. 

(Continued  on  page  52) 
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61.3** 
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SCRANTON-WILKES-BARRE,  PA, 


Circulation  Analyeia 


(tersBton . 

Wilkee-Barre. . 

Ai^bald . 

AiUer . 

Aveea . 

Blakely . 

Carbondale. .. 
Clarki  Green.. 
Onrka  Summit 

Courtdale . 

DnltoD ....... 

Dickson  City. . 

Dunmore . 

Dupont . 

Duiyee . 

EriwardsviUe. . 

Elaikurst . 

Exeter . 

Faetorjrrille. . . 
Forwt  City . . . 
Forty  Fort... . 
Hufheetown.. . 

Jermyn . 

Kineiton . 


Kinoton . 

Lamn . 

Larksvile . 

Laurd  Run . 

Lnterne . 

MayMd . 

Moodc . 

Moscow . 

Nantiooke . 

Nuanaola . 

Old  Forae . 

Olyphant . 

Pittston . 

Plymouth . 

Primde . 

Shiekahiiiny . 

Siiaar  Notch . 

gnoyerviUe . 

Taylor . 

Throop . 

Vartfl^ . 

Warrior  Run . 

West  Pittston . 

West  Wyomin* . 

Wintoo . 

Wyoming . 

Yatceviile  ...  . - - - - 

p^msinjier  oi  Metro¬ 
politan  District . 


Total  in  Metropolitan 


1940 

1940  OwdliiM  Units 

Scranton 

PspuU- 

Oecu- 

TIrim 

TribiinD 

tion 

TotlJ 

pisd 

(Evd.) 

(U) 

140.4(>4 

36,3.34 

35,632 

31,704* 

19,430* 

86,236 

20,884 

20,358 

54 

48 

8,296 

1,872 

1,851 

601 

214 

6,371 

1,391 

U87 

4.771 

1,081 

1,075 

741 

83 

8,106 

2,018 

1,980 

255 

726 

19,371 

4,754 

4,715 

2,297 

2,386 

726 

212 

210 

240 

257 

2,691 

783 

768 

398 

617 

1,039 

241 

236 

1,090 

351 

312 

112 

356 

11,548 

2,597 

2,565 

855** 

460** 

23,086 

5.421 

5,301 

2370** 

1,599** 

5,278 

1,032 

1,030 

47 

22 

8,275 

1,819 

1,802 

124 

82 

7,998 

1,8-58 

1,843 

684 

143 

137 

63 

63 

5,802 

1,209 

1,193 

28 

893 

288 

278 

65 

329 

4.266 

1,113 

1,040 

358 

252 

6,293 

1,751 

1,709 

2,340 

494 

489 

3,238 

815 

790 

247 

464 

20,679 

5,544 

5,380 

-  386 

77 

77 

8,467 

1,890 

1,889 

1,057 

237 

234 

7/182 

1,605 

1,585 

3,172 

687 

679 

195 

il3 

4,568 

1,063 

1,047 

286 

213 

1,097 

322 

307 

145 

281 

24,387 

5,973 

5,866 

309 

292 

86 

11,892 

2,683 

2,656 

940 

352 

9,252 

2,113 

2,056 

948 

674 

17,828 

3,968 

3,904 

1,062 

334 

15,507 

3,711 

3,678 

2,000 

427 

422 

2,354 

633 

618 

2.505 

532 

529 

9,234 

1,934 

1,931 

9,002 

2,036 

2,026 

622** 

536** 

7,382 

1,657 

1,647 

458 

273 

970 

261 

256 

64 

66 

1,309 

312 

306 

7,943 

2,140 

2,095 

2,992 

665 

663 

7,989 

1,766 

1,732 

40 

479 

4,728 

1,166 

1,140 

32 

700 

138 

134 

85,958 

18,911 

18,670 

1,773 

983 

629,581 

151,204 

148,314 

48,277 

29,097 

Ciiwlation  Oot<ide  District .  2,999  5, 

Total  Distributioi .  46,276  34, 

\ _ Eiditor  A  Publisher's  Analysis  of  Circulation  as  of  done  30,  1940, 

i)_p.Uishrr's  Analysu  of  CirculatioB  as  of  June  30,  1941. 

( '—Publisher's  Analysis  of  Circulation  as  of  July  20,  1941. 
l>_£^tor  £  PuUidier's  .Analysis  of  Circulation  as  of  .March  31,  1941. 


Circulation  Analyale 
0 


Wilkoo- 

Times  - 

Sunday 

Cortion- 

Nanti- 

Svra 

Lto'ler 

ComMnsd 

Inde- 

dale 

coke 

Rocniti 

Nows 

Doily 

pendent 

Leider 

Prass 

(M) 

(Eve.) 

(MAE) 

(Eve.) 

(Eva.) 

17 

16 

33 

57 

12,085* 

18,612* 

30,697* 

11,072* 

** 

m 

548 

72 

212 

284 

15 

534 

549 

63 

783 

846 

477 

875 

1,352 

716 

■  107 

597 

704 

208 

925 

1,377 

2,302 

626 

.  . 

.  . 

** 

2,203 

22 

58 

80 

313 

586 

881 

331 

** 

496 

1,064 

1,560 

804 

724 

3,910 

4,634 

2,208 

105 

130 

235 

81 

1,529 

3,914 

5,443 

2.290t 

590 

3,005 

3,595 

2,210 

86 

295 

247 

542 

136 

159 

237 

396 

230 

312 

446 

758 

730 

67 

334 

401 

128 

667 

1,006 

1,637 

438: 

4,678 

8.320 

12.668 

3,335 

23,718 

46,245 

09,927 

28,457 

2,125 

1,939 

4,097 

1,836 

25,843 

48,184 

74,024 

30,293 

*  City  Zone. 

**  Included  in  City  Zone  Fiaures. 
t  Includes  West  Pittston  Circulation, 
t  Includes  Wyoming  Circulation. 


Warns  Against 
Brand  Amnesia 


(Continued  from  page  51) 

Fr»«  Pratt  oRd  Radio  Naadad 

“What  people  think  is  more  impor¬ 
tant  in  a  democracy  than  under  a  dic¬ 
tator,”  said  Mr.  McKee.  “You  have 
got  to  keep  the  channels  of  communi¬ 
cations  open,  if  a  democracy  is  to 
exist.  This  means  both  press  and 
radio  must  continue  to  be  politically 
free  and  not  solely  dependent  upon 
Ae'  government  for  its  economic 
existence.” 

Looking  at  the  problem  from  an¬ 
other  angle,  he  believes  this  country 
J  cannot  stand  the  extravagance  of 
“anonymous  merchandise.”  He  points 
to  the  progress  achieved  by  Amer¬ 
ican  business  in  continually  raising 
the  standard  of  living,  declaring  the 
so-called  “American  way  of  life" 
would  have  been  attained  if  in¬ 
dustry  had  not  employed  “the  cost¬ 
cutting  power”  of  advertising. 


EDITOR  &  PUBLISHER 

Presents  spot  news  of  the 
newspaper  and  newspaper 
advertising  field  every  week 
for  only 

Domestic  . $4.00 

Canada  .  4.S0 

Foreign .  5.00 

1700  Times  Building,  New  York 


EDITOR  &  PUBLISHER 

290,066  Consumers 
Spend  $78,020,000  Annually 
in  Lackawanna  County 

No  one  medium  can  give  you  adequate  coverage 
of  an  area,  so  important  and  so  big! 

Every  Morning 

Its  33,359  net  paid  gives  90%  COVERAGE  of  Scranton's 
selective  market  families  in  homes  costing  over  $5,000  or 
renting  for  over  $30  per  month. 


THE  SCRANTONIAN 


Only  ABC 


Sunday  Paper  in  the  District.  Its  38,380  net  paid  delivers 
REAL  SELLING  PUNCH. 


To  serve  national  advertisers,  we  maintain 
our  own  national  office  at 

130  W.  42ND  ST..  NEW  YORK  CITY 

LOn9acre  5-7377 


Let  us  help  you  gain  distributiom  and  sales  in  the 
Scranton-W ilkes-Barre  Metropolitan  District. 


UAyC 


THE  SCRANTON  TRIBUNE 


for  august  23.  1941 


DELAWARE— FLORIDA— SOUTH  ATLANTIC— 5$ 


The  Metropolitan 
District  Survey 

{Continued  from  page  1) 
the  same  scale,  enabling  the  reader  to  see  at  a 
quick  glance  the  dimensions  of  the  principal 
metropolitan  districts.  Again,  it  must  be  empha¬ 
sized  that  these  districts  cannot  be  considered  as 
setting  up  market  limits.  Regardless  of  all  the 
promotion  that  has  been  directed  by  media  to  the 
definition  of  trading  areas,  etc.,  it  is  a  self-evident 
fact  that  marketing  radii  for  different  commodi¬ 
ties  have  an  infinite  variation.  The  illustrative 
maps  are  pictures  of  comparable  metropolitan 
areas — just  that  and  no  more — and  they  have  en¬ 
tirely  different  meanings  for  the  man  who  offers 
a  piano  and  the  seller  of  cosmetics  or  groceries. 

It  is  a  pioneer  effort,  and  although  extraordinary 
care  has  been  taken  to  reconcile  discrepancies  and 
to  prevent  errors,  it  is  altogether  likely  that  use 
of  the  figures  will  reveal  some  “bugs”  that  did  not 
appear  in  production  and  revision.  The  work 
stands  now  on  as  solid  a  base  as  it  has  been  pos¬ 
sible  to  construct,  but  its  compilers  will  be  grate¬ 
fully  receptive  to  any  suggestions  for  its  better¬ 
ment.  If  it  is  received  by  the  newspaper  and 
advertising  fields  with  the  cordiality  that  advance 
indications  portend,  the  Analysis  of  Metropolitan 
Districts  and  Newspaper  Circulations  will  take  its 
place  among  the  established  service  editions  of 
Editor  &  Publisher.  Meanwhile,  in  presenting 
this  edition  to  our  readers,  we  wish  to  extend  our 
sincere  thanks  for  their  co-operation  in  making 
this  service  possible. 


JACKSONVILLE.  FLA. 


1M0  1940  DwtIUnt  Unit.  FfakUmw-  RaTimw- 

PopMla-  Oeeu-  Union  Union  JoiimU 

Atm  tion  Total  piad  (M.)  (Sun.)  (Eva) 

Jaekaonville .  173.064  46,975  46.3»5  46,797*  50.066*  36,812* 

twainiiifol  UatropnliUnPiatriet...  22,654  6,007  6,808  172  188  . 

Artal  in  MetropoliUn  DiMrict .  198,610  62,982  51J03  46,969  50,243  36412 

Ciradation  Outaido  Diitrict .  46,47i  5^687  11,173 

Total  Diatributioa .  92,440  100,980  47,985 

ft— Nbliahv't  Analyaa  ot  Cireolatioa  u  of  June  80,  iMi. 

r— Pafcliahw’a  Aaalm  of  Arorase  Ciroulatiaa  far  tJiuaa  months  ending  June  30, 1941. 

*  City  Zona:  Eitand  east  bayood  the  limits  of  the  U.  8.  Metropolitan  f 


WILMINGTON.  DEL. 


Area 

Wilmin^n . 

Avondue,  Pa . 

Brllefoote . 

EHsmere . 

Newark . 

New  Castle . 

Newport . 

Penns  Grove,  N.  J . 

Remainder  of  Metropditan  Dist 


Circulation  Anaivtia 

A 

A 

t 

A 

1940 

1940  Dwelling  Unitt 

ComMnad 

Popula- 

> 

Occu- 

Newe 

Journal 

Daily 

Star 

tion^ 

Total 

pied 

(M) 

(Eve.; 

(M*E) 

(Sun,) 

112,504 

30,131 

29,293 

8,129* 

25,893* 

34,002* 

7,900 

754 

213 

203 

2,593 

770 

761 

118 

413 

631 

30 

1,630 

444 

430 

so 

167 

217 

50 

4,502 

1,236 

1403 

266 

1,127 

1493 

163 

4,414 

1,096 

1,078 

191 

772 

963 

163 

987 

270 

259 

60 

294 

364 

68 

6,488 

1,878 

1,778 

41 

150 

191 

55,102 

14,311 

13,580 

1,428 

5,281 

6,709 

188,974 

50,349 

48,583 

10,283 

34,097 

44460 

8,369 

4,510 

13,086 

17.618 

2,434 

Total  in  Metropolitan  District.. . . 

Circulation  Outside  District 

Total  Distribution . 

A — Editor  A  Publisher's  Andysis  of  emulation  as  of  Dm.  31.  1940. 
'*  City  Zone. 


14,793  4  7,183  61470  10,803 


%  COVERAGE 


of  the  occupied  dwelling  units  in  the 

JACKSONVILLE 

METROPOLITAN  DISTRICT 

Comparing  Dally  Times-Union  Circu¬ 
lation  on  June  30,  1941  with  the 
1940  U.  S.  Census  figures. 

And  in  addition  the  Times-Union 
gives  dominant  coverage  in  the 
Jacksonville  Trading  Zone,  Rorlda's 

KEY  MARKET 

Including  vast  Camp  Blanding,  the 
Jacksonville  U.  S.  Naval  Air  Station 
and  numerous  other  large  defense 
projects  now  producing  millions  in 
payrolls  and  material  purchases. 


JACKSONVILLE 


TIMES-UNION 


54— SOUTH  ATLANTIC— FLORIDA 


i 


EDITOR  6.  PUBLISHER 


MIAMI.  FLA. 


ORSATSn  Af/AM/ 


250511  CUSTOMERS  .  .  .  THE  SUMMER 
POPULATION  OF  THE  METROPOLITAN 
MIAMI  DISTRICT  ...  AN  INCREASE  OF 
89.5%  IN  TEN  YEARS!  ...  IT  IS  AMER¬ 
ICA’S  FASTEST  CROWING  MARKET! 

You  can  reach  one  of  the  Nation’s'  richest 
markets  through  The  Herald’s  net  paid  cir¬ 
culation  of: 

DAILY,  100,225;  SUNDAY,  106,956 

iStiami  Hieralb 

STORY,  BROOKS  &  FINLEY 
National  Representatives 


Circulation  Analytit 


1940 

1940 

A 

Miami 

A 

B 

Miami 

B 

Miami 

C 

Miami 

Beach 

Area 

Popula- 

Dwellinn  Units 

HeraM 

HeraM 

News 

Newt 

Tropics 

tien 

Total 

Oeoupied 

(M) 

(Sun.) 

(Eva,) 

(Sun.) 

(Eva.) 

Miami  City . 

172,172 

65,252 

48,438 

91,185* 

87,984* 

63,215* 

48,888* 

Bisoayne  Park . 

500 

227 

ITS 

«* 

** 

t 

t 

Coral  Gables . 

8,294 

3,301 

2,579 

m 

** 

*• 

ElPortel . 

365 

117 

111 

m 

«« 

** 

Golden  Beach . 

83 

71 

27 

27 

27 

Hialeah . 

3,958 

1,513 

1,139 

m 

m 

m 

Miami  Beach . 

28,012 

12,246 

7,740 

•0 

«e» 

m 

9,644 

Miami  Shores . 

1,956 

775 

624 

*• 

«« 

** 

Miami  Springs . 

898 

323 

261 

m 

** 

** 

North  Miami . 

1,973 

711 

603 

930** 

981** 

340t 

324t 

North  Miami  Beach.. . 

871 

857 

277 

167 

178 

Opaloeka . 

497 

146 

134 

*« 

** 

m 

South  Miami . 

2,408 

751 

700 

620** 

654** 

431 

423 

Surfiide . 

Remainder  of  Metro- 

295 

191 

101 

** 

m 

** 

poiitan  District . 

28,255 

9,195 

8,053 

504 

518 

272 

280 

Total  in  Metropolitan 

Diathot .  250,537  85,176  70,960  91,689  88,502 

Cireulation  Outaide  District .  80^  34,746 

Total  Distnbution .  122,042  123,248 

A— Editor  k  Publiaher'a  Analysis  of  CJreulstion  as  of  March  81,  1911.  B 


64,452  50,100  9,644 

17,538  19,902  . 

81,990  70,002  9,644 

jbliaber’s  Analysis  of  Circulstioi 


as  of  March  31, 1941.  C— Editor  k  Publisher’s  Analysis  of  Cireulation  as  of  Dec.  3, 1940-Maroh  31, 1941. 
t  Biseaqrne  Park  inetaded  in  North  Miami  *  City  Zone.  **  loduded  in  City  Zone  Pirms. 
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9.644 


TAMPA  MORNING  TRIBUNE 

First  On  The  West  Coast 

National  Representatives 

SAWYER-FERGUSON-WALKER  COMPANY 

NEW  YORK  •  CHICAGO  •  DETROIT  •  ATLANTA  •  RICHMOND 

R.  J.  BIDWELL  COMPANY— LOS  ANGELES  .  .  .  SAN  FRANCISCO 


9,644 


Circulation  Analyoio 

A  B  B  C  C  C 

St 

Ptitrabufs 

1S4S  1140  DwtlHnf  Unito  Tampa  Tri-  Inda- 

’opula*  Ocau>  Thnaa  Trttwna  buna  paodani  Timea  Tbnaa 

lion  Total  plod  (Evol)  (M)  (Sun.)  (  Eva.)  (M)  (SunJ 


Ta^^ .  108,301  31,313  29,919  19,734*  24,672*  28,264*  . 

SthtafidiorK .  60,812  27,937  19,901*** .  197  383  17,943*  23,178*  26,142* 

CuUport .  1A81  778  490  . 

Pi^a^GrUle  Beach..  398  384  141  .  •*  **  ** 

PinalUo  Park .  601  270  223  .  **  •*  ** 

Port  Tampa. .  1,124  370  352  .  **  **  . 

TempU  Terrace. .  215  7  7  63  . 

RDDAindcr  of  Metro* 

politaoDiatriet....  36,481  12,459  10,555  774  861  643  771  876 

Total  in  Metropotitan 

Diatriet .  200,693  73,688  61,644  25,643  29,510  18,588  23.949  27,018 

Oculation  Outeide  Diatriet .  33,834  38,747  2,534  2,480  3,037 

Total  Diatribution .  31,290  59,477  68,257  21,122  26,429  30,055 

A — Editor  &  Publiaher'a  Analyaia  of  Circulation  aa  of  March  31,  1941.  *  City  Zone. 

B — Publiaher'a  Analyaia  of  (^ulation  as  of  March  31,  1941.  **  Included  in  City  Zone  Figures. 


60,812  27,937  19,901*** 

1A81  778  490 

398  384  141 

601  270  223 

1,124  370  352 

215  77  63 


383  1  7,945*  23,178*  26,142* 


B — Publiaher'a  Analysis  of  emulation  as  of  March  31,  1941. 
C — Publisher's  Analysis  of  Circulation  as  of  March  31,  1940. 


Included  in  City  Zone  Figures. 
Permanently  occupied  by  local  residents. 


JARGON 


springs:  ®  v-x 

CLEARWATER .!  J  S 

o  o  V 

1^0^  W  BARTOW  lake  WALES^ 
ST.  PETERSBURG^  M  p^p 

WAUCHULA  Q 

PALMETTO  O  i 

^^O^^ANATEE  SEBRING 

BRADENTON 

O  ARCADIA 

m  5ARA$0TA 


O  FORT  MYERS 


9  // 

LI^G  Tampa-St.  Peters¬ 
burg  metropolitan  district,  the  Tampa 
Tribune's  family  coverage  (exclusive  of 
the  City  of  Sf.  Petersburg)  is  89.8% 
daily  and  102.9%  Sunday. 

What  the  Tampa-St.  Petersburg  metro¬ 
politan  district  map  does  not  show  is 
the  rich  area  shown  in  the  accompany¬ 
ing  map  where  the  Tribune  blankets  the 
seventeen  metropolitan  centers  with  an 
average  family  coverage  of  70.4% 
daily  and  80.5%  Sunday. 

This  larger  area  which  the  Tribune  de¬ 
livers  in  one  package  to  national  adver¬ 
tisers  does  27%  of  the  entire  State's 
retail  business. 


TAMPA-ST.  PETERSBURG.  FLA. 


St.  Petersburg  Is 
A  Separate  Retail  Market 

of  the  Tampa-St,  Petersburg 
Metropolitan  District 


St.  Petersburg  and  Tampa  are  combined  by  the 
U.  S.  Census  as  the  "Tampa-St.  Petersburg 
District,”  —  BUT  St.  Petersburg  is  a  distinct 
retail  market,  completely  separate  from  Tampa. 

The  resident  population  of  this  St.  Petersburg 
retail  market,  including  Gulfport,  Pinellas  Park 
and  Pass-a-Grille  Beach,  is  63,482.  Its  average 
winter  population  is  over  100,000.  J**  retail 
sales  exceed  35  million  dollars. 

Remember  this  important  fact:  No  Tampa 
or  other  outside  newspaper  has  as  much  as 
250  average  daily  circulation  in  St.  Petersburg. 
Use  St.  Petersburg  newspapers  to  reach  this  rich 
St.  Petersburg  market. 


ST.  PETERSBURG  NEWSPAPERS’  SERVICE 


Representing 


St.  Petersburg  Times 


Evening  Independent 


Represented  nationally  by  Theis  &  Simpson  Co.,  Thos.  F.  Clark  Co., 
and  in  Jacksonville  by  V.  J.  Obenauer,  Jr. 


L 


S&— SOUTH  ATLANTIC— GEORGIA 


EDITOR  &  PUBLISHER 


B — Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 
C— Publisher's  Analysis  of  Circulation  as  of  March  21,  1941. 
•  City  Zone. 

••  Included  in  City  Zone  Fiaures. 


AUGUSTA,  GA. 


CImilation  Analytit 


1940 

Popula- 

i040Dwollina  Units 
Occi»> 

A 

Chronlda 

A 

Chronlda 

A' 

HmM 

A 

HaraM 

tion 

Total 

plod 

(*«) 

(Sun.) 

(Eva.) 

(Sun.) 

AugusU . .  . . 

65,919 

18,390 

17,525 

9.692* 

9,991* 

11,679* 

11,531* 

2,629 

766 

741 

** 

** 

** 

Remainder  of  Metropolitao  Dist . . 

19,261 

4,803 

4,693 

Total  in  Metropolitan  District.. . .  87,809  23,959  22,959 

Circulation  Dutside  District .  16,762 

Toiftl  DiitnbutioD . * . 

A— Editor  A  Publisher’s  Analysis  of  Orculaiion  as  of  March  31,  IMO. 

B— Publisher's  Analysis  of  Circulation  as  of  March  31,  1940. 

*  City  Zone. 

•*  Included  in  City  Zone  Figures. 
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-THE  JOURNAL  COVERS  DIXIE  LIKE  THE  DEW" 

157,284  DAILY  uim'fii  FiftsusoR  imiiEiico  210,782  SUNDAY 
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New  Definition  of 
Met.  Districts 

(Continued  from  page  2) 

ready  declared  that  Metropolitan  Dis¬ 
tricts  will  be  the  basis  for  their 
plans — not  advertising  alone,  but  sales 
planning  as  well. 

Outdoor  advertising  groups  declared 
acceptance  of  the  method  even  before 
data  were  released. 

Magazine  publishers,  through  Maga¬ 
zine  Marketing  Service,  have  been 
advised  to  use  these  Districts  as  the 
measurements  of  their  circulation. 

Great  newspaper  chains  are  going 
on  the  Metropolitan  Districts  basis  im¬ 
mediately. 

The  American  Association  of  Ad¬ 
vertising  Agencies  has  recommended 
that  newspapers  quote  their  circula¬ 
tion  in  terms  of  Metropolitan  Districts. 

Important  advertising  agencies  have 
announced  that  they  will  base  media 
analysis  on  the  Metropolitan  District 
circulation  figtires. 

A  reconxmendation  will  be  made  at 
the  Audit  Bureau  of  Circulations 
meeting  in  October  to  adopt  the  Met¬ 
ropolitan  District  principle.  At  least 
four  directors  of  ABC  have  been 
present  at  group  meetings  and  all 
have  given  full  endorsement. 

Only  a  few  weeks  have  elapsed;  the 
committee  has  not  as  yet  even  had 
opportunity  to  make  its  final  report 
to  the  American  Marketing  Associa¬ 
tion — yet  the  merit  of  the  method  and 
its  utter  simplicity  are  already  so 
evident  that  it  is  being  adopted  on 
sight  by  the  most  important  organi¬ 
zations  in  advertising. 

The  committee  did  not  intend  to 


go  farther  than  to  arrive  at  the 
method  of  delineating  the  Metropoli¬ 
tan  Districts  and  present  recommen¬ 
dations  to  the  Bureau  of  Census.  It 
was  pleased  when  these  recommen¬ 
dations  were  approved  officially.  The 
Bureau  of  the  Census  did  all  the 
work  of  collecting  and  compiling  the 
data,  solving  the  tricky  geographical 
problems  often  presented,  mapping 
and  publishing  the  findings. 

In  fact,  the  Bureau  of  the  Census 
intended  to  compile  Metropolitan 
Districts  in  1940  on  some  basis,  as 
it  did  in  1930,  whether  or  not  the 
American  Marketing  Association 
Committee  had  contributed  its  ser¬ 
vices.  It  was  a  fortunate  combina¬ 
tion  of  effort. 

The  Bureau  of  the  Census  can 
publish,  but  it  cannot  well  promote 
the  use  of  any  of  its  data.  The  extent 
to  which  they  are  used  is  entirely  up 
to  business  organizations.  But  the 
AMA  Committee  on  Delineation  of 
Marketing  Areas  included  men  who 
in  their  regular  occupations  are  deep¬ 
ly  concerned  with  the  application  of 
the  data  to  advertising  usefulness. 
Hence,  they  have  found  themselves 
called  upon  to  show  other  interested 
associations  how  these  data  will  be 
applied  to  advertising.  There  has 
been  no  spirit  of  challenge  shown  any¬ 
where,  merely  a  search  for  guidance. 

Important  groups  concerned  with 
the  application  of  Metropolitan  Dis¬ 
tricts  data  are  therefore  ^ing  guided 
into  channels  that  will  not  overlap  or 
conflict  with  each  other.  The  commit¬ 
tee  is  continuing  to  function  a  little 
while  longer  as  a  clearing  house  for 
coordination  of  the  many  projects 
that  are  now  being  planned  to  apply 
the  data. 

Everyone  will  understand,  we  hope, 
(Continued  on  page  58) 


SAVANNAH,  GA. 


MACON 

DOUBLES 


1940  1940  Dwelling  UnHs 

PopiiU-  Occu- 

tion  Total  pied 


Circulation  Analyiie 
B  B  B  B 
Combined 

Newe  Preta  Daily  Newt  Timee  Timee 

(M)  (Eva.)  (MAE)  (Sun.)  (Eve.)  (Sun.) 


Savannah .  95,996  27,252  26,407  14,998*  16,047*  31,045*  16,256 

Indugtrial  City  Gar¬ 
dena .  734  180  174  . 

Pooler .  736  183  183  59  90  149  77 

Savannah  Beach .  644  601  199  .  ... 

Thunderbolt .  886  255  244  . 

Benuiinderof  Metro¬ 
politan  District. .. .  18,974  4,810  4,513  100  85  185  69 


Total  in  Metropolitan 

District .  117,970  33,281  31,720  15,157  16,222  31,379  16,402 

Circulation  Outside  District .  16,720  2,410  19,130  13,M3 

Total  Distribution .  31,877  18,632  50,509  29,945 

B — Publisher's  Analysis  of  Circulationas  of  March  31, 1941. 

•  City  Zene. 


MACON,  GA. 


Its  PAYROLLS 
Its  RETAIL  SALES 

‘Leads  All  Southern  Cities! 

Macon,  Georgia,  was  selected  as  our  featured  city  of  the 
month  because  of  the  intense  acceleration  of  local  business 
activity.  Business  conditions  continue  to  be  relatively  better 
in  the  south  than  In  most  places  in  the  United  States,  and 
Macon  leads  all  other  Southern  cities  in  prospects  for  the 
Immediate  future  .  .  . 

BRISTLING  WITH  BUSINESS 

Topped  by  $10,000,000  Camp  Wheeler  with  it's  20,000 
selectees  who  spend  $9,000,000  annually;  a  Basic  Air  School 
with  a  $1,800,000  payroll;  an  Air  Supply  Depot  costing  $15,- 
000,000;  and  the  large  Navy  Fuse  Plant  contributing  nearly 
$7,5(X),000  to  better  business,  Macon  business  is  UP  and 
booming.  Today  in  Macon  business  represents  a  great  2-for-l 
market.  Two  retail  dollars  ara  In  circulation  where  one  used 
to  be. 

This  Great  Market — Yours  for  the  Taking 

‘JUNE  MARKET  LETTER — Franklin  Brack  Advertising  Corp. 

The  Macon  Telegraph  &  News 

MACON— Heart  of  Georgia 
Represented  Nationally  by  THE  BRANHAM  COMPANY 


1940  1  940Dwellin|UnHt 

Ponda-  Occu- 

lion  Total  pled 


Remainder  of  Metropolitan  Diet. .  16,430  4,334 


Circulation  Outside  District . 

'Total  Distribution . 

E — Editor  A  Publisher's  .Analysis  of  Circulation  as  of  June  30, 1941. 
*  City  Zone. 


ranulation  Analytit 

E 

E 

E 

E 

Talefraph 

(M) 

Naws 

Cofflbiaad  Teltaraab 
Dally  aNawa 

(Eva.) 

(MaE) 

(Sun.) 

10388* 

8304* 

18,692* 

18,659* 

503 

156 

659 

IS 

10,891 

8,461 

19351 

17,127 

16343 

5.943 

2a586 

18.883 

26,284 

18, 7W 

89,987 

86,010 
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New  Definition  of 
Met.  Districts 

(Continued  from  page  57) 


that  the  only  thing  static  about  Met¬ 
ropolitan  Districts  is  the  boundaries, 
which  will  remain  unchanged  until 
the  next  Census  is  taken. 

Many  changes  are  taking  place  in 
every  city  in  the  coimtry.  All  data 
will  be  dynamic  and  fast  flowing. 
Population  itself  is  shifting  rapidly. 
Housing  facilities  must  be  expanded. 
Business  is  bound  to  have  its  ups  and 
downs. 

The  point  is  this:  all  shifts  of  the 
dynamic  factors  will  take  place  with¬ 
in  the  boundaries  of  the  areas  the 
Bureau  of  the  Census  has  delineated. 
Whether  it  be  traffic  flow,  retail  sales, 
circulations,  or  whatever  other  eco¬ 
nomic  or  social  factors  you  may  wish 
to  analyze  or  present,  use  these  boun¬ 
daries  as  your  base  and  keep  your 
data  in  terms  of  so  much  within,  so 
much  outside,  the  defined  Metropoli¬ 
tan  Districts. 

Thus  you  will  always  be  on  a  base 
that  is  completely  comparable  for  all 
facts  gaffiei^  and  presented  by  oth¬ 
ers  using  the  same  geographical  pat¬ 
tern.  Thus  you  will  find  quicker 
acceptance  for  your  analysis,  for  you 
will  be  relieved  of  the  necessity  for 
explaining  reasons  for  using  other 
boundaries,  at  such  length  that  you 
and  your  listener  will  be  worn  out. 


WORDS  THAT  COUNT 

To  all  the  accusations  and  indict¬ 
ments  brought  against  it  business  has 
pleaded  not  guilty,  but  it  has  never 
really  taken  the  witness  stand  in  its 
own  defense.  Now  is  the  time  to  do  it. 

And  the  way  to  do  it  is  by  adver¬ 
tising. 

The  same  advertising  and  merchan¬ 
dising  methods  that  have  so  effectively 
sold  the  products  and  services  of 
business  can  just  as  effectively  sell 
business  itself,  its  policies,  its  achieve¬ 
ments,  its  leaders,  its  honesty — insti¬ 
tutional  advertising.  It  can  win  friends 
and  influence  people  to  think  well  of 
business,  as  they  ought  to  think. 

And  the  newspapers  are  the  best 
available  vehicles  to  carry  that  ad¬ 
vertising  to  the  millions  it  is  most 
important  to  reach. — Paul  Truesoell, 
Director  of  Publicity,  Universal  Oil 
Products  Co.,  Chicago. 

■ 

The  public  does  read  the  newspa¬ 
pers  more  carefully  than  ever  before. 
We  now  have  scientific  proof  of  that 
statement  in  the  current  inquiry  of 
the  Advertising  Research  Foundation, 
known  as  “The  Continuing  Study  of 
Newspaper  Reading.”  And  the  public 
reads  the  newspapers  carefully  be¬ 
cause  it  knows  they  are  not  only  bet¬ 
ter  equipped  to  present  all  the  news 
than  any  other  vehicle  of  communica¬ 
tion,  but  also  that  the  newspapers  do 
print 'thp  news  without  fear  and  with¬ 
out  fxvpr. — EIdwin  S.  Friendly,  Busi¬ 
ness  Manager,  New  York  Sun. 


COLUMBUS.  GA. 


Clrautation  Analrai* 

B  B  B  B 

1M0  1940  DwMini  UnHt  CombiiMd  Ltdief  Fiw  Fim 

Pwuts*  Omu-  Enquirw  Ledger  Daily  Enqulrar  Praaat  PrtMt 


Araa  Bon  Total  ^ad  (M)  (Eva.)  (MAE)  (Sun.)  (Eva.)  (SunO 

Columbui. .  S3.280  14,321  14,145  3,078*  11,455*  14,533*  14.064*  (New  Daily 

BibbCHy.Ga .  1,631  388  385  120  2«4  414  414  Feb.  2. 1941) 

Pbenhaty.Ala.....  15,351  4,104  4,055  686  2,401  3,087  3,087  . 

Remainder  of  Metro* 

potiUoDiftnet....  22,316  5,528  5427  400  51  451  451  . 


Total  in  MoUopolitan 

D^thet. .  92,478  24441  23,912  4484  14,201  18,485  18,016 

CSNulation  Outaide  DiaUiet .  6,473  3,137  8,610  8454 

Total  Diatiibution .  10,757  16438  27,095  26470 

B — Publiahar'a  Anal^^  of  (Simlation  aa  of  Mareb  30, 1941. 

*  City  Zone. 

**  Indudtd  in  City  Zone  Fisurea. 
t  New  Daily  atarted  Feb.  2,  1941. 


BALTIMORE.  MD. 


CIreulation  Analyaia 

A  A  B  B  B  B  C 

BaMmora 


CIreulation  Analyaia 

A  A  B  B  B  B  C 

BaMmora 

IMO  1940  DwalllniUnita  Noam-  Aniwaii 

Popula-  Oeou-  Post  Sunday  Sun  Sun  Sun  Sun  CaaM 

Araa  tion  Total  plod  (Eva.)  Amarkan  (M)  (Eva.)  (M  A  E)  (Sua)  (EvaJ 

Baltimore .  859,100  236,738  227,811  157422)  141,082tl03.884tl25,310t229.104tl46,736t  . 

Annapolis .  13,069  2,762  2,564  .  1,033  1,217  2  450  2,129  2,271 

Arunoel-on-the-Bay...  8  79  4  . 

Uighland  Beach .  9  73  3  . 

SykeaviUe .  806  215  207  . 

Remainder  of  Metro¬ 
politan  District .  173,700  49,512  41463  3,611  5,574  16,448  21,459  3  7,904  28,427  1,18 


Total  in  Metropolitan 

District . ,1,046,692  289,379  271,952  160,833  147,556  121,365  147,986  269451  177495 

Cireulatioif  Outaide  District .  22,474  63,723  25,044  14,181  39,225  37485 

Total  Distribution .  183,307  211,278  146,409  162,167  308,576  214,680 

A — Publisher's  .tnalysis  of  Circulation  as  of  Sept.  30,  1940. 

B — Publisher's  .Analysis  of  Circulation  as  of  March  31,  1941. 

C — Publisher's  .\nalysis  of  Circulation  as  of  June  30,  1941. 
t  Circulation  in  the  part  of  City  Zone  that  lies  within  .Metropolitan  District. 
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ASHEVILLE.  N.  C. 


*  City  Zone. 
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It’s  a  LIVE  MARKET  •  It’s  THOROUGH  COVERAGE 


Sec 


H  O  v* 


E  (  U  C  1 1  V  C 


'  Y 


BALT I 


more 


Gens'- 

\s  R 

U 


Is^etropo 


c 


V,un  D'sU'Cl 

^  Tire 


I  ou3 


tVENiNC 


sunoat 


morn'”° 


AREA 

Occupied 
Owel/ind  Units 

DAILY 

Net  Paid 

SUNDAY  1 
Net  Paid  I 

Metropolitan 

District: 

In  City . 

.  .227,811 

229,194 

146,739 

Outside  .... 

.  .  44,141 

40,157 

30,556 

Total . 

.  .271,952 

269,351 

177,295 

All  Other . 

.  39,225 

37,385 

TOTAL  NET  PAID . 

(A.  B.  C.  FuMisfter's  S(a(emen(, 

.308,576 

214,680 

TOTAL  NET  PAID . 

f/ufy  Arerade,  1941) 

.314,800 

220,135 

Why  Schedule  Baltimore?  Why  Use  The  Sunpapers? 


INDUSTRIAL  EMPLOYMENT  in  th«  Baltimore  area  it  now  30%  greater 
than  it  wat  in  June,  1940.  Industrial  payrolls  are  even  higher — 55%  greater 
titan  a  year  ago. 

Eight  local  firms  (itKluding  steel  companies,  shipyards,  ntanufacturers  of 
aircraft,  electrical  equipment,  gun  carriages,  etc. — all  having  important  de¬ 
fense  contracts)  hired  19,232  new  employees  between  June  1,  1940,  and 
June  1,  1941.  An  estimated  32,430  additional  new  employees  will  be  needed 
here  before  January  1,  1942  by  these  eight  firms  alone. 

Private  builders  and  the  local  Housing  Authority  are  rushing  construction  of 
additional  large-scale  housing  developments  in  Baltimore.  Nearly  2,500  dwell¬ 
ings  for  defense  workers  will  be  ready  before  the  spring  of  1942  in  the 
Fairfield-Curtis  Bay  shipyard  area  alone. 

These  thousands  of  well-paid  jobs  and  these  thousands  of  comfortable  homes 
are  opening  up  in  Baltimore  a  great  new  market  and  a  rich  buying  power 
undreamed  of  when  Uncle  Sam  took  the  census  of  1940. 


THEY  QET  RESULTS.  Year  after  year  they  have  been  the  favored 
media  for  local  md  national  advertisers.  Year  after  year  they  have  been  the 
“home  papers’’  of  Baltimore— delivered  throughout  the  entire  metr<q>olitan 
district  by  authorised  carriers. 

Meeting  new  conditions,  serving  sm  even  greater  Baltimore,  The  Suiqwpers 
have  kept  pace  with  the  rapid  industrial  growth  of  this  vast  market.  Net  paid 
circulation  for  July,  1941,  increased  12,760  copies  daily  and  19,798  copies 
Sunday  over  July  of  1940.  Total  advertising  linage  (evening  and  Sunday  only) 
during  the  first  six  months  of  1941  was  595,125  lines  greater  than  for  the 
same  period  of  1940. 

The  Sunpapers  have  a  character  and  a  personality  unique  among  newspapers 
of  America.  Enterprising  in  their  presentation  of  the  news,  vigorous  in  their 
independent  editorial  interpretation  of  contemporary  affairs,  successful  in 
their  ability  to  move  merchandise,  The  Sunpapers  are  the  effective,  the  eco¬ 
nomical  “buy”  in  Baltimore. 


THESE  RETAIL  SALES  FIGURES  SHOW  WHAT  BALTIMOREANS  (City  Only)  BOUGHT  IN  1939 

(Department  Store  Sales  Now — in  1941 — Are  Approximately  25%  Greater  Than  in  1939) 


KIND  OF  BUSINESS 


Total,  all  stores . 

Food  Oroup  . 

Grocery  stores  (without  fresh 

meats)  . . 

Combination  stores  (grocerles- 

meats)  . 

Dairy  products  stores . 

Milk  dealers  . 

Meat  markets  . 

Fish  (sea  food)  markets) . 

Candy,  nut  stores  . 

Confectionery  stores. . 

Delicatessen  stores  . 

Fruit  stores,  vegetable  markets.. 

Bakeries,  caterers  . 

Egg  and  poultry  dealers . 

_  Other  food  stores  . 

•onoral  Stores  (with  food)  . 

uonoral  Merchandise  Oroup . 

Mpartment  stores . 

Dry  goods  stores  . . 

General  merchandise  stores  with 

^  food  . 

General  merchandise  stores — 

.other  . 

Variety  stores . 

"PParel  Oroup  . . . 

Men’s-boys'  furnishings  stores. . 


(add  000) 


380.103 

96.218 


Men's-boys’  hat  stores 

Mto  s-teys'  clothing  stores  (and 

furnishings)  . 

nmlly  clothing  stores  ...  ... 

Women's  ready-to-wear  stores... 

wrlers.  fur  shops . 

Millinery  stores  . 

Corset  and  lingerie  shops . 

Hosiery  shops  . 

jNJier  immen’s  accessories  stores. 

Inmnts  wear  shops . 

outer  apparel  stores . 

Custom  UUors . . . 

Men  s  shoe  stores . 

Family  shoe  stores . 

Women's  shoe  stores . 


KIND  OF  BUSINESS 


Furniturs,  Housahold,  Radio  Oroup 

Furniture  stores . 

Floorcoverings  stores 
China,  glassware 

stores  . 

Interior  decorators . 

Antique  shops  . 

Other  home-furnlshings  stores . . 
Household  appliance  dealers  . . . 
Radio  —  household  appliance 

stores  . 

Radio  stores . 

Radio — musical  instrument  stores 

Autemetivo  Group . 

Motor-vehicle  dealers  (new  and 

trade-in)  . 

Motor-vehicle  —  farm  implement 

dealers  . 

Motor-vehicle  dealers  (retail- 

wholesale)  . 

Used  ear  dealers . 

Accessory,  tire,  battery  dealers . . 

Motorcycle  dealers . 

Aircraft  dealers . 

Motorboat,  yacht  dealers . 

Filling  Statiena . 

Lumber — Building  Oroup. . . . . . 

Lumber  yards  . . 

Building  materials  dealers . 

Heating  —  plumbing  equipment 

dealers  . 

Paint,  glass,  wallpaper  stores. . . 
Electrical  supply  stores........ 

Hardware  Oraup . 

Hardware  Stores. .  .  . 

Farm  implement — tractor — hard¬ 
ware  dealers . 

Eating  Flaeea . . . 

Restaurants,  cafeterias,  lunch¬ 
rooms  . . 

Lunch  counters  and  stands . 

Soft  drink,  Juice,  ice  cream  stands 


KIND  OF  BUSINESS 


(add  0(X» 


15.291 

10.097 

258 


Sales 
(add  000) 


Drinking  Places . 

Drinking  places  with  meals . 

Drinking  places— other . 


Drug  Storea . 

Drug  stores  with  fountain . 

Drug  stores— other . 

Liquor  Store  (packaged  goods) .... 

Other  Retail  Stores . 

Fuel  and  ice  dealers . 

Fuel-oil  retailers . . .  . 

Hay.  grain,  feed  stores  (with 

groceries)  . 

Hay,  grain,  and  feed — farm  Im¬ 
plements  . ^  . 

Hay.  grain,  and  feed  stores — other 
Farm  and  garden  supply  stores . . 

Jewelry  stores . 

Book  stores  . 

Stationery  stores. . 

Cigar  stores,  cigar  stands . 

Florists  . 

Gift,  novelty,  souvenir  shops _ 

News  dealers  . 

Office,  store  appliance  and  equip¬ 
ment  dealers . . 

Office,  store,  school  supply  dealers 

Opticians  . 

Spolrting  goods  stores . 

Bicycle  shops  . 

Luggage  stores  . 

Plano,  musical  instrument  stores 
Sclentllle.  medical  Instrument  and 

supply  dealers  . 

Other  retail  stores . 

Sscowd-hand  Stores . 

Clothing,  shoe  stores  (second¬ 
hand)  . . 

Furniture  stores  (second-hand)  . 
Ttres,  accessories,  parts  (second- 

ti4nd)  . * 

Pawn  shops  (sales) . 

Other  second-hand  stores . 


— U.  S.  Bureau  ef  the  Cenaua 
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CHARLOTTE,  N.  C.ixo 

Pjpulll* 

Atm  tion 

Ch»rioUe .  100,899 

Kemaiader  of  Metropolitan  Distiiot. .  12,087 


1040  Owollino  Unha 
Ocei^ 
Total  riti 


ChtuMioii  Analyiia 


Total  in  MetropoUtan  Diitriet .  112,986  28,343 

Cireulation  Outaide  Diatrict . 

Total  Distribution . 

B — Puliliaber's  Analysis  of  Cirouiation  as  of  June  30,  1941. 
C— PuUiaher’s  Analysia  of  Circulation  as  of  March  31, 1941. 


Arot  tion  Total  piad 

DuAam .  60.195  15,829  15,279 

Remainder  ^  Metropolitan  Dial. ,  9,488  2,310  2^1 


Total  in  Metropolitan  District _  69,683  18,139  17,530 

Circulation  Outside  District . 

Total  Distribution . 

D — Editor  A  Publisher's  Analysia  of  Circulation  as  of  June  30,  1941. 
*  City  ^ne  includes  most  of  Metropolitan  District. 
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The  Charlotte  News  Offers 
Intensified  Coverage  of  the 
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Charlotte  Metropolitan  District 
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News  goes  into  21,116  homes  every  weekday 
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families  that  have  come  to  accept  The  News 
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as  a  “member  of  the  family.”  They  read  it; 
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You  can  cover  the  Carolinas’  largest  and 
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newest  “big  city”  (population  passed  100,000 
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mark  in  1940  census) ,  eflFectively  and  com¬ 
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pletely  with  the  Carolinas'  largest  afternoon 

o 

o. 

Vi 

newspaper.  You  can't  do  a  complete  job 
uithout  it. 
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Over  45,000  circulation  for  12  cents  a  line 
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THE  CHARLOHE  NEWS 
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Nationally  Represented  by 

> 

THE  KATZ  AGENCY 

-< 

« 

DURHAM 

POPULATION  60,195 
NORTH  CAROLINA’S 

3*“ 

LARGEST  CITY 

RETAIL  SALES  UP  45% 


Durham  is  MORE  than  North  Carolina's  third  market. 
It  is  North  Carolina’s  BEST  market  on  a  per  capita  basis. 

Investigate  Durham’s  rapid  rise  in  population,  retail  sales, 
payrolls,  value  of  manufactured  products,  building  activ¬ 
ity — plus  the  growth  of  the  circulation  of  Durham’s  news¬ 
papers,  and  you  will  find  the  reason  for  The  Herald  &  Sun 
leading  all  North  Carolina  papers  in  percentage  of  in¬ 
crease  in  retail  advolising  linage  during  the  first  half 
of  1941. 


OVER  35,000  CIRCULATION 
— 97%  City  and  Subarban 
A  Must  on  Any  Newspaper  list  in  North  Carolina 

THE  DUR114M  HERALD  &  SUN 

Represented  Nationally  by  THE  KATZ  AGENCY 


for  august  23.  1941 

GREENSBORO.  N.  C. 


NORTH  CAROLINA— SOUTH  CAROLINA— SOUTH  ATLANTIC— 61 


GREENSBORO 

North  Carolina 

An  8-County  Market  Doing  14.14%  of  All 
Retail  Business  in  a  1 00-County  State 


NEW  FACTS  ABOUT  NEWS-RECORD 
ABC  RETAIL  TRADING  AREA 

(As  revealed  by  1940  Census) 


Arte 

Graenaboro . 

Eumiton  Ltkee . 

Remtinder  of  Metropolitan  Diit. 


CirouUtioo  O.taide  Dittriet. 
Total  Distribution . 


Cifculation  Analytia 

D 

D 

0 

D 

1S40 

1940  DwalHna  Units 

Combined 

Popula- 

Occu- 

News 

Record 

Daily 

Nawa 

tion 

Total 

pied 

(M) 

(Evo.) 

(M*E) 

(Sun.) 

59,319 

14,988 

14,602 

11,350* 

9,467* 

10,817* 

12,569* 

98 

23 

23 

13,638 

3,194 

3,110 

1,223 

550 

1,773 

1,181 

73,055 

18,205 

17,735 

12,573 

10,017 

22,590 

13,750 

38,004 

1,675 

39,679 

38,348 

50,577 

11,692 

62,269 

52,098 

23,007 


$2,580,000 


$179,000 


$3,130,000 


$870,00C 


668  $10,312,000 


600  $13,975,000 


Randolph . . 


Davidson.  . 


TOTALS .  . 


STATE.... 


%  of  State. 


53,470 


4,234  $89,556,000 


13,571,623  11, 349i$129, 453,000  33,826  $633,240,000 


12.18  11.2  15.2  12.51  14.14 


D— ^tor  4  PabUiber't  Aaalyais  of  Circulation  as  of  Dec.  31,  1940. 
*  City  ISone. 


CHARLESTON,  S.  C. 


Circulation  OjtaideDistriet . 

Total  Distribution . . 

B— Ptiblisber's  Analysis  of  Circulation  as  of  March  31, 1941 
•  City  Zone. 


B 

B 

B- 

B 

Newt  A 

Cambinad 

NewaA 

OCCU- 

Couiiar 

Pott 

OaHy 

(MAE) 

Couiiar 

Total 

p*ad 

(M) 

(Eva.) 

(Son.) 

21,092 

20,412 

9,098* 

15.391* 

24,489* 

12.016* 

490 

434 

248 

231 

479 

346 

6,807 

5,861 

897 

2,031 

2.928 

1,812 

28,389 

26,707 

10,243 

17,653 

27,896 

14,174 

16,669 

1,902 

18,571 

16,714 

26,912 

19,555 

46,467 

30,888 

Cover  This  Good  Market  with  the 
62,269  News-Record  Circulation 

ABC  Audit  Report  of  Dec.  31,  1940 

Check  These  Points! 

IThe  Sears-Roebuck  Company  has  started  work 
on  a  $2,500,000  mail  order  distribution  center 
■  here.  Over  1,000  persons  will  be  employed  and 
the  warehouse  will  serve  the  area  between 
Atlanta  and  Philadelphia. 

2  Greensboro  is  to  be  the  northern  terminus  for 
the  $80,000,000  pipe  line  to  carry  gasoline  and  oil 
■  from  Louisiana  to  the  industrial  south.  This  line 
is  1,400  miles  long  and  is  being  built  by  the 
Standard  Oil  and  Shell  companies,  both  of  whom  will 
maintain  large  oil  depots  in  Greensboro. 

3  Over  $350,000  has  been  spent  on  the  Greensboro 
airport  this  year,  putting  it  in  the  million-dollor 
■  class.  This  airport  does  the  greatest  volume  of 
business  of  any  field  between  Richmond  and 

Atlanta. 

4  During  the  first  six  months  of  1941  Greensboro 
enjoyed  increasing  prosperity,  all  of  it  due  to 
■  normal  factors  and  not  defense  projects  that  will 
fade  away  when  the  present  emergency  is  over. 
Bank  debits,  gas  and  electric  meters  and  postal  receipts 
are  at  an  all-time  high. 

GREENSBORO  DAILY  NEWS 
THE  GREENSBORO  RECORD 

MORNING  —  EVENING  —  SUNDAY 

GREENSBORO.  N.  C. 

REPRESENTED  BY  NOEE,  ROTHENBURG  &  JANN,  INC. 
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EDITOR  &  PUBLISHER 


RICHMOND.  VA. 


Circulation  Analycit 
DODO 


IMO 

IMODwcHInaUnltt 

Nawa- 

Tlmaa- 

Combined 

Tlmaa- 

Popuia- 

Oceu- 

Loader 

Diapatch 

Dally 

Dispatch 

Arcs 

Hon 

Total 

pled 

(E/a.) 

(M) 

(M*fe) 

(Sun.) 

Richmond . 

193,042 

52,445 

50.924 

53.910* 

39,564* 

93,474* 

46,742* 

Remsinder  of  MetropoliUn  Dirt. . 

52,632 

14,194 

13,467 

4,823 

3,929 

8,752 

5,322 

Total  in  MetropoliUn  Diatriet _ 

245,674 

66,639 

64,391 

58,733 

43,493 

102,226 

52.064 

Circulation  Outaide  Diatriet. 

32,254 

42,435 

74,689 

42,382 

Total  Dutributioo .  90,987  g5.w28  176,915  94,446 

D — Editor  i  Publiiher'i  Analrau  of  Circulation  as  of  Sept.  30,  1940.  *  City  Zone. 


NORFOLK-PORTSMOUTH-NEWPORT  NEWS 


Norfolk . 

Portamouth . 

Newport  Newt . 

Phoebui . 

South  NorfoUr . 

Bemainder  of  Metro- 
pobtaa  Dwtriet . 


1M0 


Hon 

144,332 

50,745 

37,067 

5,898 

3,503 

8,038 

n,743 


IMO 


Dwallinf  Unita 
Oecu- 

Total 

pied 

38,756 

37,405 

13,619 

13,231 

10,006 

9,726 

1,688 

1,649 

987 

923 

2,046 

2,038 

16,984 

16.238 

Total  in  Metropolitan 

Diatriet .  333426  84,086  81,210 

Circulation  Outside  Diatriet . 

Total  Distribution . . 


CIrcutation  Anaiyait 


C 

C 

C 

C 

A 

Norfolk- 

Cam- 

VIr- 

Porta- 

Vlninlan- 

PHot 

Ladaar- 

Oiapateb 

binad 

Da’Iy 

flnlan- 

Pilat 

mouth 

Star 

(M) 

(the.) 

(MAE) 

(Sua) 

(E  AS) 

37.948» 

3f,328* 

73,276* 

39,850* 

-I** 

«* 

9,808* 

715 

623 

1,338 

672 

207 

206 

413 

192 

133 

87 

220 

138 

** 

*« 

61 

9486 

5,639 

15,025 

9,370 

2,998 

48489 

41,883 

90,272 

50422 

12,867 

4,230 

6.108 

10,338 

3,484 

149 

52,619 

47,991 

100,610 

53,706 

13,016 

NORFOLK-PORTSMOUTH-NEWPORT  NEWS 
(Continued) 

Circulation  Analyda 


Aret 

1M« 

Papula- 

Hen 

1940 

Owalling  Umtt 
Oecu- 
Total  piad 

IB 

Nswport 

Nawa 

Prast 

(M) 

IS 

Tlmaa- 

HaraM 

(Eva.) 

B 

Uimblntd 

1  Dally 
(MAE) 

8 

Sunday 

Prssa 

Norfolk . 

144,332 

38,756 

37,405 

Portamouth . 

50,745 

13,619 

13,231 

Newport  News . 

37,067 

10,006 

9,726 

3,518* 

8,990* 

12,508* 

5.768* 

Hampton . 

Phoebus . 

5,898 

1,688 

1,649 

1,640 

1.239 

2,879 

2432 

3,503 

987 

923 

533 

429 

962 

657 

South  Norfolk . 

8,038 

2,046 

2,038 

Remainder  of  Metropolitan  Dirt. . 

73,743 

16,984 

16,238 

2415 

4,414 

6.727 

4,691  ' 

Total  in  Metropolitan  Diatriet _ 

323,326 

84,086 

81,210 

8,006 

15,072 

23,078 

,  13,448 

Circulation  Outaide  Diatriet. 

1,790 

105 

1,895 

1,954 

Total  Distribution . 9,'796  15,177  24473  |15!402 

A — Editor  i  Publisher’s  Analysis  of  Circulation  as  of  April  1, 1941. 

B— Publisher's  Analysis  of  Circulation  as  of  June  30, 1941. 

C— ^blisher's  .Analysis  of  Circulation  as  of  March  31, 1941. 

*  City  Zone.  **  Included  in  City  Zone  Figures. 


WINSTON-SALEM,  N.  C. 


Circulation  Analyals 
C  C  C  C 


Arsa 

Winston-Salem . 

KemeraTiUe . 

Remainder  of  Metropolitan  Dirt. . 

1940 

Popula- 

Hcn 

79,815 

2,103 

27,915 

1940OWCUI 

Total 

21,275 

519 

6.615 

Ina  Units 
Oscu- 
plad 

£0,176 

613 

6,425 

Jaumal 

IM) 

12,595 

384 

1.923 

Santinal 

(Evsl) 

14440 

262 

2.223 

(fombkitd 

OaHy 

(MAE) 

26,935 

646 

4,146 

Joumai- 

SanHnal 

(Sua) 

16,172 

480 

2,444 

Total  IB  MetropoUtsn  Diatriet _ 

Cireulation  Outaide  Diatriet. 

109,833 

28,409 

27,114 

14,902 

11,876 

26,778 

16,825 

4,529 

21,354 

31,727 

16,405 

48,132 

18496 

14456 

32,452 

C — Publiaber's  Analysis  of  Cireulation,  Match  31,  1941. 

We’re  Spending 
Millions 

For  Defense,  Too! 

are  the  109,833  folks  who  comprise  Metro¬ 
politan  Winston-Salem.  Each  and  every  one  of  us 
live  within  fifteen  minutes  of  downtown  Winston- 
Salem. 

A  large  number  of  us  own  our  own  homes— drive 
up-to-date  automobiles,  own  radios,  etc. 

We're  ACTIVE  folks,  gainfully  employed  in 
Winston-Salem's  industries  or  in  agriculture. 
We're  well  able  to  buy  the  things  we  want  .  .  . 
necessities  and  luxuries  alike. 

And,  in  Winston-Salem,  we're  spending  millions 
for  defense  ...  of  our  living  standards.  We're 
a  highly  responsive  audience  for  you,  Mr.  Adver¬ 
tiser!  How  well  we  respond  will  be  described  for 
you  by  the 

Journal  and  Seatiael 

in  W inston^alemi  North  Carolina 
National  Representatives:  KELLY-SMITH  COMPANY 
NBC  — Radi*  Station  WSJS  —  NBC 


9 


1t40  1M0C 

Popula¬ 
tion  Total 


IMOOwtilina  Unita 


'  Cdlmln . 

Arid . 

Ctjm . . 

Em  Chin . 

FoMt  Am . 

Wal  Coinmbu . 

Boiiider  of  Metropolitan  Diatrict... 


Total  ii  Metropolitan  Diitriot 
OreuMtion  Outade  I 


OreuMtion  Outade  DiMriet.. 
Total  Diitribution . 


1S,768  18,364 


23481  21347 


Circulation  Analyaia 
AAA 
Racord  State  State 

(Eva.)  (M)  (Sun.) 

19,240*  17,894*  18,278* 


19,837  18382  18,842 

15,268  15,268  25,622 

35,105  44,004  45316 


A— Editor  A  Pubiiiher'a  Aaalyiii  of  Circulation  ae  of  .March  31, 1941. 
*City  Zone. 

0*  Included  in  CHj  Zone  Figuree. 


Why  YOU  should  Advertise 
in  a 

Columhia  Newspaper 

The  Capitol  of  South  Carolina,  the  center  of 
State  activities — here  in  Columbia,  a  metro¬ 
politan  city  of  89,555  population,  are  47 
national  and  36  state  government  agencies 
with  their  hundreds  of  year-round,  well-paid 
employees.  Here  are  18  insurance  companies, 
cotton  mills,  lumber  and  woodworking  plants, 
fertilizer  plants. 

And  here  is  Fort  Jackson  with  43,000  troops 
whose  presence  (and  their  $1,200,000 
monthly  payroll)  has  created  such  fast-moving 
activity  that  Columbia  is  rated  among  top 
cities  in  the  country  for  retail  selling. 

Ask  your  own  salesman  who  covers  this  area 
and  he  will  give  you  a  really  glowing  report  on 
the  Columbia  market. 


Why  YOU  should  Advertise  in 


Interested  in 

MORE  FOR  YOUR  MONEY 

in  Columbia? 

Then  by  all  means  see  the  crystal  clear  analysis 
of  the  Columbia  newspaper  situation.  Takes 
just  4y2  minutes  to  get  the  whole  picture.  Ask 
any  Branham-man  to  show  it  to  you. 

“More  for  Your  Money” 

ithe  2 

COLUMBIA,  SOUTH  CAROLINA 
Represented  by  The  Branham  Company 


It’s  the  Columbia  newspaper  that  reaches 
10,015  more  homes,  that  has  the  lowest  milline 
rate,  that  reaches  more  towns  in  the  bustling 
market,  that  is  used  by  more  advertisers  be¬ 
cause  experience  shows  them  The  State  is  the 
No.  1  buy  in  Columbia.  All  we  ask  is  the 
opportunity  to  demonstrate  these  and  a  great 
many  other  advantages  of  both  The  State  and 
the  market.  If  you  want  to  know  more  just  ask 
any  Branham-man. 

2  §'<ci(e 

COLUMBIA.  SOUTH  CAROLINA 
Represented  by  The  Branham  Company 


LAUREL  ^ 


LAORCL 

V  *0  u 
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!whEA10N( 
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SOWiE 
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'Bethb^da 

CLEN  ECHO 


WASHINGTON 

lo.c.  . 


providence 


VIENNA'^  P4LL> 
CWURCW' 


arlinotoeT 

^  COUNTV 


FAIRFAX 


CHURCH  aleiianpriaI 


When  You  Buy  "Coverage"  In  Washington 
Be  Sure  Its  Coverage  of  the  Right  Families 


Yes,  Washington  leads  America  in  per 
capita  buying  power.  But  even  in  Wash¬ 
ington  some  people  have  more  buying 
power  than  others,  are  better  customers 
than  others. 

In  fact,  when  you  divide  Washington's 
families  into  two  equal  parts — the  half 
above  the  median  income  line  and  the  half 
below  that  line — you  find  that  the  upper- 
half  families  ore  TWICE  as  good  customers 
as  the  lower  half  families. 


How  to  reach  these  upper-half  families 
— thoroughly?  The  experience  of  Washing¬ 
ton  retail  display  advertisers  says:  "Use  two 
papers — and  make  one  of  them  The  Wash¬ 
ington  Post."  The  results  of  three  separate 
surveys  of  store  customers  and  of  upper- 
half  housewives  confirm  this  statement. 

Moke  The  Washington  Post  a  "must"  on 
your  Washington  list.  You'll  sell  more  and 
spend  less. 


THE  WASHINGTON  POST 


Represented  by  Osborn,  Scolaro,  Meeker  &  Co.  in  New  York,  Detroit,  * 
Chicago,  St.  Louis,  and  by  D-  Close,  Inc.,  on  the  Pacific  Coast,  j 


Wuhineton . 

AlrundrU,  V« . 

Bfrwyn  Hei^ta,  Md. . . 

Bladensb' m,  Md . 

Boulevard  Heigbta,  Md. 

Bowie,  Md . 

Brentwood,  Md . 

Capitol  HeiidiU.  Md . . . 

Cheverly,  Md . 

Cdimar  M  aoor,  Md _ 

Cottaee  Oty,  Md . 

Diatriet  Heiehta,  Md .  . . 

Bdmonaton,  Md . 

Fairfai,  Va . 

Fairmont  Heiahta,  Md. 

Fafla  Ch-rch,  Va . 

Carrett  Park,  Md . 

den  Echo,  Md . 

Creenbelt,  Md . 

fiyattavilla,  Md . 

Benainaton,  Md . 

Jjaurel,  Md . 

Mount  Rainier,  Md. . . . 
7101111  Brentwood,  Md. 
ftiverdale,  Md . 


EDITOR  &  PUBLISHER 

WASHINGTON,  D.  C.  (Continued) 


Circulation  Analyalt 

1M0  tMO  A  A  A  B 

Popula-  DwtUini  Unita  Naws  Poat  Poat 
Area  Hon  Total  Oeeuplad  (Eva.)  (M)  (Sun.)  (C«a) 

Riveriah  Heiahti,  Md .  817  169  IM  .  .  .  aa 

RnekvUla.  Md .  2,047  M3  603  06  342  377  jm 

SeatPleaaant .  1,553  356  343  185“  42«  41»*  i|Li 

SoTieraet,  Md .  399  69  97  34**  67«  55»  |S.| 

Takoma  Pa-k,  Md .  8.938  2,494  2,436  381*«  SOT"'  673"  loZ.' 

Vniveraity  Park.  Md .  878  255  238  97**  246  316  S 

Vienna,  Va .  1.237  335  323  67  166  123  iT 

Remainder  of  Metropolitan  Diat..  156.485  43,859  41.313  2,301  10,315  9,823  13m 


663,091 

33,523 

453 

1,220 

384 

767 

2.433 

2,036 

996 

1,480 

1,044 

392 

934 

979 

1,391 

2,576 

406 

365 

2,831 

6,575 

981 

2,823 

4,830 

823 

2,330 


1,681* 

73,622* 

123,312* 

1,841 

4,065 

3,437 

222 

200 

373 

152** 

136** 

218** 

54* 

61** 

IOC** 

118 

86 

46 

129** 

119** 

274** 

227** 

238** 

214** 

66 

74 

259 

102** 

101** 

172** 

84** 

89** 

167** 

85 

85 

63 

81** 

77** 

253** 

164 

137 

133 

48** 

50** 

120** 

435 

457 

691 

70 

67 

98 

113 

117 

3M 

262 

243 

512 

6M 

637 

1,391** 

174 

183 

466 

253 

174 

167 

417** 

404** 

644** 

33** 

41** 

34** 

175** 

152** 

481** 

Total  in  Metropolitan  District. . . . 

907,816 

253,052 

237,879 

88,542 

106,203 

90,590 

>44.11* 

Cirmilation  Oitaide  District. 

2,949 

34,387 

28,606 

lllM 

Totml  Distribution . 

91,491 

140,590 

119,196 

Circ  JlaHon  Analyaii 

B 

A 

A 

■ 

1940 

AlaxanM 

1940 

Tl-net- 

Tium* 

Va 

Paula- 

DveHini  Unlit 

Star 

Ht'ill 

Harall  Qaaih  ' 

Vaa 

Han 

Total 

Oeej.iial 

(Sj«.) 

(Dally) 

(Sifl.) 

(Eva) 

Wiahinaton . 

663,091 

185,393 

173,709 

119,043* 

151.909* 

111.577* 

.Alexandria,  Va . 

33,523 

9,229 

8,780 

4,256 

5,531 

5,329 

5.46P 

Berwyn  Heiidita,  Md . 

453 

127 

106 

437 

260 

264 

Bladenab  'ra,  Md . 

Boulevard  Heights,  Md . 

1,220 

290 

284 

241** 

214** 

188** 

384 

95 

95 

no** 

96** 

95** 

Bowie,  Md . 

767 

192 

182 

51 

101 

93 

Brentwood,  Md . 

2,433 

601 

571 

291** 

368** 

301** 

Capitol  Heights,  Md . 

2,036 

483 

477 

230** 

688** 

685** 

Cheverly,  Md  . 

996 

317 

276 

285 

219 

186 

Colmar  Manor,  Md . 

1,480 

366 

378 

175** 

256** 

224** 

Cottaee  City,  Md . 

1,044 

298 

285 

179** 

216** 

211** 

District  Heights,  Md . 

392 

107 

107 

77 

70 

70 

Ednionston,  Md . 

934 

230 

217 

284** 

318** 

317**  .. 

Frirftx,  V» . 

979 

243 

229 

133 

l')6 

no 

2S 

Fairmont  Heights,  Md . 

1,391 

287 

287 

140** 

165** 

105** 

Falls  Ch-rch,  \'s . 

2,576 

720 

670 

703 

342 

414 

Garrett  Park,  Md . 

406 

116 

112 

104 

38 

33 

Glen  Echo,  Md . 

395 

109 

102 

385 

221 

213 

Greenbelt,  Md . 

2,831 

839 

828 

570 

263 

266 

HyattsviUe,  Md . 

6,575 

1,749 

1,692 

1,486** 

952** 

889** 

Kensington,  Md . 

931 

251 

251 

503 

248 

237 

La<u«l,  Md . 

2,823 

728 

712 

194 

247 

257 

Mount  Rainier,  Md . 

4,830 

1,363 

1,319 

628** 

878** 

797** 

North  Brentwood.  Md . 

822 

189 

184 

37** 

100** 

88** 

Riverdale,  Md . 

2,330 

639 

615 

596** 

519** 

513** 

637 

160 

156 

•a 

Rockville,  Md . 

2,047 

503 

503 

540 

337 

366 

Seat  Pleasant,  Md . 

1,553 

356 

343 

188** 

281**  284**  .... 

Someiaet,  Md . 

399 

99 

97 

106** 

16** 

11** 

Takoma  Park,  Md . 

8,938 

2,494 

2,436 

1,931** 

935** 

1,025** 

Univemty  Park,  Md . 

Vienna,  Va . 

878 

255 

238 

251** 

148** 

137** 

1,237 

335 

323 

■  89 

84 

94 

Remainder  of  Metropolitan  Diat . . 

156,485 

43,859 

41,312 

14,903 

8,635 

8,370 

I'iii 

Total  in  Metropolitan  District. . . . 

907,816 

253,052 

237,879 

142,273 

168,611 

127,879 

7.IM 

Circ-lation  Gitaide  District . 

21,342 

37,587 

90,360 

IH 

Total  Distribution . 

163,615 

206,198 

218,239 

7,tM  ■ 

A — Bditor  A  Pabliahar'a  Analysia  of  Circulation  aa  of  Sept.  30,  1940. 

B — Publisher'a  Analyra  of  Circulation  aa  of  June  30, 1641. 

*a  Riverdale  Heiehts  included  in  Riverdale  Fiaurea. 

C — Editor  A  Publisher'a  Analysis  of  Cirs'  lation  aa  of  March  31, 1941. 
*  City  Zone.  **  Included  in  City  Zone  Figursa. 


83,330* 

1,974 

178 

190** 

46** 


196** 

172»* 

106 

200** 

130** 

27 

61** 

29 

84** 

74 


121 

178 

619** 

61 


418** 

S3** 

93** 
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Big  Lick 

(part; 


SALEM® 


VINTON 


010  LICK 
(  paqt) 


CAVE  ^PRINq 


COUNTY 
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for  august  23.  1941 

ROANOKE,  VA. 


ArM 

Roanoke . 

Salem . 

Vinton . 

Remainder  of  Metropolitan  Diet. . 


1940 

Popula¬ 

tion 

69,287 

5,737 

3,455 

32,114 


1940 

Popula¬ 

tion 

67,614 

5,266 

1,814 

2,983 

3,558 

10,377 

44,420 


1940  Dwellln,  Unite 


Total 

Occu¬ 

pied 

18,519 

17,950 

1.315 

1,297 

4-23 

417 

740 

728 

980 

960 

2,735 

2,686 

10,342 

10,066 

A 

Gazette 

(M) 

20,345* 

226 

578 

1,181 

1,379 


A— Editor  i  Publiaher's  Analyeie  of  Circulation  as  of  June  30,  1940. 
*  City  Zone. 


1940  Dwelling  Unite 
Oeeu- 


976  1,443  1,368 


22,422 

1,155 

23.577 


30,239 

23,806 

.54.045 


22,680 

23,563 

46,243 


Area 

(  harleoton . 

Dunbar . 

Marmet . 

Nitro .  . 

St.  Albans . 

South  Charleston . 

Remainder  of  Metropolitan  Diet. 


Circulation  Anahrala 


A 

B 

Gazette 

Man 

(Sun.) 

(Eve.) 

21,441* 

21,086* 

*« 

** 

256 

203 

593 

462 

1,311 

1,034 

** 

** 

1,473 

2,778 

28,561  27,696 


Toul 

18,440 

1,491 

847 

7,783 


pied 

17,951 

1,454 

834 

7,457 


7,817 

22,651 

30,468 


230 

479 

1,094 


3,029 


Total  in  Metropolitan  District _  110,593 

Circulation  Outside  District . 

Total  Distribution . 


Times 


(M) 

6,603* 

747 


Circulation  Analysis 
A  A] 

World-  Combined 
News  Daily 


B 

MaH 

(8un0 

21,965* 


(Eve.) 

19,503* 

1,943 


(M&E) 

26,106* 

2,690 


Times 


(Sun.) 

19,121* 

2,191 


Total  in  Metropolitan  District....  136,332  3,5,054  34,104  23,709  25,074  25,564  26,797 

Circulation  Outside  District .  32,381  37,198  20,277  21,638 

Total  Distribution . 

\ — Editor  &  Publisher’s  .Analysia  of  Circulation  as  of  June  30.  1940. 

B — Publisher’s  .Analysis  of  Circulation  as  of  June  30,  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Fizures. 


Circalation  in  the  Metropolitan 
District  Everywhere  Else 


PRIMARY  AREA 

20%  or  Better  Family  Coverage 


rilARLESTON  & 

KANAWHA  COUNTY 

Boone  . 

Fayette . 

Greenbrier  . 

Logan  . 

Pocahontas  . 


STATE’S 

INCOME 

POPULA¬ 

TION 

THE 

GAZETTE 

% 

COVERAGE 

FAMILY 

SECOND 

PAPER 

% 

COVERAGE 

FAMILY 

ie.24 

195,619 

59.5 

54.4 

1.24 

28,556 

28.4 

20.9 

9.56 

80,628 

34.3 

14.7 

1.22 

38,520 

22.2 

14.2 

4.88 

67,768 

24.2 

12.5 

.20 

13,906 

23.3 

11.3 

SECONDARY  AREA 

12%  or  Better  Family  Coverage 


Putnam 
Raleigh 
Wyoming 
Nicholas  . 


.48 

19,511 

19.8 

14.0 

4.75 

86,687 

12.8 

4.8 

1.16 

29,774 

17.0 

— 

.55 

24.070 

15.3 

6.9 

77ie  Sfafe 
Newspaper 


The  Charleston  Gazette 

CHARLESTON,  W.  VA. 

Represented  by:  SMALL,  BREWER  &  KENT,  INC. 

NEW  YORK  —  CHICAGO  —  DETROIT  —  BOSTON 

2150  Park  Ave.  307  N.  Mtehican  Avc.  New  Center  Bldg.  80  BoyUton  SL 

Pmcifie  Comt:  George  D.  Close,  Inc.«— Los  Angelos,  San  Francisco 


When  the  U.  S.  Department  of  Com¬ 
merce  defined  Charleston’s  Metropolitan 
District  as  an  urban  area  with  136,332 
population  it  placed  the  stamp  of  au¬ 
thenticity  on  claims  long  made  by  The 
Gazette. 

Yet  Metropolitan  Charleston  and  all  oC  Kan¬ 
awha  county,  hub  of  varied  industry  and  heart 
of  a  resource-rich  region,  is  less  than  half  of 
The  Gazette’s  market,  based  on  the  all-important 
factors  of  population  and  income. 

Charleston  and  Kanawha  county  have 
a  population  of  193,619  and  account 
for  16.24%  of  the  State  of  West  Vir¬ 
ginia’s  payroll. 

Five  other  counties  in  which  The 
liazette  has  20%  or  better  family  cov¬ 
erage  have  a  total  population  of  229,380 
and  account  for  17.10%  of  the  State’s 
payroll. 

.'\nd  still  another  group  of  four  counties 
forming  a  Secondary  Area  with  12%  or  better 
family  coverage  and  earning  6.94%  of  the 
State’s  income  come  as  pure  velvet! 

Take  a  look  at  the  quick  compara¬ 
tive  figures  in  the  table.  They  tell  a 
significant  story! 


Sources:  Circulatiou — ABC  Annual  Audit,  June  30, 
1940;  Income — West  Virginia  Department  of  Unemploy¬ 
ment  Compensation;  Population,  1940  U.  S.  Census. 
Four  members  considered  as  average  family. 


t 


^/^ITHFIECO  (J) 


^MITHFIELO 


BUFFALO 

BETHANr0 


ADENA 


OtLLONVALE. 


MOUNT  ■ 
PLEASANT 

’*^**PLeAVAMT® 


ftAYLAN0(5L**l. 


TILTONVillCi 

|YO(\KVIL«.e, 


Bflmonf-  Co 


PEASE 


COLERAIN 


martin*  feri 


ORIOOEPOI 
[BROOK^IDE0  * 


30AAcA^ecHEN| 

GLENDALE^ 

VASHINOTON 


^HADYXOE. 


Com* 
Ad-  bined 
vaniur  Daily 

(Eva.)  M  A  E) 
1S,«70»  27,141* 

45  I.54S 

29  259 

202**  285** 

208"  312** 


A\EAD 


I,l|^  MOUNP^ILLE, 


7  18  28 

570"  858**  770" 

72"  137"  122** 

19  25 

13  94  83 


CLAY 


WbaaiHif  Com- 

Inttlli-  Ntwa-  Mnad 


Total  in  Mrtropolitan 

Dialric* .  186.340 

Circulation  Outaide  District . 
Total  Distribution . 


24,862 

3,882 

28,944 


3,538 

514 

4.0S3 
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^-HUNTINGTON.  W.  YA.-ASHLAND.  KY. 


51,360 


50.371 


12,159 

5,280 

17.449 


Circulation  Analysit 


B 

Huntington 

Herald 

Dispatch 

tM) 

11,171- 

1,500 

230 

83" 

104*- 


B  A 

Ashland 

Harald-  Inde- 

AdvaRiser  pandsnt 
(Sun.)  (Eva.) 

20,005* 

1,157  6,609* 

237  . 

275**  . 

337" 


Dwailing  UnHs 
Total  Occupisd 

>1.518  20.952 


Araa 

Huntinaton.  W.  Va  .  . . 

.Vshland.Ky . 

Catlettsbi  r-,  Ky . 

Ceredo,  W.  Va . 

Chesap^c,  0 . 

Coal  Grove,  0 . 

Ironton.  0 . 

Krnova,  W.  Va . 

Proetorville,  O . 

Raacland,  Ky . 

RusaeU.  Ky . 

South  Point,  0 . 

Vorthinaton,  Ky . 

Remainder  of  Metro¬ 
politan  District . 


6.526  6J63  627 


Total  in  Metropolitan 

Ditdriet .  170,979 

Cireulation  Outside  District 
Total  Distribution . 


30,066  22,531 

6,987  6,459 

37,053  28,990  10.033 


Cireulation  Anaivtis 


IMO 

DwtHIng  Unitt 
Oecu 


Ironton 

Tribune  Tribune 


Aran 

Huntiaaton,  W.  Va 


Huntiaaton.  w.  >a .  78,836 

.\shl^.Ky .  29,537 

Oatlettaburt,  Ky .  4,524 

Ceiado.  W.  Va .  1,212 

Ohtaapeihe,  0 .  1,068 

CoalGro7e.  0 .  2,351 

Irontoa,  0 .  15,851 

Kenova,  W.  Va .  3,902 

Proetorville,  O. .  731 

Raeeland,  Ky .  1,046 

RumU,  Ky .  1,844 

South  Point,  0 .  605 


Worthinaton,  Ky 
Remniniwr  at  Me 


Metropoutan  Diet.. 


Total  iaMetropoUtarvDktnet....  170,979  44306  43,523  .  5,477  6,071 

Circulation  Outiide  Dietrict .  ....  .  198  116 

.  Total  Diatribution .  11,325  ..  5,673  6,187 

A — Editor  A  Publiahcr's  Anaiyeis  of  Cireulation  as  of  June  30,  1940.  B — Publisher's  .Analysis  of  Cireulation  ns 
of  June  30, 1941.  *  City  Zone.  "  loduded  in  City  Zone  Fiaurte. 


WHEELING.  W. 


Ckculatien  Anniyait 


Mound  e- 


1M0 

Papula. 

tion 

61,089 

1,703 

13,799 

3,606 

410 

4,853 

975 

1,652 

1,348 

8,726 

14,729 

14,168 

717 

681 

4.048 

1.169 

2,360 

359 

6.255 

1,961 


1940  Owellina  Unbt 


Naws- 


vHle. 


na  unN 
Oeeu- 


Raaiatar  Daily  Raflatar 

:'Eva.>  (M  A  E)  (Sun.) 
15,860*  23,394*  15,727* 

18  109  82 

.553  1,393  1.766 


Araa 

Wheelina . 

.Adana.  0 . 

Ballaira.  0 . 

Ban  wood . 

Bethany . 

Bridaaport,  0 . 

Broaksale,  O . 

DiUonvale,  O . 

Glendale . 

MeMaohen . 

Martins  Ferry,  0 . 

Moundsville . 

.Mt.  Ptaaannt,0 . 

Rnyinad,  0 . 

.Shadyside,  O . 

Smithbeld,  O . 

Tiltonville,  0 . 

Trindelphin . 

Wellsbura . 

Yorkville.  0 . 

Remainder  of  Metro- 
politaa  District.. . 


Total  pled 

16.919  16,558 


(M) 

7,534* 

91 

840 

184** 


419 

3,781 

883 

118 

1,305 

275 

447 

347 

1,022 

4,011 

3,112 

239 

186 

1,129 

322 

584 

104 

1.642 

465 


413 

3,700 

870 

118 

1,284 

270 

446 

343 

l.(Kffi 

3,871 

3,063 

213 

186 

1.116 

322 

578 

101 

1.628 

460 


18  108 

.553  1,383 

422"  606" 

24  81 

878"  1,284" 


606"  482" 

81  45 


891" 


28 

115 

434** 

884 

87 

Xi 

38 

151 


702"  688" 

1.582  2,272 


1,032  2,051 

67  . 


56.720  14,040  13,727  1.058  940  1,899  2,063  1.191 


Circulatioii  Analyals 

C 

D 

B 

B 

B 

Mounda- 

Walla- 

Ballaira, 

Martins 

(kun- 

1940 

Popula- 

IMO 

OwoNinf  Units 

vHIt 

Jaumal 

bura 

Harald 

0, 

Laodar 

Fatty 

Tbnas 

Wnad 

EdHiona 

Araa 

den 

Total 

Oeeupiad 

(Eva.) 

(Eva.) 

(Eva.) 

(Eva.) 

(Eva.) 

61,089 

16.919 

16,558 

•Adenn,  0 . 

1,708 

418 

413 

221 

221 

Bellaire,  0 . . 

13,799 

3,781 

3,700 

2,087 

0* 

2,087 

Benwood . 

3,608 

883 

870 

Bethany . 

410 

118 

118 

40 

Bridzepon,  0 . 

BrooksKle,  0 . 

4,853 

975 

1,305 

275 

1,294 

270 

5 

5 

Dillon  vale,  0 . 

1,652 

447 

446 

221 

221 

Glendale . . 

1,348 

347 

343 

McMcehen . 

3,726 

1,022 

1,005 

Martins  Ferry,  0 . 

14,729 

4,011 

3,971 

15 

4,078 

4.0W 

Moundsville . 

14,168 

3,112 

3,053 

3,600 

Mt.  Pleasant,  0 . 

717 

239 

213 

100 

too 

Raytnnd,  0 . 

681 

186 

186 

84 

84 

Shadyside,  0 . 

4,048 

1,128 

1,115 

682 

158 

140 

Smithheld,  0 . 

1,168 

.322 

322 

32 

32 

'Tiltonville,  0 . 

2460 

584 

578 

274 

274 

Triadelphia . 

358 

104 

101 

WeUsburg . 

6,255 

1,642 

1,628 

1,761 

YoihviUe,  0 . 

1,961 

465 

460 

312 

312 

Remainder  of  Metro- 


poUtan  District .  56,720 

14,040 

13,727  . 

717 

538 

1,281 

1,819 

Total  in  Metropolitan 

Distriet .  196.340 

51,360 

50,371  3,500 

2,508 

8430 

6,790 

10,120 

Circulation  Outaide  Diatriet . 

.  416 

689 

2,376 

3,715 

6,081 

Total  Diatribution . 

.  4.016 

3,197 

5,706 

10,555 

16,261 

B — Publisher's  Analysia  of  (Srculntion  as  of  June  30,  1940. 

C — Publinher's  Analysia  of  Cireulation  as  of  June  30. 1941. 
D~PuUiaher's  Analysis  of  (Cireulation  as  of  March  31,  1841. 
*  City  Zone. 

"  Included  in  City  Zone  Fipures. 
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LIBERTY 


SERVICE  AND  VALUE 

Editor  &  Publisher,  52  times  a  year,  is  advising,  suggesting,  helping. 
The  men  5vho  decide  a  newspaper  advertising  campaign  wouldn’t 
miss  a  copy  of  Kditor  &  Publisher  for  the  world.  They  know  they 
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Almost  70  Million  Persons  Live 
In  140  Metropolitan  Districts 


ON  APRIL  1,  1940,  there  were 
62,958,703  persons  living  in  the  140 
metropolitan  districts  of  the  United 
States,  according  to  final  figures  from 
the  Sixteenth  Decennial  Census  re¬ 
leased  by  Acting  Director  Vergil  D 
Reed  of  the  Bureau  of  the  Census 
Department  of  Commerce.  Thus  47.8% 
of  the  population  of  the  United  States 
lived  in  some  metropolitan  district. 
These  districts  also  contained  18,184,- 
716  dwelling  units,  or  48.7%  of  the 
Nation’s  total,  according  to  returns  of 
the  1940  Housing  Census  taken  con¬ 
currently  with  the  population  count. 


Of  these  dwelling  units  850,731,  or 
4.7%,  were  vacant  and  for  sale  or 
rent,  as  compared  with  5.0%  in  the 
country  as  a  whole. 

The  population  within  the  central 
cities  of  the  metropolitan  districts 
was  42,796,170,  and  that  in  the  metro¬ 
politan  districts  outside  these  cities 
was  20,162,533.  The  latter  number, 
which  represents  residents  of  adjacent 
smaller  incorporated  places  and  imin- 
corporated  areas,  comprised  32.0%  of 
the  districts’  total.  The  percentage  of 
the  population  living  in  the  part 
of  the  metropolitan  district  outside 


the  central  city  or  cities  varied  wide¬ 
ly,  ranging  from  only  3,3%  in  the 
Amarillo  (Tex.)  district  to  68.9%  in 
the  Wheeling  (W.  Va.)  district. 

Average  Pepeiafie*  Figeret 
The  average  population  per  occu¬ 
pied  dwelling  unit  was  3.7  in  the  total 
area  of  the  140  metropolitan  districts, 
being  3.6  in  the  central  cities  and  3.8 
outside  these  cities.  In  the  Nation  as 
a  whole  the  average  population  per 
occupied  dwelling  vmit  was  3.8.  These 
figures  are  roughly  equivalent  to  the 
average  population  per  private  family. 


Of  the  total  number  of  dwelling 
units  in  all  metropolitan  districts, 
12,539,440  were  in  the  central  cities, 
and  5,645,276  were  outside  these  cit¬ 
ies.  Of  the  dwelling  units  irr  Ae  cen¬ 
tral  cities,  596,935,  or  4.8%,  were 
vacant  and  for  sale  or  rent  as  against 
253,796,  or  4.5%,  in  the  parts  of  the 
metropolitan  districts  outside  these 
cities.  The  vacancy  ratio  for  the  cen¬ 
tral  city  was  higher  than  that  for  the 
area  outside  the  central  city  in  82  of 
the  140  metropolitan  districts,  lower 
in  52  districts,  and  the  same  in  the 
remaining  6  districts. 

Summary  population  and  housins 
data  for  each  of  the  140  metropolitan 
districts  are  given  in  the  following, 
table.  Although  the  population  figures 
are  final,  the  housing  figures  are  sub¬ 
ject  to  the  possibility  of  slight  re¬ 
vision. 


SUMMARY  OF  METROPOLITAN  DISTRICTS 

—  POPULATION,  AND 

CICCUPIED  AND  VACANT  DWELLING  UNITS,  SHOWING  POPULATION 
PER  OCCUPIED  DWELLING  UNIT:  1940 
j  (Per  cent  not  shown  where  base  is  less  than  100) 

{  Population,  Dwelling  Units,  1940 

Area 

1940 

Total 

Occupied 

Total,  140  districts  . 

. .  62,958,703 

18,184,716 

17,216,017 

In  central  cities  . 

. ,  42,796,170 

12,539,440 

11,903,510 

Outside  central  cities  . 

. .  20,162,533 

5,645,276 

5,312,507 

Per  cent  outside  . 

32.0 

31.0 

30.9 

Akron  . 

349,705 

97,044 

94,911 

In  central  city  . 

244,791 

67,884 

66,486 

Outside  central  city . 

104,914 

29,160 

28,425 

f  Per  cent  outside  . 

30.0 

30.0 

29.9 

Albany-Schenectady-Troy  . 

431,575 

129,456 

122,313 

In  central  cities  . 

288,430 

87,830 

82,909 

Outside  central  cities  . 

143,145 

41,626 

39,404 

Per  cent  outside  . 

33.2 

32.2 

32.2 

Allentown-Bethlehem-Easton  . . . 

325,142 

85,932 

83,648 

In  central  cities  . 

188,983 

50,832 

49,609 

Outside  central  cities  . 

136,159 

35,100 

34,039 

\  Per  cent  outside  . 

41.9 

40.8 

40.7 

.  Altoona  . 

114,094 

29,611 

29,004 

1  In  central  city  . 

80,214 

21,777 

21,361 

Outside  central  city  . 

33,880 

7,834 

7,643 

Per  cent  outside  . 

29.7 

26.5 

26.4 

Amarillo  . 

53,463 

15,597 

14,946 

In  central  city  . 

51,686 

15,034 

14,494 

Outside  central  city  . 

1,777 

563 

452 

Per  cent  outside  . 

3J 

3.6 

3.0 

Asheville  . 

76,324 

19,809 

18,875 

'  In  central  city  . 

51,310 

13,893 

13270 

Outside  central  city  . 

25,014 

5^916 

5,605 

1  Per  cent  outside  . 

32B 

29.9 

29.7 

Atlanta  . 

442,294 

121,450 

117284 

In  central  city  . 

302,288 

84,772 

82,000 

Outside  central  city  . 

140,006 

36,678 

35284 

Per  cent  outside  . 

31.7 

302 

30.1 

Atlantic  City  . 

100,096 

41,252 

28,195 

In  central  city  . 

64,094 

22,148 

17,795 

Outside  central  city  . 

36,002 

19,104 

10,400 

Per  cent  outside  . 

36.0 

46.3 

36.9 

Augusta  . 

87,809 

23,959 

22,959 

In  central  dty  . 

65,919 

18,390 

17225 

Outside  central  city  . 

21,890 

5,569 

5,434 

Per  cent  outside  . 

24S 

232 

23.7 

Austin  . 

106,193 

28,948 

26,863 

In  central  city  . 

87,930 

23,976 

22226 

Outside  central  city  . 

18,263 

4,972 

4237 

Per  cent  outside  . 

17.2 

172 

16.1 

1  Baltimore  . 

. . . .  1,046,692 

’289279 

271,952 

I  In  central  city  . 

859,100 

’236,738 

227,811 

j  Outside  central  city  . 

187,592 

52,641 

44,141 

!  Per  cent  outside  . 

ns 

18.2 

162 

j  Beaumont-Port  Arthur  . 

138,608 

39228 

37,497 

In  central  cities  . 

105,201 

30,000 

28,608 

j  Outside  central  cities  . 

33,407 

9,228 

8,889 

!  Per  cent  outside  . 

24.1 

23.5 

23.7 

!  Binghamton  . 

145,156 

402U 

38,055 

In  central  dty  . 

78,309 

21,767 

20,548 

Outside  central  city  . 

66,847 

18,544 

17,507 

Per  cent  outside  . 

46.1 

46.0 

46.0 

Birmingham  . 

407,851 

109,236 

106,534 

In  central  city  . 

267,583 

73,688 

71,820 

Outside  central  city  . 

140,268 

35,548 

34,714 

Per  cent  outside  . 

34.4 

32.5 

32.6 

Boston  . 

....  2,350,514 

651,127 

606,382 

In  central  dty  . 

770,816 

211,451 

197,407 

Outside  centnd  dty  . 

....  1,579,698 

439,676 

408,975 

Per  cent  outside  . 

67.2 

67.5 

67.4 

Bridgeport  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Buffalo -Niagara  . 

In  central  cities  . 

Outside  central  cities  . 

Per  cent  outside  . 

Canton  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Cedar  Rapids  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Charleston,  South  Carolina  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Charleston,  West  Virginia  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Charlotte  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Chattanooga  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Chicago  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Cincinnati  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Cleveland  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Columbia  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Columbus,  Georgia  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Columbus,  Ohio  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Corpus  Christi  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Dallas  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Davenport-Rock  Island-Moline  . 

In  central  cities  . 

Outside  central  cities  . 

Per  cent  outside  . 

(Continued 


>pulation. 

Dwelling  Units,  1940 

1940 

Total 

Occupied 

216,621 

60,315 

57,487 

147,121 

40,240 

39,341 

69,500 

20,075 

18,146 

32.1 

332 

31.6 

857,719 

234,006 

224,975 

653,930 

178,724 

172260 

203,789 

55,282 

52,715 

23.8 

23.6 

23.4 

200,352 

54,329 

53,302 

108,401 

29,949 

29,485 

91,951 

24,380 

23,817 

45.9 

44.9 

44.7 

73,219 

22213 

21,657 

62,120 

18,977 

18,500 

11,099 

3,236 

3,157 

15.2 

14.6 

14.6 

98,711 

28289 

26,707 

71275 

21,092 

20,412 

27,436 

7,297 

6,295 

27.8 

25.7 

23.6 

136,332 

35,054 

34,104 

67,914 

18,519 

17,950 

68,418 

16,535 

16,154 

50.2 

47.2 

47.4 

112,986 

28,343 

27,855 

100299 

25,416 

24,975 

12,087 

2,927 

2,880 

10.7 

10.3 

10.3 

193,215 

50,306 

48,790 

128,163 

34,377 

33,473 

65,052 

15,931 

15,317 

33.7 

31.7 

31.4 

4,499,126 

1,284,485 

1237,336 

3,396,808 

989262 

949,727 

1,102218 

294,923 

287,609 

24.5 

23.0 

232 

789,309 

241,647 

228,662 

455,610 

144280 

135284 

333,699 

97,267 

92,778 

422 

402 

40.6 

1,214,943 

348,146 

336,138 

878,336 

250,134 

242,473 

336,607 

98,012 

93,665 

27.7 

28.2 

27.9 

89255 

22,381 

21,847 

'  ^,396 

15,758 

15264 

27,159 

6,623 

6,483 

302 

29.6 

29.7 

92,478 

24241 

23,912 

53,280 

14221 

14445 

39,198 

10,020 

9,767 

42.4 

412 

40B 

365,796 

104,397 

100,635 

306,087 

86,752 

83,588 

59,709 

17,64S 

17,047 

162 

16.9 

16.9 

70,677 

21,069 

18,962 

57201 

16,922 

15,606 

13,376 

4,147 

3256 

18.9 

19.7 

17.7 

376,548 

114,165 

107,268 

294,734 

89,540 

84,113 

81,814 

24,625 

23,155 

21.7 

21.6 

21.6 

174,995 

50,522 

49,559 

143,422 

42220 

41,752 

31273 

8,002 

7,807 

18.0 

152 

15.8 

68— EAST  NORTH  CENTRAU-ILLINOIS 


EDITOR  &  PUBLISHE 


CHICAGO,  ILL. 


MlvMNC.  ^ 
<  :i'I(  HiC) 

r<)KC)4MA.R.s 


Natural  and  clearly  defined  by 


merchandising  experience 


k^HOWN  in  the  ttemi-circle  is  the  Chicago  metro¬ 
politan  market — natural  and  clearly  dehned  by 
merchandising  experience  and  consumer  habits. 

Outlined  by  the  benday  border  on  the  map  is  the 
interior  district  comprising  contiguous  areas  in 
w  hich  population  is  130  or  more  per  square  mile — 
a  district  which  falls  short  by  some  335,000  persons 
of  the  total  population  in  the  time-established, 
locally -observed  metropolitan  Chicago. 

W  hether  you  are  interested  in  the  150  persons- 
{)er-square-mile  district  or  in  the  full  metropolitan 
area,  the  Tribune  is  the  one  medium  which  delivers 
the  volume  of  circulation  and  reader  influence  that 
get  maximum  returns  for  advertisers. 

When  you  use  the  Tribune  you  get  450,000  more 
daily  circulation  in  Chicago  and  suburbs  than  other 
Chicago  daily  newspapers  deliver— more,  in  fact, 
than  any  two  other  Chicago  daily  newspapers  com¬ 
bined  deliver. 

And  on  Sunday,  the  Tribune  delivers  in  metro¬ 
politan  Chicago  from  350,000  to  410,000  more  than 
other  Chicago  Sunday  newspapers — more  than  the 
two  other  Chicago  Sunday  newspapers  combined. 

When  you  advertise  in  the  Tribune  you  reach 
Chicago  thru  the  medium  from  which  the  con¬ 
sumers  are  accustomed  to  buy  in  greater  volume. 
This  is  a  fact  proved  by  Chicago  retailers  who  last 
year  placed  in  the  Tribune  67%  more  advertising 
than  they  placed  in  any  other  Chicago  newspaper. 

General  advertisers  give  similar  testimony.  Last 
year  they  placed  in  the  Tribune  .52%  more  adver¬ 


tising  than  they  placed  in  any  other  Chicago  news¬ 
paper. 

W  hen  you  can  have  more,  w  hy  take  less?  Ask  a 
Tribune  representative  or  your  advertising  counsel 
to  belp  you  plan  your  program  around  the  Tribune 
— -the  Chicago  medium  which  can  help  you  develop 
to  the  full  your  greater  sales  opportunities  in  this 
market.  Tribune  rates  per  100,000  circulation  are 
among  Ameriea’s  lowest. 


Total  net  paid  circulation  now  in  excesti  of  IJHiOJHUt  every  day  of  the  week 


70— EAST  NORTH  CENTRAL— ILLINOIS 


EDITOR  &  PUBLISHER 


CHICAGO.  ILL. 

A 


1840 

Herald- 

1M0 

C  wcli'.ni  Umts 

American 

Atm 

Populatioii 

Total 

Occupied 

(Eve.) 

Cbioso . 

3.396,806 

989,562 

949,727 

362,387* 

AddiioD . 

81« 

123 

121 

29 

Alap . 

S41 

139 

135 

Arlington  Hrigbta . 

5.668 

1.608 

1,545 

307 

Bnnnodcbum . 

17« 

44 

41 

BeUwood . 

5,220 

1.388 

1.362 

401 

Brnsenville . 

L86» 

478 

471 

162 

Berkeley . 

724 

190 

185 

45 

Berwyn . 

Blue  IsUnd . 

48,451 

16.638 

14,127 

4,413 

13.895 

4,345 

3,216 

1,608 

Brondview . 

1.457 

410 

394 

70 

Brookfield . 

10.817 

2,941 

2,891 

427 

BurnbAm . 

865 

204 

201 

Calumet  City . 

13,241 

3,436 

3.399 

715 

Cilumet  Park . 

1,593 

369 

365 

25 

Chicago  Height! . 

22,461 

5,869 

8,770 

1.937 

Chicago  Kid^ . 

376 

96 

93 

200 

tVero . 

64,712 

18,161 

17,918 

8362 

Clarendon  Hilb . 

1,281 

362 

362 

25 

Crestwood . 

458 

124 

111 

10 

Deerfirkl  . 

2.283 

629 

603 

121 

Del  Plaines . 

9.518 

2.655 

2,507 

626 

Uixmoor . 

1.022 

256 

249 

42 

Dolton . 

3,068 

831 

822 

273 

Downers  Grove . 

9.526 

2,696 

2,645 

521 

Chicago,  Ind . 

54,637 

13,263 

13,173 

1366 

Kast  Gary,  Ind . 

3,401 

903 

890 

Kast  Haidcrest . 

754 

170 

166 

Kfanhunt . 

15,458 

4,240 

4,173 

802 

Kbnwood  Park . 

13.689 

3,742 

3,614 

656 

Kvanston . 

65J89 

19,174 

18,145 

3,753 

Evergreen  Park . 

3413 

930 

837 

245 

Mommoor . 

1.270 

351 

339 

36 

Forest  Park . 

14.840 

4,185 

4,116 

986 

Forest  View . 

208 

59 

57 

Franklin  Park . 

3,007 

791 

783 

211 

Gary,  Ind . 

111.719 

30,521 

30.005 

2355 

Glencoe . 

6.825 

1.672 

1.593 

212 

Glen  EDyn . 

8.055 

2,294 

2,236 

218 

Glenview . 

2.500 

713 

689 

276 

Glenwood . 

643 

185 

180 

55 

Golf . 

158 

54 

41 

Griffith,  Ind . 

2.116 

515 

502 

178 

Hammond,  Ind . 

70.184 

18,652 

18,432 

3,559 

Harvey . 

17,878 

4.876 

4.785 

1,772 

Haiel  Crest . 

1.299 

386 

375 

140 

Highland,  Ind . 

2,723 

716 

712 

33 

Highland  Park . 

14.476 

3.852 

3,682 

421 

Hi^wood . 

3.707 

983 

961 

396 

Hillside . 

1.080 

267 

258 

25 

Hinsdale . 

7.336 

1.881 

1.862 

282 

Hobart.  Ind . 

7.166 

1,978 

1.939 

204 

Hodgkins  . 

331 

76 

76 

UcHnewood . 

4,078 

1,186 

I.ti5 

178 

Itasca . 

787 

236 

224 

46 

Justice . 

499 

116 

114 

23 

Kenilirortb . 

2.935 

689 

660 

96 

In  Grange . 

10.479 

2.859 

2.785 

436 

La  Grange  Park . 

3.406 

894 

879 

60 

like  Bluff . 

1.729 

477 

427 

62 

Iwke  Forest . 

6.885 

1.789 

1.670 

477 

Innsing . 

4.462 

1.175 

1.145 

460 

l.emoot . 

2,557 

718 

699 

243 

iincolnwood  . 

752 

214 

203 

42 

Inmbard . 

7.075 

1,981 

1.935 

239 

Lyons  . 

4.960 

1.320 

1308 

267 

McCook . 

315 

75 

73 

278 

Varkhain . 

1,388 

378 

366 

30 

Matteson . 

819 

244 

239 

57 

Maywood . 

.Melraae  Park . 

26.648 

7,340 

7,209 

2331 

10.933 

2.716 

2.689 

823 

Midlothian . 

2,430 

643 

617 

252 

Morton  Grove . 

2,010 

530 

529 

173 

Mount  Prospect . 

1.720 

487 

467 

107 

Munster,  Ind . 

1.751 

482 

467 

Naperville . 

5.272 

1.499 

1.476 

283 

New  Chicago,  Ind . 

466 

120 

118 

Niks . 

2.168 

439 

426 

49 

Niks  Center . 

7.172 

2.023 

1.930 

Northbrook . 

1465 

387 

361 

23 

North  Chicago . 

8.465 

2.173 

2,140 

350 

Northfidd . 

739 

205 

196 

29 

North  Riverside . 

1.036 

250 

246 

55 

Uak  Lawn . 

3.483 

981 

938 

275 

Dak  Park . 

66.015 

19,727 

19,111 

•• 

Olympia  Fields.  . 

101 

32 

30 

Palos  Park  . 

596 

205 

178 

24 

Park  Ridge . 

12.063 

3.280 

3,233 

642 

Phoenix . 

2.875 

720 

693 

160 

Posen . 

1.386 

337 

331 

35 

Richton  Park . 

107 

24 

24 

Hiverdak .  . 

2.865 

775 

770 

River  Forest . 

9.487 

2.327 

2,26$ 

240 

Fiver  Grove . 

3.301 

880 

865 

330 

Riverdde . 

7.935 

2.290 

2,237 

354 

Robbins  . 

1.349 

418 

397 

42 

rkhiller  Park . 

804 

223 

218 

125 

Bouth  Chicago  Heights  . 

1.837 

493 

486 

•  85 

South  Holland . 

2,272 

603 

589 

124 

Steger  . 

3.369 

862 

847 

324 

Stiekney . 

2.446 

654 

650 

145 

i-toae  Park . . . 

636 

148 

147 

Summit .  . 

7.043 

1,760 

1.745 

225 

Thornton . 

1.101 

286 

285 

74 

Tinley  Park . .  .  . 

1.136 

341 

333 

124 

Villa  Park . 

7.236 

1.933 

1.901 

322 

suket^n  ....  . 

:i4.241 

9.685 

9,508 

1.795 

WestcaesUT . 

621 

172 

161 

50 

Western  Springs . 

4.856 

1.355 

1,328 

118 

Westmont . 

3.044 

797 

789 

226 

Wheaton . 

7.389 

2018 

2,027 

235 

Wheeling 

550 

167 

158 

1 

Whiling,  InJ . 

10  307 

2.508 

2.482 

1.205 

Wilmette  . 

17.22-5 

4.388 

4.20S 

630 

Willow  Springs  .  . 

948 

2/8 

265 

94 

wionet'ita  . 

12.430 

3.0J2 

2.939 

498 

Wood  Dale . 

738 

224 

213 

65 

Worth . 

702 

199 

193 

15 

BemAmder  in  sMetropOiiiAa . 

District . 

87.673 

18.088 

17,278 

3  9-30 

Total  in  Metropolitan  District. . 

4,499,126 

1.284.485 

1.237336 

420313 

Circulation  Outside  Distriot 

64.278 

Total  Dixtnbution . 

481.591 

jouu  1/isuiuuuuu . . . 

A— l^Uv  A  Publuiier’a  Auiysis  of  Circalatioo  as  of  March  31,  IMI. 
B— Publialier'a  Analysis  of  CireuUtioD  as  of  Marco  31,  IMl. 

C — Publisher's  Analysis  of  Circulatioo  as  of  June  30.  IMl. 


•  Chv  Zone. 

'*  Incl  .dt^  in  City  Zone  Figures. 


(Continued) 


A 

A 

A 

A 

A 

A 

B 

Evanston, 

Herald- 

III.  Naws- 

American 

News 

Times 

Timas 

Tribuna 

Tribuna 

Indax 

tSun.) 

(Eve.) 

(Eva.) 

(Sun.) 

(M) 

(Son.) 

(Eva.) 

339.905* 

328,540 

392,932* 

322,201* 

696,178* 

660,144* 

39 

16 

17 

68 

62 

21 

25 

570 

200 

300 

1.150 

1,180 

467 

480 

445 

255 

505 

380 

95 

100 

346 

338 

36 

40 

4.806 

2,986 

3,766 

7,540 

9.800 

2,127 

1.022 

1.265 

2.723 

3,410 

64 

75 

83 

32 

415 

621 

172 

240 

1.638 

2,122 

35 

41 

1.865 

100 

114 

38 

2,779 

978 

1,016 

2.315 

2,993 

237 

180 

190 

138 

276 

6.878 

6,429 

5,680 

9,421 

10.333 

65 

16 

30 

250 

250 

85 

10 

15 

240 

59 

90 

415 

510 

1.320 

1.101 

1,441 

1,590 

2.321 

43 

30 

33 

324 

190 

183 

562 

880 

970 

381 

625 

2,363 

2395 

2.825 

1.030 

1.165 

5,435 

5,780 

70 

70 

39 

45 

1.145 

359 

685 

3,198 

3,708 

1.645 

960 

1,220 

1.819 

2.422 

4.637 

1.775 

2,150 

18,346 

16,753 

305 

506 

575 

45 

11 

18 

424 

323 

1.492 

1,392 

1,394 

3,860 

4,062 

10 

13 

350 

35 

40 

15,875 

3,470 

6,025 

10,104 

12,729 

265 

110 

125 

1.603 

1.295 

480 

140 

285 

2,255 

2,090 

445 

105 

145 

776 

962 

63 

11 

8 

57 

100 

10 

14 

715 

180 

205 

221 

375 

8,285 

3,045 

3,982 

7,416 

9,837 

2.140 

938 

970 

2.606 

3,115 

190 

71 

80 

345 

325 

175 

80 

104 

175 

135 

810 

217 

340 

2.779 

2,240 

420 

345 

500 

774 

485 

155 

35 

39 

545 

136 

226 

1.881 

1.875 

825 

190 

245 

553 

785 

62 

8 

11 

330 

111 

185 

833 

850 

65 

18 

28 

196 

182 

74 

28 

33 

13 

54 

135 

95 

92 

1,076 

705 

715 

287 

398 

3.483 

3.510 

200 

88 

132 

90 

25 

46 

399 

355 

6/6 

170 

226  , 

1.804 

1.560 

815 

270 

271 

5 

129 

541 

140 

240 

395 

605 

44 

425 

163 

275 

1.303 

UlO 

655 

225 

270 

871 

865 

28 

10 

13 

56 

150 

170 

80 

30 

40 

146 

121 

3.037 

2,176 

2.030 

6.650 

5.280 

1.331 

1.827 

2.000 

1.302 

1.260 

267 

220 

300 

802 

1.080 

188 

80 

87 

211 

300 

240 

55 

110 

656 

590 

480 

140 

260 

977 

1.007 

271 

35 

46 

69 

93 

200 

50 

90 

409 

457 

1.216 

60 

38 

320 

20 

12 

10 

16 

160 

155 

96 

49 

59 

530 

300 

385 

364 

765 

•• 

•  • 

•  • 

** 

** 

54 

23 

36 

177 

113 

755 

600 

655 

3,031 

3.320 

260 

95 

106 

86 

95 

92 

"m 

55 

75 

270 

130 

223 

443 

40 

321 

301 

415 

209 

269 

1,325 

1.375 

471 

401 

481 

1.880 

2321 

85 

47 

53 

210 

110 

115 

171 

33 

37 

82 

22 

16 

206 

75 

400 

35 

53 

210 

240 

158 

24 

40 

6 

9 

415 

68 

80 

872 

1.275 

93 

40 

45 

123 

111 

180 

45 

63 

319 

345 

620 

225 

380 

733 

1,275 

5.093 

1.828 

2.800 

5.847 

7,930 

56 

17 

21 

190 

54 

85 

1.070 

1.080 

440 

213 

329 

455 

625 

546 

163 

301 

1.734 

1.678 

92 

25 

97 

160 

2.525 

925 

1.203 

1,977 

2.550 

1.020 

405 

463 

3.289 

3.285 

153 

45 

90 

52 

10> 

815 

396 

410 

4.028 

3.103 

135 

78 

75 

170 

225 

58 

28 

30 

78 

105 

7.122 

3,321 

3.922 

4.099 

4.343 

443.708 

439.129 

378.690 

846.834 

828.092 

560.438 

18.385 

94.055 

243.664 

502.075 

1.004.146 

465.r.46 

457.514 

472,745 

1.090.498 

1.330.167 

Ad  Expert  Soys 
Newspapers  Pack 
Untapped  Power 

“Newspaper  advertising  is  a  fu 
more  powerful  sales  weapon  than 
most  publishers  and  advertisers  fuH* 
realize,”  declares  Clyde  Bedell,  adver. 
tising  and  selling  specialist  and  for-  * 
mer  ad  manager  of  Marshall  Field  ( 
Co.,  Chicago.  Newspapers  are  capable 
of  producing  amazing  results  whenv 
properly  sold  and  used  by  those  3djo> 
understand  the  medium’s  great  pot«n. 
tialities,  he  says. 

Among  the  newspaper’s  unique  ad¬ 
vantages,  he  points  out,  are  the  fol- 
lowing: 

1.  Responsibility— the  ties  of  locai 
interest. 

2.  Flexibility — anyone  can  use  it 

3.  Pertinence — it  is  a  NEWSpaper. 

4.  Immediacy — ^the  appeal  of  nou. 

SkMld  AM  Advertisers 

Taking  into  consideration  these  ad¬ 
vantages,  Mr.  Bedell  contends  the 
newspaper  is  the  logical  medium  to 
aid  advertisers  to  tise  white  spaces 
more  intelligently.  ‘"The  newspaper 
provides  the  most  natural  and  direct 
bridge  between  seller  and  buyer,"  he 
declares,  “and  therefore,  can  rnnift  | 
quickly  prove  the  efficacy  of  its  sug¬ 
gested  improvements,  thanks,  to  the 
immediacy  of  newspaper  advertising 
results.” 

“Newspaper  publishers  are  con¬ 
stantly  l^ing  assailed  for  rate  reduc¬ 
tions,”  he  said.  “The  newspaper,  I 
think,  should  be  able  to  say  in  a  cour¬ 
teous  manner  to  the  advertiser,  and 
then  support  its  statement,  ‘If  you 
want  a  rate  reduction,  you  can  earn  I 
one  very  readily  by  increasing  the' 
readership  of  your  advertising.’” 

Likewise,  he  feels  that  advertising 
agencies  could  often  do  a  better  job 
for  their  clients  using  newspaper 
space  if  they  kept  in  mind  the  fact 
that  “the  advertiser  makes  his  own 
rate.”  In  this  connection,  he  believa 
that  “in  a  good  many  instances,  the 
advertising  agency  can  utilize  a  more 
local  advertising  viewpoint — and  do  it 
profitably.” 

“Today,  no  creator  of  anything  is 
above  searching  questions  as  to  why 
and  ‘how  do  you  know?’  ”  he  pointed 
out.  “Such  questions  have  resulted  in 
two  schools  of  copy  respondents.  One 
school  says,  ‘the  secret  is  formtila- 
selling  elements — rigid  selling  prin¬ 
ciples — to  be  followed  in  specificatio:  ‘ 
and  sequence.’  The  other  school  oi: 
more  entrenched  thought  asserts,  ‘ad 
vertising  must  not  be  harnessed  by 
rules  and  formulas  which  hampe 
creative  genius.  Spontaneity  and  is- 
spiration  are  the  keys  to  advertising 
effectiveness.’  ” 

Mr.  Bedell  contends,  however,  tbit 
a  dynamic,  rational  hision  of  boiii 
these  extremist  schools  is  essential# 
consistently  strong  selling  advertisiU" 
copy.  Ether  school  of  thought,  alone. - 
ignores  half  of  an  essential  whole, 
he  explains. 

“Many  facts  have  been  found  out 
about  writing  good  advertising  copy 
which  are  often  overlooked  by  peojie 
who  elsewhere  respect  facts.  Advo- 
tising,  while  it  is  being  designed  and 
written  can  take  advantage  of  fads 
which  are  as  concrete  to  the  proces 
of  writing,  as  market  figures  are  to 
planning  programs.” 


See  Indices  on  | 
Inside  Cover  and  ! 
Page  143.  ! 
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JLES.  Mister.  Heres  Chicago.  That  big,  blustering 
booming  city.  A  city  of  millions  that  spends  billions. 
Here's  a  city  a*throb  with  activity.  Employment  is 
skyrocketing  toward  new  highs.  Payrolls  are  up. 


The  research  and  morketmg  department  oi  this 


newspaper  is  equipped  to  supply  you  with  route  lists 


and  pertinent  information  about  your  sales  problems. 


This  department  will  deliver  Chicago  “into  your 


Retail  sales  ore  up.  It's  the  golden  horvest  season  lor 


hands."  Ask  any  representative  of  the  Rodney  E. 


merchants  and  manufacturers.  The  Chicago  Herald* 
American,  in  addition  to  delivering  its  advertisers 
more  than  460.000  circulation  each  weekday  evening. 


Boone  Organization  for  full  information. 


and  nearly  900.000  circulation  each  Sunday,  also 


offers  its  advertisers  factual  information  about  this 


CHICAGO 

HERALD-AMERICAN 


market.  Facts  not  contained  in  any  census  study. 


friend  of  the  family 


REPRESENTED  NATIONALLY  BY  THE  RODNEY  E.  BOONE  ORGANIZATION 


NEW  YORK  CHICAGO  DETROIT  lOSTON  BALTIMORE  PITTSBURGH  PHILADELPHIA  LOS  ANGELES  SAN  FRANCISCO  SEAHLE 
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n  EAST  NORTH  CENTRAL— ILLINOIS 


CHICAGO.  ILL.  (Continued) 


DECATUR.  ILL 


Circulation  Analytii 

C  B  B  B  B  C 

Ham-  Ham-  Wau-  Wau- 

Gary,  mond,  mond.  koaan,  koaan,  Whaaton, 

l»40  1M0  Ind.  Ind.  '  Ind.  Ik  III.  UL 

Popula-  Owolllni  Unite  Poat-TrltMine'ninei  TImaa  Na«r$-Sun  Poet  Journal 
tion  Total  Occuaiad  (Eva)  (Eva)  (Sun.)  (Eva)  (Eva)  (Eva) 

3.S96,M8  '#S».562  1M9.727  .  32  76  . 

819  123  121  . 

Ml  139  135  . 

5.868  1,806  1,M5  . 

179  44  41  .  . 

5,290  1,388  1,362  . 

1.869  478  4  71  . 

724  190  185  . 

48,451  14,127  13,895  . 

16,638  4,413  4,345  . 

1,457  410  394  . 

10,817  2,941  2,891  . 

865  204  901  . 

13.941  3,436  3,999  .  9,060  1.966  . 

1,593  369  365  . 

22,461  5,869  5,770  . 

976  96  99  . 

•4,712  18,161  17,918  . 

1,981  362  962  . 

458  124  111  . 


Araa 

Ckioaco 

Addiaoa . 

AliV . 

Aiiiaiton  Heigl>t*. 

Bannaekbura . 

BaVvood . 


Pecatur 


Circuladon  Analyala 


1840  1940  Owalllni  Unitt  CaoiMnad  HataM- 

Pemila-  Oeeu-  HaraM  Ravlaw  Dally  Ravlaa 

tion  Total  plod  (M)  (Eva)  (M  A  E)  ISun.) 
59,305  17,566  17301  8,046  14,801  22,847  16,595 


KalWtl^krll... 
Focaai  Viav... 
FtaakUaPaik. 

Gary,  lod . 

. 

Oka  Uiya. . . . 

CUeaviea . 

CUeawood . 

Golf . 

Griflitk,  lad... 


Decatur . 

Remainder  of  Metropolitan  Dia- 
triet . 


TbUl  in  Metropolitan  Distriet.. ..  65,764  19368  19,011 

Circulation  Outside  District . 

Total  Distribution . 

B — Publisber's  .Analysis  of  Circulation  as  of  June  30,  1941. 

•  City  Zone. 


8,457*  15,832*  24.289*  17.97P 

13319  iail9  23.438  23351 

21.776  25,951  47,727  41,922 


2,116  515  502 

7(1184  18,652  18,432  . 

17,878  4.876  4.785  . 

1,299  386  375  . 

8,723  716  712  _ 

14.476  3.852  3,682  . 

3.707  983  961  . 

1.080  967  258  _ 

7,336  1,881  1,862  . 

7,166  1.978  1,939  1,544 

331  76  76  . 

4.078  1,186  1,145  . 

787  236  224  . 

499  116  114  . 

4935  m  660  . 

101479  2.859  2.785  . 

3.406  894  879  . 

l.<29  477  127 

6.885  1,789  1,670 

4.462  U75  1.U5  . 

2.557  718  699  . 

<52  214  203  . 

7.U75  1.981  1335 

4^  1,320  1,308  . 


405  435 

14,295*  14.213* 


tandtvood 


.. . 

boMct,  lod. 

HodfekiOI.  •  e 

Homevood.. 

Itaion...... 

Juatiee . 

Keailwartb.. 
Lalinaae. . 
LaUnoae  P 
UfceBlS.. 
Uuu  Forest. 


MsmmGmik . 

Mom  at  rrospsst . 

Munster,  lod . 

Naperville . 

New  Chicago,  Ind  .  . 

Nilee . 

Niles  Center . 

Northbrook . 

North  Chicago . 

No^Geld . 

North  Riverside . 

Old  Lawn . 

Oskl^ . 

Olympis  Fields . 

Pakn  Park . 

Pari  Rutge . 

Phoenu . . . 

Posen . 

Richton  Parit . 

Riverdate . 

River  Forest . 

River  Grove . 

Riverside . 

RobiNns . 

Schiller  Park . 

So.  Chieago  Heights. 

South  Holland . 

Steger . 

Stiekney. . . . 

Stone  Park.  . . 

Siunmit . 

Thornton . 

Tinley  Park 

I'illa  Park . 

Waukegan . 

Westchester  . . . 

Western  Springs . 

Westmont . . 

Hlienton. . . 

VCheeling . 

Mluting,  Ind 
Wilmette . 

Willow  Springs  . 
Winnetks.  . 

Wood  Dsle 

Worth . 

Remninder  of  Metro- 
poliun  District  — 


Gary  Industrial  Pay  Rolls  Now  Over  $5,000,000 
Monthly  Average  Weekly  Wage  $39.55 

Latent  factory  employment  and  payroll  comparisons  as  re¬ 
ported  by  State  Employment  Division  prove  that  Gary  work¬ 
men  enjoy  much  higher  pay  than  in  other  Indiana  cities. 
For  instance: 

Number  of  Total  Weekly  Average 

Wage  Earner-  Payrolls  Weekly  Wage 

.  31,040  1.227,771.00  $39.55 

.  38,987  1,364,481.00  34.99 

.  6353  250,336.00  36.52 

. ■ .  21,232  736,748.00  34.69 

.  14,864  461,692.00  31.06 

.  4.463  121,473.00  27.21 

Schedule  Gary'*  only  neumpaper  and  get 
YOVR  share  in  this  thriving  market. 


City 

GARY  .  .  . . 
Indianapolis 
Hammond  . 
Fort  Wayne 
Evansville 
Terre  Haute 


THE  GARY  POST-TRIBUNE 

GARY,  INDIANA 


Total  in  Metrupolilau 

District  .  4.499,126  1,284,485  1,237,336  29,564 

Circulstion  Outside  District .  1,736 

Total  Distribution .  31,300 

B — Publisher's  Analysis  of  Circulstion  ss  of  March  31,  1941 
C — PuUisher's  .Analysis  of  Circulation  is  of  June  30,  1941. 
*  Ci'y  Zone. 


kuipers  &  Mahoney,  Inr.,  National  Repre«entative» 

New  Aork.  Ghirage,  Dslla.,  Atlanta,  Oklahoma  City 


Burk. 


ffinlilSg 


davenport 


19.410 

5.960 

25.360 


26.946 

13.187 

40,033 


12,726 

7,586 

20.312 
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DAVENPORT.  IOWA-ROCK  ISLAND-MOLINE,  ILL. 


1940 

Popula¬ 

tion 

66,039 

42,775 

34,608 

3,143 

575 

12,350 

532 

1,210 

881 

275 

2,990 

9,628 


12,866 

6,530 

19.306 


14,072 

4,888 

18,960 


26,938 

11,418 

38,356 


CkcMMlon  Analyaia 

B 

B 

B 

B 

1940 

Davenport 

Owdllng  Units 

Democrat 

Combined 

Demo- 

Occu- 

a  Leader 

Times 

Edition 

erat 

Totil 

pisd 

(Eve.) 

(Eve.) 

(Eve.) 

(Sun.) 

19,543 

19,142 

6,851* 

18.805* 

25,666* 

12,041* 

12,571 

12,362 

8** 

1,809** 

1,817** 

1,250** 

10,406 

10,248 

6** 

1,711** 

1,717** 

1,350** 

819 

809 

260** 

661** 

921** 

260** 

167 

157 

18** 

18** 

602*»  605** 
28**  28** 
57**  57** 


_  .  ‘  iio**  "Uo** 

2,655  2,570  685  605  1,290  685 


Total  m  Metropolitan  Diatrict _  174,005  50l622  49,559 

Circtilation  Ojtaide  Diatrict . 

Total  Distribution . 

B — Publisher’s  Analysis  of  Circulation  as  of  June  30,  1941. 

*  City  Zone. 


,  Area 

Davenport,  Iowa . 

Rock  Island,  111 . 

Moline,  III . 

Bettendorf,  Iowa . 

Carbon  Cliff,  lU . 

East  Moline,  Ill . 

Hampton,  lU . 

Milan,  Ill . 

Port  Byron,  Ill . 

Rapids  City,  Ill . 

Silvis,  Ill . 

Remainder  of  Metropolitan  District. . . 


Area 

Davenport,  Iowa . 

Rock  Island,  III . 

Moline,  U1 . 

Bettendorf,  Iowa . 

Carbon  Cliff,  III . 

East  Moline,  III . 

Hampton.  Ill . 

Milan,  III . 

Port  Byron,  Ill . 

Rapids  City,  Ill . 

Silvis,  111 . 

Remainder  of  Metropolitan  Dist  . 


Total  m  Metropolitan  District .  174,995  50,522 

Circulation  Outside  District . 

Total  Distribution . 

B — PobUeher’s  Analysis  of  Qreulation  as  of  June  M,  IMl. 

*  CHy  Zone.  ••  laduded  in  City  Zone  Fipires. 


49,559 


1940 

Popula¬ 

tion 

66,039 

42,775 

34,608 

3,143 

676 

12,359 

532 

1,210 

861 

275 

2,990 

9,628 


Circulation  Analysis 

1940  B  B  B 


Dwelling  Units 

Rock  Island 

Moline 

CornMnad 

Occu- 

Argus 

Die  atch 

Editien 

Total 

pied 

(Eve.) 

(Eve.) 

(Evil) 

19,543 

19,142 

12.571 

12,362 

12,318* 

462** 

12,780* 

10,406 

10,248 

691** 

13,428* 

14,119* 

819 

809 

167 

157 

29** 

93** 

ISI** 

2,735 

2,698 

219*» 

2,727** 

2,946** 

156 

150 

17** 

93** 

no** 

347 

337 

280** 

13** 

293** 

282 

259 

80 

356 

436 

86 

74 

18** 

50** 

68«%- 

765 

753 

34** 

673** 

707***! 

2,655 

2,570 

468 

288 

756  • 

**  Included  in  City  Zone  Figures. 


TELL  Your  Story 


—  GET  Your  Share 


The  Tri-Cities  (Rock  Island  and  Moline,  Illinois 
and  Davenport,  kiwa)  have  a  metropolitan  popula¬ 
tion  of  174,995  of  which  59%  or  103,526  live  in  the 
Rock  Island-Motine  zone. 

Four  major  newspapers  are  required  to  cover  this 
entire  market.  You  can  adequately  reach  the  most 
important  part  of  this  Tri-City  market — Rock  Island- 
Moline — ONLY  by  using  Argus-Dispatch  circulation 
which  regularly  goes  into  9  out  of  10  Rock  Island 
County  homes  and  WITHOUT  DUPUCATION. 


National  Representatives:  THE  ALLEN-KLAPP  CO. 


^  THE  ROCK  ISLAND  ARSENAL  Payroll  for  July  was 
$1,394,338 — Number  of  employees  as  of  July  15th,  9,279 
— 2,000  to  3,000  more  are  expected  to  be  employed  when 
$3,000,000  of  new  arsenal  buildings  are  completed. 

TELL  Your  Story — GET  Your  Shore 

Pay  increases  to  14,000  Tri-City  workers  granted  during 
July,  will  amount  to  $1,500,000  annually — Pay  boosts 
during  last  3  months  represents  annual  increase  of 
$2,750,000. 

TELL  Your  Story— GET  Your  Shore 

The  33,798  Tri-City  industry  employment  as  of  July  1st  is 
an  increase  of  39*%  over  a  year  ago. 

TELL  Your  Story — GET  Your  Shore 


A 


DISPATCH 


ROCK  ISLAND 
ARGUS 


Complete  Index  of  Circulation  Analyses 
on  Inside  Back  Cover 


74— CAST  NORTH  CENTRAL-ILLINOIS 


EDITOR  &  PUBLISHER 


IN  PEORIA 
The  Journal-Transcript 
Hos  Grown  In  Five  Years 

“FIBST  IN  NEWS  AND  PICTURES 
FOREMOST  IN  FEATURES” 

Associated  Press — ^Doy  and  Night  V^^e 
International  News  Service — Day  Wire 
United  Press — ^Night  Wire 

WIREPHOTOS 

Direct  to  tho  I-T  Editorial  rooms 
"Picturos  with  tho  Nows.** 

Over  One  Hundred  Features 

These  include  Gen.  Hugh  lohnson.  Westbrook  Pegler, 
Dorothy  Dix.  Emily  Post.  Josephine  Lowman.  Paul 
Motion.  Dr.  George  W.  Crone.  Dr.  William  Brady. 
Eleanor  RoosoTelt  Myrtle  Meyer  Eldred.  Henry  Mc> 
Lemore.  George  Matthew  Adams.  Grantland  Bice; 
comics.  Li'l  Abner.  Joe  Palooka.  Mutt  and  Jeff.  The 
Nebbs.  Buck  Rogers,  and  many  other  equolly  famous 
columnists  and  comic  artists. 

MAJOR  CLASSIFICATIONS 
J-T  LEAD  20.99% 

January  1  to  Jime  30.  1941 


Authority:  Media  Records 
NOTE.  Bold  face  type  indicates  Journal-Transcript  lead. 

Journal-Transcript  Stor 


Retail  Display  . 

...  3.173.950 

2,745,533 

General  Display . 

. . .  722,076 

526,933 

Automotive  Display  . 

. . .  301.059 

218,875 

Financial  Display  . 

. . .  99.549 

88,105 

TOTAL  DISPLAY  . 

...  4.296,633 

3,579,446 

Clossiiiecl  . 

...  1,059.471 

816,314 

Legal  . 

. . .  34,430 

51,182 

TOTAL  ADVERTISING  . . . 

...  5.390.534 

4,446,942 

OUTSTANDING  MERCHANDISING 

Advertisers  and  agencies  consider  the  Jour¬ 
nal-Transcript  Merchandising  Service  os  the 
best  in  Centred  Illinois.  Some  oi  the  stemdard 
forms  of  J-T  merchemdising  are  listed  below: 

Solicit  tie-up  odvertisements. 

Mail  letters  or  broadsides  to  the  trade. 

Distribute  small  coimter  or  display  cords 
to  dealers  who  will  use  them. 

Provide  general  statistics  on  the  local  mar- 
keL* 

Make  personal  calls  on  jobbers,  chain  store 
buyers,  department  stores  and  leading 
retailers. 

Assist  representatives  to  secure  initial  dis¬ 
tribution  oi  product. 

Carry  manufacturer's  message  to  the  trode 
through  retail  bulletin  “Co-operation." 

Complete  special  cross-section  surveys. 

Window  display  in  Journal-Transcript  build¬ 
ing,  in  heart  oi  loop. 

Arrange  for  limited  number  oi  window  dis¬ 
plays — material  to  be  shipped  direct  to 
dealer. 

Introduce  salesmen  to  key  buyers. 

Make  check-up  oi  sales  and  distribution 
of  products,  its  standing  in  the  market, 
etc. 

Furnish  dealer  route  lists. 


PEORIA.  ILL. 


B  Cinulation  Amlytit 

Paorla  B  B  B  B 

1M0  IMOOwallingUnIti  JoumsI-  Joumsl-  "akin 

Popula-  Oeeu-  Trsntcript  Tnnaeript  Star  Star  Tlmei 

Area  tkm  Total  pied  (D)  (Sun.)  (Eva.)  (Sun.)  (Eve.) 

Ptorie .  105.087  31,270  30,4*7  32,420*  29,776*  17,243*  16,471*  . 

Bartonvill* .  1,876  530  525  **  **  485  460  . 

Crevecueur .  3,535  1,047  1,006  »  «  820  830  . 

EaetProrie .  6,806  2,010  1,950  **  **  1,214  1,170  . 

Pekin .  19,407  5,698  5,575  4,034  3,631  2,553  2,508  3,195 

P^.HeiKhU  .  4,376  1,315  1,276  **  •*  1.065  1,019  . 

Bemainder  of  Metro¬ 
politan  District .  21,476  5,168  5,055  570  1,612  . 


Total  in  Metropolitan 

Distriet .  162,566  47,038  45,854  37,024  35,019  23,380  22,458  3.165 


t'ircuUtion  Outside  District .  24.318  24,125  12,521  16,808  3,712 

Total  DStribution .  61,342  56,144  35,901  39,266  6,907 


B— Publisher's  .Analysis  of  Circulation  as  of  June  30,  1941. 
♦  City  Zone. 

**  Included  in  City  Zone  Figures. 


17  YEARS  LEADERSHIP  IN  J-T 
CLASSIFIED  ADVERTISING 


J-T  Star  J-T  Lead 

1924 .  1,703.212  1.692,362  10,850 

1940 .  1,991.252  1.606.556  304,696 


The  Trend  Is  Always  UP 


"THE  NATION'S  BRIGHT  SPOT" 

PeoriArea 

OVER  60.000  CIRCULATION 

Peoria  (Ill.)  Journal-Transcript 

"The  WIREPHOTO  Newspaper" 


\“V 

htu^^iper 


CHAS.  H.  EDDY  CO.  NEW  YORK 


CHICAGO 


BOSTON 


for  august  23.  1941 


ILLINOIS— EAST  NORTH  CENTRAL— 75 


—In  SPRINGFIELD,  ILLINOIS 
you  get 

MUCH  MORE 


CIRCULATION 


in  the 

ILLINOIS  STATE  JOURNAL 


at  no  higher  rate! 


TOTAL  DAILY  NET  PAID  CIRCULATION: 


49,642 

Average  for  3  months  period  ending  June  30,  1941 
from  ABC  Interim  Statement 


SPRINGFIELD.  ILL. 


90% 


COVERAGE  OF 
THE  CITY  ZONE 


THE  SECOND  PAPER  ADDS  ONLY 
10%  ‘UNDUPLICATED  COVERAGE 
—AT  100%  ADDITIONAL  COSTl 


NET  PAID  CITY  CIRCULATION— 3  Mo.  Ave.  End.  June  30 

MORNING  .  14,254 

EVENING .  8,643 

COMBINED  DAILY .  22,897* 

SUNDAY  .  21,652 

*  There  is  NO  DUPLICATION  in  State  Journal  circulation, 
because  the  same  comics,  features  and  editorials  are  car* 
ried  throughout  the  day— only  the  news  is  changed! 


MORE  PAGES!  MORE  FEATURES! 

Superior  coverage  of  local  and  national  news  and  pictures. 
LEADS  IN  CLASSIFIED.  LOCAL  AND  NATIONAL  ACCOUNTS 


Circulation  Analycit 

1M0  1940  Dwollinj  Units  III.  Stats  III.  Stats  Itt.  Stats  III.  Stats 

*opula-  Oeeu-  Journal  Journal  Rsiistar  Rs.ictsr 

tion  Total  pisd  (D)  (Sun.)  (Evs.)  (Sur.) 
75,803  22,054  21,595  22,897*  21,852*  19,575*  17,415* 

629  170  162  . 


Arsa  tion  Total  pisd  (D)  (Sun.)  (Evs.)  (Sur.) 

^inufield .  75,803  22,054  21,595  22,897*  21,652*  19,575*  17,415* 

Grandview .  629  170  162  . 

Jerome .  424  126  122  . 

Southern  View .  433  119  117  . 

Remainder  of  Metropolitan  Dist..  12,504  3,422  3,353  .  157  IM 

Total  in  .Metropolitan  District....  89,484  25,891  25,349  22,897  21,652  19,732  1  7,573 

Circulation  Outside  District .  26,745  23,003  20,652  19,148 

Total  Distribution .  49,642  44,655  40,384  38,721 

B — Publisher’s  Analysis  of  Circulation  as  of  June  30,  1941 
*  City  Zone. 


llltatH  Inurnal 

ILLINOIS  OLDEST  AND  SPRINGFIELD'S  LARGEST  NEWSPAPER 


FIVE  EDITIONS  DAILY 


★★★★★ 


MORNING  &  EVENING  and  SUNDAY 


Represented  Nationally  By: 


WEST-HOLLIDAY  C0.,!N£ 


NEW  YORK  CHICAGO  ST,  LOUIS  DETROIT  CLEVELAND  SAN  FRANCISCO  LOS  ANGELES  PORTLAND  SEAHLE 


76— EAST  NORTH  CENTRAI^ILLINOIS— INDIANA 


EDITOR  &  PUBLISHER 


Almost  70,000,000  Persons 
live  in  140  Met  Districts 


(Contintied  from  page 


Dayton  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Decatur  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Denver  . 

In  central  city  . 

Outsi(fe  central  city  . 

Per  cent  outside 

Des  Moines  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Detroit  . 

In  central  city  . 

Outside  centr^  city  . 

Per  cent  outside 

Duluth-Superior  . 

In  central  cities  .... 
Outside  central  cities 

Per  cent  outside 

Durham  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 


271,513 

77473 

75,519 

210,718 

60,966 

59,741 

60,795 

16,207 

15,778 

22.4 

21.0 

203 

65,764 

19,368 

19,011 

59,395 

17,566 

17301 

6,459 

1,802 

1,710 

9.8 

9.3 

9.0 

384,372 

119,164 

U4,002 

322,412 

101,154 

96,794 

61,960 

18,010 

17308 

16.1 

15.1 

154 

183,973 

55,106 

53362 

159,819 

48,292 

46,629 

24,154 

6,814 

6,633 

13J 

12.4 

123 

2,295,867 

618,018 

594,646 

1,623,452 

441,486 

425336 

672,415 

176,532 

169410 

29.3 

28.6 

28.4 

157,098 

44,914 

43,054 

136,201 

38,737 

37,468 

20,897 

6,177 

5386 

13.3 

13.8 

13.0 

69,683 

18,139 

17,530 

60,195 

15,829 

15379 

9,488 

2,310 

2,251 

13.6 

12.7 

12.8 

(Continued  on  page  78) 


INDIANAPOLIS.  IND. 


B 

B 

B 

A 

1940 

1940  Owdlina  IMtt 

Popula- 

Oce»* 

Nawa 

Star 

Star 

Tbnea 

Atm 

tlOfl 

Total 

piaO 

(Eva.) 

(M) 

iSun.) 

(Ev») 

luduuiapalis . . . 

390,97} 

116.641 

112,949 

99.509* 

60.75$* 

sojioi* 

69,0I4* 

Beech  Grorc . 

3,907 

I.OM 

1,0U 

707** 

522** 

735** 

71 7** 

Caatleton . 

23> 

66 

•4 

39** 

2$** 

46** 

Clermont . 

40* 

I2S 

194 

95** 

30** 

7S** 

96** 

Hi 

26 

23 

I6*» 

18^ 

21 

5 

5 

Lftwrencf . 

1,087 

347 

331 

202** 

96** 

150** 

149** 

128 

39 

38 

31** 

34** 

394 

166 

111 

^** 

99** 

Rocky  Rippie  . 

315 

131 

109 

60** 

70** 

19 

4 

4 

;V>uthport . 

549 

162 

160 

164** 

60** 

IIO** 

KB** 

■Speedway . 

2,325 

734 

694 

3$7** 

462** 

28 

H 

7 

Warren  Park . 

237 

72 

67 

54** 

60** 

119 

36 

31 

20** 

26** 

Woodruff  Place. . 

1,434 

532 

49$ 

2S0** 

385** 

30 

11 

11 

60 

20 

17 

Remainder  of  Metropolitan  Dist  . . 

56,923 

15,066 

14,517 

1,01$ 

7,017 

12,486 

558 

Total  In  Metropolitan  District . . . 

455,357 

1.35,210 

130,077 

101,737 

67,775 

98,487 

70,172 

('irculation  Outside  District 

65.754 

65,138 

77,167 

23.496 

Total  Distribution  .  . 

167.488 

132,913 

1 75.6.14 

93.66$ 

4— Editor  A  Publisher's  Analysis  of  Circulation  as  of  Dec.  31,  1940. 

B — Publi^er'ii  Analyioe  of  Circulitiuti  a,  of  jum-  30,  104 1. 
•  Pity  Zooc- 

**  InHudnl  in  ('ity  Zone  Fiiiinn. 


ROCKFORD.  ILL. 

1940 

Popult- 


Atm  tion 

Rockford .  $4,637 

Cherry  Valley .  683 

Remainder  of  MrtropoDtaa  Diit. .  20, OW 


B 


1940  Dwellif^  Units 
Dccu- 

Regltter- 

Rewblic 

Total 

pied 

(Eva.) 

25,107 

24,825 

20,055* 

181 

176 

77 

5,590 

5,423 

144 

Circulation  Anatyais 

B 

B 

B1  '( 

Combi  nad 

Star 

Daily 

Star  . 

(M) 

(MAE) 

(Sun.) 

12,784* 

32,839* 

16.010* 

118 

195 

115 

928 

1,072 

932 

Total  in  MetropolitaoOistnet.  ..  105,269  30,878  30,424  20,276  13,830  34,106  16.067 « 

Cueulntiao  Ojtiude  Diatiiet .  \452  18,744  24.106  18,0961 

Total  Dirtribution .  25,728  32,674  38J02  36,063 

B — PuUisher’a  Analyeie  of  Circulation  as  of  June  30,  IMI.  *  City  Zone.  ~ 


If  it  was  possible  for  you  to  go  into  any  Rockford 
factory,  you'd  soon  know  why  Rockford  ts  such  a 
topnotch  entry  on  any  sales  list. 

You  would  see  at  once  why  payrolls  and  jobs  are  at 
peak  levels,  why  retail  sales  set  new  highs,  why 
bank  deposits  arc  mounting.  You  would  know 
why  every  survey  of  business  conditions  today 
puts  Rockford  at  the  top  of  the  list. 

To  sell  this  fertile  Rockford  metropolitan  area, 
you  need  use  only  the  Rockford  newspapers 


Hegister'iUrpubUc  ' 

MORNING  STAR 

Serving  Northern  Illinois  cuicf  Southern  Wisconsin 


6ERMAN 


evaioviue 


4-Star  Market 
for  Advertisers 


PERRY 


Clearly  defined  and  isolated  for  effi¬ 
cient  ad.  testing.  172  miles  to  St.  Louis, 
186  miles  to  Indianapolis,  128  miles  to 
Louisville,  236  miles  to  Cincinnati. 


Unexcelled  information  on  actual 
sales  movement  of  food  products  in 
the  metropolitan  market.  Effect  of  all 
sales  promotion  carefully  audited. 


CImtatlon  Aiwlyti* 

BB  B  BAAAA 
Evun-  C«m>  Courltr  Han-  Com- 

1M0  1M0  Dwalling  Untta  Cou-  vBta  binaB  A  dannii.Ky.  Unad  Glaaner 

Papula-  Oacu-  riar  Praaa  OaHy  Praaa  Glaanar  Jaumal  Daily  Journal 

Arta  thm  Total  plod  (M)  (Eva.)  (M  A  E)  (Sun.)  (M)  (Eva.)  (MAC  (Sun.) 

Evwriile  City  Zone  121,907  3S,5<2  34,870  17,571*  22,M7*  40,238*  32,112* . 

EvHtville  Corporate 

CkyUmiU .  97,082  28,316  27,766  **  *•  *•  **  . 

Headcnon,  Kv .  13,160  3,957  3,870  488  880  1.368  1,866  897*  787*  1,684*  2,001* 

Eopainder  of  Metro- 

pelituDiftriet...  31,392  8,042  7,901  625  552  1,177  903  660  .  660  673 


Low  line  rote.  Optional  combination 
morning,  evening,  Sunday. 


Telal  in  Metropoli- 

tuiDutriot .  141,614  40,314  39,537  18,684  24,099  42,783 

Cinulation  OutiuM  Diatriet .  22,556  9,811  32,367 

Total  Dutribatioo .  41 J40  33,610  75,150 

A— Editor  A  PufaCiher'e  Aaalyu  of  (Srculation  aa  of  March  31, 1940. 
S— Pufaliaher'e  Aaalyeia  of  Chreulation  la  oLJnne  30, 1941. 
*atyZone.  ^ 

**  Included  in  City  Zone  Figurea. 


Complete  coverage  of  every  occupied 
dwelling  in  the  Evansville  Metropoli¬ 
tan  Market.  70%  coverage  of  all 
families  in  the  entire  city  and  subur¬ 
ban  area. 


Do  you  want  to  know  how  many  morning, 
evening  or  Sunday  papers  are  in  any  state 
or  section  of  the  United  States  or  Canada? 

Do  you  want  to  know  at  a  glance  the 
approximate  cost  of  using  all  the  news¬ 
papers  in  the  country  or  a  group  of  states 
or  a  state? 

These  questions  and  more  are  answered 
in  The  Ready  Reckoner,  one  of  the  fea¬ 
tures  of 


EvansvUle  should  be  a  MUST 


Nat.  Advertising  Department  Scripps-Howord  Newspapers 
230  Pork  Avenue,  New  York 

CHICAGO  DETROIT  PHILADELPHIA 

SAN  FRANCISCO  MEMPHIS 


EDITOR  &  PUBLISHER 
International  Year  Book 
It’s  included  in  All  Subscriptions. 
Domestic,  $4;  Canada,  $4.50;  Foreign,  $5. 


78— EAST  NORTH  CENTRAU-IN DIANA 


EDITOR  &  PUBLISHER 


I, 


$T.  Joseph. 


WASH. I  NOTON 


NEW  MAVEN 


Adams 


Wayne 


Almost  70,000,000  Persons 
Live  in  140  Met.  Districts 


FORT  WAYNE,  IND. 


ToUl  in  MetropoliUn  Dintriet .  134^85  38,009  37,133 

Cireulntion  OuUidc  Diatrict . 

Total  Diatribution . 

B — PuUiiher'i  Anaijnu  of  CireuUtion  a«  of  June  30,  1941. 

C— PuUiiher's  Analysia  of  Circulation,  April  1  to  June  30, 1941. 

•  City  Zone. 


27,882 

29,189 

57,051 


38,291 

30,325 

88,816 


krm 

Fort  Wayne . 

New  Haren . 

Remainder  of  Metropolitaa  Oiatriet. . . 


24,197 

33,549 

57,748 


1940  Dwalling  UnHt 
Ocau- 
Total  piad 

33,858  33.00) 

513  507 

3,728  3,825 


Circulation  Analyali 
BBC 


Joumnl- 

Journal* 

Nawt- 

Qniatta 

Qazatta 

Santlnal 

(M) 

(Sun.) 

(Eva.) 

21,740* 

25,204* 

32,716* 

455 

534 

902 

2,002 

2,144 

2,673 

(Continued  from  page  67) 
Population, 

Dwelling  Units,  1940 

Area 

1940 

Total 

Occupied 

El  Paso  . 

.  115,801 

30,305 

28191 

In  central  city  . 

.  96,810 

26,648 

24,832 

Outside  central  city  . 

.  18,991 

3,657 

3,459 

Per  emt  outside 

.  16.4 

12.1 

121 

Erie . 

.  134,039 

36,353 

35137 

In  central  city  . 

.  116,955 

31,474 

30,735 

Outside  central  city  . 

.  17,084 

4,879 

4,502 

Per  cent  outside 

.  12.7 

13.4 

121 

Evansville  . 

.  141,614 

40,314 

39137 

In  central  city  . 

.  97,062 

28A15 

27,766 

Outside  central  city  . 

.  44,552 

11,989 

-  11,771 

Per  cent  outside 

.  31,5 

29.8 

29.8 

Fall  River-New  Bedford  . 

.  272,648 

75,332 

72,184 

In  central  cities  . . . . 

.  225,769 

61,529 

60,057 

Outside  central  cities 

.  46,879 

13,803 

12,127 

Per  cent  outside 

.  17,2 

181 

161 

Flint  . 

.  188,554 

51117 

49,839 

In  central  city  . 

.  151,543 

41,739 

40,574 

Outside  central  city  . 

.  37,011 

9,578 

9165 

Per  cent  outside 

.  19.6 

18.7 

18.6 

Fort  Wayne  . 

.  134,385 

38,099 

37,135 

In  central  city  . 

.  118,410 

33,858 

33,003 

Outside  central  city  . 

.  15,975 

4141 

4,132 

Per  cent  outside 

.  11.9 

11.1 

11.1 

Fort  Worth  . 

.  207,677 

62,853 

59,638 

In  central  city  . 

.  177,662 

34,504 

51,625 

Outside  centi^  city 

.  30,015 

8.349 

8,013 

Per  cent  outside 

.  14.5 

131 

13.4 

Fresno  . 

.  97,504 

28142 

27,908 

In  central  city  . 

.  60,685 

18,039 

17,465 

Outside  central  city 

.  36,819 

10,803 

10,443 

Per  cent  outside 

.  37.8 

371 

37.4 

Galveston  . 

.  71,677 

20,743 

19113 

In  central  city  . 

.  60,862 

17183 

16,476 

Outside  central  dty 

.  10,815 

3160 

3,087 

L 

Per  cent  outside 

.  151 

(Continued  on  page  80) 

161 

15.6 

roRT  W^YNt•'ND 


R*pr«s«iit«d  by  AII«n-Klapp*Fraii«r  Co. 
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SOUTH  BEND.  IND. 


TERRE  HAUTE,  IND. 


1940 

1940  Dwelling  Units 

Circulation 

B 

Ana^t 

Papula- 

Oeeu- 

Trtbuno 

Tri^a 

Atm 

lion 

Total 

pisd 

(Evo.) 

(Sun.) 

South  Bold . 

_  101,268 

28,526 

27,895 

38,514 

36,767 

Mahaata . 

28,298 

8,099 

7,949 

m 

** 

Onola . 

498 

127 

127 

331 

333 

RiMiinMl . 

782 

228 

226 

275 

277 

Raaiader  of  Metropohtan  Diatriet . 

16,176 

3,986 

3,863 

3,543 

3,652 

Total  in  Metropolitan  Diatriet . 

_  147,022 

40,966 

4a060 

42,663 

4a92g 

Circulation  Outaide  Diatriet . 

33,700 

33,667 

Total  Diatribution . . 

76,363 

74,596 

.  B— I^biiiher'i  Analysis  of  (Hrcuistion,  as  of  Jun.  ^  1941. 

1  *  City  Zone. 

**  Induded  in  City  Zone  Fifures. 


SOUTH  BEND 

One  of  the  Notion's 
Preferred  Markets 

Defense  Goniraels  to  June  30  Total 

$236,342,263.00 

More  than  200  million  dollars  in  defense  contracts 
($17431 in  the  A.  B.  C.  city  area  of  South  Bend 
and  Mishawaka)  have  been  awarded  to  manufac* 
turers  in  the  South  Bend  trading  area.  Here  adver* 
tisers  have  a  REAL  opportunity  for  this  industrial 
boom  means  LARGER  payrolls  and  increased  pay¬ 
rolls  amplify  the  buying  power  of  the  families  in  the 
compact  South  Bend  market. 

Here,  too,  The  Tribune  has  unparalleled  influence. 

It  reaches  100  per  cent  of  the  families  in  South  Bend 
and  Mishawaka  and  more  than  70  per  cent  of  the 
families  in  the  important  cities  and  towns  in  this 
area.  Advertising  in  The  Tribune  will  bring  profit¬ 
able  sales  for  you  in  the  large  and  prosperous  South 
Bend  market — NOW. 

South  iSfiwl  (Sribum 

Owner  and  Operator  of  Radio  Station  WSBT 
78,646  Copies  Dally  7S,80S  Copies  Sunday 

Represented  by  Story,  Brooks  &  Finley,  Ine. 


Circulation  Analyst 


Araa 

Terre  Haute . 

Weet  Terre  ^ute . 

Remainder  of  Metropolitan 
trict . 


1940 

1940  Dwelling  Unitt 

Combinsd 

Tribuna 

Pepula- 

Occti* 

Star 

TrIbuna 

Daily 

A  Star 

rion 

Total 

piad 

(M) 

(Eve.) 

(MAE) 

(Sun.) 

62,693 

20,362 

19,655 

10,817* 

16,808* 

27,825* 

18,428 

3,729 

1,102 

1,083 

** 

** 

16,948 

4,879 

4,735 

1,749 

477 

2,226 

1375 

83,370 

26,343 

25,474 

12,566 

17,285 

29,851 

19,803 

14,208 

91302 

23,510 

11,418 

Total  in  Metropolitan  Diatriet.. . . 

CiroulatioD  Outaide  Diatriet 

Total  Diatribution . 

B — Publiaher'a  Analsraia  of  Circulation,  June  30.  IMl 
•  City  Zone.  **  Included  in  City  Zone  Fimiree. 


26,774  26,587  53,361  31,221 


The  Problem  of  SeUins  T^he 

Terre  Haute  Market 

Includes  Both  City  Zone  and  Tre<te  Area 


OITT  DISTKICT 
1940  POPULATION 

83,370 

star,  12,838; 

T  riSune,  17,0^. 

TRADING  ZONE 
1940  POPUIATION 

271,543 

Outaide  City  Diatriet: 
Star,  13,806; 
Tribune,  S,266. 


Daily  SSJSS  A.B.C.  Net  Paid. 
Sttnday  29,307  A.B.C.  Net  Paid. 


It  you  expect  to  do  an  adenuate  selling  job  in  this  active 
INDIANA-ILUNOIS  Market,  it  can  only  be  accomplished 
through  the  combined  use  of  Both  Terre  Haute  Papers. 


The  Tribune. Star 


TERRE  HAUTE  WAS  AMONG  THE  FIRST  TWENTY-FIVE 
CITIES  OF  THE  UNITED  STATES  IN  BUSINESS  ACTIVITY 
INCREASE,  ACCORDING  TO  AUTHENTIC  “WHERE’S  BUSI¬ 
NESS”  REPORT.  TERRE  HAUTE  WAS  A  PLUS  MARKET 
BEFORE  NATIONAL  DEFENSE:. .  .AND  REMAINS  A  PLUS 
MARKET  ALONG  WITH  THE  LEADING  MARKETS  OF  THE 
NATION. 


Complete  Market  Data  Will  Be  Furnished  By 

SMALL  -  BREWER  -  KENT,  Inc. 

New  York  —  Boston  —  Detroit  —  Chicago. 


i 


30— EAST  NORTH  CENTRAU-MICHIGAN 


EDITOR  &  PUBLISHER 


Almost  70,000,000  Persons 
Live  in  140  Met.  Districts 


Grand  Rapids  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

Greensboro  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 
Hamilton-Middletown  . . . 
In  central  cities  . . . . 
Outside  central  cities 
Per  cent  outside 


(Continued  from  page  78) 


209373 

61331 

59,233 

164,292 

49,186 

47,549 

45,581 

12,045 

11,684 

21.7 

19.7 

19.7 

73,055 

18,205 

17,735 

59,319 

14,988 

14,602 

13,736 

3317 

3,133 

183 

17.7 

17.7 

112,686 

31,091 

30,282 

81,812 

23,073 

22,506 

30,874 

8,018 

7,776 

27.4 

253 

25.7 

1  Harrisburg  . 

173,367 

47,801 

46,411 

In  central  city  . 

83,893 

24,470 

23,769 

Outside  central  city  . 

89,474 

23,331 

22,642 

Per  cent  outside  . 

51.6 

48.8 

48J 

Hartford-New  Britain  . 

502493 

132,975 

129,931 

In  central  cities  . 

234,952 

62,607 

61,640 

Outside  central  cities  . 

267,241 

70,368 

68,291 

Per  cent  outside  . 

53.2 

52.9 

52i 

Houston  . 

510,397 

149,449 

141,381 

In  central  city  . 

384,514 

1133S8 

107,511 

Outside  central  city  . 

125,883 

36,091 

33,869 

Per  cent  outside  . 

24.7 

24.1 

24j0 

Huntington,  W.  Va.-Ashland,  Ky . 

170,979 

44,806 

43.523 

In  central  cities  . 

108,373 

29,194 

28,391 

Outside  central  cities  . 

62,606 

15,612 

15,131 

Per  cent  outside  . 

36.6 

34.8 

341 

(Continued  on  page  83) 


OWj^ 


Market 


Not  one  is  more  than  two  and  one-half 
hours  away  for  the  most  conservative 
automobile  driver. 


IF  it  is  true  that  a  market  is  people  and 
not  a  place,  then  the  Detroit  market 
cannot  be  mapped  according  to  the 
rules  that  designate  Metropolitan  Districts. 
No  one  can  say  that  population  thins  out 
and  buying  ceases  at  a  given  point,  if,  a 
short  distance  beyond,  there  are  major  con¬ 
centrations  of  buying  power. 


Throughout  this  area  adjacent  to  the  A.B.C. 
City  Zone  the  Free  Press  gives  advertising 
distribution  to  approximately  one  out  of 
every  three  families  .  .  .  nearly  every  other 
family  on  Sunday. 


In  truth,  buying  power  is  not  static.  It 
flows  with  the  flow  of  traffic.  The  market 
area  of  Detroit  fans  out  to  many  places 
from  which  one  may  conveniently  come 
into  Detroit  to  buy. 


Detroit  PLUS  35  concentrations  of  buying 
power  make  a  mighty  market  of  more  than 
two  and  one-half  millions. 


l^e  Detroit  Market  consists  of  the  A.B.C. 
City  Zone  AND  35  other  important  concen¬ 
trations  of  population  (13  have  over 
10,000  and  one  has  more  than  150,000). 


The  Free  Press  is  its  ONLY  motning  news¬ 
paper  and  is  unequaled  for  evenness  of  dis¬ 
tribution,  extent  and  strength  of  influence 
throughout. 


46,411 

23,76» 

22,642 

48J 

129,931 

61,64(1 

68,29( 

52i 

141,381 

107,51t 

33,86S 

24i 

43.52S 

28,398 

15,131 

348 


ON  GUARD  FOR  OVER  A  CENTURY 

STORY,  BROOKS  &  FINLEY,  National  Representatives 
OFFICES; 

CHICAGO  •  PHILADELPHIA  •  CLEVELAND  •  LOS  ANGELES 


ATLANTA 


NEW  YORK 


82— EAST  NOtTH  CENTRAU-MICHIGAN 


Detroit,  America's  Most  Prosperous 
Market,  Is  Ail  Wrapped  Up  for 
You  — At  a  Bargain  Price! 


Detroit's  a  mighty  pretty  package  for  anyone  who  wonts  to 
sell  goods  today — there’s  not  another  market  package  like  if 
in  the  countryl  >-  '• 

Fat  industrial  payrolls  are  at  an  oll-time  high! 

Defense  contracts  already  signed  will  keep  300,000  men 
busy  for  a  solid  year!  Factory  employmttnt  is  near  the  highest 
figure  in  history! 

Banking,  building,  car  and  truck  deliveries,  and  most  other 
indices  point  to  new  record  peaks. 

The  Detroit  area  population  approaches  2,200,000! 

Which  means  big  money  to  spend  for  months  to  come— »an 
unsurpassed  opportunity  for  you  to  sell  goods  easily  and 
economically. 

Yes,  economically!  For  one  newspaper — The  Detroit  News — 
blankets  the  major  portion  of  this  ripe-for-the-picking  market. 
63.8°s  of  Detroit  city  zone  home  newspaper  families  take 
The  News  .  .  .  42.7®o  of  them  take  no  other  newspaper. 

You  can  cover  Delroit  with  The  News  alone  .  .  .  but  you 
can't  cover  Detroit  without  it. 

Net  Paid  Circulation  for  6  Months  Ending  March  31,  1941 

WEEKDAYS,  359,053;  SUNDAYS,  435,787 

larg»$t  A.B.C.  f  •<agnii*4  Horn*  0»liv*rtd  CiixulaHom  of  any  AmericM  Wnwipoptr 

The  Detroit  News 

THE  HOME  NEWSPAPER 

fVew  York:  I.  A.  Klein,  Inc.  Chicago:  J.  E.  LhIm 


EDITOR  &  published! 

DETROIT,  MICH.  (Cent.) 


Circulation  Analycit 

B  B  B  B  B 


1040 

1640  Dwellina  Unita 

Free 

Frss 

ueeu- 

Press 

Press 

Nswa 

Nswa 

Thaas 

Atm 

thin 

Total 

pisd 

(M) 

(Sun.) 

(Eva.) 

(Sun.) 

(Eva) 

1,623,452 

441,486 

425,536 

200,672* 

151,602* 

295,838* 

207,267* 

255,8(IOe 

AUen  Paric . 

3,487 

943 

026 

211 

636 

557 

3« 

6,406 

1,666 

1,635 

300 

486 

1300 

1398 

11,106 

3,060 

2,058 

1,054 

1,086 

1.818 

2304 

ni 

Bloomfield  Hills . 

1,284 

278 

263 

224 

201 

139 

187 

12 

3,108 

734 

726 

216 

320 

768 

769 

301 

Clawson . 

4.006 

1,061 

1,034 

303 

377 

834 

925 

3M 

Dearborn . 

63,584 

16,463 

16,051 

1,682 

2,010 

3,507 

3,690 

I.IN 

East  Detroit . 

8,584 

2.213 

2J75 

481 

854 

1,680 

1,761 

1.222 

Eoorae . 

13,306 

3311 

3,165 

415 

405 

883 

912 

Mil 

1,510 

440 

431 

561 

400 

230 

308 

104 

22,523 

6.001 

5,870 

Fraser . 

747 

201 

201 

81 

140 

378 

283 

211 

4,006 

1,042 

1,022 

246 

435 

632 

681 

441 

Groass  Pointe . 

6,170 

1,602 

1,532 

m 

«• 

Grosae  Points  Farms. . 

7J17 

1,744 

1,600 

Groaae  Points  Park. . . 

12,646 

3,354 

3,206 

Grasse  Points  Shores. . 

801 

100 

182 

Qroase  Pointe  Woods.. 

2305 

008 

701 

Huntramek . 

40,830 

11,654 

11,647 

** 

*4 

** 

** 

m 

HiRhland  Park . 

50,810 

14,600 

14,222 

m 

** 

Huntinyton  Woods.. . . 

1,705 

403 

467 

Inkster . 

7,044 

1,743 

1,720 

42 

60 

721 

745 

m 

T  Anpjil»s« 

139 

63 

33 

Lincoln  Park . 

15,236 

3,006 

3,841 

** 

Ml 

m 

m 

4,764 

1345 

1,214 

158 

148 

697 

767 

614 

Mount  Clemens . 

14380 

4,050 

3374 

1,668 

1387 

1,437 

2,115 

1.214 

NorthviUe . 

3332 

663 

845 

510 

555 

781 

806 

3N 

Oak  Park . 

1,160 

314 

310 

41 

46 

204 

163 

U 

Orchard  Lake . 

205 

ISO 

70 

40 

68 

13 

40 

21 

3,301 

010 

002 

200 

214 

750 

653 

IN 

5,360 

1345 

1,502 

681 

757 

1,053 

1,078 

W 

Pontiac . 

66,626 

17,603 

17336 

5,262 

6381 

1,486 

5480 

4.214 

17,008 

4,221 

4,171 

** 

m 

m 

e  9* 

804 

107 

105 

30 

44 

t 

t 

41 

3,760 

1,117 

1,075 

634 

1370 

397 

701 

142 

0,023 

2348 

2,205 

277 

486 

1,433 

1,504 

514 

Royal  Oak . 

25,087 

6,723 

6,613 

2,210 

2,436' 

4337 

4,607 

1,922 

10,405 

2375 

2,786 

308 

207 

1,988 

2310 

1,191 

Sylvan  Lake . 

1,041 

346 

300 

62 

no 

36 

112 

K 

Trenton . 

5,284 

1,301 

1338 

271 

420 

658 

666 

417 

Utica . 

1,022 

301 

280 

100 

239 

198 

180 

lU 

582 

164 

160 

206 

210 

133 

120 

M 

4,223 

1,153 

1,122 

795 

848 

713 

768 

642 

Wyrandotte . 

30,618 

7,841 

7,640 

1338 

1,892 

3,737 

3,656 

3.462 

politan  District . 

166,285 

43,626 

30,557 

2,047 

2,890 

19311 

21,392 

11.5H 

2.29.S.867 

618.018 

504,646 

224,043 

180,601 

347,883 

358,612 

290,624 

88,754 

143,044 

33,567 

101,768 

57,934 

TotAi  Dintrihution . 

312,707 

3*3,736 

381,460 

460,380 

348,664 

Circulation  Analysis 

B 

A 

A 

C 

0 

Mount 

Mount 

Royal 

1 

1040 

1040  OwsHina  Units 

Clemsnt 

Clement 

Pontiac 

Oak 

Popula- 

Oceu- 

Thnst 

Leader 

Monitor 

Pratt 

Tribam 

Area 

tion 

Total 

pied 

(Sun.) 

(Eve.l 

tEve.) 

(Eva) 

(Evsl) 

Detroit . 

1,623,452 

441,486 

425,536 

247,750* 

71 

.Ulen  Park . 

3,487 

043 

626 

404 

6.406 

1,666 

1,636 

1311 

Birmineham . 

11,916 

3,050 

2,958 

1,177 

871 

Bloomfield  Hills . 

1,281 

278 

263 

104 

409 

3,198 

734 

726 

467 

Clawson . 

4306 

1,061 

1,034 

760 

O."! 

57> 

Dearborn . 

63,584 

16,463 

16,051 

1,734 

East  Detroit . 

8384 

2313 

2,175 

1,010 

VAXsnt . 

13,209 

3311 

3,165 

1,590 

1,510 

440 

431 

163 

251 

22,523 

6,001 

5,879 

2,123 

Fraser . 

747 

201 

201 

296 

4,096 

1.042 

1,022 

521 

Groene  Fointe . 

61179 

1,602 

1,532 

Grasse  Pointe  Farms. . 

7,217 

1,744 

1,690 

Grasse  Pointe  Park . . . 

12;646 

3,354 

3,206 

Groaae  Pointe  Shores. . 

801 

100 

182 

Grasse  Pointe  Woods. . 

2,805 

908 

791 

Hamtramek . 

49,839 

11,654 

11,547 

** 

Hicbland  Park . 

50.810 

14,690 

14,222 

HuntangtoA  Woods.. . . 

1,705 

493 

467 

*• 

7,044 

1,743 

1,720 

674 

139 

53 

35 

2,906 

3*841 

4,764 

1,245 

1,214 

435 

Mount  Clemens . 

14,389 

4,050 

3,874 

2333 

7,205 

7324 

NorthviUe . 

3,032 

863 

845 

488 

51 

Oak  Park . 

1,169 

314 

310 

53 

157 

Orchard  Lake . 

295 

150 

70 

102 

71** 

Pteaaant  Ridiie . 

3301 

919 

902 

161 

368 

5,360 

1345 

1,502 

865 

Pontiac . 

66,626 

17,603 

17,236 

9,839 

19,938* 

17,008 

4321 

4.171 

♦♦ 

804 

197 

195 

47 

3,759 

1,117 

1,075 

456 

1311 

9323 

2348 

2,206 

840 

Royal  Oak . 

35,087 

6,723 

6,613 

2,346 

238 

5.817* 

St.  (4air  Shores. . 

10,405 

2,975 

2,785 

1,404 

Sylvan  Lake . 

1,041 

346 

300 

95 

301** 

Trenton  . 

5,284 

1391 

1338 

567 

Utiea. . 

1,022 

301 

289 

285 

144 

582 

164 

159 

97 

4,223 

1,153 

1,122 

820 

Wyandotte . 

30,618 

7341 

7,649 

4,243 

politan  Distrist . 

166,285 

43326 

39,657 

14,642 

4,166 

2,498 

TotM  of  Mstropolitaa 

2395,867 

818,018 

104,646 

297,577 

7,206 

7,524 

27315 

13,841 

CirculatioQ  Ootaidc  District . 

198,108 

7,564 

172 

Total  Distnbution . 

495,886 

7,205 

7,624 

55,079 

13,021 

A— Editor  It  Publisher'!  Analytis  of  Circulation  u  of  March  31,  IMl. 
B — TublUMr’a  AFalysia  of  Ctroulatioa  as  of  Mann  31, 104 1. 

C — Publidiar's  AnaljrM  of  CiraulatioB  as  of  Jaauarr  3, 1041. 

D — Fubliabsr's  Analy^s  of  CireulatiaB  as  of  June  30, 1041. 

It  Rivsrnew  fituras  iaaludsd  ia  Wyandotte. 

•  City  Zona. 

•*  Included  in  (hty  Zone  Fifurea. 


PONTIAC  METROPOLITAN  DISTRICT 

—in  the  HEART  of  Mich.,  Defense  Spending 


Almost  70,000,000  Persons 
live  in  140  Met.  Districts 

(Ccmtinued  from  page  80) 


Population, 

1940 

455,357 

386,972 

68,385 

15.0 

88,003 

62A07 

25,896 

29.4 

195,619 

151,781 

66,668 

85413 

56.1 

77413 

54,097 

23,116 

29.9 


Dwelling  Units,  1940 
Total  Occupied 

135410  130,077 

116,641  112449 

18,569  17,828 

13.7  13.7 

22,709  22,319 

16,493  16490 

6416  6,029 

27.4  27.0 

52,982  51403 

36,314  35,734 

16,470  16,302 

19,844  19,432 

54.6  54.4 

21,854  21,116 

15,433  14,866 

6,421  6,250 

29.4  29.6 


Area 

Indianapolis  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  .... 

Jackson,  Mississippi  . 

In  central  city  . 

Outside  central  city . 

Per  cent  outside  .... 

Jacksonville  . 

Johnstovm  . 

In  central  city  . 

Outside  centi^  city  .... 
Per  cent  outside  .... 

Kalamazoo  . 

In  central  City  . 

Outside  central  city  . 

Per  cent  outside  .... 

Kansas  City,  Missouri — 

Kansas  City,  Kansas 

In  central  city . 

Outside  central  cities 
Per  cent  outside  .... 

Knoxville  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  .... 

Lancaster  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  .... 

Lansing  . 

In  central  city . 

Outside  central  city  . 

Per  cent  outside  .... 


MOUNT  MORRIS 

i-J  CITY 


A\ount 

A\ORPI5 


202,267 

15,433 

33,767 

16.7 

39,160 

29,589 

9471 

24.4 
36,250 
17,338 
18,912 

52.2 

32,560 

23,274 

9486 

28.5 


188,813 

14,866 

32,524 

17.2 

37,984 

28,618 

9476 

24.5 

35,341 

16,958 

18,383 

52.0 

31433 

22,483 

8,750 

28.0 


634,093 
54,097 
113,457 
17.9 
151,829 
111,580 
40,249 

26.5 
132,027 

61,345 
70,682 

53.5 
110,356 

78,753 
31,603 

28.6 

(Continued  on  page  84) 


Burton 


CIrtulation  Analysis 

1940  Dwelling  Units  A  A 

Oceu-  Journal  Journal 

Total  pied  (Eve;)  (Sun.) 

41.739  40,574  42,827*  41,720* 

587  568  761**  759** 

8,991  8,697  1,652  1,652 


1940 

Popula¬ 

tion 

151,643 

2,237 

34,774 


Area 

Flint . 

Mount  Morris . 

Remainder  of  Metropolitan  District. 


Total  in  Metropolitan  District .  188,554  51,317  49,839  44,479  43473 

Circulation  Outside  District .  11,553  11,687 

Total  Distribution . . .  56,032  55,039 

.4 — Editor  &  Publisher’s  .Analysis  of  Circulation  as  of  Sept.  30,  1940. 

♦  City  Zone. 


Included  in  City  Zone  Figures. 


FLINT  IS  ONE  OF 
AMERICA’S  MAJOR 
DEFENSE  MARKETS 


87%  HOME  COVER¬ 
AGE  BY  THE  DAILY  PRESSl 


Flint  employment,  payrolls  and  general  business  volume 
have  passed  1929.  General  Motors  plants  are  working  day 
and  night  on  defense  contracts. 


7  OUT  OF  10”^ 

Press  Families  of  140,000 
People  Take  NO  OTHER 
Daily  Newspaperl 


'DETROIT 


Buick  is  one  of  America’s  primary  defense  producers. 
All  the  motors  for  Chevrolet  army  trucks  are  being  made  in 
Flint.  A  C  Spark  Plug  is  working  on  defense  orders  totalling 
thVrty-two  million  dollars.  ,  I 


Over  $181,469,000  in  defense  orders, 
peak  industrial  employment,  payrolls 
double  two  years  ago — that’s  Pontiac, 
Michigan’s  largest  per  capita  defense 


INDUSTRIAL 

PAYROLLS 

$13,703,868 

First  7  Months  1939 


Here  is  an  advertising  opportunity  of  major  import^ince 
quickly  available  through  the  Flint  Journal.  / 


order  center.  And,  in  this  impiort- 
ant  trading  area  with  its  thousands  of 
highly  paid  defense  workers  goes  the 
PONTIAC  DAILY  PRESS,  into  over 
35,000  homes,  7  out  of  10  taking  no 
other  daily  newspaper.  Get  this 
thorough  PRESS  coverage  and  tap  the 
FULL  sales  possibilities  in  this  large 
Pontiac  metropolitan  market. 

PONTIAC  IS  PRODUCING  AND  SPENDING!  START  SCHEDULES  NOW  IN 


Fir»t  7  Months  1940 


For  further  factt,  call  1.  A.  Klein, 
30  E.  42nd  Street,  New  York,  or 
John  E.  Lutz,  433  N.  Michigan 
Avenue,  Chicago. 


First  7  Months  1941 


The  Pontiac  Daily  Press 

PONTIAC,  MICHIGAN 


FLINT  JOFRNAL 


84r-EAST  NORTH  CENTRAL— MICHIGAN 


EDITOR  &  PUBLISHER 


Almost  70,000.000  Persons 

Live  in  140  Met.  Districts 

(Continued  from  page  83) 

Population, 

Dwelling  Units,  1940 

Area 

1940 

Totel 

Occupied 

Lincoln  . 

.  88,191 

27,011 

25,656 

In  central  city  . 

.  81,984 

25,991 

24,671 

Outside  central  city  . . 

.  6,207 

1,020 

985 

Per  cent  outside  . 

.  7.0 

3.8 

3.8 

Little  Rock  . 

.  126,724 

35,700 

34,691 

In  central  city  . 

.  88,039 

25,493 

24,673 

Outside  central  city  . . 

.  38,685 

10,207 

10,018 

Per  cent  outside  . 

.  30.5 

28.6 

28.9 

Los  Angeles  . 

.  2,904,596 

1,000382 

931,229 

In  central  city  . 

.  1,504,277 

529,413 

493,129 

Outside  central  city  . . 

.  1,400,319 

470,869 

438,100 

Per  cent  outside  . 

.  48.2 

47.1 

47.0 

Louisville  . 

.  434,408 

126,026 

120,299 

In  central  city  . 

.  319,077 

94300 

89,961 

Outside  central  city  . . 

.  115,331 

31,826 

30,338 

Per  cent  outside  . 

.  26.5 

2Sl3 

253 

Lowell-Lawrence-Haverhil 

.  334,909 

92,177 

86,583 

In  central  cities  . 

.  232,464 

62,212 

60,118 

Outside  central  cities 

.  102,505 

29,965 

26,465 

Per  cent  outside  . 

.  30.6 

32.5 

30.6 

'Macon  . . 

.  74JS30 

21,537 

21,021 

In  central  city  . 

.  57,865 

17,069 

16,678 

Outside  central  city  . . 

.  16,965 

4,468 

4,343 

Per  cent  outside  . 

.  22.7 

20.7 

20.7 

Madison  . 

.  78349 

23,039 

22,084 

In  central  city  . 

.  67,447 

19,967 

19316 

Outside  central  city  . . 

.  10,902 

3,072 

2,868 

Per  cent  outside  . 

.  13.9 

13.3 

13.0 

Manchester  . 

.  81,932 

23,488 

22,055 

In  central  city  . 

.  77,685 

22,206 

21,043 

Outside  central  city  . . 

.  4347 

1,282 

1,012 

Per  cent  outside  . 

.  5.2 

53 

4.6 

Memphis . 

.  332,477 

93,917 

91,401 

In  central  city  . 

.  292,942 

83,340 

81,162 

Outside*  central  city  . . 

.  39,535 

10,577 

10,239 

Per  cent  outside  . 

.  11.9 

11.3 

11.2 

Miami  . 

.  250,537 

85,176 

70,960 

In  central  city  . 

.  172,172 

55,252 

48,438 

Outside  central  city  . . 

.  78,365 

29,924 

22,522 

Per  cent  outside  . 

.  31.3 

35.1 

31.7 

(Continued  on  page  90) 

LANSING,  MICH. 

km 

I  aoiiiif . 

East  lniim . 

Rfmaiixiar  of  Motropolitao  Diatiict. . 

Total  ia  Metropolitao  Diothct . 

Circnlatioa  Ootaidt  Distriet. 
Total  Distribution . 


Circulation  Analjrtit 

1940 

1940  OwollifM  Unitt 

State 

State 

Papuli- 

Oeeu- 

Journal 

Journal 

Hon 

Total 

plod 

^Evo.) 

iSun.) 

78,753 

23.274 

22.483 

29,325* 

29.788* 

5,839 

1,910 

1.734 

** 

25.784 

7,378 

7.018 

1,815 

1,803 

110,368 

32.580 

31,233 

31,140 

28.571 

18.818 

18.388 

47,958 

44.957 

B — Publitbor'a  Analjriis  of  Circulation  as  of  Junr  30.  IMI. 
•  rity  Zone. 

**  lae'uded  in  City  Zoos  Figiim. 


GRAND  RAPIDS,  MICH. 


Cimiiation  Analysit 

1M0  1M0  Dwallin,  Unht  A  A  B 

Papula-  Ooeu-  HaraM  HsraM  Prats 

Area  lion  Total  plod  (M)  (Sun.)  (Eva.) 

Grand  Rapids .  1M.»2  49,186  4  7,549  21,468*  26,816*  55,284* 

East  Grand  Rapids .  4,899  1,363  1,298  *•  **  ** 

GrandviUe .  1.566  428  427  226  334  731  , 

Remainder  of  Metropolitan  Distriet...  39,116  10,254  9,959  171  309  1,118 

ToUl  in  Metropolitan  District .  209,873  61,231  59,233  21,865  27,459  57,133 

Circulation  Outside  Distriet .  28,0(n  10,745  38,184  b 

Total  Distribution .  49,867  38.204  95.317  * 


K — Editor  t  Publisher's  Analysis  of  Circulation  as  of  March  31,  1941. 
B — Publisher's  .Analysis  of  Circulation  as  of  Marsh  31.  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 


I 


GRA]\D  RAPIDS 
EMPLOYMEIST 

63% 


Grand  Rapids,  second  largest  market  in  Michigan, 
shows  an  employment  increase  of  63%  over  last  year. 
Retail  sales  are  up  21%  and  still  climbing  rapidly. 
Furniture  Market  sales  this  year  were  the  highest  for 
many  years. 

Alert  advertisers  are  promoting  this  active  market 
with  adequate  newspaper  schedules  in  the  Grand  Rapids 
Press. 

For  further  facU.  call  1.  A.  Klein. 

50  E.  42nd  Street.  New  York,  or 
John  E.  Lutz,  435  N.  Michigan 
Avenue,  Chicago. 

I  Grand  Rapids  Press 


iSSSSSSS^itSSSSSSaSSSSlii  I 


!SS«S*iSiSiSSSSSSSStStS8'SSS*S*S!SSSStSMStSSSSS*«aMatSt*«SSiSSSSSMSt:s:»tSMiSSSM«SiSMMiMiii; 

■■•••••iSS********************* . 
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KALAMAZOO.  MICH 


Comstock 


^oqinauj  Co. 
ZILvC'AUKEE 


CARROLLTON 


Buena 

VISTA 


Circulation  Analytic 


SACINAWi 


1940  Dwelling  Units 
Occu- 
Total  pled 
15,433  14,866 

347  323 

280  275 

5,794  5,652 


1940 

Popula¬ 

tion 

54,097 

1,040 

934 

21,142 


Gazette  Gazette 

(Eve.)  (Sun.) 

19,997»  19.338’ 

288  320 


Area 

Ktltmtiuu . 

Gtlesburg . 

Parchment . 

Remainder  of  Metropolitan  District 


Total  in  Metropolitan  District .  77,2K 

Circulation  Outside  District . . 

Total  Distribution . 

B— Publisher’s  .Lnalysia  of  Circulation  as  of  June  30,  1941, 
•  City  Zone. 


SAGINAW— BAY  CITY.  MICH 


Circulation  Analysis 

BAA 
Saginaw  Bay  City 

Mews  News  Times  Times 

(Eva)  (Sun.)  (Eva)  (Sun.) 

22,199*  22,082*  . 

.  13,544*  13,454* 


1940 

Popula¬ 

tion 

82,794 

47,956 

2,390 

20,248 


1940 

Dwelling  Units 
Total  Occupied 
23,118  22,401 

13,126  12,793 

633  627 

5,738  5,141 


Area 

Saginaw . 

Bay  City . 

Essexville . 

Remainder  of  Metropolitan  Dist 


Complete  Index  of  Circulation 
Analyses  on  Inside  Back  Cover 


Total  in  Metropolitan  District.  .  153,388  42,615  40,962  24,653  24,541  14,529  14,439 

Circulation  Outside  District  .  7,795  7,799  11,949  11,693 

Total  Distribution . 

.4.— Editor  i,  Publiaher’s  .Vnalysis  of  Circulation  as  of  Sept.  30,  1940.  B — Publisher’s  Vnalysis  of  Circulation  as 
of  June  30.  1941.  *  City  Zone.  **  Included  in  City  Zone  Figures. _ 


GOOD  NEWS 
FROM  SAGINAW 
AND  BAY  CITY 


MONEY  I^ 
IN  KALAM 


Kalamazoo  savings  deposits  are  larger  than  ever 
before,  reflecting  record-breaking  employment  and 
payroll  increases. 


There’s  plenty  of  good  news  for  newspaper  adver¬ 
tisers  in  Saginaw  and  Bay  City. 

With  thirty-six  million  dollars  in  defense  contracts, 
Saginaw  now  has  a  million-dollar-a-week  payroll. 

Bay  City  has  defense  contracts  totalling  oveC 
twenty-five  million,  with  a  historical  high  in  indus¬ 
trial  employment. 

Both  of  these  important  markets  are  Booth  news¬ 
paper  towns. 


Annual  per  capita  retail  expenditures  of  $665 
already  almost  double  the  national  average  .  .  . 
showing  a  further  substantial  increase  this  year. 


Alert  advertisers  are  supporting  their  dealers  in 
this  active,  prosperous  market,  with  adequate  news¬ 
paper  schedules  in  the  Kalamazoo  Gazette. 


For  further  factt,  call  1.  A.  Klein, 
50  E.  42nd  Street,  New  York,  or 
John  E.  Lutz,  433  N.  Michigan 
■Avenue,  Chicago. 


For  further  factt,  call  I.  A.  Klein, 
50  E.  42nd  Street,  New  York,  or 
John  E.  Lutz,  435  N.  Michigan 
Avenue,  Chicago. 


IN  SAGINAW  I'TS  THE  NEWS 
IN  BAY  CITY  TT^  THE  TIMES 


Kalaiiiaztio  Gazette 


86— lAST  NORTH  CENTRAU-«HIO 


EDITOR  &  PUBLISHER 


AKRON,  OHIO 


1M0 

POpMlt- 

Am  thMi 

AkfOB .  244,791 

BtfUrton . 24.028 

Bndy  Lake .  106 

Cajalwca  Falli .  20,546 

Knt .  8,681 

l^kenore. . .  1,832 

Motadote .  1,616 

MnaroeFaUi .  511 

SaTtnna .  8,538 

filTtr  Lake .  642 

Tallmadge .  3,452 

Vadaaortb .  6,495 

Semaindrr  of  Metropolitan  Diitriit . . .  28,607 


Cifculatfon  Analyaie 


D 

D 

E 

Akron 

1940  DwsHini  Units 

Beacon 

Beacon 

Ravenna 

Occu- 

Journal 

Journal 

Reeard 

Total 

pisd 

(Eva.) 

(Sun.) 

(Eva.) 

67,884 

66,486 

90,233* 

71,256* 

6,423 

6402 

5,606** 

4,434** 

117 

65 

122 

87 

347* 

5.863 

5,751 

5,933** 

4,999** 

* 

2,530 

2,493 

2,608 

2,060 

544** 

507 

482 

566** 

521** 

435 

421 

610** 

489** 

142 

135 

107** 

79** 

2.407 

2480 

1,990 

1,584 

4.186* 

183 

178 

806** 

690** 

833 

824 

977** 

818** 

1,908 

1,876 

2.133 

1,497 

7,812 

7,528 

420 

486 

622 

Total  in  MetropoUUn  District .  349,705  97,044  94,911  97,606 

Circulation  Outside  District .  10,959 

Total  Distribi'tion .  108,465 

D— Editor  k  Publisher's  Analysis  of  Circulation  ss  of  March  31,  1941. 

K — PuUi^er's  Analysis  <d  Circulation  as  of  June  30,  1941. 

•  City  ^ne. 

**  Included  in  City  Zone  Figures. 


76,968 

11,347 

88,315 


4,807 

2,725 

7,532 


COMPLETE 
OVERAGE 


at  ONE  LOW  COST 

.  .  .  and  what  a  rich,  free-spending  Market  this  is  to  cover. 

Check  Akron's  business  figures  listed  on  the  right  .  .  . 
consider  that  $550,000,000.00  in  defense  orders  have  since 
been  awarded  to  this  prosperous  industrial  area,  then  you 
will  realize  that  Akron  Retail  business  is  headed  for  a 
new  high. 

_ _ - _ __r 


IF  YOU  WANT  QUICK  RESPONSE  TO  YOUR  SALES 
MESSAGES  YOU  WILL  PLACE  AKRON  AND  THE 
BEACON  JOURNAL  AT  THE  TOP  OF  YOUR  LIST.. 


RETAIL  TRADE 

in  the 

AKRON  MARKET 

1939  U.  S.  DEPARTMENT  OF 
COMMERCE  FIGURES 

Food  Group . $43,296,000 

Gen'l  Stores,  with  food .  650,000 

Gen'l  Mdse.  Group .  26,944,000 

Apparel  Group .  8,845,000 

Furniture,  Household .  6,263,000 

Automotive  Group .  24,332,000 

Filling  Stations .  13,373,000 

Lumber,  Bldg.  Hdwe .  10,343,000 

Eating  &  Drinking  Places .  13,359,000 

Drug  Stores .  5,633,000 

Other  Stores .  1 7,68 1 ,000 

TOTAL  RETAIL  SALES 

5170,719,000.2“ 

►  ►  •  a 


COMPARISON  OF  AKRON 
BUSINESS  FIRST  6  MONTHS 
1939,  1940,  1941 


%  Increase 
6  Months 
1940  Over 
1939 


%  Increase 
6  Months 
1941  Over 
1940 


New  Pass.  Car  Re9istrations . 

UP 

41.6% 

UP 

58.7% 

New  Truck  Registrations . 

UP 

15.4% 

UP 

50.7% 

Bank  Debits  . 

UP 

11.7% 

UP 

29.2% 

Bldg.  Permits  Residential 

Number  . 

UP 

21.9% 

UP 

179.4% 

Value  . . 

UP 

.4% 

UP 

117.2% 

Non  Residential 

Number  . 

.UP 

3.2% 

UP 

38.6% 

Value  . 

.UP 

133.1% 

UP 

280.5% 

Dept.  Store  Sales  . 

.UP 

6.6% 

UP 

26.0% 

Industrial  Power  Consumption 

UP 

12.9% 

UP 

38.0% 

Long  Distance  Calls . 

.UP 

2.1% 

UP 

28.4% 

Newspaper  Adv.  Lineage... 

UP 

5.3% 

UP 

9.1% 

Postal  Receipts . 

..UP 

’  0. 

UP 

4.5% 

Railroad  Carloadings 

Inbound  . 

.UP 

17.3% 

UP 

15.6% 

Outbound . 

UP 

3.9% 

UP 

28.3% 

Sales  Tax  Collections . 

.UP 

8.5% 

UP 

29.6% 

AKRON  BEACON 


Represented  by:  STORY,  BROOKS 


JOURNAL 

&  FINLEY 


NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  CLEVELAND  •  LOS  ANGELES  •  ATLANTA 


fOR  AUGUST  2  3.  1  9  4  1 


OHIO*— EAST  NORTH  CINTRAU-S? 


Lr'AVILLE 


LEXINGTON 


ALHANCl 


NORTH 


#  CANTON  n|/w\|5hh_lEN 

PLAIN 


WAi^HINGTON 


LOUI$VIUE 


MEYERS 

LAKEI\ 


PERRY 


TU$CARAWA$ 


CANTON.  OHIO 


1  Clreulatk)ii  Afwly.it 

'  B  B  A  C 

Cwiton  MMtillon 

1940  1940  Dwdling  Unht  Repoti-  Repoti-  Alliance  Inde- 

’opula-  Occu>  to(y  toiy  Review  pendent 

tion  Total  pied  (Eve.)  (Sun.)  lEve.)  (Eve.) 


Popula-  Occu>  toty  toiy  Review  pendent 

Area  Don  Total  pied  (Eve.)  (Sun.)  lEve.)  (Eve.) 

. .  108,401  20,949  29,485  35, 689*  34,003»  35  38 

.  22,405  6,676  6,484  786  1,983  6,761*  . 

i^TiUe .  209  59  58  9  43  75  . 

SSriUe .  3,379  887  881  **  ••  . 

yilinr. .  26,644  7,477  7,320  1,653  3,769  .  7,275* 

umn  Lake .  255  82  82  **  **  . 

ChCMiton . .  2,988  831  817  **  »*  . 

inainderofMetropoUtaoDUt..  36,171  8,368  8,175  467  635  1,177  267 

tv^MetropoUUn  Dietrict....  200,352  54,329  53,302  38,604  40,433  8,048  7,580 

Circulation  Outeide  DUtrict .  10,785  11,628  3,106  2,237 

Total  Dietribution .  49,389  52,06  1,154  9,817 

A— Editor  A  Publiaher's  Analysis  of  Circulatior  as  of  June  30,  1941.  |B— Publishpr's  tn'ilysia  of  Circulation  a 
d  June  30, 1941.  C — Editor  A  Publisher's  .Analysis  of  Circulation  as  of  Dec.  31,  194'i.  City  Zone. 

•*  loeluded  in  City  Zone  Figures. 


Canton  —  Currently  rated 
l>y  Forbes  Magazine  1‘2 
eoiiiiecutive  times  as  a 
"Sales  High  Spot”  —  A 
reeord  of  business  activity 
surpas-sed  by  only  one  city 
in  .\merica  (Detroit) . 

.  .  .  Canton  U  Ohio’s  bus¬ 
iest  major  market 

Industrial  employment  is 
rP  31 7o  over  1940. 

Retail  sales  are  UP  39.5% 
over  last  year. 


of  ALL 
FAMILIES 


CANTON'S 

200,352 

U.  S.  Metropolitan  District 
READ  The  REPOSITORY 


of  ALL 
FAMILIES 


CANTON'S 

130,979 

A.  B.  C.  City  Zone 
READ  The  REPOSITORY 


Canton 

(ABC  City  Zone) 

Alliance 

Massillon 

Remainder  of 
Met.  District 

Total  Met.  District 


1940 

1940  DWELLING  l^NITS 

REPOSITORY  CIRClIL.\TION  .  | 

POPULATION 

Total 

Occupied 

j  Evening 

Sunday 

130,979  1 

36,192 

35,631 

35,689 

34,003 

22,405 

6,676  ' 

6,48^ 

1  786 

1,983 

26,644 

7,477 

7,32( 

)  1 ,653 

3,769 

20,324 

3,984 

4,86j 

r  1  476 

i 

678 

200,352 

54,329 

53,302 

38,604 

40,433 

Circulation  Outside  District 


(June  Average  t  i.  I  r**  I  j.* 
Net  Paid)  Total  Circulation 


THE  CANTON  REPOSITORY 

A  Brush-Moore  Newspaper 

Represented  Nationally  By 

STORY.  BROOKS  &  FINLEY 


NEW  YOltK  PHILADELPHIA 

LOS  ANGELES 


CHICAGO  CLEVELAND 

ATLANTA 


'da^AST  NORTH  CEHTRAL— OHIO 


CINCINNATI.  OHIO 


EDITOR  &  PUBLISHErI 

! 


HAMILTON-MIDDLETOWN,  OHIO 


Circulation  Analytii 
B  C  C 


Hamilton 

Middle- 

1940 

1940  Dwelling  Units 

Journal- 

town 

News- 

Popula- 

Occu- 

Newt 

Journal 

Journal 

Atm 

tion 

Total 

pied 

1  Eve.) 

(Eve.) 

(Sun.) 

Hamilton .  . 

50,592 

14.54S 

14.166 

13,121* 

Middletown  . 

31,220 

8,525 

8.341) 

113 

9,739* 

9,110* 

Franklin .  . 

4,511 

1,258 

1,246 

928 

845 

MillviUe . 

335 

111 

109 

114 

Moaroe . 

307 

97 

94 

83 

New  Miami . 

1,443 

352 

337 

184 

Seven  Mile . 

549 

167 

160 

159 

Trenton . 

777 

221 

216 

119 

148 

211 

Remainder  of  Metropolitan  District 

22,952 

5,812 

5,612 

855 

366 

349 

Total  in  Metropolitan  District . 

112,686 

31,091 

30.-282 

14.665 

11,275 

10,598 

Circulation  Outside  District . . 

2.311 

577 

1,244 

Total  Distribution . 

16,976 

11,852 

11,842 

B — Pi  bliaher's  Analyiia  of  Circulation  aa  of  June  30,  1941 . 

C — Publiaher'a  AoalyBia  of  Ciroulation  aa  of  March  31,  1941. 
•  City  Zone. 


Circ'.>lation  Analysis 


Area 


Cincinnati . 

Addyston . 

Arlington  Heights. 

Aurora,  Ind . 

Bellevue,  Ky. ... 

Bromley,  Ky . 

Cheviot .  . 

Cleves . . 

Covington,  Ky . 

Dayton,  Ky . 

Deer  Park . 

Elmwood  Place . 

Elsmere,  Ky . 

Erlanger,  Ky . 

Fort  Mitchell,  Ky . 

Fort  Thomas,  Ky . 

Glendale,  0 . 

Greendale,  Ind . 

Greenhills,  0 . . 

Highland  Heights,  Ky  . 

Lakeside,  Ky .  . • 

Lawrenceburg,  Ind 

Lockland . 

Lookout  Heights,  Ky, 

Loveland . 

Ludlow,  Ky . 

Madeira . 

Milford . 

Montgomery . 

Mount  Healthy . 

Newport,  Ky . 

Newtown  . 

North  Bend 
No.  College  Hill 

Norwood  . 

Park  Hills,  Ky .  .  : . 

Reading  . .  • 

St.  Bernard . 

Sliaronville . 

Silverton . ^ 

So.  Fort  Mitchell,  Ky . 

I^uthgate,  Ky . 

Terrace  Park . 

Wilders,  Ky — _ . 

Winston  Park,  Ky 

Woodlawn,  Ky - 

Wyoming . 

Remainder  of  MetropoliUn  Diet 


Total  in  Metropolitan  Distnct.  . . 

Circulation  Outside  Distnct 
Total  Distribution . 


B 

B 

B 

B 

1940 

1940  Dwelling  Units 

Times- 

Popula- 

Occu- 

Enquirer  1 

Enouirer 

Post 

Star 

tion 

Total 

pied 

(M) 

(Sun.) 

(Eve.) 

(Eva) 

455.610 

144,380 

135,884 

72,223* 

1.53,775* 

117,586* 

13I,684' 

1,610 

459 

446 

59** 

144** 

** 

1,222 

350 

343 

72 

175 

4,828 

1,507 

1,469 

915 

1,038 

415 

750 

8,741 

2.662 

2,574 

92** 

1,783** 

** 

876 

280 

267 

94** 

263** 

** 

** 

9.043 

2,781 

2,710 

665** 

2,311** 

** 

1.871 

575 

.547 

211** 

441** 

** 

** 

62.018 

18,889 

18,029 

4,342** 

9.758** 

** 

** 

8,379 

2,495 

2,351 

433** 

1,368** 

** 

■3.510 

959 

924 

278** 

961** 

** 

a* 

4,248 

1,277 

1,240 

341** 

817** 

** 

** 

2.885 

782 

749 

129** 

324** 

** 

aa 

2,416 

648 

647 

159** 

364** 

** 

aa 

705 

224 

206 

217** 

429** 

** 

aa 

11,034 

2,812 

2,718 

982** 

2,110** 

** 

aa 

2,359 

596 

572 

273** 

453** 

** 

aa 

1,548 

454 

454 

(circulation  included  in  Lawrencebiirs  fiRuret) 

2,677 

734 

718 

262 

1,176 

35.5 

237 

226 

69 

152 

761 

198 

191 

60 

150 

4,413 

1,269 

1.246 

1,081 

1,278 

6b2 

809 

5,601 

1,613 

I..584 

557** 

1,235** 

*41 

aa 

256 

70 

68 

1,904 

571 

541 

381 

691 

383 

6,135 

1.835 

1,789 

493** 

1,095** 

4i* 

aa 

1,384 

373 

.361 

172** 

612** 

** 

aa 

2,139 

661 

646 

247** 

672** 

** 

aa 

461 

140 

135 

59** 

214** 

** 

a« 

3,997 

1,152 

1,132 

266** 

1,084** 

aa 

30,631 

9,613 

9,047 

2,110** 

3,411** 

** 

aa 

1,146 

336 

330 

161** 

458** 

aa 

679 

193 

191 

11.5** 

266** 

Me 

aa 

5,231 

1,435 

1,399 

610** 

1,534** 

** 

aa 

34,010 

10,253 

9,946 

2,317** 

6,591** 

** 

aa 

1,615 

466 

461 

152 

407 

** 

aa 

6,079 

1,557 

1,542 

509** 

1,094** 

** 

aa 

7,387 

2,086 

2,004 

614** 

1,747** 

** 

aa 

1,157 

316 

311 

195** 

508** 

A* 

aa 

2,907 

884 

839 

266** 

1,119** 

** 

aa 

2,393 

618 

601 

261 

606 

aa 

1,841 

520 

513 

455** 

503** 

** 

aa 

858 

262 

250 

119** 

251** 

♦♦ 

aa 

287 

92 

80 

26 

68 

236 

71 

71 

26 

55 

294 

79 

79 

22 

50 

4.466 

1,304 

1,251 

481** 

862** 

aa 

aa 

74,556 

20,549 

18,980 

139 

455 

865 

845  1 

789,309 

241,647 

228,662 

75,689 

160,056 

119,528 

134,471 

45,936  43,538  2S,953  20,000 

121,625  203,644  148,481  154,471 


B— Publisher's  Analysis  of  Circulation  as  of  March  31,  1941. 

*  aty  Zone. 

**  Included  in  City  Zone  Figures. 

Note*  The  circulations  of  the  Covington  Kentucky  edition  of  the  Enquirer,  Post  and  Times-Si  ir,  wiiieh  ara 
printed  aa  separate  editions,  called  the  Kentucky  editions,  are  include  1  in  the  above  figures. 
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Er‘  for  august  23.  1941 


What  the  opposite  page  doesn’t  tell  you 


about  Cincinnati 


THE  POST  WILL! 


HE  FINDINGS  OF  OUR  FOURTH  SURVEY 


OF  BUYING 
PUBLISHED 


HABITS  ARE  TO  BE 
BY  OCTOBER  1st. 


J  i 


5446  Greater  Cincinnati  women,  an  approximate  3%  family  cross-section,  answered 
a  12-page  questionnaire  containing  more  than  400  questions.  Some  of  the  informa¬ 
tion  has  never  before  been  available  but  in  many  instances,  comparison  with  previous 
surveys  is  possible. 


Because  Cincinnati  is  one  of  the  nation’s  key  defense 
industry  centers  you  wili  want  to  know  everything 
possible  about  buying  habits  and  the  ability  to  buy. 

We  will  be  able  to  answer  questions  on  ages,  incomes,  paydays,  occupations,  values 
of  homes  owned  or  rents  paid;  automobile,  refrigerator  and  radio  ownership  and 
newspaper  reading  habits.  We  will  know  what  Cincinnati  families  buy,  the  brands 
they  buy,  the  points-of-purchase,  and  lots  of  other  economic  data. 

listing  of  some  of  the  items  on  which  information  will  be  published  follows: 


Grocery  Store  Products 

(48  items) 


Brand  and  point^of-purchaae  information  for  all¬ 
purpose  flour,  cake  flour,  pancake  flour,  baking 
powder,  coffee,  tea,  gingerale,  other  carbonated 
beverages,  canned  milk,  mayonnaise,  salad 
dressing,  oleomargarine,  shortenings,  hot  cereals, 
cold  cereals,  mustard,  catsup,  granulated  sugar, 
confectioners  sugar,  brown  sugar,  tomato  juice. 
Pineapple  juice,  vegetable  soup,  tomato  soup, 
chicken  soup,  mushroom  soup,  bean  soup,  other 
-oups,  baked  beans,  baby  foods,  junior  foods,  cake 
soaps,  bar  soaps,  packaged  soaps  for  general  use, 
packaged  soaps  for  fine  fabrics,  scouring  powd¬ 
ers,  water  softeners,  bleaches,  canned  dog  food, 
dry  dog  food,  gelatin  desserts,  pudding  desserts, 
toilet  tissue,  canned  and  packaged  spaghetti  and 
macaroni,  and  egg  noodles. 


Drug  and  Toilet 
Requisites  (13  items) 

Brand  and  point-of-purchase  information  will 
also  be  reported  for  safety  razors,  electric  razors, 
“afety  razor  blades,  lather  shaving  cream,  brush¬ 
less  shaving  cream,  shaving  sticks  or  cakes,  tooth 
pa.te,  tooth  powder,  liquid  dentifrices,  tooth 
brushes,  shampoos,  mouth  washes  and  cosmetics. 

Home  Appliances 

(12  items) 

In  addition  to  brand  and  point-of-purchase  in¬ 
formation.  the  year  purchased  and  price  paid 
will  be  available  for  ironing  machines,  electric 
ranges,  gas  ranges,  electric  roasters,  vacuum 
cleaners,  stokers,  gas  furnaces,  oil  heaters,  air 


conditioners,  washing  machines,  radios  and  re¬ 
frigerators. 

Automotive  Information 

The  survey  will  report  on  the  makes  and  models 
of  automobiles  owned,  whether  they  were  pur¬ 
chased  new  or  had  had  a  previous  owner, 
brands  of  gasoline  and  oil  used,  frequency  with 
which  oil  is  changed,  greasing,  and  the  tires 
last  purchased. 

Additional  Information 

will  include  data  on  28  items  of  home  furnish¬ 
ings  and  45  items  of  men’s,  women’s  and 
children’s  wearing  apparel. 


The  Cincinnati  Post 


I  MEMBER  OF  THE  LMTED 
PRESS  ...  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 

20,000 

154.471  MEDIA  RECORDS.  INC. 


A  SCRIPPS-HOWARD  NEWSPAPER 

X.4TIONAI.  .ADVERTISING  DEPARTMENT  OF  SCRIPPS-HOWARD  NEW-SPAPERS  ...  230  PARK  AVE.,  N.  ¥.  C. 
CHICAGO  •  SAN  FR.ANCISCO  •  MEMPHIS  •  DETROIT  •  PHILADELPHIA 
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EDITOR  &  PUBLISHER 


CLEVELAND,  OHIO 


Almost  70,000,000  Persons 
Live  in  140  Met  Districts 


(Continued  from  page  84) 


Area 

Population, 

1940 

Dwelling 

Total 

Units,  1940 
Occupied 

Milwaukee  . 

790,336 

223,063 

215,659 

In  central  city  . 

587,472 

169,869 

164,319 

Outside  central  city  . 

202,864 

53,214 

51,340 

Per  cent  outside  . 

25.7 

23.9 

23.8 

Minneapolis-St.  Paul  . 

911,077 

268,566 

256,712 

In  central  cities  . 

180,106 

231,103 

223,439 

Outside  central  cities  . 

130,971 

37,563 

33,273 

Per  cent  outside  . 

14.4 

14.0 

13.0 

Mobile  . 

114,906 

30,609 

29,681 

In  central  city  . 

78,720 

21,088 

20,517 

Outside  centrsd  city  . 

36,186 

9,521 

9,164 

Per  cent  outside  . 

31.5 

31.1 

30.9 

Montgomery  . 

93,697 

25,151 

24,737 

In  central  city  . 

78,084 

22,222 

21,936 

Outside  central  city  . 

15,613 

2,929 

2,801 

Per  cent  outside  . 

16.7 

11.6 

11.3 

Nashville  . 

241,769 

66,071 

63,578 

In  central  city . 

167,402 

47,536 

45,808 

Outside  central  city  . 

74,367 

18,535 

17,770 

Per  cent  outside  . 

30.8 

28.1 

27.9 

New  Haven  . 

308,228 

88,663 

81,795 

In  central  city  . 

160,605 

44,148 

42,488 

Outside  central  city  . 

147,623 

44,515 

39,307 

Per  cent  outside  . 

47.9 

50.2 

48.1 

New  Orleans  . 

540,030 

*149,055 

144,593 

In  central  dty  . 

494,537 

*137,215 

133,069 

Outside  central  city  . 

45,493 

11,840 

11,524 

Per  cent  outside  . 

8.4 

7.9 

8.0 

New  Yoric-Northeastem  New  Jersey 

11,690,520 

3,425,480 

3,160,946 

In  central  cities  . 

8,435,496 

2,489,588 

2,306,635 

Outside  central  cities  . 

3,255,024 

935,892 

854,311 

Per  cent  outside  . 

27.8 

273 

27.0 

(Continued  on  page  94) 


Atm 

Ctenluid . 

B*y . 

Be^wood . 

B«dfoid . 

Ben* . 

BrmtemU . 

BrooUTD . 

BrooUrn  Heighta . 

Brook  rak . 

QoToluid  HrigbU . 

Cuyibogk  Hei^U . 

Eait  Clevdand . 

Eudid . 

Foirview . 

Oar6dd  Heighta . 

Hii^and  Heighta . 

I Daependenoe . 

Lakdine . 

Lakewood . 

Liondale . 

Lynbuiet . 

Maple  Heighta . 

Ma^dd . 

Ma^dd  Heighta . 

Middleburgh  Heighta . 

Newburgh  Heighta . 

North  Olmated.. .  . 

North  Randall . 

Olmated  Falls . 

Parkview . 

Parma . 

Parma  Heighta . 

Richmond  Heighta . 

Rocky  Rivet . 

Seven  Hilla . 

Shaker  Hdghta . 

South  Eudid . 

Univereity  Heighta . 

Valley  View . 

Waite  HiU . 

Warrenaville  Hdghta . 

Weatl^e . 

Weatview . 

WickUife . 

Willoughby . 

Willowiek . 

Remainder  of  Metropolitan  Diat. . 


1940 

Popula* 

tion 


1940  Owdling  UnHa 
Oeeu> 
dad 


878.338 

250,134 

242,473 

3,358 

1,111 

1,016 

373 

109 

102 

7,380 

1,985 

1,928 

8,025 

1,701 

1,658 

1,350 

351 

337 

1,108 

311 

290 

498 

146 

143 

1,123 

334 

299 

54,983 

16,877 

15,203 

874 

174 

171 

39,495 

12,582 

12,130 

17,888 

5,030 

4,780 

4,700 

1,311 

1,268 

16,989 

4.337 

4,289 

358 

98 

97 

1,816 

481 

470 

77 

80 

25 

69,180 

21,577 

20,845 

445 

113 

109 

2,391 

680 

656 

8,728 

1,757 

1,712 

448 

139 

129 

2,698 

766 

734 

1,226 

346 

320 

3,830 

1,082 

1,070 

3,487 

1,032 

975 

92 

28 

28 

754 

204 

202 

208 

81 

58 

16,365 

4,346 

4,246 

1,330 

372 

363 

507 

153 

148 

8,291 

2,437 

2,361 

555 

170 

157 

23,393 

6,362 

8,037 

6,140 

1,719 

1,680 

5,981 

1,652 

1,558 

763 

213 

208 

289 

80 

70 

1,176 

325 

316 

3,200 

900 

871 

407 

113 

113 

3,165 

842 

805 

4,384 

1,220 

1,183 

916 

338 

257 

10,134 

3,017 

2,262 

1.214, Ml 
et . 

348,146 

336,138 

A 
Plain 

Nawa  Daalar 

fEva)  (M) 
112,457*  119,374* 
298  635 


Circulation  Analyaia 


A] 


68 

757 

547 


20 

795 

750 


A 

Plain 
Daalar  Praaa 

(Sun.)  (Eva) 

224,720*  219,538* 
1,074  525 

40  . 

2,254  1.728 

1,422  1,063 


** 

** 

«* 

191** 

** 

** 

*« 

200 

90 

120 

398 

** 

38 

41 

106 

122 

** 

** 

00 

** 

*0 

00 

4# 

** 

0* 

00  J 

538 

1.048 

3,404 

3,325 

27 

55 

118 

63 

417 

432 

** 

00 

00 

** 

00 

00 

207 

293 

654 

481 

358 

418 

1,389 

1,328 

39 

60 

131 

67 

169 

131 

480 

501 

28 

42 

147 

222 

*♦ 

** 

00 

00 

232 

353 

885 

770 

47 

65 

498 

118 

155 

401 

228 

26 

54 

34 

844 

948 

3,598 

3,306 

163 

129 

372 

265 

31 

122 

129 

** 

00 

42 

14 

48 

142 

** 

tc* 

00 

00 

492 

707 

1,600 

1,017 

** 

** 

00 

00 

62 

142 

29 

68 

119 

206 

389 

187 

578 

25 

6 

199 

108 

158 

199 

598 

576 

831 

882 

2,146 

1,380 

61 

38 

72 

384 

1,158 

1,397 

2,603 

1,607 

120,278 

128,807 

249,759 

240,892 

15,095 

93.647 

162,793 

17,764 

135,373 

222,464 

412,662 

258,656 

41.  *atyZona. 

Total  in  Metropditan  Diatriet.  . 


Total  Diatribution . .  135,373  222,454 

A— Editor  A  PufaliAer’a  Andyaia  of  (Sreulation  aa  of  March  31, 1941.  *  City  Zona. 
*•  loduded  in  City  Zona  Figuraa. 


The  Cleveland  2-in-l  Market 

an  Area  of  Bustling  Cities  ssm 
,  and  Prosperous  People 


C».EV£t4^ 


This  is  one  of  the  most  com¬ 
pact  industrial  areas  in  the  na¬ 
tion,  It  consists  of  (1)  Greater 
Cleveland,  and  (2)  the  26  ad¬ 
jacent  counties.  These  are  the 
largest  and  second  largest  re¬ 
tail  markets  in  Ohio.  There 
are  139  cities  and  towns  in  this 
area  with  populations  ranging 
from  1,000  up  to  1,205.000 
(Greater  Cleveland). 


there  has  been’  an  increase  of 
27' I  over  the  same  period  in 
1940.  (Akron.  Canton  and 
Youngstown  figures  are  NOT 
included). 


The  effect  on  home-building 
has  been  equally  stupendous. 
In  Greater  Cleveland  alone 
over  $13,0(K),000  of  single-fam¬ 
ily  units  have  been  built — an 
increase  of  50'  #  over  the  same 
period  in  1940. 


Other  pertinent  data  herewith 
shows  it  to  be  one  of  the  na¬ 
tion’s  high-spot  markets — Di¬ 
rect  contracts  for  Defense 
production  total  well  over 
$3()(),000,0(K)  to  date,  and  em¬ 
ployment  has  increased  more 
than  35'  <  during  the  past  year, 
with  total  weekK  pay  rolls  at 
an  all-time  high  of  over 
$6,0(K),000. 


Because  of  the  compactness  of 
this  2-in-l  market,  you  cover 
it  effectively  and  economically 
with  the  Cleveland  Plain 
Dealer,  It  is  the  ONLY 
newspaper  that  reaches  every 
single  one  of  the  139  cities  and 
towns. 


The  Retail  Sales  volume  for 
the  Cleveland  2-in-l  market  in 
1940  was  $616,364,020.  For 
the  first  6  months  of  this  vear 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc. 


GREATEST  SINGLE  SALES  INFLUENCE  IN  CENTRAL  OHIO 
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COLUMBUS.  OHIO 


Circulation  Analyiia 


Ohio 

1940  1940  Dwelling  Unite  State 

Popula-  Oceu-  Citiien  Citiaen  Diepatch  Diepatth  Journal  St» 

tion  Total  pied  (Eve.)  (Sun.)  (Eve.)  (Sun.)  (M)  (Sat) 
306,067  86.752  83,588  47,448*  46,699*  92,029*  74,134*  37,052*  42.9«1> 

8,705  2,53  7  2.469  •••*♦♦»•**«, 

425  135  134  62  80  149  157  65  n 

6.960  2,036  1,949  **•♦**♦•**„ 


WESTERVILLE 


Area 

Columbus . 

Bexley . 

Gahanna . 

Grandview  Heights.. . 

Hanford . 

Marble  Cliff . 

Reynoldsburg  . 

Rirerlea . 

Upper  Arlington . 

Westerville . 

Worthington . 

Remainder  of  Metro¬ 
politan  District.. . . 


Aharon 


Blendon 


IpierMiNOTON 


Perry 


RIVERLEA 


CLINTON 


Mifflin 


CARAMNA 


UPPER 


.ARLIMQTONI 


Total  in  Metropolitan 

District .  365,796  104,397  100,635  51,954  51,448  96,432 

Circulation  Outside  Distrirt .  28,675  48,866  57,186 

Total  Distribution .  80,629  100,314  153,618 

.A— Editor  A  Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

B— Publisher's  .Analysis  of  Circulation  as  of  March  31,  1941. 

C — Publisher's  .Analysis  of  Circulation  as  of  July  15,  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 


;COLUMBU5' 


lOEXLET 

tC'TYvWV 


REYMOLOJOURti 

TRURO  ® 


IMANFORO 


Frankum 


AVARION 


"We  can  get  92.3®/® 

FAMILY  COVERAGE 

Ui,Ui44qU  ONE  SINGLE 
NEWSPAPER 

IN  lUlS  GOVERNMENT  DEFINED 
METROPOLITAN  DISTRICT" 


Columbus,  Ohio  is  one  of  the  nation’s  best  test  markets. 
Every  class  of  merchandise  is  readily  saleable  here  and 
ONE  great  newspaper  —  The  Dispatch  will  carry  the 
entire  advertising  load.  With  family  coverage  in  the 
government  defined  metropolitan  district  well  in  excess 
of  90%  Dispatch  advertising  effectiveness  is  assured. 

For  decades  'The  Columbus  Dispatch  has  been  the  big 
leader  in  both  advertising  and  circulation — the  over¬ 
whelming  choice  of  both  Columbus  readers  and  Colum¬ 
bus  retailers. 


This  service  you  are  now  using  is  only  one  of  many  great  services  rendered  by  EDITOR  &  PUB¬ 
LISHER  to  Newspaper  Publishers,  National  Advertisers  and  Advertising  Agencies. 

SUBSCRIPTION  PRICE 

Domestic  $4.00  Canada  $4.50  Foreign  $5.00 


^ER*p0R  august  23,  1941' 

TOLEDO,  OHIO 


OHIO— EAST  NORTH  CENTRAL— 93 


SYLVAN  I A 


WA^HINCT 


^YLVANIA 


I  ^^®ltTOLE 

'  OTTAWA 

*^1*-'-*  JRv.  .  '  W 

VILLACE 


;MauA^EE 
:  VILLAGE 


w 

STperry^burg 


1940 

Dwdling  Unitt 


Circulation  Analycit 
A  B 


Banaiader  of  Metropolitan  Distnet 


Total  in  Metropolitan  Diitnet .  341,683  88,978  8a,31 

CireuUtion  Outaide  Dirtrict . 

Total  Diatribution . . 

A— Editor  &  Publiaher'a  Analyais  of  Circulation  aa  of  Sept.  30, 1640. 
^Editor  &  Publiaher’a  Analyaia  of  Circulation  aa  of  March  31, 1941. 
C— Publiaher'a  Analyaia  of  Circulation  aa  of  Jan.  12, 1941. 

•  City  itone. 


SPRINGFIELD.  OHIO 


■■•■■■•■••■••••■■■•■•■a 

■■■■I 
■•■■I 
■■■■I 


Cireulation  Anahrait 

A 

A 

A 

A 

1940 

1940  Dwnllina  Units 

Combinad 

Newt- 

Popula* 

oecu- 

Sun 

Nowa 

Daily 

Sun 

tion 

Total 

plod 

(M) 

(Evfc) 

(M*E) 

(Sun.) 

70,662 

20,704 

20,098 

5,686'* 

19,832* 

25,517* 

19,445 

6,744 

1,618 

1,660 

1,459 

635 

2,094 

1,464 

77,406 

22,322 

21,658 

7,144 

20,467 

27,611 

20,909 

6,558 

1,740 

8,298 

6,201 

13,702 

22,207 

35,909 

27,110 

Circulation  Outaide  Oiatrict .  < 

Total  Diatribution .  1 

A— Editor  A  Publiaher'a  .Lnalyais  of  Circulation  aa  of  March  31, 1941. 
*  City  Zone. 


THE  PURCHASING  POWER 

of  the  U.  S.  Census  Metropolitan  Districts  may  be  best 
reached  through  the  daily  newspapers  of  each  district. 


THE  BLADE  HAS 
104%  COVERAGE 

—  of  — 

METROPOLITAN  TOLEDO 

-A  enal 

Industrial  Market 

CORPORATE  TOLEDO 

TOTAL  DWELLING  UNITS .  82,569 

BLADE  CIRCULATION .  86,821 

COVERAGE— 105% 

A.  B.  C.  CITY  ZONE 

TOTAL  DWELLING  UNITS .  88,499 

BLADE  CIRCULATION .  93,061 

COVERAGE— 105% 

METROPOLITAN  TOLEDO 

1940  CENSUS 

TOTAL  DWELLING  UNITS .  98,978 

BLADE  CIRCULATION- .  103,165 

COVERAGE  —  104% 

A.  B.  C.  TOTAL  CITY  and  TRADING  AREA 

TOTAL  DWELLING  UNITS .  203,333 

BLADE  CIRCULATION .  146,095 

COVERAGE  — 71% 


I 


EXCEPTING  CLEVELAND,  THE  TOLEDO  BLADE 
HAS  THE  LARGEST  CIRCULATibN  OF  ANY 
NEWSPAPER  IN  THE  STATE  OF  OHIO 


I 


*The  present  oulput  of  Toledo  plants  is  more  than  double 
the  1939  average  according  to  a  survey  just  completed  by 
the  Toledo  Chamber  of  Commerce. 

TOTAL  NET  PAID  A.  B.  C.  CIRCULATION 

158,281 

Six  iiioiith>  riidiriK  March  51,  1941) 

TOLEDO  BLADE 

One  of  Americas  Great  yetcspapers 


) 


EDITOR  &  PUBLISHER 

Points  the  Way  to  Results  for  National  Advertisers 
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^  -  da^IJo 


i  I 


•  Corrott^ 

Miomitburg^ 


I  PREBLE 


<ARRB^^ 


CLINTON 


THEY  WORK,  PUY  AND  SPEND  MOST  OF 
THEIR  EARNINGS  IN  THE  CITY  PROPER 


Over  half  a  millioa  Ohio  poopl*  liviag  la  DAYTON'S 
REDROOM  AREA  ora  dofiaitaly  offactad  by  fha 
iacoma  of  Doytoa's  12S.000  amployas,  who,  ao 
aiaflar  wbara  fhay  slaap  .  .  .  still  coma  to  work 
oad  to  bay  ia  Doytoa. 


Dariag  tba  first  six  months  of  1941,  Doytoa's  rataii 
solas  volama  showad  oo  iacraosa  of  21.S4*/o  ovar 
tha  soma  pariod  of  1940.  (90%  ttoret  checked.) 


laflaaaea  yoar  shora  of  basiaoss  by  odvartisiag  to 
tha  fominas  ia  DAYTON'S  lEDROOM  AREA.  Yoa 
coa  raoch  tham  oil  with 


THE  DAYTON  DAILY  NEWS 


for  tfeo  first  six  months  of  1941,  publishing 
3,534,790  linos  of  Rofall  Advorfising  .  .  .  870,512 
mora  than  any  ethar  Mioml  Yalloy  nawspopar. 
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1M0  IMO  Owtilln,  Unfti 


Cbtutatlon  Analytii 
B  B  A 
Combinad  Journal* 


Journal  HoraM  OaUy  Horald  Nows 

(M)  (Eva.)  (MAE)  (Sun.)  (Eva.) 


I>a>-ton .  210,718  «0,966  59,741  16,575*  35,791*  52,366*  36,598*  50,303* 


MiomisbuTK . 

O^wood . 

Riverside . ; . 

Trot  wood . 

West  Carrollton . 

Remainder  of  Metro¬ 
politan  District..., 


44,426  11,841  10,999 


Total  in  Mstropolitan 

District .  273,513  77,173  75,519  17,098  37,518  54,616  38,685  52,170 

Cireiilation  Outside  District .  10,593  11,980  22,573  20,935  13,664 

Total  Distribution .  27,691  49,498  77,189  59,620  65,834 

\ — Editor  &  Publisber's  Analysis  of  Cumulation  as  of  March  31,  1941. 

B — Publisher’s  Analysis  of  CireulatioD  as  of  March  31, 1941. 

*  (Sty  ^ne. 

**  Included  in  City  Zone  Figures. 


Almost  70,000,000  Persons 
Live  in  140  Met.  Districts 

(Continued  from  page  90) 


Area 

Norfolk-Portsmouth-Newport  News. 

In  central  cities  . 

Outside  central  cities  . 

Per  cent  outside  . 

Oklahoma  City  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Omaha-Council  Bluffs  . 

In  central  cities  . . . 

Outside  central  cities  . 

Per  cent  outside  . 

Peoria  . ; . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Philadelphia . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Phoenix  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

Pittsburgh  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside  . 

(Continued 


Population, 

Dwelling  Units,  1940 

1940 

Total 

Occupied 

323,326 

84,086 

81210 

232444 

62,381 

60,848 

91,182 

21,705 

20248 

282 

252 

25.7 

221229 

69,499 

63,968 

204,424 

64,656 

59229 

16,805 

4,843 

4,429 

7.6 

7.0 

62 

287,696 

84468 

79,807 

265,283 

77,957 

73235 

22,415 

6211 

5272 

72 

7.4 

72 

162,566 

47,038 

45254 

105,087 

31,270 

30,467 

57,479 

15,768 

15287 

35.4 

332 

33.6 

2,896,644 

793,165 

754,722 

1,931,334 

533,488 

507424 

967,310 

259,677 

247298 

33.4 

32.7 

322 

121,828 

36,487 

34278 

65,414 

20,695 

19290 

56,414 

15,792 

14,988 

462 

432 

43.7 

1,994,060 

512,658 

502480 

671,659 

179,869 

175,156 

1,322,401 

332.789 

327.024 

66.3 

64.9 

65.1 
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n 


Coldwafer 


MERCER 


DARKE 


GreenviHe 


Eaton 

PREBLE 


St.  Morys 


A  Beehive  of  Industrial  Activity 
in  a  Rich  Agricultural  Section 


SHELBY 


Dayton’s  Natural  Retail 

Trading  Area . 7S,bSb 


MIAMI  f  I 

Troy  /■■ 

MONTGOMERY^ 


I  ABC  Trading  Area  64,079} 


Metropolitan  District  .  .  .  75,519 


r4BC  City  Zone  65.129) 


Total 


GREENE 


151175 


Lebanon 

WARREN 


Wilmington 

CLINTON 


(M«iiree:  (940  Ctuttw  SaHs  RAaNafemeiit) 


^  Dayton  Industrial  First  six  months  of  1941  —  31% 

I  PAYROLLS 

W  16S  firm.  r.porti«9i  Mofc  than  $100,000,000.00  in  1940 

Effective  Buying  DAYTON,  per  family  (1940)  $2,870 
INCOME  TRADING  AREA,  per  family  $1,762 

Total  Dayton  Market  (1940)  $333,705,000 


•  Retail  Sales  Up  20% — Building  Permits  UP  150%  (First  6  months  1941 
over  same  period  1940).  •  Defense  Contraas  —  $130,000,000  to  date,  plus 
additional  millions  in  Sub*COntraCtS.  <8Mirt.;BayttiiChaiiibw*rCMiatri*— SalMMaiieMUMI) 


USE  NEWSPAPER  ADVERTISING 

•  You  con  cover  the  Dayton  market  with  the  •  FIRST  in  city,  trading  area  and  total  j  I 

Dayton  JournaUHerold.  circulation. 

•  FIRST  in  family  coverage.  •  Lowest  Advertising  Cost  per  family.  ^ 


THE  DAYTON  JOURNAL-HERALD 

Now  77,677,  the  largest  newspaper  circulation  ever  attained  in  Dayton. 


(National  Ropresentative — George  A.  McDevitt  Company) 


1 
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EDITOR  &  PUBLISHER 


MADISON.  WIS. 


Circulation  Analycti 

E 

E 

E 

E 

E 

E 

M*. 

Wis. 

Com- 

1940 

1940  Dwelling  Unitt 

Capital 

Capkal 

State 

State 

binod 

Com- 

Pepuia- 

Oecu- 

Tim** 

Time* 

Journal 

Journal 

Daily 

binod 

Are* 

tion 

Total 

Piad 

(Eve.) 

(Sun.) 

(Eva.) 

(Sun.) 

(Eva.) 

Sundoy 

Madison . 

67,447 

19,967 

19,216 

12,183* 

11,287* 

13,141* 

12,531* 

25,324* 

23,818* 

Maple  Bluff . 

862 

216 

215 

** 

** 

4t* 

** 

** 

Monona . 

1.323 

437 

387 

** 

** 

** 

** 

** 

** 

Shorewood  Hills . 

1,064 

289 

282 

** 

** 

** 

** 

** 

Remainder  of  Metro- 

pobtan  District.... 

7,653 

2,130 

1,984 

1,090»* 

1,066** 

677** 

675** 

1,767** 

1,741** 

Total  in  Metropolitan 

District . 

78,349 

23,039 

22,084 

12,183 

11,287 

13,141 

12,531 

25,324 

23,818 

Circulation  Outside  District . 

15,206 

15,100 

11,772 

11,795 

26,978 

26,895 

Total  Distribution . 

27,389 

24,913 

24,913 

24,326 

52,302 

50,713 

E — Pubiiahrr’B  Aoalyna  of  Circulation  as  of  June  30, 1940. 
•  City  Zone. 

**  Included  in  City  Zone  Figures. 


HERrS  WHAT  HAS  HAPPENED  IN 

c  b  WsiN-' 

ifCOMb  BilO  /MARKET 


Soirrce  of  Income 


imo  Total  Income 


19il  Trend 


AGRICULTURAL  INCOME 

Dane  County -  $  16,000,000.00  Up  34.7' 

^Trading  Area -  ^  105,000,000.00  Up  34.7' 

STATE  PAYROLLS 

Madison  only _  $  10,905,000.00  Up  3.5' 

Trading  area -  $  10,977,607.00  Up  3.5' 

INDUSTRIAL  PAYROLLS 

Madison  only _  $  10,000,000.00  Up  52.9' 

BUSINESS  PAYROLLS 

Madison  only _  $  22,000,000.00  Up  8.9' 

UNIVERSITY  OF  WISCONSIN 

Payrolls  - - -  $  5,856,500.00  Up  2.2' 

Students -  $  5,000,000.00  Same 

FEDERAL  PAYROLLS 

Madison  only _  _  $  4,145,000.00  Up* 

*  Figures  not  available  but  state  selective  service  office  force  added  to  federal  payrolls. 
(Source  of  information;  Wisconsin  Industrial  Commission.  Bureau  of  Personnel,  and 
Department  of  Agriculture). 

MADISON  RETAIL  SALES  ARE  UP  17%.  ACCORDING  TO  THE 
MONTHLY  REPORTS  OF  THE  U.  S.  BUREAU  OF  THE  CENSUS. 


The  diversified,  prosperous  Madison  market  it  effectively  covered  by  The  Madison 
Newspapers.  Besides  **blanketing*'  the  city  of  Madison,  the  newspapers  reach  three  out 
of  four  families  in  the  county,  and  over  10,000  farm  families  in  the  trading  area. 


mnoison 


THlg  CAmTM.  TtMCS  TMC  IMS.  STATS  JOVmiAI. 

SSBWSWS  AM»  ^l^tSATSSMI  -OK.  WAOtS  STAT90W  W|BA 

Sepsottotsd  NtiioMMy  by  Hotm,  Betbewburg  S  laiM  > 


YOUNGSTOWN,  OHIO 


IS  HICKORY 


VANKI 


LAKC 


Warren 


Idrookfield 


mowland 


“  city 

FfATuAND  BOWpuCH 


LIBERTY  MuBBARO 


WEATUEI 


AAC  OONACt 
TPumbull 


MALI'S 

CORMERjt^ 


AVlhonint^  Co. 


yOUNCSTOWNj 


AU4TINTOWN 


.CAAAPOtLL 


CANFIELD 

CANSIELP 


U>VVCU.VILLI| 

nPOLANP 


Boaromas 


POLAND 


Circulation  Analyci* 

F  F  A  A 

Veunistown 

Vindi-  Vindl-  Sharan,  Warren 

I  catorA  cattrA  Niles  Pa.  Trlbuno, 

Telegram  Talegram  Timet  Herald  ChronWe 

(Eva.)  (Sun.)  (Eva.)  (Eva.)  (Eva.) 

50,917  44,998  . 


1940 

Popula¬ 

tion 

167,720 

13,785 

1,141 

13,899 

9,805 

4,189 

2,359 

1,529 

16,273 

1,240 

25,622 

5,129 

11,739 

42,837 

1,421 


Campbell . 

Canfield . 

Farrell.  Pa . 

Girard . 

Hubbanl . 

LoweUviUe . 

McDonald . 

Nile! . 

Poland . 

Sharon,  Pa . 

SharpeviUe,  Pa . 

Stnitheri . 

Warren . 

Wheatland,  Pa . 

Remainder  of  Metro¬ 
politan  District . 


Total  in  Metropolitan 

District .  372,428  93,242  92,000  67,227  69,303 

Circulation  Outside  District .  3,952  12,600 

ToUl  Distribution .  71,179  81,908 

A — Editor  A  Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

F— Publisher's  .Analysis  of  Circulation  for  three  months  ending  June  30, 1941. 
*  City  Zone. 

*♦  Included  in  City  Zone  Figures. 


Almost  70s000s000  Persons 
Live  in  140  Met.  Districts 


(Continued  jrom  page  94) 


Population, 

Dwelling  Units,  1940 

Area 

1940 

Total 

Occupied 

Portland,  Maine  . 

.  106,566 

31,664 

28,170 

In  central  city  . 

.  73,643 

22,332 

19,643 

Outside  central  city 

.  32,923 

9,332 

8,527 

Per  cent  outside 

.  30.9 

29.5 

30.3 

Portland,  Oregon  . 

.  406,406 

141,905 

133333 

In  central  city  . 

.  305,394 

108,940 

102,234 

Outside  central  -  city  . 

.  101, (tt2 

32,9S5 

31,099 

'  Per  cent  outside 

.  24.9 

'23.2 

233 

Providence  . 

.  711,500 

198,010 

186,440 

In  central  city  . 

.  253,504 

69,746 

67,506 

Outside  central  city  . 

.  457,996 

128,264 

118,934 

Per  cent  outside 

.  64.4 

64.8 

63.8 

Pueblo  . 

.  62,039 

16,763 

16,373  , 

13,943  f 

In  central  city  . 

.  52,162 

14,290 

Outside  central  city  . 

.  9,877 

2,473 

2,430 

Per  cent  outside 

.  15.9 

14.8 

14.8 

Racine-Kenosha  . 

.  135,075 

37,096 

35,920  . 

In  central  cities  .... 

.  115,960 

32,219 

31,271 

Outside  central  cities 

.  19,115 

4,877 

4.649 

Per  cent  outside 

.  14.2 

13.1 

12.9  ! 

Reading  . 

.  175,355 

48,302 

46,758 

In  central  city  . 

.  110,568 

30,628 

29.802 

Outside  central  city  . 

.  64,787 

17,674 

16,956  i 

Per  cent  outside 

.  36.9 

36.6 

36.3  i 

Richmond  . 

.  245,674 

66,639 

64.391  1 

In  central  city  . 

.  193,042 

52,445 

50,924  1 

Outside  central  city  . 

.  52,632 

14,194 

13,467 

Per  cent  outside 

.  21.4 

21.3 

20.9 

Roanoke  . 

.  110,593 

28,561 

27,696  1 

In  central  city  . 

.  69,287 

18,440 

17,951  1 

Outside  central  city  . 

.  41,306 

10.121 

9,745  ' 

Per  cent  outside 

.  37.3 

(Continued  on  page  104) 

35.4 

35.2  1 
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YOUNGSTOWN  Md)igpa(itMl)Miiid 
^^5  3"  MOST  POPULOUS 


Hsf  populofida  ^,1 


YoungBtowpi  M«tfopoltt<p 
imgest  ilk  Oyo; 


ut«  Ca^vekmd  cmd  Cincittnotd  .  trade 


PAYROllS 


$150,000,000 


.9*^ 


%  ^ 


Wl  1941  ^ 

In  the  five-county  Youngstown  market 
'monthly  'pay  rolls  have  doubled  since  - 
May  oi  1940,  and  are  at  the  highest 
level  in  history. 

RETAIL  SALES  $200,000,000 

Retail  sales  hove  kept  pace  with  capac¬ 
ity  industrial  operations.  The  laldtt' 
Federal  Reserve  system  report  shows 
department  store  sales  in.  Youngstown  ' 
alone  increased  24%  in  the  first  five 
months  oi  1941  over  1940. 


VINDICATOR  COVERAGE 


The  Youngstown  area  ofiords  a  highly 
concentrated  market.  Nearly  hall  a  mil¬ 
lion  people  live  and  spend  their  incomes 
within  a  iiiteen-mile  radius  of  Youngs¬ 
town.  The  Vindicator  circulation,  ex¬ 
ceeding  71.000  daily  and  81.000  Sunday, 
blankets  the  city  zone  and  effectively 
covers  this  entire  prosperous  area. 


YOUNGSTOWN  METROPOLITAN  AREA 


The  T-shaped  area  (shown  in  white,  above)  is  the  Youn!;s(o>«n  Metro¬ 
politan  Area,  as  defined  by  the  U.  S.  Department  of  Commerce.  Bureau 
of  the  Census,  and  contains  r»72.4^  persons. 

<Q  VINDICATOR'S  ABC  TRADE  AREA 

The  kite-shaped  tract  is  the  trade  area  assigned  to  the  Youngstown 
Vindicator  by  the  Audit  Bureau  of  Circulations. 


THE  VINDICATOR  AREA 

These  two  areas-^the  Youngstown  metropolitan  area  and  the  A.  B.  C. 
trade  area-^tof ether  with  the  remainder  of  Mahoning  County  f  lightly 
shaded)  and  the  surrounding  territory  shown  in  the  above  map.  constitute 
the  field  principally  served  by  The  Youngstown  V'indicator.  The  total 
population  of  these  three  areas  is  476.000. 


yionngjsrtitton 

and  The  Youngstown  Telegram 


NEW  YORK 


ATLANTA 


KELLY. SMITH  CO. 

NATIONAL  REPRESENTATIVES 
PHILADELPHIA  DETROIT  BOSTON 


CHICAGO 


KANSAS  CITY 
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Newspaper  Research 
Improving  Steadily 

“The  calibre  of  newspaper  research 
is  constantly  improving.  But  there  is 
still  much  of  it  that  represents  a  waste 
of  effort  and  money  where  value  to 
agencies  or  to  advertisers  is  the  meas¬ 
uring  stick,”  says  J.  Stanley  Newbery, 
research  director  of  Ruthrauff  &  Ryan. 
New  York  advertising  agency. 

“The  newspaper,  operating  locally 
throughout  every  market  area  in  the 
U.  S.,  has  been  in  a  postion  to  help 
and  supplement  the  agency  in  its  field 
work  by  providing  local  and  sectional 
coverage  of  areas  that  the  agency  it¬ 
self  Would  not  be  in  a  position  to 
covek  efficiently,”  he  says. 

“T^is  function  of  the  newspaper, 
wiwi  its  merchandising  or  its  national 
advertising  department  at  the  disposal 
of  the  agency,  was  especially  impor¬ 
tant  in  the  beginning  when  elaborate 
networks  of  ‘resident  investigators' 
and  agency  branch  office  research  de¬ 
partments  were  only  in  embryo.  Later 
this  function  waned  in  importance  al¬ 
though  it  still  has  its  place. 

“All  elements  involved  in  marketing 
and  advertising  have  participated  in 
the  growth  of  research — manufacturer, 
agency,  newspaper,  magazine,  radio, 
and  research  house.  Beside  the  manu¬ 
facturer,  for  whom  in  the  end,  of 
course,  practically  all  the  work  is 
done,  two  of  the  factors  which  have 
made  outstanding  contribution  are  the 
advertising  agency  and  the  news¬ 
paper.” 

“If  newspaper  research  has  been  of 
help  to  the  agency,  agency  research 
has  also  been  of  help  to  the  news¬ 
papers,”  Mr.  Newbery  says.  “The 
prime  function  of  agency  research  is 
to  develop  more  effective  copy — each 
new  campaign  more  effective  than  the 
one  preceding  it.  Agency  research,  in 
other  words,  is  aimed  to  take  the 
gamble  out  of  newspaper  advertising, 
and,  of  course,  it  is  not  news  that  the 
more  effective  the  campaign  in  pro¬ 
ducing  results,  the  greater  the  chance 
that  the  newspaper  advertising  con¬ 
tracts  will  be  renewed.” 

a 

DEFENDS  NEWSPAPERS 

Criticism  of  the  press  by  public  of¬ 
ficials  is  an  old  stunt,  says  Paul  Scott 
Mowrer,  editor  of  the  Chicago  Daily 
News. 

“If  good  newspapers  were  losing 
circulation  and  were  going  bankrupt, 
then  we  would  have  something  to 
worry  about.  On  the  contrary,  news¬ 
papers  are  getting  better  year  by 
year.  They  are  hiring  a  better  class 
of  editorial  men  and  are  striving  con¬ 
tinuously  for  higher  standards,  more 
objectivity  and  greater  speed  in 
bringing  the  news  to  the  public. 

“I  don’t  feel  there  is  any  cause  for 
serious  alarm.  Newspapers  have  noth¬ 
ing  to  apologize  for,  in  fact,  they  are 
doing  a  good  job.  They  are  one  of 
the  few  extremely  valuable  products 
that  are  given  away  at  less  than  cost. 
For  three  cents,  people  buy  a  news¬ 
paper  that  combs  the  world  over  for 
significant  news,  presents  the  best 
writers  and  the  finest  pictures.” 


EAST  SOUTH  CENTRAL— ALBAMA 


EDITOR 


PUBLISHER 


MILWAUKEE,  WIS. 


Circulation  Analysis 

1940 

B 

B 

A 

A 

A 

B 

1»40 

Owelllns  Unit* 

Milwaukee 

WaukMia 

Popula- 

Occu- 

Journal 

Journal 

Post 

Sentinel 

Sentinel 

Freenis 

Are* 

tien 

Total 

pied 

(Eva.) 

(Sun.) 

(Eve.) 

(M) 

(Sun.) 

(Eva) 

Milwaukee .  . 

587,472 

169,869 , 

,  164,819 

145,511* 

129,922* 

32,846 

56,675* 

72,130* 

Cudahy  t  St.  Francis . 

12,481 

3,155 

3,082 

2,654 

2,528 

** 

Fox  Point  &  River  Hills . 

1,721 

540 

448 

435 

428 

Pewaukee . 

1,382 

488 

368 

899 

888 

156 

211 

in 

Shorewood . . 

15,184 

4,518 

4,349 

4,268 

4,025 

** 

** 

South  Milwaukee  A  Silverdale . 

11,888 

3,089 

3,011 

2,473 

2,090 

«4t 

** 

Waukesha . 

19,252 

5,041 

4,920 

4,578 

4,860 

1,036 

1,659 

3,554 

Wauwatosa . 

27,769 

7,420 

7,211 

7,191 

7,048 

** 

West  Allis . 

36,364 

9,701 

9,572 

8,622 

7,988 

** 

** 

West  Milwaukee . 

5,010 

1,434 

1,419 

1,301 

1,344 

** 

WhitefishBay . 

9,651 

2,576 

2,467 

2,365 

2,282 

** 

Milwaukee  ^wn)  . 

4,202 

1,270 

1,174 

998 

902 

Elm  Grove-Butler.  .Area  . . 

3,475 

893 

875 

817 

745 

Granville  (town) . 

11,280 

2,942 

2,854 

2,345 

2,128 

29 

36 

Greendale  village . 

2,527 

634 

632 

573 

584 

Green  6eld  (town) . 

12,060 

3,170 

3,047 

2,641 

2,575 

Lake  (town) . 

.  9,249 

2,233 

2,232 

1,862 

1,788 

Wauwatosa  (town) . 

.  14,611 

2,654 

2,547 

2,122 

1,879 

Remainder  of  Metropolitan  District . 

.  4,788 

1,456 

1,132 

847 

815 

346 

433 

618 

Total  in  Metropolitan  District . 

.  790,336 

223,083 

215,659 

192,502 

174,819 

32,846 

58,242 

74,469 

4.300 

Circulation  Outside  District . 

68,024 

119,761 

70,263 

145.549 

1,520 

Total  Distribution . 

260,526 

294,580 

32,846 

128,505 

220,018 

5,820 

A — Editor  A  Publisher's  Analysis  of  Circulation  as  of  March  31,  1941. 
B— Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 

•  City  Zone. 

••  Included  in  City  Zone  Fiprures. 


ADVERTISING  1 16  YEARS 

For  116  years,  Arnold  Constable, 
New  York’s  oldest  department  store, 
has  used  daily  newspapers  to  perform 
the  chief  job  of  selling  its  wares  to 
the  public.  ’Tn  one  day  in  New  York 
newspapers,”  says  advertising  director 
Harold  Samuels,  “we  probably  invest 
in  newspaper  advertising  more  than 
the  founder  of  our  store  did  in  one 
month,  but  advertising  has  been  con¬ 
sistent  from  the  start.” 


MONTGOMERY,  ALA. 


Prec.18 


EAST  SOUTH  CENTRAL 


MONTGOMERY,  ALA. 


Atm 

Moatfomeiy  . 

Bamaiader  of  Metropolitan  Dial 


Ttttal  ia  Metropolitan  Diitriet. 


B — Pubtiiher'i  Analysis  of  Circulation  as  of  June  30,  IMl. 

*  City  Zone.  (Continued  on  page  101) 


Circulation  Analysis 

B  1 

B 

B 

B 

1940 

1940O«ellini  Unite 

Adver- 

Combined 

Adver-  I 

Pepulii- 

oecu* 

User 

Joumil 

Daily 

User  I 

tien 

Total 

pied 

(M) 

(Eva) 

(MAE) 

(Sun.) 

78,084 

22.222 

21,936 

17.735* 

9,864* 

27.599* 

21,489* 

15,613 

2,929 

2,801 

318 

224 

542 

540 

93,697 

25,151 

24.737 

18.053 

10,088 

28.141 

22.029 

27,956 

3,907 

31.863 

29,427 

46.009 

13,995 

60,004 

51.456 

SSSiSijiigagffitt— »» 

SSShSSSSi 


Prec.I9 

Kendall 


MONTCO^VERYJ  WALKERS 


isaeeag! 

iBsMsa; 

isssssss 
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ONIGHT’S  Milwaukee  Journal  will  blanket  the  prosperous, 


populous,  diversified  Milwaukee  Metropolitan  Area  to  the 


extent  of  more  than  88%  —  greatest  coverage  of  any  major 
market  available  to  national  advertisers  in  a  single  newspaper! 

There'll  be  a  Journal  in  190,000  of  this  section’s  215,000  occupied 


homes  of  factory  workers 


homes  —  farm  homes 


clerks’ 


and  store  owners’  homes  —  homes  that  are  feeling  their  greatest 


surge  of  buy-ability  because,  among  other  things 


etail  sales  are  up  24% 


■farm  purchasing  power  is  up  30% 


•factory  payrolls  are  up  55% 


And  not  only  is  there  more  money  to  spend — two  million  dollars 


more  each  week — there  are  more  family  units  than  ever  before 


to  turn  this  income  into  sales  of  food,  clothing,  personal  and 


ABC  City  Zone  includes  all 


of  Metropolitan  Zone  except 


home  improvements — every  imaginable  kind  of  consumer  goods 


unshaded  portions.  In  these 


and  services.  Increase  of  families  outstripped  the  population 


outlying  Metropolitan  dis 


gain  3  to  1  here  in  the  last  decade. 


tricts  Journal  coverage  is 


well  above  90% 


Fastest  growing  sections  are  those  outlying  areas  clustering 
around  Milwaukee.  And  these  sections  are  now  part  of  the 
recently  expanded  ABC  City  Zone  (shaded  portion  of  the  map 
at  right).  In  these  vital  added  areas  —  with  their  additional 
13,000  families  —  as  well  as  in  Milwaukee  and  the  remainder  of 
the  Metropolitan  Zone  —  The  Journal  goes  into  more  than  eight 
out  of  ten  homes. 

When  you  sell  the  Milwaukee  market,  remember  that  more  than 
88%  of  your  prospects  can  be  reached  in  this  one  way — through 
Wisconsin’s  first  newspaper. 

260^S6  Daily  297.792  Sunday 

THE  MILWAUKEE  JOURNAL 


Journal  coverage  is  as  tall  as  it  is 
broad.  The  Journal  has — 


many  reader 
Tr  »  rniwa  families  in  the 

“Upper  Third’*  in¬ 
come  group  as  the  next  Milwaukee  paper. 


as  many  m  the 
“Middle  Third” 
.  . .  and 


5  TIMES 


as  many  m  the  ^  r 
“Lower  Third.”  S 


6  TIMES 


m 


•1 


ArM 

Racine . 

Kenoaha . 

Sturtevant . . 

Ronainder  of  Metropolitan  Diatrict... 


Total  in  Metropolitan  Diatrict .  135,075  37,096 

Circulation  Outaide  Diatrict . 

Total  Diatribution . 

B— Publiahar'a  Analyaia  of  Circulation  aa  of  June  30,  1941. 
•  City  Zone. 


Circulation  Analyais 

B 

B 

B 

Racine 

1940 

1940  Dwellina  Uniti 

Journal 

Sunday 

Kenoaha 

Popula. 

Occu- 

TImea 

Bulletin 

News 

lion 

Total 

piad 

(Eve.) 

Eva.) 

67,195 

18,867 

18.311 

17,199* 

16,506* 

48,765 

13,352 

12,960 

160 

53 

11,973* 

803 

203 

203 

270 

177 

18,312 

4,674 

4.446 

1,201 

519 

1,418 

135,075 

37,096 

35,920 

18,830 

17,255 

13,391 

1,870 

245 

522 

20,700 

17,500 

13,913 

THE  MARKET  GUIDE  is  a  key  to  the  character  and  extent 
of  newspaper  markets. 

THE  YEAR  BOOK  is  a  key  to  the  personnel  space  cost  and 
a  thousand  and  one  other  facts  about  newspapers  them¬ 
selves. 

Subscribe  now — they  will  be  included  with  your  sub¬ 
scription. 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York 


Racine's  Industrial 

♦FlfDI  nviff 


EMPLOYMENT . Up  62% 


RACINE  IS  WISCONSIN'S  3rd  RICHEST  MARKET 

A  Highly  Concentrated  Area  of  Both  Farm  and  Factory  Workers 


3rd  among  71  counties  hi  average 
farm  values.  8th  among  71  coun¬ 
ties  In  Income  per  acre.  13ti%  of 
Haelne  County  population  is  rural. 


City  of  Racine  Is  3rd  In  Wisconsin 
income  buying  power.  15.753  fac¬ 
tory  employes  In  163  factories. 


THE  RACINE  JOURNAL-TIMES 

Read  by  Stc;.  of  County  Rural  Residents  and  nrU  of  Racine  City  Families. 


FULL  SPEED 
AHEAD!... 

KENOSHA’S  trading  area  has  a  buyer 
population  of  over  8(),()(K)  employed  in 
business,  industry  and  on  prosperous 
farms.  Kenosha’s  60  industries  employ 
over  1  (),()()()  workers.  Bank  deposits 
exceed  S12,(>0(),(M)().  The  NEWS  is  the 
ONE  influential,  civic-minded  source, 
of  buyer  advice  and  suggestions,  com¬ 
pletely  covering  this  territory. 

Kenosha  Evening  News 

KENOSHA.  WIS. 

Noe,  Rothenberg  &  Janii, 

Representatives. 


BIRMINGHAM,  ALA. 


Circuluipn  Analysis 
B  B  B 

Com-  News  A 

bined  Age- 


Fairfield . 

11,703 

2,906 

Homewood . 

7,397 

2,030 

Irondale . 

1,486 

390 

lipscomb . 

1,740 

436 

Pleaants  Grove . 

1,066 

245 

Tarrant . 

6,833 

1,672 

Remainder  of  Metro- 

politan  District . 

184,880 

r20,981 

Total  in  Metropolitan 

District .  407.851  109,236  106,534  16.230  S 

Ciroulation  Outside  District .  30,254  t 

Total  Distribution .  46,484  U 

A — ^Editor  &  Publisher's  Analysis  of  Circulation  as  of  March  31,  1941 
B — Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 


t 
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EDITOR  <S  PUBLISHER 


CHATTANOOGA.  TENN. 


_  Tht  /  -  ' 

^  T».  TVA  / 

It  takas  POWER  for  Dafense  Produc-  / 
tion.  The  Government  has  capitalized  / 
on  this  to  the  fullest  by  selecting  / 

Chattanooga,  the  very  heart  of  TVA,  /  W ■’ 
as  the  site  of  a  new  $50,000,000  / 

TNT  plant.  Chattanooga  also  has  / 
many  other  defense  contracts  totaling  / 

millions  of  dollars.  A  naturally  GOOD  /  . 

MARKET  has  been  made  a  BETTER  /  ^'*4  _ _ _ 

MARKET  with  this  added  government  /  ®*®***T>i 

spending.  Reach  this  fine  market  the 
simplest,  surest,  and  most  inexpensive 
way — by  way  of  The  News-Free  Press. 

ft€pr€*mt*4  SmtionMy  by  Lartnatn  S  Thompton,  Ine. 

Chattanooga  News  -  Free  Press 

Til*  ORly  Nmrtiuaw  le  ChattUMca  witii  Three  Majer  Wire  Bervlasa 
iRtematlMal  Neei  ServiM  •  AteaelaM  Preee  •  UeRtd  Free* 


reraTZ'®^  "•  **• 


JACKSON,  MISS.  (Cont.) 


Cirsulatien  Analyele 

A 

A 

A 

B 

A 

A 

1940 

News- 

News- 

Com- 

1940 

Dwelling  Unite 

Free 

Free 

Mned 

Pepuia- 

Oeeu- 

Preee 

Press 

TImee 

Time* 

DaHy 

Times 

Area 

tIon 

Total 

pied 

(Eve.) 

(Son.) 

(M) 

(Eve.) 

(MAE) 

(Sun.) 

Chattanooga . 

128,163 

34,377 

33,473 

27,646* 

23,488* 

28,705* 

11,584* 

40,289* 

27,555* 

Chiekamaiiga,  Ga. . . . 

1,665 

428 

428 

314 

317 

662 

69 

731 

621 

East  Ridge . 

Lookout  Mountain. . . 

2,939 

761 

742 

m 

m 

** 

1,545 

527 

425 

ss 

** 

** 

Ml 

Ridgeeide . 

^443 

114 

114 

RneevUle,  Qa . 

^,538 

864 

858 

** 

** 

Mr 

Signal  Mountain . 

Remainder  of  Metro- 

1,308 

377 

327 

m 

** 

** 

** 

** 

polhan  District _ 

53,614 

12,860 

12,423 

445 

435 

428 

428 

215 

Total  in  Metropolitan 

District . 

193,215 

50,308 

48,790 

28,405 

24,240 

29,795 

11,653 

41,448 

28,391 

Cueulation  Outside  District . 

12,013 

11,519 

21,064 

6,654 

27,718 

16,763 

Total  Distribution . 

40,418 

35.759 

50,859 

18407 

69,166 

45,154 

A — Editor  A  Pubiidier’s  Analysis  of  Circulation  as  of  Sept.  30, 1940. 
B— Editor  A  Publisher's  Analysis  of  Chreulation  as  of  March  31,  1941. 

♦  City  Zone. 

^  Induded  in  City  Zone  Figures. 

JACKSON.  MISS. 


1940  1940  Owellina  Unite  Clarion-  Daily 

'opula-  Octu-  Ledger  Kewe 


Popula¬ 
tion  Total 


Jeekeon .  #2,107  1«,483  16,2»0  U.Sll*  10,871 

Clinton .  910  270  283  15S  91 

Raymond .  641  186  1  77  1  75  128 

Terry .  401  133  128  130  171 

Remainder  of  Metro- 

poliun  District  . .  23,938  5,627  5,461  403  454 


Total  in  Metropolitan 

District .  88,003  22,709  22,319  12,674  11,715 

Cirei.lation  Outaiue  District .  19,970  19,651 

Total  Distribution .  32,644  31,366 

.4— Editor  t  Publisher’s  Analysis  of  Circulation  as  of  June  30,  1940. 
•  City  Zone. 


Circulation  Analyele 

A  A  A  A 

Com¬ 
bined  Clarion-  Corn- 

Daily  Ledger  News  bined 
(M  *  E)  (Sun.)  (Sun.)  Sunday 
22,682  13,113*  11,137*  24,250* 

246  156  100  256 

303  205  141  346 

301  148  184  332 


24,389  14,039  11,956  26,095 

39,621  22,146  20,616  42,662 

64,010  36,185  32,572  68.757 


for  august  23,  1941 

KNOXVILLE,  TENN. 


TENNESSEE— EAST  SOUTH  CENTRAL— 103 


NASHVILLE,  TENN. 


Circulation  Analysis 


Baaioder  of  Metropolitan  Diet. ,  40,249 


Circulation  Analysis 

A 

A 

A 

A 

1940 

1940  Dwelling  Units 

News- 

Newt- 

Popula- 

Oeeu- 

Journal 

Journal 

Sentinel 

Sentinel 

tion 

Total 

pied 

(M) 

(Sun.) 

(Eve.) 

(Sun.) 

111,580 

29,589 

28,618 

14,064* 

14,204* 

27,163* 

26,026* 

40,249 

9,571 

9,276 

U07 

2,047 

1,613 

2,117 

151,829 

39,160 

37,894 

15.371 

16,253 

28,776 

28,143 

33.543 

37,722 

32,410 

36.947 

48,914 

53,975 

61,186 

65,090 

1940 

1940  Dwelling  Units 

Tennea- 

Tennea- 

Combined 

Popula- 

Oecu- 

Banner 

tean 

sean 

Daily 

Area 

lion 

Total 

pled 

(Eve.) 

(M) 

(Sun.) 

(MAE) 

NaabTille . 

167,402 

47,536 

45,808 

35.517* 

35,474* 

60,386* 

70,991* 

Belle  Meade . 

2,061 

496 

483 

m 

** 

** 

Remainder  of  Metropolitan  Dist. . 

72,306 

18,039 

17,287 

m 

** 

** 

** 

Total  in  Metropolitan  District _ 

241,769 

66,071 

63,578 

35,517 

35,474 

60,386 

70,991 

Circulation  Outside  District. 

35,763 

38,243 

62,972 

74,006 

Total  Dritribution . 

71,280 

63,717 

123,358 

144,997 

B — Publisber’s  Analysis  of  Circulation  as  of  June  30.  1941. 
*  City  Zone  (same  as  Metropolitan  District). 

**  Included  in  City  Zone  Figures. 


Total  Distribution .  48,914 

A— Editor  A  Publiaber's  Analysis  of  Circulation  as  of  March  31,  1940. 

B— Publisher's  Analysis  of  Circulation  as  of  June  30,  1941.  *  City  Zone. 


The  daily  News-Sentinel  is  read  in  75.8%  of 
Metropolitan  Knoxville  homes  and  74.1%  on 
Sunday ...  and  is 

FIRST  in 

•  daily  metropolitan  district 
circulation 

•  daily  total  circulation 

•  Sunday  metropolitan  district 
circulation 

•  Sunday  total  circulation 

•  retail,  national,  total  advertising 

•  department  store  advertising 

KNOXVILLE  NEWS-SENTINEL  | 

A  Scripps-Hotvard  Newspaper  III 


NASHVIUE  HAD  A 
HEALTHY  INCREASE 
IN  POPULATION 
k  AND  CIRCULATION' 


A  15%  population  increase  is  a  ^ain  to  boast 
about  because  these  people  are  manuiacturin^ 
more  products  and  spending  more  money.  The 
wages  of  33^48  people  employed  by  745  Nash¬ 
ville  manufacturing  plants  amounts  to  $26300,- 
138.  As  for  the  coverage  of  The  Nashville 
Banner  and  The  Nashville  Tennessean — a  com¬ 
parison  of  circulation  and  families  in  Metro¬ 
politan  Nashville  plainly  indicates  that  these 
newspai>ers  are  the  most  economical  advertising 
medium  for  selling  the  Central  South. 


Pantt^. 

NASEvniifimsEAN 


MORNING  SUNDAY 

NEWSPAPER  PRINTING  CORP.,  A9«nti  *  THE  BRANHAM  CO..  National  Rapreaantafivaa 
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Outside  central  cities 
Per  cent  outside 

San  Jose  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 


.  491,826 

.  34.4 

.  129,367 

.  68,457 

.  60,910 

.  47.1 

(Continued  on  page  108) 


Almost  70,000,000  Persons 
Live  in  140  Met.  Districts 


(Continued  from  page  96) 


Dwelling  Units.  1940 
Total  Occupied 
119,878  113,899 

93,880  90,032 

25,998  23,867 

21.7  21.0 

30,878  30,424 

25,107  24,825 

5,771  5,593 

18.7  18.4 

48,274  46,086 

33.820  32,192 

14,454  13,894 

29.9  30.1 

42,615  40,962 

36,244  35,194 

6,371  5,768 

15.0  14.1 

26,570  24,882 

23,311  21,726 

3,259  3,153 

12.3  12.7 

409,686  385,342 

251,674  234,909 

158,012  150,523 

38.6  39.1 

57,087  54,860 

43,071  41,353 

14.016  13,507 

24.6  24.6 

86,416  81,341 

69,754  65,751 

16,662  15,590 

19.3  19.2 

86,815  79,825 

69,045  63,969 

17,770  15.856 

20.5  19.9 

481,967  451,599 

325,924  305,386 


Population, 
■  1940 
411,970 
324,975 

86.995 

21.1 

105,259 

84.637 

20,622 

19.6 
158,999 
105,958 

53,041 

33.4 

153,388 

130,750 

22.638 

14.8 

86,991 

75,711 

11,280 

13.0 

1,367,977 

816,048 

551,929 

40.3 
204,488 
149,934 

54,554 

26.7 
319,010 
253,854 

65,156 

20.4 
256,368 
203.341 

53,027 

20.7 
1,428,525 

936.699 


Area 

Rochester  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Rockford  . 

In  central  city . 

Outside  central  city  . 

Per  cent  outside 

Sacramento  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Saginaw-Bay  City . 

In  central  cities  . 

Outside  central  cities 

Per  cent  outside 

St.  Joseph . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

St.  Louis  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Salt  Lake  City  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

San  Antonio . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

San  Diego . 

In  central  city  . . 

Outside  central  city  . 

Per  cent  outside 
San  Francisco-Oakland  . . 
In  central  cities  . . . . 


Dl^T.  I 

CPArt; 


3ARTLET1 


TOWNJHIP^ 

WEtT  MEMPWI^av 


CCRmantc 


DI5T.2 

(PART) 


Circulation  Analytii 


1940  EE 

Dwelling  Uniti  Commercial  Preea- 
Oecu-  Appeal  Scimitar 
Total  pied  (M)  (Eve.) 

83,340  81,162  53,021*  53,163* 

121  119  91  51 

109  108  321  211 

1,100  1,025  433  352 

9,247  8,987  1,643  2,001 


Combined  Commp- 
Daily  cial  Appal 
(M  A  E)  (Stai) 

105.184*  62,M7* 

149  IX 

532  3tt 

785  5M 

3,644  2,011 


1940 

Popula¬ 

tion 

292,942 

400 

402 

3469 

35.364 


Area 

Mrinphia . 

Bartlett . 

Germantown . 

West  Memphis,  Ark . 

Remainder  of  Metropolitan  Diet. 


Total  in  Metropolitan  District.  . .  332,477  93,917  91,401 

Circulation  Outside  District . 

Total  Distribution . . . . 

E — Publisher’s  .\nslysis  of  Circulation  aa  of  March  31,  1941. 

*  City  Zone. 


MEMPHIS 

IS  THE  NATURAL  HUB 
OF  THE  ENTIRE 

MID-SOUTH 


The  Memphis  trading  area  is  not  only  the  largest  in 
the  South,  but  the  largest  sales  area  anywhere  east  of 
the  Mississippi  River.  "Sell  Memphis  and  you  sell  the 
Mid-South." 


AREA — ^The  recognized  Memphis 
wholesale  _  market  includes  76 
counties  in  4  states.  2,561,528 
population.  2nd  Southern  market 
in  retail  sales. 


COTTON — Now  at  new  peak  prices 
and  Memphis  the  world's  largest 
cotton  market.  It  sells  more  cot¬ 
ton  than  all  other  American  mar¬ 
kets  combined. 


DISTRIBUTION  — Mississippi  River 
transport  service — 10  railroads  — 
make  Memphis  one  of  America's 
key  distribution  centers.  Wh 
largest  wholesale  market. 


GROWTH — Memphis'  per  cent 
population  increase  fourth^  among 
all  bigger  cities.  80%  increase 
during  last  20  years.  Present  pop¬ 
ulation  estimate  301,000. 


DEFENSE— $81,000,000  defense  proi- 
ects  alloted  to  Memphis  territory 
Include  $26,000, OCX)  powder  plant, 
$34,000,0(n  shell  -  loading  plant, 
$12,000,000  ordnance  depot. 


rh'e  Commercial  Appeal  yj  Memphis  Press-Scimitar 

REPRESENTED  BT  THE  NA'nONAl.  ADVERTISING  DEPARTMENT  OP  BCRIPPS-HOWARD  NEWSPAPERS,  230  PARK  AVENUE,  NEW  YORK  ‘CITT,  N.  T. 


FOR  AUGUST  23,  1941 
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CEDAR  RAPIDS,  IOWA 


Atm 

Cedar  Rapids . 

Bertram . 

Marion . 

Robins . 

Remainder  of  Metropolitan  District. 


Circulation  Analysis 

1940 

1940  Dwelling  Unite 

C 

C 

Popula- 

Occu- 

Gazette 

Gazette 

lion 

Total 

pied 

(Eve.) 

(Sun.) 

62,120 

18,977 

18,500 

18,203* 

17,313* 

90 

33 

29 

20 

20 

4,721 

1,503 

1,464 

1,733 

1,737 

205 

63 

63 

6,083 

1,637 

1,601 

940 

940 

73,219 

22,213 

21,657 

20,896 

23.250 

20,010 

23.312 

Total  in  Metropolitan  District . 

Circulation  Outside  District . 

Total  Distribution . 

C — I^lblisher's  Analysis  of  Circulation  as  of  March  31,  1941. 


*  City  Zone. 


44,146  43,322 


WATERLOO,  IOWA 


A  Circulation  Analysis  B 


1940 

1940  Dwelling  Units 

Waterloo 

A 

Cedar  Falla 

Popula- 

Occu- 

Courier 

Courier 

Record 

Area 

tion 

Total 

plod 

(Eve.) 

(Sun.) 

(Eve.) 

Waterloo . 

51,743 

15,159 

14,930 

14,247* 

13,918* 

Castle  Hill . 

294 

82 

81 

Cedar  Fells . 

9,349 

2,890 

2,808 

1,989** 

1,989** 

2,351 

Remainder  of  Metropolitan  District. . . 

5,664 

1,590 

1,548 

2,402 

2,401 

Total  in  Metropolitan  District . 

67,050 

19,721 

19,367 

16,649 

16,319 

2.351 

Circulstion  Outside  District. . , 

18,074 

17,935 

Total  Distribution . 

34,723 

34,254 

2,351 

A — Editor  &  ^bli^er’s  Analyas  of  Cin^ation  as  of  Dm.  31,  1940, 
B — Editor  &  Publisher’s  Analysis  of  Circulation  as  of  March  31, 1941. 
*  City  Zone. 

♦*  Included  in  City  Zone  Figures. 


Every  issue  of  EDITOR  &  PUBLISHER  is  full  of  valu¬ 
able  help  to  all  departments  oi  the  newspaper,  to 
the  space  buyer  and  the  national  advertiser.  A 
year's  subscription  is  a  wise  investment.  Subscribe 
now.  Domestic,  $4,  Canada  $4.50,  Foreign  $5. 


Iowa 

Farm 

Income 

May  Be 

Highest 

In  20 

Years 


IN  THE  LEAD 

—as  usual! 


Iowa's  No  1  Advertising  Medium,  The  Cedar  Rapids 
Gazette,  is  again  "coming  down  the  home  stretch"  leading 
all  Iowa  newspapers  in  paid  advertising  lineage  lor  1941. 

If  you're  not  already  "on  this  winner" 
take  a  "tip"  from  those  who  want  to  help 
you  increase  your  sales  in  Iowa's  Richest 
Market  and  place  your  next  schedule  in  __x3— 
The  Cedar  Rapids  Gazette  You  have 
1  everything  to  gain  and  nothing  to  lose.  W 


NEW  YORK 


Represented  Nationally  by 
ALLEN-KLAPP  CO. 
CHICAGO 

Member  Media  Records 


Fftst  motor  truck  rootcs  plot  347  corricrt 
moke  possible  delivery  pf  more  ihon  44.MO 
ABC  efrcpiotioii  to  recplor  Gosette  s«b« 
scribers  In  143  eostem  lowo  towns  and 
rvral  districts  within  p  few  hoars. 


iij 

••••••••Ml 

|H||iSSjn  I 


- >..4  ■ 
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DES  MOINES.  IOWA 


DAVENPORT.  IOWA-ROCK  ISLAND-MOLINE.  ILLINOIS 


WE05TER 


Delaware 


URBANDALE 


DE^  A\OINE 


WALNUT 

clovermill;^ 


rapTik 

”  CITY 

HAMPTON 


Four  Mile 


we»T  OE»  A^INEL 
CITY  ^ 


HAMPTON 


^EA^f  MOLINE 
^  ®*IUVU  , 

CAROOM®  ji 
CLIFF  J 


Bloom  PI  ELD 


Allen 


Circulation  Analytit 
B  8  B  B 

Combinad 

Rtaiaiar  Tribuna  Dally  Ragittar 
(M)  (Eva)  (MaE)  (Sua) 
43,361*  64.333*  97,684*  64,340* 

•****••• 
86**  187**  273**  136** 


1940  1940  Dwelling  Unitt 

Po(.ula>  Oceu- 

tion  Total  pled 
169,819  48,293  46.629 

326  87  87 

489  170  166 

1,083  321  306 

4,263  1,264  1,227 

18,004  4,983  4,848 


Araa 

Dm  MoioM . 

CloverbiUf . 

GhmM . 

Urbandale . 

WMt  Dm  MoIdm . 

Remainder  of  Metropolitan  Diet. 


Cireulation  Analyali 
B  B  6  B 

Davanport 

1940  1940  Dwalling  Unht  Dmaorat  Combinad  Demo- 

Popula*  Oeo'j-  A  Laaler  Timaa  Edition  erat 

tion  Total  piad  (Eva.)  (Eva)  (Eva)  (Sun.) 
66,039  19,643  19,142  6,851*  18,806*  25,656*  12,041* 

42,775  12,671  12,362  8**  1,809**  1,817**  1,280** 

34,608  10,406  10,248  6**  1,711**  1,717**  1,350** 

3,143  819  809  260**  661**  921**  260** 

675  157  167  18**  18**  . 

13,369  2,735  2,698  602**  605**  . 

832  156  160  28**  28**  . 

1,210  347  337  57**  67**  . 


69,99  7  98,406  54,860 

83,241  223,649  319,663 

143,238  323,056  374,409 


Total  in  Metropolitan  Diatriet.. . .  183,973  66,106 

CireiilatioD  Outaide  Diitriet . 

Total  Oiitribution . 

B — Publiiher's  Analyiia  of  Cireulation,  Match  81, 1941. 
*  City  Zone. 


Davennort,  Iowa . 

Sock  Uand,  Bl . 

MoUnt,  ni . 

Batteodorf,  Iowa . 

Carbon  Cliff,  Ill . 

Eaat  Moli^  lU. . 

Hampton,  IH. . 

MUan,  ni . 

Port  Byron,  III . 

Rapid!  Oty,  III . 

aaviA  in . 

Remainder  of  Metropolitan  Dit- 


'Ineiuded  in  City  Zone  FigureA 


Ciroulation  Analyala 
B  B  B 

1940  1940  Dwelling  Unita  Rock  Nand  Molina  Combinad 

Popula-  Oecu-  Argua  DIapattb  Edition 

bon  Total  pled  (Eva)  (Eva)  (Eva) 

66,039  19,643  19,142  . 

42,775  12,571  12,362  12,318**  462**  12,780* 

34,608  10,406  10,248  691**  13,438**  14,119* 

3,143  819  809  . 

576  167  157  29**  93**  123** 

12,369  2,736  2,698  219»*  2,727**  2,940** 

(Continued  on  page  108) 


Arta 

Davenport,  Iowa. 
Rock  lala^.  Ill . , 

Moline,  HI . 

Bettendorf,  lown. 
Carbon  Cliff,  m. 


Total  in  Metropolitan  Dutriot.. . .  174.995  50,522  49,569  7,536  19,410  26,946  12,726 

Circulation  0:,t8ide  Diatriet .  7,237  5,950  13,18  7  7,586 

Total  Divtrib  ition .  14,773  26.360  40,033  30,312 

B— Pobliiher'f  Analyiia  of  CiroulatioA  June  30, 1941.  *  City  Zone.  **  Included  in  City  Zone  Figurm. 


For  the  first  4  months  of  1941 — 

Davenport  Leads  All  Iowa! 

k  ^  Retail  Sales  Increase  i 


Against  State  Average  of  13% 


Sales  have  been  soaring  for  past  3  years!  Just  last  year 
the  U.  S.  Census  of  Business  gave  Davenport  a  per  capita 
sales  record  of  $518.87  against  the  national  average  of 
only  $319.27  and  Iowa's  average  of  $324.20.  1940  passed 
that  mark  easily  and  1941  will  top  anything  yet! 
Depending  only  in  part  on  Defense  Spending,  Daven¬ 
port's  widely  diversified  industrial  set-up  and  location 
in  the  heart  of  lush  Mississippi  Valley  farm  community 
has  always  insured  highest  advertising  returns! 


DAVENPORT 
Largest 
of  the 
TRI-OTIES 
Davenport 
Rock  Island 
Moline 


Place  Your  Schedules 

Where  They  Really  Pay  Off! 

DAVENPORT  NEWSPAPERS 

THE  TIMES  AND  DEMOCRAT 


Rock  Island  Gov’t  Arsenal 

(Just  Across  Misissippi  River) 

Daily  Payroll  of  $60,000 

of  Arsenal 

4.1%  TTyT 

IN  DAVENPORT 

Shopping  Headqaarters  for  the  Tri  Cities! 


“Tri  Cities  GREATEST  Advertising  Medium** 

National  Repretentative:  HOE^,  ROTHENBURG  &  JANN 

New  York  •  Chicago  •  San  Francisco  •  Detroit  •  Atlanta 
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On  the  page  opposite 

SOMETHING'S  WRONG 


WITH  THE  MAP! 


#  In  the  case  of  Des  Moines,  the 
Sunday  Register*s  statewide  circu¬ 
lation  converts  the  entire  state  of 
Iowa  into  one  metropolitan  area. 

#  The  Des  Moines  Sunday  Register 
with  374,403  circulation  has  69% 
family  coverage^  in  lowa*s  89 
cities  of  2,500  or  more. 

'BaMd  on  occupied  dwelling  figures  from  1940  U.  S.  Census. 


A  population  figure  for  the  Des  Moines  metropoli¬ 
tan  area  doesn’t  begin  to  tell  the  whole  story  of 
The  Des  Moines  Sunday  Register’s  metropolitan 
coverage  .  .  . 

BECAUSE  .  .  .  The  Sunday  Register  doesn’t  stop 
with  100%  coverage  of  Des  Moines  ...  it  covers 
EVERY  metropolitan  area  in  Iowa. 

FOR  EXAMPLE  .  .  .  In  Iowa’s  eleven  biggest 
cities  of  25,000  or  more,  The  Sunday  Register  is 
read  by  65%  of  the  families;  in  the  next  ten  cities 
(10,000  to  25,000)  it  is  read  by  79%.  In  fact,  7  out 
of  10  families  in  every  city  in  Iowa  of  2,500  or  more 
read  The  Sunday  Register. 

REMEMBER  .  .  .  you  need  only  ONE  newspaper 
to  win  all  Iowa’s  metropolitan  markets.  You  can 
influence  this  market  of  a  million  at  lowest  milline 
rates  in  Iowa  through  .  .  . 

The  Register  aed  Trihaae 


Here’s  hew  The  Res  Mono, 

SIIHOAr  REGISTER 

cover,  ag  metropolitan 
areas  in  Iowa 


Des  Moines.  .  .  .  IQQ% 
Cities  .... 

<25.000  or  over)  *  *  W /O 

Des  Moines . ,00% 

Mason  City . 

Burlington  .... 

Ottumwa  . ■  ■  •  73  J 

. 

. .  50% 

Cedar  Raoids  .  .  41  <y 

d"''"'”"  . 

. 

ilOux  City .  32^ 

Council  Bluffs  .....  13% 

10  Cities  70% 

<10.000  fo  25.000)  . la/O 

. . 

. 98% 

.  89% 

. 83% 

Marshalltown .  81% 

Boone  .  g  j  ^ 

Oskaloosa  .  77^ 

Fort  Madison .  69% 

'^^scatine  . '  5,  J 

.  530^ 

23  Cities  < Average  Coverage)  74 

.5.000,., 0,000-.,..  . . . 

All  Cities  in  Iowa  69% 

u.soo„...„ 


‘374,403  Sunday 

Milline  $1.60 


322.055  Daily 
Milline  $1.55 


I 


— ■•iiiiiiiB 


POWER 

5000  WATT5 
DAY  AND 
L  NIGHTS 
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DAVENPORT-ROCK  ISL'D-MOLINE,  ILL.  (Cont.) 

Hampton,  m .  832  I5«  150  17^*  S3**  110** 

Milan,  HI .  1.210  347  337  280**  13**  293** 

Port  Byron.  lU .  881  282  259  80  356  436 

Rapid!  City.  Ill .  275  86  74  IS**  50**  68** 

Silv-ii.  Ill .  2.990  765  753  34**  673**  707** 

Ramainder  of  Metropolitan  Diitrict...  9,628  2,655  2,570  468  288  756 


SIOUX  CITY.  IOWA 


Population 

1940 

117,970 

95,996 

21,974 

18.6 

629,581 

226,640 

402,941 

640 

452,639 

368,302 

84,337 

18.6 

112,225 

98,167 

14,058 

12.5 

87,791 

82,364 

5,427 


Dwelling  Units,  1940 
Total  Occupied 
33,281  31,720 

27,252  26,407 

6,029  5,313 

18.1  16.7 

151,204  148,314 

57,218  55,990 

93,986  92,324 

62.2  62.2 

164,422  153,293 

134,920  126,410 

29,502  26,883 

17.9  17.5 

31,889  30,647 

28,036  26,920 

3,853  3,727 

12.1  12.2 

25,460  24,349 

23,829  22,859 

1,631  1,490 

6.4  6.1 

40,966  40,060 

28,526  27,895 

12,440  12,165 

30.4  30.4 

47,324  44,117 

41,816  38,950 

5,508  5,167 

11.6  11.7 


Area 

Savannah  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 
Scranton-Wilkes-Barre  . . 
In  central  cities  .... 
Outside  central  cities 

Per  cent  outside 

Seattle  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Shreveport  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Sioux  City  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

South  Bend  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 

Spokane  . 

In  central  city  . 

Outside  central  city  . 

Per  cent  outside 


Circulation  Analyiia 

1940  1  940  OwelIjngUnHt  B  B  B 

Popula-  Occu-  Journal  Journal  Trkaa 

tion  Total  plod  (Daily)  (Sun.)  (E«t) 
82,364  23.829  22,869  16,318*  19,461*  IIJIP 

4,556  1.303  1,241  **♦•»* 

871  328  i249  **  **  •• 


Arm 

Sioux  City . 

South  Sioux  City,  Neb . 

Remainder  of  Metropolitan  Diatrict. 


.  147,022 

.  101,268 

.  45,754 

.  31.1 

.  141,370 

.  122,001 

.  19,369 

.  13.7 

(Continued  on  page  110) 


Total  in  Metropolitan  District .  87,791  25,460 

Circulation  Outside  District . 

Total  Distribution . 

B — Publisher’s  Analysis  of  Circulation  as  of  March  31, 1941. 
•  City  Zone. 

*•  Included  in  City  Zone  Figures. 


iffilAS  iMaar 


SfOUX  TfCuiS 


WHOLESALE  MARKET 


•  This  metropolitan  center  is  so  located  it  serves  four  great  states, 
Iowa,  Nebraska,  Minnesota  and  South  Dakota.  Last  year  its  whole* 
sale  sales  equalled  $150,439,000.  It  represents  one-fifth  of  all  the 
wholesale  business  that  was  done  in  the  state  of  Iowa. 

•  Sioux  City  retail  merchants  did  over  $46,495,000  worth  of  business 
during  the  past  year.  The  retail  sales  have  shown  a  gain  of  39  pet 
cent  in  the  last  five  years. 

•  This  city’s  manufacturing  plants  are  furnishing  the  government 
with  thousands  of  dollars  worth  of  defense  orders  which  include 
manufactured  tools,  overalls,  canned  milk  and  meat. 

•  Ranks  eight  in  size  in  the  meat  packing  industry  of  the  world. 
Last  year  Sioux  City  showed  a  22.3  per  cent  gain  in  livestock  receipts 
over  the  previous  year.  This  was  the  largest  gain  made  by  any  of 
the  first  eight  livestock  markets.  $82,535,704  was  handled  in  this 
market  alone  during  the  year. 

•  Rural  electrification  is  rapidly  taking  place  in  the  Sioux  City 
market.  There  are  now  69,406  potential  customers  in  this  area  that 
up  to  now  have  never  had  the  opportunity  of  having  any  electrical 
appliances. 

•  Sioux  City  is  now  celebrating  its  first  year  as  the  last  city  on  the 
inland  waterway  of  the  middlewest.  Large  barges  are  now  in  the 
operation  of  transporting  merchandise  to  and  from  Sioux  City. 


,DES  MOINES 


OMAKA 


^toux  €iiy  Soumal 

Largest  Circulated  Newspaper  in  the 
Great  Four  State  Agricultural  Belt 


ToUl  in  MetropoIiUn  Distnet  .  174.905  50,^22  49.559  12,856 

rirculktion  OuUide  District . . . .  6.530 

ToLaI  Listribution . .  19,396 

B — Publisher's  Analysis  of  1  ireulation  as  of  Juns  30.  1941. 

*City  Zos.  **  includsd  in  City  Zoos. 

14,072 

4,888 

18.960 

26,938 

11,418 

38,356 

Almost  70,000,(!)(!)0  Persons 

Live  in  140  Met.  Districts 

(Continued  from  page  104) 
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46  YEARS  IN  DAILIES 

Ihe  Salada  Tea  Co.  has  been  using 
gttrspapers  as  the  backbone  of  its 
merchandising  and  advertising  activ¬ 
ity  since  1892.  Copy  has  not  changed 
jiuch  in  49  years.  “Flavor  in  every 
jgp,”  “Flavor  that  satisfies,”  are  typi- 
(J  headlines.  An  average  ad  may 
measure  two  inches  on  two  columns, 
flje  company  does  not  feel  that  .Fri- 
jiy,  the  traditional  “food  day”  of 
newspaper  advertising,  is  the  most 
suitable  for  its  purposes.  Position  on 
the  food  or  women’s  page  is  usually 
nquested.  Even  during  the  depres¬ 
sion  years  Salada  consistently  in- 
cseased  its  newspaper  advertising 
budget. 


PiW>ERS  SELL  MOVIES 

“The  newspaper  is  the  only  medium 
that  is  departmentalized  so  that  a  fel¬ 
low  knows  where  to  look  for  his  in¬ 
formation,”  says  S.  Charles  Einfeld, 
director  of  advertising  for  Warner 
Brothers  Pictures,  Inc.  “Newspapers 
get  your  message  over  fast  and  so 
people  can  understand  it,”  he  says. 
“The  sale  of  motion  pictures  is  a  one- 
shot  sale  and  you’ve  got  to  get  the 
business  in  four  of  five  days  or  you 
don’t  get  it  at  all. 

“I  believe  the  newspapers  do  the 
quickest  and  most  effective  job,”  he 
says,  “for  any  business  which  must 
look  for  a  rapid  public  response  to  its 
sales  appeals.” 


WICHITA,  KANSAS  (Cont.) 


TOPEKA,  KANSAS 
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Circulation  Analysis  B 


Area  tion  Total  pis 

Topeto .  67,833  21.651  20.4 

nsniiiider  of  .Metropolitan  DUtriet. . .  9,916  2,414  2,2 


ToUlin  Metropolitan  District .  77,749  24,065  22,1 

Cireulation  Outside  DUtriet . 

Total  Distribution . 

.4— Editor  k  Publisher's  Analsrsis  of  Circulation  as  of  Sept.  30,  1940. 
B— Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 

*  City  Zone. 


1940 

1940  Dwelling  Unite 

A 

A 

Popula- 

Occu- 

Capital 

Caoital 

tion 

Total 

pied 

(M) 

(Sun.) 

67,833 

21.651 

20,460 

16,211* 

17,676* 

9,916 

2,414 

2,245 

622 

699 

77,749 

24,065 

22,705 

16,833 

18,375 

31,537 

30,818 

48,370 

49,193 

WICHITA,  KANSAS 


Circulation  Analysis 

A  A  A  A  A 

1940  1940  Owellii^  Units  Wichita  Combined 

a-  Occu-  Beacon  Beacon  Eaole  Eagle  Daily 


„  Araa  tIon  Total  pied  (Eve.)  (Sun.)  (M)  (Eve.)  (M  A  E)  (Sun.) 

Awliiu .  114,966  36,445  34,781  29,020*  32,456*  31,940*  31,806*  63,746*  35,283* 

Eaithorough .  312  75  75  ♦«*•»*♦»♦♦  ♦• 

Brmainder  of  Metro¬ 
politan  District...  12,030  3,418  3,311  3,103  4,480  1,574  1,001  2,575  2,627 

Tstil  is  Metropolitan 

District .  127,308  39,938  38,167  32,138  36,936  33,514  32,807  66,321  37,910 

CireuUtion  Outside  District .  49,444  66,951  19,827  11,011  30,838  35,354 

Total  Distribution .  81,582  103,88  7  53,341  43,818  97,159  73,264 

A— Publisher's  Analysis  of  (jireulation  u  of  June  30,  1941. 

•  City  Zone. 

**  ladudcd  ia  City  Zone  Figures. 
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Purses  Are  Open  iyWichita! 

Department  Store  Sales/  m 


You  can  intensify  distribution  and  increase  # 

consumer  sales  in  the  great  Wichita  market  at  9 

low  advertising  cost  because  the  Wichita  Eagle  9 

has  the  dominate  coverage  in  the  Wichita  area. 

When  you  place  your  advertising  in  the  Eagle 
you  place  it  in  a  sales  proved  medium  that 
leads  in  case  histories  of  successful  campaigns. 

By  concentrating  in  the  Eagle  you  can  open  up 
distribution  quickly  or  increase  your  present 
share  of  Wichita's  great  buying  power.  Get 
the  facts  which  show  why. 

COVERAGE...  READERSHIP.  ..INFLUENCE 

Nationally  Represented  by  Paul  Block  &  Associates 


THE  WICHITA  EAGLE 

Wichita’s  Accepted  Home  Newspaper 

MORNING  EVENING  SUNDAY 


110— WEST  NORTH  CENTRAI^MINNESOTA 


EDITOR  &  PUBLISHER 


Almost  70,000,000  Persons 
live  in  140  Met.  Districts 

(Continued  from  page  108) 


Population, 

Dwelling  Units,  1940 

Area 

1940 

Total 

Occupied 

Springfield,  Illinois  . 

.  89,484 

25,891 

25,349 

In  central  city  . 

.  75,503 

22,054 

21,595 

Outside  central  city  . 

.  13,981 

3,837 

3,754 

Per  cent  outside  . 

.  15.6 

14fi 

14.8 

Springfield,  Missouri  . 

.  70,514 

21,713 

20,953 

In  central  city  . 

.  61,238 

19,317 

18,647 

Outside  central  city  . 

.  9,276 

2,396 

2,306 

Per  cent  outside  . 

.  13.2 

11.0 

11.0 

Springfield,  Ohio  . 

.  77,406 

22,322 

21,658 

In  central  city  . 

.  70,662 

20,704 

20,098 

Outside  central  city  . 

.  6,744 

1,618 

1,560 

Per  cent  outside  . 

.  8.7 

7.2 

7.2 

Springfield-Holyoke  . 

.  394,623 

107,499 

102,933 

In  central  cities  . 

.  203,304 

57,510 

55,028 

Outside  central  cities  . 

.  191,319 

49,989 

47,905 

Per  cent  outside  . 

.  48.5 

46.5 

46.5 

Stockton  . 

.  79,337 

22,769 

21,711 

In  central  city  . 

.  54,714 

15,596 

14,850 

Outside  central  city  . 

.  24,623 

7,173 

6,861 

Per  cent  outside  . 

.  31.0 

31.5 

31.6 

Syracuse  . 

.  258,352 

73,342 

70,339 

In  central  city  . 

.  205,967 

59,604 

57,009 

Outside  central  city  . 

.  52,385 

13,738 

13,330 

Per  cent  outside  . 

.  20.3 

18.7 

19.0 

Tacoma  . 

.  156,018 

53,359 

49,627 

In  central  city  . 

.  109,408 

38,170 

36,121 

Outside  central  city  . 

.  46,610 

15,189 

13,506 

Per  cent  outside  . 

.  29.9 

28.5 

27.2 

Tampa -St  Petersburg  . 

.  209,693 

73,588 

61,644 

In  central  cities  . 

.  169,203 

59,250 

49,820 

Outside  central  cities  . 

.  40,490 

14,338 

11,824 

Per  cent  outside  . 

.  19.3 

19.5 

19.2 

(Continued  on  page  117) 


leiirMirr  ,  ClmU«^nAn*ly»l» 

B  B  B  B  S 

Duluth 


1940 

1940  DweHIno  Unite 

Newe- 

Combined 

Newt- 

Superior 

Popula- 

Ocou- 

Tribune 

Herald 

Daily 

Tribune 

Telegram 

Am 

tion 

Total 

pM 

(M) 

(Eve.) 

(MAE) 

(SunO 

(Eve.) 

Duluth.  Mina . 

101,065 

28,819 

27,824 

14,808* 

18,240* 

33,048* 

21,883* 

57 

Snperior,  Wii. . 

35,136 

9,918 

9,644 

3300 

45 

3,345 

5,716 

7,616* 

Qoquet,  Minn . 

Qlivw.Win. . 

7,304 

aoi 

1,992 

60 

1,961 

58 

1,405 

1,113 

24 

2,519 

1,412 

24 

7 

AaMor,  Minn . 

nmiindic  of  Metnx 

2,468 

728 

697 

440 

486 

926 

368 

palitan  Diitriet . 

10,924 

3,397 

2370 

1,181 

934 

2,115 

1,472 

293 

TMal  in  Mttrapolitan 

n^i'i . 

157.001 

44,914 

43,054 

21,134 

17,754 

20342 

10i994 

41,975 

28,749 

3<t851 

8,073 

ChouUtioB  Outride  Diitriet. 

vim 

lOiTOO 

Totri  Dietributtoo . 

38,888 

31,836 

701724 

• 

18,773 

B— PuLliibv’i  Analyin  of  Cir«iiUtio&  at  of  Junt  $0. 1941* 

*CMrSaae. 

MINNEAPOLIS-ST.  PAUL,  MINN. 


1940 

1940 

Atm 

Popula¬ 

tion 

Dwelling  Units  ' 
Total  Occupied 

Minneapolii . 

492,370 

147,679 

142,864 

St.  Paul . 

287,736 

83324 

80,575 

Anoka . 

6,426 

1,470 

1375 

Bayport . 

2,633 

352 

350 

Birehwood . 

91 

160 

32 

Brooklyn  Center . 

1,870 

517 

494 

Columbia  Heighte . 

6,035 

1,578 

1,531 

Crystal . 

2373 

661 

628 

Dellwood . 

152 

116 

37 

Deephaven . 

1,026 

429 

286 

Edina . 

5,855 

1,545 

1,508 

Ezceliior . 

1,422 

438 

377 

Golden  Valley . 

2,048 

567 

560 

Hopkins . 

4,100 

1,087 

1,075 

Irver  Grove . 

502 

129 

126 

Island  Park . 

526 

482 

178 

Long  Lake . 

260 

91 

82 

Mahtomedi . 

876 

415 

255 

Mendota . 

228 

61 

59 

Minnetonka  Beach. . . . 

229 

153 

60 

Momingside . 

1,282 

376 

371 

Mound . 

1,189 

535 

343 

New  Brighton . 

658 

174 

169 

Newport . 

872 

285 

244 

North  St.  Paul . 

3,135 

817 

706 

Osseo . 

738 

223 

220 

RichSeld . 

6,750 

1,091 

1,071 

Robbinsdale . 

6,018 

1,645 

1,608 

St.  Louis  Park . 

7,737 

2,291 

2,200 

St.  Paul  Park . 

1,096 

320 

306 

South  St.  Paul . 

11,844 

3,103 

3,060 

Stillwater . 

7,013 

2,066 

2,028 

Tonka  Bay . 

361 

371 

114 

Waysau . 

1,473 

379 

361 

West  St.  Paul . 

5,733 

1,532 

1,507 

White  Bear  Lake . 

2,858 

789 

747 

Remainder  of  Metro- 

politan  District . 

35,562 

11315 

9,120 

Mlnne- 

■polit 


See 


Circulation  Analydi 

Min-  MInnetpolia  A  A  A  A 

naaiollt  Trib-jnc  SLPaul  St.  Paul  Corn- 
Star-  A  Star  •  Pionaer  Die-  blnad  Pionw 

Journal  Journal  Preat  patch  Dally  PraM 

(Eva.)  (Sun.)  (M)  (Eva.)  (MAt)  (Suaj 

697  679  1,176  I.a 

73,006*  76,861*149,866*  79^7* 
6  31  36 


See 

Note 


See 

Note 


98** 

98** 

196** 

Id* 

112** 

112** 

224** 

50 

33 

83 

1 

204** 

204** 

408** 

2m* 

769** 

775** 

1344** 

am 

n 

245** 

245** 

490** 

*lw* 

2,494** 

2,483** 

4,977**  2,6#* 

1-855 

1,670 

3,525 

i.» 

1,218** 

1317** 

2,435** 

uiv 

1,339 

1,332 

2,671 

1,411 

545 

620 

1,165 

M 

Total  in  Metropolitan 

District .  911.077  268,506  366,712  77,396  81,126  168,623  84,411  i 

(Circulation  Outside  District .  10  264  27,445  37,709  37M 

Total  Distribution .  87,660  108,671  190,231  111,MI  I 

A — Editor  A  Publisher's  Analysis  of  (Circulation  as  of  Dec  .31, 1940. 

*  (City  Zone.  ' 

**  Included  in  (City  Zone  Fiicures.  I 

No, a — Figures  not  available  because  of  recent  consolidstion. 


VERY 

ports  AlffiA 

^/^""TeleqramTerritory^ 

j  .  SUPERIOR  luu  65“/<> 

of  the  Ore  Shipping 

SUPERIOR  UaA  90°/o 

of  the  Grain  Storage  Shipping 

SUPERIOR  luu  70?^ 

of  the  Railroad  Tonnage 

SUPERIOR  UaA.  60> 

IL-  of  the  Ship  Building 

|i  %  1 1  SUPERIOR  /coi  ■  ■  ■ 

'  Real  Pay  Days! 

Real  Purchasing  Power!  y 

/  THROUGH  UPPER  WISCONSIN'S  BIG  HOME  DAILY 


EVENING  TELEGRAM 

SUPERIOR,  WISCONSIN 

★  "SALES  MANAGEMENT'  RATES  SUPERIOR 
AT  127%  FOR  AUGUST  1941! 


-i 


Er  for  august  23,  1941 


MINNESOTA— WEST  NORTH  CENTRAL— 111 


MINNEAPOLIS-ST.  PAUL.  MINN. 
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ST.  PAUL; 


Jmiiiiiii!!i 
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NO  «...  it  s  like  this: 

Because  of  the  realignment  of  Minneapolis 
newspapers  in  May,  official  figures  are  not 
yet  compiled  for  the  Minneapolis  Morning 
Tribune,  evening  Star  Journal  and  Sunday 
Tribune  and  Star  Journal. 

They  will  be  —  accurate  and  in  detail  — 
when  the  publisher's  statement  for  the 
period  ending  September  30,  1941,  is  avail¬ 
able.  Until  then,  may  we  point  out  that  our 
combined  daily  circulation  is  over  300,000 
net  paid  and  our  Sunday  circulation  above 
340,000. 


★  EVENING  STAR  JOURNAL 

★  NEW  MORNING  TRIBUNE 

★  SUNDAY  TRIBUNE  AND 
STAR  JOURNAL 


r 


Vm 

St.  JoMph . 

Elwood,  Kuia . 

'Wkthtu,  Kuf . 

Remaindrr  of  MetropoliUn  Di*- 
trict. . 


CiMuUtion  Outode  Diftrict .  If 

Total  Distributioo .  28 

D— Editor  dt  IHibliiher'i  Analysii  of  Circulation  aa  of  March  31, 1941. 
*  City  Tfsat. 

**  Indoded  in  Oty  Zone  Figorec. 


Circulation  Analyai* 

D 

D 

D 

D 

1940 

1940  Dwelling  Unit* 

Newt- 

Comblntd 

N*wa- 

Pepula- 

Oceu- 

GazMta 

ProM 

Daily 

Preaa 

tlon 

Total 

plod 

(M) 

(Eva.) 

(MaE) 

(Sun.) 

73,711 

23,311 

21,726 

10,067* 

22,037* 

32,104* 

22,652* 

1,014 

310 

263 

** 

** 

** 

m 

860 

303 

292 

450 

395 

845 

563 

6,406 

2,646 

2,571 

1,813 

2,126 

3,939 

2,203 

86,991 

26,570 

24,882 

12,330 

24,558 

36,888 

25,418 

16,857 

19,455 

35,812 

20,265 

28,687 

44,013 

72,700 

45,683 

Area 

Springfield . 

Kcmaindcr  of  Metropolitan  Dia- 
triet . 


Circulation  Outaide  Diatriet. 
Total  Diatribution . 


Cirtilation  Analyaii 

B 

B 

B 

8 

1940 

1940  Dwtlling  Unht 

LaadarA 

Comblnad 

NawtA 

Popula- 

Occu- 

Nawa 

Preaa 

Dally 

Laadtr 

tian 

Total 

pi*d 

(M) 

(Eva.) 

(MAE) 

(Sun.) 

61,238 

16,317 

18,647 

4,237* 

18,598* 

22,831* 

18,842* 

9,276 

2,396 

2,306 

638 

728 

1,366 

1,260 

70,514 

31,713 

20,953 

4,875 

19,322 

24,197 

20,102 

18,431 

13,235 

31,666 

29,456 

23,306 

82.557 

55,863 

49,556 

ation  ai 

of  Junr30, 1941. 

Om  OF  THE  MOST  PERFECT 
MARKETS  IN  AMERICA— 

AN  AMAZING  TRADING  AREA 

An  interesting  proof  of  St.  Joseph’s  vast  Trading  Area  may 
be  seen  in  the  great  fleet  of  speedy  motor  cars  rushing  news¬ 
papers  morning  and  evening,  to  156  prosperous  towns,  85% 
delivered  wnthin  3^/^  hours,  regardless  of  distance.  St.  Joseph’s 
drive-in  trading  area  extends  to  adjacent  states  and  represents 
a  population  of  over  306.396.  The  population  of  the  city 
itself  is  over  75,000. 

Standards  of  living  are  high  .  .  .  resources  rich,  dependable. 

In  the  entire  market,  one  in  every  1.66  families  actually  takes 
The  News-Press  or  The  Gazette — or  both.  Density  of  city 
coverage  is  100%. 

National  Advertisers  in  their  studious  analysis  of  profitable 
territory,  unqualifiedly  rate  St.  Joseph  and  its  15  trade  area 
counties,  as  one  of  the  few  PERFTCT  markets  in  America, 
considered  from  all  angles. 

Merchandising  assistance  to  assure  returns  for  your  dollar. 

THE  NEWS-PRESS  AND  THE  GAZETTE 

ST.  JOSEPH.  MISSOURI 

KELLY-SMITH  COMPANY,  National  Representatives 

New  York,  Philadelphie,  Defroif,  Aflanta,  Boston,  San  Francisco,  Chicago 


SPBINGFIELD,  HISSOBBI 

70,514  + 

(Population — Metropolitan  Area) 

70,514  PLUS — becxiuse  Springfield  has  grown  since 
the  Census;  is  still  growing.  Practically  all  of  Spring¬ 
field's  dwelling  units  are  occuped,  and  more  are 
a-building  in  this  market,  which  continues  to  lead 
all  other  Missouri  markets  in  btisiness  gains. 

And  the  SPRINGHELD  NEWS,  and  the  SPRINGHELD 
LEADER  &  PRESS  alone  offer  adequate  coverage  of 
this  $56,000,000  (retail  sales)  area. 

With  on  all-time  high  of  52,996  daily  circulation, 
these  Newspapers  blanket  metropolitan  Springfield 
100%  and  afford  well  over  50%  coverage  of  the  15 
counties  in  the  ABC  Retail  Trading  Zone. 

Springfield  Daily  News 
Springfield  Leader  &  Press 

represented  by  THE  BRANHAM  COMPANY 


FOR  56  YEARS  EDITOR  &  P  IJ  R  L  I  S  H  E  R 

has  printed  more  news  and  statistics  that  help  in  evaluating  newspapers  than  any  other  publication. 

Subscribe  Now:  $4.00  Domestic — $4.50  Canada —  $5.00  Foreign 

EDITOR  AND  PUBLISHER 

1700  TIMES  BUILOUNC  iSew  YORK 


for  august  23.  1941 


•■■■■■■■■■■■■■■■■■■■■■■■■■■■■■■■I 
•■■■■■■■■■■■■■■■■■I 


Yankee  Hill 


!■■■■ 

■  ■■■■ 

■■■■■■ 
■■■■■■■■■■a 

■■■■■■■■■■a 


■■■■■>  ■■■■■ 

■■■■■■■■■■■■a 

■■■■■■■■■■■■a 

laaaaaaBBHBHa 

IBBBBBBBBBBBB 

•BBBBBBBBBBBB 

l■■■BBBBBBB■B 
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WNt  Unooln . 

RiBaiiidcr  of  Metro- 
pilitM  Diftriot . 


Totii  in  Metropolitan 
Oiitriet . 


NEB 

D 

Circulation  Analysis 

D  D 

D 

Threa 

IBM 

IBM  DwoUim  Unks 

Edkiono 

Journal* 

Papula* 

ueeu- 

Journal 

Journal 

Star 

Com  binod 

Star 

tion 

Total 

Pisd 

(M) 

(Eva) 

(Eva) 

(MAE) 

(Sun.) 

81,984 

25,991 

24,671 

3,575* 

11,939* 

9,671* 

28,188* 

19.551* 

277 

76 

74 

«• 

m 

«B 

5,930 

944 

911 

488 

33 

190 

668 

389 

88,191 

27,011 

28,656 

4,060 

11,972 

9,861 

28,853 

19,940 

ide  District. 

22,464 

3,280 

13,934 

36,718 

25,849 

m . 

26,524 

15,252 

23,795 

68,571 

45,789 

D— Uitor  &  ^blisher's  Analyns  of  Circulation  ai  of  Sept.  30,  IMO. 
*Cit]r  Zone.  **  Included  in  City  Zone  Figuret. 
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CifcuiaUon  Analynit  B  A 

IBM  Kanaaa 

Dwolling  Unitt  CHy,  Mo. 

Occu-  Journal  TimM 

Total  pM  (Eva)  (M) 


Kaoaas  aty.  Mo .  309,178  133,281  122,213 

KansM  City,  Kan .  121,488  38,219  34,076 

Remainder  of  Metropolitan  Diet. .  113,487  33,707  32^824 

Total  in  Metropolitan  Dietriot.. .  634,093  202,267  188313 

Cir^ation  Out^e  Diatriet . 

Total  Distribution . 

Cilctilation  Analysis 


(Eva)  (M) 
37,628*  178,760* 

9,894**  . 

2,487  . 

60,086  . 

34,043  . 

94,128  318324 


Cofflbiiisd 
Star  Daily 
(Eva)  (M  a  ^ 
181,713*  387,473* 


Araa 

Kansas  City,  Mo. . 
Kansas  City,  Kan.. 


19M  Kansas  Kansas 

IBM  Dwelling  Units  Sunday  City,  Kan. 
Popula-  Oeeu-  Star  Kansan 

tion  Total  pied  (Sum)  (Eva) 

399,178  133,281  122,213  178,490*  29 

121,488  35319  34,076  .  18374* 

(Continued  on  page  114) 


318332  I  634,156 

C  A 

Inda- 

pondsncAl 

Mo. 

Kansan  Exambisr, 
(Sun.)  (Eva) 

83  . 

18378*  . 


LINCOLN  has  a  large 
wholesale  and  retail  bus- 


LINCOLN  is  the  Retail  and  Wholesale 
Shopping  Center  of  the  Rich  South 
Platte  territory  of  Nebraska 


flour  mills — 


Federal  and  State  offices — 

home  insurance  companies 

high  per  capita  buying 
power — 


LINCOLN  is  the  capital  of 
Nebraska 


Black  area  —  Metro. 
District.  Pop.  88,191. 
Dark  shaded  area — 
Retail  zone.  Pop. 
229,879. 


For  Profitable  Sales  In  This  Area  Use 

THE  LINCOLN  JOURNAL  AND  STAR 

National  Reprs.  Noee,  Rothenburg  &  Jann,  Inc.,  New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


— ■■■ffiiKiii 
MtaitMMMl 

!«;:!w:8ar 


COLLINSVILLE 


St.  Loiij» 

Globe-  Globe-  Poot- 

Democrit  Democrat  Diipeteh 
(M)  (Sun.)  (Eve.) 
122..S68*  138.438*  169.478* 

2.215  2.790  2.108 


Poot- 

DitpMth 

(Sun.) 

210,437* 

4.197 


1.260** 


EDITOR  <&  PUBLISHER 

ST.  LOUIS,  MO. 


1 14— WEST  NORTH  CENTRAU-MISSOURl 


EDITOR  & 
PUBLISHER 

Presents  spot  news  and 
deals  in  major  trends  and 
policies  of  the  newspaper 
and  advertising  field  every 
week. 

• 

Subscription 
$4  Domestic, 

$4.50  Canada, 

$5  Foreign. 


EDITOR  &  PUBUSHER 

1700  Times  Bldg.,  New  York,  N.  Y. 


Aiae  Poeulation 

St.  Louia .  816,048 

Attea,  III .  3I;J» 

Arbw  Temoe .  009 

BtUorive .  132 

BcUeviUe,  Dl .  28.405 

Bd-Nor .  937 

Berkelejr .  2.577 

Bdhelto.ni .  1,307 

Beverly  Hills .  687 

Brenteood .  4,3^ 

Bridcftoe .  169 

Bnx^ye,  n .  2.158 

Oebokk  ni .  -,465 

CelvertaePerk .  -139 

Caseyville,  lU .  865 

CleytoD .  13.069 

ColIiwviUe.IU .  9,767 

Columbie.  ni . 1.871 

Crystel  Lake  hrii .  95 

Dec  Feres .  641 

Dupo.  Ul .  2,073 

Eset  Alton,  lU .  4.680 

East  Carondeirt,  III .  416 

East  St.  Louis.  lU .  75.609 

Edwardsville,  ni .  8.008 

EUisville .  288 

Fairmont  City,  III .  1,905 

Fenton .  171 

Ftrguaon. .  5,724 

Glen  Carbon,  in .  1.091 

Glen  Echo  Park .  212 

Glendale .  2,526 

(Granite  City,  n .  22.974 

Grantwood .  86 

Hartford.  lU .  1,842 

HuntlriKh .  168 

Kirkwood .  12.132 

ladue .  3,981 

Madison,  III .  7,782 

Maplewood .  12,875 

Margooa .  2M 

Maryrill^  IH .  536 

Moosaoto,  lU .  359 

Nameoki,  III .  2.701 

National  City,  III  .  244 

Northwoods .  7U 

Oakland .  789 

Olivette .  987 

Overland .  2.934 

inHadena  Hills .  839 

Fasadena  Park .  669 

Peerless  Park .  47 

Riohmood  Heights  .  12,802 

KockHill .  1,821 

Koxana.  Ill .  1,255 

Royal  ()ak .  153 

St.  Charles .  10.803 

St.  Ferdinand .  1,369 

St.  Peters .  305 

Shrewsbun .  2,182 

Swansea,  Ul .  1,156 

Twin  Oaks .  65 

Vniverdty  CSty .  33.023 

Valley  Park .  2,091 

Velda .  495 

Venice,  lU .  5.454 

Washington  Park,  III .  4,523 

Webster  Groves .  18,394 

Winchester .  108 

Wood  River,  Ill .  8,197 

Remainder  of  Metropolitan 
District .  172,345 

Total  in  Metropolitan  District  1,367,977 

Circulation  Outnde  Distnct . 

Total  Distributuiu . 


Dwelling  Units 

Total 

Occupied 

251,674 

234.909 

8.845 

8.667 

242 

233 

36 

34 

8,777 

8,564 

284 

255 

683 

659 

339 

337 

217 

215 

1,255 

1,197 

49 

49 

661 

658 

131 

131 

47 

40 

255 

247 

4,017 

3,706 

2.867 

2,838 

564 

559 

45 

34 

164 

149 

644 

616 

1,294 

1,283 

125 

118 

21.664 

21.150 

2J84 

2.349 

94 

85 

499 

479 

58 

54 

1,600 

1,540 

345 

328 

S3 

51 

774 

724 

6.431 

6,336 

24 

23 

453 

449 

35 

34 

3.494 

3,323 

935 

890 

2,228 

2,210 

3.857 

3,694 

101 

93 

164 

157 

104 

103 

719 

710 

55 

55 

228 

211 

201 

184 

293 

271 

843 

803 

250 

235 

203 

191 

52 

14 

3,964 

3,547 

513 

491 

325 

325 

54 

41 

3,041 

3,008 

365 

356 

91 

90 

622 

578 

275 

275 

17 

14 

9,588 

8.998 

707 

566 

149 

147 

1.483 

1,473 

1,242 

1,225 

4,976 

4,801 

2,265 

2,248 

48,652 

45,004 

409,686 

385,432 

1,990** 

3,466** 

U78** 

93 

130 

32 

. 

n 

•• 

•• 

99 

•  • 

116 

. 

860 

396 

1,351 

286 

799 

160 

230 

488 

69 

7.578** 

1,170 

285 

480 

35 

10,062** 

1.4a3 

175 

146 

38 

5,531** 

731 

•  • 

'ii' 

*• 

•  • 

•• 

•  • 

46 

•  * 

•• 

90 

175 

47 

•  • 

•  • 

•  • 

•  • 

•  • 

** 

21 

48 

8 

78 

123 

98 

1,125 

1,727 

^85 

53 

55 

37 

•  • 

•  • 

•  • 

•  • 

•  • 

•  • 

•  • 

•  • 

** 

** 

724 

1,025 

498 

599 

679 

721 

130,878 

149,138 

176.142 

103.910 

94,090 

62,697 

334,788 

243.228 

238,839 

A— Editor  &  Publisher's  Analysis  of  Circulation  as  of  Sept.  30,  1940. 
K — Editor  A  Ihifalisher's  Analysis  of  Circulation  as  of  March  31,  1941. 
C-- Publisher's  Analysis  of  Circulatioo  as  of  June  30, 1941. 

*  City  Zone. 

**  Induded  in  City  Zone  Figures. 


B  B 

SL  St 
Chailsa,  Charlia 
Mo.  Mo. 
Banner-  Comta 
News  Monkw 
(Eva.)  (Eva) 


KANSAS  CITY,  MO.—KANSAS  CITY,  KAN. -Cominuad. 


Ramainder  of  Metropolitan  Dist. .  113,457  33,767  32,524  .  253  270  . 

Total  in  Metropolitan  Distriet.. . .  634,093  202,267  188,813  .  18,556  18,578  3,995 

(SiWation  Outsit  District .  .  218  217  VAAI 

Total  Distribution . . .  327,593  18,774  18,795  3,995 

A — Editor  A  PuUidier's  Analysis  of  Circ^ation  as  of  Makch  31,  1941.  *  City  Zone. 

B— Editor  A  Publisher'e  Analysis  of  Circulation  as  of  March  31,  1940.  •*  Included  in  City  Zone  Figures. 

C — Publisher's  Analysis  of  Ciroulation  as  of  March  31,  1941. 


KEY  TO  NUMBERS  ON 
ST.  LOUIS  MAP 


1 —  St  Fordlnand 

2 —  Calvsrtsn  Park 

3—  Fsraussn 

4 —  Bridistsa 

5 —  Bsrfcsity 

6—  Nsrtkwssds 

7 —  Arbsr  Terrace 

8 —  Bsvsiiy  Hills 

9 —  VsMa 

10 —  Pasadaas  Hills 

1 1 —  Pasadena  Part 

12 —  Blen  Eshe  Park 

13 —  Bellerive 

14 —  Bal-Nsr 

15 —  Maraeaa 

16 —  Ovorlaad 

17 —  Univeralty  City 

18 —  Olivetts 

19 —  Ladue 

20—  Claytsn 

21 —  Rickaiand  Hsllhts 

22 —  Brentweed 

23 —  Maalswsod 

24 —  Shrewsbnry 

25—  Wekstor  Breves 

26 —  Reck  Hill 

27 —  Glendale 

28—  Royal  Oak 

29 —  Kltkwsed 

30—  Huattelth 

31 —  Crystal  Lake  Park 


32 —  Des  Peres 

33 —  Winchester 

35—  Twin  Oaks 

36—  Valley  Park 

37 —  Peerless  Park 

38 —  Fenton 

39—  Oakland 

40 —  Grantweed 

41 —  St  Charles 

43 —  East  Alten 

44 —  Wood  River 

45 —  Hartford 

46 —  Rosanna 

47 —  Edwardsville 

48 —  Nameoki 

49 —  Madison 
58— Venice 

51 —  Glen  Carhen 

52 —  Maryville 

53 —  Collinsville 

54 —  Caseyville 

55—  Washiniton  Park 

56 —  Fairmont  City 

57 —  Brooklyn 

58 —  National  City 

59—  Monsanto 

60—  Cahokia 

61 —  East  Carsndelet 

62 —  Swansea 

63 —  Duse 

64 —  Columbia 


Circulation  Analysis 


A  B  B  B  C  B  B 

Eihvards- 

East  Alton,  Bsllsvills.  vills.  III. 

Star-  St  Louis  III.  III.  News-  Intslll- 

Tlmes  Journal  Journal  Telegraph  Advocate  Democrat  geneer 
(Eve.)  (Eve.)  (Sun.)  (Eve.)  (Eve.)  (Eve.)  (Eve.) 

118,866*  .  42  62  . 

1,024  .  14,022*  . 


1,749 


1,749 


1,001  509  .  2,225**  . 

1,641  855  151  94  401  747  569  . 

222.838  124,533  14,521  15,927  15,026  5,468  6,159  . 

71,705  33,885  245  136  3.294  2,344  2,332  . 

294,543  158,418  14,766  16.063  18,320  7,812  8,491  4,929 


987**  49  54 


4.4M*  5,464* 


222 

490 

35 

9,056** 

1,258 


1,398 


144a 


174  79 

138  . 

44  48 

7,158**  13,143* 

677  . 


20 

15,314* 


for  august  2  3,  1  9  4  1 
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A  Market  Is  As  Big  As  Its 
Best  Newspaper  Makes  It 

The  St.  Louis  Market  Is  Defined  by 
the  Influence  of  The  Globe-Democrat 


The  49th  State 
h  Booming 

Hie  word  “boom," 
which  Jooeph  B.  Me- 
CuIUgh,  famed  editor 
of  The  Globe-Democrat 
nsed  in  1878,*  applica 
particalarlr  to  this 
merket  today. 

Defense  contracts  ag¬ 
gregating  almost  $500,- 
000,000  hare  bro^ht 
bosy-ness  and  business 
to  communities 
throughout  The  49th 
State.  Factories  are 
operating  on  24-hour 
basis.  Here  is  a  mar¬ 
ket  of  wages  and 
wealth. 

Ibe  Clobe-Democrat 
will  carry  your  adver¬ 
tising  throughout  this 
marl^ 

No  other  newspaper 
even  claims  this  cover- 
age. 

*  See  Webster’s  rn- 
abrideed  Dictionary. 


.'PS  8uch  a  simple  thing,  after  all.  .  .  . 
Stripped  of  ail  mystery  and  equivocation, 
it  adds  up  to  this: 

If  a  newspaper^*  influence  is  so  powerful 
and  so  significant  that  that  newspaper  is  in 
demand,  not  only  in  the  city  where  it  is 
published,  but  far,  far  beyond — 

— then  that  newspaper’s  own  sales  set 
the  pace  for  the  sale^  of  advertisers  who 
use  its  columns  to  follow  it  throughout  that 
market. 

It's  a  matter  of  sales. 

The  St.  Louis  Clohe-Democrat  is  in  demand 
every  day  in  the  week — daily  and  Sunday 
— throughout  St.  Louis  and  on  beyond — 
in  87  counties  on  both  sides  of  the  Missis¬ 
sippi  River,  in  Missouri  and  Illinois. 


'This  demand  is  so  great  in  this  wealthy 
market,  that  in  273  bustling  towns  'The 
Glcd>e-Democrat  is  read  every  day  by  50% 
or  more  of  the  families. 

And  what  kind  of  families  are  these? 

Well,  what  do  you  think? 

You  well  know,  without  our  telling  you, 
that  the  families  in  these  busy  towns  who 
demand  the  Globe-Democrat  are  the  leaders 
— the  pace-setters — the  bell-wethers.  They 
are  the  people  who  have  things,  buy  things, 
enjoy  things,  .  .  .  and  make  others  want 
things. 

'They  buy  St.  Louis'  best  newspaper. 

Tliey  are  the  best  customers  in  their 
communities. 

As  you  know,  this  great  plus  market  is 
called  'The  49th  State.  But  it  is  more  than 
just  a  name.  It's  the  biggest  sales  oppor¬ 
tunity  around  St.  Louis. 

It  has  helped  build  the  tremendous  power 
of  'The  Globe-Democrat  —  the  only  news¬ 
paper  that  even  claims  to  serve  it.  .  .  .  And 
it's  here  for  you  to  cover  with  sales. 

The  formula  is  very  simple: 

Just  share  the  influence  of  St.  Louis'  most 
far-reaching  newspaper. 


The  Newspaper  of  the  49th  State 
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OMAHA,  NEBR.-COUNCIL  BLUFFS,  IOWA 


EDITOR  &  PUBLISHER 

LITTLE  ROCK,  ARK. 
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QlO  Rock 


BADGETT 


aaaaeaaaaaaaaaaaat 


B 

Oinahi 

1M0  1M0  DwtlliM  UnHt  Wfrtd- 

Popuia-  Omu*  H«aM 

Arw  tion  Taial  pM  (M) 

Onahi,  Neb .  223344  65.783  82,141  10,102* 

Coiiaea  Blnffe,  low*..  41,439  12,194  11,694  969 

RiWaiL  Nd> .  834  242  230  7 

Cuter  Uka,  Iowa...  846  313  266  . 

Rematader  ol  Metro- 

poUtaaOiatriet....  20,735  5,656  5,476  . 

Total  ia  Metropolitaa 

Diatriet .  287,608  84,168  79,807  11,078 

Ciroulatiao  Outaide  Diatriet .  83,628 

Total  Diatribution .  94,706 

B — Publiaber'a  Aaaljnia  of  Cireulatioo  ae  of  Marcli  31, 1941. 
*  City  Zoae.  **  laduded  ia  City  Zoae  Figure. 


Circulation  Analyeia 

B  B  B  B  B 

Council 

World-  Combined  World-  Bluffa  Non- 

HeraM  Daily  Herald  Nonpareil  parail 

fEva.)  fMAE)  (Sun.)  (Eva.)  (Sua) 

66,834*  76,936*  68,213*  . 

5,728  6.697  7,260  15,147  14.459 

193  200  202  . 

255  255  260**  . 


Circulation  Analyois 

B 

B 

D 

D 

1940 

1940  Dwelling  Units 

Ark. 

Ark. 

Ark. 

Aik 

Popuin- 

Occu- 

Dtmacrat 

Democrat 

QuUta 

OoMb 

Atm 

lien 

Total 

Pi«l 

(Eva.) 

(Sun.) 

(M) 

{9mi 

Uttle  Rock . 

88,039 

25,493 

24,673 

23,033* 

22,828* 

22,879* 

26JIP 

l>vy . 

1,300 

358 

355 

** 

** 

** 

m 

North  Uttle  Rock . 

21,137 

5,991 

5392 

ee 

*e 

m 

m 

Remainder  of  Metropolitan  Diet. . 

16,242 

3,858 

3,771 

e* 

1,440 

72,755  83,833  75,675  15,147  14,459 

18,677  102,305  106,198  . 

91,432  186,138  181,873  15,147  14,459 


Total  in  Metropolitan  Diatriet....  126,724  35,700  34,691  23.033  22,828  24310  2841 

CirculatioB  Outaide  Diatriet .  28,070  36,946  39,920  57JD 

Total  Dktribution .  51,103  59,774  64,230  86JII 

B — Publisber'a  Analyei^of  Circulation  aa  of  June  30, 1941. 

D— Editor  &  Publiaher's  AnalysiB  of  Circulation  as  of  June  30, 1941. 

•  CityJZone. 

**  Indoded  in  City  ZonoFigurea. 


This  $430,000,000  MARKET  Offers  Excellent  SALES  OPPORTUNITIES 

A  Quick  Picture  of  the  Great  4  in  1  Market  . 


ONE  Newspopar 
Schadula,  SELL  4 
Markats  .  .  . 


3  :  W  A 
z. 


'r&7 


1.  A  Great  Metropolitan  Market 

2.  An  Unasoal  Town  and  Oty  Market 

3.  A  Two  State  Market 

4.  An  Oatstanding  Farm  Market 

From  Atlantic,  Iowa,  616  miles  west  to 
Scottabliiir,  Nobraaks,  The  Omaba  Worid- 
Hiarald  is  tbe  homo  newspaper  in  2  ont  of  3 
Urban  homos.  Half  a  million  families  turned 
into  an  easily  reached  market  by  one  news¬ 
paper  BChednIel 


MERCHANDISING  COOPERATION 

The  World-Herald  offers  merchandising  eo- 
opeiatlon  to  sll  adTorttsers.  Dealer  CaUs, 
Jobber  Oalla,  IMsplaya,  Market  Beiiorts,  Broad¬ 
sides  and  Snrrm  are  STailable  as  wall  aa 
Boats  Lista  for  Orocera,  Dmgclsta  and  Zdqnor 
Dealers. 


HERE'S  WHY  THE  FARMERS  HAVE  MONEY! 

1040  1041 

Hog  Prices . $6.10  $11.26 

CatUe  Prices  .  8.00  10.60 

Bntterfat  Prices  . 23  .33 

Poultry  Prices  .  12  .1$ 

Egg  Prices  . 16  .26 

These  are  the  Farmers  cash  crops  .  .  .  the  ones 
the  Ooremment  wants  increased. 

1940  1941 

September  Wheat .  $.76  $1.12 

September  Com . 62  .79 

September  Oats . 30  .42 

Omaha  World-Herald 

OMAHA,  NEIRASKA 

The  Principal  City  of  America’s  White  Spot 


OMAHA'S  $14,000,001 
MARTIN  BOMBER  PUNT 

3,0<X)  men  now  con¬ 
structing  Omaha’i, 

IGlen  Martin  Bomber 
Plant  to  be  ready  this 
Fall. 

Many  more  thousands  wl 
be  regularly  employed  afte 
completion.  It  is  to  be  i 
fully  integrated  plant  {das 
ned  to  continue  after  tk 
emergency. 


It’s  All  Ups.  .  .  in  the 

Worid- Herald  Market! 

Retail  Sales . UP.  .  .15% 

Employment  .  .  .  .UP.  .  .20% 

Building . UP... 16% 

New  Car  Sales.  .  .UP.  .  .31% 


Represented  Nationally  by 

O'MARA  &  ORMSBEE,  INC. 


New  York  • 
Los  Angles 


Ohlcago  •  Detroit 
•  San  Francisco 
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NICHOLE  HILL^  TOWN 

^  I .  Oklahoma 
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Ciraaiathm  Amlyalt 


1940  1940  Dwelling  UiUtt 

Popule-  Occu- 

j-  lion  Total  plod 

»«TW)rt .  98,167  28,036  26,»20 

.  6.786  1,683  1,869 

Maaader  of  Metropolitan  Diatriet. . .  8,272  2,270  2,158 

Total  iaMetropoUUaDirtriet .  112,225  31,889  30,637 

CiicuUtion  Outaide  Diatriet . 

Total  Diatributioo . 

"^^tor  k  Publiaher't  Analyaii  of  Ciraulation  at  of  Sept.  30,  lOM. 
^nbliahef'i  Analyaii  of  Cir^ation  ai  of  March  31, 1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figurei. 


Journal 

Tbnaa 

TimM 

(Eva) 

(M) 

18,101 

(Sun.) 

19,025* 

20,806 

M 

** 

** 

454 

862 

1,002 

19,479 

18,963 

21,726 

14,438 

35,876 

39,364 

33.917 

54,839 

61,090 

Bethany .  %590 

Britton .  2,239 

Nichole  Qlla .  942 

Remainder  of  Metropolitan  Diet..  11,034 

Total  in  Metropolitan  Diatriet.. . .  221,229 

Cireulation  Out^e  Diatriet . 


B — PuUiaher'i  Analysia  of  Cireulation  m  of  June  30, 1941. 
•  City  Zone. 

**  Invuded  in  City  Zone  figurei. 


Cireulation  Analyait 
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Dally 
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Total 

plod 

(M) 

(Eva) 
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64,656 

59,529 

37,916* 
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91,166* 

56,404* 

743 

686 
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288 
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3,140 

2,867 

69,499 

63,958 

37,916 

53,250 

91,166 

56,404 

62,917 

30,068 

101,985 

106,849 

100,833 

92,318 

193,151 

163,253 

LOUISIANA— OKLAHOMA— WEST  SOUTH  CENTRAL— 117 

Almost  70,000,000  Persons 
Live  in  140  Met.  Districts 


for  august  2  3.  1  9  4  1 

NEW  ORLEANS,  LA. 


25,474 

19,655 

5,819 

22.8 

95,318 

79,294 

16,024 

16.8 

22,705 

20,460 

2,245 

9.9 

49,124 

29,595 

19,529 

39.8 

53,678 

41,307 

12,371 

23.0 

50,862 

34,758 

16,104 

31.7 


Circulation  Analysis 
C  C 


1940  1940  Dwelling  Units 


Item-  Times- 


C  C 
Times- 

Combined  Picayune 


Popula-  Oecu-  Item  Tribune  Picayune  States  Daily  States 

Area  tion  Total  pied  (Eve.)  (Sun.)  (M)  (Eve.)  (M&E)  (Sun.) 

NewOrieans .  494,537  137,215  133,069  62,717*  53,477*  74,142*  49,799*  123.941*  96,731* 

Gretna .  10,879  2,924  2,862  ******  **  *,: 

Wetfweim .  4,992  1,168  1,159 

Keniinder  of  Metro¬ 
politan  District. .. .  29,622  7,748  7,503  . 

Total  in  Metropolitan 

District .  540,030  149,055  144,593  62,717  53,477  74,142  49,799  123,941  96,731 

Cireulation  Outside  District .  6,508  10,443  56,903  9,173  66,076  99,131 

Total  Distribution .  69,225  63,910  131,045  58,972  190,017  195,862 

C— Publisher's  -Analysis  of  Circulation  as  of  March  31, 1941. 

D— Editor  i  Publisher's  Analysis  of  Circulation  as  of  Dec.  31, 1940. 

*  City  Zone. 

••  Included  in  City  Zone  Figures. 


SHREVEPORT.  LA. 


{Continued  jrom  page  110) 

Terre  Haute  .  83,370 

In  central  city  .  62,693 

Outside  central  city  .  20,677 

Per  cent  outside  .  24.8 

Toledo  .  341,663 

In  central  city  .  282,349 

Outside  central  city  .  50,314 

Per  cent  outside  .  17.4 

Topeka  .  77,749 

In  central  city  .  67,833 

Outside  central  city  .  9,916 

Per  cent  outside  .  12.8 

Trenton  .  200,128 

In  central  city  .  124,697 

Outside  central  city  .  75,431 

Per  cent  outside  .  37.7 

Tulsa .  188,562 

In  central  city  .  142,157 

Outside  central  city  .  46,405 

Per  cent  outside  .  24.6 

Utica-Rome  .  197,128 

In  central  cities  .  134,732 

Outside  central  cities  .  62,396 

Per  cent  outside  .  31.7 

{Continued  on  page  123) 


OKLAHOMA  CITY,  OKLA. 
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Newspaper  Printinji  Corporation 

AGtNT 

THE  TULSA  WORLD  the  juLSA  TRIBUNE 

morning  O  SUNDAY  EVENING 


Focal  Point  of  A  $450  MILLION  MARKET 


Metropolitan  Tulsa  is  only  a  fraction  of  the  live,  lush  mar¬ 
ket  reached  by  Tulsa  newspapers.  The  "oil  capital  of 
the  world"  is  the  logical  and  actual  trading  center  of 
30  counties  in  Northeastern  Oklahoma.  This  Magic  Em¬ 
pire  has  a  population  of  more  than  a  million.  It  enjoyed 
an  effective  buying  income  in  1940  of  $339,291,000* 
and  spent  more  than  $250,000,000  in  retail  stores.  In¬ 
creased  oil  production  at  higher  prices,  bumper  agricul¬ 
tural  earnings  and  many  new  millions  from  defense  con¬ 
struction  and  operations  are  lifting  1941  income  far 
higher. 

♦  Figures  from  Sales  Management 


A  ''  TU^A 


T wo  powerful,  long-established  T ulsa  newspapers  give  complete  24-hour  coverage 
of  Tulsa  and  its  Magic  Empire  It  is  definitely  an  **A”  Schedule  market. 


118_WEST  south  CENTRAU-OKLAHOMA 


EDITOR  &  PUBLISHEE 

TULSA.  OKLA. 


C  TY 


$120  MILLION 


In  1940  Tulsa  had  an  effective  buying  income 
of  $  1 20,897,000*  in  the  city  zone.  Tulsa  County 
had  an  effective  buying  income  of  $138,120,- 
000  .  .  .  made  more  than  14,000  income  tax 
returns  .  .  .  bought  6,760  new  automobiles. 


Circulation  Analysis 


1940  Dwelling  Units 


Area 

Tulsa . 

Dawson . 

Garden  City. 
Sand  Sprinirs. 
Sapulpa . 


(Continued  on  page  119) 


$135  ^MILLION  METROPOLITAN  DISTRICT 


The  Tulsa  metropolitan  district  had  a  1940  effec¬ 
tive  buying  income  estimated  at  $136,632,000 
.  .  .  bought  6,289  new  automobiles  .  .  .  made 
1 2,888  income  tax  returns.  More  than  $  1 00,000,- 


000  is  being  spent  for  defense  works  in  the  Tulsa 
area  —  fifteen  to  twenty  thousand  people 
will  be  employed  in  the  $22,000,000  bomber 
assembly  plant  now  under  construction  in  Tulsa. 


Represented  Nationally  by  THE  BRANHAM  COMPANY 


for  august  2  3.  1  9  4  1 


TEXAS— WEST  SOUTH  CENTRAL— 119 


TULSA,  OKLA.  (Continued) 


AUSTIN,  TEXAS 


a^iaiiKief  of  Metro- 

Diftrict....  e  26,413 

A976 

A681 

1,244 

1,910 

3,154 

2,017 

TWal  in  Metropolitan 

’^t . .  .188^, 

Ctreulation  Outade  Diitnet. 
Total  Distribution . 

56,814 

53,678 

37,345 

19,185 

56,530 

40,330 

30,651 

70,981 

77,675 

49,836 

127,511 

42,356 

35,463 

77,819 

A— Editor  A  Ftibliaher's  Anitly^  of  CirouUtioD  u  of  Dec.  31,  1940. 
B— Editor  k  Publisher'!  Ansl^is  of  Circulation  as  of  March  31,  1931. 
*  City  ^ne.  **  Included  in  City  Zone  Fipues. 
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iBBanaaBaaBaBaaBBBaBBB* 


Area 

1940 

Popula- 

1940  Dwelling  Units 
Occu- 

D 

American 

D 

States¬ 

man 

Circulation  Analysis 
D  D 

Com-  American- 
bifiou  States- 
Daily  man 

B 

Tri¬ 

bune 

B 

Tri¬ 

bune 

tion 

Total 

pied 

(M) 

(Eve.) 

(M  &  E) 

(Sun.) 

(Eve.) 

(Sun.) 

.Austin . 

87,930 

23,976 

22,526 

10,585* 

11,217* 

21,802* 

19,056* 

4,695 

4,769 

Manor . 

Remainder  of  Metro- 

668 

199 

188 

203 

75 

278 

233 

35 

30 

politan  District _ 

17,575 

4,773 

4,149 

568 

306 

874 

1,077 

56 

56 

Area 

Amarillo . 

Bemainder  of  Metro¬ 
politan  District . 


I  Total  in  Metropolitan 


1940  1940  Dwelllna  Units 

Popula-  Oceu- 

tion  Total  pied 

51,686  15,034  14,494 


Circulation  Analysis 
B  B  B 

Combined  News- 
jlove  Daily  Globe 


Globe  Times 


(M)  iEve.)  (M  i  E)  (Sun.)  (Eve.) 
7,629*  10,103*  17,732*  12,239*  3,912* 

.  65 


2i;m6  nUis  33,284  28,^5 

A— Editor  &  Publisher’s  Analysis  of  (Circulation  as  of  Sept.  30, 1940. 

^Publi^er's  Analysis  of  Circulation  as  of  March  31,  1941, 

*  City  Zone. 


BEAUMONT-PORT  ARTHUR,  TEXAS 


Total  in  Metropolitan 

District .  106,193  28,948  26,863  11,356  11,598  22,954  20,366 

Circulation  Outside  District .  6,606  4,430  11,036  11,628 

Total  Distribution .  17,962  16,028  33,990  31,994 

B — Publisher’s  .Analysis  of  Circulation  as  of  June  30,  1941. 

I  D — Editor  4  Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

I  i  *  City  Zone  (corporate  limits  of  .Austin). 


Austin  Now  in  a  Class  With 
Houston,  Dallas,  Fort  Worth  and 
San  Antonio 
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Cireulaiion  Analyele 

B  B  B  B  B 

Benufflont  Beau-  Com-  Beaumont  Port 


1940  1940  DwelUna  Unite  Enter-  mom  bined  Emer-  Arthur  i  Arthur 

Pomila-  Oeou-  prieo  Journal  Daily  prieo  Nawe  Nows 

Area  tion  Total  plod  (B)  (Eva.)  (MAE)  (SunO  (Ev»)  (Sun.) 

Bsaumont .  59,061  17,135  1M98  11,740*  11,740*  23,215*  14,536*  54  60 


hrt  Arthur .  46,140  13,895  12,410  2A79 

OtiOaePatk .  1,344  419  405  . 

Ukeview .  852  248  243  . 

hwRidn .  1,198  285  283 

MNeehn .  2,487  718  690  1,155 

asmsinder  of  Metm- 

pciitan  District....  27A26  7,558  7,368  816 


747  3426  3,151  10,005t  10,063t 

.  435  432 

.  266  265 

.  243  245 

,025  2,180  1440  100  100 


1,155  1,025  2,180  1440 

816  673  1,488  869 


Total  in  Metronolitan 

District . .  138,608  .  39428  87,497  16,025  14,184  30,^  19,9M  11410  11480 

(4reulation  Outside  District . . . .  15,594  6,993  22,587  22,229  1,290  1404 

Total  Distribution .  31.619  21,177  52,796  42,152  12.600  13,684 

B — Publisher’s  Analysis  of  (^nulation  u  of  June  30, 1941 . 
t  City  Zone  (all  within  oorporate  limits  of  Port  Arthur,  Teiu). 

*  City  Zone  (all  within  corporate  limits  of  Beaumont,  Texas). 


^llFood  Sales 
^  Drug  Sales 
Retail  Sales 
•  POPULATION 


106,193 

POPULATION 

Metropolitan  District 

(All  Information  Ba.scd  on  U.  S. 

Dent,  of  Commerce  F'iffures) 

The  Austin  American 
Auatin  ^tatpaman 

Au.stin,  Texii.s 

riibli.sher.s  Repre.sentative.s :  Rurke,  Kuiper.s  &; 
Mahoney,  Inc.,  New  York,  Chicairo,  Dalla.^^,  Atlanta, 
Oklahoma  Citv 


.1 


garland 


1940 

Popula¬ 

tion 

57,301 


net-  Time*- 

raid  Herald 

ve.)  (Sun.) 

.466*  72,557 

158  168 

39  39 

316  316 

75  75 

114  114 

566  576 

355  375 


istrict .  70,677  21,069  18,962  14,129  12,552 

Circulation  Outeide  Metropolitan  District .  5,247  2,345 

Total  Distribution .  19,376  14,897 

A — Editor  A  Publisher's  Anidysis  of  (Circulation  as  of  March  31,  1941. 


TOTAL 


120— WEST  SOUTH  CENTRAL— TEXAS 


CORPUS  CHRISTI,  TEXAS 


EDITOR  &  PUBLISHER 

DALLAS,  TEXAS 


Trade  Barometers  — Corpus  (hrisfi  — 
Inaeases  for  10-Year  and  5-Monlhs  Period 


CLASSIFICATION 


Circ.  CaUar-Tfaatt  7,495  34,173  School  Census. .  5,975  15.350 

Papulation  -  27,741  75,000*  Port  Tonnape...  490,342  6,277,795 

Buildinp  Paraiits  Sl.150,365  $11,788,470  Bank  Deposits..  $6,377,918  $25,372,290 
Postal  RactipU.  135,590  $393,143  Telephonci  ....  41850  14  «4 

Ehc.  Cannactians  5.148  14.015  Retail  Sales _ $16,065,000  $40,434,000** 

*  Baaed  on  Increases  Since  June  1,  1940. 

**  Based  oa  U.  S.  Census  for  1940  and  Surrey  of  Merchants  for  1941. 


CLASSIFICATION 
School  Census. . 


SALES  INFORMATION  FOR 
11-COUNTIES  FOR  1940 


PRODUCTION  INCOME 


n-COUNTUbS  l!OK  1940  Petroleum  . $52,956,500 

— —  '  ■  .  Manufacturing  .  37,364,262 

.  'looSSo 

Wholesale  Sales  . $64,434,000  Fishing  .  454,921 


Retail  Sales  . $69,647,000 


$108,136,0C<0 


Circulation  Analysis 


1940 

Dwelling  Units 
Total  Occupied 
16,922  15,606 


Combinsd  Csller- 


Caller 

(M) 

11,334* 


Times 

(Eve.) 

11,343* 


Daily 

(MAE) 

22,677* 


Times  Chronicle 
(Sun.)  (Eve.) 

14,883*  2,881 


Ares 

Corpus  Christi . 

Keiwnder  of  Metro¬ 
politan  District . 


2,795 


1,209 


4,004 


3,294 


Total  in  Metropohtan 
District . 


t .  70,677  21,069 

Circulation  Outside  Metropolitan  District 
Total  Distribution . 


26,681 

7,592 

34,273 


18,177 

6,682 

24.859 


2,881 


2,881 


B — Publisher  s  Analysis  of  Circulation  as  of  June  30,  1941. 
*  City  We. 


Consumer  Markel  Dala  —  Corpus  Christi 
11 -County  Trade  Zone 


Area 

DaUse . 

Carrollton . 

Cement . 

CockreUHill . 

Dalworth  Park . 

Fruitdale . 

Garland . 

Grand  Prairie . 

Highland  Park . 

Honey  Springs . 

Irving . 

Preston  Hollow . 

Richardson . 

University  Park . 

Remainder  of  Metro¬ 
politan  District _ .' 


1940  1940  Dwelling  Units 

Popula-  Owu-  Journal 

tion  Total  pied  (Eve.) 

294,734  89,540  84,113  38,948* 

921  272  269  145 


Circulation  Analysis 
BBC 
Thnee- 

News  News  Herald 

(M)  (Sun.)  (Eve.) 

50,110*  49,768*  74,466* 

179  190  158 


46,737  12,883  12,198  1,362  3,595  4,029  8,347 


Total  in  Metropolitan 

District .  376,548  114,165  107,268  40,874  52,280  55,430  84,845 

Circulation  Outeide  District .  21,356  58,110  65,211  19,237 

Total  Distribution .  62,230  110,390  120,641  104,082 

A — Editor  A  Publisher's  Analyme  of  Circulation  as  of  March  31,  1940. 

B — Publisher's  Analsrsis  of  Circulation  as  of  March  31,  1940. 

C — Publisher's  Anal^  of  Circulation  as  of  March  31,  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 


is  tar  Dominant 


Dallas,  Texas’  metropolitan  population  increased 
21.6%  or  66,890  (equivalent  to  a  town  the  size  of 
Madison,  Wise.,  or  Johnstown,  Pa.).  The  DALLAS 
TIMES  HERALD,  concentrating  72.3%  of  its  circu¬ 
lation  in  the  city  of  Dallas,  continues  to  he  the 
favorite  medium  of  local  and  national  advertisers 
alike.  In  1940  the  TIMES  HERALD  carried  23.3% 
more  TOTAL  advertising  than  the  second  DaUas 
newspaper  and  was  fifth  in  the  United  States  in  Total 
Retail  linage. 

•  •  •  also  Dally  Times  Herald 

delivers  21,249  more  homes  in  the  Retail  Trading 
Zone  and  26,842  more  homes  in  this  hig-time  city. 
Schedule  your  advertising  in  DaUas’  dominant 
medium 

The  Dallas  Times  Herald 

represented  by  THE  BRANHAM  COMPANY 

•  Total  Net  Paid  Circulation! 

97J05 

Publisher's  Statement  for  Six  Months  Ending  September  30.  1940 


-  si 


HIGHER  SUBSCRIPTION  RATES 


210 

143 

•* 

M71 


3.113 

0,670 

3,783 


NOTE;  The  Dallas  News  continues 
its  classified  ad  dominance  year  af¬ 
ter  year,  carrying  more  want  ads 
than  the  other  two  Dallas  papers 
combinedl 


An  Unbroken  Trend  of  Gains 
in  RETAIL  as  Well  as  in  Total 
Advertising  Linage  for 
the  Last  18  Months! 

Sain  and  Loss  Linage  Record  from  January  I,  1940  to  July  I,  1941 


RETAIL  LINAGE 


TOTAL  LINAGE 


THE  DALLAS  MORNING  NEWS .  1,049,563  gain  1.349,665 gain 

The  Dallas  Times  Herald .  241,317  gain  368,985  gain 

The  Dallas  Journal .  1 ,793,625  loss  2,229,690  loss 

(Source:  Media  Records,  Inc.) 


In  the  Dallas  Metropolitan  District 
*52,280  Subscribers  Pay 
25c  a  week  for  The  Dallas 
Morning  News,  Daily  and  Sunday 

*  ABC  Audit  figures  as  of  March  31,  1940 

(ABC  Audit  figures  as  of  March  31,  1941  not  yet  available) 


Newspaper  Home-Delivery  Subscription  Rates — Per  Week 


To  the  Buying  Power  of  The  Dallas  News  Family  in  the  Dallas  Metropolitan  District, 
Add  That  of  58,1 10  Outside  Subscribers  Who,  with  Good  Cars  on  Modern  Highways, 
Give  Urban  Dallas  the  Patronage  That  Makes  it  the  Metropolis  of  North  and  East  Texas. 


THE  DALLAS  MORNING  NEWS  (d.  &  S.) 

(2  Rate  Increases  Since  1937) 

The  Dallas  Journal  (d. — no  S.) . 

(I  Rate  Increase  Since  1941) 

The  Dallas  Times  Herald  (d.  &  S.) . 

(No  Rate  Increases) 


25c 

.20c 

.15c 


for  The  Dallas  News  than  for  any 
other  Dalles  newspaperl 


On  total  Circulation  of  all  Dallas 
papers  the  following  holds  true: 
MORE  PEOPLE  PAY  MORE  MONEY 


The  Dallas  Morning  News  is 

Texas'  Major  Market  Newspaper  j 

the  only  newspaper  in  Dallas 
in  which  the  reader  can  re¬ 
ceive  both  the  Associated 
Press  and  the  United  Press 
— end  it  is  the  only  newspa¬ 
per  in  which  either  and  both 

The  Dallas  Morning  News  { 

of  these  vital  news  services 
can  be  had  on  Sundaysl 

JOHN  B.  WOODWARD,  Inc.,  Representatives  1 

Sell  the  Readers  of  The  News  and  You  Have  Sold  the  Dallas  Market  1 

iKsaamrayaa 


/PKkRI) 


^^ipREcem 

;;t;;^(PAm3^ 

Westover® 
hill$>  T 


rORTff 

i  WORTH  ^ 


Arlington 


PREC.2 


EDITOR  &  PUBLISHER 

The  Star-Telegram 
Has  Hoai inant  Cov- 


Covered  hy  The  Star-Telegram 
at  one  low  cost 


I  Population  (1940) . 1,468,500 

(Only  3.3%  Colored) 

Occupied  Dwellings  (1940)  .  .  398^300 
Retail  Sales  (1940) . 6449,711,000 

(24.3%  of  Texas  Total) 

Buying  Income  (1940)  .  .  .$701,653,000 

(24.6%  of  Texas  Total) 
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FORT  WORTH,  TEXAS 


erage  in  the  Fort 
Worth  Metropolitan 
District  and  in  the 
■ticii  rort  Worth 
Trading  Area 

★  ★  ★ 

Data  on  the  STAR  ^Market  of 
Texas — ‘‘In  the  Square^’ 

(Fort  Worth  and  West  Texas) 


(Figures  from  Sales  Management  Survey  of  Buying 
Power,  1911) 

Write  direct  for  visualization  color  map 
showing  complete  coverage  picture  by  counties 

Fort  Worth  Star-Telegram 

MORNING  ★  EVENING  ★  SUNDAY 

AMON  G.  CARTER,  Publisher  BUSH  JONES.  Natl.  Adv.  Mgr. 

178,293  Daily  135,084  Sunday 
LARGEST  CMRCLLATWIV  liV  TEXAS 


EL  PASO.  TEXAS 


1940  BA 

1940  Dwelling  Unlit  SUr- 

Popula*  Occu-  Prett  Telegram 

Area  tion  Total  pied  (Eve.)  (M) 

Fort  Worth .  177,662  54,504  51,625  25,153*  24,423* 

Ariington .  4,240  1,239  1,195  570  . 

Weetover  Hills .  197  45  45  .  . 

Remainder  of  Metro- 

poUtan  District .  25,578  7,065  6,773  477  . 

Total  in  Metropolitan 

District.. . .  207,677  62,853  59,638  26,200  . 


Circulation  Outside  District .  14,519  . 

Total  Distribution .  40,719  96,519 

A — Editor  &  Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

B — Publisher's  .Analysis  of  Circulation  as  ef  June  30, 1941. 

*  City  Zene  (all  within  corporate  limits  of  Fort  Worth). 


Circulation  Analyais 
AAA 
Star-  Combined  Star- 
Telegram  Daily  Telegram 

(Eva.1  (M  A  E)  iSun.) 
46,129*  70,552*  42,179* 


83,591 


136,482 


180,110 


Ciroulation  Analyala 
B  B  B  B 

1M0  1940  Dweilino  Unlta  HaraM-  Cemblnad 

Am.  ^^y***~  Tlm^ea  Peat  Daily  Timea 

n  Total  pied  (M)  (Eva)  (M  A  E)  (Sun.) 

HPa»....  ,  g«,8io  26,648  24.832  16.015*  16.817*  32.«?*  ITTiM 

Remainder  of  Metn^niitanDut..  18.991  3.657  3.459 


Total  mMetropi^tan^Dio^....  115.801  30.305  28.291  16.015  16.817  32.832  17150 

.  10.372  6.587  16.959  11.124 

“-2^^ 

*(Jit]rZsM. 


Every  issue  of  EDITOR  &  PUBLISHER  is  full  of 
valuable  helps  to  oil  departments  of  the  news¬ 
paper,  to  the  space  buyer  and  the  notional  adver¬ 
tiser.  A  year's  subscription  is  a  wise  investment. 


GALVESTON,  TEXAS 


^  Almost  70,000,000  Persons 
Live  in  140  Met.  Districts 

I  {Continued  from  page  117) 


71,114 

55,982 

15,132 

212 

907,816 

663,091 

244,725 

27.0 

144,822 

99,314 

45,508 

31.4 
67,050 
51,743 
15,307 

22.8 

196,340 

61,099 

135,241 

68.9 

127,308 

114,966 

12,342 

9.7 
188,974 
112,504 

76,470 

40.5 
109,833 

79,815 

30,018 

27.3 

306,194 

193,694 

112,500 

36.7 
92,627 
56,712 
35,915 

38.8 
372,428 
167,720 
204,708 

55.0 


Waco  . 

In  central  city  . 

Outside  central  city  . , 
Per  cent  outside  . 

Washington,  D.  C . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

Waterbury  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

Waterloo  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

Wheeling . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

Wichita  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

Wilmington  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

Winston-Salem  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

Worcester  . 

In  central  city  . 

Outside  central  city  . 
Per  cent  outside 

York  . 

In  central  city  . 

Outside  central  city 
Per  cent  outside 

Youngstown  . 

In  central  city  . 

Outside  central  city 
Per  cent  outside 


19,333 

15,874 

3,459 

17.9 
237,879 
173,709 

64,170 

27.0 

37,387 

25,395 

11,992 

32.1 
19,367 
14,930 

4,437 

22.9 
50,371 
16,558 
33,813 

67.1 
38,167 
34,781 

3,386 

8.9 

48,583 

29,293 

19,290 

39.7 
27,114 
20,176 

6,938 

25.6 

77,313 

48,847 

28,466 

36.8 
25,605 
15,840 

9,765 

38.1 
92,000 
4130 
50,800 

55.2 


OALVESTON 

^  )/b\y 


IQALVE^TON 


PR  EC.  2' 


Circulation  Anilytia 
B  B  B  B 

Combined 

News  Tribune  Daily  News 

(M)  (Eve.)  (M  *  E)  (Sun.) 

8,945*  9,630*  18,575*  13,100* 

760  100  860  800 

265  105  370  364 


1940  1940  Dwelling  Units 

Popula-  Oceu- 

tion  Total  pied 
60,862  17,383  16,476 

5,748  1,677  1,605 

5,067  1,683  1,432 


Area 

Galveston . 

Texas  Gity . 

Remainder  of  Metropolitan  Dist. 


tTotal  in  Metropolitan  District.. .  71,677  20,743  19,513  9,970  9,835 

Circulation  Outside  District .  1,590  365 

Total  Distribution .  11,560  10,200 

B — Publisher's  .\nalysis  of  Circulation  as  of  June  30,  1941. 

t  Metropolitan  District;  Galveston  City  and  R.F.D.  Texas  City  and  La  Marque,  Texas. 
*  City  Zone. 


GALVESTON 

FAMILIES  ARE  EARNING 
MORE  -  SPENDING  MORE 


'Mainly  vacant  dwelling  units  held  for  absent  households,  together  with  a 
few  dwelling  units  occupied  by  nonresident  households. 

'ilgures  for  total  dwelling  units,  and  units  vacant,  for  sale  or  rent,  include 
revisions  not  previously  published.  Corresponding  changes  have  been  made 
in  subtotals  and  totals  affected. 


IN  GALVESTON  and  throughout  the  Galveston  retail 
area,  there  are  MORE  families  than  ever  before — and 
they  are  earning  MORE  and  spending  MORE  than  ever 
before.  Recent  defense,  industrial  and  building  develop¬ 
ments  in  Galveston  and  the  Galveston  area  total  upwards 
of  $35,000,000.  Substantial  gains  are  shown  in  retail  sales, 
light,  gas  and  water  meters,  phones,  postal  receipts,  bank 
clearings,  building  permits,  tourists  and  total  population. 
NOW  is  the  time  to  SELL  in  Galveston.  Your  sales  efforts 
will  be  backed  by  the  highest  circulation  figure  in  News- 
Tribune  history. 


HEINZ  EXECUTIVE  EXTOLLS  NEWSPAPERS 


Franklin  Bell,  advertising  manager,  H.  J.  Heinz  Co.,  says: 

It  is  our  opinion  that  nevrspapers  today  are  in  the  strongest  posi¬ 
tion  with  the  reading  public  they  have  enjoyed  for  20  years;  that 
their  fundamental  advantages  of  selectivity  and  flexibility  are  par¬ 
ticularly  important  in  today's  merchandising;  and  that  properly  used 
with  adequate  continuity,  they  should  be  primary  in  a  thoroughly 
rounded  national  advertising  program. 

As  final  evidence  of  our  confidence  in  daily  newspapers  as  a 
vehicle  for  national  advertising,  H.  J.  Heinz  Company  lists  and 
schedules  this  fall  will  be  the  largest  in  the  company's  history. 

Although  it  is  not  possible  to  project  definite  plans  far  into  the 
future,  it  is  our  intent  at  this  time  to  continue  newspapers  as  a 
primary  media  for  years  to  come. 


THE  GALVESTON 
NEWS-TRIBUNE 


AFTERNOON 


MORNING 


SUNDAY 


REPRESENTED  BY 

THE  JOHN  BUDD 
COMPANY 

OmCES  IN 
PRINCIPAL  CITIES 


Established  1842 

IS  TEXAS'  OLDEST 
NEWSPAPER 
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EDITOR  &  PUBLISHER 


Wot  Has  Brought 


Prosperity  to 

MANY  CONJECTURES  have  been 

made  as  to  the  possible  effect  of 
war  on  advertising  and  general  busi¬ 
ness.  The  over-all  story  of  war  ex¬ 
perience  which  might  most  nearly 
parallel  our  own  lies  in  Canada,  and 
Editor  &  Pubusher  sought  it  from 
Duncan  Macinnes,  director  of  research 
of  the  Canadian  Newspaper  Publish¬ 
ers  Association,  Toronto. 

Highlights  of  Mr.  Macinnes’  report 
are: 

Directly  and  indirectly  as  a  result  of 
war  conditions,  Canada  is  experienc¬ 
ing  prosperity  unequalled  in  her 
history. 

It  is  true  that  the  costs  of  the  war 
have  made  necessary  tremendous  in¬ 
creases  in  taxation.  Exemptions  have 
been  lowered  to  the  point  that  few 
people  escape  paying  income  and  de¬ 
fense  taxes.  Excise  taxes  as  high  as 
25%  have  been  placed  on  certain  lux¬ 
ury  products  and  products  whose  pro¬ 
duction  might  interfere  with  war 
production.  There  is  still  an  8%  sales 
tax.  But,  great  as  the  increases  in 
direct  and  indirect  taxation  have  been, 
the  increase  in  national  income  has 
been  greater. 

Consumer  purchasing  has  expanded 
so  rapidly  that  the  dollar  volume  of 
retail  sales  during  1941  is  expected  to 
surpass  the  peak  year  of  1939,  with¬ 
out  taking  into  consideration  the  fact 
that  prices  are  considerably  lower 
than  in  1929.  Daily  newspaper  ad¬ 
vertising  also  has  increased  steadily 
as  compared  with  pre-war  monthly 
figures. 

The  people  of  Canada  continue  to 


Canada 

need  food,  clothing  and  homes,  and 
all  of  the  necessities  and  luxuries  they 
desire,  and,  as  a  result  of  increased 
employment  and  earnings,  they  have 
more  money  than  ever  to  buy  them. 

The  increase  in  daily  newspaper  ad¬ 
vertising  has  been  more  gradual,  but 
the  volume  of  advertising  carried  has 
advanced  steadily.  The  advance  started 
early  in  1940,  and  though  there  were 
some  setbacks,  such  as  in  June  of  last 
year,  nearly  every  month  has  shown 
an  increase.  The  greatest  increases 
coincided  with  the  rapidly  gaining 
momentum  in  retail  sales  last  fall. 

Bureau  of  Advertising  linage  tabu¬ 
lations,  received  from  newspapers 
representing  more  than  75%  of  total 
circulation,  show  a  total  of  108,733,065 
lines  of  advertising  during  the  first 
six  months  of  1941,  an  increase  of  3.9% 
over  the  same  period  of  1939. 

Though  production  of  new  auto¬ 
mobile  models  has  been  “frozen”  and 
extra  taxes  have  been  applied,  the 
sale  of  new  automobiles  has  been 
well  maintained,  and  automotive  ad¬ 
vertising  has  not  dropped  as  much  as 
might  have  been  expected.  Automo¬ 
tive  linage  during  the  first  six  months 
of  1941  totaled  3,995,475  lines  in  the 
Canadian  newspapers,  18.1%  less  than 
in  the  same  period  of  1939. 

Restrictions  on  the  sale  of  radios 
might  be  expected  to  reduce  adver¬ 
tising  of  these  also,  but  at  least  two 
of  the  manufacturers  have  announced 
plans  for  extensive  campaigns  during 
the  balance  of  the  year. 

Automotive  companies  have  con- 
(Continued  an  page  126) 


HOUSTON.  TEXAS 


Circulation  Analysis 

B  B  B  B  B  A 

Goose 

1940  1940  Dwelling  Units  Houston  Creek 

Popula-  Occu-  Chronicle  Chronicle  Post  Post  Press  Sun 

Area  tion  Total  pied  (Eve.)  (Sun.)  (M)  (Sun.)  (Eve.)  (Eve.) 

Houston .  384,514  113,358  107,518  67,953*  72,145*  56,990*  65,160*  54,974*  . 

BeUaire .  1,124  327  327  344**  354**  208**  230**  230  . 

Galena  Park .  1,562  408  407  281**  360**  358**  358**  . 

Goose  Creek .  6,929  1,954  1,852  2,231  2,584  1,201  1,271  343  2,983* 

U  Porte .  3,072  738  720  393  465  302  375  98  . 

Pasadena .  3,436  1,025  978  1,002**  1,013**  405**  450**  424  . 

Pelly .  3,712  1,091  1,056  277  273  425  450  102  ** 

South  Houston .  982  290  265  209**  213**  205**  243**  352  . 

Southside  Place .  1,263  368  359  240**  246**  202**  202**  . 

West  University  Place  9,221  3,170  2,896  2,279**  2,300**  2,217**  2,267**  . 

Remainder  of  Metro- 

poUtan  District....  94,582  26,720  25,003  4,572  4,837  5,574  5,638  2,827  769 


Total  in  Metropolitan 

District .  510,397  149,449  141,381  75,426  80,304  64,492  72,894  58,344  3,752 


Circulation  Outside  District .  42,836  44,145  39,319  42,827  13,710  474 

Total  Distribution .  118,262  122,449  103,811  115,721  72,054  4,226 


A — Editor  &  Publisher's  .\nalysis  of  Circulation  as  of  March  31,  1941. 
B — Publisher's  .Analysis  of  Circulation  as  of  June  30,  1941. 

*  City  Zone. 

**  Included  in  City  Zone  ligures. 
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Thm  CrwMB 
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Thm  Smtmaimmn 
Pick*  BU 
ProMpmet 


Amd  thm  Army 
Chaomm9  MEM! 


A  Newspaper  that  SELLS  Food 
SELLS  ANY  COMMODITY! 


ES,  it’s  an  American  habit  to  separate  the 
chaff  from  the  wheat,  the  good  from  the  bad 
and  the  weak  from  the  strong.  The  prettiest 
girl  is  not  always  the  bride — NEITHER  is  the 
newspaper  with  a  slight  circulation  margin 
(sold  at  a  lower  subscription  rate)  always 
THE  advertising  medium. 

/f’s  the  KIND  of  girl  ...  it’s  the  KIND  of 
prospect .  .  .  it’s  the  KIND  of  man  and  it’s  the 
KIND  OF  CIRCULATION  that  COUNTS! 


It  costs  subscribers  only  65  cents  per  month  for  one  Houston 
newspaper  and  90  cents  per  month  for  another.  THE  HOUS¬ 
TON  POST,  because  it’s  WORTH  MORE,  is  $1.00  per  month. 


LOOK  at 
The  Record! 


During  the  past  three  and  a  half  YEARS  THE  HOUSTON  POST  published  1447 
PAGES  or  3,473,734  lines  of  RETAH.  GROCERY  ADVERTISING,  while  the 
Chronicle  trailed  with  1190  pages  or  2,856,972  lines,  and  the  Press  brought  up 
the  rear  with  879  pages  or  2,195,739  lines!  LEADING  YEAR  AFTER  YEAR 
through  June  of  1941,  THE  HOUSTON  POST  carried  257  PAGES  MORE  than 
the  second  paper  and  568  PAGES  MORE  than  the  third  paper! 


MORE  THAN  100,000  "Able-te-Buy”  Families  PAY  MORE  to  Subscribe  to 

THE  HOUSTON  POST 


IS  "BILDIlie  THE  LILY' 


Houston  in  NORMAL  times  ranks  first  in  the  South  in  Retoii 
Soles  (1940  U.  S.  Census).  Now — Houston  pay  rolls  ore  up 
24%.  over  o  year  ogo,  due  to  defense  spending.  Twenty,-four 
per  cent  rise  in  buying  power  in  a  city  the  size  and  wealth  of 
Houston  is  something  for  morketers  to  ponder  twice. 

Uncle  Som  is  spending  $164,000,000  right  in  the  Houston 
M^trapoliton  District  THIS  YEAR!  Add  defense  activity 
within  o  radius  of  100  miles  and  the  figure  jumps  to 
$21D,000,000.  Include  Houston's  entire  retoii  trading  orM 
and  the  sum  reaches  $3$d,000,000!  And  there's  more 
to  come! 

If  you  wont  PROFITABLE  soles  in  VOLUME,  you  con  get 
them -in  Houston.  And  you  con  get  MORE  of  them  at  LESS. 
COST,  if  you  use  The  Houston  Chronicle!  It  con  do  the 


job  alone. 


H  dust  OH  IS  NORMUlY  AN  ABOVE -AVERA6E 


MARKET ...  AND  DEFENSE  SPENDING  IN  HOUSTON 


THE  HOUSTON  CHRON 


ICli 


SlllSWOH 


THE  HOUSTON  CHRONICLE 
HAS  BEEN  FIRST  IN  HOUS¬ 
TON  IN  CIRCULATION  AND 
ADVERTISING  FOR  28  CON- 
SECUTIVE  YEARS. 


YET— 


This  is  the  Retoii  Display  Advertising  Record 
ot  the  Houston  Newspopers  tor  the  First 
Holt  ot  1941  — 

The  Chronicle  GAINED  354,157 
lines. 

The  Second  Paper  LOST  47,520 
lines. 

The  Third  Paper  LOST  217,173 
lines. 

Medio  Records  Figures- 

This  record  tells  the  story  ot  o  STRONG 
newspaper  that's  getting  STRONGER.  Hous¬ 
ton  retoilers — who  live  in  Houston,  day 
otter  day  watching  The  Chronicle  produce 
soles  in  superior  volume — know.  They  know 
it's  THE  CHRONICLE  that  SELLS  Houston! 


HmiMOM 


m 


R.  w.  McCarthy 

Notional  Advortising  Monogor 


THE  BRANHAM  COMPANY 

Notionoi  RoproMntotivo* 
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tinued  to  advertise,  though  the  char¬ 
acter  of  their  copy  has  changed  in 
many  instances  from  straight  selling 
to  institutional,  or  advertising  in  sup¬ 
port  of  wartime  campaigns,  such  as 
Victory  Bonds,  conservation  of  gaso¬ 
line,  etc. 

All  other  display  classifications  show 
increases  in  advertising  during  1941, 
as  compared  with  the  corresponding 
pre-war  period.  Retail  display  was 
up  3.3%,  with  a  total  of  57,425,126 
lines.  General  display,  with  23,170,827 
lines,  advanced  1.1%,  and  financial 
display,  with  3,210,654  lines,  showed 
an  improvement  of  61%  in  the  Janu¬ 
ary  to  June  period  of  1941,  as  com¬ 
pared  with  the  same  period  of  1939. 

Goie  ia  Fiaaacial  Liaage 

Though  financial  forms  a  compara¬ 
tively  small  proportion  of  total  dis¬ 
play  advertising,  only  3.7%,  the  in¬ 
crease  in  this  classification  more  than 
makes  up  the  small  loss  in  automotive 
advertising.  Increases  in  financial  dis¬ 
play  are  accounted  for  by  govern¬ 
ment  advertising  of  war  loans  and 
war  savings  certificates,  plus  the  sup¬ 
port  given  these  appeals  by  indepen¬ 
dent  advertisers. 

Linage  for  the  months  of  January, 
February,  May  and  June  of  this  year 
shows  the  influence  of  war  campaign 
advertising.  The  government  has 
become,  in  fact,  one  of  the  biggest 
uMrs  of  daily  newspaper  space.  In 
addition  to  the  loan  campaigns,  space 


has  been  used  on  recruiting,  the  cen¬ 
sus,  salvage  campaign,  income  taxes, 
etc.  The  1941  Victory  Loan  campaign, 
in  which  more  than  $800  million  was 
subscribed  during  June,  involved  the 
government  advertising  expenditure 
estimated  at  $600,000  and  it  is  re¬ 
ported  that  about  $400,000  more  was 
spent  in  support  of  this  campaign  by 
Canadian  advertisers. 

This  support  of  Canada’s  war  effort 
by  Cana^an  advertisers  is  one  of 
the  most  interesting  advertising  de¬ 
velopments  during  the  war.  The  pur¬ 
chase  of  bonds  and  war  savings  cer¬ 
tificates,  the  salvage  of  scrap  and  the 
conservation  of  gasoline  all  have  been 
well  supported. 

The  war  influence  on  advertising 
copy  has  not  been  very  noticeable. 
Some  advertisers  have  been  using  a 
war  theme  and,  more  recently,  many 
have  been  making  use  of  the  “V  for 
Victory”  slogan,  but  this  trend  is  not 
as  pronounced  as  it  is  in  Great  Britain. 

Steady  increases  in  daily  newspa¬ 
per  classified  advertising  reflects,  to 
a  great  extent,  Canadian  activity.  Help 
wanted  columns  are  increasing  in 
length  every  month.  ClassiRed  adver¬ 
tising  reported  by  the  newspapers 
for  which  records  are  maintained 
totaled  19,710,160  lines  in  the  first 
six  months  of  1941.  an  increase  of 
8.8%  over  the  same  period  of  1939. 

Advertisers  Moietaieieg  Badgets 

Canadians  have  been  acciised  of 
keeping  too  quiet  about  their  war 
effort,  but  make  no  mistake  about  it, 
every  sinew  of  industry  and  man¬ 
power  is  strained  toward  maintaining 
(Continued  on  page  128) 


WACO.  TEXAS 


Arm 

Waco . 

Beveriy  Hills . 

Castle  Heights . 

Ranainder  of  Metropolitan  Diet. . 


1940 

A 

Circulation  Analysis 
A  A 

A 

1940 

Owalling 

Units 

News- 

Timea- 

Combined 

Tribune- 

Popula¬ 

Total 

Occu¬ 

Tribune 

Herald 

Daily 

Herald 

tion 

pied 

(M) 

(Eva.) 

(MAE) 

(Sun.) 

55,982 

16,792 

15,874 

5,531* 

7.081* 

12,612* 

12,915* 

237 

80 

77 

♦♦ 

** 

** 

319 

106 

99 

*• 

** 

** 

14,576 

3,480 

3,283 

1,096 

1.195 

2,291 

2.551 

Total  in  Metropolitan  District _  71,114  20,458  19,333  6,627 

Circulation  Outside  District .  7315 

Total  Distribution .  lL'442 

.4— Editor  A  Publisher's  Analysis  of  Citation  as  of  March  31,  1940. 

*  City  Zone  Coorporate  limits  of  Waco  eidusively). 

**  Included  in  City  Zone  Figures. 


8,276 

6,396 

14,672 


14,903 

14,211 

29,114 


15,466 

15,833 

31,299 


SAN  ANTONIO,  TEXAS 


Circulation  Analysis 
B  8  A 


Area 

1940 

Popula- 

IMOOwolHng  Units 
(keii- 

Expraaa 

Nawa 

Combined 

Daily 

Express 

Light 

Ught 

tion 

Total 

Ned 

IM) 

(Eva.) 

(MAE) 

(Sun.) 

(Eva.) 

(Sun.) 

Sao  Antonio . 

253,854 

69,754 

65,751 

34,661* 

42,567* 

77,228* 

52.204* 

32,955* 

40,301* 

•Alamo  Heights . 

5,700 

1,999 

1,834 

** 

(Xmos  Paric . 

1,822 

704 

582 

** 

** 

** 

** 

Terrell  Hills . 

Remainder  of  Metro- 

1,236 

370 

334 

** 

** 

** 

** 

psl'tan  District _ 

56,398 

13,589 

12,840 

542 

523 

1,065 

692 

796 

222 

Total  in  Metropolitan 

District .  319,010  86,416  81,341  35,203  43,090  78,293  52,896  33,751  40,523 

Circulation  Outside  District .  23,139  22,885  46,024  46,499  19,045  36,596 

Total  Distribution .  58,342  65,975  124,317  99,395  52,796  77,119 

A — Editor  A  Publisher's  Analysis  of  Circulation  as  of  June  30,  1940. 

B— Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 

*  City  Zone. 

Included  in  City  Zone  Figures. 


Extra  Service  at  No  Extra 
Cost 

Every  EDITOR  &  PUBLISHER  stilisrriher  has  the 
[irivilege  of  asking  any  question,  on  any  suliject  con¬ 
nected  with  newspapers  or  advertising. 

Our  reference  department  is  well  organized  to  give 
quick,  cheerful  and  intelligent  information  service. 

Write,  Call  or  Telephone 

EDITOR  &  PUBLISHER 


Suite  1700  Times  Building 

BRyant  9-3052 


New  York  Cilv 


(((^H  ffwicAobmq  ffowvt 

This  city  and  region  are  progressing  and  prospering. 

The  United  States  Government  is  spending  here  multiplied  millions  of  dollars  for  the 
National  Defense  Program — both  on  the  Regular  Army  establishment  and  the  great  train¬ 
ing  stations  for  military  and  naval  aviation  and  the  selective  service  generally. 

Besides,  on  its  own  footing,  San  Antonio  metropolitan  area  is  now  witnessing  the 
greatest  construction  activity  in  its  record — homes,  business  structures  and  other  classes 
of  building. 

Southwest  Texas'  natural  resources  are  many,  varied  and  rich — including  oil,  natur¬ 
al  gas,  sulphur,  food  and  feed  crops,  cattle,  sheep  and  goats. 

San  Antonio  Express  and  San  Antonio  Evening  News  effectively  serve  the  region 
and  its  main  market  place  where  this  great  purchasing  power  is  concentrated. 


A  newspaper's  value  to  its  advertisers  must  hinge  upon  the  interest  and  confidence 
which  it  inspires  in  its  readers. 

Express  and  Evening  News  readers  make  up  a  great  and  growing  family  who  regard 
these  two  newspapers  with  just  such  confidence,  interest  and  friendship. 

It  is  this  family  whose  purchasing  power  is  larger  and  more  active  today  than  in  12 
years  past. 


9,353,873 


Lines  of  Paid  Advertisinq 
First  7  Months  of  1941 

5,811,540 


728,737 


Lines  More  Than  ior  First 
7  Months  of  1940. 


Lines  Gained  in 
Past  6  Years. 


Gjuung/H^MSuAUtm 
it/i  “ 


$ati  Atitonid  Cxpms 

SAN  ANTONIO  EVENIHG  NEWS 

TJtttLt’  Oortmoti  "Kewsjicjitrt 
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and  increasing  war  production.  But, 
it  is  done  without  disturbing  the 
normal  course  of  trade  and  com¬ 
merce  any  more  than  necessary.  It  is 
realized  that  every  man  and  woman 
taken  off  relief  and  put  to  work, 
either  in  the  production  of  war  or 
consumer  materials  means  increased 
purchasing  power. 

Advertisers,  for  the  most  part,  are 
maintaining  or  increasing  expendi¬ 
tures  within  the  limits  permitted  by 
law.  Hie  lessons  learned  in  the  first 
World  War  are  too  fresh  to  be  for¬ 
gotten  now,  when  companies  which 
ceased  to  advertise  because  they  had 
no  difficulty  selling  goods,  foimd  them¬ 
selves  forgotten  when  peace  returned. 
Wise  manufacturers  know  the  neces¬ 
sity  to  maintain  their  identity  under 
all  conditions. 

WORDS  THAT  COUNT 

The  cost  of  newspaper  advertising 
space  is  one  half  the  cost  of  magazine 
space  for  a  comparable  amount  of 
circulation,  according  to  Carl  H. 
Sundberg,  research  director  of  the 
Branham  Co.,  newspaper  representa¬ 
tives.  “If  you  scatter  your  ^ots  over 
an  area,  regardless  of  your  distribu¬ 
tion,  your  advertising  dollar  does  not 
have  the  chance  to  do  the  work  it 


could  do  if  it  were  concentrated 
where  it  would  have  a  chance  to  do 
its  work,”  Mr.  Sundberg  says.  (E.  &  P., 
March  4,  1939.) 

■ 

“As  for  the  freedom  of  the  press, 
m  my  view,  we  will  never  abandon 
the  high  ideal  that  the  press  should 
be  free  to  seek  out  and  to  print  the 
news  and  the  truth,  unless  tempo¬ 
rarily  certain  items  having  a  military 
bearing  might  better  go  unpublished,” 
says  Jesse  Jones,  Secretary  of  Com¬ 
merce,  and  Federal  Loan  Adminis¬ 
trator. 

■ 

A  $25,000  saving  to  the  public  of 
Quebec  is  credited  to  newspaper  ads 
by  Minister  of  Roads  T.  D.  Bouchard. 
A  newspaper  publisher  himself,  Hon. 
Mr.  Bouchard  advertised  publicly 
throughout  the  Province  for  tenders 
on  road  construction,  and  the  lowest 
tenderer  was  awarded  the  contract. 
The  Minister  explained  that  the  gov¬ 
ernment  estimated  it  had  saved  ap¬ 
proximately  $25,000  through  its  ad 
policy.  (E.  &  P.,  April  20,  1941.) 

■ 

Newspapers  provide  not  only  the 
most  important  means  by  which  the 
Foundation  and  its  committees  can  tell 
its  story  to  the  public,  but  newspapers 
have  bron  the  first  of  the  public  ser¬ 
vices  to  recognize  the  value  of  self¬ 
regulation  to  the  public  and  to  the 
industry  as  well. — Carl  W.  Baden- 
HAUSfK,  Chairman,  United  Brewers 
Industrial  Foundation  and  President, 
P.  Ballentine  &  Sons. 
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1M0  1M0  Dwelliiii  Unitf 

Popula-  Oecu-  RtpubUc 

Atml  tion  Total  plod  (M) 

Pboeoiz .  65,414  20,605  10,290  17,825* 

Qleodale .  4.868  1^49  1,252  775 

Baoaiodcr  of  MetropoUtoo  Diit. .  51.5U  14,443  13,736  481 


ToUlinMetropoiitaaDiftnet....  121328  36,487  34,278  19,081 

CireuUtioa  Outiido  Diftriet .  17.M7 

Total  Diotribution .  36,628 

A — ^Editor  k  Pufaliihcr'i  Analyni  of  CireulatioD  u  of  Srpt.  30, 1940. 

*City  ZoM. 


Chculation  Analyolt 
AAA 
Combined 

Gaiolto  Daily  Ropublk 

(Eva.)  (MAE)  (Sun.) 

12,981*  30,806*  21,60S« 

493  1368  894 

258  739  662 


13,732  32,813  22,059 

6,084  23,631  19,832 

19,816  56,444  42,791 
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Arvada . 

Aurora . 

Edgewster . 

Englewood . 

QoMen . 

Lake^e . 

Littleton . 

Mountain  View . 

Sheridan . 

Remainder  of  Metropolitan  Diet. 
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38,832 

11,072 

ia406 
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780 

1379 

1,994 

384372 

119,164 

114,002 

33,764 

33,432 

93,818 

101378 

9,193 

12,900 

63,051 

164,791 

42,956 

46,341 

156,869 

266370 

B  of  CireuUtion  u  of  Jane  30,  IMl. 

El— Editor  k  Pufalieher'e  Anal^  of  (Sreulation  ai  of  %pt.  30, 1940. 
*  City  Zone. 

**  Included  in  City  Zone  Figurea. 


PUEBLO,  COLO. 
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Araa  tion  Total 

Pueblo .  52,162  14,290 

Remainderof  Metropolitan  Diet..  9,877  2,473 


Cbeulatlon  Analyaia 

B  B  B  ■ 

Star 

Journal 

1640  1940DwtlllnoUnltt  CMof-  Star^  Comblnad  A  ChM- 
Popula-  Oeeu*  tain  Journal  Daily  tala 

tion  Total  plod  (M)  (Eva.)  (MAE)  (Sun.) 

52,162  14,290  13.943  4332*  10328*  14,560*  13,648* 


1,160  1,605 


Total  in  Metropolitan  Diitriet _  62,039  16,763  16373 

Cireulation  Outeide  Diatriet . 

Total  Diatribution . . 

B — Publiaher'a  Analyaia  of  (Cireulation,  March  31, 1941. 

*  City  Zone. 

4,777 

6,769 

10346 

11388 

2,224 

13,612 

16,165 

7,093 

24,158 

15,093 

10365 

34,449 
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Every  issue  of  EDITOR  &  PUBLISHER 

is  full  of  valuable  help  to  all  departments  of  the  newspaper,  to 
the  spaee  buyer  and  the  national  advertiser.  A  year’s  subscrip¬ 
tion  is  a  wise  investment.  Subscribe  now — Domestic  $4,  Canada 
$4.50,  Foreign  $5. 

EDITOR  &  PUBLISHER 
1 700  Times  Bldg.  New  York,  N.  Y. 
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Circulation  Analysis 
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Popula- 
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News 

Tribune 

Telegram 

Daily 

Tribune 
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tion 

Total 

pied 

(Eve.) 

(M) 

(Eve.) 

(MAE) 

(Sun.) 

Lake  City . 

149,934 

43,071 

41,353 

13,344* 

20,572* 

19,083* 

39,655* 

39,454* 

.  untiful . 

3,357 

841 

820 

267 

283 

550 

637 

2,875 

815 

784 

242 

371 

266 

637 

664 

5,740 

1,547 

1,514 

623 

744 

561 

1.305 

1,419 

1,487 

385 

378 

205 

166 

156 

322 

398 

'  uthSalt  Lake . 

5,701 

1,478 

1,452 

516 

586 

1,100 

1,116 

V  oods  Croaa . 

211 

51 

49 

t 

126 

107 

232 

246 

i  flUuiMler  of  Metro- 

pclitan  Diitrict . 

35,183 

8,899 

8,510 

501 

1,854 

1,369 

3,223 

3,647 

ital  in  Metropolitan 

District . 

204,488 

57,087 

54,860 

14,915 

24,615 

22,411 

47,026 

47,581 

Circulation  Outside  District. 

19,889 

38,847 

4,510 

43,357 

57,490 

Total  Distribution . 

A— Editor  k  Publisher's  Analysis  of  Circulation  as  of  June  30,  1940. 

B— Publisher's  Analysis  of  Circulation  as  of  June  30, 1941.  *  City  Zone. 


PACIFIC  DIVISION 


FRESNO,  CAL. 


Arsa 

Fresno . 

Remainder  of  Metropolitan  District. . 

Total  in  Metropolitan  District . 

Circulation  Outside  District. 
Total  Distribution . 


Circulation  Analysis 

1940 

1940  Dwelling  UnHa 

B 

B 

Popula- 

Oceu- 

Bee 

Bee 

tion 

Toul 

pled 

(Eve.) 

(Sun.) 

60,685 

18,039 

17,465 

19,084* 

18,820* 

36,819 

10,803 

10,443 

6,312 

6,310 

97,504 

28,842 

27,908 

25,396 

25,130 

23,036 

23,406 

48,432 

48,536 

{Continued  on  page  130) 


The  Salt  Lake  Market 
.  .  .  BIG  in  area 
.  .  .  BIG  in  buying  power 
.  .  .  with  one  BIG  medium 
to  reach  it 

It's  a  big  market,  any  way  you  look  at  it — a  market 
of  big  sales  potentialities  even  in  normal  times. 

Now,  with  the  added  stimulant  of  defense  payrolls, 
business  is  soaring  to  new  high  levels.  Now  is  the 
time  to  give  your  salesmen  real  support  here. 

That's  where  The  Sunday  Salt  Lake  Tribune  comes  in. 

It's  the  only  publication  offering  adequate  coverage 
in  this  big,  active,  4-State  market,  comprising  Utah, 
southern  and  eastern  Idaho,  western  Wyoming, 
eastern  Nevada.  More  and  more  alert  advertisers 
are  putting  The  Sunday  Salt  Lake  Tribune  on  their 
"A"  schedules. 

MORE  THAN  100,000 

Home  Coverage  Carrier  Delivered 


Salt  Lake  City  S.  L.  County  Utah  Total  Market 

FamiliM  ...  34,410  FamIliM  ...  46.143  Familiea  ...115.936  Famillat  ...180,805 
Circulatiaa  .  38,419  Clrculaticn  .  47,727  Clreulation  .  81,047  Cireu:atiaa  .102.046 
SOURCES:  1930  U.  S.  Consul— A.  B.  C.  Report  for  12  Mdnths 
Ending  Juno  30,  1940 


[iThe  Sunday  Salt  Lake  Tribune! 


National  Representatives:  Sunday  Magaiina  and  Comic  Sections  Color — Black  and  White 
REYNOLDS.FIU6ERALD,  Inc. 


1 30— PACIFIC— CAUFORNIA 


EDITOR  <S  PUBLISHEF' 


LOS  ANGELES,  CAL. 
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■BBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBaaBaBBBBBBBBaBBBBBBBBBIBBBBIBBBBIIIIIBia 
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aBBaBBBBBBBBBBBBBBBBBBHBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBB 
lBBBBBBBBBBBBBBBBBB|ii^HHMIII!!>""*aaBaBBBBBBBBBBaBBBBBBBBBBBBB 

IBBBBBB 
IBBBBBB 
IBBBBBBBBBBBBB 
JBBBBBBBBBBBBB 
BBBBBBBBBBBBBB 
IBBBBBB 

IBB 
IBB 
IBB 
IBB 
IBB 


BB 
BB 
BB 
BB 
BB 
BB 
BB 

....-BB 

_  BBBBBBB 

BBBBBBBBBBBBB 

_  BBBBBBBBBB 

_ BBBBBBBBBBBBBBBB 

ABBBBBBBBBBBBBBBBBBB 

- BBBBBBBBBB 

IBBBBBBBBBBBBBBBBBBB 
^■BBBBBBBBBBBBBBBBB 
'VBBBBBBBBBBBBBBBBB 
BBBBBBBBBBBBBBBB 

- ^BBBBBBB 

iBBBBBBB 
ZIZ  BB 

_ IBBBBBB! 

BBBBBBBBBBBBBBBi 
■BBBBBBBBBBBBBBBi 
■BBBBBaaBBBBBBBBi 
■BBBBBBBBBBBBBBBi 
BBBBBBBBBBBBi 
BBBBBBBBBBBBBBBi 
BBBBBBBBBBBBBBBi 
BBBBBBBBBBBBBBBi 
BBBBBBBBBBBBBBBi 
BBBBBBBBBBBBBBBi 
BBBBBBBBBBBBBBBi 
■■■BBBBBBBBBBBBBBBi 
ii 

BBBBBBBBBBBi 
■■■■■■■■■■■BBBBBBBI 
■■■BBBBBBBBBBBBBBBi 
■■■BBBBBBBBBBBBBBBB 
■■■BBBBBBBBBBBBBBBi 
■■■■■■■■■■■■■■■■■■■■■■■■ 
•■■■■■■■■■■■■■■■■■■■■■■■■■ 
■  ■■■■■■■■■■■■■■■■BBBBBBii 
■■■■■■■■■■■■■■■■■■■■■■■■BB 
|■■■■■■■■■■■■■■■■■■■B■■■■■■■ 
■  ■■■■■■■■■■■■■■■■BBBBBBBBBB 
JBBBBBBBBBBBBBBBBBBBIBBBBBii 
■■■■■■■■■■■BBBBBBBBBBBBBBBi 

:«■■■■■■■■■■■■■■■■■■■■■■■■■ 
-^■■■■■■■■■■■■■■■■■■BBBBB 
■■■■■■■■■■■■■■■■■■■BBBi 
■■■■■■■■■■■■■■■■■■■■BB 
,  JBBBBIBBBBBBBBBBBBBBBB 
^■■■■■■■■■■■■■■■■■■■■■B 
■■■■■■■■■■■■■■■■■■■■■■i 
■■■■■■■■■■■■■■■■■■■■■■ 
■■■■■■■■■■■■■■■■■■■■■■■ii 
■■■■■■■■■■■■■■■■■■■■■■■■ii 
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Paul  Jones  Liquor  Sales 
Increase  5-Fold  in  2  Years 


SALE  of  Paul  Jones  whiskey  has  in¬ 
creased  five-fold  in  two  years.  The 
story  behind  this  outstanding  success 
reveals  how  newspapers  have  been 
vised  effectively  to  put  over  a  localized 
price  message,  present  a  generalized 
value  and  success  story,  and  exploit 
a  name  built  up  with  consistent  maga¬ 
zine  advertising  over  a  number  of 
years. 

In  1939  Paul  Jones,  through  con¬ 
sistent  magazine  advertising  begun 
immediately  after  repeal,  had  estab¬ 
lished  itself  as  a  fairly  expensive, 
quality  brand.  Sales  volume,  how¬ 
ever,  was  limited  by  the  price  of  the 
whhjcey  and,  in  the  middle  of  the 
year,  when  available  stocks  of  the 
product  justified  going  after  a  bigger 
volume  of  sale,  Frankfort  Distillers 
decided  to  reduce  the  price  some 
20%  and  cash  in  on  the  brand’s  repu¬ 


tation.  Quick  action  was  needed. 

Newspapers  Carried  Price  Message 

First  problem  was  how  to  carry  the 
price  change  to  the  public.  Magazines 
could  not  do  it  specifically  because  the 
prices  of  whiskey  vary  from  state  to 
state,  depending  on  taxes.  For  Paul 
Jones,  for  instance,  the  variance  in 
price  ranges  from  about  $1.00  a  pint 
to  $1.50.  Radio  will  not  accept  liquor 
advertising.  Newspapers  were  a  na¬ 
tural. 

Paul  Jones  was  and  is  distributed 
nationally,  so  once  the  schedules  got 
under  way,  the  first  big  newspaper 
campaign  on  the  brand  was  entirely 
national  in  scope.  Copy  quoted  the 
exact  price  of  the  brand,  and  empha¬ 
sized  the  reduction,  by  displaying  both 
old  and  new  prices. 

Newspapers  in  every  major  market 


were  used.  Frequency  of  insertion 
rather  than  size  of  each  ad  was 
stressed.  Total  newspaper  expendi¬ 
tures  for  both  monopoly  and  “open” 
states  for  1939  were  quoted  at  ap¬ 
proximately  $300,000 — a  considerable 
increase  over  the  1938  newspaper 
budget. 

Scripps'Heward  Aaalysas 

A  clearer  picture  of  how  newspaper 
advertising  was  increased  in  1939  to 
get  across  the  change-of-price  mes¬ 
sage  is  given  in  the  Scripps-Howard 
Newspapers’  new  book  on  liquor  ad¬ 
vertising  and  merchandising  entitled 
“Pattern  for  Profit.”  Figures  quoted 
are  for  the  17  monopoly  states,  states 
in  which  retail  liquor  outlets  are  con¬ 
trolled  by  the  government,  but  liquor 
men  agree  they  are  indicative  of  the 
situation  in  the  entire  country  for 
nationally  distributed  brands. 

According  to  the  Scripps-Howard 
survey  Frankfort  spent  for  Paul  Jones 
about  seven  times  as  much  money  in 
newspapers  in  1939 — the  year  of  the 
price  reduction — as  it  had  in  1938.  And 
sales  for  the  monopoly  states  jumped 


from  approximately  54.000  cases  in 
1938  to  139,000  in  1939. 

Anatliar  Incraata  ii  1940 
The  following  year,  in  1940,  the  total 
newspaper  budget  was  increased  by 
some  $145,000.  For  the  monopot 
states  (and  still  quoting  from  tlx 
Scripps-Howard  survey)  the  increast 
was  close  to  $32,000  and  sales  to<^ 
another  jump  upwards,  from  139,0()( 
cases  to  almost  217,000. 

For  the  first  six  months  of  1941  thi 
trend  was  toward  a  balance  of  news¬ 
paper  and  magazine  expenditures  with 
the  price  appeal  giving  way  to  the 
presentation  of  Paul  Jones  as  a  dry 
whiskey.  Although  the  copy  message 
was  not  of  a  general  nature  and  thus 
unaffected  by  the  price  fluctuations 
of  the  different  states,  newspapen 
were  still  playing  an  important  part 
in  the  Paul  Jones  advertising  plaas 
The  newspaper  medium  which  was 
used  in  the  first  place  to  carry  a  spe¬ 
cific  price  message  to  restricted  mar¬ 
kets,  had  proved  itself  so  effectiw 
that  it  was  used  also  for  general 
“value”  and  “success”  copy. 


METROPOLITAN 


MARKET 


Between  the  Mountains  and  the  Sea 


Almost  as  definite  an  area  as  an  Island 


The  Los  Angeles  metropolitan 


market  is  a  well-defined  retail  trad¬ 


ing  area  lying  between  the  Pacific 


Ocean  and  a  semi-circular  back  wall 


of  mountains  and  hills. 
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A  NEWSPAPER  THAT  SPEAKS 
THE  LANGUAGE 

Los  Angeles  Times  is  edited  to  fit  the 
special  conditions  of  the  field,  and  to  do 
that  job  right  maintains  the  largest  edi¬ 
torial  staff  in  the  West.  Local  columns 
by  top-ranking  commentators  and  depart¬ 
ments  dealing  with  all  the  distinctive  in¬ 
terests  of  the  community  are  coupled  with 
the  Times  superlative  local  and  world¬ 
wide  news  service.  In  format  The  Times 
is  America’s  outstanding  streamlined 
newspaper,  printed  with  staggered  heads, 
extra  large  body  type,  and  illustrated  with 
an  exclusive  improved  method  of  pictorial 
reproduction. 

The  Times  is  sold  strictly  for  the  value 
woven  into  its  pages  —  a  newspaper 
bought  to  read !  It  is  delivered  by  carrier 
everywhere  throughout  the  area  shown 
on  the  opposite  map,  and  is  the  only  Los 
Angeles  newspaper  showing  the  amount 
of  carrier-circulation  in  its  ABC  reports. 

An  intensive  survey  made  by  Los  An¬ 
geles  Retail  Merchants  Credit  Associa¬ 
tion,  the  largest  organization  of  its  kind 
in  the  United  States  and  representing  de¬ 
partment  stores,  specialty  houses,  filling 
stations,  food  markets,  banks  and  other 
lines  of  business,  gives  The  Times  the 
highest  readership  rating  in  the  field, 
daily  and  Sunday.  This  intensive  inves¬ 
tigation  verified  13  independent  surveys 
which  previously  had  been  made  by  large 
local  advertisers. 


SIGNinCANT  HGURES 

Times  circulation  of  224,323  daily  and 
392,928  Sunday  (latest  audited  fibres) 
furnishes  the  only  large  home-delivered 
coverage  in  the  market,  a  coverage  forti¬ 
fied  with  reader  interest  and  confidence. 
The  responsiveness  of  the  Times  audience 
is  reflected  in  Times  advertising  volume, 
which  for  the  first  6  months  of  1941  ex¬ 
ceeded  that  of  the  nearest  local  paper  by 
more  than  2,000,000  lines,  leading  the 
field  in  all  departoents  of  advertising — 
classified,  local  display  and  national. 

Influence  among  women  readers  is 
shown  by  the  fact  that  The  Times  prints 
more  women’s  wear  advertising  than  all 
other  Los  Angeles  newspapers  combined, 
while  in  food  advertising  it  is  the  only 
morning  newspaper  in  America’s  10  ma¬ 
jor  markets  which  leads  the  largest  after¬ 
noon  newspaper  six  week-days  against 
six.  Influence  among  men  is  indicated  by 
its  lead  in  such  classifications  as  men’s 
clothing,  finance  and  automobiles. 


LOS  ANGELES 

TIMES 

Represented  by  V^^illiams.  Lawrence  &  Creamer 
New  York.  Chicago,  Detroit.  Son  Francisco 


The  market  contains  2,904,596 
inhabitants,  giving  it  the  third  larg¬ 
est  metropolitan  population  in  the  United 
States. 

Abundance  and  variety  of  natural  re¬ 
sources  combined  with  an  advantageous 
location  for  distributing  goods  have 
I  brought  about  its  remarkable  industrial 
'  development.  Its  5,500  industrial  plants 
I  turn  out  such  diversified  products  as  rub- 
I  ber  tires,  motion  pictures,  women’s  cloth¬ 
ing,  furniture  and  all  kinds  of  large  and 
small  metal  products,  the  normal  output 
of  which  exceeds  in  value  a  billion  dollars 
annually.  This  is  now  augmented  by 
many  of  the  country’s  largest  war  con¬ 
tracts,  including  $855,000,000  for  air¬ 
craft  and  $299,000,000  for  shipbuild¬ 
ing. 

I  Los  Angeles  is  headquarters  for  Cali- 
1  fomia’s  citrus  fruit  and  walnut  indus- 
i  tries;  is  the  center  of  the  State’s  oil  in- 

i  dustry,  and  produces  two-thirds  of  the 

country’s  fresh-landed  fish.  As  a  result 
of  the  European  war  it  has  become  more 
than  ever  before  the  world’s  largest  all- 
year  tourist  playground,  more  than  1,400,- 
000  out-of-State  visitors  having  cleared 
through  Los  Angeles  during  the  1940 
travel  year.  Residential  building  and 
plant  expansions  are  keeping  pace  with 
the  city’s  rapidly  increasing  activity.  For 
the  first  5  months  of  1941,  building  per¬ 
mits  in  Los  Angeles,  exclusive  of  those  in 
its  many  surrounding  suburbs,  totalled 
»  more  than  $36,000,000,  placing  Los  An¬ 
gel^  first  in  the  nation  in  number  of  in¬ 
dividual  permits  and  second  to  New  York 
in  dollar  value. 
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Circulation  Analysis 

A  A  A  A  A  A 

Los 

1940  Angeles 


1940 

Dwelling  Units  Exam-  Exam-  Herald- 

Popula- 

Octu- 

iner 

iner  Express 

News  Times  Times 

Area 

tion 

Total 

pied 

tM)  ^ 

Sun.) 

lEve.)  1 

Daily) 

iMj  vSun.) 

Los  .Angeles . 

1.504,277  529,413  493,129  140,291*  306,775*  193,964*  161,326*  122,414*  224,858* 

•a 

•a 

•a 

•a 

•a  ’a 

38.935 

13,310 

12.759 

2.083** 

8,933**  ; 

3,384  ** 

2,013** 

2.950**  5,320** 

Anaheim. 

11.031 

3,756 

3,502 

624 

1,792 

349 

318 

762  1,416 

.Arcadia. 

9,122 

3,081 

2,956 

*b 

*b 

*b 

*b 

*b  *6 

.Asusa  . 

5,209 

1,478 

1.393 

138 

495 

216 

128 

406  604 

BeU . 

11,264 

3,501 

3,374 

** 

** 

** 

** 

** 

Beverly  Hills 

26.823 

9.364 

8.421 

** 

** 

** 

** 

**  ** 

Brea . 

2.567 

863 

809 

282*c 

500*c 

103  *c 

92*c 

155*c  290*c 

Burbank 

34,337 

11,132 

10,639 

2,150** 

4,060** 

2,710** 

1,958** 

1,774**  4,298** 

Claremont 

3,057 

1,098 

1,022 

96 

240 

35 

91 

590  707 

Compton .  . 

16,198 

5,121 

4,910 

** 

** 

** 

** 

•  •  •• 

Covina . 

3,049 

1,160 

1,099 

264 

510 

344 

212 

700  855 

*d 

*d 

*d 

*d 

•d  ‘d 

Culver  City . 

8,976 

2,950 

2,855 

2,886** 

1,209** 

2,965** 

1,492** 

2,646**  4,494** 

El  Monte . 

4,746 

1,468 

1,423 

1,078 

3,016 

1,177 

1,980 

870  2,012 

El Segundo . 

3,738 

1,187 

1,145 

268 

302 

243 

266 

287  449 

Fullerton. . . 

10,442 

3,531 

3,307 

559 

1.230 

276 

192 

737  1,240 

Gardena . 

5,909 

1,809 

1,735 

769*e 

l,336*e 

478*e 

582*e 

494*e  7d5*e 

•f 

*f 

•f 

*f 

*f  ‘f 

Glendale...  . 

82,582 

27,481 

26,234 

4,526** 

13,152** 

7,042** 

4,189** 

7,219**  12,973** 

Glendora . 

2,822 

996 

924 

180 

442 

197 

133 

377  487 

Hawthorne . 

8,263 

2,583 

2,485 

•  • 

** 

•* 

** 

** 

Hermosa  Beach . 

7,197 

3,385 

2,543 

280 

725 

642 

271 

790  1,363 

Hollywood  Ares  t . .  .  . 

137.538tt 

53,689tt  49,062tt 

** 

*• 

•* 

** 

•  •  •• 

Huntingt^m  Beach ... 

3,738 

1.494 

1,272 

369 

935 

108 

120 

225  446 

Huntington  Park . 

28.648 

10,044 

9,576 

** 

** 

** 

** 

•  •  •• 

Inglewood . 

30,114 

9,824 

9,438 

*• 

** 

•* 

** 

•  •  •• 

La  Habra . 

2,499 

794 

763 

225 

431 

66 

213 

415  510 

La  Verne . 

3,092 

844 

814 

52 

150 

43 

45 

255  345 

Long  Beach. .  . 

164.271 

65,321 

58,396 

7,447 

19,011 

4,495 

4,961 

6,644  12,707 

Lynwood . 

10,982 

3,421 

3,304 

*• 

** 

•* 

** 

•  •  •• 

Manhattan  Beach.  . 

6,398 

2.836 

2.286 

279 

575 

507 

234 

654  1,097 

Maywood . 

10,731 

3,542 

3,390 

** 

** 

** 

** 

•  •  •• 

Monrovia . 

12,807 

4,374 

4,104 

l,806*b 

3,548*b 

1,221  *b 

l,102*b 

2,561  *b  3,565*  b 

Montebello. . 

8,016 

2.431 

2.362 

** 

** 

** 

** 

•  •  •• 

Monterey  Park . 

8,531 

2,808 

2,714 

•a 

•a 

•a 

•a 

•a  ‘a 

Newport  Beach  . 

4,438 

4,731 

1,704 

465*g 

l,265*g 

258*g 

208*g 

679*g  1.545*g 

Ontario .  . 

14,197 

4,545 

4,317 

550*h 

2,215*h 

382*h 

361*h 

l,334*h  2,240*h 

Orange . 

7,901 

2,859 

2,664 

3S8*i 

l,240*i 

147*i 

637*i 

675*i  l,179*i 

Palo6  Verdes  Estates 

987 

318 

300 

24 

52 

•n 

195  215 

Pasadena . 

81,864 

29,221 

27,422 

3,005 

6,903 

4,902 

1,883 

6.647  10,581 

Placentia . 

1,472 

463 

412 

99*j 

240*j 

33*j 

•j 

lll*j  176*j 

Pomona . 

23,539 

7,880 

7,474 

l,010*k 

2,700*k 

470*k 

573*k 

1.131*k  2,619*k 

Redondo  Beach . 

13,092 

4,903 

4,388 

708 

2,071 

808 

828 

676  1,285 

San  Fernando .  . 

9,094 

2,653 

2,544 

1,636*1 

2,690*1 

915*1 

823*1 

1,390*1  2,304*1 

San  Gabriel . 

.  11,867 

3,525 

3,382 

•a 

•a 

•a 

•a 

•a  ‘a 

San  Marino..  .^.  ... 

.  8,175 

2,311 

2,217 

** 

** 

** 

** 

••  •• 

San  Pedro  .Area  t 

.  40.859tt 

12.891tt  12.202tt 

3,540*n 

9.100*n 

2.316*n 

3,214*n 

2.033*n  3.503*jj 

Santa  Ana - / . 

31,921 

11,176 

10,422 

1,128*0 

4.400*0 

621*0 

767*0 

1,970*0  4,250*0 

Santa  Monica . 

.  53,500 

19,477 

18,020 

4,750*p  ll,830*p 

6.935*p 

2,800*p 

5,503*p  10.771*p 

Seal  Beach . 

1,553 

950 

572 

96*q  220*q 

56*q 

49*q 

96*q  265*q 

Sierra  Madre . 

4,581 

1,767 

1,569 

223 

445 

172 

206 

492  665 

Signal  HiU . 

3,184 

1,158 

1,098 

•q 

South  Gate . 

.  26,945 

8,478 

8,204 

** 

•  • 

*• 

** 

.. 

South  pAsandena . 

.  14,356 

5,028 

4,761 

** 

•  « 

** 

** 

.. 

Torrance . 

9,950 

3,159 

2,949 

766 

1,600 

442 

718 

398  736 

Upland...  . 

6,316 

2,007 

1,935 

•h 

*h 

*  h 

*h 

*h  *h 

Vernon . 

850 

242 

218 

** 

** 

** 

** 

**  ** 

West  Chtvina . 

1,072 

392 

353 

•r 

Whittier . 

.  16,115 

5,513 

5,314 

1,118 

2,321 

1,043 

1,379 

2,061  3,129 

Wilmington  .Area  t. . . 

.  21.457tt 

.  6.395tt  6.065tt 

;  1,045 

2,708 

567 

1,815 

848  1,775 

Remainder  of  Metropoli- 

tan  District . 

....  467,256 

141,126 

133,907 

15,913 

37,903 

14,526 

18,717 

17,074  29.746 

EDITOR  &  PUBLISHEli. 


LOS  ANGELES 


I 


IS  SIMPLE  AS 


Here  is  a  story  of  concentration  of  population  and 
purchasing  power.  The  great  Los  Angeles  A.  B.  C. 
City  market  includes  over  of  the  population 

and  74.5%  of  the  total  retail  sales  in  all  of  Los 
Angeles  County! 

To  1939  normal  retail  sales  of  $980,466,000  in  the 
Los  Angeles  A.  B.  C.  City  area  must  now  be  added 
the  MORE  THAN  A  BILLION  DOLLARS  of 
wealth  brought  by  huge  defense  contracts  .  .  . 
truly  a  PLUS  market!- 

The  Los  Angeles  Evening  Herald  and  Express  with 
MORE  city  circulation  .  .  .  MORE  city  and  sub¬ 
urban  circulation  and  MORE  total  circulation  than 
any  other  daily  newspaper  in  the  West,  rates  as  the 
NUMBER  ONE  medium  to  cover  this  PLUS 
market ! 


Total  in  Metropolitan  Dia- 

trict . 2,904,596  1,000,282  931,229  191,441  432,116  239,066  207,244  182,649  330,700 

(^culation  Outside  District .  35,873  153,076  12,259  .  41,674  70,397 

Total  Distribution .  227,314  585,192  251,325  207,244  224,323  405,097 

A — Editor  A  Publisber's  Analysis  of  gross  Distributioo  as  of  March  31,  1940.  | 

*(^tyZone.  **  Included  in  City  Zone  figures,  t  Part  of  Los  Angeles,  tt  Included  in  Los  .Lngeles  figures. 
*a  Alhambra  &gures  include  Monterey  Park  and  San  Gabriel  circulations.  *b  Monrom  figures  include  Arcadia 
and  Duarte  circulations.  *c  Brea  figures  include  Atwood  circulation.  *d  Culver  City  figures  include  Palms,  Cheviot 
Hills,  and  Mar  Vista  circulations.  *e  Gardena  figures  include  £1  Nido,  Keystone,  and  .Mooeta  circulations.  *f  Glen¬ 
dale  figures  include  Atwater  circulation.  *g  This  figure  includes  Balboa,  Corona,  Dd  Mar,  and  Costa  Mesa  cir- 
culations.  *h  Ontario  figures  include  Upland  circulation.  *i  Orange  figures  include  El  .Modena  circulation.  *j  Pla¬ 
centia  figures  include  Oliver  circulation.  *k  Pomona  figures  include  Spadra  circulation.  *l  San  Fernando  figures 
include  Olive  View,  Paeoima,  Sepulveda,  and  U.  S.  Veterans  Hospital  circulations.  *n  San  Pedro  figures  include 
Point  Fermin,  White  Point,  Palos  Verdes  Instates,  Miraleste,  and  San  Pedro  Bay  Anchorage  circulations.  *o  Santa 
.Ana  figures  include  Tustin  circulation.  *p  Santa  Monica  figures  include  Ocean  Park  and  Venice  circulations. 
*q  Seal  Beach  figures  include  Sunset  Beach  circulation.  *r  Long  Beach  figures  include  Signal  Hill  circulation. 
*s  Covina  figures  include  West  Covins  circulation. 


HERALD-EXPRESS 


Represented  Nationally  by 
PAUL  BLOCK  &  ASSOCIATES 


for  august  23.  1941 


ITuIOK  WH/ni  HAPPENING 

IN  105  ANGELES  / 


0  80,000 


G  60,000 


G  40,000 


G  20,000 


GENERAL  LINAGE,  GAIN  OR  LOSS-LOS  ANGELES 
METROPOLITAN  NEWSPAPERS  •  JAN.  1  to  JULY  31, 
1941  AGAINST  SAME  PERIOD  1940  •  67,959  FEWER 
LINES  WERE  PLACED  In  LOS  ANGELES  in  1941  •  83,549 
MORE  LINES  WERE  PLACED  in  the  DAILY  NEWS  In  1941 


L  20,000 


L  40,000 


L  60,000 


L  80,000 


I 


K 


GENERAL  ADVERTISING  •  JANUARY  1  TO  JULY  31,  1941  •  AGAINST  SAAAE  PERIOD  1940* 


Change 

Percent  of 
Gain  or  Loss 


472,037 

388,488 

83,549 


HERALD 

EXPRESS 

889,818 
900,051 
L  10,233 


DAILY  SUNDAY 

EXAMINER  EXAMINER 


615,739 
635,478 
L  19,739 


538,580 
579,086 
L  40,506 


751,850 
763,832 
L  11,982 


SUNDAY 

TIMES 

477,560 
546,608 
L  69,048 


*L/negc  figurts  from  MtJia  Rtcordt 


California’s  Fastest  Growing  Newspaper 


daify 


tteuii 


Manchester  Boddy,  Pres.  &  Publisher  •  RoL>ert  L.  Smith,  Vice  Pres.  &  Genl.  Mgr. 

Represented  Nationally  by  Noee,  Rothenberg  A  Jann 
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LOS  ANGELES,  CAL.  (Continued) 


Circulation  Analysis 


Alham-  Culver  Fuller-  Glen-  Holly- 

1940  bra  Ana-  Bur-  City  ton  dale  wood 

Dwelling  Units  Post-  heim  bank  Star  News  News-  Citizen* 

Oeeu-  Advocate  Bulletin  Review  News  Tribune  Press  News 

Total  pied  (Eve.)  lEve.)  lEve.)  vEve.1  Eve.)  (Eve.)  (Eva.) 


1940 

Popula¬ 

tion 


Laa,.4iigeles. 

Alhambra... 

Anaheim.... 

Arcadia . 

Asuea . 


BeU . 

Beverly  Hills. 

Brea . 

Burbank . 


Claremont . 
Compton. . . 

Covina . 

Culver  City, 

K1  Monte. . . 
Cl Segundo. 


1-  ullerton 


Gardena. 
Glendale. 
Glendora . 


Hawthorne . 

Hermosa  Beach. . . 
Hollywood  Area  t. 
Huntington  Beach 
Huntington  Park. . 


Mr.  Spacebuyer, 

the  old  figures  won’t  do 


Inglewood. 


La  Habra. . . 
La  Verne . . . 
Long  Beach. 
Lynwood . . . 


Manhattan  Beach. 

Maywood . 

Monrovia . 

Montebello . 

■Monterey  Park. . . 


In  such  swift-changing  days  as  these,  circulation 
figures  1 7  months  old  can  be  far  out  of  line  with  fact. 


Newport  Beach. 


Ontario. 

Orange. 


So  take  a  look  at  the  NEW  figures  in  the  golden 
Los  Angeles  market: 


Palos  Verdes  Estates. 

Pasadena . 

naeentia . 

Pomona . 


Redondo  Beach. 


San  Fernando . . . . 

San  Gabriel . 

San  Marino . 

San  Pedro  Area  t. 

Santa  Ana . 

Santa  Monica  — 

Seal  Beach . 

Sierra  Madre . 

Signal  Hill . 

South  Gate . 

South  Pasadena . . 


(The  other  a.m.  paper  has  220,167) 


Torrance 


Upland. 


Vernon . 


1.072  392  353 

16,115  5,513  5,314 

21,457tt  6,3U5tt  6,065tt 


West  Covina . 

Whittier . 

Wilmington  .Area  t . 

Remainder  of  Metropoli¬ 
tan  District . 


(The  other  Sunday  paper  has  406,364) 


Total  in  Metropolitan 

District . 2,904,596  1 

Circulation  Outside  District. 
Total  Distribution . 


Largest  morning  and  Sunday  circulation  in  Western 
America,  at  the  lowest  milline  rates! 


A — Editor  A  Publisher's  Analysis  of  Circulation  as  of  March  31,  1940. 

B — Publisher's  Analysis  of  Circulation  as  of  March  31, 1940. 

C — Publisher’s  Analysis  of  Circulation  as  of  June  16, 1941. 

1>— Publisher's  Analysis  of  Circulation  as  of  March  31, 1941. 

E — Publisher's  -Analysis  of  Circulation  as  of  June  30,  1941. 

F — Editor  A  Publisher’s  Analysis  of  Circulation  as  of  Sept.  30,  1940. 

G— Editor  A  Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

H— Publishers  analysis  of  circuUtion  as  of  .Aug  14,  1941 . 

*  City  Zone.  **  Included  in  City  Zone  figures,  t  Part  of  Los  Angeles,  tt  Included  in  Los  .Angeles  figures. 
*a  Alhambra  figures  include  Monterey  Park  and  San  Gabriel  circulations.  *b  Monrovia  figures  include  .Arcadia 
and  Duarte  circulations.  *c  Brea  figures  include  Atwood  circulation.  *d  Culver  City  figures  include  Palms,  Cheviot 
Hills,  and  Mar  Vista  circulations.  *e  Gardena  figures  include  El  Nido,  Keystone,  and  Monets  circulations.  *f  Glen¬ 
dale  figures  include  .Atwater  circulation.  *gThis  figure  includes  Balboa.  Corona.  Del  Mar,  and  Costa  .Mesa  cir- 
culatioDS.  *h  OntSLiio  figures  include  U pland  circulation.  *i  Orange  figures  include  El  Modena  circulation.  *j  Pla¬ 
centia  figures  include  Olive  circulation.  *k  Pomona  figures  include  Spadra  circulation.  *1  rian  Fernando  figures 
include  Olive  View,  Paeoima,  Sepulveda  and  U.  S.  Veterans  Hospital  circulations.  *n  San  Pedro  figures  include 
Point  F'ermin,  White  Point.  Palos  Verdes  Estates,  Miraleste,  and  San  Pedro  Bay  .Anchorage  drculations.  *o  Santa 
Ana  figures  induds  Tustin  circulation.  *p  Santa  Monica  figures  include  Ocean  Park  and  Venire  circulationa. 
*q  Seal  Beach  figures  Include  Sunset  Beach  dreulatioo. 


LOS  ANGELES  EXAMINER 


Sales  Master  of  the  Golden  West! 


Ropresonted  Natlonaliy  by  the  Rodney  E.  Boone  Organization 


(.4//  figures  from  sworn,  official  publishers'  statements  to  the  A.B.C.  for  tiu 
6  months'  period  ending  March  31,  1941) 


V. 


A/^erican 


I  North 

•  SACRAMENTO 


WASHINCTOMJ 


Orichton 


^AN  Joaquin 


LOHQ 


'EtesTSele^ 


Palos  Verdes  Estates 

987 

318 

300 

Pasulena . 

81,864 

2!l,221 

27.422 

Placentia . 

1,472 

463 

412 

PomOBftae . 

23,539 

7,880 

7,474 

Redondo  Beach . 

13,092 

4,90:! 

4,388 

218 

218 

232 

Sao  Orn&ndo . 

9.094 

2.653 

2,544 

San  Gabriel . 

11,867 

3,525 

3,382 

6an  Marino . 

8,175 

2,311 

2.217 

San  Pedro  .\rea  t . 

39.179tt 

12.406tt 

ll,536tt 

201 

62.> 

826 

886 

Santa  Ana . 

31,921 

11,176 

10,422 

1 

327 

328 

420 

^ta  Monica . 

53,500 

19.477 

18.020 

49 

271 

320 

309 

■Seal  Beach . 

1,553 

950 

572 

.'ierr*  Mndre . 

4,581 

1.767 

1,569 

signal  Hill . 

3,184 

1,158 

1,098 

•• 

•• 

•• 

•* 

Swth  Gate . 

26.945 

8,478 

8.204 

.-Nwth  Pasadena . 

14,356 

5,028 

4.761 

Torrane  e . 

9,950 

3,159 

2,949 

144 

144 

15:! 

Upland . 

6,310 

2,007 

l.Wlo 

Vernon . 

850 

242 

218 

West  Covina  . 

1,072 

392 

353 

Whittier . 

16,115 

5,513 

5,314 

Wilmington  -Area  t . 

21.457tt 

6,395tt  6.065tt 

129 

862 

991 

1,066 

Uemaioder  of  MetrojioU- 

I.'J32  l.lll 

234 

4,28.5 

4.519 

4.636 

tan  District . 

467,256 

141,136 

133,907 

Tout  in  Metropolitan 

District . 2.904,596  1.000.282  9:<1.229  5.396  4.906  11,450  44,812  56,256  54,16:! 

Circulation  Uutside  District .  50  37  1,472  1,500  1.589 

Total  Distribution .  5.396  4,956  11,487  46,284  57,771  5.5,7.52 

.5— lalitor  A  Publisher's  .Analysis  of  Circulation  as  of  March  31,  1940 

B— Publisher's  .Inalysis  of  Circulation  as  of  March  31,  1940. 

C— Publisher's  .Vnalysis  of  Circulation  as  of  June  16.  1941. 

D— Publisher's  .Analysis  of  Circulation  as  of  March  31,  1941. 

K— IhibMshcr's  .\nalysis  of  Circulation  as  of  June  30,  1941. 

K— IMitor  k  Publisher's  .\nalysis  of  Circulation  as  of  Sept.  30,  1940. 

<j — Editor  k  Ihiblisher's  .Inalysis  of  Circulation  as  of  March  31. 1941. 

‘City  Zone.  “  Included  in  City  Zone  Figures,  t  Part  of  Is*  .\nKeles.  tt  Included  in  Lost  .\ngeles  Figure*- 
'a  .Uhambra  figures  include  .Monterey  Park  and  San  (jabriel  circulations,  ‘b  Monrovia  figures  include  .\rcadi* 
and  Duarte  circulations,  ‘c  Brea  figures  include  Atwood  circulation,  ‘d  Culver  City  figures  include  Palms.  Chevio* 
BBlls  and  Mar  Vista  circulations,  ‘e  Gardena  figures  include  El  Nido,  Keystone  and  Moneta  circulations,  ‘f  Glen” 
dale  figures  indude  Atwater  circulation.  ‘gThis  figure  inciudes  Balboa,  Corona.  Del  Mar  and  Costa  Mesa  cir” 
culatioos.  ‘h  Ontario  figures  include  I'pland  circulation,  ‘i  Grange  figures  include  El  Modena  circulation,  ‘j  Pla* 
centia  figures  include  Oliver  circulation,  ‘k  i’omona  figures  include  Spadra  circulation.  *1  San  Fernando  figures 
include  Olive  View,  Pacoima,  Sepulveda  and  I’.  8.  Veterans  Hospital  circulations,  ‘m  San  Pedro  figures  include 
Point  Femiin,  White  Point,  Palos  Verdes  Estates,  Miraleste  and  San  Pedro  Bay  Anchorage  circulation.  *n  Santa 
Ana  figures  include  Tastin  circulation.  *o  Santa  Monica  figures  include  Ocean  Park  and  Venice  eireulations. 
*9  Seal  Beach  figures  indiide  Sunset  Beach  circulation,  ‘ii  I.ong  Beach  figures  include  Signal  Hill,  ‘r  Covina  fig¬ 
ures  include  West  Covina. 


UP  60  all  figures  telling  the  story  of  this  busy, 

buying  market!  Retail  Sales  up  17%.  Building  Permits  up 
$20,104,950  including  giant  Naval  Base  project!  Bank  Clear¬ 
ings  up  $21,589,055!  Startling  jumps  in  employment  as 
Douglas  Aircraft  opens  huge  local  plant  to  employ  25,000  in 
next  few  months.  Another  20,000  shipbuilders  will  be  added 
to  10,000  on  job  at  bustling  Harbor  yards.  Oil  production 
and  payrolls  zoom,  too,  as  this  Defense  activity  center  swings 
into  high! 

- ^tfP  60 

epportunitiwi  lor  advortisecBl 
Now,  moro  than  ovor.  to  do 
a  job  in  Southern  Caliiornia-r-  / 
you  nood  intonsivo  covotago  of  \ 

Long  Boach — protridod  ONLY  by  tl 
this  city's  home  newspapers.  1 
InHItration  by  outside  papers 
doesn't  scratch  the  surface  I 


Jre5s»^cle0tam 

wLONG  BEACH  SUN 


Rcpr»cntjtiv«  WILLIAMS.  LAWRENCE  &  CRESMER  CO. 
New  York.  Ckicaqo.  Detroit.  Sen  Frencisco.  Los  Angeles 


for  august  23.  1941 

LOS  ANGELES,  CAL.  (Continued) 


Circulation  Analysis 


G  G  A  A  A 

Hunting-  Long 

1940  ton  Ingle-  Long  Beach  Com- 

1940  Dwelling  Units  Park  wood  Beach  Press-  bined 

Popula-  Otcu-  Signal  News  Sun  Telegram  Daily 

tion  Total  pied  tEve.t  lEve.)  tM)  (Eve.)  iM  &  I 


1..504. 


,529,413  493,129 


Loa.kngek  ?  . 


38,935  13,310  12.759 

11,031  3,756  3.502 

9.122  3,081  2.956 

5.209  1.478  1.393 


\lhsinbr. 

kosheim 

.Vreadis 

.4IU8S. 


11,264  3,501  3.374 

26.823  9.364  8.421 

2.567  863  809 


Bell . 

Beverly  Hill* 
Bre* . 


34..337  11,132  10.639 


Burhank 


3,057  1,098  1,022 

16.198  5,121  4.910 

3.049  1.160  1.099 

8,976  2.950  2.855 


Claremoiit 
Compton 
Covina 
Culver  City 


1,235  1.235  1,30 


Gardena  . 

Glendale . 

Glendoea . 


Manhattan  Beach 

Maywood . 

Monrovia . 

Montebello . 

Monterey  Park. . . 


CALIFORNIA— PACIFIC  135 

SACRAMENTO,  CAL. 


El  Mont. 

El  Segundo .... 


Fullerton 


5,909 

82,582 

2.822 


Hinthome . 

Hermoen  Beach . 

Hollywood  Area  t . 

Huntington  Beach . 

Huntington  Park . 


8.26:i  2,583  2.485  . 

7.I9T  3,385  2,543  . 

137..538tt  53,989tt  49.062tt  . 

.3,738  1,494  U72  . 

28,648  10.044  9,576  3,464 


6.398 
10,731 
12,807 
8  016 
8,531 


2.8:!li 

3.542 

4,374 

2.431 

2,808 


Newport  Beach. 


Ontario. 

Orange. 


Area 

viacrameiito  . 

North  Sacramento . . 

Remainder  of  Metropolitan  District  . 


1940 

Popula¬ 

tion 

105,958 

3,053 

49,988 


1940  Dwelling  Unite 


"Occu¬ 

Total 

pied 

33,820 

32,192 

934 

904 

13,520 

12,990 

Total  in  Metropolitan  District .  158,999  48,274  46,086 

Circulation  Outside  District . 

Total  Distribution . 

A — Publiaher'a  Analysis  of  Circulation  as  of  Mar.  31,  1941. 

B — Publiaher'a  Analysis  of  Circulation  as  of  June  30.  1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 


39,974 

31,224 

71,198 


9,449 

2,398 

11,845 


23,194 

8,077 

31,271 


1,468 

1.187 


10,442 


3.531 


1,80<I 

27,481 

996 


Inglewood 


La  Habra  . 
La  Verne . . . 
Long  Beach 
Lynwood. . , 


10,809*  35,421‘  46,230‘  43,669‘ 
.  475  475  479 


2,286 

3.390 

4.104 

2,362 

2.714 


4,438  4,731  1,704 


14,197 

7.901 


Circulation  Analysis 


BAA 
Bee  Union  Union 

(Eve.)  (M)  (Sun.) 

35,214*  8.468*  2U76* 

****** 


4,760  981  1,818 


1,423 

1,145 


3.307 


1,735 

26.234 

924 


30,114 


2,499 

3,092 

164.271 

10.982 


4.545 

2.85*1 


9.824  9.438 


794  763 

844  814 

65.321  58.396 

3.421  3.3IM 


4,317 
2,66 1 
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EDITOR  &  PUBLISHER 


SAN  DIEGO.  CAL 


1940 

PoiNjIa- 

Area  tion 

SanDiPk’o .  203,341 

Reoiainder  of  Metro- 
politan  DUtrict .  53.027 


B 


1940  Dwelling  Units 
Occu- 

Union 

Total 

pied 

(M) 

69,045 

63,969 

28,366* 

17.770 

15.858 

1.299 

Circulation  Analysis 
B  B  B 


Tribune 

Combined 

Sun 

Daily 

Union 

(Eve.) 

(MAE) 

(Sun.) 

47,935* 

76,301* 

54,19.3* 

1,325 

2.624 

3.593 

I 


Tranierta 

(Eve.) 


Total  in  Metropolitaa 

District .  256,368  86.815  79,825  29,665  49,260  78,925  5  7.78*i 

Circulation  Outside  District .  1,.')04  2,057  3,561  3,719 

Total  Distriliution .  31.169  51,317  82.486  61.505 

B— PiiHishcr's  .Analysis  uf  Circulation  as  of  June  30,  1941.  •  City  Zone.  Included  in  City  Zone  Figures. 


Mountain 

VIEW 


/^ANTA  CLARA 


FREMONT 


IJANJ05E 


$AN  J05E 

(pARTj  V;::: 


^NTA  CLARA^ 


SAN  JOSE,  CAL.  ^  Clrculatiiw  Analysis  ^ 

1940  1940  Dwelling  Units  Mercury  Mercury 

Popula-  Occu-  Herald  Herald  News 

Area  tion  Total  pied  (M)  (Sun.)  (Cva.1 

San  Jose .  68,457  22,891  21,640  13.029*  14,886*  12443» 

Remainder  of  Metropolitan  District , , , _ 60,910 _ 17,12S  16,050 _ 6,721 _ 6,615  5|6{3 

Total  in  Metropcditan  District  .  129,367  40,019  37,690  19,750  21,501  ^ 

Circulation  Outside  District .  972  1,252  218 

Total  Distribution .  .  20,722  22.753  18,324 

B— Publisher’s  .Lnalysis  of  Circulation  as  of  June  30.  1941.  *  City  Zone.  *♦  Included  in  City  Zone  Fibres 

CAL.  (Continued) 

Circulation  Analysis 

AaAAeDH  a  EGGg 

*  I  San 


Area 

Los  .Ln^eles. . . 

1940 

1940  Dwelling  UnHt 

PopulaH  Oecu- 

tion  Total  piad 

rovit 
News-  1 
Poet 
(Eve.) 

terey 

Peninsula 

Herald 

(Eve.) 

Ontario 

Report 

tEva.) 

Orange 

News 

(Eve.) 

Pasadena 

Poet 

(M) 

35 

Pasadena 

Star- 

Nevs 

(Eve.) 

71 

Com¬ 

bined 

Daily 

(M&E) 

106 

Pomona 
Pasadena  Progreea- 
Post  Bulletin 
(Sun.)  (Eve.) 

41  . 

Redondo 

Beach 

Breeze 

(Eve.) 

Pedro 

News- 

Pilot 

(Eve.) 

Santa 

Ana 

Regiater 

(Eve.) 

Santa 

Monica 

Outlook 

(Eva.) 

Whittier 

News 

(Eve.) 

Wil¬ 

mington 

Journal 

(Eve.) 

Press 

(Eve.) 

Alhambra.. 

12,759 

3,502 

2,956 

1,393 

3,374 

8,421 

168 

168 

336 

168 

Anaheim.. 

339 

.\rcadia . . 

9,122  3,081 

■.5,209  1,478 

** 

317 

319 

636 

317 

Aitisa... 

Bell.  .  . 

Beverly  mis . 

26!$23  9,364 

Brea _ 

127 

Burbank 

34;337  11,132 

3,057  1,098 

16  198  5  121 

10,639 

1,022 

4,910 

1,099 

2,855 

1,423 

1,145 

3,307 

1,735 

26,234 

624 

Claremont... 

495 

Compton. . 

Covina. . 

32 

Culver  (Stv. 

8, '976  2.'950 

W  Monte.. 

Hi  Secundo .... 

3,738  1  187 

KuIIerton. . . . 

202 

Uardena . 

Ulendale .... 

82..<i82  27  481 

Uieodora . 

tiawthorne.  . 

2,485 

2,543 

49.062tt 

1,272 

9,576 

9,438 

763 

Hermosa  Beach  . 

Hollywood  Areal . 

Huntincton  Beach  . . 

Huntincton  Park. .  . 

Indewood . 

7,197  3,385 

137,5.38tt  53.989tt 
3,738  1,494 

28,648  10,044 

30,114  9  824 

** 

“352 

La  Habra . 

2,499  794 

46 

87 

La  Veme . 

3,092  844 

814 

496 

Lon*  Beach . 

164.271  66,321 

58,396 

3,304 

2,286 

3,390 

4,104 

2,362 

2,714 

1,704 

4,317 

2,664 

300 

27,422 

412 

Lynwood . 

10,982  3,421 

Manhattan  Beach. . 

Maywood . 

Monrovia . 

6i398  2,836 

10,731  3,542 

12.807  4,374 

3,052* 

“iss 

160 

318 

158 

** 

Montebello . 

8.016  1431 

Monterey  Park.  . 

Newport  Beach _ 

Ontario . 

8,531  2,808 

4,438  4,731 

14,19  7  4,545 

6,105 

3,470 

133 

OranKT . 

7^901  2,859 

2,694 

UI6 

Palos  Verdes  Eetatee . 

Pasadena . 

’987  '318 

81,864  29,221 

19,559* 

20,082* 

39,681* 

19,827* 

Placentia . 

1,472  463 

102 

Pomona . 

23,639  7.880 

7,474 

4,388 

2,544 

3,382 

2,217 

12.002tt 

10,422 

, 

5,204* 

Redondo  Beach . 

San  Fernando . 

13,092  4,903 

9,094  2,653 

4,110* 

San  Gabriel . 

1L867  3,525 

San  Marino . 

8’175  2,311 

428 

429 

857 

440 

San  Pedro  Area  t . 

Santa  Ana . 

40,859tt  12,891U 
31,921  11,176 

8,700* 

8,336* 

26 

Santa  Monica . 

Seal  Beach . 

53,500  19,477 
1,553  950 

18,020 

572 

10,059* 

4i581  1,767 

1,569 

1.098 

8,204 

4,761 

2,944 

1,935 

218 

345 

347 

692 

350 

Signal  Bill . 

3,184  1,158 

26,945  8,478 

South  Paaadena . 

Sooth  Torrance . 

14,356  6,028 

6,950  3,159 

6,316  i,W} 

1,053 

1,063 

2,116 

1,080 

'850  242 

Went  Covina . 

1,072  392 

16,115  5,513 

353 

5,314 

3,532 

1,098 

Wilmington  Area  t . 

Remainder  of  Metropolitan  Diatrict. 

21,457tt  6.395tt 

467,256  141,126 

6.065tt 

133,907 

27 

485 

366 

751 

484 

417 

266 

722 

1J)34 

3,668 

1,936 

5,674 

5.752 

Total  in  Metropolitan  Diatrict . 

2,904,596  1,000,282 

931,229 

3,079 

6,105 

3,470 

2,694 

22,548 

23,005 

45,553 

22,865 

6,644 

4,376 

10,918 

14,795 

11,985 

4,717 

5,674 

5,752 

Cinalation  Ootaide  Oiatriet.. 

37 

454 

556 

1,010 

434 

726 

58 

31 

751 

137 

20 

50 

50 

Total  Diatribotuo . 

*Gt7  Zane.  **Ineloded  in 

.  3,116  6,106 

City  Zore  Figirea  Other  notea  on  page  136. 

^370 

2,094 

23,002 

23,561 

46,563 

23,299 

7,370 

4,434 

10,949 

15,546 

12,122 

4,737 

5,724 

6.8P2 

for  august  2  3.  1  9  4  1 
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SAN  FRANCISCO-OAKLAND.  CAL. 


AP  Editor  Tells 
How  War  News 
Is  Evaluated 

By  J.  M.  ROBERTS 

Foreign  News  Editor,  The  Associated  Press 

The  Russo-German  hostilities  have 
presented  American  cable  desks  with 
the  greatest  mass  of  diametrically 
contradictory  reports  since  the  Euro¬ 
pean  war  began. 

The  vastness  of  the  front  and  of  the 
armies  involved,  coupled  with  slow 
communications  and  the  propaganda 
objectives  of  the  two  countries,  have 
kept  actual  developments  obscured  for 
days  at  a  time. 

This  makes  little  difference  in  the 
handling  of  the  main  Berlin  and  Mos¬ 
cow  stories  themselves,  since  they  are 
b^d  on  official  announcements  be¬ 
hind  which  the  story  cannot  go.  But 
an  undated  story  has  become  the  only 
means  by  which  any  sort  of  concise, 
rounded  picture  of  this  war  can  be 
given.  Our  checks  show  that  him- 
dreds  of  papers — nearly  half  of  the 
total  Associated  Press  membership — 
depend  on  it  for  the  backbone  of  their 
coverage,  using  the  dated  stories  as 


ribs  to  carry  the  flesh  of  detail  in  such 
quantities  as  the  individual  editor  may 
desire. 

Since  this  is  to  be  the  rounded  pic¬ 
ture,  not  just  a  roundup,  judgment 
becomes  involved  to  a  high  degree. 
Which  claim  is  (1)  possible?  (2)  prob¬ 
able?  (3)  accompanied  by  supporting 
evidence?  Which  should  be  “knocked 
down”  by  citation  of  previous  reports 
which  cast  doubt  on  its  credibility? 
In  other  words,  which  angle  to  play, 
which  story  will  stand  up  as  the  best 
picture  obtainable  at  the  time,  and 
which  would  lead  editors  to  wish 
tomorrow  that  they  had  gone  more 
lightly  on  the  black  ink? 

Sovre*  Credibility  Ceents 

Source  credibility — that  ancient  and 
never  outworn  bedrock  of  journalistic 
ethics  in  the  United  States — splays  a 
major  role. 

Certain  branches  of  government  and 
the  armed  services  in  each  belligerent 
country  have  proved  in  a  general  way, 
that  their  announcements  are  depend¬ 
able.  Others  are  definitely  the  op¬ 
posite. 

In  this  respect  the  Russians  have  not 
had  time  to  become  established.  Their 
reports  from  the  brief  Finnish  war 


were  so  meager  as  to  give  very  little 
line  on  their  methods. 

So  far  their  reports  of  actual  mili¬ 
tary  operations  give  an  impression  of 
about  as  much  accuracy  as  can  be 
expected  from  military  men  who 
consider  a  certain  amount  of  mis¬ 
information  an  accepted  factor  in 
strategy. 

The  German  High  Command  usually 
has  been  accurate  in  its  reports  of 
specific  land  operations  in  every  cam¬ 
paign.  Of  course,  they  have  won  con¬ 
sistently  in  every  campaign.  Whether 
such  accuracy  would  continue  if 
Russia  took  the  “Blitz”  out  of  Blitz¬ 
krieg  remains  to  be  seen. 

And  so  the  cable  editors  confer. 
The  simple  way  is  to  say  “Germans 
claim  advances;  Russians  say  hold¬ 
ing.” 

But  the  telegraph  editor  guided  by 
the  demands  of  his  public  wants  to 
say  either  “German  advance  on  all 
fronts”  or  “Russians  stall  Nazi 
Panzers.” 

The  responsibility  for  seeing  that 
no  false  impression  is  given  either 
through  wording  or  overemphasis, 
rests  on  the  cable  desk.  Maps  and 
previous  claims  are  gone  over,  the  old 
“What  do  you  think?”  passes  among 
the  editors,  and  the  lead  goes  out. 


There  is  nothing  in  it  not  attributed 
to  a  proper  source,  it  is  not  an  edi¬ 
torial,  it  is  not  a  form  of  cable  desk 
censorship,  but  it  does  present  a  con¬ 
sidered  picture  of  what  appears  to  be 
the  true  situation. 

The  matter  of  source  credibility 
comes  into  present  war  coverage  in 
another  important  way.  The  officially 
announced  record  of  the  war,  regard¬ 
less  of  its  credibility,  is  carried.  But 
a  far  greater  quantity  of  reports 
come  from  semi-official  sources,  or 
from  sources  which  have  no  standing 
at  all. 


San  Francisco- 
Oakland  Statistics 
Begin  on  Page  138 
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SAN  FRANCISCO-OAKLAND,  CAL.  (Continued) 


Bulletin  Chronicle  Chronicle  Examiner  Examiner 
(Sun.) 

152,750* 
400 
331 
171 
3,377 
330 

384 

218 


Atm 

Population 

Total 

'Occupied 

(Eve.) 

(M) 

(Sun.) 

(M) 

Sao  Francisco . 

6:14,536 

222,198 

206,051 

79,492* 

48,470* 

69,420* 

79,850*  1 

Atherton . 

1,908 

688 

566 

217 

215 

255 

260 

Bdmont . 

1,229 

343 

301 

105 

155 

202 

136 

Bdvedire . 

457 

175 

144 

116 

124 

86 

Burlingame . 

15,940 

5,305 

5,063 

1,156 

1,946 

2,450 

1,672 

Cortc  Madera . 

1,098 

427 

373 

28 

105 

135 

152 

Daly  City . 

9,625 

3,099 

2,99 1 

** 

*♦ 

Fairfax . 

2,198 

1,214 

756 

131 

150 

252 

159 

Hillsborough . 

2,747 

917 

703 

♦e 

♦e 

Larkspur . 

1,558 

676 

520 

81 

119 

151 

149 

354 

io:i 

101 

Menlo  Paric . 

3,258 

1,154 

1,065 

324 

942 

1,023 

489 

MiU  Valley . 

4,847 

1,870 

1,668 

301 

493 

628 

387 

Palo  Alto . 

16,774 

5,988 

5,510 

1,213 

1,914 

2,541 

1,198 

Redwood  City . 

12,453 

4,016 

3,751 

993 

966 

1,392 

1,221 

Ross . 

1,751 

611 

497 

56 

190 

276 

123 

San  Anselmo . 

5,790 

2,131 

1,831 

202 

353 

900 

482 

San  Bruno . 

6,519 

2,241 

2,142 

300 

184 

247 

632 

San  Carlos. . 

3,520 

1,175 

1,127 

192 

196 

300 

307 

San  Mateo . 

19,403 

6,144 

5,792 

1,159 

1,941 

2,636 

1,887 

San  Rafael . 

8,573 

2,813 

2,683 

752 

873 

1,029 

1,033 

Satualito . 

3,540 

1,435 

1,287 

243 

451 

631 

312 

South  San  Franctaco . 

6,629 

1,889 

1,845 

580 

216 

700 

392 

Oakland . 

302,163 

108,726 

99,335 

3,938 

11,755 

15,131 

11,190 

.Alameda . 

36,256 

12,150 

11,646 

533 

1,804 

2.349 

2,037 

Albany . 

11,493 

3,667 

3,549 

*a 

•a 

*a 

♦a 

Antioch . 

5,106 

1,530 

1,482 

129 

12:1 

182 

359 

Benicia . 

2,419 

753 

728 

88 

64 

111 

100 

Berkeley . 

85,547 

29,829 

28,218 

1.633*a 

6,868*a 

9,455*a 

4,471*a 

Concord . 

1,373 

422 

418 

42 

186 

319 

225 

El  Cemto . 

6,137 

2,084 

1,938 

*b 

*b 

*b 

•b 

Emeryville . 

2,521 

831 

781 

*d 

*d 

Hayward . 

6,736 

2,219 

2,124 

93 

385 

56o 

507 

Hercules . 

343 

102 

102 

Martinet . 

7,381 

2,369 

2,304 

218 

486 

666 

495 

Piedmont . 

9,866 

2,815 

2,719 

*d 

*d 

Pinole . 

934 

299 

294 

39 

32 

tio 

53 

Pittsburg . 

9,520 

2,640 

2,551 

285 

449 

515 

462 

Rkhmood . 

23,642 

7,702 

7,441 

502*1) 

656*b 

l,043*b 

1.119*b 

San  Leandro . 

14,601 

4,548 

4,357 

99 

360 

545 

468 

Vallejo . 

20,072 

6,183 

6,007 

767 

699 

1,614 

1,722 

Walnut  Creek . 

1,578 

517 

496 

27 

792 

985 

137 

Remainder  of  Metropolitan 

District . 

116,130 

34,249 

31,449 

1,501 

1,981 

2,983 

5,306 

Total  in  Metropolitan 

District . 

1,428,525 

485,247 

454,696 

97,419 

86,635 

121,820 

119,578 

Circulation  Outside  District . . . 

16,546 

33,923 

84,484 

45,972 

Total  Distribotion. 

113,965 

120,5.58 

206,304 

165,552 

Newt 

(Eve.) 

88.038* 


Circulation  Analysis 
ODD 

Oakland 

Pott-  Oakland  Oakland 
Enquirer  Tribune  Tribune 
^Eve.)  (Eve.) 


504 


1,562 


(Son.) 

510 


Alameda 
Timet- 
Star 
I  Eve.) 


Antioch 

Ledger 

(Eve.) 


Berkeley  Burlingame  Hayward 
Gazette  Advance  Review 
(Eve.)  (Eve.)  (Eve.) 


F 

Martin* 
Contn  1 
Costs  5 
Gezttti  < 
(Evt. 


SO 

19 

1,079 

77 

*• 

127 

66 


1,110 

943 

2,765 

3,414 

313 

1,280 

1,609 

783 

3,795 

2,291 

683 

1,300 

34,761 

5.280 

*a 

803 

281 

12,239*» 

692 

•b 

2,05:} 

1,504 


224 

291 

1,011 

901 

31 

163 

562 

192 

694 

513 

264 

763 

3,526 

434 

*a 

86 

43 

l,984*a 

101 

*b 


135 

1,222 

3,204*b 

1,600 

5,752 

512 


357 

"156 

"'36 

143 

474*b 

178 

693 

32 

1,953 


259,109 

205,722 

464,831 


’  "48 

"56 

40.^' 

64,966* 

69,297* 

ii8 

** 

** 

*♦ 

5,411 

**  *a 

*•  *a 

649 

231 

453 

554 

1,654 

45 

120 

124 

5,920** 

9,4.50** 

11,176** 

10,319* 

152 

643 

*c 

*c 

*c 

** 

1,547 

2,333 

2,966 

ITl 

431 

589 

** 

** 

6:1 

137 

157 

284 

499 

556 

l,462*c 

2,579*c 

3.227*c 

471** 

50** 

53** 

283 

811 

875 

144 

927 

1,056 

1,178 

3,276 

3,774 

4 

47,379 

78,728 

84,446 

5,411 

1,654 

10,090 

3,250 

5,723 

7,950 

1,027 

50,629 

84,451 

92,396 

5,411 

1.654 

11.117 

140 

510 


4,031 


; 


1 

2,37i 


» 

1.62] 


A — Editor  &  Publisher’s  Analysis  of  Circulation  as  of  Sept.  30,  1940. 

B — Publisher's  Analysis  of  CirctUation  as  of  Sept.  30.  1940. 

C — Publi^er's  Analysis  of  Circulation  as  of  June  30, 1941. 

D — Editor  &  Publisher's  Analysis  of  Circulation  as  of  March  31,  1941 . 
E — Publisher's  .Analysis  of  Circulation  as  of  March  31,  1941. 

F— Publisher's  Analysis  of  Circulation  as  of  July  30,  1941. 


105,293 
6,784 
112.077 

**  Included  in  City  Zone  Figures.  *  City  Zone. 

*a  .Albany  Circulation  included  in  Berkeley  Figures. 

*b  El  Cerrito  Circulation  included  in  Riehmond  Figures. 

*c  El  Cerrito,  Grand  Canyon,  and  Stege  Circulations  included  in  Richmond  Figures. 
*d  Included  in  Oakland  Figures. 

*e  Hillsborough  Circulation  included  in  San  Mateo  and  Burlingame  Figures. 


3,846 


4.a3i 


4.60i 

4.6a 


few  newspapers  in  this  conntry 
develop  their  entire 

RETAIL  SALES  AREA 

as  intensively  as  we  do 


In  IhiN.  the  eighth  lai^eNl  metropolitan  area  in  the  e«»untrv.  In  eon- 
eentrated  the  vast  hulk  of  national  defense  eontraets  for  Northern 
I'alifornia.  as  well  as  many  of  the  Army*  Navy  and  L'oast  fpuard  bases 
from  whieh  flow  lai^e  monthly  payrolls,  in  addition  to  their  huge 
daily  supply  purehases. 

Advertisers  interested  in  sales  here  must  think  in  terms  «»f  the 
whole  retail  sales  area  whieh  naturally  extends  far  beyond  the  limits 
of  a  single  munieipal  entity. 


San  Francisco 
EVAMIIVFR 

for  more  than  .»0  years 
th<*  leading  newspaper  in  its  territory 


1 


MS?. 


Her  for  august  23.  1941 
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F 

Wtrtin* 

Coin 

(Ev,. 


,S(D  Frtncucu . 

Atherton . 

^niont . 

Belvedere . 

Builinicnnie. .  . 

Corte  Madera . 

Daly  City . 

Fairfax....- . 

HillaborouKh 

Utka^ 

LftWDwe 

Menlo  Park 
Mill  Valley 

Pilo.klto . 

R«awoodCity.. 

Ro»  .  ,  . 

Sao  Anaplmo . 

Sfto  Bruno  . . . . 

Sad  Cirios  . . 

Sad  MAteo . 

SaoKafael . 

.'tanaslito . 

South  Pan  Franeiaco. 


1940 

1940  Ownlling  Units 

Population  Total  Oeeupiod 

634,536  222,198  206,051 


„  _  _  Circulation  Analyaia 

CEDC  C  BCF 

Palo  Pittsburg  Pittsburg  Redwood  Richmond  Richmond  San  Mateo  San  Rafael  Vallejo 


Independ-  Post- 


Dispatch  Tribune 

(Eve.)  (Eve.) 


Independ-  Record-  Record-  Times  &  Independ-  Times-  Combined  Times- 

ent  Herald  Herald  News-Leader  ent  Herald  Chronicle  Daily  Herald 

(Eve.)  (M)  (Sun.)  (Eve.)  (Eve.)  (M)  (Eve.)  (MAE)  (Sun.) 


Oakland .  302,163  103.726  99,335  . 

Alamrda .  36,256  12,150  11,646  . 

AlUnv  .  11,493  3,66  7  3,549  . 

AntHKU  .  .5,106  1.530  1,482  . 

BruKha .  2.419  753  728  . 

Brrkelry . .  85,54  7  29,829  28,218  . 

I'oncorJ .  1,373  422  418  . 

El  Cerrito  .  6,137  2,084  1,938  . 

Emeryvillf .  2,521  831  781  . 

Hayward .  6,736  2,219  2,124  . 

Hercules .  343  102  102  . 

Martinei .  7,381  2,369  2,304  . 

Piedmont .  9,866  2.815  2,719  . 

Pinole .  934  299  294  . 

Pittsburt! .  9,520  2,640  2,551  . 

Richmond  .  23,642  7,702  7,441  . 

San  Leandro .  14,601  4,548  4,357  . 

Vallejo .  20,072  6,183  6,007  . 

Walnut  Creek .  1,578  517  496  . 

Renuinder  of  Metropolitan 

District  .  116,130  34,249  31,449  271 

Total  in  Metropolitan 

District .  1,428,525  485,247  454,696  5,461 

Circulation  Outside  District .  ... 

Total  Distribution .  5,461 

B— Publisher's  Analysis  of  Ciroulation  as  of  Sept.  30,  1940. 

C— Publisher's  Analysis  of  Circulation  as  of  June  30, 1941. 

D— Editor  A  Publisher’s  Analysis  of  Circulation  as  of  March  31,  1941. 

E— Publisher’s  Analysis  of  Circulation  as  of  Manb  31,  1941. 

F— Publisher’s  Analysis  of  Cinulation  as  of  July  30,  1941 . 

•  City  Zone. 

*♦  Iscluded  in  City  Zone  Fipures. 
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*tke  Pacific  Coast*s  THIRD  MarkeP* 


Recognized  for  years  as  the  dominating  nevrspaper  medium  in 
this  rich  trading  area,  the  Oakland  Tribune  continues  to  grow 
step  by  step  with  Metropolitan  Oakland  with  an  all-time  high  record 
for  both  daily  and  Sunday  circulation. 

PRESENT  your  sales  messages  to  the  thousands  of  able-to-buy 
Metropolitan  Oakland  families  reached  ONLY  THROUGH  THE 
COLUMNS  OF  THIS  NEWSPAPER. 

6REATEST  HOME  DEUVERED  DAILY  CIH 
CIRGUUTION  IN  NORTHERN  OAUFORNIA 


(®akland-ii^te^®ribune 


Al',OCt«rro 


iieMOTO  uMiTio  PACSS 

National  Representatives)  WILLI  AMS,  LAWRENCE  &  CRESmER  CO. 
Member  of  AMERICAN  NEWSPAPER  PUBLISHERS'  ASSOCIATION 
Magazine  and  Comics  NEWSPAPER  CROUPS.  INCORPORATED 


SUNDAY 

^ cited 

93,147 
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EDITOR  &  PUBLISHER 


Kudner  Talks  About 
Newspaper  Medium 

“It’s  the  score  that  counts  for  ad¬ 
vertising  men.  If  newspapers  can  do 
the  job,  we’ll  use  them.  If  they  can’t, 
local  and  national  rates,  frequency 
and  volume  discounts,  market  infor¬ 
mation  and  so  forth  will  not  change 
the  score.” 

This  is  Arthur  Kudner  speaking, 
one  of  the  outstanding  advertising 
men  of  today.  He  heads  his  own  agency 
which  handles  such  accounts  as  Buick, 
Goodyear  Tire,  Fisher  Body,  and  a 
tremendous  chunk  of  the  giant  Na¬ 
tional  Distiller  account.  These  are  all 
big  newspaper  advertisers;  and  there’s 
weight  in  Mr.  Kudner’s  words.  You 
could  weigh  them  in  terms  of  millions 
of  dollars  of  newspaper  advertising 
annually. 

“What’s  the  score?  Are  newspapers 
up  or  down,  ahead  or  behind  of  radio? 
That’s  not  the  question.  Newspapers, 
radio,  and  the  other  media  aren’t 
changing.  It’s  the  methods  with  which 
the  media  are  used  that  change.  It’s 
how  you  use  them  that  determines 
the  score. 

“For  example,  if  radio  gets  self- 
satisfied  and  lazy  over  its  success, 
then  its  effectiveness  will  begin  to  slip. 
But  it  won’t  be  radio  itself  changing. 
It’ll  be  that  the  methods  of  using  it 
intelligently  have  not  kept  pace  with 
its  progress.  And  the  same  is  true  of 
newspapers. 

“Generally  speaking,  the  methods  of 
using  the  different  media  are  improv¬ 
ing.  They’re  more  scientific  today. 
Newspapers  have  improved  their  tech¬ 
niques.  But  I  could  make  a  sugges¬ 
tion  along  this  line.  In  considering 
what  market  and  general  research  in¬ 
formation  they  could  offer  advertisers, 
newspapers,  I  think,  should  be  sure 
and  approach  this  from  the  standpoint 
of  what  the  advertiser  would  think 
he  would  like  to  have — and  not,  of 
what  the  newspaper  thinks  would  be 
best  for  the  advertiser. 

“After  all,  this  is  only  good  selling. 
A  salesman  puts  himself  in  the  other 
fellow’s  position  and  tries  to  figure 
out  the  prospect's  own  needs  and  in¬ 
terests.” 
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Ciiculation  Analysis 
C  C  A  A  A 

Oregon  Vsncouvtr 

Iregon  Oregon  City  Enter-  Colum- 
oumal  Journal  Enterprise  prise  bian 
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A— Editor  A  Publisher's  Analysis  of  Ciieulation  ss  of  March  31, 1941. 
*  City  Zone 


Total  in  Metropolitan 

District .  406,406  141,905  133,333  69,790  80,720  99,240  75,113  3,192  3,192  8,209 

Cir^stion  Out^e  District .  81,988  97J11  51,769  58,729  . . 

Total  DisUibution .  151,778  178,031  151,009  133,842  3,192  3,192  8,209 

A — Editor  k  Pubtisher's  An^ysis  of  Circulation  as  of  March  31, 1941. 

B — Publisher's  Analysis  of  Circulation  as  of  June  30,  1941. 

C — Publisher's  Analysis  of  Circulation  as  of  March  31, 1941. 

*  City  Zone. 

**  Included  in  City  Zone  Figures. 


WHAT  ARE  WE? 

•  While  Editor  &  Publisher  is  often  called  the  “Bible 
of  the  Newspaper  Profession,”  containing  all  the  news 
and  interpretation  of  logical  import  to  busy  journal¬ 
ists,  its  editorial  content  is  by  no  means  confined  to 
these  activities.  Editor  &  Pubusher  recognizes  the  in¬ 
separable  alliance  between  those  who  make  newspapers 
and  those  who  invest  cold  dollars  in  advertising  in 
them.  In  each  weekly  issue  therefore,  will  be  found 
informative  articles  about  outstanding  advertising  cam¬ 
paigns  and  scores  of  interesting  comments  on  develop¬ 
ments  in  the  advertising  profession.  No  publication 
brings  together,  in  a  single  issue,  so  much  vital  news 
and  information  covering  the  mutual  interests  of  those 
who  buy  and  those  who  sell  advertising  linage. 

EMTOR  &  PIJBUSHER 

1700  Times  Bldg.  New  York,  N.  Y. 
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WHAT  MY  COMMUNITY  CONTRIBUTES 
TO  THE  NATION 


»i  n  Painted  by  Fred  Gong,  18,  Portland 


PAINTING  BY  PORTLAND 


HIGH  SCHOOL  STUDENT 


DEPICTING  RESOURCES 


AND  INDUSTRIES  OF  THE 


PACIFIC  NORTHWEST  WINS 

AMERICAN  MAGAZINE 

YOUTH  FORUM  ART  AWARD 

OF  $1000 


as  a  vision  on  the  horizon,  makes  clear  that  the  pioneer  spirit  which 
opened  up  the  Northwest  has  not  been  forgotten.” 

The  Oregonian  takes  this  opportunity  to  congratulate  a  Portland  boy 
of  whom  the  entire  community  is  very  proud.  Such  an  occasion  serves 
again  to  remind  us  that  the  Pacific  Northwest’s  most  priceless  product 
is  its  boys  and  girls,  who  grow  to  happy  and  healthy  manhood  and 
womanhood  here  in  the  world’s  most  invigorating  environment.  The 
true  measure  of  a  market  is  the  character  of  its  people. 


The  August  issue  of  The  American  Magazine  carries  the  announcement 
that  First  Award  in  a  national  art  competition,  open  to  boys  and  girls 
in  their  teens,  has  been  won  by  Fred  Gong,  18-year-old  Lincoln  High 
School  student  of  Portland. 

The  statement  accompanying  the  award  is  strikingly  apropos  at 
this  particular  period  in  our  nation’s  history;  it  reads:  "the  judges  were 
unanimous  in  their  choice  .  .  .  for  first  place  ...  it  captures  with 
remarkable  vigor  the  spirit  of  the  American  Northwest  and  its  con¬ 
tributions  to  the  national  destiny.  Three  rugged  workers  represent  the 
principal  industrial  activities  of  the  area:  lumbering,  fishing,  and 
farming.  In  the  background,  a  dam  symbolizes  the  Northwest’s  new 
hydroelectric  projects  which  are  tapping  nature's  energy  for  the  service 
of  mankind.  A  mine  shaft,  an  ocean-going  vessel,  and  a  factory  suggests 
how  the  inhabitants  of  the  region  are  working  together  today  for  their 
own  and  the  national  welfare.  An  old-time  covered  wagon,  appearing 


The  OREGONIAN 


^^More  than  a  city  newspaper;  a  part  of  the  Kfe  of  the  region^'' 


*From  the  University  of  Missouri  citation  to  The  Oregonian 
for  distinguished  service  to  journalism. 
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TACOMA.  WASH. 


Circulation  Analytis 


E 

E 

B 

1M0 

1940  Dwailin.  Unita 

Nawa- 

Newa- 

Popda- 

Occu- 

Tribune 

Tribune 

TImeo 

AfM 

tion 

Total 

pied 

(Eve.) 

(Sun.) 

'Eve.) 

Tacoma . 

109.4(h 

38,170 

36,121 

23,439* 

24.573* 

21,291* 

Auburn . 

4,211 

1,467 

1,400 

135 

62 

58 

Fir  Citet . 

486 

158 

147 

124 

Milton . 

671 

207 

205 

91 

98 

116 

Fkcific . . 

357 

103 

too 

87 

59 

5 

Puyallup . 

7,889 

3,586 

2.484 

2,375 

1,758 

1,620 

Buiton . 

739 

241 

225 

Steilacoom . 

832 

278 

264 

239 

329 

136 

Sumocr . . 

2,140 

727 

685 

628 

341 

434 

Remainder  of  Metropolitan  Diatrict. . . 

29,28.5 

9,422 

7,996 

5,373 

6,092 

3,536 

Total  in  Metropolitan  Diatrict . 

1.56,019 

.53,359 

49,627 

32,367 

33,212 

27,320 

Circulation  Outaide  Diatrict . . . 

14,599 

6,102 

7,981 

Total  Didtribution . 

46,966 

39,314 

35,301 

B— Publiiher's  Analyns  of  ('iirulalion  as  of  March  31,  1941. 
E — Publiahcr's  .Analyaia  of  fHrrulation  as  of  March  31.  1941. 
•  nty  Zone. 


SPOKANE.  WASH. 


B 

CItouloiion  Anahraia 

1140 

B 

B 

B 

Spokoa- 

Com- 

Spokes- 

1940 

OwoHinf  Unita 

man- 

binod 

man- 

Aree 

Populo- 

Oeeu- 

ChronMa 

Roviow 

Dally 

Review 

tion 

Total 

pied 

(Eva.) 

(M) 

(M*E) 

(Sun.) 

pokaor . 

122,001 

41,816 

38,950 

27,772* 

20,900* 

48,672* 

32.446* 

Millwood . 

242 

75 

71 

147 

129 

276 

200 

Semaiodcr  of  Metropoiitan  Diet. . 

19,127 

5,433 

5,096 

2,407 

2,230 

4,637 

3,065 

Total  in  Metronolitan  Diatrict.. . . 

14U70 

47,324 

44,117 

30,326 

23,259 

53,685 

86,711 

Groulation  Outside  Diatrict. 

24,264 

42,782 

67,076 

56,949 

Total  Distribution . 

54.620 

66,041 

120,661 

92,660 

B— Publiaher'c  Analyiia  of  Circulation  as  of  March  31,  1941. 
♦  City  Zone. 


Tacoma 

IS  A 

BRIGHT  SPOT 

But  NO  Fading  Comet 

T  ACOM  A 

IS  NOT  A  NEW 
BOOM  TOWN. 

The  A.  B.  C.  record  of  News  Tribune  circulation 
growth  over  the  last  five  years  shows  that! 

1st  Quarter  1937 . 

1st  Quarter  1938 . 

1st  Quarter  1939 . 

1st  Quarter  1940 . 

1st  Quarter  1941 . 


35,122 

36,396 

39,129 

41,104 

45,189 


As  impressive  as  have  been  the  business  and  industrial  gains 
in  Tacoma,  Washington,  so  has  been  the  circulation  increase  of 
The  Tacoma  News  Tribune.  The  above  figures  represent  nearly 
a  30%  increase  in  the  past  5  years  and  give  The  News  Tribune 
a  lead  over  the  second  evening  newspaper  of  nearly  10,000  net 
paid  copies  daily. 

Over  70%  of  News  Tribune  circulation  is  concentrated  in  the 
metropolitan  district  of  Tacoma,  which  is  an  average  of  15 
minutes  away  from  the  center  of  the  city.  The  remainder  is 
within  an  easy  auto  ride  of  the  trade  center  .  .  . 


^METROPOLITAN  DISTRICT 
CIRCULATION  (March  27.  1941) 


32,367 


4. TOTAL  NEWS  TRIBUNE 

CIRCULATION  (March.  1941,  Ocarter) 


45,189 
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n  (S.  Dak.)  AnM-rii-an  News  . 

0.1  Journal . 

I X.  Y.)  Knickcrbocki-r  News 

<  Ga. )  Journal  . 

(Tex.)  .\meriean-Staltsman  . 


3  Xa«hvilli'  iTinn.)  Banner  .  103 

86  Nahliville  iTenn.)  Tenniesean  .  103 

15  Newark  (X.  J.t  Suntlay  Call  .  29 

56  Xpw  Bninswii'k  <X.  J.)  Daily  Home 

19  Xew.s .  31 

New  Brun>wick  (N.  J.)  Sunday  Times.  31 
New  Haven  tConn.)  Journal-Courier  ..  7 

New  Haven  (Conn.)  Reirister  .  6 

Xew*  Koc)ielle  (X.  Y.)  Standard  Star. .26.  27 
New  York  (X'.  Y.)  .\mstcrdam  Star- 

50  News  .  24 

16  Xew  York  IX.  Y.)  Herald  Tribune....  19 

16  Xew  York  i  X.  Y.)  Journal-American  ..  21 

17  Xew  York  (X.  Y.)  Xew-  .  23 

Xew  York  (X.  Y.)  Post  .  22 

.  Xew  York  i  X.  Y.)  Times . Front  Cover 


Baltimore  i.Md.)  Sun  . 

Baj'  City  i.Mich.)  Times  . 

Bayonne  tX.  J.)  Tinn-s  . 

Bethlehem  (Pa.)  Globe-Times  ., 

Binichainlon  i  X.  Y.)  Press . 

Buflalu  iX.  Y.)  Courier  Expres! 
Buffalo  (X.  Y.)  Evenimr  News 
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Camden  (X.  J.)  Courier-Post  . 

Canton  (O.)  Repository  . 

Odar  Rapids  (Iowa)  Gazette . 

(Tiarlestown  tW.  Va. )  Gazette  . 

Charlotte  (X.  C.)  News  . 

Cbattanoofra  (Tenn.)  News-Free  Press 

Cbieairo  (III.)  Herald- American  . 

(2iica(fo  (Ill.)  Tribune . 

Cincinnati  (O.)  Post  . 

Cleveland  (O.)  Plain  Dealer  . 

Columbus  (O.)  Dispatch  . 

(’olumbia  (S.  C. )  State  . 

Corpus  Chri-ti  (Tex.)  Caller-Times.., 


106  Oakland  (Calif.)  Tribune  . 

63  Omaha  (Xeb.)  World-Hi-rald  .... 
60  Ossining:  (X.  Y.)  Citizen  Reeister 
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71  *’ 

Pater-on  (X.  J.)  Mornim;  Call  .  . 

Pawtucket  (R.  I.)  Times  . 

Peekskill  (X.  Y.)  Evening-  Star  .. 
q.,  Peoria  (111.)  Journal-Transcript  . 

g.j  Philadelphia  (Pa.)  Record . 

Pittsburgh  (Pa.)  Press  . 

Pittsburgh  (Pa.)  Post-Gazette  .  .  . 
Pittsburgh  I  Pa.)  Sun-Telegraph  . 

Dallas  (Tex.)  Morning  News  .  121  Ponti.ac  (Mich.)  Daily  Press  .... 

Dallas  (Tex.)  Times  Herald  .  120  Port  Chester  (N.  Y.)  Daily  Item  . 

Davenport  (Iowa)  Times  and  Democrat  106  Portland  (Ore.)  Oregonian . 

Dayton  (O.)  Daily  Xews .  94 

Dayton  (O.)  Journal-Herald .  95  *1 

Des  Moines  (Iowa)  Register  and  Tribune  107  Ouiney  (Mas-.)  Patriot  Xews  ... 
Detroit  (Mich.)  Free  Pres-  .  . 

Detroit  (Mich.)  Xews  . 

Duluth  (Minn.)  Herald  . 

Duluth  (Minn.)  Xews-Tritniiie  . 

Durham  (X.  (M  Herald  &  Sun 


~  Racine  (Wig.)  Journal-Times  . 

'.J  Reading  (Pa.)  Eagle-Times  . 

Ridder-Johns.  Inc . 

tiO 

Rockford  (Ill.)  Morning  Star . 

Rockford  (Ill.)  Register-Republic . 

30  Rochester  (X.  Y.)  Democrat  &  Chronicle 

28  Roch(‘sU‘r  (X.  Y. )  Times-Union  . 

36  Rock  Island  (Ill.)  .\rgus . 

36  Rome  (X.  Y.)  Daily  Sentinel  . 


Easton  (Pa.)  Free  Press . 

Elizabeth  IX.  J.)  Daily  Journal 
Erie  (Pa.)  Dispatch-Herald  .  .  .  . 

Erie  (Pa. I  Times  . 

Evan-ville  (Ind.)  Courier-ITess 


SEE  BELOW  FOB 
KEY  TO  MINOR 
CI\’IL  DrV  lSIONS 
SHOWN  ON  MAP. 


Saginaw  (Mieh.l  News .  85 

Salem  (Maes.)  Evening  News .  10 

San  .\ntonio  (Tex.)  Express  . 127 

San  .\ntonio  (Tex.)  Evening  News  ....  127 

San  Francisco  (Calif.)  Examiner .  138 

123  1^*11  Lake  City  (Utah)  Tribune  . 129 

•JO  ^t-  Joseph  (Mo.)  News-Press  and  Gazette  112 

3  St.  Louis  (Mo.)  Globe-Democrat .  113 

84  St.  Petersburg  Newspapers’  Service  ....  55 

Ul  St.  Petersburg  (Fla.)  Independent  ....  56 

61  St.  Petersburg  (Fla.)  Times  .  55 

St.  Paul  (Minn.)  Dispatch-Pioneer  Press  3 

Schenect.ady  (X.  Y.)  Gazette .  14 
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4  Sioux  City  (Iowa)  Journal  . 108 

3  South  Bend  (Ind.)  Tribune  .  79 

11  Springfield  (Ill.)  State  Journal  .  75 

125  Springfield  (Mass.)  Union-Republican- 
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Fort  Worth  (Tex.)  Star-Telegram 


Galveston  (Tex.)  News-Tribune 

Gary  (Ind.)  Post -Tribune . 

Grand  Forks  (X.  Dak.)  Herald 
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Post- 

Intelli¬ 
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(M) 

.56,010* 

43.5 

5^ 

5«y 

1.314 


Post- 
Intelli- 
gencer 
I  Sun.) 
71,027* 
579 
1,207 
762 
2,036 


1940 

1940  Dwelling  Units 
Popula-  Oecu- 

tion  Total  pied 
368,302  134,920  126,410 

794  2  71  26.5 

1.288  493  448 

2.084  725  692 

4.488  1,481  1.443 

521  151  151 


Star  Times  Times 

(Eve.)  (Eve.)  (Sun.) 

39,.504*  82,031*  87,426* 

203  144  192 


JiH-k-uiiville  (Fla.)  ’riiiH-s-Union  .. 
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Ares 

Seattle . 

Bothell . 

Edmonds . 

Kirkland . 

Renton . 

Tukwila . 

Remainder  of  Metne 
poUtau  District . 


Kalamazoo  (Mich.)  Gazette  .  . 
Kenosha  (Wi-.i  Evening  New 


Total  in  Metrupolitaii 

District .  452.639  lii4.422  153,293  00,; 

Circulation  Outside  District .  . .  41,1 

Total  Distribution . .  102, 

Editor  i,  Publisher's  Analysis  of  Circulation  as  of  March 
B — Publisher's  .Analysis  of  (Hreiilation  as  of  March  31,  1941. 
*  City  Zone. 
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Mamaroncek  (N.  Y.)  Daily  Times  .. . 
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..  Ill 

..111  Y 
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26,27  Youngstown  (O.)  Vindicator .  97 
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